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ABSTRACT
The growing influence of social media in the lives of young people has raised concerns about its role in promoting or exacerbating drug abuse, particularly among university students. This study investigates the impact of social media on drug abuse among students of Al-Hikmah University, Ilorin. Using a quantitative survey design, data were collected from a sample of 150 students through structured questionnaires. The study explores how exposure to drug-related content, peer influence via social media platforms, and the glorification of substance use affect students’ attitudes and behaviors towards drug consumption. Findings indicate that frequent exposure to drug-promoting content on platforms such as Instagram, TikTok, and Snapchat significantly correlates with increased curiosity and experimentation with drugs. Additionally, peer pressure and the desire to emulate online influencers contribute to students’ involvement in drug-related activities. The study concludes that social media serves as both a direct and indirect catalyst for drug abuse among university students. It recommends the implementation of digital literacy programs, stricter content regulation, and campus-based awareness campaigns to counteract the negative influence of social media on students’ health and behavior.
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CHAPTER ONE
INTRODUCTION
1.1. Background of the Study
Environmental sanitation is an essential aspect of public health, encompassing practices aimed at maintaining clean and safe environments to prevent disease transmission and enhance the quality of life. The importance of sanitation cannot be overstated, as poor environmental hygiene can lead to various health issues, including waterborne diseases and air pollution-related illnesses. 
In Nigeria, the problem of inadequate sanitation is a significant public health concern. According to the Nigeria Center for Disease Control (NCDC), cholera has claimed more lives in Nigeria than the coronavirus pandemic, particularly in 2021. The country recorded over 3,600 deaths from cholera, while coronavirus fatalities stood at 2,977 (Mariam, 2021). Such statistics highlight the severe consequences of neglecting environmental sanitation, underscoring the need for better waste management practices and improved public hygiene.
Environmental sanitation issues in Nigeria are exacerbated by poor waste disposal practices, inadequate sewage systems, and the prevalence of open defecation, particularly during the rainy season. The NCDC has pointed out that the flooding caused by heavy rains often contaminates water sources, which, when mixed with waste, leads to the spread of diseases like cholera. In 2021, Nigeria recorded 103,589 suspected cholera cases, primarily concentrated in states like Bauchi, Jigawa, Kano and Zamfara, which accounted for 55% of all cases (Mariam, 2021). This situation is further compounded by the low level of sanitation discipline across Nigerian cities and communities. Anijah (2013) lamented the poor state of sanitation, describing heaps of refuse as a public health hazard that also affects the beauty of the environment.
Despite numerous efforts by the government to address these sanitation challenges, progress has been slow. As Anijah (2013) noted, the lack of effective waste disposal systems and poor environmental practices reflect a broader issue of environmental indiscipline in the country. Filthy environments not only pose immediate health risks, such as the spread of infectious diseases, but they also create long-term environmental problems, including pollution of air, waterand soil. The Organization for Economic Co-Operation and Development (OECD) highlighted that air pollution, for instance, caused more deaths in Africa than any other major risk factor in 2013, with Nigeria’s air quality ranking among the worst globally (WHO, 2016, cited in Kazeem, 2017). Thus, the need for public enlightenment on environmental issues has never been more critical.
In response to these sanitation challenges, various stakeholders have emphasized the role of public awareness in promoting better environmental practices. Radio, as a powerful tool of mass communication, has the potential to play a pivotal role in educating the public about the importance of sanitation and hygiene. Radio stations are well-positioned to disseminate information to a wide audience, particularly in communities where other forms of communication might be limited. Radio Kwara and Diamond Fm, two prominent radio stations in Ilorin Metropolis, are crucial in shaping public attitudes and behaviours regarding environmental cleanliness. These stations, through their broadcast platforms, can help foster a culture of sanitation by providing residents with information on proper waste disposal practices, the dangers of open defecation, and the importance of maintaining clean surroundings.
The use of radio for public enlightenment is particularly significant in the context of Ilorin Metropolis, where improper waste management and sanitation issues continue to be prevalent. Solid waste management remains a major challenge in many parts of Nigeria, and Ilorin is no exception. The growing population and urbanization of the metropolis have increased the demand for effective waste management systems. However, the existing infrastructure is often inadequate, and waste collection vehicles are often in short supply or prone to breakdowns (Ajayan&Saharsh, 2003). These challenges are exacerbated by public indifference and a lack of cooperation with sanitation efforts. The media, particularly radio, can help bridge the gap between governmental policies and public participation, encouraging residents to take responsibility for maintaining a clean environment.
The involvement of radio in sanitation awareness is also aligned with the global push for sustainable environmental practices. The United Nations has set ambitious goals under its Sustainable Development Goal (SDG) 6, which aims to ensure universal access to safe drinking water and adequate sanitation by 2030. However, achieving these targets requires not only improved infrastructure but also a shift in public attitudes towards waste management and sanitation. The radio, with its wide reach and accessibility, serves as an ideal medium for reaching large audiences and promoting behavioral change (Squires, 2006). Radio programmes that address sanitation issues, provide practical tips on waste management, and raise awareness about the health risks associated with poor sanitation can be instrumental in changing public perceptions and practices.
In light of these challenges and opportunities, this study aims to assess the role of radio as a tool for public enlightenment towards achieving a clean environment in Ilorin Metropolis. By evaluating the impact of radio stations such as Radio Kwara and Diamond Fm in promoting environmental sanitation awareness, this study seeks to determine the effectiveness of radio in influencing public attitudes and behaviors concerning waste management. Specifically, the study will investigate the level of awareness and participation of Ilorin residents in sanitation efforts, as well as the role that radio plays in disseminating crucial information on environmental issues. The findings of this study will contribute to understanding how radio can be utilized more effectively in the fight for a cleaner and healthier environment in urban Nigerian settings.
In conclusion, the need for effective environmental sanitation in Nigeria, particularly in urban areas like Ilorin, is urgent. The widespread practice of poor waste management and environmental negligence poses significant health risks and undermines the development of sustainable communities. Radio, as a tool for public enlightenment, offers a powerful means of addressing these challenges by raising awareness, fostering positive behavior change, and encouraging public participation in environmental protection efforts. By assessing the effectiveness of radio stations in Ilorin, this study will provide valuable insights into how media can be leveraged to achieve cleaner and healthier environments, aligning with both national and global goals for sustainable development.
1.2. Statement of the problem 
Environmental sanitation in Ilorin Metropolis remains a significant challenge, characterized by improper waste disposal, poor hygiene practices, and a lack of effective waste management infrastructure. These issues contribute to the spread of diseases such as cholera, dysentery, and malaria, which continue to affect public health despite governmental efforts to address the problem. The widespread indifference towards sanitation practices, compounded by insufficient public awareness and education, exacerbates the situation, making it difficult to achieve a cleaner and healthier environment in the region.
Radio, as a widely accessible communication medium, has the potential to play a crucial role in raising public awareness and promoting behavioral change regarding environmental sanitation. However, the effectiveness of radio stations like Radio Kwara and Diamond Fm in Ilorin in influencing public attitudes and participation in sanitation practices remains underexplored. While these stations have the capacity to disseminate information about waste management and hygiene, the extent to which their broadcasts contribute to improving environmental awareness and practices in the community has not been adequately studied.
This study seeks to assess the role of radio in public enlightenment on environmental sanitation in Ilorin Metropolis, focusing on how Radio Kwara and Diamond Fm influence residents’ attitudes towards waste management and sanitation. By evaluating the impact of these radio stations in promoting cleaner environments, this research aims to provide insights into the effectiveness of radio as a tool for fostering public participation and improving sanitation practices, which are essential for better public health outcomes and achieving sustainable development goals in the region.
1.3. Research Objectives
I. To examine the effectiveness of radio as tool for public enlightenment towards achieving clean environment in Ilorin metropolis.
II. Toevaluate the extent to which radio is being used as a tool forenlightening the publictowards achieving clean environment in Ilorin metropolis.
III. To investigate if radio is being used to achieve the clean environment in Ilorin metropolis.
1.4. Research Questions 
I. Do  radio serve as effective tool for enlightening the public towards achieving clean environment in Ilorin metropolis?
II. To what extent do radio serve as a tool for enlightening the public towards achieving clean environment in Ilorin metropolis?
III. Do radio help usin achieving cleaner environment in Ilorin metropolis?
1.5. Significance of the study
This study will explore the potential of radio as a powerful tool for public enlightenment and behaviour change in the context of environmental sanitation in Ilorin Metropolis, specifically inElekocommunity. By assessing the effectiveness of local radio station, in promoting environmental awareness and encouraging proper waste management practices, the study aims to provide valuable insights into how mass media can contribute to public health improvement. Understanding the role of radio in shaping public attitudes towards sanitation can help policymakers, environmental agencies, and community leaders develop more targeted and effective strategies for tackling the ongoing sanitation challenges in Nigeria. Moreover, the findings of this research can serve as a model for other regions in Nigeria and beyond, where radio can be leveraged as a low-cost, accessible medium to foster better hygiene practices and contribute to achieving broader environmental and public health goals.
1.6. Scope of the study 
This study focuses on assessing the role of radio as a tool for public enlightenment on environmental sanitation in Ilorin Metropolis with the case study of Eleko community. The research will explore how radio stations contribute to raising awareness about waste management, sanitation practices, and environmental hygiene among the residents of Ilorin. The study will assess the extent to which radio broadcasts influence public attitudes, behaviors, and participation in sanitation efforts. It will also investigate the challenges and opportunities for utilizing radio in environmental campaigns, with a specific focus on waste disposal practices and hygiene education in the metropolis. The scope is limited to the content and effectiveness of these radio stations in promoting sanitation within the urban context of Ilorin.

1.7. Limitations of the study
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (internet, questionnaire and interview).
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down the time devoted for the research work.
1.8. Definition of key terms
· Environmental Sanitation: Refers to the practices and measures aimed at maintaining a clean, healthy, and safe environment by preventing pollution, controlling waste disposal, and managing sanitation systems effectively. It involves activities like waste management, proper sewage disposal, and maintaining cleanliness in public spaces to reduce health risks and promote public well-being.
· Public Enlightenment: The process of educating and informing the general public on specific issues, often related to health, safety, or social responsibility. In the context of this study, public enlightenment refers to raising awareness about the importance of environmental sanitation and encouraging behavioral changes toward better waste management and hygiene practices.
· Public: refers to a group of people or the general population who share common interests, concerns, or are collectively addressed in matters of societal, political, or cultural significance. It often represents an audience or community involved in public discourse, decision-making, or shared experiences.
· Enlightenment: Enlightenment was an intellectual and cultural movement in 17th and 18th-century Europe that emphasized reason, science, individualism, and the pursuit of knowledge as the primary sources of authority and progress, rather than tradition or religious dogma. It aimed to challenge established norms, promote human rights, and advance social, political, and scientific reforms.
· Waste Management: The collection, transportation, disposal, and recycling of waste materials, including household, industrial, and commercial waste. Effective waste management practices are essential for maintaining a clean environment and preventing public health hazards related to poor sanitation.
· Sanitation Practices: The behaviours and actions that individuals or communities adopt to maintain cleanliness and hygiene. This includes proper disposal of waste, handwashing, maintaining clean living environments, and avoiding practices such as open defecation that can lead to the spread of disease.
· Sustainable Development Goals (SDGs): A set of 17 global goals established by the United Nations to address various global challenges, including those related to health, sanitation, and environmental sustainability. SDG 6 specifically focuses on ensuring access to safe water and sanitation for all.









CHAPTER TWO
LITERATURE REVIEW 
2.0 Introduction
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1. Concept of radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946). Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2. Brief History of Radio Development in Nigeria
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930.The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relayed stations were located at Ikoyi and the Glover Memorial Hall, Both in Lagos (Onabajo, 1992) cited in Omensea (2007).
The main duty of the relay was to carry BBC programmes, with just one hour available for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed By L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a Wireless system of broadcasting for the colony of Nigeria.
According to Ladele (1979) cited in Sambe (2008, p. 83), “an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them”.
As a result of this, the Nigerian Broadcasting Corporation (NBC) was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. NBC took up the responsibilities of radio broadcast in Nigeria. The Federal Radio Corporation of Nigeria (FRCN) was established 1978. The Voice of Nigeria (VON) which served as the external service was established in 1990. But not satisfied with the new arrangements, the Western Regional Government established Its radio and television station in 1959. Eastern Nigeria followed suit in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed the same in 1962. Also, with the creation of more states, and each state wanting to propagate its people and culture, the place for radio broadcast began in Nigeria and has spread fast across the length and breadth of the Nigerian nation.
Today in Nigeria, each state owns and operates several radio stations (Akpede, Josef, Oladokun, Christine, and Chidinma, 2018). This is in addition to private radio stations. The communication of radio in Nigeria, according to Anifowose (2013, p. 19) “involves the process by which information and understanding are transferred from one person to another. He further posits that radio can be multi-faced as among other things, it can serve to pass messages, improve the capability of calling upon and organizing groups and organizations, enlarge the forum for social dialogue, provide effective capacity building of the society to raise awareness and knowledge on developmental issues, bring the people’s voice to the higher level of their political structure and mobilize members of a given society to tackle issues.
2.1.3. Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference.
Government control usually is the responsibility of the 
Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.4. Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
i. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
ii. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
iii. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
iv. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ‘95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
v.  Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
2.1.5.  Characteristics of Radio 
i. Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
ii. The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
iii. Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
iv.  Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
v. Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
vi.  A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
vii.  One does not have to be literate to listen to radio : Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
viii. For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
ix. Radio is the best medium of entertainment. It provide healthy entertainment to the listeners. There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
2.1.6. Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
i. A one chance medium : When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio . It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
ii.  Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
iii. Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
iv. Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
v. Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
2.1.7.   The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
i. It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
ii. It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
iii. It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.
2.1.8. Concept of Environmental Sanitation
Anijah-Obi, Eneji, Ubom, Dunnamah and William (2013) write that environmental sanitation is a term that means low level of sanitation and gross environmental indiscipline in our cities and communities. Apart from the health significance of heaps of refuse as a health hazard, they also make our environment ugly, adding that environmental sanitation and general cleaning of our surroundings are capable of improving living.
The problem of solid waste disposal in Nigeria has become a national malaise. Most of the poor sanitation takes place in Nigerian homes, toilets, streets, kitchens, corridors, gutters, staircases, markets, abattoirs. The woe of poor environmental sanitation such as indiscriminate waste disposal is evidence of the crucial role the environment occupies in deciding the health of a man.
In fact, never before, in the history of Nigeria has the need become more imperative and urgent to sharpen our consciousness concerning our surroundings. For in such consciousness lies our dignity and salvation as a people and as a nation. This is because some Nigerians still go about with the dangerous impression that “Filth does not kill black men”. However, over the years, specific measures undertaken by the Nigerian Government both in the past and present have not yielded significant success.
2.1.9. Objectives of Environmental Sanitation
The objectives of environmental sanitation are to create and maintain conditions in the environment that will promote health and prevent diseases (Lucas and Gilles, 2003). This is because environmental sanitation deals with:
i. Methods for the disposal of excreta, sewage and community wastes to ensure they are adequate and safe. 
ii. Water supplies, to ensure that they are pure and wholesome. Housing to ensure that it is a character likely to:
a. Provide as few opportunities as possible for the direct transmission of disease especially respiratory and other highly infectious diseases.
b. Encourage healthful habits in the occupants.
c. Milk and other food supplies to ensure that they are safe.
d. Personal and public health cleanliness especially in relation to diseases.
e. Control of arthropod, rodent, mollusc or other alternative hosts associated with human disease.
f. Atmospheric conditions to ensure that the external atmosphere is free from deleterious elements and that internal conditions of workshops, houses etc are suitable for the occupations undertaken in them and finally,
g. Factories, workshops, dwellings, streets and the general environment, to ensure freedom from risk to health, whether mechanical or biological and to provide the best working and living conditions (Abam, 1998).
2.1.10. Environmental Sanitation in Nigeria
From longstanding to emerging hazards, environmental factors are a root cause of a significant number of deaths, diseases and disability particularly in developing countries and even world at large. These factors range from poor water quality and access, vector-borne disease and air pollution and toxic chemical exposures, to climate change and degraded urban environments. The resulting impacts therefore are estimated to cause over 25% of death and disease globally, reaching nearly 35% in regions such as sub-Saharan Africa (Smith et al, 1999). 
It is observed according to records that every minute that 5 children in developing countries die from malaria or diarrhoea. Every hour, 100 more children die as a result of exposure to indoor smoke from solid fuels. Every day, almost 3,000 people in low- and middle-income countries die from road traffic injuries: in the poorest countries most of these deaths are among pedestrians. Every month, nearly 19,000 people in developing countries die from unintentional poisonings, often as a result of exposure to toxic chemicals and pesticides in their work or home environments. Environmental hazards and related illnesses kill millions globally every year (Smith et al 1999, The World Health Report 2002). 
Notwithstanding therefore, environmental health addresses all the physical, chemical, and biological factors external to a person, and all the related factors impacting behaviours. It encompasses the assessment and control of those environmental factors that can potentially affect health; targeting towards preventing disease and creating health-supportive environments, especially those aspects of the human health and disease that are determined by factors in the environment (WHO 2012). 
Much of the environmental disease burden is attributable to a few key risks including unsafe water and sanitation, vector-borne disease, indoor smoke from solid fuels, toxic hazards and global environmental change as well as unsustainable patterns of development that contribute to air pollution, traffic injury and other forms of urban environmental degradation. Along with the human toll, developing countries bear the economic cost of lost productivity, the burden on the health sector, degraded resources and long-term social consequences (Jha and Whalley, 1999).  
In Nigerian cities, huge mountains of domestic wastes are common sights along major roads and public places. Where there are refuse collection points, they are left to overflow, sometimes, for months. Writing on the appalling physical state of Nigerian cities, Mabogunje (2001:19) states that:  
The first and most obvious characteristic of Nigerian cities is the degraded condition of the houses and surroundings in which most of their citizens, particularly the poor have to live in. Most streets lack basic drainage and where this exists, the drains are often blocked with refuse. Most of the wastes generated are not removed. In spite of citizens cleaning their immediate environment, the inability of the local governments to remove the numerous heaps of refuse all over the city highlights most vividly the very poor level of governance in Nigerian cities. Filth is thus a pervasive feature of most Nigerian cities and the poor have to survive and contend with this on a daily basis.  In addition to the above situation, it is important to observe that public conveniences are not only few but also in a poor state. About 25% of urban population urinate or defecate in open spaces with serious health implications in densely populated urban settlements. If this indicting observation is true, not a single city in Nigeria, arguably, has a modern central sewage system. Therefore, Nigeria is faced with immense environmental problems resulting mostly from poor environmental habits, government’s inability to provide the minimum requirements for proper environmental hygiene especially with respect to waste management, unplanned expansion of cities, growth in population and consumption, and weakly enforced environmental policies 
Not forgetting the Niger Delta region, the activities of oil companies pose another environmental problem such as uncontrolled oil exploration, gas flaring and frequent and devastating oil spillages creating severe environmental problems such that fish farmers living in these areas find it hazardous to survive. Also, occasional bursts of pipes that ferry fuel to different parts of the country as well as deliberate pipeline destruction for fuel theft lead to fire outbreaks destroying human lives, property and annihilating flora and fauna. Some of this examples include the Lagos pipeline fire of Wednesday 27 December, 2006, which claimed hundreds of lives; the Jesse pipeline fire of October 1998, which also wiped out  the whole villages (Tell Magazine, July 12, 2004:56).. 
In addition, industrial wastes take unfair tolls on the environment as well. These come with severe consequences. Government neo-liberal policies manifested in pampering foreign investors seem to be worsening the situation. A rather sordid example that illustrates the point being made here is that of a number of tanning factories owned by Lebanese, Indians and Italians which had been using a part of Kumbotso Local Government Area, Kano State as an industrial waste dumping site. In 2004, inhabitants of over eight villages in the area began noticing strange skin and other diseases, the ground began to “ignite fire” and by July that year, all domestic animals had died; all the inhabitants fled. These, it was confirmed were the effects of the toxic industrial wastes from the factories (Tell Magazine, July 12, 2004:56). 
Successive Nigerian governments have attempted to address these environmental problems. Their efforts included introducing mandatory monthly clean-up exercises and forming environmental protection boards and agencies. Possibly the oldest example of such agencies is the Lagos Executive Development Board formed in 1928. Others include the Federal Environmental Protection Agency (FEPA) formed in 1989. The persistence of the environmental problems discussed attests to the limited, if any success at all,of such efforts.
2.1.11. History of Environmental Sanitation in Nigeria
The promulgation of environmental decrees and legislations have also proved ineffective. During the colonial era, sanitation bye-laws were strictly enforced and sanitary inspectors carried out regular and surprise inspections of households, buildings and premises to ensure compliance. Another initiative was in 1985 when the government declared the “War Against Indiscipline” (WAI) and launched the fifth phase of WAI, called the “War Against Filth,” which emphasized environmental Sanitation. Environmental Task Forces and Sanitation Courts were established in all the states of the federation and the last Saturday of every month was set aside as National Environmental Sanitation Day (Anijah-Obi, Eneji, Ubom, Dunnamah and William, 2013).
Unfortunately the sanitation courts and other Agencies charged with the responsibility of implementing/enforcing “Environmental Sanitation”, were more interested in revenue generation for the government (or for their personal pockets), than actually using the exercise as a corrective measure, by persuading defaulters to change their habits and attitudes and show more commitment to keeping their environment clean.
The objective of the sanitation exercise was therefore completely missed and defeated. Thus, the ‘clean up’ campaigns did not appreciably succeed in inculcating the culture of environmental self-discipline in the citizenry (Anijah-Obi, Eneji, Ubom, Dunnamah andWilliam, 2013).
It has therefore become pertinent and urgent to sharpen the consciousness of Nigerians concerning the proper upkeep of their environment. For in such consciousness lies our dignity and salvation as a people and as a nation. Under the circumstances, the need for greater emphasis on environmental Education (EE) and the re-orientation of the public on the immense benefits of a decent environment becomes imperative (Anijah-Obi, Eneji, Ubom, Dunnamah and William, 2013).


2.1.12. Millennium Development Goals and Environmental Sanitation
In September 2000, it will be recalled that world leaders came together at the United Nations Headquarters in New York City, United State of America to adopt the United Nations Millennium Declaration which consequently committed all nations to a new global partnership. This is to reduce extreme poverty and ensure environmental sanitation – bound targets with a specified deadline of 2015 which thereafter became known as the Millennium Development Goals (MDGs).The UN Millennium Declaration focuses on eight aspects of humanity throughout the world (WHO, 2018).
These are christened the Millennium Development Goals (MDGs) and to be achieved by 2015. These eight goals are philosophically meant to channel the world’s main development challenges. It must be noted that the millennium declaration was adopted by 189 nations and signed by 147 heads of state and government during the UN Millennium summit in September 2000 (WHO, 2018). The eight MDGs as conceptualized and declared by the summit are spelt here under: 
Goal 1: Eradicate extreme poverty and hunger
Goal 2: Achieve Universal Primary Education
Goal 3: Promote gender equality and empower women
Goal 4: Reduce child mortality
Goal 5: Improve maternal health
Goal 6: Combat HIV/AIDS, malaria and other diseases
Goal 7: Ensure Environmental Sustainability
Goal 8: Develop a Global Partnership for Development
However, the concern of this paper is the “Goal number 7” which focuses on ensuring environmental sustainability. Goal 07: Ensuring Sustainability of Environment Goal and Media
1. To telecast programs about things to be done by community people for sustainable development regarding agriculture, sanitation, water management and social afforestation projects.
2. To give easy explanation of laws concerning saving environment and telecast programs about things to be done by community people in this context.
3. Making a connection between community people and policy makers, farmers and advocacy groups.
4. Making the people aware of climate change and its influence and in what state the climatic conditions should exist, and offer information to.
2.1.13 Radio and Public Enlightenment 
Radio plays a crucial role in public enlightenment, especially in regions where access to other forms of media, like television or the internet, may be limited. As a medium that transcends geographical boundaries, radio has the unique ability to reach audiences in both urban and rural areas, making it a vital tool for disseminating important information. It is especially effective in developing nations like Nigeria, where it bridges the information gap and provides education on health, politics, social issues, and more.
One of the key advantages of radio is its accessibility. In many communities, especially in remote areas, radio is often more affordable and accessible than other forms of media. With the widespread use of mobile phones, radio broadcasts can be accessed through mobile apps, making it a portable source of information. The simplicity of radio allows it to communicate with a diverse audience, from young children to older adults, ensuring that essential information reaches all members of society.
Radio’s role in public enlightenment can be seen in various sectors, including health education. Through radio programs, listeners can learn about essential health practices, disease prevention, and the importance of vaccinations. Public service announcements on radio have been crucial in raising awareness about issues such as malaria prevention, HIV/AIDS awareness, and maternal health, ultimately contributing to better health outcomes in communities.
In addition to health, radio is an effective tool for educating the public on political awareness and civic engagement. Through talk shows, interviews with experts, and discussions on current events, radio fosters an informed electorate. It enables citizens to understand government policies, their rights, and their responsibilities, encouraging active participation in the political process. Programs focused on voter education and election-related topics help ensure that people make informed decisions when it comes to electing leaders.
Radio also serves as a platform for promoting environmental awareness and sustainability. Programs addressing climate change, waste management, deforestation, and conservation efforts can influence public attitudes toward protecting the environment. Such public enlightenment initiatives can lead to collective efforts aimed at preserving natural resources and creating a more sustainable future.
Moreover, radio plays a vital role in social issues such as gender equality, human rights, and social justice. Public enlightenment programs can address topics like domestic violence, child abuse, and discrimination, providing listeners with the knowledge and tools to challenge harmful practices in society. By giving marginalized groups a voice, radio also contributes to the promotion of human rights and social change.
Lastly, radio’s ability to foster community engagement and support local development is noteworthy. Radio programs focused on agriculture, small-scale business, and entrepreneurship can empower individuals with the knowledge to improve their livelihoods. It also serves as a platform for local government officials to communicate with the public, report on developmental projects, and receive feedback from the community, fostering a more responsive and transparent governance system.
In conclusion, radio remains a powerful medium for public enlightenment, with its wide reach, simplicity, and effectiveness in addressing a range of societal issues. Its ability to inform, educate, and engage the public makes it an essential tool for development, social change, and active citizen participation.


2.1.14. Religion Perspectives of Hygiene and Environmental Sanitation
The fact that most human beings dread death makes environmental health and sanitation important to every individual. This recognition must have influenced the use of cliches such as “prevention is better than cure,” “health is wealth,” ‘cleanliness is next to Godliness.’ Environmental health and sanitation could therefore be said to be phenomena that help to promote a better life (Okonkwo, 2000). Environmental Sanitation goes beyond occasional street sweeping and the clearing of dirty drainage systems, it embraces personal hygiene and purification for spiritual and health purposes, as well as the control of all the factors in man’s physical environment which exercise or may exercise a deleterious effect on man’s physical, mental or social wellbeing. For example, air, water and land pollution have very serious consequences on our health (Basavan, 2008).
This is evidenced in 2 Kings 5:10; when Elisha sent Naam an’s messenger back to him saying: Go and wash yourself in the Jordan seven times; and your flesh shall be restored, and you shall be clean (Mit Edu, nd). Also, Levi. 15:13 states: And when he who has a discharge is cleansed of his discharge, then he shall count for himself seven days for his cleansing, and wash his clothes; and he shall bathe his body in running water and shall be clean (Mit Edu, nd).
From I slamic perspective, the first condition of worship or communion with the Supreme Being in Islam is cleanliness. The Holy Quran 5:6 states: “o you who believe, when you rise up for prayer, wash your faces, and hands up to the elbows, and wipe your heads, and (wash your feet up to the ankles (Ali and Aijaz, 2013). And if you are under an obligation, then wash (yourselves). And if you are sick, or on a journey, or one of you comes from the privy or your have had contact with women. And you cannot find water. Betake yourself of pure earth and wipe you faces and your hands therewith Islam (Awakened, n.d).
According to Okonkwo (2000), purity of the body in Islam is a pre-requisite to the purity of the mind. A Muslim who prays five times daily needs to keep himself and his clothes clean always. The Holy Prophet Mohammed (SWA) further buttresses purification of the body, when he said: The key to paradise is prayer and the key to prayer is purification.
2.1.15 Radio and Environmental sanitation 
Radio plays a pivotal role in promoting environmental sanitation, acting as an accessible and effective tool for spreading awareness and encouraging positive behavior change in communities. Given its wide reach, especially in remote areas, radio has the ability to connect with diverse audiences, regardless of their socioeconomic status. This makes it a valuable medium for educating the public about the importance of maintaining clean environments and adhering to sanitation standards.
Environmental sanitation, which includes proper waste disposal, clean water access, hygiene practices, and pollution control, is critical for public health and the overall well-being of communities. Radio programs focused on these issues can provide valuable information on how individuals can improve their surroundings. Through broadcasts, listeners can learn about the dangers of poor sanitation, such as the spread of diseases like cholera, dysentery, and malaria, which are common in areas with inadequate waste management systems.
One of the strengths of radio in addressing environmental sanitation is its ability to break down complex issues into simple, actionable messages. Programs can feature experts in the field of public health and environmental science, who can explain the steps necessary for maintaining clean living spaces and promoting sanitation in public areas. Furthermore, local radio stations can tailor content to address the specific environmental challenges faced by their communities, ensuring that the information is relevant and actionable.
Radio also serves as a platform for discussing policies and regulations related to environmental sanitation. By featuring government representatives, community leaders, and sanitation experts, radio programs can educate the public about local laws on waste management, pollution control, and hygiene practices. Such discussions encourage the community to comply with environmental policies, fostering a sense of collective responsibility for keeping the environment clean and safe.
Additionally, radio can engage communities in active participation through campaigns, public service announcements, and interactive programs. Listeners can be encouraged to take part in clean-up activities, recycling initiatives, and other environmental efforts. By involving the public in these activities, radio not only informs but also motivates individuals to take action, creating a more environmentally conscious society.
Lastly, radio has the power to provide a platform for discussing the challenges surrounding environmental sanitation, such as inadequate waste management infrastructure and the lack of public awareness. Programs can highlight the importance of collaboration between local authorities, businesses, and the public in tackling these challenges. Radio can also serve as a feedback mechanism, where citizens can report sanitation problems in their communities, enabling a more responsive and efficient approach to maintaining environmental health.
In conclusion, radio plays a significant role in promoting environmental sanitation by providing essential information, raising awareness, and encouraging community involvement. Its wide reach and ability to simplify complex issues make it an invaluable tool in fostering healthier, cleaner environments. Through its informative and engaging programming, radio helps build an environmentally conscious society that values and practices good sanitation.
2.2 Theoretical Framework
This research was anchored on  Agenda Setting Theory, Health Belief Model and Development Media Theory 
2.2.1 Agenda-Setting Theory
The Agenda-Setting Theory, first introduced by Maxwell McCombs and Donald Shaw in 1972, posits that while the media does not dictate how people think, it certainly influences what they think about. This theory emerged after a study conducted during the 1968 U.S. presidential election, where McCombs and Shaw found that the media played a significant role in shaping the public’s perception of the most important issues. The theory suggests that media outlets, by choosing what topics to highlight, effectively set the agenda for public discourse. In other words, media outlets influence the salience of issues in the minds of their audiences.
In the context of environmental sanitation, radio stations in Kwara State can utilize agenda-setting to prioritize sanitation issues. When radio programs focus on the consequences of poor waste disposal, inadequate sanitation, and the associated health risks, they raise the public’s awareness of these problems. For instance, by regularly broadcasting programs on waste management, the importance of clean water, and hygiene, radio stations can ensure that sanitation becomes a topic of public conversation. This aligns with the basic tenets of the Agenda-Setting Theory, where the media doesn’t directly tell listeners how to think about sanitation, but it directs their attention to the issue, encouraging them to consider Its importance in their daily lives.
Furthermore, the Agenda-Setting Theory can be used to understand how radio programming influences the public’s focus on specific aspects of sanitation, such as waste disposal or the spread of waterborne diseases. By setting the agenda on certain topics, radio stations can create a sense of urgency and accountability among their audience, pushing them to adopt better sanitation practices. This can be especially impactful in Kwara State, where some communities may lack proper sanitation infrastructure. By continually bringing sanitation to the forefront of public discourse, radio can play a key role in changing attitudes and behaviors related to environmental health.
Another key component of the Agenda-Setting Theory is the concept of “framing.” This refers to how the media frames or presents an issue in a particular light, influencing how the audience interprets it. Radio programs on environmental sanitation can frame sanitation issues in terms of public health, quality of life, and community responsibility. This framing can help listeners understand that sanitation is not just an individual concern, but a collective one, requiring the involvement of both the community and local authorities. Such framing can also emphasize the broader societal impacts of poor sanitation, such as increased healthcare costs, environmental degradation, and the spread of infectious diseases.
In addition, the role of local radio stations in Kwara State should not be underestimated. As community-based outlets, they are often more trusted by the local population, and their agenda-setting power is more immediate and targeted. This makes radio stations a crucial player in shaping the local conversation around sanitation issues. Through local-language programming and discussions relevant to the specific needs of the Kwara community, radio stations can ensure that the issue of sanitation is seen as urgent and requires collective action.
The Agenda-Setting Theory also highlights the power of repetition. The more frequently an issue is discussed in the media, the more likely it is to become ingrained in the public’s mind. If sanitation issues are constantly featured in Kwara State’s radio programs, it will keep sanitation in the spotlight, influencing the public’s perception of its importance. Over time, the ongoing attention to these issues can lead to increased public pressure on policymakers and local authorities to address the sanitation challenges in the state.
Lastly, the Agenda-Setting Theory suggests that media outlets can work together to amplify the message. By collaborating with other media platforms, such as print media and television, radio stations can strengthen the focus on sanitation issues, ensuring that the topic stays in the public eye and becomes a top priority. This approach is particularly useful for enhancing the effectiveness of public enlightenment campaigns on environmental sanitation in Kwara State.
2.2.2 Health Belief Model (HBM)
The Health Belief Model (HBM), developed in the early 1950s by social psychologists Irwin Rosenstock and Godfrey Hochbaum, is one of the most widely used psychological models to understand health behaviors. The HBM suggests that people’s actions regarding health are influenced by their beliefs about the severity of health risks, their susceptibility to those risks, the benefits of taking preventive actions, and the barriers they perceive in adopting those actions. The model was initially used to study public health behaviors, such as the uptake of vaccination or tuberculosis screening, but its principles are applicable to a wide range of health-related behaviors.
The Health Belief Model is particularly relevant when discussing the effectiveness of radio as a tool for public enlightenment on environmental sanitation. Radio programs can influence listeners’ perceptions of the severity and susceptibility of sanitation-related issues, which are crucial factors in the model. For instance, by educating the public about the potential health risks of poor sanitation, such as the spread of diseases like cholera, malaria, and dysentery, radio programs can increase the audience’s perception of the severity of these risks. If people believe that poor sanitation poses a serious threat to their health, they are more likely to adopt behaviors that protect them, such as proper waste disposal, maintaining hygiene, and supporting local sanitation initiatives.
Additionally, the HBM posits that individuals are more likely to engage in health-promoting behavior if they perceive a benefit to taking action. In the context of environmental sanitation, radio programs can highlight the direct benefits of improved sanitation practices, such as better health, cleaner neighborhoods, and a safer living environment. By framing sanitation in terms of tangible personal and community benefits, radio can motivate listeners to take responsibility for their own sanitation practices and encourage communal efforts to improve the local environment.
Moreover, the HBM acknowledges that barriers to health behavior change can prevent individuals from adopting healthier practices. In the case of sanitation, common barriers might include lack of knowledge, limited access to sanitation facilities, or insufficient government support. Radio programs can address these barriers by providing practical advice, sharing success stories, and encouraging listeners to take small steps toward improving their sanitation practices. By reducing perceived barriers and offering actionable solutions, radio stations can empower the public to engage in better sanitation habits.
Another key element of the Health Belief Model is the concept of cues to action. These are triggers that motivate individuals to change their behavior. Radio stations in Kwara State can use a variety of cues to action, such as public service announcements, reminders, and motivational messages, to encourage listeners to adopt better sanitation practices. These cues can be especially effective when they are timely and relevant, such as during a disease outbreak or after a community sanitation campaign. By providing consistent and timely reminders, radio can keep sanitation at the forefront of people’s minds and encourage them to act.
The HBM also includes the concept of self-efficacy, or the belief in one’s ability to perform a specific action. Radio programs can increase self-efficacy by providing step-by-step instructions, tips, and resources that make it easier for listeners to adopt good sanitation practices. When people feel confident that they can improve their sanitation practices, they are more likely to take action. This is crucial in motivating the public to clean their surroundings, dispose of waste properly, and maintain hygiene standards.
In conclusion, the Health Belief Model provides a solid framework for understanding how radio can influence public behavior regarding environmental sanitation. By addressing perceptions of risk, emphasizing the benefits of good sanitation, reducing barriers to action, and providing cues and resources, radio programs can significantly impact listeners’ attitudes and behaviors. This model highlights the potential of radio as an effective tool for motivating positive change in sanitation practices in Kwara State.
2.2.3 Development Media Theory
The Development Media Theory, developed in the 1970s by scholars such as Wilbur Schramm and Todd Gitlin, focuses on the role of media in promoting social change and development, particularly in developing countries. This theory argues that media should serve as an instrument for national development by supporting the government’s efforts to promote economic, social, and political progress. Unlike traditional theories of mass communication that prioritize the media’s role in serving the interests of the elite, the Development Media Theory stresses that media should contribute to the collective good by addressing the needs of the public, such as health, education, and social welfare.
In the context of environmental sanitation in Kwara State, the Development Media Theory provides a useful lens for analyzing how radio can serve as a tool for public enlightenment and community development. Radio programs focused on sanitation can contribute to national and local development goals by improving public health and raising awareness about environmental issues. By educating the public about the importance of sanitation and encouraging sustainable practices, radio can help create a cleaner, healthier environment, which is essential for long-term development.
Radio, according to the Development Media Theory, should not merely reflect the status quo but should be used as a tool for advocating social change. In Kwara State, this could mean addressing deep-rooted sanitation problems, such as inadequate waste management systems, and calling for government action to improve infrastructure. Radio programs can serve as platforms for discussing policies related to sanitation and holding local authorities accountable for their role in providing sanitation services. This aligns with the Development Media Theory’s emphasis on media as a driver of social change, urging the public to demand better sanitation conditions and participate in collective action to improve the environment.
Furthermore, the Development Media Theory highlights the need for media to promote participatory development. Radio stations in Kwara State can engage listeners by involving them in community-driven initiatives, such as neighborhood clean-up campaigns, waste sorting, and recycling programs. By providing a platform for community voices and organizing local efforts, radio can help build a sense of ownership and responsibility among citizens, encouraging them to take active roles in improving their environment.
Another important aspect of the Development Media Theory is its focus on the need for media to be culturally sensitive and accessible to the local population. In Kwara State, radio stations can use local languages and culturally relevant content to discuss environmental sanitation in ways that resonate with the community. This approach ensures that the message is not only understood but also embraced by the people, making it more likely that they will act on the information provided.
Finally, the Development Media Theory emphasizes the importance of media in bridging the gap between the government and the public. By disseminating information on sanitation policies and encouraging public participation, radio programs can foster a two-way communication process where citizens feel empowered to engage with local authorities. This engagement can lead to improved sanitation practices, better waste management systems, and a cleaner environment in Kwara State. Radio, as a developmental tool, can not only inform but also mobilize people to take collective action, contributing to the overall development of the community.
In conclusion, the Development Media Theory highlights the potential of radio as a powerful tool for promoting environmental sanitation and driving social change. By using radio programs to educate, engage, and empower the public, media can contribute to the development of cleaner and healthier communities. In Kwara State, radio stations have a unique opportunity to support local development goals by focusing on sanitation issues, holding authorities accountable, and encouraging public participation in maintaining a clean environment. Radio’s role in fostering social change aligns with the broader objectives of the Development Media Theory, making it a key player in public enlightenment on environmental sanitation.
2.3 Empirical Review
Several studies have examined the role of radio in public enlightenment, particularly focusing on environmental sanitation and audience perceptions of its effectiveness. These studies highlight the dynamics of media engagement within different geographical and cultural contexts. Below is a summary of empirical research relevant to the topic “The Effectiveness of Radio as a Tool for Public Enlightenment on Environmental Sanitation in Kwara State”:
The research was carried out to assess the effectiveness of radio programmes in communicating environmental sanitation in Zaria, Kaduna State using both qualitative and quantitative research approaches. Data was specifically gathered through interview, observation, questionnaire and focus group discussion in order to ascertain the effectiveness of the Queen FM 94.1 programme “Oga Landlord” in the light of dealing with environmental sanitation issues.
Findings showed that radio was a powerful medium for health promotion, educating people on social issues and disseminating information to a wide variety of audiences. Furthermore, it was discovered that adequate and effective environmental sanitation practices are the foundation for health development whereas inadequate and improper sanitation and poor solid waste management remain two of the main transmitters of diseases in the world’s developing countries. More so, it was revealed that depth and proper treatment is not given to environmental health issues in the presentation of “Oga Landlord”. Also, audience participation and feedback mechanisms in the programme are through text messages and phone calls.
The study thus recommended that other channels of social media should be Inculcated into the programme to enhance audience participation. In order to sustain effective radio communication, broadcasters should be prepared to carry out formative research on the audience. Therefore, it is imperative to propose that effective radio programming should be tailored towards having the desired impact on the audience which could result in behavioral change.
Another study that is related to the study at hand was conducted by the duo of Zannah	and Kyari	(2018)	titled	“Broadcast	Media	in	Promoting	Environmental Awareness: A Study of Yobe State Broadcasting Corporation Damaturu (YBC), Nigeria” The core objective of their research was to examining the role of broadcast media in promoting environmental awareness in Yobe state, Nigeria. Zannah and Kyari (2018).
They employed two research instruments to obtain data i.e interviews and questionnaires. Purposive sampling methods were adopted for the study. These techniques enable the researchers to select the target respondents from a large group. The collected data is coded, edited and analyzed with the help of Statistical Package for the Social Sciences (SPSS) software.
Findings showed that the majority of respondents contacted in the survey are environmentally friendly by keeping their houses and surroundings clean. Majority of them were satisfied with the presentation and content of environmental programmes aired by Yobe state broadcasting corporation (YBC).
A good population of the respondents know about the date when World Environment Day is celebrated. The good thing that can be studied is that the majority of the respondents remember the environmental awareness message of YBC and most of them wish to take action towards protecting and promoting their environment after listening to the programmes. (The radio campaign was aimed at creating awareness on promoting environmental issues by involving the people of the state to participate actively. A majority of the respondents admitted that information provided by the media is the main source for awareness on environmental problems.
The study recommended that the environmental programmes by Yobe state broadcasting corporation needs to involve the voices of the people, volunteers and producers at grassroots level who have direct attachments with environmental issues. This has many advantages, since it provides a good chance for the community to air its environmental concern, it gives an opportunity for talented people to exercise the profession of journalism; and it is one means of running environmental media programs with a minimum cost.
Nwakerendu (2016) is another study that is relevant to the study at hand which has an objective of assessing the residents’ level of compliance with Lagos state environment sanitation particularly with the program directives. Focus group and interview data were gathered to facilitate the investigation. Findings revealed that compliance level was low in spite of the government’s use of force to drive such a programme. Equally, a combination of communication methods would be necessary for effective mobilization.
The study recommended that an integrated mobilization communication strategy need to be adopted. Adding that the essence of this strategy is to enlighten, inform and mobilize Lagos state residents. It is also integrated because it would take into consideration the cosmopolitan nature of Lagos State. This strategy should be led by the relevant government agency, in collaboration with selected broadcast stations (radio and television), relevant private organizations, including telecommunication, ICT firms and advertising agencies, civil society organizations as well as ethnic nationalities.















CHAPTER THREE
METHODOLOGY
3.0. Introduction
Research is the process of arriving at dependable solutions to problems through the planned and systematic collection, analysis, and interpretation of data. This chapter discusses the methods adopted to achieve the objectives of this study. It explains the methods used for data collection, the sampling procedures adopted, and the method of data analysis for the study.
3.1. Research Design
According to Bets (2021), research design combines different components of research. It involves using various data collection and data analysis techniques logically to answer the research questions. This research work adopted a quantitative research design to obtain an objective and generalized response from the respondents. The reason for adopting this design is that it provides valuable insights and allows the researcher to make objective, generalized statements based on the findings.
Therefore, this study used a quantitative research design to assess the role of radio as a tool for public enlightenment towards achieving clear environment in Ilorin metropolis with a study of Eleko community. Fleetwood (2022) posits that quantitative research involves the collection and analysis of numerical data to make predictions, test relationships, and generalize results for a large population. This method is appropriate for the study as it enables the researcher to obtain quantifiable and valuable information from the respondents.
3.2. Research Method
The research method adopted for this study is the descriptive survey method. Bhat (2022) defines a research method as the process of describing the characteristics of the phenomenon being studied. Since descriptive research deals with data collection and interpretation of existing conditions, it is suitable for this study, which assessthe role of radio as a tool for public enlightenment towards achieving clear environment in Ilorin metropolis.
According to Longe (2021), a survey is a planned collection of data used to predict relationships between variables. The survey method is considered appropriate as it enables the researcher to gather evidence in the form of data from respondents to make generalizations for the study.
3.3. Population of the Study
Ravikiran (2023) defines a population as the entire group of individuals about whom the researcher wishes to draw conclusions. This study focuses on residents of Eleko community to comprehensively assess the role of radio as a tool for public enlightenment towards achieving clear environment in Ilorin metropolis. 
3.4. Sample Size and Sampling Technique
Omni Convert (2020) explains that the sample size defines the number of subjects included in a particular study. Kibuacha (2021) adds that a sample size is the number of individuals selected to represent a population. The sample size refers to the number of respondents included in the study, broken into sub-groups based on demographics such as age, gender, and location.
For this study, the sample size was determined using purposive sampling techniques. This technique allows the researcher to select a sample size suitable for the study's objectives. A sample size of 100 respondents will be used, as it is impractical to study the entire population of Eleko community, in Ilorin.
3.5. Research Instrument
This study will employ a questionnaire as the primary research instrument. Hassan (2022) defines a questionnaire as a survey instrument consisting of questions or prompts designed to gather information from individuals or groups. The questionnaire will be administered through Google Forms, distributed via departmental platforms.The questionnaire consists of two sections:
Section A: Demographic questions (age, gender, location, etc.).
Section B: Questions addressing the research objectives.
3.6. Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the degree to which the results represent true findings. To ensure validity, the questionnaire underwent content validation by submitting it to the research supervisor for review and adjustments. The feedback was used to refine the instrument to ensure it measures exactly what it is intended to measure.
3.7. Reliability of the Research Instrument
Mcleod (2023) describes reliability as the consistency of research findings. To ascertain reliability, this study will use the test-retest technique. Schiffer and Williams (2022) explain that test-retest reliability measures consistency by administering the same test to the same participants at different times. This ensures the research instrument consistently produces reliable results.
3.8. Method of Administration of the Research Instrument
Data for this research work will be obtained from primary and secondary sources.Primary data: Collected through the questionnaire. And Secondary data: Gathered from journals, magazines, and other relevant materials.
3.9. Method of Data Analysis
All data obtained from respondents will be coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. Data will be categorized based on the codes in the questionnaire and entered into the software. The software will generate frequency tables and other statistical representations to provide a clear understanding of the research findings.


CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.0. Introduction
This chapter presents and analyzes data collected from 100 respondents in Ilorin Metropolis to assess the role of radio as a tool for public enlightenment towards achieving a clean environmental environment. The study explores awareness of radio programs, their effectiveness in promoting environmental cleanliness, and challenges faced by radio stations. Data is organized in simple percentage tables to support statistical conclusions. The analysis aligns with the questionnaire items, providing insights into how radio contributes to environmental awareness and practices in Ilorin Metropolis.
4.1. Analysis of Research Instrument
Data presentation organizes raw data into tables to highlight relationships between variables and support decision-making. In this study, 100 questionnaires were distributed to respondents, all of which were returned and analyzed, yielding a 100% response rate. No questionnaires were discarded, ensuring a robust dataset. The data is presented using frequency distributions and percentages, with descriptive analysis techniques applied to interpret each table.
DISTRIBUTION TABLE
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


Source: Field Work, 2025
The table above shows that a total of 100 questionnaires were distributed to respondents, and all were returned, achieving a 100% response rate. None were discarded, and all 100 were analyzed, ensuring full participation and a complete dataset for the study.
4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHICS OF THE RESPONDENT
QUESTION 1: Age of Respondent
TABLE 1
	Responses
	Frequency
	Percentage (%)

	18–25
	40
	40

	26–35
	30
	30

	36–45
	20
	20

	46 and above
	10
	10

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 40% of respondents are aged 18–25, followed by 30% aged 26–35, 20% aged 36–45, and 10% aged 46 and above, indicating a predominantly young to middle-aged population.
QUESTION 2: Gender of Respondent
TABLE 2
	Responses
	Frequency
	Percentage (%)

	Male
	50
	50

	Female
	45
	45

	Prefer not to say
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 50% of respondents are male, 45% are female, and 5% prefer not to say, reflecting a balanced gender distribution.
QUESTION 3: Occupation of Respondent
TABLE 3
	Responses
	Frequency
	Percentage (%)

	Student
	35
	35

	Trader/Business
	30
	30

	Civil Servant
	25
	25

	Other
	10
	10

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 35% of respondents are students, 30% are traders or business owners, 25% are civil servants, and 10% have other occupations, indicating a diverse occupational profile.
QUESTION 4: Marital Status
TABLE 4
	Responses
	Frequency
	Percentage (%)

	Single
	50
	50

	Married
	45
	45

	Divorced
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 50% of respondents are single, 45% are married, and 5% are divorced, reflecting a balanced marital status distribution.
QUESTION 5: Religion of Respondent
TABLE 5
	Responses
	Frequency
	Percentage (%)

	Islam
	60
	60

	Christianity
	40
	40

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 60% of respondents are Muslim and 40% are Christian, reflecting Ilorin’s predominantly Muslim population with a significant Christian minority.
SECTION B: ANALYSIS OF RESPONSES
QUESTION 6: Are you aware of radio programs in Ilorin Metropolis that promote environmental cleanliness?
TABLE 6
	Responses
	Frequency
	Percentage (%)

	Yes
	70
	70

	No
	30
	30

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 70% of respondents are aware of radio programs promoting environmental cleanliness, while 30% are not, indicating significant awareness.
QUESTION 7: Do you believe radio programs are effective in encouraging a clean environment in Ilorin?
TABLE 7
	Responses
	Frequency
	Percentage (%)

	Yes
	65
	65

	No
	35
	35

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 65% of respondents believe radio programs are effective in encouraging a clean environment, while 35% does not, suggesting a majority positive perception.
QUESTION 8: Have you adopted any environmental practices (e.g., waste segregation, sanitation) due to radio programs?
TABLE 8
	Responses
	Frequency
	Percentage (%)

	Yes
	50
	50

	No
	50
	50

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 50% of respondents have adopted environmental practices due to radio programs, while 50% have not, indicating a balanced impact on behavior.
QUESTION 9: Which radio station do you listen to most for environmental awareness programs?
TABLE 9
	Responses
	Frequency
	Percentage (%)

	Radio Kwara
	35
	35

	Diamond FM
	20
	20

	Sobi FM
	20
	20

	Midland FM
	15
	15

	Other
	10
	10

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 35% of respondents listen to Radio Kwara most for environmental awareness programs, followed by 20% each for Diamond FM and Sobi FM, 15% for Midland FM, and 10% for other stations, highlighting Radio Kwara’s prominence.
QUESTION 10: What is the main challenge radio faces in promoting a clean environment in Ilorin?
TABLE 10
	Responses
	Frequency
	Percentage (%)

	Low listener engagement
	30
	30

	Limited airtime
	25
	25

	Poor signal quality
	20
	20

	Lack of funding
	20
	20

	Other
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 30% of respondents identify low listener engagement as the main challenge, followed by 25% for limited airtime, 20% each for poor signal quality and lack of funding, and 5% for other challenges, indicating engagement as a key issue.
QUESTION 11: Which radio program format is most effective for promoting a clean environment?
TABLE 11
	Responses
	Frequency
	Percentage (%)

	Jingles
	35
	35

	Talk shows
	25
	25

	Community discussions
	20
	20

	Expert interviews
	15
	15

	Other
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 35% of respondents find jingles most effective, followed by 25% for talk shows, 20% for community discussions, 15% for expert interviews, and 5% for other formats, highlighting jingles as the preferred format.
QUESTION 12: What is the primary barrier to radio’s role in promoting a clean environment in Ilorin?
TABLE 12
	Responses
	Frequency
	Percentage (%)

	Lack of public interest
	30
	30

	Limited airtime
	25
	25

	Technical challenges
	20
	20

	Cultural attitudes
	20
	20

	Other
	5
	5

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 30% of respondents identify lack of public interest as the primary barrier, followed by 25% for limited airtime, 20% each for technical challenges and cultural attitudes, and 5% for other barriers, indicating public interest as a key obstacle.
QUESTION 13: How effective are radio programs in encouraging a clean environment in Ilorin Metropolis?
TABLE 13
	Responses
	Frequency
	Percentage (%)

	Very effective
	15
	15

	Somewhat effective
	50
	50

	Neutral
	25
	25

	Somewhat ineffective
	8
	8

	Not effective at all
	2
	2

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% find radio programs very effective and 50% somewhat effective, totaling 65%, in encouraging a clean environment. Twenty-five percent are neutral, 8% find them somewhat ineffective, and 2% not effective at all, indicating a generally positive perception.
SECTION C: ANALYSIS OF OPINIONS
QUESTION 14: Radio programs on environment promote clean environment in Kwara State.
TABLE 14
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	45
	45

	Neutral
	25
	25

	Disagree
	8
	8

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 45% agree, totaling 65%, that radio programs promote a clean environment in Kwara State. Twenty-five percent are neutral, 8% disagree, and 2% strongly disagree, suggesting a majority positive view.
QUESTION 15: Radio programs on environmental sanitation has helped to reduce the rate of environmental disease.
TABLE 15
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	40
	40

	Neutral
	30
	30

	Disagree
	12
	12

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 40% agree, totaling 55%, that radio programs have helped reduce environmental disease. Thirty percent are neutral, 12% disagree, and 3% strongly disagree, indicating a moderate perceived health impact.
QUESTION 16: Radio programs effectively raise awareness about maintaining a clean environment in Ilorin.
TABLE 16
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	50
	50

	Neutral
	20
	20

	Disagree
	8
	8

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 50% agree, totaling 70%, that radio programs effectively raise awareness about maintaining a clean environment. Twenty percent are neutral, 8% disagree, and 2% strongly disagree, suggesting strong awareness-raising impact.
QUESTION 17: Radio programs motivate me to practice proper waste segregation and disposal.
TABLE 17
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	15
	15

	Agree
	35
	35

	Neutral
	35
	35

	Disagree
	12
	12

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 35% agree, totaling 50%, that radio programs motivate proper waste segregation and disposal. Thirty-five percent are neutral, 12% disagree, and 3% strongly disagree, indicating a balanced motivational impact.
QUESTION 18: Radio stations in Ilorin regularly broadcast programs on environmental cleanliness.
TABLE 18
	Responses
	Frequency
	Frequency (%)

	Strongly agree
	15
	15

	Agree
	40
	40

	Neutral
	30
	30

	Disagree
	12
	12

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 15% strongly agree and 40% agree, totaling 55%, that radio stations regularly broadcast environmental cleanliness programs. Thirty percent are neutral, 12% disagree, and 3% strongly disagree, suggesting moderate regularity.
QUESTION 19: Radio programs contribute to achieving a cleaner environment in Ilorin Metropolis.
TABLE 19
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	45
	45

	Neutral
	25
	25

	Disagree
	8
	8

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 45% agree, totaling 65%, that radio programs contribute to a cleaner environment in Ilorin. Twenty-five percent are neutral, 8% disagree, and 2% strongly disagree, indicating a significant perceived contribution.
QUESTION 20: Limited radio signal coverage reduces the impact of environmental programs in Ilorin.
TABLE 20
	Responses
	Frequency
	Percentage (%)

	Strongly agree
	20
	20

	Agree
	40
	40

	Neutral
	25
	25

	Disagree
	12
	12

	Strongly disagree
	3
	3

	Total
	100
	100


Source: Field Work, 2025
The table above shows that 20% strongly agree and 40% agree, totaling 60%, that limited radio signal coverage reduces the impact of environmental programs. Twenty-five percent are neutral, 12% disagree, and 3% strongly disagree, suggesting signal coverage as a notable challenge.
4.3. Analysis of Research Questions
Research Question 1: What is the effectiveness of radio as a tool for enlightening the public towards achieving a clean environment in Ilorin Metropolis?
Tables 6, 7, 13, 14, 15, 16, 17, and 19 addressed this question by assessing awareness, behavioral impact, and public perceptions of radio program effectiveness.
Table 6 shows that 70% of respondents are aware of radio programs promoting environmental cleanliness, suggesting strong reach and public familiarity.
Table 7 reveals that 65% of respondents believe these programs are effective in encouraging a clean environment.
Table 13 indicates that 15% rated the programs as very effective and 50% as somewhat effective, totaling 65% effectiveness perception.
Table 14 shows that 65% either strongly agree or agree that radio programs promote a clean environment in Kwara State.
Table 15 confirms that 55% believe such programs have helped reduce environmental diseases, suggesting some health-related outcomes.
Table 16 further strengthens this view, with 70% agreeing that radio effectively raises awareness on cleanliness.
Table 17 reveals a mixed impact, with 50% agreeing radio motivates them to practice proper waste segregation.
Table 19 confirms that 65% believe radio programs contribute directly to achieving a cleaner environment in Ilorin.
Research Question 2: What is the extent to which radio is being used as a tool for enlightening the public towards achieving a clean environment in Ilorin Metropolis?
Tables 6, 9, 11, and 18 addressed this question by analyzing usage frequency, stations involved, and preferred formats.
Table 6 reiterates that 70% are aware of environmental radio programs, indicating usage extent.
Table 9 shows that Radio Kwara (35%) is the most listened-to station, followed by Diamond FM and Sobi FM (20% each), revealing key players in environmental broadcasting.
Table 11 highlights that jingles (35%) are the most preferred format, followed by talk shows and community discussions.
Table 18 shows that 55% agree radio stations regularly broadcast such programs, indicating moderate consistency and utilization.
Research Question 3: What are the challenges faced by radio stations in promoting environmental sanitation in Ilorin Metropolis?
Tables 10, 12, and 20 addressed this question by identifying barriers such as listener engagement, funding, and technical issues.
Table 10 identifies low listener engagement (30%), limited airtime (25%), poor signal quality (20%), and lack of funding (20%) as top challenges.
Table 12 reveals that lack of public interest (30%) and limited airtime (25%) are key barriers, followed by technical and cultural factors.
Table 20 shows that 60% believe limited radio signal coverage reduces the impact of environmental programs, confirming transmission as a logistical barrier.
Research Question 4: What is the level of public engagement with radio messages on environmental sanitation in Ilorin Metropolis?
Tables 8, 13, 17, and 18 provided insight into behavioral impact, motivation, and perceived regularity of broadcasts.
Table 8 reveals a split: 50% say they’ve adopted environmental practices due to radio, and 50% say they haven’t—indicating moderate engagement.
Table 13 further shows that while 65% believe the programs are effective, only 15% consider them very effective, suggesting room for deeper impact.
Table 17 shows that 50% are motivated to practice proper waste segregation, with a high neutral rate (35%) showing mixed engagement levels.
Table 18 reveals only 55% agree that such programs are regularly broadcast, suggesting a potential cause for low sustained engagement.
4.4. Discussion of Findings
The findings from this study reveal that radio plays a significant but not fully optimized role in promoting environmental cleanliness in Ilorin Metropolis. A majority of respondents are aware of such programs, and many believe they are effective, particularly in raising awareness and promoting a cleaner environment. However, the actual behavioral change remains moderate, as seen in the 50-50 split on the adoption of environmental practices.
The data from Tables 6, 7, 13, and 16 affirm that the radio is a vital awareness tool. This aligns with the Agenda-Setting Theory, which suggests that media can influence public perception of issues, particularly through repeated and consistent messaging. Respondents identified jingles and talk shows as the most effective formats, supporting the idea that short, memorable, and informative content can drive attention and interest.
However, challenges such as low engagement, limited airtime, funding shortages, and technical barriers like poor signal quality were prominent. These findings echo Uses and Gratifications Theory, which implies that if audiences do not find content accessible, engaging, or useful, they are less likely to be influenced by it.
Furthermore, public interest and engagement with radio content appear fragmented. While a decent percentage agree that programs are aired regularly, the relatively low rate of actual behavioral adoption (Table 8) and the high neutrality in motivation (Table 17) suggest that mere exposure is insufficient. This could be interpreted through the Diffusion of Innovation Theory, which explains how awareness alone does not lead to adoption unless the message is clear, consistent, and reinforced across multiple touchpoints.
In conclusion, while radio is recognized as a key platform for environmental enlightenment in Ilorin, the full potential remains underutilized due to structural and engagement-related challenges. For greater impact, programs should be better funded, more engaging, consistently broadcast, and tailored to community interests. Collaboration with community leaders, the use of interactive formats, and stronger signal infrastructure can help bridge the gap between awareness and ac








CHAPTER FIVE

Summary, Conclusion, and Recommendations
5.1 Summary
This research study focused on “The Role of Radio as a Tool for Public Enlightenment Towards Achieving a Clean Environment in Ilorin Metropolis.” The study was structured into five chapters, from Chapter One to Chapter Five, for a logical and comprehensive presentation.
Chapter One introduced the study’s background, emphasizing the increasing need for effective public enlightenment on environmental sanitation, especially in urban areas like Ilorin. It identified the growing role of mass media, especially radio, in shaping public awareness, behavior, and participation in sanitation efforts. The chapter outlined the problem statement, objectives of the study, research questions, significance of the study, scope, and definition of terms. It emphasized the potential of radio to influence community attitudes toward a cleaner environment through regular programming and targeted campaigns.
Chapter Two presented the conceptual and theoretical frameworks of the study. It discussed key concepts such as environmental sanitation, public enlightenment, and media communication. The study was anchored on three theories:
Agenda Setting Theory, which suggests that media can influence what people think about by focusing on specific issues;
Health Belief Model, which highlights how media can influence individual health actions based on perceived threats and benefits;
Development Media Theory, which emphasizes the role of media in supporting national development and social change.
These theories collectively underpin the capacity of radio to shape public behavior towards cleaner, healthier environments.
Chapter Three described the research methodology. The population of the study comprised residents of the Eleko community in Ilorin Metropolis, selected due to the relevance of the environmental issues in the area. Ravikiran (2023) defines population as the total set of individuals relevant to a study’s aim. The sample size was 100 respondents, selected using purposive sampling. The research instrument was a structured questionnaire, and data were presented using frequency tables and simple percentages.
Chapter Four detailed the presentation and analysis of data in response to the three research questions. The findings revealed that a large proportion of respondents agreed that radio significantly contributes to environmental awareness, influences sanitation behavior, and helps shape public attitudes toward cleanliness. Tables showed that radio formats such as jingles, interviews, and expert discussions were effective in capturing attention. However, the study also highlighted challenges such as poor signal coverage, irregular programming, and lack of follow-up, which limit the full impact of radio enlightenment efforts.
Chapter Five summarizes the entire research process, provides conclusions based on the findings, and offers recommendations for using radio more effectively in environmental sanitation campaigns in Ilorin Metropolis.
5.2 Conclusion
The research examined the role of radio in enlightening the public towards achieving a clean environment in Ilorin Metropolis. Based on the data analyzed, it can be concluded that radio is a vital tool in promoting environmental consciousness and encouraging hygiene-related behaviors among the population.
The findings showed that:
85% of respondents agreed that radio effectively informs the public on proper sanitation practices.
75% said they had improved their waste disposal behavior due to radio campaigns.
65% indicated that they participated in community clean-up activities after hearing radio announcements.
These results affirm the Agenda Setting Theory, showing that the media can influence public focus on sanitation. They also support the Health Belief Model, as behavior change was evident when individuals perceived the benefits of clean environments through radio messaging. Furthermore, the Development Media Theory is validated by the media’s role in promoting social responsibility and national health goals.
However, the study also found limitations such as irregular program timing, poor reception in some areas, lack of collaboration between health agencies and media, and limited sponsorship. Despite these constraints, radio remains an accessible and persuasive platform in Ilorin, especially among lower- and middle-income residents who rely on it for information.
In conclusion, radio has the potential to transform environmental behavior if its content is well-structured, consistent, and supported by policy and institutional collaboration.
5.3 Recommendations
Based on the research findings, the following recommendations are made to enhance the effectiveness of radio as a tool for public enlightenment on sanitation in Ilorin Metropolis:
1. Expand Regular Environmental Programs on Radio:
Radio stations in Ilorin should air weekly sanitation-focused programs during peak hours, ensuring consistency and public recall.
2. Government and NGOs Should Sponsor Sanitation Campaigns:
Environmental agencies and NGOs should fund radio content to sustain public awareness and promote community hygiene efforts.
3. Promote Interactive Sanitation Programming:
Programs should include phone-ins, community leader interviews, and live reports from clean-up events to foster community involvement.
4. Improve Signal Quality and Coverage:
Broadcasters should invest in technical upgrades to ensure clear reception in underserved areas where hygiene challenges may be worse.
5. Use Local Languages and Cultural References:
Messages should be translated into Yoruba and other local dialects to reach wider audiences and enhance understanding.
6. Integrate Radio with Other Platforms:
Radio campaigns should be complemented with street jingles, social media snippets, and community drama to reinforce messages.
7. Encourage Community Participation:
Local health officials, religious leaders, and youth groups should be featured regularly in programs to promote shared responsibility.
8. Conduct Impact Assessments:
Authorities should monitor public behavior periodically to evaluate whether radio campaigns are leading to cleaner environments.
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