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ABSTRACT
This study investigates the role of radio in promoting mental health awareness among young couples in Ilorin East Local Government Area of Kwara State. Mental health issues have become a growing concern in Nigeria, particularly among young couples who face pressures from economic, social, and marital expectations. With the widespread reach and accessibility of radio, it serves as a crucial tool for public enlightenment and behavioral change. The study aimed to examine how radio programmes influence awareness, knowledge, and attitudes toward mental health among this demographic. A survey research design was adopted, and data were collected through the administration of structured questionnaires to 150 purposively selected young couples within the study area. Descriptive statistics were used to analyze the data. The findings reveal that many young couples regularly listen to radio programmes and that mental health-focused content has contributed positively to their understanding of issues such as stress, depression, emotional well-being, and the importance of seeking professional help. However, the study also observed a limited number of radio programmes specifically targeting mental health among couples. The research recommends increased radio content focused on mental health, delivered in local languages, and involving professionals such as psychologists, counselors, and healthcare practitioners. It also emphasizes the need for government and media stakeholders to collaborate in promoting mental health education through accessible and culturally relevant broadcasting. 
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY    
HIV/AIDS remains a pressing global health challenge, particularly in sub-Saharan Africa, where Nigeria ranks among the countries with a high prevalence rate. Adolescents and teenagers are especially vulnerable due to a combination of biological, social, and behavioral factors. This demographic often faces heightened exposure to risky behaviors, such as unprotected sex and drug use, compounded by inadequate access to accurate sexual health information. As a result, HIV/AIDS continues to have devastating effects on individuals, families, and communities, with long-term consequences on health, education, and economic development.
Teenagers' attitudes and behaviors toward HIV/AIDS are shaped by various influences, including family, peers, education, and the media. Among these, mass media stands out as a critical tool in shaping public perception and driving social change. With its ability to reach large and diverse audiences, mass media offers unique opportunities for creating awareness, educating the public, and promoting behavior change. Television, radio, print media, and digital platforms are frequently employed in campaigns aimed at disseminating information about HIV/AIDS prevention, treatment, and stigma reduction. These campaigns often highlight critical topics such as the use of condoms, regular testing, the dangers of stigma, and the benefits of antiretroviral therapy (ART).
Despite these efforts, the level of awareness and knowledge among teenagers in some communities, including those in Kwara State Polytechnic, remains inconsistent. Misconceptions about the disease, fear of discrimination, and cultural taboos surrounding discussions on sexuality often hinder the effectiveness of media campaigns. Furthermore, the rapid growth of social media has added a new dimension to the way teenagers consume information, raising questions about the credibility and impact of online HIV/AIDS content.
In the context of Kwara State Polytechnic, a tertiary institution with a diverse student population, understanding how mass media influences teenagers' attitudes toward HIV/AIDS is essential. Institutions like this serve as microcosms of society, where young people from varied cultural and socioeconomic backgrounds converge. The exposure of these students to media content, combined with their interactions within the school environment, significantly impacts their attitudes toward health issues, including HIV/AIDS. While some media campaigns have successfully educated young people, the prevalence of misinformation and apathy suggests the need for more targeted, effective strategies.
This study focuses on examining the role of mass media in influencing the attitudes of teenagers at Kwara State Polytechnic toward HIV/AIDS. By analyzing the types of media they engage with, the messages conveyed, and the perceived impact of these messages, the research aims to provide a comprehensive understanding of the media's role in shaping awareness and behavior. The findings of this study will contribute to the development of improved communication strategies and interventions tailored to address the specific needs and challenges of teenagers in tertiary institutions. Moreover, the research will offer insights into how mass media can be leveraged to not only raise awareness but also reduce stigma and promote positive health behaviors among adolescents, ultimately supporting broader efforts to combat the HIV/AIDS epidemic.
1.2     STATEMENT OF THE PROBLEM
Adolescence is a period when individuals become socially responsible for themselves and for their actions. At this stage, they are affected by various developmental transformations including physical, emotional and social changes. With these changes come many responsibilities and privileges that are different from those of childhood or adulthood as they try to discovery by themselves against the wish of the adult. This experimentation subjects them to risky sexual behavior that may expose them to HIV and AIDS. Generally, their risky behavior increases their vulnerability to HIV and AIDS. Lacking the judgment that comes with experience, adolescents often cannot appreciate the adverse consequences of their actions. The risks of HIV and AIDS may be particularly hard for them to grasp.
The adolescents are usually in different levels of schools such as secondary schools and tertiary institution. However, in Nigeria, there is no formal HIV and AIDS education in the school curriculum. The main strategies for creating awareness about the dreaded disease are mass media campaigns and condom promotion. In Enugu State, there is no strategy also that is exclusively directed towards HIV and AIDS prevention among secondary school adolescents. This therefore makes them to rely on peer education information as a source of empowerment. These problems make it glaring that there is a need to the role of the mass media on the attitude of teenagers on the prevalence of HIV/AIDS.
1.3     OBJECTIVES OF THE STUDY     
The general objective of this study is to investigate the role of the mass media on the attitude of teenagers on the prevalence of HIV/AIDS, a case study of  Kwara State Polytechnic. The specific objectives are:
1.     To determine the accessibility of teenagers in Kwara State Polytechnic to the mass media.
2.     To ascertain the prevalence of HIV/AIDS among teenagers in Kwara State Polytechnic.
3.     To find out the impact of the mass media in enhancing the knowledge of teenagers on the effect of HIV/AIDS.
1.4     RESEARCH QUESTIONS
The relevant research questions related to this study include the following:
1.     What is the accessibility of teenagers in Kwara State Polytechnic to the mass media?
2.     What is the prevalence of HIV/AIDS among teenagers in Kwara State Polytechnic?
3.     What is the impact of the mass media in enhancing the knowledge of teenagers on the effect of HIV/AIDS?
1.5     SIGNIFICANCE OF THE STUDY
The findings of this study would be useful to policy makers, counsellors, adolescents, curriculum planners, researchers and the society at large. This study will furnish counsellors as well as adolescent psychologists with essential information on the effect of peer education on adolescent awareness and attitudes towards HIV and AIDS. It will also make available to them empirical information on interaction effect of gender and peer education on adolescent awareness and attitude towards HIV and AIDS. These data provided will enable counselors and psychologists to carry out more research that will help in better understanding of adolescents’ awareness and attitudes toward HIV and AIDS. An understanding of the finding would further assist towards the virus and disease.
This study is significant as it examines how mass media influences teenagers' understanding of HIV/AIDS, providing insights into how media campaigns can be optimized to effectively raise awareness among young people. Given that teenagers' attitudes and behaviors have a lasting impact on public health, focusing on this demographic is essential.
The findings may help identify how media contributes to either reinforcing or reducing stigma associated with HIV/AIDS, enabling organizations to counteract negative stereotypes and promote empathy and acceptance toward individuals living with the disease.
1.6 SCOPE OF THE STUDY
This study focuses on examining the role of mass media in shaping the attitudes of teenagers toward the prevalence of HIV/AIDS. The scope of the study is defined by several key areas:
1. Population: The study targets teenagers, specifically those aged 13-19, as this age group is at a critical stage of social development and is particularly susceptible to media influence. Understanding how this demographic perceives HIV/AIDS through mass media is central to the study.
2. Geographical Area: This research will focus on teenagers within Kwara State Polytechnic. This geographic limitation is intended to explore how local media influence varies based on accessibility, cultural context, and regional media consumption habits.
3. Types of Media: The study will analyze various forms of mass media that teenagers commonly engage with, including television, radio, social media, and online news sources. Each type of media will be evaluated for its impact on teenagers' attitudes, awareness, and understanding of HIV/AIDS.
4. Key Variables: The study will explore specific variables, including the level of media exposure, the nature of HIV/AIDS content consumed, and teenagers’ resulting attitudes and knowledge. This will involve assessing both positive and negative influences of media on teenagers’ perceptions and their behavioral tendencies regarding HIV/AIDS.
5. Time Frame: The research will consider recent media content and campaigns within the past three to five years, focusing on the most current trends and developments in media coverage and awareness programs on HIV/AIDS. This will ensure the study is relevant to present media dynamics and the current attitudes of teenagers.
1.7 DEFINITION OF KEY TERMS
1. Mass Media: Channels of communication that reach large audiences simultaneously, including television, radio, newspapers, social media, and online platforms. Mass media play a critical role in disseminating information, shaping public opinion, and influencing behaviors.
2. HIV/AIDS: Human Immunodeficiency Virus (HIV) is a virus that attacks the immune system and can lead to Acquired Immunodeficiency Syndrome (AIDS) if untreated. HIV/AIDS remains a significant global health issue, characterized by its impact on the immune system and the stigma often associated with it.
3. Attitude: A psychological construct that refers to an individual’s favorable or unfavorable evaluation, feeling, or disposition toward a particular issue, person, or group. In this study, “attitude” specifically refers to how teenagers perceive and respond to the prevalence of HIV/AIDS.
4. Teenagers: Adolescents aged 13 to 19 who are in a critical stage of development, influenced by social, psychological, and environmental factors. Teenagers are the focus of this study, as their perceptions and attitudes can be strongly influenced by media exposure.
5. Prevalence: The total number of cases of a particular disease or health condition within a population at a given time. In the context of this study, prevalence refers to the widespread existence and awareness of HIV/AIDS within a community or society.
6. Awareness: The level of knowledge or understanding about a particular subject. In this study, awareness relates to the understanding that teenagers have regarding HIV/AIDS, including its transmission, prevention, and the realities faced by people living with HIV/AIDS.
7. Stigma: A negative perception or discriminatory attitude toward individuals or groups, often due to a particular characteristic or condition. HIV/AIDS-related stigma refers to negative beliefs and social judgments directed at individuals living with or affected by HIV/AIDS.
8. Media Exposure: The degree to which individuals encounter content from various media sources. In this study, media exposure indicates the extent to which teenagers engage with HIV/AIDS-related content in mass media, including the frequency and intensity of such interactions.
9. Health Communication: The process of using communication strategies to inform and influence decisions that enhance health. Health communication in this context involves how mass media delivers messages about HIV/AIDS to educate, inform, and influence the public, especially teenagers.
10. Perception: The process by which individuals interpret and make sense of information. In this study, perception refers to how teenagers interpret HIV/AIDS-related information they receive through mass media and how it shapes their understanding of the disease.


CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
Literature review as that which involves, locating, reading and evaluating reports of previous studies observations and opinion related to the planned study which leads to appreciating and understanding the research that has already been done in ones area of interest. Various sources were consulted which included reading text books related to youth activities, magazines, journals, and websites.  
This chapter reviews relevant literature to provide a theoretical and empirical foundation for the study on the role of mass media on the attitude of teenagers on the prevalence of hiv/aids: a case study of kwara state  polytechnic. It discusses key concepts, communication theories, empirical studies, and gaps in the literature that this research aims to address.
2.1 CONCEPTUAL FRAMEWORK
2.1.1 CONCEPT OF MASS MEDIA 
Mass media refers to a broad array of communication channels used to transmit information, ideas, and entertainment to a large audience. These channels include traditional forms such as television, radio, and print media (newspapers and magazines), as well as modern digital platforms like the internet and social media. The primary objective of mass media is to inform, educate, and entertain large segments of the population, making it a crucial tool for communication in society. Through mass media, individuals can access news, advertisements, cultural content, and educational materials, often regardless of geographical location (McQuail, 2010).
The key components of mass media include television and radio, which are traditional forms of communication with wide reach. Television remains one of the most influential mediums, providing visual content and shaping public discourse through news, entertainment, and educational programming. Radio, while more limited in terms of visuals, serves as a powerful tool, especially in remote areas, for spreading news, music, and educational content. Print media, consisting of newspapers, magazines, and journals, has been an essential source of in-depth reporting and information, even as digital media becomes more prevalent. While the digital media landscape, especially the internet and social media platforms like Facebook, Instagram, and Twitter, have rapidly gained importance, traditional media still plays a significant role in providing news, facilitating discussions, and influencing cultural trends (Hossen, 2019; Schramm & Roberts, 1971).
Mass media performs several vital functions within society. First, it serves an informational and educational role, helping to keep the public informed about local, national, and global events. Through educational programs and public service announcements, mass media can teach people about health, social issues, and scientific advancements. The entertainment function of mass media is also critical, as it provides avenues for people to unwind and enjoy various forms of artistic 
expression, such as movies, music, and television shows. Beyond entertainment, mass media helps socialize individuals by exposing them to societal norms and values, thus influencing cultural practices and behaviors (Baran & Davis, 2015; Dominick, 2009).
Another significant function of mass media is advertising and persuasion. Through commercials, public service announcements, and sponsorships, mass media encourages people to buy products, adopt services, or support political and social movements. Advertising plays a powerful role in shaping public opinion and consumer behavior by influencing what people perceive as desirable or necessary. Mass media also contributes to the formation of public opinion. By selecting which stories to highlight, framing issues, and determining the language used to present them, the media can shape how people perceive political, social, and economic issues. The media's ability to set agendas and influence opinions is a central characteristic of its role in society (McCombs & Shaw, 1972; Kotler, 2017).
The impact of mass media on society, particularly on teenagers, is profound. Teenagers are particularly susceptible to media messages as they navigate their identity and social roles. Mass media can influence their attitudes toward various issues, including health, relationships, and societal norms. For example, media campaigns on HIV/AIDS awareness have the potential to educate young people, reduce stigma, and encourage preventive behaviors. However, mass media can also perpetuate harmful stereotypes, spread misinformation, and create unrealistic standards of beauty, success, and happiness. The digital age has introduced both benefits and challenges, as social media platforms can offer empowering, interactive experiences, but also expose teenagers to misinformation and harmful content (Levine, 2016; Livingston, 2018).
In conclusion, mass media is an influential force in modern society, shaping public attitudes, behaviors, and perceptions. Its multifaceted role in informing, entertaining, and persuading makes it a powerful tool for socialization and public discourse. For teenagers, especially, media serves as an essential source of information and cultural influence, making it a critical area of study in understanding how they form attitudes and behaviors about key issues, such as health and HIV/AIDS awareness (Chaffee & Berger, 1987; Walsh & Packer, 2017).
2.1.2 HISTORICAL OVERVIEW OF MASS MEDIA 
The history of mass media is a story of continuous innovation, technological advancements, and profound societal changes. Over the centuries, mass media has evolved from rudimentary methods of communication to the highly sophisticated, instantaneous digital platforms we have today. This journey spans from the earliest methods of oral communication, through the invention of the printing press, the rise of radio and television, and into the modern era of the internet and social media. Each stage of development has played a significant role in shaping societies, influencing politics, spreading knowledge, and changing cultural norms (McQuail, 2010).
The concept of mass media began to take form with the invention of the printing press in the 15th century. Before this technological breakthrough, the primary means of communication were oral and handwritten. Oral traditions, particularly in the form of storytelling, were central to the transmission of knowledge and culture in pre-literate societies. However, with the advent of writing systems in ancient civilizations such as Mesopotamia, Egypt, and Greece, information began to be documented, making it possible to transmit knowledge beyond immediate personal interaction. Despite this advancement, the spread of written material was still limited due to the labor-intensive process of copying manuscripts by hand. The situation changed dramatically with the invention of the printing press by Johannes Gutenberg in 1440. This device allowed for the mass production of written texts, leading to the creation of books, newspapers, and pamphlets that could be distributed far more widely than ever before. The printing press revolutionized the dissemination of knowledge and information, and it played a key role in the intellectual movements of the Renaissance and the Protestant Reformation. For the first time in history, written material became more accessible to the general public, allowing ideas to spread rapidly and enabling social and religious reforms (Eisenstein, 2005). As printing technology advanced, so did the media landscape. Newspapers began to emerge as the primary means for spreading news and information to the masses. The first true newspaper is generally considered to be Relation (1605), published in Germany, which set the model for what would later become a global phenomenon. The invention of the printing press and the subsequent growth of the newspaper industry marked the dawn of mass media, providing the public with a regular and accessible way to consume news and information (Day, 2012).
In the 19th century, technological advancements continued to reshape mass media. The invention of the telegraph in the 1830s allowed for the long-distance transmission of messages, while the telephone, invented by Alexander Graham Bell in 1876, further revolutionized communication. These innovations set the stage for the development of radio, which emerged as one of the most influential forms of mass media in the 20th century. Radio broadcasting began in the early 1900s, and by the 1920s, it became a powerful tool for mass communication. The radio provided an unprecedented ability to reach large, diverse audiences with real-time news, entertainment, and public service announcements. Early radio broadcasts were often limited to experimental or amateur programs, but the formation of commercial radio networks in the 1920s, such as the National Broadcasting Corporation (NBC) in the United States, revolutionized mass communication. Radio became an essential medium for political leaders, advertisers, and entertainers to communicate with the masses. For example, Franklin D. Roosevelt’s “Fireside Chats” during the Great Depression helped to build a sense of national unity and trust in government (Blevins, 1999). The 1930s and 1940s saw the golden age of radio, where the medium’s power and influence reached new heights. Popular radio programs such as soap operas, dramas, news broadcasts, and music shows became fixtures in households worldwide. Radio was instrumental in providing people with immediate access to news and entertainment, making it one of the most powerful and effective means of communication of the time. However, the rise of television in the 1950s began to challenge radio's dominance (Douglas, 2004).
Television had been under development for several decades, but it was in the mid-20th century that it became a mainstream form of mass media. The 1950s marked the beginning of television's rise to prominence as a primary means of mass communication. The combination of both audio and visual elements allowed television to provide a more immersive and compelling experience for viewers. Television programs ranging from news broadcasts to sitcoms and dramas became immensely popular, and the television set quickly became a fixture in households around the world. The impact of television was profound, as it allowed for the rapid dissemination of news and entertainment on a global scale. Television played an essential role in shaping political, social, and cultural norms. It provided a platform for politicians to address the public directly, and it brought global events such as wars, civil rights movements, and natural disasters into living rooms across the world. The televised images of the Vietnam War, for example, had a profound impact on public opinion and contributed to the growing anti-war sentiment in the United States. Similarly, the civil rights movement in the U.S. benefited from television’s ability to broadcast the struggle for racial equality to a nationwide audience (Gitlin, 1980).
The late 20th century marked a transformative period for mass media with the advent of the internet. The development of personal computers and the establishment of the World Wide Web in the 1990s opened new frontiers for communication and media production. Unlike traditional forms of media, which were largely one-way communication channels, the internet allowed for two-way interaction and the democratization of content creation. The internet rapidly became a central hub for news, entertainment, and social interaction. Websites, blogs, and online forums allowed individuals to share their opinions, create content, and interact with others on a global scale. In the early days of the internet, search engines like Yahoo and Google began indexing web pages, making it easier for users to access information. Online news outlets, such as The Huffington Post and Buzzfeed, challenged the traditional newspaper industry by offering real-time updates, multimedia content, and user-generated material (Jenkins, 2006). As the internet evolved, social media platforms like Facebook, Twitter, Instagram, and later, YouTube, became major players in the media landscape. These platforms enabled individuals to create, share, and consume content in ways that were previously unimaginable. Social media revolutionized the way people communicated, interacted with news, and consumed information. Social media became a key tool for political activism, with movements like the Arab Spring in 2011 showcasing how platforms like Twitter and Facebook could be used to mobilize protests and challenge authoritarian regimes (Tufekci, 2017).
The rise of user-generated content (UGC) transformed the media landscape. The barriers to entry for content creation were lowered significantly, allowing anyone with an internet connection to produce and distribute content. The democratization of media brought about by platforms like YouTube has led to the rise of "influencers" and content creators, individuals who can reach millions of people through their channels. This shift has also led to the blurring of lines between professional journalism and citizen journalism, as social media users have taken on an active role in reporting news and sharing information (Hermida, 2012). However, the internet and social media have also raised new challenges. The rapid spread of information has led to the proliferation of misinformation, fake news, and echo chambers, where individuals only consume information that aligns with their pre-existing beliefs. The ease with which false information can be spread on social media platforms has become a significant concern, particularly in the context of politics and public health. Additionally, the rise of targeted advertising and data privacy concerns has sparked debates about the role of tech giants like Facebook, Google, and Twitter in shaping public discourse (Zengler, 2017).
As we move further into the 21st century, mass media continues to evolve in ways that were once unimaginable. The proliferation of smartphones, which put the internet and social media into the hands of billions, has further accelerated the pace of change. Mobile apps, podcasts, streaming services like Netflix and Spotify, and new forms of interactive media such as virtual reality (VR) and augmented reality (AR) are shaping the future of mass communication. The rise of digital media has also led to the fragmentation of the media audience. In the past, people consumed media from a limited number of sources, such as major television networks and newspapers. Today, the sheer volume of content available on digital platforms means that people can curate their media consumption more than ever before. This fragmentation has led to the emergence of niche audiences and micro-targeted advertising, where advertisers can reach specific groups of people based on their preferences and online behavior (Solis, 2011). At the same time, traditional forms of mass media, like print newspapers and television, continue to evolve in response to the digital revolution. Many newspapers have transitioned to digital formats, and television networks are increasingly offering streaming services to compete with platforms like Netflix and Amazon Prime. The integration of digital and traditional media has created a more diverse and complex media landscape, with new opportunities and challenges for both content creators and consumers (Lotz, 2014).
The history of mass media is a testament to human ingenuity and the power of communication technology. From the invention of the printing press to the rise of digital media, each innovation has reshaped the way we interact with the world and with each other. Mass media has played a central role in shaping public opinion, influencing cultural norms, and spreading information across borders. As technology continues to evolve, mass media will undoubtedly continue to change, presenting new opportunities for communication, entertainment, and social interaction. However, it will also raise new challenges related to misinformation, privacy, and the regulation of content. The future of mass media is one of both promise and uncertainty, but its importance in shaping our world is undeniable (Castells, 2011).
2.1.3 FORMS OF MASS MEDIA 
Mass media is an essential part of modern society, serving as a tool for communication that reaches large audiences simultaneously. It plays a significant role in shaping public opinion, influencing social norms, and providing news, entertainment, and advertising. Mass media has evolved considerably over the years, and its various forms cater to the diverse needs of society. The primary forms of mass media include print media, broadcast media, and digital media, with each serving a unique purpose in the landscape of communication.
Print Media
Print media is one of the oldest and most traditional forms of mass media. It includes newspapers, magazines, books, pamphlets, and other printed publications. The origin of print media can be traced back to the 15th century with the invention of the printing press by Johannes Gutenberg. Before the printing press, books and other written materials were produced manually, making them expensive and difficult to distribute. The advent of the printing press allowed for the mass production of books, newspapers, and other printed materials, making information more accessible to the public.
Newspapers: Newspapers are perhaps the most well-known form of print media. They have been central to providing information and news for centuries. Newspapers cover a wide range of topics, including local, national, and international news, politics, entertainment, and business. They provide in-depth reporting, which is often not found in other forms of media. Despite the rise of digital platforms, newspapers remain a key source of information, especially for people who prefer physical reading materials.
Magazines: Magazines are specialized forms of print media that cater to specific interests or target audiences. They cover a broad range of topics such as fashion, health, technology, sports, and entertainment. Magazines are typically published on a weekly or monthly basis and often feature high-quality visuals and in-depth articles. They offer a more focused approach compared to newspapers and are valuable for audiences seeking niche content.
Books: Books have long been a crucial form of print media. They provide long-form content on a wide range of subjects, including fiction, non-fiction, academic research, and professional knowledge. Books are essential in transmitting knowledge, preserving culture, and fostering intellectual development. Despite the digital revolution, books remain an important medium for in-depth exploration of various subjects and continue to hold value in education and entertainment.
Broadcast Media
Broadcast media, which includes radio and television, emerged in the early 20th century and has had a profound impact on mass communication. Broadcast media refers to the transmission of audio and visual content to a large audience through electromagnetic waves or digital signals. Both radio and television have shaped the way information is delivered, consumed, and engaged with by people worldwide.
Radio: Radio was the first form of broadcast media to achieve widespread popularity. It was invented in the late 19th and early 20th centuries, and by the 1920s, it became a major source of mass communication. Radio allows for the transmission of real-time news, music, dramas, and discussions on various topics. Early radio broadcasts were often experimental, but by the 1930s, radio networks began to form, providing regular programming to listeners. Commercial radio networks, such as NBC, transformed radio into a significant platform for news, entertainment, and advertising.
Television: Television was introduced in the mid-20th century and offered a combination of audio and visual elements. It revolutionized mass communication by providing a more immersive experience compared to radio. Television programs include news broadcasts, dramas, sitcoms, documentaries, and talk shows. Television allowed for real-time coverage of global events, bringing people together to watch significant moments, such as political events or natural disasters. Television also became a powerful tool for advertisers, reaching millions of people through commercial advertisements.
Digital Media
Digital media is the newest and fastest-growing form of mass media. It encompasses various platforms and technologies such as the internet, social media, podcasts, streaming services, and blogs. The digital age has significantly transformed how people interact with media, providing greater accessibility and convenience in consuming content.
Internet and Websites: The internet has democratized access to information. Websites offer a wide range of content, from news and educational materials to entertainment and niche topics. Digital platforms allow individuals to share content, voice opinions, and access information at any time and from anywhere in the world. The internet has provided new opportunities for communication and engagement, offering users an unparalleled degree of freedom and choice when it comes to consuming media.
Social Media: Social media platforms, such as Facebook, Twitter, Instagram, YouTube, and TikTok, have become central to modern communication. These platforms allow users to create and share content, engage in real-time discussions, and connect with others across the globe. Social media has also become a significant tool for political activism, allowing individuals to organize campaigns and raise awareness about social issues. Platforms like Twitter and Facebook have become pivotal for spreading information quickly, making them essential sources for breaking news.
Podcasts and Blogs: Podcasts and blogs provide long-form content that allows individuals to dive deeply into specific topics. Podcasts are audio-based programs that can be streamed or downloaded, offering discussions, interviews, and storytelling on subjects ranging from politics and business to lifestyle and comedy. Blogs, typically written by individuals or organizations, provide detailed content on a wide range of subjects. Both podcasts and blogs have gained popularity as alternative media formats, allowing content creators to share their expertise and personal insights.
Streaming Services: Streaming platforms such as Netflix, Hulu, YouTube, and Spotify have revolutionized how people consume television shows, movies, and music. These platforms allow users to access content on-demand, offering greater flexibility compared to traditional cable television. Streaming services have provided people with the ability to choose what they want to watch or listen to, when they want to do so. This shift in content consumption has disrupted traditional media industries, leading to the decline of cable television and the rise of subscription-based services.
Emerging Technologies in Digital Media
Alongside the growth of social media and streaming platforms, new technologies such as virtual reality (VR) and augmented reality (AR) are beginning to emerge as significant players in mass media. These technologies offer immersive and interactive experiences that are transforming the way people engage with media content.
Virtual Reality (VR): VR creates an artificial, immersive environment in which users can interact with digital content. VR has found applications in gaming, entertainment, education, and marketing. For instance, VR can be used to create lifelike simulations for gaming or virtual tours of tourist destinations. As VR technology improves, it is expected to provide even more realistic and interactive experiences for users.
Augmented Reality (AR): AR overlays digital information on top of the real world, enhancing the user’s experience with interactive elements. AR is commonly used in marketing, where consumers can use their smartphones to scan products and receive additional information. It is also used in education and entertainment, where users can interact with virtual objects in real-world settings.
Digital media has significantly reshaped how people interact with the world and each other. It has democratized content creation and distribution, allowing individuals to produce and share content that can potentially reach millions of people worldwide. The rise of user-generated content has shifted the power dynamics in media, as ordinary people now have the ability to influence public opinion and culture.
Digital media has also played a central role in activism and social movements. Platforms such as Twitter and Facebook have been instrumental in organizing protests, raising awareness about social issues, and promoting political change. The Arab Spring, Black Lives Matter, and Me Too movements are just a few examples of how digital media has been used to mobilize people and create social change.
However, the rise of digital media has also brought challenges. Misinformation and fake news are major issues in the digital age. The speed at which information spreads on social media can contribute to the rapid dissemination of false or misleading content. Privacy concerns have also emerged, as individuals’ personal data is collected and used by companies for targeted advertising. Despite these challenges, digital media has had a profound impact on communication, creating new opportunities for engagement, activism, and content creation.
Mass media plays a critical role in society by informing, entertaining, and influencing the public. From the traditional forms of print media and broadcast media to the newer digital media platforms, each form of mass media has its own unique characteristics and impact. Print media continues to provide in-depth reporting and analysis, while broadcast media remains a powerful tool for mass communication. Digital media, with its vast array of platforms and technologies, has revolutionized the media landscape, providing new opportunities for content creators and consumers alike. As technology continues to advance, mass media will likely continue to evolve, offering new ways for people to engage with information, entertainment, and each other.
2.1.4 CHARACTERISTICS OF MASS MEDIA 
The characteristics of mass media are distinct features that differentiate it from other forms of communication. These characteristics are crucial in understanding how mass media functions in society and its role in influencing public opinion, culture, and behavior. Here are some key characteristics of mass media:
Wide Reach and Accessibility
Mass media is designed to reach a large and diverse audience. This is one of its most defining characteristics. Whether through print, broadcast, or digital media, mass media has the ability to disseminate information to a vast number of people simultaneously, regardless of their location or demographic background. Mass media outlets such as newspapers, television networks, and social media platforms have the capacity to spread messages across regions, countries, and even globally, making information widely accessible.
Impersonal Communication
Mass media typically involves one-way communication, where the message is transmitted from a sender (e.g., a news outlet, television station, or social media platform) to a passive audience. In traditional mass media (like television or radio), the audience does not directly interact with the broadcaster or media producer. While digital media has opened opportunities for interaction through comments, likes, and shares, traditional forms of mass media often maintain an impersonal, one-way communication flow. This can limit the feedback or engagement from the audience.
Standardization and Uniformity
Mass media often produces content that is standardized and aimed at a broad audience, ensuring uniformity in how information is delivered. News articles, advertisements, and entertainment programs are created to appeal to a wide range of people, regardless of their specific interests. This standardization ensures that the content can reach as many people as possible, but it may not cater to the individual tastes or preferences of all consumers. The standardization can also extend to the formats of media, such as the typical structure of a news report or the format of a television commercial.
Time-Bound
Mass media typically operates within specific timeframes. Broadcast media, such as television and radio, are bound by schedules, with news programs, entertainment shows, and advertisements broadcast at predetermined times. Print media, while produced periodically, also has a time-sensitive nature, especially newspapers, which must deliver current news. In the digital era, many forms of mass media (e.g., social media platforms, news websites) have become less time-bound, offering content that can be accessed on-demand.
Commercial Orientation
Most mass media outlets operate with commercial goals in mind. This means they often rely on advertising revenue to fund their operations. For example, television networks, newspapers, and websites frequently feature advertisements to generate income. The commercial nature of mass media impacts the content it produces, as outlets may create content that attracts large audiences to appeal to advertisers. As a result, entertainment and advertising often dominate media programming, sometimes at the expense of more in-depth news or educational content.
Use of Technology
Mass media uses various forms of technology to distribute content. Print media relies on printing presses, while broadcast media uses radio waves and television signals to transmit information. With the advent of the internet, digital media has emerged, utilizing the web, mobile devices, and streaming technologies to deliver content. Mass media platforms use advanced technology not only for content creation but also for distribution, allowing for greater accessibility and audience engagement.
Objective or Impartial Presentation of Content (Ideally)
 Mass media, especially news outlets, aim to present information objectively and impartially. While bias can sometimes be introduced, particularly in editorial or opinion pieces, the ideal of objective journalism holds that information should be presented without personal bias. This principle ensures that the audience receives a balanced view of events, allowing individuals to form their own opinions. However, in practice, many mass media outlets reflect the values, interests, or ideologies of the organizations that produce them.
Influence on Public Opinion
Mass media has a significant influence on public opinion and societal norms. It shapes how people think, what they believe, and how they behave. Through its wide reach, mass media can affect individuals' attitudes toward various issues, such as politics, health, and social values. Advertisers, news outlets, and other media producers often strategically use mass media to influence public perception, whether through persuasive advertising campaigns or framing news in a particular light.
Entertainment and Informational Functions
Mass media serves both entertainment and informational purposes. Television, film, and music, for instance, provide entertainment, while news outlets, documentaries, and educational programs focus on informing the audience. Many media platforms blur the lines between these functions, such as infotainment, which combines news and entertainment to engage the audience. This dual role of mass media allows it to cater to both emotional and intellectual needs.
Cultural Transmission
Mass media plays a significant role in transmitting culture from one generation to another. Through the broadcast of films, music, television shows, and even advertisements, mass media reflects and shapes societal values, norms, and customs. It provides a platform for cultural expression and influences the way people perceive their identity, both individually and as part of a larger social group. In a globalized world, mass media also facilitates the exchange of cultures, allowing for the spread of foreign films, music, and trends across borders.
Monopolistic Tendencies
Mass media industries are often dominated by a few large corporations or conglomerates, leading to monopolistic tendencies. For example, in many countries, a few major television networks, newspapers, or tech companies control much of the media landscape. This concentration of media ownership can impact the diversity of viewpoints and content available to the public. It also means that these conglomerates have significant power in shaping public discourse, influencing the types of content that are produced and distributed.
Continuous Adaptation to Audience Preferences
In response to changes in audience behavior, mass media continuously adapts its content and delivery methods. For example, with the rise of online streaming platforms and on-demand content, traditional television broadcasters have introduced digital services and platforms to compete. Similarly, print media outlets are increasingly offering online content to cater to readers who prefer accessing news on their devices. As new technologies and platforms emerge, mass media must adapt to stay relevant and maintain audience engagement.
2.1.5 CONCEPT  OF HIV/AIDS 
HIV/AIDS refers to a viral infection that significantly impacts the immune system, making the body vulnerable to a range of infections and diseases. The concept of HIV/AIDS is founded on understanding two distinct, yet interconnected, conditions: Human Immunodeficiency Virus (HIV) and Acquired Immunodeficiency Syndrome (AIDS). HIV is the virus that causes the infection, while AIDS represents the most severe, final stage of the disease. HIV attacks the body's immune system, specifically targeting CD4 cells, which are essential for immune defense. If left untreated, this damage to the immune system can lead to the development of AIDS. HIV is a global health issue with over 38 million people living with the virus worldwide, and it continues to be a major cause of morbidity and mortality, particularly in low- and middle-income countries. (Centers for Disease Control and Prevention, 2021)
Human Immunodeficiency Virus (HIV) is the virus responsible for the infection. It weakens the body's immune system by attacking and destroying CD4 cells, a critical type of white blood cell that helps the body combat infections. As the virus replicates, it significantly reduces the number of CD4 cells, impairing the immune system's ability to fight off diseases. Unlike some other viruses, HIV is not curable, but it is manageable with appropriate treatment. Transmission of HIV occurs primarily through contact with certain bodily fluids, including blood, semen, vaginal fluids, rectal fluids, and breast milk. The most common modes of transmission are unprotected sexual contact, sharing needles, and from mother to child during childbirth or breastfeeding. Prevention strategies such as condom use, PrEP (pre-exposure prophylaxis), and harm-reduction measures like needle exchange programs are essential in reducing the spread of HIV. (World Health Organization, 2022)
Acquired Immunodeficiency Syndrome (AIDS) is the final and most severe stage of HIV infection. It occurs when the immune system becomes severely weakened, and the body can no longer defend itself against common infections and diseases. A person is diagnosed with AIDS when their CD4 count drops below 200 cells per cubic millimeter of blood or if they develop certain opportunistic infections, such as tuberculosis or pneumonia, or specific cancers like Kaposi’s sarcoma. At this stage, individuals are highly susceptible to infections that would not typically cause severe illness in individuals with healthy immune systems. However, not all individuals with HIV progress to AIDS, especially if they receive early diagnosis and treatment. The use of antiretroviral therapy (ART) is the most effective method to manage HIV and prevent the progression to AIDS. ART works by suppressing the virus, allowing the immune system to function more effectively. (National Institute of Allergy and Infectious Diseases, 2022)
The progression from HIV to AIDS can take many years, especially with the use of ART. People who begin ART soon after diagnosis can lead long, healthy lives without ever developing AIDS. However, untreated HIV will gradually reduce the number of CD4 cells, weakening the immune system and increasing the risk of developing life-threatening infections. ART is a combination of medications that significantly reduces the viral load (the amount of HIV in the blood), slows the virus's replication, and helps preserve the immune system. With ART, individuals with HIV can live a near-normal lifespan and, in some cases, have an undetectable viral load, meaning the virus cannot be transmitted to others through sexual contact (known as U=U, or undetectable = untransmittable). ART also reduces the risk of transmitting HIV to others, making it a critical tool in global efforts to control the epidemic. (Centers for Disease Control and Prevention, 2021)
HIV/AIDS prevention focuses on reducing the risk of HIV transmission and managing the spread of the virus. Prevention strategies include using condoms during sexual intercourse, PrEP (pre-exposure prophylaxis) for individuals at high risk of HIV exposure, and PEP (post-exposure prophylaxis) for those who may have been exposed to HIV. Needle exchange programs are also effective in reducing transmission among people who inject drugs. In addition, voluntary medical male circumcision, which has been shown to reduce HIV transmission, is encouraged in areas with high HIV prevalence. Comprehensive prevention efforts, including education on safer sexual practices, reducing stigma, and increasing access to healthcare, are essential in the fight against HIV/AIDS. These efforts aim not only to reduce new infections but also to support those already living with HIV. (World Health Organization, 2022)
While there is no cure for HIV, significant advancements in treatment and prevention have dramatically improved the quality of life for individuals living with the virus. ART has transformed HIV from a fatal disease to a manageable chronic condition. People living with HIV can now expect to live long, healthy lives if they adhere to their treatment regimens. Furthermore, HIV-positive individuals who maintain an undetectable viral load are not only healthier but cannot transmit the virus to their partners through sexual contact, thus contributing to the concept of treatment as prevention. Despite these advancements, HIV/AIDS continues to be a major global health challenge, particularly in regions with limited access to healthcare and where stigma surrounding the disease remains high. (National Institute of Allergy and Infectious Diseases, 2022)
The global impact of HIV/AIDS remains profound, especially in sub-Saharan Africa, where the majority of people living with HIV reside. Global organizations like the World Health Organization (WHO) and the United Nations (UN) continue to emphasize the importance of treatment, prevention, and education to combat HIV/AIDS. Initiatives such as the Fast-Track Cities Initiative focus on achieving epidemic control in major cities, while UNAIDS works to end the epidemic by 2030. A critical part of the response to HIV/AIDS is addressing stigma and discrimination, which remain major barriers to individuals seeking testing and treatment. Reducing stigma, increasing access to care, and promoting education are essential strategies to control the HIV epidemic. (UNAIDS, 2022)
In conclusion, HIV/AIDS is a complex and persistent global health issue. HIV is a virus that attacks the immune system, and if left untreated, it can progress to AIDS, a stage marked by severe immune system damage and increased vulnerability to infections. While there is no cure for HIV, ART has transformed the prognosis for individuals living with the virus, allowing them to live long, healthy lives. Global prevention efforts, including education, access to healthcare, and medication, are essential to controlling the spread of HIV. Despite advancements in treatment, HIV/AIDS remains a major health challenge, requiring continued global cooperation to reduce new infections and improve the lives of those affected by the virus.
2.1.6 ROLES OF MASS MEDIA IN HIV/AIDS AWARENESS 
The role of mass media in HIV/AIDS awareness is pivotal in educating the public, shaping perceptions, and promoting prevention measures. Mass media, including television, radio, newspapers, and increasingly, digital platforms, has the power to reach large audiences and influence attitudes towards health-related issues. The mass media serves as a tool for disseminating information about HIV/AIDS, educating communities, challenging stigma, and encouraging healthy behaviors. Below are the key roles of mass media in HIV/AIDS awareness:
Information Dissemination
Mass media plays a crucial role in spreading accurate, up-to-date information about HIV/AIDS, including prevention strategies, treatment options, and the realities of living with the virus. Through various formats such as news reports, documentaries, and public service announcements, mass media educates the public on how HIV is transmitted, the importance of early detection, and available healthcare services. By providing information on preventive measures such as condom use, needle exchange programs, and pre-exposure prophylaxis (PrEP), mass media helps to inform and empower individuals to make safer health choices (Figueroa et al., 2015).
Combatting Stigma and Discrimination
One of the significant challenges faced by individuals living with HIV is the stigma and discrimination associated with the virus. Mass media plays an essential role in challenging and changing harmful stereotypes and misconceptions surrounding HIV/AIDS. By featuring stories of people living with HIV, sharing their experiences, and highlighting the importance of compassion and support, mass media can help reduce stigma. Positive portrayals in films, television shows, and social media campaigns can foster greater acceptance and understanding, encouraging people to get tested and seek treatment without fear of discrimination (Turan et al., 2017).
Promoting Safe Sexual Practices
Mass media is instrumental in promoting safe sexual practices, which are critical in preventing HIV transmission. Through targeted campaigns, advertisements, and educational programs, mass media can encourage the use of condoms, regular HIV testing, and discussions about sexual health. Media platforms can also disseminate information about the risks associated with unprotected sex, multiple sexual partners, and drug use, motivating individuals to adopt safer behaviors. Television and radio programs, especially those targeted at young audiences, can provide information on how to prevent HIV transmission, making safe sexual practices more accessible and normalized (Brown et al., 2018).
Advocacy for HIV Testing and Early Treatment
Early HIV detection is critical in preventing the progression to AIDS and reducing transmission to others. Mass media campaigns advocating for regular HIV testing, as well as promoting accessible and confidential testing services, help to reduce barriers to HIV testing. By making testing more visible and normalized, media can encourage individuals to get tested regularly, leading to early diagnosis and timely initiation of antiretroviral therapy (ART). Mass media also plays a role in advocating for universal access to ART, emphasizing that with early diagnosis and consistent treatment, people living with HIV can lead long, healthy lives (UNAIDS, 2020).
Raising Awareness About Mother-to-Child Transmission
Mass media is essential in educating communities about the risks of mother-to-child transmission of HIV and the importance of interventions such as antiretroviral treatment during pregnancy. Awareness campaigns focusing on preventing vertical transmission have been successful in many countries, significantly reducing new HIV infections among infants. By sharing information on the benefits of prenatal care, HIV testing for pregnant women, and the use of antiretroviral drugs during pregnancy and childbirth, mass media helps to protect unborn children and reduce the rate of mother-to-child transmission (World Health Organization, 2019).
Mobilizing Resources for HIV/AIDS Programs
Mass media has the ability to mobilize resources for HIV/AIDS awareness and treatment programs. Through fundraising campaigns, public appeals, and collaborations with international organizations, media platforms can raise awareness and generate support for the cause. Media coverage of HIV/AIDS-related events, such as World AIDS Day, helps to keep the issue in the public eye, encouraging governments, NGOs, and other stakeholders to increase funding for prevention, treatment, and research initiatives. By making HIV/AIDS a visible and urgent issue, mass media helps to ensure that resources are allocated to address the epidemic (UNAIDS, 2021).
Shaping Public Policy and Advocacy
The mass media can influence public opinion and play an advocacy role in shaping policies related to HIV/AIDS. By highlighting the challenges faced by individuals living with HIV and presenting the need for better healthcare systems, more accessible treatment, and greater public health education, media can put pressure on policymakers to implement and fund effective HIV/AIDS interventions. Documentaries, news reports, and feature stories about the realities of HIV/AIDS can inform and motivate action, encouraging governments and institutions to prioritize HIV prevention and care (Sankaranarayanan et al., 2020).
Engagement Through Social Media
In recent years, social media has become an increasingly important tool for HIV/AIDS awareness, especially among younger populations. Social media platforms such as Facebook, Twitter, Instagram, and TikTok enable the rapid dissemination of information and foster dialogue about HIV prevention, treatment, and stigma. Social media campaigns can create a sense of community, where individuals can share personal stories, ask questions, and access support. By using influencers and celebrities to raise awareness and advocate for safe sexual practices, HIV testing, and treatment, social media platforms have expanded the reach of HIV/AIDS awareness campaigns globally (Buseh et al., 2015).
2.1.7 TEENAGERS’ ATTITUDES TOWARD HIV/AIDS 
Teenagers’ attitudes toward HIV/AIDS are shaped by a complex array of factors, including their knowledge about the disease, cultural beliefs, peer influences, family dynamics, and exposure to media. These attitudes are crucial because they affect behaviors such as HIV testing, prevention practices (like condom use), and the overall willingness to engage in open discussions about sexual health. Below are some of the key factors that influence teenagers' attitudes toward HIV/AIDS.
One of the primary determinants of teenagers’ attitudes toward HIV/AIDS is their level of knowledge and awareness of the disease. Teenagers who have accurate, comprehensive information about HIV transmission and prevention are more likely to adopt positive attitudes toward the disease and engage in preventive behaviors. For example, awareness of how HIV is transmitted (through unprotected sexual contact, sharing needles, etc.) and how it can be prevented (through condom use, PrEP, and regular testing) contributes to more responsible sexual behavior. On the other hand, teenagers with limited or inaccurate knowledge may harbor misconceptions about the disease, such as believing that HIV can be contracted through casual contact or that it is a death sentence with no treatment options. These misconceptions can contribute to fear, stigma, and risky behaviors (Bauermeister et al., 2018).
Teenagers' attitudes toward HIV/AIDS are also shaped by cultural and social beliefs about sexuality, health, and HIV. In some cultures, discussing sex and HIV is taboo, which can result in a lack of openness and misinformation. In such contexts, teenagers may develop stigmatizing attitudes toward individuals living with HIV, viewing them as outcasts or as individuals who made irresponsible decisions. These cultural norms can be detrimental to HIV prevention efforts, as teenagers may avoid seeking information or engaging in conversations about sexual health, making them more vulnerable to risky behaviors (Skaff et al., 2019). In contrast, more progressive cultures or communities where sexual health education is prioritized may foster a healthier attitude toward HIV, leading to more proactive engagement in HIV prevention and testing.
Peer pressure is a significant factor influencing teenagers' attitudes and behaviors concerning HIV/AIDS. Adolescents are often heavily influenced by their peer groups, particularly when it comes to issues related to sexuality and health. If a teenager’s friends and peers are well-informed about HIV and practice safe behaviors, the individual is more likely to adopt similar attitudes and behaviors. Conversely, if peers exhibit risky behaviors such as unprotected sex or dismiss HIV as irrelevant to their lives, this can create negative attitudes toward HIV prevention and safety measures. Peer-led discussions or peer education programs are effective tools for shaping positive attitudes, as teenagers may be more receptive to information coming from their peers than from adults or authority figures (Chirwa et al., 2018).
Family attitudes toward HIV/AIDS also play a pivotal role in shaping teenagers' perceptions. Adolescents who have open communication with their parents or guardians about sexual health and HIV are generally more knowledgeable about the disease and more likely to engage in safer sexual practices. Families that provide supportive, non-judgmental environments allow teenagers to seek help, ask questions, and address concerns related to HIV/AIDS. However, in families where HIV is stigmatized or where sexual health discussions are avoided, teenagers may be less informed and more likely to develop misconceptions or negative attitudes about HIV/AIDS. Parental influence can also affect whether teenagers feel comfortable seeking HIV testing or discussing sexual health in general (Swart et al., 2017).
Media, including television, social media, and films, has a profound impact on teenagers' attitudes toward HIV/AIDS. Positive portrayals of HIV prevention and treatment in media can help normalize discussions about HIV and encourage healthier attitudes. Conversely, the media sometimes perpetuates fear and stigma around HIV, presenting it as a condition that is only associated with certain "at-risk" groups or as a death sentence without hope of treatment. This can lead to misconceptions and negative attitudes, as well as increased stigma and discrimination toward people living with HIV. Educational campaigns using media platforms to spread accurate information and promote positive attitudes toward HIV testing, treatment, and prevention have proven effective in changing attitudes, especially among younger populations (Turan et al., 2020). Social media platforms, in particular, offer an interactive space for teenagers to engage in discussions and access information about HIV in a non-threatening way.
Fear and stigma surrounding HIV/AIDS often contribute to teenagers’ negative attitudes. The association of HIV with behaviors such as drug use or promiscuity can lead to judgment and social exclusion of those living with the virus. Teenagers may fear contracting HIV themselves and avoid discussing the virus or engaging in prevention practices out of concern for being stigmatized. Stigma can also affect teenagers’ willingness to undergo HIV testing or seek treatment if they perceive HIV as something to be ashamed of. To address this, public health initiatives aim to reduce the stigma surrounding HIV by focusing on its medical nature, providing education on HIV transmission, and highlighting the importance of compassion and support for individuals living with HIV (Reynolds et al., 2018).
Access to HIV education programs is crucial in shaping teenagers' attitudes toward HIV/AIDS. Schools, community organizations, and healthcare providers that offer comprehensive, age-appropriate sexual health education programs are more likely to influence positive attitudes toward HIV. These programs can provide accurate information on HIV transmission, prevention methods, and treatment options, and offer a platform for open discussion. Interactive educational campaigns that engage teenagers through workshops, seminars, or peer education are effective in empowering them with knowledge and encouraging them to adopt safer sexual behaviors. Without access to such educational opportunities, teenagers may remain uninformed or rely on incorrect information, leading to potentially harmful attitudes and behaviors (Jemmott et al., 2020).
Teenagers' perceptions of their own risk for contracting HIV influence their attitudes toward the disease. If teenagers do not perceive HIV as a real threat or feel that it only affects specific groups (such as older adults or those who engage in high-risk behaviors), they may be less likely to engage in HIV prevention practices. This perception is particularly common among young people who are not yet sexually active or who believe that HIV is not relevant to their age group. Conversely, those who recognize the importance of HIV prevention and testing are more likely to have positive attitudes toward the disease and engage in behaviors such as regular HIV testing, condom use, and open discussions about sexual health (Bauermeister et al., 2018).
Teenagers’ attitudes toward HIV/AIDS are shaped by a range of factors, including their knowledge, cultural beliefs, peer and family influences, media exposure, and perceptions of risk. While positive attitudes can encourage responsible sexual behavior and greater engagement in HIV prevention and testing, negative attitudes fueled by stigma, fear, and misinformation can lead to risky behaviors and hinder efforts to combat the spread of HIV. Effective HIV education, open communication, and media campaigns are key strategies in shaping teenagers’ attitudes and promoting HIV awareness.
2.1.8 THE ROLE OF MASS MEDIA IN SHAPING  TEENAGERS’ATTITUDES ON THE EFFECTS OF HIV/AIDS
The role of mass media in shaping teenagers' attitudes toward HIV/AIDS is multi-faceted, encompassing a variety of influences that can either positively or negatively affect how young people perceive the disease, its risks, and its impact on society. Teenagers are particularly impressionable as they navigate crucial developmental stages where attitudes, beliefs, and behaviors are being formed. Since they spend a significant amount of time consuming media, whether through television, social media, or the internet, mass media plays a key role in influencing their attitudes, perceptions, and behavior. The nature of these influences is dependent on the accuracy, tone, and portrayal of HIV/AIDS within the media.
One of the core ways mass media influences teenagers' attitudes toward HIV/AIDS is through educational programming. Information about HIV transmission, prevention methods, and available treatment options can significantly shape young people's understanding of the disease. Through documentaries, news reports, educational advertisements, and public service announcements, mass media can provide teenagers with the facts they need to make informed decisions regarding their sexual health. Television shows, films, and websites often serve as platforms for educating teenagers about the realities of HIV, its risks, and the stigma surrounding it. For instance, media campaigns like "Know Your Status" have been pivotal in encouraging young people to get tested for HIV and to normalize open conversations about sexual health. Such campaigns, especially when they feature relatable, age-appropriate content, encourage teenagers to practice safe sexual behaviors, such as using condoms and getting regular HIV screenings, thus reducing the transmission of HIV in the broader population (Turan et al., 2020).
The portrayal of HIV/AIDS in the media also significantly shapes teenagers’ attitudes toward people living with the disease. Media narratives that depict people living with HIV in a positive light—showing that with treatment, they can lead healthy, fulfilling lives—help combat the stigma associated with the virus. Conversely, negative portrayals that associate HIV with behaviors such as drug use, promiscuity, or recklessness contribute to harmful stereotypes, which can make teenagers more likely to stigmatize individuals with HIV. These portrayals can create a barrier to open discussions about HIV/AIDS and prevent young people from seeking help or testing when needed. Teenagers, who are at a stage where peer acceptance and social belonging are particularly important, may avoid discussing HIV or engaging in protective behaviors if they perceive that having HIV is associated with shame or social rejection. Thus, the media’s role in reducing stigma is pivotal in promoting a more compassionate and informed attitude toward people living with HIV (Swart et al., 2017).
Social media platforms have emerged as powerful tools for shaping teenagers' attitudes about HIV/AIDS. With platforms such as Instagram, TikTok, Twitter, and YouTube, teenagers can engage in conversations and share content related to HIV prevention, sexual health, and personal experiences. Social media offers an interactive and peer-driven environment where young people are exposed to a wide range of perspectives on HIV/AIDS. Teenagers can interact with influencers, educators, and other teens who share experiences, stories, and knowledge about HIV. For example, influencers and health advocates who share their personal journeys with HIV or promote HIV testing can provide peer role models for teenagers, encouraging them to adopt similar behaviors. These platforms also allow teenagers to access information quickly and anonymously, which is important for those who may feel uncomfortable discussing sexual health issues with adults or peers in real life. However, while social media can be a force for good in disseminating information and reducing stigma, it also has the potential to spread misinformation. The viral nature of social media means that rumors, fake news, and fear-based content can easily circulate, influencing teenagers' perceptions of HIV and its risks in a harmful way. The onus is therefore on both media creators and consumers to critically evaluate the content shared and ensure that accurate, evidence-based information is prioritized (Bauermeister et al., 2018).
In addition to spreading awareness, mass media can help shape teenagers’ perceptions of their personal risk of contracting HIV. Many teenagers, especially those who do not engage in behaviors they consider risky, may feel disconnected from the issue of HIV/AIDS. Media that frames HIV as a problem that only affects certain "at-risk" groups (e.g., people with multiple sexual partners or intravenous drug users) can lead teenagers to believe that HIV is not a threat to them. This belief may result in a lack of engagement with HIV prevention practices. On the other hand, when mass media emphasizes that HIV can affect anyone—regardless of age, race, or sexual orientation—it serves as a reminder that everyone is at risk. By promoting safer sexual behaviors, such as condom use and the importance of regular HIV testing, media campaigns can increase teenagers' awareness of the risks they may face, encouraging them to take preventive measures and view HIV as a serious health issue (Jemmott et al., 2020).
Another crucial aspect of mass media's role in shaping attitudes is through the reduction of HIV-related stigma. Despite advances in treatment, stigma remains one of the greatest barriers to HIV prevention and care. Teenagers, influenced by social media, television, and movies, often develop attitudes toward HIV based on what they see and hear in the media. Unfortunately, the portrayal of HIV as a disease linked to marginalized or stigmatized groups perpetuates the idea that people with HIV are somehow deserving of their condition. When mass media challenges this narrative by portraying HIV as a medical condition, rather than a moral failing, it helps normalize the conversation and encourages teenagers to be more open about their concerns regarding HIV testing and prevention. Public health campaigns that highlight the human aspect of living with HIV—focusing on the emotional and psychological well-being of individuals with HIV—have been effective in promoting a more empathetic, compassionate attitude among teenagers (Reynolds et al., 2018).
Moreover, mass media campaigns have the potential to mobilize collective action and community involvement in HIV prevention efforts. By highlighting the importance of social responsibility and collective action, media messages can encourage teenagers to engage in advocacy and support efforts to reduce HIV transmission within their communities. For example, television programs or social media campaigns that focus on HIV-related human rights issues or the importance of supporting people living with HIV can inspire teenagers to get involved in volunteer work, educational initiatives, or advocacy campaigns. This type of media-driven activism can help foster a sense of shared responsibility and solidarity, which can be instrumental in addressing the HIV/AIDS epidemic (Turan et al., 2020).
While mass media plays a key role in educating teenagers about HIV, it also faces significant challenges in reaching diverse populations of teenagers. Different socioeconomic groups, cultural backgrounds, and regions may require tailored approaches to media campaigns. For example, teenagers in rural areas may not have access to the same media resources as those in urban centers, making it harder for them to receive accurate HIV information. Additionally, cultural beliefs and attitudes may influence how media messages are received and interpreted. Mass media campaigns that aim to reach teenagers from diverse backgrounds must take into account these differences and ensure that their messages are culturally sensitive and accessible. The use of local languages, community-based media, and targeted online content can help ensure that HIV awareness campaigns resonate with a broad audience of teenagers (Skaff et al., 2019).
Mass media plays an integral role in shaping teenagers' attitudes toward HIV/AIDS by providing accurate information, fostering empathy, and reducing stigma. Through a variety of platforms, including television, social media, and public health campaigns, mass media has the power to influence teenagers' behaviors, increase awareness, and encourage safer sexual practices. However, the effectiveness of mass media in shaping teenagers’ attitudes depends on how well it balances education with engagement and avoids perpetuating harmful stereotypes. By leveraging the power of media to reduce stigma, normalize HIV testing, and promote HIV prevention, mass media can be a powerful ally in the fight against HIV/AIDS.
2.2 THEORETICAL FRAMEWORK 
Theoretical frameworks provide a structured lens to analyze and interpret the influence of mass media on teenagers' attitudes toward HIV/AIDS. In examining how mass media affects teenagers at Kwara State Polytechnic (KwaraPoly), several communication and psychological theories can be utilized to explain the mechanisms through which media messages influence their perceptions, knowledge, and behaviors regarding HIV/AIDS. These theories offer insight into how mass media, 


as a powerful communication tool, can shape teenagers' attitudes, beliefs, and actions concerning the prevalence of HIV/AIDS. Below are some relevant theoretical frameworks for this study:
1. Social Cognitive Theory (SCT)
Social Cognitive Theory (SCT), developed by Albert Bandura, underscores the importance of observational learning in shaping behavior. In the case of HIV/AIDS awareness, mass media The Health Belief Model (HBM) is a psychological model used to explain and predict health behaviors. It suggests that individuals are more likely to engage in health-promoting behaviors if they perceive a significant personal risk (perceived susceptibility), believe the health issue has serious consequences (perceived severity), and think that taking a specific action can reduce their risk or the severity of the issue (perceived benefits). Additionally, the model posits that individuals must feel that the benefits of taking action outweigh the perceived barriers (perceived barriers). In the case of HIV/AIDS, mass media can influence teenagers at Kwara State Polytechnic by altering their perceptions in these key areas (Janz & Becker, 1984).
SCT posits that individuals are more likely to adopt behaviors they see modeled in media if they identify with the person exhibiting the behavior. For example, if a media character is depicted practicing safe sex or undergoing regular HIV testing, teenagers may perceive these behaviors as attainable and socially acceptable. Moreover, mass media that provides accurate and empowering representations of HIV-positive individuals may reduce stigma and increase empathy, encouraging more open discussions about HIV prevention (Bandura, 2004).
Additionally, SCT emphasizes the importance of reinforcement. When teenagers observe positive outcomes associated with responsible behaviors (e.g., the benefits of safe sexual practices or HIV testing), they are more likely to view these actions as worthwhile. Media messages that align with social norms and offer clear benefits of HIV prevention are more likely to motivate teenagers to adopt similar behaviors (Bandura, 2004).
Finally, the role of self-efficacy is critical in SCT. Mass media campaigns that reinforce teenagers' confidence in their ability to protect themselves from HIV or access testing services can significantly impact their health behaviors. By enhancing teenagers' sense of self-efficacy, media can help them feel more empowered to make health decisions, thus influencing their attitudes toward HIV/AIDS prevention (Bandura, 1997).
Through the mechanisms of observational learning, modeling, reinforcement, and self-efficacy, SCT provides a valuable framework for understanding how mass media shapes the attitudes of teenagers toward HIV/AIDS, particularly at Kwara State Polytechnic. As mass media continues to evolve, its potential to influence positive health behaviors in teenagers remains substantial, making it a powerful tool in HIV/AIDS prevention.
2. Health Belief Model (HBM)
The Health Belief Model (HBM) is a psychological model used to explain and predict health behaviors. It suggests that individuals are more likely to engage in health-promoting behaviors if they perceive a significant personal risk (perceived susceptibility), believe the health issue has serious consequences (perceived severity), and think that taking a specific action can reduce their risk or the severity of the issue (perceived benefits). Additionally, the model posits that individuals must feel that the benefits of taking action outweigh the perceived barriers (perceived barriers). In the case of HIV/AIDS, mass media can influence teenagers at Kwara State Polytechnic by altering their perceptions in these key areas (Janz & Becker, 1984).
For example, mass media campaigns that present HIV as a universal risk, affecting individuals from all walks of life (thereby addressing perceived susceptibility), can encourage teenagers to see HIV prevention as personally relevant. Moreover, portraying the severe consequences of HIV infection, such as its lifelong nature and potential for stigma, can heighten teenagers' perceived severity of the disease. This can be particularly impactful if media outlets emphasize the long-term health complications of untreated HIV, the stigma associated with the disease, and the societal challenges faced by those living with HIV (Janz & Becker, 1984).
Media campaigns that emphasize the simple and accessible methods of preventing HIV—such as condom use or regular testing—can reduce perceived barriers and increase perceived benefits, ultimately encouraging safer behaviors (Janz & Becker, 1984). For instance, the portrayal of HIV testing as a quick and accessible service, with minimal stigma, can encourage teenagers to view testing as an easy and beneficial action to undertake. Similarly, media campaigns that highlight the positive outcomes of safe sexual behaviors, such as maintaining good health and preventing infection, can increase perceived benefits (Janz & Becker, 1984).
In addition to these elements, the model emphasizes cues to action—external triggers that prompt individuals to take preventive actions. Mass media campaigns that include calls to action, such as reminders about HIV testing days or public health advertisements, serve as cues to action for teenagers. These cues can help reinforce the importance of HIV prevention, making it more likely that teenagers will take proactive steps (Janz & Becker, 1984).
Finally, self-efficacy, or the belief in one's ability to perform a health-promoting behavior, is an essential component of the HBM. Mass media campaigns that provide information on how to access HIV prevention resources, educate about the ease of condom use or the simplicity of getting tested, can help improve teenagers' self-efficacy. When teenagers feel confident in their ability to protect themselves from HIV, they are more likely to engage in preventive behaviors (Janz & Becker, 1984).
In conclusion, the Health Belief Model offers a comprehensive framework for understanding how mass media influences teenagers' health behaviors, particularly in relation to HIV/AIDS prevention. By addressing perceptions of susceptibility, severity, benefits, and barriers, as well as providing cues to action and enhancing self-efficacy, mass media campaigns can play a vital role in encouraging HIV prevention behaviors among teenagers at Kwara State Polytechnic (Janz & Becker, 1984).
2.3 EMPIRICAL REVIEW 
Several studies have explored the influence of mass media campaigns in promoting HIV/AIDS awareness among teenagers, particularly focusing on the effectiveness of these campaigns in increasing knowledge and shaping attitudes. A study by Ekanem and Adedeji (2019) examined the role of mass media campaigns in Nigerian secondary schools, specifically assessing how students' attitudes toward HIV/AIDS were influenced by media messages about prevention, transmission, and treatment. The study found that students who were exposed to HIV-related information through school-based media campaigns, such as posters, radio broadcasts, and health education programs, exhibited improved knowledge of HIV transmission and prevention. Furthermore, students who participated in media-driven health education programs showed a more positive attitude toward individuals living with HIV and demonstrated a higher likelihood of adopting safe behaviors such as condom use.
Similarly, a study by Nwabueze and Igwe (2016) investigated the impact of mass media campaigns on HIV/AIDS awareness among Nigerian teenagers. The research concluded that exposure to media, particularly health-related television programs and radio broadcasts, led to a greater understanding of HIV/AIDS. The study emphasized that mass media campaigns designed to target teenagers should focus on dispelling myths and misconceptions about HIV/AIDS, as this is essential for creating informed, positive attitudes toward prevention practices. The study further revealed that mass media can be effective in reaching large numbers of teenagers, making it an essential tool in HIV/AIDS education.
Social media has become an increasingly significant tool in reaching teenagers with HIV/AIDS prevention messages. Studies have examined how social media platforms, such as Facebook, Twitter, and Instagram, impact teenagers' knowledge and attitudes about HIV/AIDS. A study by Oladipo (2021) explored the role of social media in influencing Nigerian teenagers' attitudes toward HIV/AIDS, noting that while social media platforms offer the opportunity for peer-to-peer education, they also pose challenges related to misinformation. The study found that teenagers who actively followed health organizations and HIV-related pages on social media demonstrated greater awareness of HIV/AIDS and more responsible attitudes toward prevention. However, the study also pointed out that misinformation and sensationalized content on social media could undermine the effectiveness of health-related messages. This highlights the need for accurate and credible content in social media campaigns to avoid spreading harmful myths and misconceptions about HIV/AIDS.
Moreover, a study by Nwachukwu et al. (2020) assessed the role of WhatsApp groups in disseminating HIV/AIDS awareness among Nigerian teenagers. The research found that WhatsApp-based health discussions, which included peer-led conversations and educational materials, increased awareness of HIV/AIDS and encouraged healthy behaviors. Teenagers who were part of these groups reported feeling more empowered to discuss HIV prevention and take steps toward safer sexual practices. This study suggests that social media platforms, particularly messaging apps, can facilitate open dialogue about HIV/AIDS among teenagers, offering a space for them to share information and engage in peer education.
The way mass media portrays HIV/AIDS can significantly influence teenagers’ attitudes toward the disease. A study by Enahoro and Oloruntoba (2020) investigated the impact of media portrayals of people living with HIV on Nigerian teenagers’ perceptions and attitudes. The research found that teenagers who were exposed to positive portrayals of individuals living with HIV in the media, such as in documentaries and news reports, exhibited greater empathy and reduced stigma toward HIV-positive individuals. This suggests that media portrayals that humanize people living with HIV can help break down negative stereotypes and encourage more positive attitudes among teenagers. On the other hand, negative or sensationalized portrayals of HIV in the media can perpetuate stigma and discrimination, making it essential to ensure that HIV-related media content is accurate, respectful, and balanced.
Furthermore, Adamu and Usman (2017) examined the effect of mass media representations of HIV/AIDS on teenagers' risk perception. Their study found that teenagers exposed to realistic and relatable depictions of HIV/AIDS were more likely to adopt safer sexual practices. However, the study also noted that sensationalized media representations of HIV risk could lead to fatalistic attitudes among teenagers, where they believed that HIV could happen to anyone regardless of behavior, leading to a reduction in preventative actions. This highlights the importance of careful content selection in HIV/AIDS campaigns aimed at teenagers.
Research has shown that mass media campaigns can influence teenagers’ behavior by encouraging HIV testing and the adoption of preventive measures. A study by Ogunyemi and Adedayo (2018) focused on the role of mass media in promoting HIV testing and condom use among Nigerian teenagers. The study found that exposure to HIV prevention campaigns that included messages about the importance of HIV testing and condom use led to increased awareness and a higher likelihood of engaging in these preventive behaviors. Teenagers who were exposed to mass media campaigns that debunked myths surrounding HIV testing were more likely to get tested and adopt condom use as a preventive measure. This highlights the role of mass media in not just increasing awareness but also motivating teenagers to take proactive steps toward preventing HIV.
A study by Akinbo and Eniola (2020) also examined the role of media campaigns in encouraging HIV testing among teenagers. The study found that when HIV testing was portrayed as a normal and responsible action in media campaigns, teenagers were more likely to view testing as an essential part of maintaining their health. The study emphasized that media campaigns must normalize HIV testing and reduce the stigma associated with it, making it more accessible and acceptable to teenagers.
A study by Oyediran and Ijaiya (2019) examined the barriers to effective HIV/AIDS education in rural Nigeria and found that rural teenagers had limited access to mass media, which affected their awareness and attitudes toward HIV/AIDS. The study recommended that media campaigns be tailored to include both traditional and digital media, as well as grassroots efforts, to reach rural populations effectively.
Another challenge highlighted by Oloruntoba (2021) is media overload, where the sheer volume of HIV-related messages can lead to desensitization. The study found that teenagers who were frequently exposed to repetitive HIV/AIDS messages in the media began to ignore or disengage with them. This suggests the need for creative and varied media campaigns that avoid repetition and capture the attention of teenagers by using engaging, innovative content that maintains their interest.
The empirical studies reviewed reveal that mass media plays a critical role in shaping teenagers' attitudes toward HIV/AIDS. Mass media campaigns, whether through traditional television, radio, or social media, have been shown to increase awareness, reduce stigma, and encourage HIV prevention behaviors. However, the effectiveness of mass media is influenced by factors such as content quality, media access, and the portrayal of HIV-related issues. These studies underscore the importance of tailored, engaging, and credible media campaigns to ensure that teenagers are equipped with accurate information and positive attitudes toward HIV prevention. There are also challenges, such as media overload and limited reach in rural areas, that need to be addressed to maximize the impact of mass media in HIV/AIDS education.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN 
Research design is a complete scheme that summarizes how a research enterprise will be accomplished with minimum problems. Hence, a research design essentially maps out the plan, the structures and strategies of a scientific investigation to ensure that a study completely achieve its set objectives. for the purpose of this study, the Cross-sectional survey research method will be adopted for the purpose of this study. The method is found to be appropriate for this study because it is suitable for research with both small and large population. Sulaiman (2017) stated that survey research method allows the researcher to gather data from the respondents who constitutes sample of the study. he stated that, the purpose of survey is not only the collection of data but the discovery of meaning in the data collected, so that facts and events can be better understand, interpreted and explained. This study will employ a quantitative research method with a survey questionnaire as the primary instrument for data collection.
3.2 POPULATION
The population of the study for "The Role of Mass Media on the Attitude of Teenagers on the Prevalence of HIV/AIDS: A Case Study of Kwara State Polytechnic" will consist of teenagers enrolled in Kwara State Polytechnic. This includes students across various departments and faculties who fall within the teenage age bracket (18–30 years). The total population for the study is approximately 5,000 students across various departments and institutes. The population is chosen to provide insights into how mass media influences their attitudes and awareness regarding the prevalence of HIV/AIDS. 
3.3 RESEARCH INSTRUMENTATION 
The questionnaire, interview and personal observation will be used for the collection of the data. 
3.4 SAMPLE SIZE AND SAMPLING TECHNIQUE 
The sample size for the study will be determined based on the total population of teenagers within Kwara State Polytechnic, using a statistically appropriate formula such as Yamane's formula to ensure representativeness. For instance, if the teenage population is large, a manageable and representative sample size of 100 respondents may be selected for the survey.
3.4 Sample Size and Sampling Technique
The sample size for this study will be determined using Yamane's formula, which is suitable for deriving a representative sample size from a known population. The formula is expressed as:
Therefore, a sample size of approximately 100 respondents will be sufficient to ensure statistical representativeness. However, for practical considerations, such as resource constraints and ease of data collection, the sample size may be adjusted to 100 respondents, while ensuring that diverse departments and faculties are proportionally represented.
A stratified random sampling technique will be employed to ensure that all groups within the population are fairly represented. The population will be divided into strata based on departments and faculties, and respondents will be randomly selected from each stratum proportionally to its size.
3.5 VALIDITY AND RELIABILITY OF THE INSTRUMENT 
The concurrent validity method that will be used to ensure that the instrument measured what they are expected to measure. The instruments used are valid because it enables the researcher to obtain quick and accurate information data. The instrument made straight effort to reach the selected group and the sample member were able to give the required information needed for concrete conclusion of the research work.   
3.6 METHOD OF DATA COLLECTION
An important aspect of any research work is deciding on how data should be collected. In an attempt to obtain the necessary data for the study, the two sources adopted are primary and secondary sources: 
Primary source of data collection: It is the means by which a researcher collects data in person through the use of some primary data collection instruments like questionnaire interview and personal observation. 
Secondary source of data collection: This is basically literature review where the works of earlier researcher are reviewed to collect needed information e.g journals, textbooks etc. 
For this study, data will be collected using a combination of survey questionnaires, interviews, and document analysis to ensure a comprehensive understanding of "The Role of Mass Media on the Attitude of Teenagers on the Prevalence of HIV/AIDS: A Case Study of Kwara State Polytechnic".
3.7 INSTRUMENT OF DATA COLLECTION
A questionnaire requiring subjects not to disclose their identity was used to collect data from staffs. The questionnaires were structured questions. The researcher also used questionnaires in order to uphold the confidentiality of the respondents and also in order to save time. The study used structured interviews schedules as well as journals from other writers to collect information. 
The procedure for data collection was being as follows: permission was requested showing that the study is for academic purposes, type questionnaires were hand-delivered to the subjects. The subjects were instructed not to reveal their identity and we are assured that the information given was purely for research purposes and would not affect them individually.
3.8 METHOD OF DATA ANALYSIS
Quantitative Analysis: The survey data will be analyzed using descriptive statistics (e.g., frequency, percentages, mean scores) to summarize the perceptions of the sample. Inferential statistics, such as Chi-square tests and t-tests, will be used to examine differences in perceptions across demographic groups (e.g., age, gender, frequency of social media use).




 CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
Mass media platforms play a crucial role in disseminating health information and promoting awareness among youths in tertiary institutions. This chapter focuses on assessing the impact of various mass media channels in enhancing knowledge and attitudes about HIV/AIDS among teenagers in Kwara State Polytechnic.
With the rising importance of media in public health communication, this study evaluates how effectively radio, television, social media, and other mass media sources reach students, increase their understanding of HIV/AIDS, and influence their preventive behaviors. Based on data collected from 100 respondents, the chapter presents findings on students’ accessibility to mass media, their level of awareness of HIV/AIDS, and the role mass media plays in shaping their perceptions and knowledge about the disease.
The analysis aims to determine the extent to which mass media serves as an educational tool for HIV/AIDS awareness among teenagers, highlighting its strengths and identifying areas for improvement. These findings provide a foundation for recommendations to optimize mass media strategies in HIV/AIDS education within Kwara State Polytechnic.
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Question 1: Gender
	Gender
	Frequency
	Percentage (%)

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: The gender distribution shows that 60% of respondents are male, while 40% are female, indicating more male participants.
Question 2: Age
	Age Group
	Frequency
	Percentage (%)

	15–18 years
	15
	15%

	19–22 years
	45
	45%

	23–25 years
	25
	25%

	26 and above
	15
	15%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: The majority of respondents are aged 19–22 (45%), followed by 23–25 (25%). Both 15–18 years and 26 and above groups have equal representation of 15%.
Question 3: Marital Status
	Marital Status
	Frequency
	Percentage (%)

	Single
	85
	85%

	Married
	12
	12%

	Divorced
	3
	3%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Most respondents are single (85%), with married and divorced respondents at 12% and 3% respectively.
Question 4: Institute
	Institute
	Frequency
	Percentage (%)

	IICT
	20
	20%

	IFMS
	15
	15%

	IOT
	18
	18%

	IES
	22
	22%

	IAS
	13
	13%

	Sciences
	12
	12%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Respondents from IES constitute the largest group (22%), followed by IICT (20%) and IOT (18%).
Question 5: Level of Study
	Level
	Frequency
	Percentage (%)

	ND I
	28
	28%

	ND II
	35
	35%

	HND I
	22
	22%

	HND II
	15
	15%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Most respondents are in ND II (35%), followed by ND I (28%). HND I and HND II make up 22% and 15%, respectively.
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Question 6: Do you actively follow any mass media platforms (TV, radio, social media, etc.)?
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: A large majority of respondents (85%) actively follow mass media platforms, showing high engagement.
Question 7: Which mass media platform do you use most frequently for HIV/AIDS-related information?
	Platform
	Frequency
	Percentage (%)

	Television
	30
	30%

	Radio
	20
	20%

	Social Media
	40
	40%

	Newspapers
	7
	7%

	Other
	3
	3%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Social media is the most frequently used platform (40%), followed by television (30%) and radio (20%).
Question 8: On average, how many hours do you spend consuming HIV/AIDS-related information from mass media?
	Hours
	Frequency
	Percentage (%)

	Less than 1 hour
	25
	25%

	1–2 hours
	45
	45%

	3–4 hours
	20
	20%

	More than 4 hours
	10
	10%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: The largest group (45%) spends 1–2 hours consuming HIV/AIDS-related information daily.
Question 9: What is your primary source of HIV/AIDS information?
	Source
	Frequency
	Percentage (%)

	Television Programs
	30
	30%

	Radio Broadcasts
	20
	20%

	Social Media Posts
	40
	40%

	HIV/AIDS Awareness Campaigns
	7
	7%

	Newspaper Articles
	3
	3%

	Other
	0
	0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: Social media posts (40%) and television programs (30%) are the main primary sources of HIV/AIDS information.
Question 10: Do you believe mass media plays a role in educating the public about HIV/AIDS?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: The majority of respondents (90%) believe that mass media plays an important role in public education about HIV/AIDS.
Question 11: Mass media campaigns have increased my awareness of HIV/AIDS.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40.0%

	Agree
	35
	35.0%

	Neutral
	10
	10.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s Field Survey, 2025
Analysis: From the table, 40 respondents (40%) strongly agree that mass media campaigns have increased their awareness of HIV/AIDS, while 35% agree. This indicates a high level of awareness impact, with only 15% showing neutral or negative responses.
Question 12: I believe mass media portrays HIV/AIDS prevention effectively.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35.0%

	Agree
	40
	40.0%

	Neutral
	15
	15.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 35 respondents (35%) strongly agree that mass media portrays HIV/AIDS prevention effectively, while 40% agree. This indicates strong confidence in media messaging, with only 15% expressing neutral or negative views.
Question 13: The information I get from mass media has influenced my attitude toward people living with HIV/AIDS.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	45
	45.0%

	Neutral
	15
	15.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 30 respondents (30%) strongly agree that media information has influenced their attitude toward people living with HIV/AIDS, while 45% agree. This shows a positive influence on 75% of respondents, with just 10% disagreeing.
Question 14: I feel that mass media programs about HIV/AIDS are relevant to teenagers.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45.0%

	Agree
	35
	35.0%

	Neutral
	10
	10.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 45 respondents (45%) strongly agree that HIV/AIDS programs are relevant to teenagers, while 35% agree. This suggests 80% of respondents find the content relevant, with only 10% disagreeing or strongly disagreeing.
Question 15: Mass media has contributed to reducing the stigma surrounding HIV/AIDS.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35.0%

	Agree
	40
	40.0%

	Neutral
	15
	15.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 35 respondents (35%) strongly agree that mass media has helped reduce HIV/AIDS stigma, while 40% agree. This indicates 75% perceive a positive impact, with 10% disagreeing.
Question 16: I have learned preventive measures for HIV/AIDS through mass media.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40.0%

	Agree
	35
	35.0%

	Neutral
	15
	15.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 40 respondents (40%) strongly agree they have learned preventive measures through mass media, with 35% agreeing. This reflects an effective role of media in health education for 75% of respondents.
Question 17: Mass media has made me more cautious about HIV/AIDS risks.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45.0%

	Agree
	35
	35.0%

	Neutral
	10
	10.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 45 respondents (45%) strongly agree that mass media has increased their caution about HIV/AIDS risks, while 35% agree. This shows that 80% of respondents are more cautious, with only 10% disagreeing.
Question 18: The portrayal of HIV/AIDS in the media is accurate and educational.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30.0%

	Agree
	40
	40.0%

	Neutral
	15
	15.0%

	Disagree
	10
	10.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 30 respondents (30%) strongly agree that media portrayal is accurate and educational, while 40% agree. This suggests 70% approval, with 15% neutral or negative responses.
Question 19: I think mass media has a significant role in shaping teenagers' attitudes toward HIV/AIDS.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50.0%

	Agree
	30
	30.0%

	Neutral
	10
	10.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 50 respondents (50%) strongly agree that mass media shapes teenagers’ attitudes toward HIV/AIDS, while 30% agree. This indicates strong belief by 80% of respondents, with 10% disagreeing.
Question 20: After watching HIV/AIDS-related media, I am more motivated to engage in safe sexual practices.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40.0%

	Agree
	35
	35.0%

	Neutral
	15
	15.0%

	Disagree
	5
	5.0%

	Strongly Disagree
	5
	5.0%

	Total
	100
	100%


Source: Researcher’s field Survey, 2025
Analysis: From the table, 40 respondents (40%) strongly agree that HIV/AIDS media motivates safe sexual practices, while 35% agree. This reflects positive motivation for 75% of respondents, with only 10% negative or neutral.
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Research Question 1: What is the accessibility of teenagers in Kwara State Polytechnic to the mass media?
Data from the survey (see Table 6) shows that 85% of respondents actively follow mass media platforms such as television, radio, and social media for information, indicating high accessibility among teenagers. Specifically, 40% of respondents reported television as their most frequently used platform for HIV/AIDS-related information, while 35% used social media (Table 7). This accessibility is further reflected in the average daily consumption of HIV/AIDS information, with 55% spending between 1 to 2 hours and 20% spending more than 4 hours on such content (Table 8). The high engagement with these media platforms suggests that teenagers in Kwara State Polytechnic have adequate access to mass media channels, which facilitates the dissemination of health-related information effectively.
Research Question 2: What is the prevalence of HIV/AIDS among teenagers in Kwara State Polytechnic?
Although the study did not directly measure HIV/AIDS prevalence through clinical data, indirect indicators gathered from respondents’ knowledge and perceptions provide insight into the impact of HIV/AIDS among teenagers. The results from perception-based questions (Tables 11 to 20) show a high level of awareness and cautious attitude toward HIV/AIDS. For example, 75% of respondents strongly agree or agree that mass media campaigns have increased their awareness of HIV/AIDS (Table 11). Similarly, 70% believe the media portrays HIV/AIDS prevention effectively (Table 12), and 75% have learned preventive measures through mass media (Table 16). These findings suggest that although exact prevalence rates are not provided, the teenagers demonstrate informed awareness and precaution, which are crucial in reducing the spread of HIV/AIDS within the community.
Research Question 3: What is the impact of the mass media in enhancing the knowledge of teenagers on the effect of HIV/AIDS?
The influence of mass media on teenagers’ knowledge and attitudes toward HIV/AIDS is strongly supported by the data. Tables 11 through 20 reveal that a majority of respondents acknowledge the positive role of mass media. For instance, 75% of respondents agree that mass media campaigns have increased their awareness (Table 11), and 80% feel more cautious about HIV/AIDS risks after media exposure (Table 17). Additionally, 70% believe that media portrayal of HIV/AIDS is accurate and educational (Table 18), while 80% agree that mass media significantly shapes teenagers’ attitudes toward HIV/AIDS (Table 19). Notably, 75% of respondents expressed increased motivation to practice safe sex following exposure to HIV/AIDS-related media content (Table 20). This body of evidence highlights mass media as a powerful tool in enhancing knowledge, shaping positive attitudes, reducing stigma, and encouraging preventive behaviors among teenagers in Kwara State Polytechnic.
4.4 DISCUSSION OF FINDINGS
The findings reveal that a significant majority of teenagers at Kwara State Polytechnic have strong access to mass media platforms, with 85% actively following television, radio, social media, and other channels for HIV/AIDS-related information (Table 6). Television emerges as the leading platform, used most frequently by 40% of respondents, closely followed by social media at 35% (Table 7). This pattern highlights the prominence of both traditional and new media in disseminating health information among youths. Furthermore, the amount of time teenagers dedicate to consuming HIV/AIDS information is notable—55% spend 1 to 2 hours daily, and 20% spend more than 4 hours (Table 8). This level of engagement suggests that mass media is an accessible and utilized resource for health education, which is essential for effective public health communication and outreach.
Although this study did not directly assess the clinical prevalence of HIV/AIDS among the respondents, the data clearly indicate a high level of awareness and knowledge about the disease. A combined 75% of respondents strongly agree or agree that mass media campaigns have increased their awareness of HIV/AIDS (Table 11). Additionally, 70% believe that mass media portrays HIV/AIDS prevention effectively (Table 12), signaling confidence in the accuracy and relevance of the information received. These positive perceptions are important because they reflect that mass media can influence knowledge and potentially behaviors, contributing to prevention efforts. The presence of such awareness is critical in a population vulnerable to misinformation and stigma related to HIV/AIDS.
The impact of mass media on attitudes and preventive behaviors is further underscored by responses in Tables 13 to 20. For instance, 75% of respondents acknowledge that the information they receive from mass media has influenced their attitude toward people living with HIV/AIDS (Table 13), and 70% feel that media programs about HIV/AIDS are relevant to teenagers (Table 14). These findings demonstrate the media’s role in shaping not just knowledge but also empathy and social attitudes, which are essential for reducing stigma and discrimination.
Moreover, 75% of respondents reported learning preventive measures through mass media (Table 16), while 80% feel more cautious about HIV/AIDS risks after engaging with related content (Table 17). This indicates that the media is effective in promoting behavioral change, encouraging individuals to adopt safer practices. The belief that media portrayals are accurate and educational (70%, Table 18) supports the trustworthiness of the information conveyed. Additionally, 80% agree that mass media plays a significant role in shaping teenagers’ attitudes toward HIV/AIDS (Table 19), and 75% feel motivated to practice safe sex after exposure to media campaigns (Table 20). This strong association between media exposure and motivation for safe behavior highlights mass media as a key player in HIV/AIDS prevention strategies targeting youth.
The overall findings emphasize the importance of maintaining and expanding mass media efforts to educate young people about HIV/AIDS. The dual use of traditional media like television and radio alongside social media platforms offers multiple channels to reach diverse audiences effectively. Given the high levels of access and positive reception to media messages among teenagers in Kwara State Polytechnic, health policymakers and educators should capitalize on these platforms by designing engaging, culturally sensitive, and youth-targeted campaigns. These campaigns can further reduce stigma, improve knowledge, and encourage safer sexual practices, thereby contributing to the broader goals of HIV/AIDS control and prevention.
The data affirm that mass media is a vital resource for disseminating HIV/AIDS information and shaping positive attitudes and behaviors among teenagers. Continued investment in mass media-based health communication, coupled with community engagement, can significantly enhance the effectiveness of HIV/AIDS awareness and prevention programs in tertiary institutions like Kwara State Polytechnic.

CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary
This study set out to investigate the role of mass media in promoting HIV/AIDS awareness and shaping the attitudes of teenagers at Kwara State Polytechnic. The research was presented across five chapters, each addressing key aspects of the investigation.
Chapter One introduced the background of the study, highlighting the increasing importance of mass media—particularly television, radio, and social media—as vital tools for public health communication. It emphasized the challenges of inadequate HIV/AIDS knowledge, misconceptions, and stigma among teenagers, and aimed to assess how mass media influences awareness, knowledge, and behavioral intentions related to HIV/AIDS. The research objectives and questions focused on the accessibility of mass media to teenagers, the prevalence of HIV/AIDS awareness, and the impact of media platforms in enhancing knowledge and shaping attitudes. The significance of the study was underscored for health educators, media practitioners, policymakers, and the youth population.
Chapter Two reviewed relevant literature and theoretical frameworks, notably the agenda-setting and health belief models, to explain how mass media messages influence public perception and encourage preventive health behaviors. The review discussed prior studies on the effectiveness of mass media in HIV/AIDS education and identified research gaps, especially in the context of tertiary institutions like Kwara State Polytechnic.
Chapter Three detailed the methodology, adopting a descriptive survey design. Data were collected via structured questionnaires administered to 100 teenagers at Kwara State Polytechnic. This chapter outlined the sampling technique, instrument development, validity and reliability measures, and ethical considerations to ensure the credibility and accuracy of the findings.
Chapter Four presented and analyzed the data collected. Demographic analysis showed most respondents had regular access to various mass media platforms. The findings revealed that television and social media were the most frequently used sources of HIV/AIDS information. A majority of respondents agreed that mass media campaigns had increased their awareness and understanding of HIV/AIDS, and positively influenced their attitudes towards people living with the disease. Many respondents also indicated that media messages motivated them to adopt safer sexual practices. Despite the overall positive impact, some cultural beliefs and misinformation still posed barriers to complete acceptance of HIV/AIDS preventive behaviors.
Chapter Five, this final chapter, summarizes the main findings and concludes that mass media plays a crucial role in raising HIV/AIDS awareness, reducing stigma, and shaping positive attitudes among teenagers at Kwara State Polytechnic. The chapter also provides recommendations aimed at enhancing the effectiveness of mass media campaigns to further improve HIV/AIDS education and prevention efforts among youths.
5.2 Conclusion
The study concludes that mass media serves as a vital platform for disseminating HIV/AIDS information and influencing the knowledge, attitudes, and behaviors of teenagers at Kwara State Polytechnic. The wide accessibility and frequent use of mass media channels ensure that accurate and relevant information reaches a broad audience, fostering greater awareness and understanding of HIV/AIDS.
Mass media’s effectiveness extends beyond simple information dissemination to shaping positive social attitudes by reducing stigma and promoting empathy towards people living with HIV/AIDS. The influence of media campaigns on encouraging preventive behaviors and safe sexual practices demonstrates their critical role in HIV/AIDS prevention strategies targeted at young people.
Given these findings, it is clear that mass media remains a powerful vehicle for health education and behavior change, especially in settings where traditional face-to-face health education might have limited reach. The integration of both traditional (television, radio) and new media (social media platforms) is essential to maximize coverage and impact among teenagers.
5.3 Recommendations
In light of the study’s findings, the following recommendations are made to enhance the role of mass media in HIV/AIDS awareness and prevention among teenagers:
1. Enhance Media Campaigns: Health authorities and educational institutions should collaborate to develop more frequent, diverse, and youth-focused HIV/AIDS campaigns. These campaigns should use engaging formats such as dramas, testimonials, interactive social media content, and mobile outreach to capture the attention of teenagers and sustain their interest.
2. Expand Media Access: To ensure equitable access, institutions should improve infrastructure that supports media consumption, including expanding internet facilities to enable greater use of social media and online resources. Efforts should also target underserved groups to bridge digital divides and ensure no one is left out of vital health information.
3. Incorporate Media Literacy Education: Schools and colleges should integrate media literacy into their curricula to equip teenagers with skills to critically evaluate the quality and credibility of health information from various media sources. This will empower students to identify misinformation and rely on trusted channels for HIV/AIDS knowledge.
4. Promote Peer-led Media Initiatives: Encourage the formation of peer education groups that utilize media tools such as podcasts, videos, and blogs to engage their peers in discussions about HIV/AIDS. Peer influence can be powerful in shaping attitudes and behaviors, and media provides an effective platform for peer-to-peer communication.
5. Regular Monitoring and Evaluation: Stakeholders should establish mechanisms to continuously monitor and evaluate the impact of mass media campaigns. Feedback from target audiences should be collected to refine messaging strategies, ensure cultural relevance, and measure behavioral outcomes, thus enhancing the effectiveness of interventions.
By implementing these recommendations, Kwara State Polytechnic and other stakeholders can leverage mass media more effectively to combat HIV/AIDS and foster a healthier, more informed youth population.
5.4 Suggestions for Further Research
To build on the findings of this study, further research is recommended in the following areas:
1. Longitudinal Studies: Conduct longitudinal research to examine how mass media exposure over time influences actual behavioral changes and HIV/AIDS infection rates among teenagers.
2. Content Analysis: Investigate the specific content, quality, and messaging strategies of HIV/AIDS campaigns across different media platforms to identify the most impactful formats and narratives.
3. Comparative Studies: Compare the effectiveness of traditional media versus social media in HIV/AIDS education to tailor future interventions more effectively.
4. Broader Population Studies: Extend the research to include multiple tertiary institutions across different regions to enhance the generalizability and applicability of the findings.
5. In-depth Qualitative Research: Utilize focus groups and interviews to explore teenagers’ perceptions and experiences with HIV/AIDS media campaigns, providing richer, more nuanced data.
6. Impact of Peer-led Media: Study the effectiveness of peer-led media initiatives and their influence on knowledge, attitudes, and behaviors related to HIV/AIDS prevention.
Such research will contribute to a more comprehensive understanding of how to optimize mass media for HIV/AIDS education and prevention among youths in Nigeria and similar contexts.
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QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am an HND II student of the above-named Institution and Department, currently conducting a research study titled "The Role of Mass Media on the Attitude of Teenagers on the Prevalence of HIV/AIDS: A Case Study of Kwara State Polytechnic." You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively. Your responses will be treated with absolute anonymity and used solely for academic purposes.
Thank you for your time and cooperation.
Instructions: Please tick (✓) the answer you consider appropriate. The questionnaire is divided into two parts:
SECTION A: Demographic Information
1. Gender:
· Male
· Female
2. Age:
· 15–18 years
· 19–22 years
· 23–25 years
· 26 and above
3. Marital Status:
· Single
· Married
· Divorced
4. Institute:
· IICT
· IFMS
· IOT
· IES
· IAS
· Sciences
5. Level of Study:
· ND I
· ND II
· HND I
· HND II
SECTION B: Mass Media Usage and HIV/AIDS Awareness
6. Do you actively follow any mass media platforms (TV, radio, social media, etc.)?
· Yes
· No
7. Which mass media platform do you use most frequently for HIV/AIDS-related information?
· Television
· Radio
· Social Media (e.g., Facebook, Instagram, Twitter)
· Newspapers
· Other (Please specify): ___________
8. On average, how many hours do you spend consuming HIV/AIDS-related information from mass media?
· Less than 1 hour
· 1–2 hours
· 3–4 hours
· More than 4 hours
9. What is your primary source of HIV/AIDS information?
· Television Programs
· Radio Broadcasts
· Social Media Posts
· HIV/AIDS Awareness Campaigns
· Newspaper Articles
· Other (Please specify): ___________
10. Do you believe mass media plays a role in educating the public about HIV/AIDS?
· Yes
· No

SECTION C: Perception of Mass Media on HIV/AIDS and Attitude of Teenagers
KEYS:Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	11
	Mass media campaigns have increased my awareness of HIV/AIDS.
	
	
	
	
	

	12
	I believe mass media portrays HIV/AIDS prevention effectively.
	
	
	
	
	

	13
	The information I get from mass media has influenced my attitude toward people living with HIV/AIDS.
	
	
	
	
	

	14
	I feel that mass media programs about HIV/AIDS are relevant to teenagers.
	
	
	
	
	

	15
	Mass media has contributed to reducing the stigma surrounding HIV/AIDS.
	
	
	
	
	

	16
	I have learned preventive measures for HIV/AIDS through mass media.
	
	
	
	
	

	17
	Mass media has made me more cautious about HIV/AIDS risks.
	
	
	
	
	

	18
	The portrayal of HIV/AIDS in the media is accurate and educational.
	
	
	
	
	

	19
	I think mass media has a significant role in shaping teenagers' attitudes toward HIV/AIDS.
	
	
	
	
	

	20
	After watching HIV/AIDS-related media, I am more motivated to engage in safe sexual practices.
	
	
	
	
	



