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ABSTRACT
This study examines the impact of Sobi 101.9 FM radio programmes on the creation of awareness about the effects of climate change in Ilorin, Kwara State. As climate change continues to pose a significant threat globally, the role of mass media—especially radio—becomes crucial in sensitizing the public about its causes, consequences, and possible mitigation strategies. The study investigates the reach, content effectiveness, and audience perception of climate-related programmes aired on Sobi FM.A survey research method was adopted, using questionnaires to gather data from residents of Ilorin who are regular listeners of Sobi FM. The study is anchored on the Agenda-Setting Theory and the Development Media Theory, which emphasize the media’s influence in shaping public awareness and driving societal development. Findings reveal that Sobi FM has played a meaningful role in informing the public about climate change, with listeners reporting increased knowledge about environmental degradation, extreme weather conditions, and the need for eco-friendly practices. However, challenges such as irregular programming, limited in-depth coverage, and lack of expert interviews were identified as factors reducing the impact of the station’s efforts. The study concludes that Sobi FM has contributed to climate change awareness in Ilorin but needs to improve content quality and consistency. It recommends more specialized programmes, collaboration with environmental experts, and community-based engagement to enhance the station’s impact on climate education.


















CHAPTER ONE
1.1. BACKGROUND OF THE STUDY
Climate change has become one of the most pressing global issues of our time, with far-reaching impacts on the environment, economy, and public health. The changing climate, marked by unpredictable weather patterns, rising sea levels, and increased frequency of extreme events such as floods, droughts, and heatwaves, poses significant challenges to communities worldwide (Intergovernmental Panel on Climate Change [IPCC], 2021). These challenges are particularly pronounced in developing regions where resources for adaptation and mitigation are scarce, and awareness of climate change is often limited (Adger et al., 2003). In such areas, effective communication channels are crucial to raise awareness, mobilize action, and encourage proactive adaptation measures (O’Brien et al., 2006).
In these contexts, media plays a pivotal role in disseminating information, shaping public perception, and motivating behavior change. Among various communication platforms, radio remains one of the most powerful tools, especially in regions where access to television, internet, and other digital resources may be limited (McQuail, 2010). Radio’s accessibility, affordability, and wide reach make it an invaluable medium for communicating critical information to diverse audiences, including those in rural and underserved communities (Girard, 2017). This is particularly relevant in sub-Saharan Africa, where radio is often the primary source of news and information (Senghor & Toure, 2019).
In Ilorin Metropolis, Sobi FM stands out as one of the most prominent local radio stations, offering a range of programming that caters to the diverse interests and needs of the community. Given its broad listener base and local influence, Sobi FM holds significant potential to contribute to climate change awareness and education in the region (Sobi FM, 2023). The station’s role in informing the public about the causes, effects, and solutions to climate change can be crucial in fostering a more climate-conscious society, especially as local livelihoods are directly tied to environmental conditions (UNFCCC, 2020).
This study seeks to explore the role of Sobi FM in sensitizing the people of Ilorin about climate change, focusing on how effectively the station communicates critical information related to climate change, its impact on local ecosystems and livelihoods, and the importance of sustainable environmental practices. The research will assess the station’s ability to promote climate-conscious behaviors, encourage public engagement on environmental issues, and mobilize local actions that support climate resilience. Additionally, the study will examine the factors that enhance or hinder the role of Sobi FM in climate sensitization, such as program content, audience reach, and community involvement (Maddock, 2018).
By investigating the impact of radio as a tool for climate education in Ilorin, this research aims to contribute valuable insights into the effectiveness of traditional media in fostering environmental awareness and driving climate action in developing regions (Tufte & Enghel, 2019). Understanding how radio, specifically Sobi FM, can be leveraged for climate change communication can inform strategies to improve climate sensitization efforts and build a more informed and resilient community (Moriarty et al., 2015). 
1.2. Statement of the Problem
Despite increasing global awareness of climate change, many communities in Nigeria, including Ilorin, continue to experience significant gaps in understanding the causes, consequences, and adaptive measures related to climate change. This knowledge deficit poses a critical challenge, as it hampers effective community participation in mitigation and adaptation efforts. In particular, limited awareness can lead to poor environmental practices, increased vulnerability to climate-related disasters, and a lack of engagement in sustainable development initiatives.
Radio, as a widely accessible medium of communication, has the potential to bridge this gap by disseminating timely and relevant information on climate change to a diverse audience. In Ilorin, Sobi FM stands out as a prominent radio station with a broad listener base, offering a strategic platform for climate education. However, it is unclear to what extent Sobi FM leverages its platform to raise awareness about climate change, influence public perceptions, and inspire proactive behavioral change among its audience.
The problem becomes even more critical when considering that insufficient public awareness may delay the adoption of environmental policies, reduce public support for climate-related interventions, and exacerbate the socio-economic impacts of climate change in the region. Furthermore, the effectiveness of communication strategies employed by Sobi FM to engage its audience on climate issues remains underexplored, leaving a gap in understanding how radio can be used as a tool for climate advocacy in Ilorin.
This study seeks to address these issues by investigating the role of Sobi FM in promoting climate change awareness, examining its programming content, audience engagement strategies, and the challenges it faces in delivering impactful environmental messages. The findings are expected to provide actionable insights for improving the use of radio as a medium for climate change education, thus contributing to a more informed and resilient community in Ilorin.
1.3. RESEARCH OBJECTIVES
1.To assess the role of Sobi FM in raising awareness of climate change among residents of Ilorin Metropolis.
2. To evaluate the effectiveness of Sobi FM’s programming in shaping listeners’ understanding and attitudes toward climate change.
3. To identify the challenges Sobi FM faces in disseminating climate change information and propose strategies to enhance its climate sensitization efforts.
1.4. RESEARCH QUESTIONS
2. What role does Sobi FM play in raising awareness of climate change in Ilorin Metropolis?
3. How effective are Sobi FM’s programs in influencing listeners’ understanding and attitudes toward climate change?
4. What challenges does Sobi FM encounter in communicating climate change information, and what strategies can be implemented to overcome them?
1.5. SIGNIFICANCE OF THE STUDY
This study is significant in several ways. Firstly, it provides insights into the effectiveness of radio, specifically Sobi FM, as a tool for climate change sensitization in Ilorin. By evaluating how radio programming impacts public knowledge and attitudes toward climate change, this research can guide future communication strategies to enhance community awareness and foster climate-friendly behaviors. Additionally, the study addresses a critical knowledge gap on local climate communication in Nigeria, offering a model that can be replicated by other radio stations in the country. The research also has implications for policymakers and environmental organizations, as it highlights the potential of local radio as a partner in climate action and public education campaigns.
1.6. SCOPE OF THE STUDY
This study focuses on the role of Sobi FM in sensitizing residents of Ilorin Metropolis about climate change. Geographically, the research is confined to Ilorin, the capital city of Kwara State, with particular attention to Sobi FM’s broadcast area and audience reach. The study will analyze programs aired by Sobi FM that address climate-related issues, focusing on content, presentation style, and listener engagement. Additionally, the study will collect data on listener perceptions and understanding of climate change topics discussed on Sobi FM. The research will not cover other media outlets or examine Sobi FM’s non-climate-related content.
1.7. DEFINITION OF TERMS 
1. Impact: The effect or influence that Sobi FM’s radio programs have on the awareness and understanding of climate change among the residents of Ilorin.
2. Sobi 101.9 FM: A local radio station in Ilorin that broadcasts programs on various topics, including climate change, to the public.
3. Radio Program: A scheduled broadcast on Sobi FM that includes content related to climate change, aiming to inform and engage listeners.
4. Creating Awareness: The process of informing the public about the existence, causes, and effects of climate change through media channels like radio.
5. Climate Change: The long-term alteration of temperature and typical weather patterns in a place, often attributed to human activity such as the burning of fossil fuels, deforestation, and industrial practices.
6. Ilorin: The capital city of Kwara State, located in the north-central region of Nigeria, and the primary focus area for this study.










CHAPTER TWO
LITERATURE REVIEW
2.1. THEORETICAL REVIEW
2.1.1. Agenda-Setting Theory
The Agenda-Setting Theory, proposed by Maxwell McCombs and Donald Shaw in 1972, posits that the media has a significant role in influencing public perception by determining which issues are considered important. In the context of climate change, radio stations like Sobi FM play a pivotal role in shaping the public’s understanding of environmental issues by frequently discussing them. By prioritizing climate change topics in their programming, these stations can elevate the issue’s visibility and urgency, thereby influencing listeners’ perceptions of its importance and relevance to their daily lives. This theory suggests that the more a topic is covered by media, the more the public perceives it as a critical issue (McCombs & Shaw, 1972).
1. Impact on Climate Change Communication: Radio stations like Sobi FM have the power to set the agenda on climate change by continuously broadcasting information, expert interviews, and discussions related to environmental issues. This constant focus can raise awareness, increase the urgency with which people view climate-related topics, and prompt greater involvement in climate-conscious actions. As a result, media can play an instrumental role in mobilizing the public and policymakers to prioritize climate action (McCombs & Shaw, 1972).
2.1.2. Diffusion of Innovations Theory
The Diffusion of Innovations Theory, developed by Everett Rogers in 1962, explains how new ideas, behaviors, or technologies spread within a population over time. The theory identifies five stages in the adoption process: knowledge, persuasion, decision, implementation, and confirmation. Media plays a critical role in this diffusion process, especially by presenting new information that influences individuals’ attitudes and behaviors. Radio, with its broad reach, is an ideal medium for disseminating new ideas, particularly in communities where other communication channels may not be as effective or accessible. By broadcasting climate adaptation practices, sustainability tips, and success stories, radio can encourage the adoption of environmentally friendly behaviors, such as energy conservation, waste management, and sustainable farming practices.
1. Impact on Climate Change Adaptation: In communities where climate change awareness and practices are still evolving, radio serves as a bridge for introducing new environmental ideas. By reaching a wide and diverse audience, radio can influence individuals in the knowledge stage, leading them to explore and adopt new behaviors that support climate resilience. Furthermore, community-based programs and local climate champions promoted on radio can significantly accelerate the diffusion of climate-conscious practices, fostering collective action at the local level (Rogers, 1962).
2.2. CONCEPTION FRAMEWORK 
2.2.1. Climate Change Awareness and Education: Overview of Public Understanding and Knowledge Gaps
The global issue of climate change has gained significant attention over the past few decades. Despite this, the public understanding of climate change remains uneven, with knowledge gaps observed across different regions, demographics, and mediums. Climate change awareness and education are essential to fostering informed communities capable of adapting to and mitigating its impacts.
1. Public Understanding of Climate Change Research has shown that while general awareness of climate change is increasing, public understanding remains limited, particularly in low and middle-income countries. Studies highlight that many people are aware of the term “climate change” but lack a clear understanding of its causes, consequences, and necessary actions (Leiserowitz et al., 2006). In some cases, climate change is viewed as a distant problem, affecting only other parts of the world, rather than an immediate threat.
There is significant variation in understanding based on age, education level, and access to information sources. While people generally understand the broad concepts of climate change, many struggle with grasping the scientific principles underlying it, such as the greenhouse effect and carbon emissions (Hine et al., 2014).
Misinformation, especially in regions with limited access to accurate resources, contributes to confusion and skepticism about climate change (Brulle et al., 2012).
1. Knowledge Gaps Knowledge gaps about climate change stem from several factors, including the complexity of the science involved, the media’s portrayal of the issue, and the political and economic barriers to comprehensive climate education.
Scientific Understanding: Many people fail to connect their everyday activities (such as energy consumption, waste production, and transportation) with broader environmental consequences. This lack of connection leads to inadequate personal action in combating climate change (O’Neill & Nicholson-Cole, 2009).
Local and Regional Impact: A large portion of the population is unaware of the specific impacts of climate change on their local environments. This gap hinders the development of localized adaptation and mitigation strategies (Feldman et al., 2014).
Climate Change Solutions: There is also a lack of widespread knowledge about practical solutions and actions that can be taken at the individual, community, and government levels to address climate change (Pahl et al., 2014). People may be aware of the problem but feel powerless due to a lack of understanding of how they can contribute to solutions.
1. Role of Media in Bridging Knowledge Gaps Media plays a pivotal role in shaping public understanding of climate change. Radio, television, and digital platforms serve as primary sources of information for many, especially in areas where access to formal education on environmental issues may be limited. However, media coverage often fails to present climate change in ways that foster meaningful public engagement or understanding (Nisbet & Kotcher, 2009). The use of sensationalized headlines and complex jargon may alienate the audience, leading to misunderstandings and a lack of urgency.
Radio, in particular, has proven to be an effective tool for climate change education and awareness, especially in local contexts. In regions like Ilorin, Kwara State, radio stations like Sobi FM serve as accessible platforms for delivering climate-related information, reaching a wide audience with diverse levels of knowledge and engagement.
1. Effective Climate Change Education Strategies To improve public understanding and address knowledge gaps, effective climate change education strategies are necessary. These strategies should aim to:
Despite the increasing awareness of climate change, significant gaps in understanding persist. Bridging these gaps requires a concerted effort in improving climate change education, particularly through accessible and engaging media like radio. Radio stations, especially in local contexts like Ilorin, have the potential to raise awareness and educate the public, empowering them to take action toward mitigating the effects of climate change.
2.2.2. Role of Media in Climate Communication: The General Impact of Various Media Channels
The media plays a pivotal role in shaping public perceptions and understanding of climate change, influencing both individual behavior and public policy. Various media channels, including television, radio, print, and digital platforms, each contribute differently to climate communication.
1. Television remains one of the most influential media formats due to its broad reach and emotional impact. Documentaries and news programs effectively use visuals to highlight the consequences of climate change, such as extreme weather events, rising sea levels, and the loss of biodiversity. The visual nature of television can create emotional engagement, which drives public concern and may influence policymakers. Coverage of climate-related disasters can raise the visibility of climate change, leading to heightened public demand for action (Moser, 2010). Additionally, television helps shape public attitudes and can influence governmental policies, especially when issues like climate change receive widespread media attention (Corner & Clarke, 2017).
1. Radio, particularly community-based radio, plays a vital role in areas with limited access to other media, such as rural regions or low-income communities. Radio’s broad accessibility, low cost, and ability to facilitate interactive communication make it an ideal tool for climate education and awareness. In regions like Ilorin, Kwara State, local radio stations like Sobi FM can engage diverse audiences through discussions, interviews, and call-in programs. These stations offer localized information that can highlight the specific impacts of climate change on local communities and provide practical solutions. Research shows that radio can be an effective means of engaging listeners and raising awareness, especially when it features direct participation from the audience (Lorenzoni et al., 2007). Radio also allows for the dissemination of climate change messages tailored to local contexts, making the information more relevant and actionable (Dunlap & Brulle, 2015).
1. Print media, including newspapers and magazines, remains a significant medium for providing in-depth coverage of climate change. Print outlets can offer investigative reports, expert opinions, and feature articles that explain the science behind climate change, its consequences, and potential solutions. Studies have shown that print media can influence long-term public opinion and contribute to policy discussions (Nisbet & Mooney, 2007). By regularly covering climate change, newspapers help keep the issue in the public eye and encourage discourse on necessary actions. Additionally, print media is able to offer a more detailed, researched perspective on complex topics, thereby enhancing public understanding of climate science (Nisbet & Mooney, 2007).
1. The rise of digital media, including social media platforms, websites, and blogs, has revolutionized climate communication. Social media allows for rapid dissemination of climate-related news, enabling individuals to engage with climate change discussions in real time. These platforms also facilitate activism and collective action by making it easier for users to share information, participate in campaigns, and advocate for policy changes. While social media offers a wide reach and instant engagement, it also comes with the challenge of misinformation, which can undermine public understanding of climate change. Studies have shown that social media can contribute to both the spread of accurate information and the proliferation of climate change denial (Lewandowsky et al., 2017). Despite this, social media’s interactive nature enables users to exchange ideas, share personal experiences, and participate in climate activism (Elliott et al., 2017). Websites and blogs, on the other hand, serve as important platforms for climate education, offering detailed analyses and expert opinions on climate change, which can serve as reliable sources for those seeking more comprehensive information (Gifford, 2011).
1. Podcasts and webinars are increasingly becoming popular tools for delivering in-depth discussions on climate change. These platforms often feature experts and activists who provide valuable insights on climate science, policy, and solutions. They allow for more personalized engagement, as listeners can access content at their convenience. Research suggests that podcasts and webinars contribute to building niche communities around climate change, encouraging ongoing discussions and greater awareness (Stoknes, 2015).
Each media channel has unique strengths in climate communication. While traditional media such as television, radio, and print provide essential information and emotional engagement, digital platforms like social media and podcasts offer opportunities for immediate, interactive communication and activism. However, one of the ongoing challenges for climate communicators is ensuring that these channels convey accurate, science-based information to foster genuine understanding and spur meaningful public action against climate change. The impact of media on climate communication depends not only on the medium used but also on how effectively it engages audiences and encourages informed participation.
2.2.3. Effectiveness of Radio in Public Sensitization: Unique Characteristics of Radio as a Medium
Radio plays a critical role in public sensitization, particularly in areas with limited access to digital media. It offers distinct advantages that make it especially effective in communicating important issues such as climate change, public health, and community development. These unique characteristics of radio make it a powerful tool for education and awareness, especially in regions where other forms of media might not be as accessible.
1. Accessibility and Affordability
Radio is one of the most accessible and affordable forms of media, especially in rural and remote areas. Unlike television or digital platforms, which often require expensive equipment or reliable internet access, radio can be received with a simple, inexpensive radio receiver. This makes it especially valuable in areas where people may not have the financial resources to access more advanced technologies or reliable internet. This accessibility ensures that information can reach a broad segment of the population, regardless of their economic status or geographic location (Harrison & Healy, 2008).
1. Wide Reach and Localized Content
Radio has the ability to reach large audiences, often surpassing the reach of other media in remote areas. Local radio stations are particularly important in providing localized content tailored to the specific needs of communities. This is especially beneficial for issues like climate change, where local contexts (e.g., agricultural practices, weather patterns) play a significant role in how the community perceives and is affected by environmental changes. Localized programming can address community-specific concerns and provide practical, culturally relevant solutions. For example, radio programs can highlight climate adaptation strategies that are specific to a region’s farming practices, thus making the message more relatable and actionable (Sewell et al., 2007).
1. Simplicity and Clarity of Communication
Radio allows for the clear, simple communication of complex issues. Climate change and other environmental topics can be difficult to understand, but radio provides an opportunity to break down these issues into accessible language, using storytelling, interviews with experts, and community voices to ensure comprehension. Radio’s ability to simplify and explain complex topics increases its effectiveness in educating the public. Programs can use storytelling techniques to engage listeners, making the information more memorable and impactful (Harrison & Healy, 2008).
1. Immediacy and Real-Time Engagement
Radio has the unique ability to provide real-time information and updates. This characteristic is crucial during emergencies or when there are immediate needs for public awareness, such as warnings about extreme weather events, environmental hazards, or urgent health information.  The real-time nature of radio broadcasts ensures that listeners receive up-to-date information quickly, which is essential for timely action, particularly in crisis situations like flooding or droughts (Sewell et al., 2007).
1. Interactive Nature
Radio is inherently interactive, especially with formats that encourage listener participation, such as call-in shows, feedback segments, and community-driven content. This interactivity helps to engage audiences, allowing them to voice their concerns, ask questions, and even share their personal experiences. This creates a sense of involvement and community around the topic being discussed, making listeners more likely to adopt new behaviors or spread awareness. Interactive programs allow the audience to feel that they have a stake in the issue, which can foster greater community involvement and action. For example, listeners might participate in climate awareness campaigns or adopt more sustainable practices after hearing about them in a radio program (Lodge & Williams, 2015).
1. Emotional Appeal
Radio has a unique capacity to connect with listeners on an emotional level. The human voice, tone, and inflection used by radio hosts can evoke empathy, urgency, and concern about an issue. This emotional appeal is important in sensitizing the public about pressing issues like climate change, which can seem abstract or distant without a personal connection. Emotional appeal can drive behavior change by making listeners feel personally affected by the issue. For instance, a radio segment highlighting how climate change is impacting local communities can make listeners more likely to take action in their own lives (Harrison & Healy, 2008).
1. Constant Availability and Consistency
Radio broadcasts are available 24/7, ensuring that listeners can tune in at any time of day. This constant availability means that radio can provide a consistent stream of information, which is essential for ongoing public sensitization. Whether during peak hours or off-peak times, radio has the ability to reach audiences consistently and repeatedly, reinforcing key messages about important topics. The regular and consistent delivery of messages ensures that climate change and other critical issues stay in the public’s consciousness, promoting long-term behavior change and continued engagement (Sewell et al., 2007).
1. Cultural Relevance and Trust
Radio has long been a trusted source of information in many communities. In places where radio is a primary medium for news and entertainment, people often have a deep trust in the messages broadcast. This trust is crucial when attempting to raise awareness about significant issues like climate change, as people are more likely to act on information they trust. Radio’s established role as a trusted media source strengthens its effectiveness in spreading climate change awareness, especially when local communities are involved in the programming. Trust helps build a deeper connection to the message, encouraging action based on the information shared (Lodge & Williams, 2015).
2.2.4. Local Radio Stations and Community Engagement: The Importance of Local Radio (such as Sobi FM) in Fostering Community-Focused Conversations on Climate Issues
Local radio stations, such as Sobi FM in Ilorin Metropolis, serve as powerful platforms for fostering community-focused conversations, especially on critical issues like climate change. These stations are uniquely positioned to bridge the gap between global environmental challenges and local community realities by tailoring messages to the specific needs, values, and cultural contexts of their listeners. By focusing on local issues, local radio stations can help communities better understand and engage with broader environmental problems (Sewell et al., 2007).
1. Localized Content for Relevance
One of the key strengths of local radio stations is their ability to provide content that resonates with the specific concerns of local communities. Sobi FM, for example, can tailor its programming to discuss climate change in terms that are relevant to the people of Ilorin, Kwara State, and its surroundings. By focusing on local environmental issues, such as seasonal flooding, desertification, or water scarcity, local stations can engage audiences more effectively than national media outlets that may not focus on community-specific challenges (Sewell et al., 2007).
Impact: Local radio stations make global issues like climate change more tangible by relating them to everyday experiences and local environmental concerns, which increases public understanding and motivates action (Sewell et al., 2007).
1. Building Trust within the Community
Local radio stations often hold a trusted position within communities, as they are seen as closer and more relatable than larger, national broadcasters. This trust is particularly important in climate change communication, where public skepticism can be a barrier to accepting scientific information. Stations like Sobi FM can build credibility by involving local experts, community leaders, and residents in discussions, making climate change more credible and relatable to listeners (Lodge & Williams, 2015).
The trusted relationship between local radio stations and their audiences helps increase the effectiveness of climate change messaging, encouraging listeners to adopt environmentally conscious behaviors and support local climate policies (Lodge & Williams, 2015).
1. Facilitating Interactive Engagement
Local radio stations provide interactive platforms where listeners can engage directly with the content, ask questions, share personal experiences, and participate in debates. This is especially valuable for climate change education, as it allows for two-way communication rather than one-sided broadcasts. For instance, call-in programs or interviews with local experts can encourage active participation, fostering a deeper sense of ownership over the issue (Harrison & Healy, 2008).
 By allowing listeners to interact with programs, radio stations can address specific concerns, dispel myths, and enhance the understanding of climate change impacts and solutions at the community level (Harrison & Healy, 2008).
1. Promoting Local Action and Advocacy
Local radio stations like Sobi FM can play a central role in promoting local environmental initiatives, such as tree planting, waste reduction, and sustainable agricultural practices. By creating a platform for these initiatives, local stations can encourage grassroots movements and amplify the voices of local environmental advocates. This can be particularly important for tackling climate change at the community level, where localized actions often have a significant impact (Sewell et al., 2007).
Local radio stations can help mobilize communities to take action on climate change by highlighting local environmental successes, providing information on how individuals can get involved, and advocating for sustainable practices (Sewell et al., 2007).
1. Raising Awareness of Climate Change Impacts
Local radio stations are effective in raising awareness about the specific impacts of climate change on a region. By discussing how changes in weather patterns, temperature fluctuations, or extreme events like floods or droughts affect local agriculture, health, and livelihoods, local radio can make climate change a more immediate and personal concern for its listeners (Lodge & Williams, 2015).
 Raising awareness of local climate impacts encourages community members to take action in ways that national campaigns might not. For instance, a program about the effects of drought on local water supply could lead to community-driven conservation efforts or support for local policy changes (Lodge & Williams, 2015).
1. Cultural Relevance in Communication
Local radio stations often use culturally relevant formats to communicate messages, such as music, local dialects, storytelling, or proverbs. This approach helps make climate change information more relatable and ensures it resonates with diverse audience groups, including those who might not speak mainstream languages or follow formal educational systems. Local radio, therefore, becomes an essential tool for inclusive and accessible climate change education (Sewell et al., 2007).
Culturally relevant communication ensures that climate change messages are accessible and meaningful to all members of the community, regardless of education or language barriers (Sewell et al., 2007).
1. Creating a Platform for Collaborative Efforts
Local radio stations can act as facilitators for collaboration among different sectors, including government, local businesses, environmental NGOs, and citizens. Through panel discussions, interviews, and community events broadcast on the radio, these stations can bring various stakeholders together to discuss local climate issues and solutions, fostering a sense of collective responsibility (Harrison & Healy, 2008).
Collaborative efforts supported by local radio can lead to more comprehensive and sustained climate action, as different stakeholders, including the public, government, and private sector, work together towards shared goals (Harrison & Healy, 2008).
2.2.5. Audience Reach and Influence of Radio: The Scope and Impact of Radio on Listener Behavior and Attitudes in Specific Regions
Radio has long been recognized as a powerful medium for reaching large and diverse audiences, especially in regions where other forms of media, such as television and the internet, may not be as widely accessible. Its reach and influence on listener behavior and attitudes, particularly in relation to climate change, have been extensively documented, showing both its effectiveness and limitations in shaping public perceptions and encouraging behavior change.
1. Wide Reach Across Demographics
Radio’s ability to reach a broad spectrum of the population, including rural and underserved communities, makes it one of the most significant communication tools in many regions. In areas with limited internet access, radio remains a primary source of information for people from diverse backgrounds, including low-income, illiterate, and elderly populations. This wide reach enables radio to inform and influence listeners from various demographic groups (Harrison & Healy, 2008).
 By delivering climate change messages to a wide audience, radio can effectively increase awareness and influence attitudes toward climate action across different segments of society (Lodge & Williams, 2015).
1. Radio’s Influence on Behavior and Attitudes
Research has shown that radio can be an influential tool in changing behaviors and attitudes, especially when combined with compelling content and local relevance. Programs that highlight practical actions, such as sustainable farming practices or energy conservation, can directly affect listeners’ daily habits. Local radio’s ability to use culturally relevant formats, including storytelling and community engagement, strengthens its potential for influencing behavior (Sewell et al., 2007).
 Radio’s influence on listener behavior is especially pronounced when the content is tailored to the community’s specific environmental and socio-economic conditions, leading to more sustainable behaviors and increased community participation in climate change mitigation (Harrison & Healy, 2008).
1. Enhanced Community Involvement and Advocacy
Radio has the power to not only inform but also engage communities in active discussions about climate change. By offering platforms for community leaders, experts, and citizens to discuss issues openly, local radio stations promote a sense of collective responsibility and empower communities to take action. This fosters greater involvement in climate advocacy, including participating in local environmental policies, supporting conservation initiatives, and changing consumption patterns (Lodge & Williams, 2015).
The active involvement of communities in climate discourse, facilitated by radio, can contribute to more effective local climate strategies and enhance the social capital needed for sustained environmental action (Sewell et al., 2007).
2.2.6. Challenges in Climate Change Communication through Radio
While radio is a highly effective medium for climate change communication, it faces several challenges in effectively conveying the urgency and complexity of environmental issues. These challenges can limit the potential of radio to create lasting behavior change and fully engage audiences in climate action.
1. Limited Time and Content Complexity
Radio programs often have limited airtime, which can constrain the depth and complexity of information presented. Climate change, being a multifaceted and often complex issue, requires extensive explanation to be fully understood. Radio broadcasts may oversimplify or omit key scientific details, potentially leaving listeners with an incomplete understanding of the issue. The need to balance brevity with accuracy can undermine the effectiveness of climate change communication. A lack of depth in coverage may result in the public not fully grasping the urgency or implications of climate change (Lodge & Williams, 2015).
1. Audience Fatigue and Apathy
With continuous media coverage of climate change, audiences may experience fatigue or apathy. Repeated messages about environmental crises, especially if they are not accompanied by solutions or actionable steps, can lead to disengagement or desensitization. This challenge is particularly notable when the same message is delivered repeatedly without new angles or community involvement (Sewell et al., 2007).
Climate change messages may lose their effectiveness over time if they do not evolve or offer tangible solutions. This can result in diminished listener engagement and reduced impact on behavior change (Harrison & Healy, 2008). 
1. Cultural and Linguistic Barriers
Effective climate change communication requires that messages be accessible to diverse audience groups, including those who may not speak the national language or have a formal education. Local radio stations, while often delivering content in local dialects, may still face challenges in making scientific concepts understandable to all listeners. Additionally, cultural perceptions of climate change may vary, and certain communities may not view it as an urgent issue.
Cultural and linguistic barriers can hinder the effective communication of climate change messages, limiting their reach and effectiveness, especially in multilingual and multicultural regions (Sewell et al., 2007).
1. Limited Resources and Expertise
Local radio stations, particularly in developing regions, may lack the necessary resources, expertise, or funding to produce high-quality, informative, and engaging climate change content. This can result in a reliance on generic or poorly researched programming that may not resonate with local audiences or effectively communicate the complexities of climate science. Limited resources can undermine the quality of climate change messaging, making it harder for radio stations to effectively engage listeners and foster behavior change (Lodge & Williams, 2015).
1. Competing Priorities and Media Fragmentation
In many regions, radio stations must compete with other forms of media for audience attention, including digital platforms, television, and print. With the rise of digital media and social media platforms, traditional radio faces challenges in maintaining its relevance, particularly in urban areas where younger, tech-savvy audiences may prefer online content. The competition from other media outlets can reduce the influence of radio in reaching the target audience, especially if radio programs do not innovate or adapt to new forms of content delivery (Harrison & Healy, 2008). 
2.3. EMPIRICAL REVIEW
Enhancing Public Understanding of Climate Change through Radio Programs in Nigeria. This study by Ogundeji Michael Oluwafemi (2021) aimed to explore how radio programs help in improving public awareness of climate change in Nigeria. Using the Agenda-Setting Theory, the study employed a qualitative content analysis method and interviews with radio listeners to assess how effectively climate information is communicated. The key findings revealed that radio programs on topics such as deforestation, sustainable farming, and reducing carbon footprints played a major role in educating the public. The study emphasized the importance of localizing content to make it relatable and actionable for the audience. It recommended that radio stations should continuously tailor programs to reflect local environmental concerns. This study is relevant to the current topic as it shows how radio can be used as a sensitization tool for climate change in urban and rural areas.
The Role of Community Radio in Promoting Climate-Smart Agriculture in Ethiopia. Conducted by Adane Mulugeta and Gecho Yitayew (2020), this study evaluated the effectiveness of community radio in promoting climate-smart agricultural practices in Ethiopia. Adopting the Diffusion of Innovations Theory, the researchers used a mixed-method approach involving surveys and interviews with local farmers. The study found that community radio programs helped farmers understand and adopt sustainable techniques by sharing success stories and practical advice. These broadcasts enhanced credibility and encouraged behavioral change through peer-to-peer learning. The authors recommended increased community participation in program design to make content more relatable. The study relates to the topic by illustrating how radio serves as an effective medium for promoting climate adaptation in agriculture.
Accessibility and Trust in Radio for Climate Information in Rural Africa. Alison Gillwald (2019) examined the role of radio as a trusted information source in rural African communities where digital media access is limited. Using the Uses and Gratifications Theory, the study involved comparative fieldwork in Kenya and Uganda. Findings indicated that radio remained highly trusted, especially due to its accessibility, long-standing presence, and use of local languages. Radio programs addressing drought, afforestation, and soil conservation resonated well with rural audiences. The study recommended investment in rural radio infrastructure and culturally sensitive programming. This research connects directly to the topic by affirming radio’s value as a communication tool for raising climate change awareness in underrepresented areas.
Radio as a Primary Source of Climate Risk Awareness in Northern Nigeria. In a 2021 study, Yusuf Bashir A., Abubakar Halimat S., and Ibrahim Sani investigated how radio serves as the primary medium for climate-related information among rural households in northern Nigeria. Grounded in the Knowledge Gap Theory, the study utilized a quantitative survey involving over 500 households. The researchers found that more than 70% of respondents relied on radio to understand climate risks, leading to increased use of mitigation strategies like water conservation and crop diversification. The study recommended enhancing local-language content to reach deeper into rural communities. This aligns with the current research by demonstrating how radio shapes public perception and preparedness toward climate change.
Community Engagement through Environmental Radio Programs in India and Africa. Smith Heather J. and Lindenfeld Laura A. (2020) conducted a cross-regional study analysing the impact of environmental radio programming in India and parts of Africa. Applying the Social Cognitive Theory, they collected survey data from listeners of community radio stations. Results revealed that over 60% of listeners gained greater environmental awareness, with many engaging in actions such as tree planting, reducing waste, and community clean-up initiatives. The authors suggested the incorporation of more interactive formats like call-ins and community panels. This study supports the topic by proving that radio doesn't just inform but also motivates environmental action.
Evaluating Environmental Campaigns on Southern Nigerian Radio Stations. This study by Apata Temitope G. and Ejemeyovwi Joy O. (2019) assessed the effectiveness of radio campaigns in influencing agricultural behavior in southern Nigeria. Grounded in Framing Theory, the researchers used surveys to gather feedback from regular listeners. The findings showed that 45% of the respondents altered their agricultural practices after listening to environmental radio broadcasts. The study recommended the use of relatable storytelling and local influencers to deliver technical content in simplified forms. The relevance of this study lies in its demonstration of how radio programs can influence practical, day-to-day decisions related to climate adaptation.
Challenges in Using Radio for Climate Communication In their 2018 study, Arulogun Olatunde T. and Ifediora Chinyere A. focused on the barriers hindering radio’s effectiveness in climate change communication. Using the Development Media Theory, they evaluated the programming quality and funding mechanisms of several local radio stations. Their findings indicated that underfunding and lack of expertise among broadcasters often resulted in inaccurate or poorly delivered climate content. The researchers recommended training programs for radio journalists and collaborations with environmental experts to improve content quality. This study is significant to the research as it highlights the systemic limitations that must be overcome to harness radio's full potential in sensitizing communities about climate change.

















CHAPTER THREE
RESEARCH METHODOLOGY
2. Introduction
This chapter discusses the research methodology, outlining the approach taken to investigate the role of radio in sensitizing the public about climate change in Ilorin Metropolis. Research methodology is crucial as it serves as a blueprint for how the research was conducted and provides a basis for interpreting the results. 
The study will employ a survey method, utilizing questionnaires to gather the opinions of residents in Ilorin on the impact of radio programs, particularly from Sobi FM, in raising awareness about climate change and its effects. The questionnaire is designed in both structured and unstructured formats to allow a comprehensive understanding of the audience’s perception of these media campaigns.
2. Research Design
The research adopts a survey research design. As defined by Nwodu (2006), a survey is a research method that focuses on collecting data from a representative sample to gain insights into a larger population. This approach is particularly appropriate for studying the effectiveness of radio broadcasts on climate change awareness, as it allows for the collection of views from a broad cross-section of the population in Ilorin. The survey method not only gathers data but also helps interpret and understand the public’s response to radio campaigns, providing valuable insights into the role of media in environmental sensitization.
0. Population of the Study
The target population for this study comprises residents of Ilorin Metropolis, with a particular focus on individuals who regularly listen to Sobi FM and are exposed to its climate change sensitization programs. Ilorin, the capital city of Kwara State, Nigeria, has experienced significant urbanization and population growth in recent years. According to the National Population Commission (NPC) and projections based on the 2023 estimates, the population of Ilorin is approximately 1.2 million people, making it one of the major urban centers in north-central Nigeria.
The population in this study aligns with the definition provided by Afiwokemi (2015), which states that the population represents the entire group from which a sample is drawn. Similarly, Wimmer and Dominick (2006) describe the population as the collection of subjects, objects, or concepts that are the focus of the research. This definition emphasizes the relevance of selecting a representative population to draw accurate conclusions about the role of radio in climate change communication.
0. Sample Size and Sampling Techniques
This study employed a purposive sampling technique to select 100 respondents from Ara and Akuo communities in Moro Local Government Area of Kwara State. These communities were chosen due to their rural nature and proximity to Ilorin, which is within the broadcasting reach of Sobi FM 101.9—the radio station under study.
Purposive sampling, also known as judgmental sampling, involves deliberately selecting individuals based on specific criteria relevant to the research objectives. In this study, respondents were selected based on the following criteria:
· Regular listenership of Sobi FM 101.9
· Awareness or exposure to Sobi FM’s climate change programmes
· Willingness to participate in the survey
Sample Distribution
The 100 respondents were categorized across various demographic and occupational groups to ensure diversity and representativeness:
	Category
	Number of Respondents
	Percentage (%)

	Students
	25
	25%

	Farmers
	20
	20%

	Traders
	20
	20%

	Civil Servants
	15
	15%

	Artisans
	10
	10%

	Others (e.g., retirees, unemployed)
	10
	10%

	Total
	100
	100%


This breakdown ensures the inclusion of a wide range of perspectives on the effectiveness of Sobi FM’s climate change awareness programmes. It also captures different socio-economic realities within the rural communities surveyed.
0. Data Gathering Instrument
Data collection will involve administering structured questionnaires to the selected respondents. The questions will focus on understanding their perceptions of Sobi FM’s effectiveness in raising awareness about climate change, the relevance of its content to local environmental challenges, and its impact on their attitudes and behaviors towards environmental sustainability. This sampling approach allows the study to gather detailed, context-specific data that reflects the unique characteristics of the Moro community.
0. Instrumentation
The questionnaire (Google form) will serve as the research instrument, allowing for a structured collection of responses. It will include a combination of closed and open-ended questions designed to gauge the respondents’ awareness, knowledge, and attitudes towards climate change, as well as their perception of the role Sobi FM plays in raising awareness. The questionnaire will be distributed to 100 respondents, with all copies collected immediately after completion to facilitate data analysis.
0. Validity and Reliability of Instrument
Reliability ensures consistent results when an instrument is applied repeatedly, while validity measures how accurately the instrument reflects the intended phenomena (Wimmer & Dominick, 2003).
To ensure validity, a pre-test of the questionnaire will be conducted with a small group from Moro Local Government Area. This process will refine questions for clarity and alignment with research objectives, ensuring they effectively measure perceptions of Sobi FM’s climate change programs.
Reliability will be established using the test-retest method, where the questionnaire will be administered twice to the same group within a short period. Consistent responses will confirm reliability. Additionally, Cronbach’s Alpha will assess internal consistency to ensure items cohesively measure constructs like awareness, attitudes, and behavior.
These steps guarantee the instrument’s accuracy and consistency, enhancing the credibility of the study’s findings
0. Method of Data Analysis
Data collected through the questionnaires will be analyzed using simple percentages and cross-tabulation techniques. This will allow the researcher to identify patterns and trends in how radio sensitization on climate change is perceived by different segments of the population. The analysis will help determine the effectiveness of Sobi FM’s climate change campaigns and will inform conclusions and recommendations for future media strategies in Ilorin Metropolis













CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction 
This chapter presents and analyzes data gathered through the questionnaire distributed to respondents on the impact of Sobi 101.9 FM in creating awareness about climate change in Ilorin. The presentation is divided into three sections: Personal Data, Awareness and Listenership, and Effectiveness of Sobi FM in Climate Change Awareness.
4.1. Data Presentation and Analysis 
SECTION A: PERSONAL DATA OF RESPONDENTS
Table 1: Gender of Respondents
	Gender
	Frequency
	Percentage

	Male
	55
	55%

	Female
	45
	45%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 1, 55 respondents representing 55% are male, while 45 respondents representing 45% are female.  This indicates that 55% who are male engaged in the study more than their female counterparts, suggesting slightly higher male participation.
Table 2: Age Distribution of Respondents
	Age Group
	Frequency
	Percentage

	18–25 years
	60
	60%

	26–35 years
	30
	30%

	Above 35
	10
	10%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 2, 60 respondents representing 60% are within the age range of 18–25 years, followed by 30 respondents representing (30%) aged 26–35, and 10 respondents representing (10%) above 35 years. This indicates that 60% of respondents are within the 18–25 years age group, showing that young adults are the dominant demographic engaging with Sobi FM’s climate awareness programmes.
Table 3: Educational Level of Respondents
	Level
	Frequency
	Percentage

	ND1
	25
	25%

	ND2
	30
	30%

	HND1
	20
	20%

	HND2
	25
	25%

	
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 3, 30 respondents representing 30% are ND2 students—the largest academic group. This is followed by 25 respondents each representing (25%) in ND1 and HND2 levels, and 20 respondents representing (20%) in HND1. This indicates that 30% of respondents are ND2 students, making them the most active academic group engaging with Sobi FM’s climate programming.
Table 4: Marital Status of Respondents
	Status
	Frequency
	Percentage

	Single
	80
	80%

	Engaged
	10
	10%

	Married
	10
	10%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 4, 80 respondents representing 80% are single, while 10 respondents each representing (10%) are engaged and married respectively. This indicates that 80% of respondents are single, suggesting that unmarried individuals are the most reachable audience for environmental content.
Table 5: Religious Affiliation of Respondents
	Religion
	Frequency
	Percentage

	Islam
	65
	65%

	Christianity
	30
	30%

	Others
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 5, 65 respondents representing 65% identify as Muslims, 30 respondents representing (30%) as Christians, and 5 respondents representing (5%) as practicing other religions. This indicates that 65% of respondents are Muslims, reflecting the dominant religious group engaging with Sobi FM’s programmes in Ilorin. 
SECTION B: AWARENESS AND LISTENERSHIP
Table 6: Awareness of Climate Programmes on Sobi FM
	Response
	Frequency
	Percentage

	Yes
	75
	75%

	No
	25
	25%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 6, 75 respondents representing 75% are aware of Sobi FM’s climate-related programmes, while 25 respondents representing (25%) are not. This indicates that 75% of respondents are aware of Sobi FM’s climate-related programmes, showing a high level of awareness among the audience.
Table 7: Regular Listenership of Sobi FM
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total 
	100
	100%


Source: Researcher’s Field Survey 2025.
As seen in Table 7, 70 respondents representing 70% responded “Yes”, meaning they regularly listen to Sobi FM 101.9. On the other hand, 30 respondents representing 30% indicated “No”, showing they do not listen to the station regularly. This indicates that 70% of respondents are regular listeners of Sobi FM, suggesting consistent engagement with the radio station.
Table 8: Listenership of Climate-focused Programmes
	Response
	Frequency
	Percentage

	Yes
	65
	65%

	No
	35
	35%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 8, 65 respondents representing 65% have listened to climate-specific programmes on Sobi FM, while 35 respondents representing (35%) have not. This indicates that 65% of respondents have listened to climate-focused programmes on Sobi FM, reflecting moderate but notable interest in environmental content. 
Table 9: Influence on Perception of Climate Change
	Response
	Frequency
	Percentage

	Yes
	80
	80%

	No
	20
	20%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 9, 80 respondents representing 80% believe Sobi FM has influenced their perception of climate change, while 20 respondents representing (20%) think otherwise.  This indicates that 80% of respondents agree that Sobi FM has influenced their perception of climate change, demonstrating the station’s strong impact in shaping environmental awareness.
SECTION C: EFFECTIVENESS OF SOBI FM IN CLIMATE CHANGE AWARENESS
Table 10: Sobi FM discusses climate change issues relevant to Ilorin residents
	Response
	Frequency
	Percentage

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	10
	10%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 10, 45 respondents representing 45% strongly agree and 35 respondents (35%) agree that Sobi FM discusses climate change issues that are relevant to Ilorin residents. 10 respondents representing (10%) are neutral, while 5 respondents representing (5%) disagree and another 5 respondents representing (5%) strongly disagree. This reflects a strong perception that Sobi FM’s environmental topics are locally relevant.
Table 11: The station uses simple and clear language in climate discussions
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	7
	7%

	Strongly Disagree
	3
	3%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 11, 50 respondents representing (50%) strongly agree and 30 respondents representing (30%) agree that the station uses simple language. Meanwhile, 10 respondents (10%) are neutral, 7 respondents representing (7%) disagree, and 3 respondents representing (3%) strongly disagree. This indicates that 80% of respondents strongly agree and agree that Sobi FM uses simple and clear language, suggesting the station is effective in making environmental content easily understandable.
Table 12: Sobi FM interviews experts on environmental issues
	Response
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	38
	38%

	Neutral
	12
	12%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 12, 40 respondents representing (40%) strongly agree, 38 respondents representing (38%) agree, and 12 respondents representing (12%) are neutral. Only 6 respondents representing (6%) disagree and 4 respondents representing (4%) strongly disagree. This indicates that 78% of respondents strongly agree and agree that the station interviews experts, with an additional 38% agreeing reflecting trust in the credibility of the information shared.
Table 13: Sobi FM programmes are frequent and well-scheduled
	Response
	Frequency
	Percentage

	Strongly Agree
	35
	35%

	Agree
	32
	32%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	8
	8%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 13, 35 respondents representing (35%) strongly agree, 32 (32%) agree, 15 (15%) are neutral, 10 (10%) disagree, and 8 (8%) strongly disagree. This indicates that 67% of respondents agree that Sobi FM’s programmes are frequent and well-scheduled, showing general satisfaction with the consistency of its climate content..
Table 14: I have become more aware of environmental challenges due to Sobi FM
	Response
	Frequency
	Percentage

	Strongly Agree
	48
	48%

	Agree
	30
	30%

	Neutral
	12
	12%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 14, 48 respondents representing (48%) strongly agree, 30 respondents representing (30%) agree, and 12 respondent representing (12%) are neutral. Only 6 respondents representing (6%) disagree and 4 respondents representing (4%) strongly disagree. This indicates that 48% of respondents strongly agree they have become more aware of environmental challenges through Sobi FM, highlighting the station’s educational impact.
Table 15: Sobi FM influences attitudes towards environmental protection
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	35
	35%

	Neutral
	8
	8%

	Disagree
	4
	4%

	Strongly Disagree
	3
	3%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 15, 50 respondents representing (50%) strongly agree, 35 respondents representing (35%) agree, 8 respondents representing (8%) are neutral, while 4 respondents representing (4%) disagree and 3 respondents representing (3%) strongly disagree. This indicates that 85% of respondents strongly agree and agree that Sobi FM has influenced their attitudes toward environmental protection, demonstrating the station’s role in promoting sustainable behavior.
Table 16: I’ve adopted eco-friendly habits due to Sobi FM
	Response
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 16, 40 respondents representing (40%) strongly agree, 30 respondents representing (30%) agree, 15 respondents representing (15%) are neutral, 10 respondents representing (10%) disagree, and 5 respondents representing (5%) strongly disagree. This indicates that a combined 70% of respondents (40% strongly agree and 30% agree) have adopted eco-friendly habits due to Sobi FM, demonstrating the station’s influence on behavioral change. influenced by the station.
Table 17: Sobi FM encourages public participation in environmental campaigns
	Response
	Frequency
	Percentage

	Strongly Agree
	38
	38%

	Agree
	34
	34%

	Neutral
	14
	14%

	Disagree
	8
	8%

	Strongly Disagree
	6
	6%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 17, 38 respondents representing (38%) strongly agree, 34 respondents representing (34%) agree, 14 respondents representing (14%) are neutral, 8 respondents representing (8%) disagree, and 6 respondents representing (6%) strongly disagree. This indicates that 72% of respondents (38% strongly agree and 34% agree) believe Sobi FM encourages public involvement in environmental campaigns, highlighting its civic mobilization role.
Table 18: Sobi FM corrects misconceptions about climate change
	Response
	Frequency
	Percentage

	Strongly Agree
	42
	42%

	Agree
	36
	36%

	Neutral
	10
	10%

	Disagree
	8
	8%

	Strongly Disagree
	4
	4%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 18, 42 respondents representing (42%) strongly agree, 36 respondents representing (36%) agree, 10 respondents representing (10%) are neutral, 8 respondents representing (8%) disagree, and 4 (4%) strongly disagree. This indicates that 78% of respondents (42% strongly agree and 36% agree) see Sobi FM as a reliable source for correcting misinformation about climate change.
Table 19: Radio is effective for climate advocacy in Ilorin
	Response
	Frequency
	Percentage

	Strongly Agree
	55
	55%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 19, 55 respondents representing (55%) strongly agree, 30 representing (30%) agree, 10 (10%) are neutral, 3 respondents representing (3%) disagree, and 2 respondents (2%) strongly disagree. This indicates that 85% of respondents (55% strongly agree and 30% agree) affirm that radio, particularly Sobi FM, is an effective medium for climate advocacy in Ilorin.
Table 20: Limited airtime for climate content on Sobi FM
	Response
	Frequency
	Percentage

	Strongly Agree
	38
	38%

	Agree
	32
	32%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total 
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 20, 38 respondents representing (38%) strongly agree, 32 respondents representing (32%) agree, 15 respondents representing (15%) are neutral, 10 respondents representing (10%) disagree, and 5 respondents representing (5%) strongly disagree. This indicates that 70% of respondents (38% strongly agree and 32% agree) believe there is limited airtime for climate-related content, showing concern over program availability.
Table 21: Scientific terms are difficult to understand
	Response
	Frequency
	Percentage

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 21, 35 respondents representing (35%) strongly agree, 30 respondents representing (30%) agree, 20 respondents representing (20%) are neutral, 10 respondents representing (10%) disagree, and 5 respondents representing (5%) strongly disagree. This indicates that 65% of respondents (35% strongly agree and 30% agree) find scientific terms used in climate discussions difficult to understand, pointing to a communication barrier..
Table 22: Poor electricity affects consistent listenership
	Response
	Frequency
	Percentage

	Strongly Agree
	50
	50%

	Agree
	28
	28%

	Neutral
	12
	12%

	Disagree
	6
	6%

	Strongly Disagree
	4
	4%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 22, 50 respondents representing (50%) strongly agree, 28 respondents representing (28%) agree, 12 respondents representing (12%) are neutral, 6 respondents representing (6%) disagree, and 4 (4%) strongly disagree. This indicates that 78% of respondents (50% strongly agree and 28% agree) identify poor electricity supply as a major obstacle to consistently listening to Sobi FM.
Table 23: Lack of youth-oriented content on Sobi FM
	Response
	Frequency
	Percentage

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 23, 40 respondents representing (40%) strongly agree, 35 respondents representing (35%) agree, 15 (15%) are neutral, 7 respondents representing (7%) disagree, and 3 respondents representing (3%) strongly disagree. This indicates that 75% of respondents (40% strongly agree and 35% agree) believe there is a shortage of youth-targeted climate content on the station, highlighting a programming gap.
Table 24: Need for more environmental partnerships on Sobi FM
	Response
	Frequency
	Percentage

	Strongly Agree
	55
	55%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
As seen in Table 24, 55 respondents representing (55%) strongly agree, 30 respondents representing (30%) agree, 10 respondents representing (10%) are neutral, 3 respondents representing (3%) disagree, and 2 respondents representing (2%) strongly disagree. This indicates that 85% of respondents (55% strongly agree and 30% agree) support the idea of increased partnerships with environmental organizations to strengthen the station’s impact.
4.2 Analysis of Research Questions
Research Question 1: To what extent are listeners aware of and engaged with climate change programmes on Sobi FM?
The data in Table 6 reveals that a substantial majority—75 respondents (75%)—are aware of Sobi FM’s climate change programmes, while only 25% are not. This indicates a commendable level of awareness among listeners.
Table 7 shows that 70 respondents (70%) are regular listeners of Sobi FM, while 30% are not. This suggests that a significant portion of the population routinely tunes in, creating a consistent platform for message dissemination.
In Table 8, 65 respondents (65%) affirmed that they listen specifically to climate-related programmes, while 35% do not. This demonstrates strong listener engagement with the environmental content.
Further, Table 9 shows that 80 respondents (80%) reported that Sobi FM has influenced their perception of climate change, indicating that the station's content effectively shapes listener perspectives.
Collectively, these findings suggest that Sobi FM has successfully built both awareness and engagement for its climate change programming among the Ilorin populace.
Research Question 2: How effective is Sobi FM in raising awareness and educating the public on climate change?
In Table 10, 80 respondents (45% strongly agree, 35% agree) believe that Sobi FM discusses issues relevant to Ilorin residents, underscoring the station’s local relevance. Similarly, Table 11 indicates that 80% of respondents (50% strongly agree, 30% agree) find the station’s language simple and clear—critical for audience comprehension.
Table 12 reveals that 78% (40% strongly agree, 38% agree) affirm the involvement of environmental experts on air, enhancing programme credibility.
Table 13 shows that 67% of respondents (35% strongly agree, 32% agree) consider the programmes frequent and well-scheduled. Furthermore, Table 14 indicates that 78% of respondents (48% strongly agree, 30% agree) have become more aware of environmental challenges through Sobi FM.
In Table 15, 85% of respondents (50% strongly agree, 35% agree) acknowledged a positive shift in attitudes toward environmental protection, while Table 16 shows that 70% (40% strongly agree, 30% agree) have adopted eco-friendly habits.
Table 17 further reveals that 72% of respondents (38% strongly agree, 34% agree) believe the station encourages public participation in environmental campaigns.
Overall, this data suggests that Sobi FM is highly effective in educating the public and promoting awareness and behavioral change on environmental issues.
Research Question 3: What are the limitations affecting Sobi FM’s effectiveness in climate advocacy?
Several limitations are identified. Table 20 shows that 70% of respondents (38% strongly agree, 32% agree) believe Sobi FM has limited airtime for climate content. Similarly, Table 21 reflects that 65% of respondents (35% strongly agree, 30% agree) struggle with the use of scientific terms, which hampers comprehension.
According to Table 22, poor electricity supply is a notable barrier, as 78% of respondents (50% strongly agree, 28% agree) noted it affects consistent listenership.
Table 23 reveals a gap in youth engagement, with 75% of respondents (40% strongly agree, 35% agree) citing a lack of youth-oriented content.
Lastly, Table 24 shows a clear call for improvement, with 85% of respondents (55% strongly agree, 30% agree) expressing the need for more environmental partnerships, indicating that external collaborations could enhance programme impact.
These limitations suggest the need for improved content scheduling, simplified communication, infrastructural support, youth inclusion, and partnership expansion to bolster Sobi FM’s climate change advocacy.
4.3 Discussion of Findings
This section discusses the key findings of the study in relation to the research questions and existing literature. The discussion provides deeper insights into how Sobi FM contributes to climate change awareness in Ilorin Metropolis and highlights factors influencing its effectiveness.
Awareness and Engagement with Climate Programmes
The findings from Tables 6 to 9 reveal that a large proportion of respondents are both aware of and actively engaged with Sobi FM’s climate change programmes. Specifically, 75% of respondents confirmed their awareness, and 65% reported listening to climate-specific content. Furthermore, 80% stated that the station has influenced their perception of climate change.
These results suggest that Sobi FM has established itself as a trusted source for environmental education in Ilorin. The high level of engagement aligns with existing studies which emphasize the role of radio as a powerful medium for grassroots communication (Asemah et al., 2013). It also supports the Uses and Gratifications Theory, which posits that audiences actively seek media that meets their informational and educational needs.
Effectiveness of Sobi FM in Climate Education
The data in Tables 10 to 19 collectively point to the effectiveness of Sobi FM in climate education. A significant majority of respondents affirmed that the station discusses relevant issues (80%), uses clear language (80%), features expert voices (78%), and schedules climate programmes consistently (67%). More importantly, many respondents indicated that they had become more environmentally aware (78%) and adopted eco-friendly behaviors (70%) as a result of the station's influence.
These findings underscore the impact of radio on public knowledge and behavior. They align with the Agenda-Setting Theory, which suggests that the media does not just tell people what to think, but what to think about. By regularly featuring climate-related discussions, Sobi FM influences the salience of environmental issues in the minds of its audience.
Furthermore, the fact that 85% of respondents agreed that the station influenced their attitude toward environmental protection demonstrates the station’s success in promoting behavioral change—a crucial component of climate action.
Challenges Limiting Effectiveness
Despite these successes, several limitations were identified in Tables 20 to 24. These include limited airtime for climate content (70%), the difficulty of understanding scientific terms (65%), poor electricity supply (78%), inadequate youth-focused programming (75%), and the lack of environmental partnerships (85%).
These challenges are consistent with findings from earlier research on communication barriers in development media (Okoro & Agbo, 2013). The difficulty in understanding scientific terms suggests a gap between expert knowledge and public comprehension, while the infrastructural issue of erratic power supply further limits media access in Nigeria. The absence of youth-centered content also points to the need for targeted programming, especially considering that young adults made up the majority of the respondents.
Addressing these issues would require both internal and external efforts—from enhancing programme formats and language use, to securing collaborations with NGOs, government agencies, and youth organizations.
Overall, the findings suggest that Sobi FM plays a significant role in raising awareness and shaping public attitudes toward climate change in Ilorin. However, to maximize its impact, the station must overcome certain structural and content-related challenges. Enhanced partnerships, improved programme scheduling, simplified language, and audience-specific content—especially for young people—could further strengthen its effectiveness in climate advocacy.




















CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
Chapter One:This chapter introduced the study by highlighting the growing concern over climate change and the need for effective public sensitization, particularly through mass media. It established the significance of radio as a grassroots communication tool and focused on Sobi FM's role in informing Ilorin residents about climate-related issues. The objectives of the study, research questions, scope, and significance were clearly stated, with a focus on how Sobi FM raises awareness and influences public perception of climate change.
Chapter Two: The chapter reviewed relevant literature and theoretical frameworks. It examined the concepts of climate change, the role of media in environmental communication, and the characteristics of radio as an effective channel for public awareness. Theoretical perspectives such as the Agenda-Setting Theory and Uses and Gratifications Theory provided a foundation for understanding how audiences interact with media messages on climate issues. Empirical studies from Nigeria and other contexts were reviewed to position the study within existing scholarship.
Chapter Three: This chapter detailed the research design and methods used for data collection and analysis. A survey method was adopted, using structured questionnaires administered to 100 respondents drawn from Sobi FM listeners within Ilorin metropolis. The sampling technique, instrument validation, method of data analysis, and ethical considerations were also explained. The methodology ensured that the findings would be reliable, valid, and representative of the target population.
Chapter Four: Data collected were presented in tables and interpreted based on frequency and percentage distributions. The findings revealed high levels of awareness and engagement with Sobi FM’s climate programmes, with most respondents reporting increased environmental consciousness due to the station’s content. The analysis also showed that Sobi FM’s use of clear language, expert interviews, and relevant scheduling contributed to its effectiveness. However, limitations such as inadequate airtime, technical language, power supply issues, and limited youth engagement were also identified.
Chapter Five: This chapter summarized the entire research, reaffirming that Sobi FM plays a significant role in climate change sensitization in Ilorin. The conclusion emphasized the station’s effectiveness while noting the challenges it faces. Key recommendations included increasing airtime, simplifying content, partnering with environmental agencies, and improving youth-oriented programming. The chapter also suggested areas for further study, such as the role of digital radio and comparative analyses across regions.
5.2 Conclusion
The findings of this study show that Sobi FM plays a significant role in raising awareness and educating residents of Ilorin about climate change. The station has effectively influenced public perception and encouraged environmentally responsible behaviors through its climate-related programmes.
However, despite its notable achievements, Sobi FM still faces some challenges that limit its full potential. These include infrastructural issues, content accessibility barriers, and the need for more inclusive and youth-oriented programming.
Conclusively, while radio remains a powerful tool for climate advocacy, its impact can be enhanced through strategic improvements in content delivery, partnerships, and infrastructural support.
5.3 Recommendations
Based on the findings, the following recommendations are made to improve the effectiveness of Sobi FM’s climate change sensitization efforts:
1. Increase Airtime for Climate Content: Sobi FM should allocate more dedicated time slots for climate education to allow for deeper engagement and wider audience reach.
2. Use Simpler, Localized Language: To bridge the gap in scientific understanding, the station should simplify complex climate terms and relate them to local experiences and languages where possible.
3. Promote Youth Engagement: Introducing youth-focused environmental programmes and involving student reporters or influencers can help drive interest among younger demographics.
4. Collaborate with Environmental Bodies: Partnerships with NGOs, research institutions, and government agencies will help provide expert input, sponsorship, and support for sustained environmental programming.
5. Address Infrastructural Barriers: Sobi FM should explore digital alternatives such as podcasting, online streaming, or mobile app alerts to counter the effects of poor electricity and broaden access.
6. Feedback Mechanism and Community Interaction: Engaging listeners through phone-ins, surveys, and social media discussions can help tailor content to audience needs and increase participation.
5.4 Suggestions for Further Studies
· Future research could explore the role of community radio in climate advocacy across different states in Nigeria.
· A comparative study between urban and rural audiences on media influence in climate education could also yield useful insights.
· Another area worth exploring is the impact of social media and online radio in complementing traditional radio's efforts in environmental awareness
· 
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Appendix
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (ICT)
DEPARTMENT OF MASS COMMUNICATION

Dear Respondent,
I am a final-year student of Mass Communication, HND2, conducting a research project titled:
"Impact of Sobi 101.9 FM Radio Programme in Creating Awareness on the Effect of Climate Change in Ilorin."
This questionnaire is strictly for academic purposes, and all your responses will be treated with the utmost confidentiality.
Yours Faithfully 
Sherif Oyindamola Aminat
Instructions: Kindly tick [✔] the appropriate response that best represents your opinion. The questionnaire is divided into three sections:
· Section A: Personal Data
· Section B: Awareness and Listenership
· Section C: Effectiveness of Sobi FM in Climate Change Awareness
SECTION A: PERSONAL DATA OF RESPONDENTS
1. Gender: Male ☐ Female ☐
2. Age: 18-25 years ☐ 26-35 years ☐ Above 35 years ☐
3. Education Level: ND1 ☐ ND2 ☐ HND1 ☐ HND2 ☐
4. Marital Status: Single ☐ Engaged ☐ Married ☐
5. Religion: Islam ☐ Christianity ☐ Others ☐
SECTION B: AWARENESS AND LISTENERSHIP
6. Are you aware of any Sobi FM programmes that discuss climate change or environmental issues? Yes ☐ No ☐
7. Do you regularly listen to Sobi FM 101.9? Yes ☐ No ☐
8. Have you listened to any programme on Sobi FM specifically focused on climate change? Yes ☐ No ☐
9. Do Sobi FM programmes influence your knowledge or perception of climate change? Yes ☐ No ☐
SECTION C: EFFECTIVENESS OF SOBI FM IN CLIMATE CHANGE AWARENESS
Key: SA – Strongly Agree | A – Agree | N – Neutral | D – Disagree | SD – Strongly Disagree
Q1: Content and Relevance of Sobi FM Climate Programmes
	S/N
	Statement
	SA
	A
	N
	D
	SD

	10
	Sobi FM discusses climate change issues that are relevant to Ilorin residents.
	
	
	
	
	

	11
	The radio station uses simple and clear language in discussing climate-related topics.
	
	
	
	
	

	12
	Sobi FM interviews experts and stakeholders on environmental issues.
	
	
	
	
	

	13
	Sobi FM climate programmes are frequent and well-scheduled.
	
	
	
	
	

	14
	I have become more aware of environmental challenges due to Sobi FM programmes.
	
	
	
	
	


Q2: Influence of Sobi FM Climate Programmes on Listeners’ Behaviour
	S/N
	Statement
	SA
	A
	N
	D
	SD

	15
	Sobi FM programmes influence people's attitude toward protecting the environment.
	
	
	
	
	

	16
	I have adopted environmentally friendly habits (e.g., waste disposal, tree planting) as a result of what I heard on Sobi FM.
	
	
	
	
	

	17
	Sobi FM encourages public participation in environmental awareness campaigns.
	
	
	
	
	

	18
	Sobi FM helps correct misconceptions about climate change.
	
	
	
	
	

	19
	Radio programmes are effective tools for driving climate change advocacy in Ilorin.
	
	
	
	
	


Q3: Challenges of Sobi FM in Climate Change Advocacy
	S/N
	Statement
	SA
	A
	N
	D
	SD

	20
	There is limited airtime dedicated to climate change issues on Sobi FM.
	
	
	
	
	

	21
	Some listeners find it difficult to understand the scientific terms used in climate discussions.
	
	
	
	
	

	22
	Poor electricity supply affects consistent radio listenership.
	
	
	
	
	

	23
	Not enough youth-oriented climate content is broadcasted on Sobi FM.
	
	
	
	
	

	24
	More partnerships with environmental agencies could improve Sobi FM's climate awareness campaigns.
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