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CHAPTER ONE
INTRODUCTION 
1.1 Background of the Study 
The gambling industry has experienced significant growth globally, and Nigeria is no exception. In recent years, online betting has emerged as a booming industry in the country, primarily driven by advancements in technology, widespread smartphone adoption, and increased internet penetration (Afrobarometer, 2022). Betting platforms such as Bet9ja, NairaBet, and 1xBet have dominated the market by employing innovative strategies to attract and retain customers. Among these strategies, celebrity endorsements have proven to be particularly effective in marketing and engagement efforts (Ayo & Ukpere, 2021).
In Nigeria, the gambling market thrives on its accessibility and the integration of betting with popular culture. The rise of fintech solutions has made financial transactions seamless, allowing bettors to fund accounts and withdraw winnings with minimal barriers. The allure of online betting is heightened by promises of financial independence and life-changing wins, making it especially attractive to the youth, a demographic characterized by optimism and susceptibility to media influence (Eboh & Nwachukwu, 2022).
Nigerian celebrities, especially musicians, actors, and sports figures, wield considerable influence over their followers, particularly the youth demographic. These endorsements leverage the emotional connection between fans and their favorite stars. For instance, celebrities like Davido, Olamide, or Kizz Daniel are often associated with betting platforms, creating a perception of credibility, trust, and aspirational success among their audiences. Such endorsements glamorize online betting, portraying it as exciting and risk-free, which significantly influences youth participation (Egbe & Omoruyi, 2021).
Youth, defined as individuals aged 15 to 24, form a substantial segment of Nigeria's population, making them a prime target for betting companies (World Health Organization, 2022). Many of these individuals are students who, despite limited financial resources, are lured into betting by promises of easy money and life-changing rewards. Unfortunately, this trend has raised concerns about social and financial implications, such as addiction, academic neglect, and financial instability (Eboh & Nwachukwu, 2022).
The cultural normalization of gambling through celebrity-endorsed advertising further amplifies its appeal. Betting companies leverage themes of entertainment, competitive spirit, and the "hustle culture" prevalent among Nigerian youth to integrate betting into everyday conversations (Zhang & Bloch, 2021). Social media platforms, particularly Instagram, Twitter, and TikTok, have become key channels for these campaigns, where influencers frequently post promotional content targeting their followers.
However, this trend raises significant concerns. Many students engage in betting without a clear understanding of the potential risks, including addiction, financial instability, and academic neglect (Dixon & Habib, 2020). The rapid rise of online betting, coupled with aggressive marketing campaigns, has led to debates about the ethical implications of such practices. While proponents argue that online betting is a legitimate form of entertainment and a source of revenue for the government, critics emphasize the need for stricter regulation to protect vulnerable populations, particularly impressionable youth (Ajzen, 1991).
Moreover, the COVID-19 pandemic played a pivotal role in accelerating online betting participation. Lockdowns and restrictions on physical activities increased digital engagement, with many young people turning to online platforms for entertainment and income. During this period, betting companies intensified their online marketing strategies, leveraging the increased screen time of their target audience (Afrobarometer, 2022).
The economic dimension of the online betting industry is another factor worth considering. In Nigeria, where youth unemployment rates remain high, gambling often appears as a viable alternative for financial stability. Data from the National Bureau of Statistics (2023) shows that youth unemployment is above 40%, a figure that drives many young Nigerians to seek alternative income streams, including betting. However, rather than providing sustainable solutions, gambling often exacerbates financial precarity, as losses frequently outweigh wins, leading to a cycle of dependence and desperation (Eboh & Nwachukwu, 2022).
The role of social media cannot be overstated in understanding the growing popularity of online betting among Nigerian youth. Platforms like Instagram and TikTok provide betting companies with direct access to their target audience, allowing them to deploy highly tailored advertising campaigns. Algorithms ensure that betting-related content frequently appears in the feeds of young, impressionable users, further normalizing the activity (Zhang & Bloch, 2021). Celebrities often amplify this effect by integrating betting promotions seamlessly into their content, blurring the line between entertainment and advertising.
The psychological impact of these marketing strategies is significant. Studies have shown that repeated exposure to gambling advertisements can desensitize individuals to its risks, making them more likely to engage in betting. Additionally, the use of celebrities triggers aspirational behavior, as fans seek to replicate the perceived lifestyles of their idols. This phenomenon, coupled with the addictive nature of gambling itself, creates a potent combination that can lead to widespread participation and its associated risks (Dixon & Habib, 2020).
In addressing these challenges, this study seeks to provide a nuanced understanding of how celebrity endorsements influence youth engagement in online betting. By focusing on Nigerian students, the research will explore the interplay between celebrity culture, digital marketing strategies, and the social and financial implications of gambling. This knowledge will not only contribute to academic discourse but also inform policy and advocacy efforts aimed at mitigating the negative impacts of online betting on vulnerable populations.
1.2 Statement of the Problem
Online betting has become increasingly pervasive among Nigerian youth, particularly students. Drawn by promises of quick financial rewards, many students engage with these platforms. While betting may serve as a recreational activity for some, its rising popularity among students raises significant concerns about its social and financial repercussions. Central to this trend is the role of celebrity endorsements in promoting betting platforms (Zhang & Bloch, 2021).
Betting companies in Nigeria frequently enlist celebrities—musicians, actors, and sports personalities—to endorse their platforms. These figures feature prominently in advertisements, social media campaigns, and promotional events, portraying betting as an exciting and potentially lucrative activity (Ayo & Ukpere, 2021). For instance, a popular musician endorsing a betting platform may be seen as lending credibility to the brand, encouraging youth to participate. However, this glamorization often obscures the associated risks, such as addiction, debt accumulation, and academic neglect (Egbe & Omoruyi, 2021).
The problem lies in the fact that many young Nigerians, especially students, lack the financial stability and maturity to engage responsibly in gambling. Celebrity-endorsed advertisements rarely highlight the risks associated with betting, focusing instead on potential financial gains. This one-sided portrayal creates unrealistic expectations and increases the likelihood of gambling addiction, financial instability, and poor academic performance (Eboh & Nwachukwu, 2022).
Despite these concerns, limited research exists on the specific impact of celebrity endorsements on youth engagement in online betting within the Nigerian context. This study seeks to fill this gap by exploring how celebrity endorsements shape Nigerian students' attitudes, perceptions, and behaviors regarding online betting, as well as the broader implications of this trend.
1.3 Objectives of the Study
The primary objective of this study is to examine how celebrity endorsements influence youth engagement with online betting platforms among Nigerian students. Specifically, it aims:
1. To examine the extent of celebrity influence on youth participation in online betting.
2. To analyze students' perceptions of celebrity-endorsed betting advertisements.
3. To investigate the implications of youth engagement in online betting.
4. To explore the role of government in creating awareness about the risks of online betting among youth.
1.4 Research Questions
To achieve these objectives, the study will address the following questions:
1. How do celebrity endorsements influence the engagement of Nigerian students in online betting platforms?
2. To what extent do celebrity endorsements drive students to register and participate in online betting?
3. What challenges do students face due to betting?
4. What are the roles the government should initiate in raising awareness about the risks of online betting among Nigerian youth?
1.5 Significance of the Study
This study holds significant academic, societal, and practical relevance, providing a multidimensional understanding of how celebrity endorsements influence youth engagement in online betting. First, this study contributes to the growing body of literature on gambling behaviors by focusing specifically on the Nigerian context, where the rapid expansion of online betting and the strategic use of celebrity endorsements have gained significant traction. It provides empirical data on how these endorsements influence the attitudes, perceptions, and behaviors of Nigerian students, particularly in terms of their participation in online betting. 
As stakeholders in youth development, educational institutions can benefit from this study by gaining a deeper understanding of how online betting impacts students. The research highlights the academic consequences of gambling, such as reduced academic performance, absenteeism, and potential dropout risks. 
Additionally, this study plays a vital role in raising awareness among the general public about the social and financial risks associated with online betting, particularly for young people. By highlighting issues such as addiction, financial instability, and academic neglect, the research promotes a more informed discourse on the subject. This awareness can empower parents, educators, and community leaders to engage in proactive measures that protect youth from the adverse effects of gambling.
Also, a critical aspect of this research is its focus on youth empowerment through financial education. By exposing the manipulative tactics employed in celebrity-endorsed gambling advertisements, the study equips young people with the knowledge to make informed financial decisions. Additionally, it advocates for the integration of financial literacy programs into school curricula and community initiatives, helping students develop skills to resist persuasive advertising and manage their resources responsibly.
1.6 Scope of the Study
This study focuses on Nigerian undergraduate students aged 18 to 25, a demographic that is both legally permitted to gamble and highly susceptible to media influence. The research examines how celebrity endorsements shape students' perceptions, attitudes, and behaviors toward online betting. It specifically investigates variables such as participation frequency, financial expenditures, and the social implications of betting within the context of tertiary institutions. By concentrating on online betting platforms like Bet9ja, NairaBet, and 1xBet, the study explores the role of digital advertising and celebrity influence in promoting gambling activities among this population.
The study is geographically restricted to Nigeria, where the rapid growth of online betting platforms has coincided with aggressive celebrity-endorsed marketing campaigns. Temporally, it covers the period from 2019 to 2024, reflecting the intensified use of celebrity endorsements during this era. Offline gambling activities and non-student populations are excluded, ensuring a concentrated focus on the impact of online betting on students. 
 1.7 Operational Definitions of Terms
1. Celebrity Endorsement: The use of public figures (musicians, actors, athletes, etc.) in advertisements to attract students to online betting platforms.
2. Youth Engagement: The level of interest, interaction, and participation of students aged 18–30 in online betting activities.
3. Online Betting Platforms: Digital platforms facilitating gambling, such as Bet9ja and NairaBet.
4. Nigerian Students: Individuals aged 18–30 enrolled in Nigerian secondary or tertiary institutions.
5. Effect: The measurable impact of celebrity endorsements on students' betting habits.
6. Gambling Addiction: A psychological condition characterized by a compulsive and uncontrollable desire to engage in gambling activities, often leading to negative personal, academic, and financial consequences.
7. Financial Instability: This refers to the financial challenges that Nigerian students may experience as a result of gambling, such as incurring debt or spending beyond their means.
8. Risk Awareness: The understanding and acknowledgment of the potential dangers associated with online betting, including addiction, financial losses, and negative academic consequences.
9. Betting Behavior: The patterns and habits of Nigerian students in relation to online betting, including the frequency of their participation, the amount of money spent, and the types of bets placed.
10. Media Influence: The impact of media, including traditional and social media, on shaping the attitudes and behaviors of Nigerian students towards online betting.


CHAPTER TWO
LITERATURE REVIEW
2.1 Introduction
This chapter explores the effect of celebrity endorsement on youth engagement in online betting platforms, specifically among Nigerian students. The growing popularity of online betting, fueled by targeted marketing strategies including celebrity endorsements, has become a significant factor in shaping youth behavior. The influence of celebrities, who often serve as role models for the younger generation, extends beyond mere promotion to shaping perceptions, creating aspirational identities, and normalizing gambling as a socially acceptable activity. By critically reviewing the conceptual and theoretical frameworks, as well as existing literature, this chapter aims to provide insights into how celebrity figures influence the engagement of young individuals in gambling activities, with a particular focus on Nigerian students.
The review covers the conceptual and theoretical frameworks that underlie the relationship between celebrity endorsement and consumer behavior, including how psychological factors such as trust, credibility, and attractiveness of endorsers impact decision-making. Additionally, it examines the sociocultural dynamics of celebrity influence in Nigeria, where the prominence of musicians, actors, and athletes plays a pivotal role in shaping youth attitudes and behaviors. The chapter also investigates how the integration of betting endorsements into music, sports, and social media further amplifies this impact, fostering a culture of gambling among young people.
The chapter provides an empirical evaluation of studies on the topic, highlighting the ways celebrity endorsements contribute to the widespread appeal of online betting platforms. It discusses the ethical implications of such endorsements, particularly in a country like Nigeria where regulatory frameworks around gambling advertising are still evolving. Understanding these dimensions is crucial for assessing the broader impact of celebrity culture on youth engagement in online betting and for filling gaps in the current literature. Additionally, this review lays the foundation for developing strategies to mitigate the potentially harmful effects of celebrity-endorsed gambling promotions on Nigerian students.
2.2 Conceptual Framework
2.2.1 Celebrity Endorsement
Celebrity endorsement is a widely used marketing strategy that involves leveraging the public recognition and appeal of a well-known figure such as an actor, athlete, musician, or influencer to promote a product or service. The primary goal of celebrity endorsement is to influence consumer behavior by associating the celebrity’s image and persona with the brand, thereby shaping the attitudes and perceptions of the target audience (Erdogan, 1999). Celebrities possess an inherent ability to attract attention and evoke emotional responses, making their endorsement a powerful tool in influencing consumer decisions.
According to McCracken (1989), celebrity endorsement refers to the strategic use of public figures who possess significant influence, recognition, and appeal to promote products or services, including online betting platforms. This marketing strategy leverages a celebrity's popularity to enhance awareness, establish credibility, and shape audience attitudes toward the endorsed product or service. Celebrities have a unique ability to captivate their audiences, making them an effective medium for advertising, particularly among youth who are impressionable and tend to idolize public figures. This variable can be dissected into several key dimensions that critically influence its effectiveness:
1. Celebrity Credibility
Celebrity credibility refers to the extent to which the audience perceives the celebrity endorser as trustworthy, knowledgeable (expertise), and attractive. These factors combine to determine the persuasive power of the endorsement.

The credibility of the celebrity is a cornerstone of the endorsement's success.
· Trustworthiness: Youth are more inclined to believe and act upon endorsements from celebrities they perceive as honest and reliable. Trustworthiness is critical in creating a positive emotional connection with the target audience (Ohanian, 1990). For instance, a celebrity known for integrity and responsible public behavior lends credibility to the promoted platform.
· Expertise: Even when the celebrity is not an expert in gambling, their perceived competence in a related domain, such as strategy or sports, enhances their influence. Expertise builds confidence in the audience, who might associate the endorser’s success or skill with the platform.
· Attractiveness: Attractiveness is not limited to physical appearance but also encompasses charm, charisma, and appeal. A visually or socially appealing celebrity increases engagement by creating a more favorable perception of the platform (Erdogan, 1999).
Examples:
· Renowned athletes like professional football players or cricketers with strong reputations are often viewed as credible endorsers, particularly for sports betting platforms.
· Movie stars or social media influencers with a clean public image are perceived as trustworthy figures, amplifying the persuasive impact of their endorsements.
2. Celebrity Likeability
This dimension refers to the degree to which a celebrity is admired, respected, or enjoyed by their audience. Likeability is crucial in fostering emotional bonds and influencing consumer attitudes.
Celebrity likeability serves as a gateway to emotional persuasion. Celebrities with warm, relatable personalities or those known for their generosity and connection with fans are more likely to positively influence youth engagement with online betting platforms. Youth audiences often form parasocial relationships with celebrities, perceiving them as role models or friends. This attachment amplifies the impact of their endorsements, creating a sense of trust and admiration (Horton & Wohl, 1956).
Examples:
· Comedians or entertainers who bring humor and relatability to advertisements are often favored by younger demographics.
· Influencers who engage directly with fans through social media create a sense of authenticity and accessibility, increasing the effectiveness of their endorsements.
3. Endorsement Message
The endorsement message involves the content, tone, and persuasive techniques employed in the celebrity's promotional activities.
The crafting of an endorsement message is pivotal in determining its influence. Effective messages resonate with the audience’s values, aspirations, and interests while subtly promoting the platform.
· Content: The message often highlights benefits like rewards, ease of access, and the excitement associated with online betting. Narratives that connect the platform with success, fame, or lifestyle aspirations are particularly impactful (Belch & Belch, 2012).
· Techniques: Advertisements often utilize storytelling, emotional appeal, or humor to captivate the audience. For instance, portraying the celebrity as a user of the platform fosters relatability and aspirational identification.
· Visual and Audio Elements: High-quality visuals and captivating jingles featuring the celebrity enhance recall and engagement.
Examples:
· A football legend narrating a story of their success while casually referencing how they enjoy sports betting adds aspirational value to the message.
· Social media posts by celebrities that include hashtags, short-form videos, or live streams actively engage younger audiences, making the endorsement more interactive and effective.
In the specific context of youth engagement with online betting platforms, celebrity endorsements play a critical role in shaping attitudes and fostering trust in these platforms. Through strategic endorsements, betting companies aim to appeal to a youthful audience by presenting online betting as a legitimate and exciting activity, often using the celebrity’s image to convey an aspirational lifestyle. This is particularly effective in the digital age, where youth are highly impressionable and heavily influenced by media personalities. Celebrity endorsement, therefore, serves not only as a promotional tool but also as a means to bridge the gap between the brand and the consumer’s psychological and emotional motivations (Amos, Holmes, & Strutton, 2008). The efficacy of these endorsements is often tied to the celebrity’s perceived credibility, relatability, and the cultural fit between the celebrity and the product or service they are promoting.
In Nigeria, celebrity endorsements have become an indispensable part of marketing strategies for online betting companies. Prominent figures in sports, music, and entertainment—fields that dominate youth culture—are frequently engaged in advertising campaigns for betting platforms. For example, globally recognized Nigerian musicians and football players are often featured in multimedia campaigns designed to draw in their vast fan base. These campaigns are further amplified through social media platforms like Instagram, TikTok, and YouTube, creating a direct and immersive connection with followers. On these platforms, betting companies use influencers and celebrities to deliver endorsements in the form of short videos, live streams, or personal testimonials, making the promotions appear more authentic and personalized.
Additionally, celebrity endorsements exploit the parasocial relationships many young people develop with their idols. These one-sided psychological connections, where fans feel an emotional bond with a celebrity, often translate into higher receptivity to marketing messages. As a result, youth are more likely to trust and engage with online betting platforms endorsed by their favorite celebrities. The celebrity’s perceived success and glamorous lifestyle reinforce the notion that gambling is a legitimate and potentially rewarding activity.
However, this strategy also carries significant social and psychological implications. Celebrity endorsements contribute to the normalization of gambling behaviors among youth, portraying it as a socially acceptable and exciting activity. By associating gambling with success, luxury, and fun, endorsements create unrealistic expectations, often downplaying the financial risks involved. This normalization is particularly troubling in regions like Nigeria, where economic challenges such as youth unemployment and poverty create an environment where gambling is seen as a quick solution to financial difficulties.
The influence of celebrity endorsements is further magnified by the digital age, where social media algorithms target users based on their interests and interactions. For instance, youth who follow celebrities or influencers associated with betting platforms are more likely to be exposed to tailored advertisements and promotions, creating a feedback loop that reinforces engagement. The seamless integration of endorsements into entertainment content—such as sports commentaries or music videos—also makes the messaging subtle yet pervasive, enhancing its psychological impact.
On a broader scale, celebrity endorsements by high-profile Nigerian figures reflect the societal glamorization of gambling. Public figures endorsing betting platforms often highlight potential financial gains and entertainment value while downplaying the associated risks. This can lead to a shift in cultural values, where quick financial rewards are prioritized over hard work, skill development, or academic pursuits. As such, many young Nigerians who look up to these celebrities are drawn into gambling, hoping to emulate their success or lifestyle.
Finally, the impact of celebrity endorsements on youth engagement with online betting platforms underscores the need for greater regulatory oversight and public awareness. While endorsements are an effective marketing tool, they also have the potential to exacerbate gambling-related harm, especially among vulnerable populations. Policymakers, educators, and stakeholders must work to mitigate these effects through targeted interventions, stricter advertising regulations, and comprehensive education on the risks of gambling. By understanding the dynamics of celebrity influence, stakeholders can better address the challenges posed by the increasing prevalence of online betting among Nigerian youth.
2.2.1.1 Types of Celebrity Endorsement
Celebrity endorsements can be classified based on how the celebrity engages with the product or service they are promoting, as well as the type of relationship they have with the brand. Several types of celebrity endorsements exist, each with its own implications for consumer behavior:
· Direct Endorsement: This type involves the celebrity explicitly promoting a product or service, often through advertisements, commercials, social media posts, or public appearances. In the case of online betting, this could include a celebrity endorsing a particular betting platform, publicly associating themselves with the brand, and encouraging their followers to engage with it. This type of endorsement directly impacts consumer decisions by associating the brand with the celebrity’s reputation and appeal (Till & Busler, 2000).
· Indirect Endorsement: In indirect endorsements, the celebrity does not explicitly endorse a product but associates themselves with behaviors or lifestyles that align with the brand. For example, a celebrity might be seen enjoying a sport or social activity that has ties to online betting, such as attending a football match or engaging in gaming. Through such activities, the celebrity indirectly influences the youth audience to adopt similar behaviors, even without a direct verbal endorsement of the betting platform (McCracken, 1989).
· Testimonials: Celebrities often share personal stories or experiences with a product or service in testimonial endorsements. This approach focuses on the authenticity of the celebrity’s relationship with the brand. In the context of online betting, a celebrity may discuss how they have personally used a betting platform or how it has positively impacted their lives. This form of endorsement can create a deeper emotional connection with the audience and make the celebrity's experience seem more relatable and aspirational (Kelman, 1961).
· Lifestyle Endorsement: Lifestyle endorsements occur when a celebrity's overall lifestyle, values, or image align with the brand’s core message. This type of endorsement is powerful because it appeals to the audience’s desires to emulate the celebrity’s lifestyle. In the case of online betting, celebrities might portray gambling or sports betting as a glamorous, adventurous, or lucrative activity, appealing to youth who seek excitement or status. The aspirational nature of these endorsements makes them particularly effective in targeting young consumers who are in the process of forming their identities and looking for ways to express themselves (Choi, Lee, & Kim, 2005).
In one word, celebrity endorsement is a powerful tool that significantly influences consumer behavior, especially among youth. The emotional and psychological connections between celebrities and their audiences enhance the effectiveness of these endorsements, making them particularly impactful for promoting products like online betting platforms. The different types of endorsements—direct, indirect, testimonial, and lifestyle—each have their own strategies for influencing consumer perceptions, with varying degrees of explicit or implicit messaging. By applying psychological theories such as Social Learning Theory, Source Credibility Theory, and the Elaboration Likelihood Model, we can better understand how and why celebrity endorsements sway youth attitudes and behavior. As youth continue to be highly influenced by the media and celebrities, online betting platforms are increasingly utilizing celebrity endorsements to engage and attract this demographic. Understanding these dynamics is crucial for assessing the role of celebrity endorsements in shaping youth engagement with online betting in Nigeria.
2.2.2 Youth Engagement
Youth engagement refers to the active involvement of young people in various activities, where they are encouraged to take initiative, demonstrate interest, and engage in decision-making processes. It is often seen as a continuum that moves from passive consumption (e.g., watching content) to active participation (e.g., producing content or participating in a community). In the context of online betting platforms, youth engagement can be understood as the extent to which young people interact with, participate in, and become immersed in the online betting environment. This engagement can be measured in terms of frequency of participation, the amount of time spent on the platform, financial investment, and the emotional or cognitive involvement of the youth in the betting process (Sinton & Lamont, 2019).
In today's digital age, the accessibility and appeal of online betting platforms have significantly increased, making youth engagement a critical topic of discussion. Online betting platforms utilize sophisticated marketing strategies, including personalized advertisements, gamification, and social media integration, to capture the attention of young individuals. These platforms often employ reward systems, live betting options, and interactive features that encourage frequent use and deeper engagement. For instance, gamification elements such as leaderboards and virtual achievements create an illusion of skill-based participation, fostering a competitive atmosphere that keeps young users returning to the platforms (Gainsbury et al., 2016).
While the term "engagement" often connotes a positive interaction, within the world of online betting, it can have both positive and negative connotations. Positive engagement might refer to recreational use of betting platforms, where youth interact occasionally and responsibly, treating betting as a form of entertainment. This form of engagement is marked by moderation and a clear understanding of the financial and emotional limits of participation. Youth who engage positively are less likely to experience adverse outcomes and may perceive online betting as a social activity rather than a compulsive habit.
On the other hand, negative engagement refers to problematic or addictive behaviors, such as excessive betting, financial losses, and emotional distress (King et al., 2018). Problematic engagement is often characterized by the habitual and compulsive use of betting platforms, where the youth's behavior becomes increasingly irrational and uncontrolled. This can lead to severe consequences, including gambling addiction, mental health challenges such as anxiety and depression, and financial instability (Delfabbro & King, 2020). Studies indicate that individuals who engage excessively in online betting are more susceptible to cognitive biases, such as the "illusion of control," which leads them to overestimate their ability to influence outcomes, further exacerbating their engagement levels (Ladouceur et al., 2003).
A key driver of youth engagement in online betting is the pervasive use of technology and social media. Social media platforms have become a hotspot for advertising, where online betting companies use targeted campaigns to attract young users. These advertisements often feature relatable narratives, celebrity endorsements, and promises of quick financial gains, which appeal to the aspirations and vulnerabilities of youth. Moreover, peer influence plays a significant role, as social media fosters environments where betting wins are publicly shared and celebrated, creating pressure for others to engage.
Cultural factors also contribute to youth engagement in online betting. In countries like Nigeria, where sports, particularly football, are deeply ingrained in the culture, betting companies capitalize on this enthusiasm by offering sports-themed betting options. The alignment of online betting with popular cultural activities ensures its integration into the daily lives of young people, making disengagement increasingly challenging.
The psychological impact of youth engagement in online betting cannot be overlooked. Regular interaction with these platforms often triggers emotional highs and lows, depending on betting outcomes. Winning generates excitement and reinforces the behavior, while losses can lead to frustration and increased betting in an attempt to recover, creating a vicious cycle. This phenomenon, often referred to as "chasing losses," is a hallmark of problem gambling and disproportionately affects young, inexperienced bettors (Hing et al., 2017).
Also, the societal implications of youth engagement in online betting are profound. Excessive involvement in betting activities can lead to diminished academic performance, strained relationships, and a shift in values, where quick financial rewards are prioritized over hard work and skill development. Addressing these issues requires a multifaceted approach, including public awareness campaigns, regulatory interventions to restrict youth access to betting platforms, and education on the risks associated with gambling.
By understanding the various dimensions of youth engagement in online betting both positive and negative, stakeholders can better address the challenges posed by this growing phenomenon and create strategies to mitigate its adverse effects on the younger population.
2.2.2.1 Measuring Youth Engagement with Online Betting Platforms
The measurement of youth engagement with online betting platforms typically involves both qualitative and quantitative methods. These methods help to gauge the depth of interaction and emotional involvement, as well as the frequency and intensity of participation.
· Frequency and Duration of Interaction: One of the simplest ways to measure engagement is by tracking how often and how long young users engage with online betting platforms. This can be done through platform analytics, where the number of logins, the average session time, and the total time spent on the platform are recorded. High-frequency usage combined with extended duration may indicate deeper engagement and potential for problematic behavior (Hing et al., 2016). A high level of engagement could also suggest an increasing likelihood of dependency, especially when young people engage with betting platforms in an impulsive and unmoderated manner.
· Financial Investment: Another critical measure of engagement is the amount of money a youth invests in online betting platforms. This can be tracked through deposits, bets placed, and winnings or losses recorded by the platform. Youth who frequently spend substantial amounts of money, relative to their financial means, are often demonstrating high engagement. Research shows that youth who invest large sums into online gambling activities are at a heightened risk of developing gambling-related issues, including financial instability and addiction (Griffiths, 2018).
· Behavioral Indicators: Behavioral measures of engagement include tracking specific actions on the platform, such as the types of bets placed (e.g., sports, casino games), patterns of gambling (e.g., chasing losses), and interactions with promotional content or advertisements. These indicators can provide insight into the types of experiences that draw youth into deeper engagement with the platform. In particular, platforms often use gamified elements (e.g., rewards, points, badges) to enhance engagement by offering instant gratification and creating a sense of achievement. The addictive potential of these features has been recognized, especially when combined with youth's developmental vulnerabilities (Delfabbro & King, 2020).
· Emotional and Cognitive Engagement: This type of engagement is harder to measure directly but can be assessed through surveys or interviews where youth participants describe their feelings about betting. Emotional engagement can be assessed by understanding how betting affects their mood, self-esteem, or sense of social belonging. Cognitive engagement, on the other hand, relates to how much mental effort a young person invests in understanding the game mechanics or in predicting outcomes. Both emotional and cognitive engagement can be indicators of the potential for addiction, particularly when individuals begin to derive a sense of identity or self-worth from their online betting activities (Griffiths, 2018).
2.2.2.2 The Role of Celebrity Endorsement in Youth Engagement
Celebrity endorsement has become an increasingly prominent factor in the way youth engage with online betting platforms. The impact of a celebrity endorsement on youth engagement is profound, as it not only promotes visibility but also adds a layer of social validation and aspirational appeal to the activity. When a celebrity promotes an online betting platform, they can significantly increase youth engagement by leveraging their social influence and creating a perception that online betting is a desirable, exciting, and socially acceptable activity (Macey & Hamari, 2020).
The role of celebrity endorsements is multifaceted. First, celebrities bring attention to the platform, especially among their fan base, which may include many young individuals. Their endorsement acts as a form of social proof, signaling that if a trusted and admired celebrity is associated with the platform, it must be reputable and worth engaging with. This perception reduces hesitation and increases initial engagement, often motivating young individuals to try the platform (Till & Busler, 2000).
Second, celebrity endorsements can create a sense of identity and belonging for youth. Many young people model their behaviors after celebrities, seeking to replicate aspects of their lives, especially those related to fame, wealth, and excitement. Online betting platforms that use celebrity endorsements often do so by aligning the product with the aspirational lifestyle of the celebrity, thus making it more appealing to youth who are in the process of forming their identities (Amos, Holmes, & Strutton, 2008). As youth engage more with the platform, they may internalize the idea that betting is an essential part of achieving the celebrity-like lifestyle they desire.
2.2.2.3 Effects of High Youth Engagement with Online Betting
While engagement with online betting platforms is not inherently negative, excessive or problematic engagement can have serious psychological and social implications. As youth become more deeply engaged with online betting platforms, they may begin to view betting as an integral part of their social lives, leading to a normalization of gambling behaviors among peer groups. This normalization can lead to a self-reinforcing cycle, where youth continue to engage with betting platforms, encouraged by the peer group and the endorsements they see from celebrities.
High engagement with online betting platforms, particularly among youth, can lead to a range of psychological, social, and economic consequences. While online betting may initially be seen as a form of entertainment, its excessive or problematic use can have far-reaching implications. Youth, due to their developmental stage, are more susceptible to these effects, influenced by peer pressure, a desire for excitement, and a limited understanding of long-term consequences (Delfabbro & King, 2020).
Psychologically, excessive engagement with online betting can foster addiction and behavioral dependence. Online betting platforms, with their easy accessibility and instant gratification features, make it easy for youth to develop compulsive behaviors (Griffiths, 2018). Addiction often stems from the constant pursuit of winning, or what psychologists term the "gambler’s fallacy," where individuals falsely believe that continued betting will eventually lead to recovery of losses. The cyclical nature of gambling addiction is intensified by the emotional highs of occasional wins, which provide temporary satisfaction, juxtaposed with the more frequent emotional lows of financial losses (Hing et al., 2016). These patterns contribute to anxiety and depression, as youth grapple with the emotional instability caused by betting losses. Moreover, they often experience diminished self-esteem, feeling inadequate for failing to control their gambling habits or recover their losses. Cognitive distortions, such as the illusion of control and misinterpreting random outcomes as predictable patterns, further perpetuate problematic gambling behaviors (Delfabbro & King, 2020).
Socially, high engagement with online betting can lead to the normalization of gambling within peer groups. As youth engage with gambling activities, they often influence and reinforce similar behaviors among their friends, making gambling appear as a typical and acceptable social activity (Macey & Hamari, 2020). Social platforms and betting apps amplify this normalization by encouraging communal betting, such as participating in group wagers or sharing betting results. This sense of communal engagement can deepen peer bonds around gambling, creating a self-reinforcing cycle. At the same time, youth may begin to prioritize gambling over meaningful social interactions or responsibilities, leading to strained relationships with family and non-gambling peers (King et al., 2020). As gambling becomes an integral part of their social lives, youth risk isolating themselves from support networks that could discourage problematic behaviors.
Economically, the consequences of high youth engagement with online betting are equally troubling. Financial instability is a common outcome, as many young gamblers lack the financial literacy needed to manage their betting activities responsibly (Livingstone et al., 2019). Persistent losses often result in debt accumulation, as youth resort to borrowing from friends or family to continue betting or to cover their losses. This financial strain can lead to conflicts in relationships and even disrupt their academic or career pursuits (Orford et al., 2017). The opportunity costs of gambling are significant: the time and money spent on betting are resources diverted from education, skill development, or other productive activities. Additionally, youth often underestimate the long-term economic consequences of gambling, such as the loss of savings or increased reliance on loans, further exacerbating their financial difficulties (Delfabbro & King, 2020).
Behaviorally, online betting fosters impulsive decision-making, as betting typically involves immediate choices with little reflection on potential outcomes. Youth, driven by the design features of betting platforms, often escalate their gambling habits, moving from low-stakes wagers to riskier bets in pursuit of higher rewards. These risky behaviors are reinforced by the gamified nature of online betting platforms, which employ elements like leaderboards, reward streaks, and personalized offers to keep users engaged (Griffiths, 2018). These features not only encourage impulsivity but also create an illusion of control, making youth believe that their skills or strategies can influence inherently random outcomes (Hing et al., 2016).
The technological advancements driving online betting have further intensified its impact on youth engagement. The ubiquity of smartphones and the 24/7 availability of betting apps make gambling an ever-present temptation. Notifications and personalized promotions ensure that users remain constantly engaged, while the integration of gamification techniques makes betting feel more like an entertaining game than a financial risk. For youth, these features blur the lines between recreation and risk, increasing the likelihood of problematic engagement (Macey & Hamari, 2020).
Culturally, the glamorization of gambling through media and celebrity endorsements plays a significant role in shaping youth attitudes toward online betting. Advertisements often portray gambling as an aspirational activity, associating it with success, excitement, and social acceptance (Hing et al., 2018). Youth exposed to such messaging are more likely to develop favorable attitudes toward gambling, overlooking its potential harms. In some cases, societal and familial norms may either discourage or tacitly support gambling, further influencing youth behaviors (King et al., 2020). Additionally, the stigma associated with gambling problems often prevents youth from seeking help, leaving them to struggle with their issues in secrecy (Livingstone et al., 2019).
Addressing the effects of high youth engagement with online betting requires a comprehensive and multifaceted approach. Educational initiatives in schools and communities can raise awareness about the risks of gambling and provide youth with the tools to make informed decisions. Governments and regulatory bodies must enforce stricter controls on betting platforms, such as implementing robust age verification measures, limiting the use of gamified elements, and curbing advertisements targeting young audiences (Abbott et al., 2018). Support systems, including counseling services and helplines, should be made widely accessible to youth experiencing gambling-related challenges. Families and peer groups also play a critical role in monitoring gambling behaviors and fostering open discussions about its risks (Hing et al., 2016).
2.2.3 Online Betting Platforms
Online betting platforms have become integral to the global gambling industry, offering various types of gambling opportunities through digital channels, including sports betting, casino games, poker, and virtual games. These platforms operate in real-time, allowing users to place bets, track outcomes, and participate in games from the comfort of their own homes or mobile devices (Griffiths, 2018). As the popularity of online betting has surged, these platforms have increasingly targeted younger demographics, particularly through online advertisements, social media campaigns, and celebrity endorsements. The role of these platforms in shaping youth behavior, including fostering engagement and driving gambling habits, has become a growing concern for researchers and policymakers.
Online betting platforms typically employ sophisticated user interface designs and offer features that appeal to younger users, such as gamification, live-streaming options, and mobile-first experiences. These characteristics provide immersive environments where young people can engage in betting activities with minimal friction, encouraging frequent interaction (Delfabbro & King, 2020). Platforms often use personalized marketing strategies to attract youth, creating incentives through bonuses, free bets, or loyalty programs that encourage continued engagement. Given that young people are often at a developmental stage of identity formation, these platforms have the potential to influence their social behaviors and attitudes toward gambling in significant ways (Delfabbro, 2016).
Moreover, the integration of advanced technologies, such as artificial intelligence (AI) and machine learning, allows online betting platforms to analyze user data and predict betting preferences, making their marketing strategies even more effective (Wardle et al., 2020). These algorithms enable platforms to tailor promotions, suggest bets, and optimize user experiences to maximize engagement, particularly targeting youth who are highly responsive to digital personalization. For instance, platforms often use targeted push notifications and email campaigns to re-engage users who show signs of inactivity, further solidifying their influence.
Social media integration also plays a crucial role in the promotion of online betting platforms. Studies by Gainsbury et al. (2016) reveal that platforms use social media channels not only for direct advertisements but also to create communities around betting. These communities encourage participation in betting-related discussions and competitions, normalizing gambling behaviors among youth. Additionally, influencers and celebrities are frequently used to promote betting platforms, leveraging their appeal to younger audiences and amplifying the normalization of gambling as a socially acceptable activity.
The accessibility of online betting platforms is another significant factor contributing to their impact on youth. With the proliferation of mobile technology, these platforms have effectively eliminated geographical and temporal barriers, allowing users to gamble anytime and anywhere. This "always-on" accessibility has been linked to higher gambling frequency and increased risk of developing problematic behaviors (King & Delfabbro, 2018). Furthermore, the inclusion of microtransactions and in-app purchases within betting platforms mirrors mechanics seen in online gaming, further blurring the lines between gaming and gambling.
Regulatory challenges associated with online betting platforms compound the issue. While some jurisdictions have implemented measures such as age verification and spending limits, many platforms operate in regions with minimal oversight, allowing underage users to access and participate in betting activities. Griffiths et al. (2019) highlight the prevalence of offshore betting sites, which often evade local regulations, making it difficult to enforce responsible gambling practices and protect vulnerable populations.
Additionally, the psychological impact of these platforms on young users cannot be understated. The use of bright, attractive visuals, reward systems, and instant feedback mechanisms contributes to addictive gambling behaviors. The concept of "near-misses," where users perceive they were close to winning, is deliberately incorporated into the design of games to keep users engaged (Dixon et al., 2017). For youth, who may lack the cognitive maturity to recognize these manipulative tactics, such features significantly heighten the risk of developing gambling-related problems.
As online betting platforms continue to evolve, the implications for youth engagement and gambling behavior become increasingly concerning. Policymakers and stakeholders must address these issues by implementing stricter regulations, promoting digital literacy among youth, and developing comprehensive prevention strategies. These measures could include greater transparency in advertising, mandatory warnings about gambling risks, and the integration of self-exclusion tools to help individuals manage their gambling behaviors effectively.
2.2.3.1 Youth Engagement with Online Betting Platforms
Youth engagement with online betting platforms can be analyzed by exploring both the psychological and behavioral aspects of interaction. Online betting platforms provide a unique environment where youth are not merely passive consumers but active participants in a game of chance, which can trigger emotional responses and cognitive biases (King et al., 2018). Many young individuals, particularly those in their late teens and early twenties, are attracted to these platforms by the combination of thrill, social validation, and financial rewards. Online betting environments often capitalize on these motivations by incorporating features like rewards for regular participation, live interactions, and community-building elements such as leaderboards (Griffiths, 2018).
The key factor driving youth engagement with these platforms is the illusion of control that they present. Online betting sites often encourage users to believe that their success is determined by their skill, knowledge, or judgment rather than pure chance. This cognitive distortion can lead to overconfidence, where youth feel they can "beat the system" through strategy and expertise, which reinforces continued participation even after losses (Hing et al., 2016). The immersive nature of these platforms, with instant feedback, gamified elements, and constant updates, can create a highly engaging and addictive environment for vulnerable youth who are still developing their ability to self-regulate behaviors (Delfabbro & King, 2020).
2.2.3.2 The Role of Celebrity Endorsement in Promoting Youth Engagement
Celebrity endorsements play a pivotal role in the marketing strategies of online betting platforms. These endorsements are strategically used to attract young audiences by associating the platforms with celebrities who are seen as influential, aspirational figures. When well-known celebrities publicly endorse an online betting platform, they imbue the activity with a sense of credibility, desirability, and social acceptance. This can reduce the perceived risks and increase the appeal of online betting, particularly for youth who are influenced by celebrity culture and seek to emulate the lifestyles of their idols (Macey & Hamari, 2020).
Research on celebrity endorsements suggests that youth are more likely to trust and engage with products or services associated with celebrities, particularly if they perceive the celebrity as relatable or aspirational (Till & Busler, 2000). In the case of online betting, these endorsements serve to normalize the activity, making it appear less risky and more integrated into mainstream entertainment. Platforms leverage the influence of celebrities not only to attract attention but also to shape perceptions about the social acceptability of betting, thus influencing youth attitudes toward gambling (Amos et al., 2008).
The celebrity’s role is further amplified by their presence on social media platforms, where they frequently interact with fans and promote various products, including online betting services. Social media serves as an essential tool for online betting platforms, providing a space for continuous engagement, targeted advertisements, and the creation of a lifestyle brand around the celebrity. This “lifestyle marketing” encourages youth to see gambling as a desirable part of a larger, aspirational lifestyle, further contributing to the normalization of betting behavior (Delfabbro, 2016).
2.2.3.3 Psychological and Behavioral Impacts of Celebrity Endorsement on Youth
The psychological impact of celebrity endorsement on youth engagement with online betting platforms is significant. Research indicates that celebrity endorsements can lead to increased levels of identification with the celebrity and, by extension, with the behaviors they promote. For youth, these endorsements may foster a sense of social belonging, where betting on a platform endorsed by a favorite celebrity seems like a socially acceptable or even necessary activity (Amos et al., 2008). This can increase gambling participation as young individuals attempt to align themselves with the celebrity's lifestyle, viewing gambling as a means to gain social approval or status within peer groups.
Furthermore, the emotional appeal of celebrity endorsements can influence the cognitive processing of the risks associated with gambling. Celebrities are often associated with wealth, success, and entertainment, which can mask the potential dangers of gambling, such as addiction or financial ruin. For youth, the positive emotional response to celebrity figures may overshadow their ability to critically assess the risks of gambling, leading to higher engagement without fully understanding the long-term consequences (Macey & Hamari, 2020).
Behaviorally, youth who engage with online betting platforms endorsed by celebrities may demonstrate more frequent and prolonged gambling behavior, as they become emotionally invested in the activities promoted by these celebrities. This heightened emotional and behavioral engagement can lead to an increased likelihood of developing problematic gambling habits, particularly when combined with the continuous marketing and incentivization strategies employed by the platforms (Griffiths, 2018).
2.2.3.4 Social Implications of Youth Engagement with Celebrity-Endorsed Online Betting Platforms
The increasing youth engagement with online betting platforms, particularly those endorsed by celebrities, has broader social implications. As young people become more engaged with these platforms, they may begin to view gambling as a normal and even essential aspect of contemporary youth culture. This normalization can shift societal attitudes toward gambling, potentially increasing the prevalence of gambling behaviors among young people and influencing broader cultural norms (Livingstone et al., 2019).
Moreover, as youth become more immersed in gambling activities, they may prioritize betting over other social and academic pursuits. This can lead to social isolation, strained relationships with family and peers, and a loss of focus on educational or career goals. The financial consequences of excessive gambling can also have a direct impact on family resources, leading to conflict within households (Abbott et al., 2018).
In the long term, the normalization of celebrity-endorsed gambling behaviors can contribute to the entrenchment of gambling culture in society, influencing not only individual youth but also shaping the social environment in which they live. This can perpetuate cycles of gambling addiction, financial instability, and social alienation among the youth population (Orford et al., 2017).
Online betting platforms play a significant role in shaping youth engagement with gambling activities, especially when these platforms are endorsed by celebrities. The immersive nature of these platforms, combined with the emotional appeal and social validation provided by celebrity endorsements, encourages young people to engage with online betting in ways that may not fully account for the risks involved. While the initial engagement may seem harmless, the long-term implications can be serious, including increased gambling behaviors, social isolation, and mental health issues. Understanding the dynamics of youth engagement with celebrity-endorsed online betting platforms is crucial for developing effective policies and interventions to mitigate the harmful effects of this growing phenomenon.
2.3 Theoretical Framework
The Theory of Planned Behavior (TPB), developed by Icek Ajzen (1991), serves as a foundational framework for understanding and predicting individual behaviors across various domains, including health, education, and consumer behavior. Its relevance in the context of online betting among youth is profound, as it explains the psychological mechanisms and social factors driving gambling decisions. TPB posits that human behavior is primarily influenced by three core components: attitudes toward the behavior, subjective norms, and perceived behavioral control. These components interact to shape behavioral intentions, which in turn determine actual behavior.
Attitudes refer to the degree to which an individual evaluates a particular behavior as favorable or unfavorable. In the context of online betting, youth develop attitudes based on perceived benefits, such as the thrill of gambling, potential monetary rewards, or social recognition. Positive attitudes are often reinforced by marketing strategies that glamorize gambling and downplay its risks. Conversely, negative attitudes may stem from awareness of gambling-related harms, including financial losses and addiction. Research indicates that attitudes are the strongest predictor of gambling intentions, particularly among young adults who are highly influenced by immediate gratification (Hing et al., 2018).
For young people, attitudes toward online betting are often shaped by marketing strategies, such as celebrity endorsements and engaging advertisements, which present gambling as an entertaining and socially accepted activity (Lamont et al., 2019). Positive attitudes are further reinforced by gamification features on betting platforms, such as rewards and challenges, which make the experience engaging and interactive. On the flip side, educational initiatives, family upbringing, and personal experiences with gambling losses can foster more critical attitudes, discouraging participation (Hing et al., 2021).
Subjective norms represent the perceived social pressures to engage or not engage in a behavior. For youth, these norms are shaped by peers, family, and cultural narratives surrounding gambling. Peer influence, often amplified by social media, plays a significant role in normalizing betting behavior, as youth tend to conform to behaviors they perceive as popular or acceptable within their social circles (Macey & Hamari, 2020). Family attitudes toward gambling also impact youth, with permissive environments increasing the likelihood of participation. Additionally, societal acceptance of gambling as a legitimate form of entertainment contributes to a normalization effect, making betting behavior more socially acceptable (King et al., 2020).
Perceived behavioral control refers to the individual's perception of their ability to perform the behavior. In online betting, this encompasses the ease of access to betting platforms, financial resources, and the belief in one's ability to manage gambling activities responsibly. High perceived control often leads to greater engagement, as individuals believe they can navigate the risks associated with betting. However, this perception can be deceptive; many young gamblers overestimate their ability to control outcomes, especially in games of chance that rely more on luck than skill. This illusion of control is a significant risk factor for developing gambling problems (Griffiths, 2018).
The Theory of Planned Behavior provides a comprehensive framework for analyzing the psychological and social factors influencing youth gambling behavior. By examining attitudes, subjective norms, and perceived behavioral control, researchers and policymakers can identify key areas for intervention. For example, efforts to reduce gambling prevalence could focus on altering attitudes by increasing awareness of gambling-related risks, challenging subjective norms that glamorize betting, and addressing perceived behavioral control through stricter regulations on platform accessibility and marketing practices.
Empirical studies validate the applicability of TPB in predicting gambling behaviors. Delfabbro and King (2020) found that attitudes and subjective norms significantly influence youth gambling intentions, while perceived behavioral control moderates the extent of actual engagement. Additionally, Hing et al. (2017) emphasized the role of subjective norms in perpetuating gambling behavior within peer groups, highlighting the need for targeted public health campaigns to counteract these influences.
Theory of Planned Behavior offers a robust theoretical lens for understanding the motivations and determinants of online betting among youth. By leveraging its insights, stakeholders can design evidence-based interventions aimed at reducing gambling prevalence and mitigating its adverse effects on this vulnerable population.
Empirical research provides critical insights into the complexities of online betting and its effects on youth. This section examines related studies that illuminate the psychological, social, and economic dimensions of online gambling. The synthesis of these studies offers a clearer understanding of the phenomenon, highlighting trends, gaps, and implications for policy and intervention.
Several studies have investigated the psychological implications of online gambling among youth. Hing et al. (2018) explored the relationship between online gambling and mental health, revealing a strong association between gambling participation and symptoms of anxiety, depression, and stress. Their findings indicate that younger gamblers are more likely to experience emotional instability, often exacerbated by financial losses and addictive tendencies. Similarly, Delfabbro and King (2020) highlighted the role of cognitive distortions, such as the illusion of control and overconfidence, in fostering gambling addictions among adolescents. These psychological vulnerabilities are intensified by the design of online betting platforms, which employ gamification techniques to enhance engagement and obscure risks. Moreover, studies like Wohl et al. (2017) emphasize the neurological effects of online gambling, noting how the activation of reward pathways in the brain contributes to compulsive gambling behaviors. They highlight the addictive nature of instant gratification and reward cycles provided by online gambling platforms.
The role of social dynamics in shaping youth gambling behavior has been widely documented. Macey and Hamari (2020) investigated the "social contagion" effect, wherein gambling behaviors are adopted and reinforced within peer networks. They found that social media and online communities act as conduits for the normalization of gambling, with influencers and peers sharing positive gambling experiences that overshadow potential harms. Similarly, a study by King et al. (2020) demonstrated that youth exposed to familial and cultural acceptance of gambling are more likely to develop favorable attitudes toward betting, increasing their susceptibility to problematic gambling behaviors. Additionally, Dickins and Thomas (2016) observed the role of targeted marketing strategies, including advertisements and sponsorships in sports, in glamorizing gambling to youth. These strategies often blur the lines between gaming and gambling, further normalizing the activity in social contexts.
The financial implications of online betting are another critical area of research. Livingstone et al. (2019) examined the economic burdens of gambling among young adults, finding that frequent losses often lead to debt accumulation, which, in turn, affects academic performance and career prospects. Their study underscores the cyclical nature of financial distress caused by gambling, where individuals attempt to recover losses through further betting, thereby deepening their economic challenges. This aligns with findings by Orford et al. (2017), who emphasized the broader societal costs, including increased reliance on social services and reduced productivity, stemming from gambling-related financial instability. Furthermore, Russell et al. (2018) identified the economic vulnerability of low-income youth, who are disproportionately affected by gambling-related financial stress, perpetuating cycles of poverty and economic inequality.
Empirical studies have also explored gender-specific patterns in online gambling. Hing et al. (2016) found that male youth are more likely to engage in online betting due to higher risk tolerance and peer influence, while female gamblers often exhibit higher emotional distress associated with gambling losses. These differences highlight the need for tailored interventions addressing the unique psychological and social factors influencing male and female gambling behaviors. Additionally, McCarthy et al. (2019) found that women are more likely to engage in online gambling for escapism and stress relief, while men are motivated by competition and social reinforcement, further illustrating the varied motivations driving gambling behaviors across genders.
Research into the effectiveness of preventive measures has yielded mixed results. Delfabbro and King (2020) evaluated the impact of public awareness campaigns on gambling participation, finding that while such initiatives improve knowledge of gambling risks, they often fail to significantly reduce engagement. Conversely, studies by Abbott et al. (2018) suggest that stricter regulatory measures, such as age verification and advertising restrictions, are more effective in curbing youth gambling. These findings point to the need for multi-faceted approaches combining education, regulation, and community engagement. Moreover, Gainsbury et al. (2019) emphasize the importance of digital tools, such as self-exclusion programs and gambling tracking apps, in empowering individuals to manage their gambling habits. These tools, combined with proactive policy frameworks, show promise in mitigating gambling harms.
Lastly, emerging studies have begun exploring the intersection of technology and gambling behaviors. Wardle et al. (2020) examined the impact of cryptocurrency-based gambling and virtual casinos, noting the growing accessibility and anonymity provided by these platforms. These advancements pose unique challenges for regulation and prevention efforts, highlighting the need for continuous adaptation of intervention strategies in the face of evolving online gambling technologies.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
This study adopts a descriptive research design, which is primarily aimed at providing a comprehensive picture of the current state of youth engagement with online betting platforms and the influence of celebrity endorsements on this behavior among Nigerian students. A descriptive design is well-suited for studies that seek to describe the characteristics or behaviors of a population without manipulating variables or seeking to establish cause-and-effect relationships. In this context, the focus is on understanding the patterns, trends, and associations between celebrity endorsement and youth engagement in online betting, making it an ideal choice for the research objectives.
3.2 Population of the Study
The population of the study refers to the specific group of individuals from which the sample will be drawn and from whom data will be collected to explore the effects of celebrity endorsement on youth engagement with online betting platforms. The population of this study consists of Nigerian students who are actively engaged in higher education institutions across Nigeria. This demographic group has been specifically selected due to its significant exposure to digital platforms, social media, and the increasing prevalence of celebrity endorsements in various forms of marketing, including online betting platforms. The youth segment, particularly students aged between 18 and 30 years, is increasingly influenced by media personalities and public figures in their decision-making processes, making them a highly relevant group for this study.
3.3 Sample of the Study  
The sample size for this study will consist of 100 students from Kwara State Polytechnic, Ilorin. Due to the vast number of students across Nigerian higher education institutions, it is not practical to include all institutions in the study. Given the constraints of time, finances, and logistics, focusing on Kwara State Polytechnic allows for a manageable yet representative sample of Nigerian polytechnic students. The total student population at Kwara State Polytechnic is approximately 12,000 (Kwara State Polytechnic, 2023), making it a suitable and diverse sample for examining the impact of celebrity endorsements on youth engagement in online betting.
3.4 Sampling Procedure 
For this study, a simple random sampling technique will be used to select respondents from the student population at Kwara State Polytechnic. Given the estimated student population of 12,000, a sample size of 200 students will be drawn to ensure a manageable and representative sample. This method will ensure that every student has an equal chance of being selected, minimizing bias and providing a diverse range of responses.
3.5 Research Instrument
The primary data collection instrument for this study on the effect of celebrity endorsements on youth engagement in online betting platforms among Nigeria students will be a structured questionnaire, supplemented with open-ended questions to gain qualitative insights. The questionnaire will be divided into sections to assess various factors, including demographic information, perceptions of celebrity endorsements, youth engagement with online betting, and behavioral intentions. The structured questionnaire will use closed-ended questions, such as multiple-choice and Likert scale items, to measure students' attitudes, behaviors, and perceptions.
3.6 Method of Data Collection
The data collection for this study on the effect of celebrity endorsements on youth engagement in online betting platforms among Nigeria students was sourced from both primary and secondary sources. Primary data was gathered directly from respondents through the administration of structured questionnaires. To ensure a high response rate and accurate data entry, the surveys were distributed via face-to-face interactions. Trained research assistants were responsible for administering the questionnaires and were available to clarify any questions or concerns respondents might have, ensuring that any potential misunderstandings were addressed and the reliability of the responses was maintained (Dillman, Smyth, & Christian, 2014). 
This method of data collection facilitated a more personal engagement with participants, which helped to enhance the accuracy and depth of the data obtained. Secondary data sources included relevant documents, reports, and previous studies, which were used to supplement the primary data and provide a broader context for the research. In total, the questionnaires were distributed to 200 respondents from Kwara State Polytechnic, ensuring a representative sample from the student population. The completed questionnaires were collected immediately after administration, allowing for timely data analysis. This combined approach of primary and secondary data collection helped ensure that the study was both comprehensive and methodologically sound.
3.7 Method of Data Analysis
The method of data analysis outlines the process through which the collected data will be examined, interpreted, and presented to answer the research questions. For this study, which explores the effect of celebrity endorsement on youth engagement in online betting platforms, a combination of quantitative and qualitative data analysis techniques will be used. This mixed-methods approach allows for a comprehensive exploration of the research problem, providing both statistical insights and deeper, more nuanced understanding of the phenomenon under investigation.



CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION OF RESULTS
4.1. Introduction
This chapter presents a comprehensive analysis and interpretation of the data collected through the administered questionnaire. The data is organized in tabular form for clarity and better understanding, followed by detailed interpretations of each table. A total of 100 questionnaires were distributed and all were successfully retrieved, completed, and found valid for analysis, indicating a 100% response rate.
The chapter begins with the demographic characteristics of respondents such as age, gender, level of study, faculty, and internet usage habits. This is followed by responses to key questions addressing the core objectives of the study, such as the frequency of exposure to celebrity-endorsed online betting advertisements, the influence of such endorsements, the respondents' participation in online betting, and their perception of celebrity influence.
4.2 Data Analysis and Presentation of Results
Table 1: Summary of Questionnaire Distribution and Retrieval
	Description
	Frequency

	Total Questionnaires Distributed
	100

	Total Questionnaires Retrieved
	100

	Valid (Properly Filled) Questionnaires
	100

	Total
	100


Source: Research Survey (2025)
Table 1 above shows that all 100 questionnaires distributed for the study were retrieved and properly filled, representing a 100% response rate. This indicates a high level of participation and interest from the respondents, thereby increasing the reliability and representativeness of the findings gathered in this research.

Table 2: Age Distribution of Respondents
	Age Range (Years)
	Number of Respondents
	Percentage (%)

	16–20
	42
	42%

	21–25
	40
	40%

	26–30
	17
	17%

	31 and above
	1
	1%

	Total
	100
	100%


Source: Research Survey (2025)
Table 2 above indicates that most respondents (42%) are between 16 and 20 years old, followed by 40% in the 21–25 age bracket. Only 1% of respondents are aged 31 and above, showing that the survey population consists mostly of young individuals.
Table 3: Gender Distribution of Respondents
	Gender
	Number of Respondents
	Percentage (%)

	Male
	23
	23%

	Female
	77
	77%

	Total
	100
	100%


Source: Research Survey (2025)
Table 3 above shows that the majority of the respondents (77%) are female, while males make up only 23%. This indicates that more females participated in the survey than males.
Table 4: Year of Study of Respondents
	Academic Level
	Number of Respondents
	Percentage (%)

	ND1
	23
	23%

	ND2
	19
	19%

	HND1
	16
	16%

	HND2
	42
	42%

	Total
	100
	100%


Source: Research Survey (2025)
Table 4 above indicates that the largest group of respondents (42%) are in their final year of Higher National Diploma (HND2), while the smallest group (16%) are in their first year of HND (HND1). This suggests that a significant portion of participants are advanced students.
Table 5: Faculty Distribution of Respondents
	Faculty
	Number of Respondents
	Percentage (%)

	Engineering
	17
	17%

	Business Studies
	9
	9%

	Science and Technology
	11
	11%

	Environmental Studies
	8
	8%

	Others
	55
	55%

	Total
	100
	100%


Source: Research Survey (2025)
Table 5 above indicates that the highest number of respondents (55%) belong to faculties categorized as "Others," meaning they may be from non-listed faculties. Engineering students accounted for 17%, while Business Studies, Science and Technology, and Environmental Studies had 9%, 11%, and 8% of respondents, respectively.
Table 6: Frequency of Internet Usage Among Respondents
	Internet Usage Frequency
	Number of Respondents
	Percentage (%)

	Daily
	89
	89%

	Weekly
	4
	4%

	Occasionally
	5
	5%

	Rarely
	2
	2%

	Total
	100
	100%


Source: Research Survey (2025)
Table 6 above shows that the majority of respondents (89%) use the internet daily, while a small percentage (2%) rarely use the internet. This suggests that most respondents have high internet engagement, which may expose them more frequently to online advertisements, including those for betting platforms.
Table 7: Frequency of Seeing Celebrity-Endorsed Betting Advertisements
	Frequency
	Number of Respondents
	Percentage (%)

	Very Frequently
	28
	28%

	Frequently
	32
	32%

	Occasionally
	28
	28%

	Rarely
	12
	12%

	Total
	100
	100%


Table 7 above indicates that a combined 60% of respondents see celebrity-endorsed betting advertisements either frequently or very frequently, while only 12% rarely come across such ads. This suggests that these advertisements are widespread and easily accessible.
Table 8: Respondents' Engagement with Celebrity-Endorsed Betting Advertisements
	Response
	Number of Respondents
	Percentage (%)

	Yes
	69
	69%

	No
	31
	31%

	Total
	100
	100%


Source: Research Survey (2025)
Table 8 above reveals that 69% of respondents find celebrity-endorsed betting advertisements engaging, while 31% do not. This indicates that celebrity influence plays a role in capturing the audience’s attention.
Table 9: Most Common Type of Celebrity Endorsement Encountered
	Celebrity Type
	Number of Respondents
	Percentage (%)

	Musicians
	24
	24%

	Actors
	18
	18%

	Athletes
	6
	6%

	Social Media Influencers
	52
	52%

	Total
	100
	100%


Source: Research Survey (2025)
Table 9 above shows that social media influencers (52%) are the most commonly encountered celebrity endorsers of online betting platforms. Musicians (24%) and actors (18%) also play a role, while athletes (6%) appear to have the least influence in betting advertisements.
Table 10: Participation in Online Betting Activities
	Response
	Number of Respondents
	Percentage (%)

	Yes
	69
	69%

	No
	31
	31%

	Total
	100
	100%


Source: Research Survey (2025)
Table 10 above indicates that 69% of respondents participate in online betting activities, while 31% do not. This shows a high level of involvement in betting among the respondents.
Table 11: Frequency of Engagement with Online Betting Platforms
	Engagement Frequency
	Number of Respondents
	Percentage (%)

	Daily
	7
	7%

	Weekly
	26
	26%

	Monthly
	3
	3%

	Rarely
	64
	64%

	Total
	100
	100%


Source: Research Survey (2025)
Table 11 above shows that while 36% of respondents engage in online betting at varying frequencies (daily, weekly, or monthly), a majority (64%) rarely engage with betting platforms. This suggests that although betting is popular, many respondents do not actively participate in it.
Table 12: Influence of Celebrity Endorsements on Betting Participation
	Response
	Number of Respondents
	Percentage (%)

	Yes
	68
	68%

	No
	32
	32%

	Total
	100
	100%


Source: Research Survey (2025)
Table 12 above indicates that 68% of respondents admit that celebrity endorsements influence their decision to participate in online betting, while 32% report no influence. This highlights the significant impact of celebrity endorsements on betting behavior.
Table 13: Monthly Spending on Online Betting
	Monthly Spending Range (₦)
	Number of Respondents
	Percentage (%)

	Below ₦5,000
	85
	85%

	₦5,001–₦10,000
	8
	8%

	₦10,001–₦20,000
	4
	4%

	Above ₦20,000
	2
	2%

	Total
	100
	100%


Source: Research Survey (2025)
Table 13 above reveals that the majority (85%) of respondents spend below ₦5,000 per month on online betting. Only 2% spend above ₦20,000, indicating that most participants engage in relatively low-stakes betting.
Table 14: Respondents’ Perception of Celebrity Promotions in Online Betting
	Perception
	Number of Respondents
	Percentage (%)

	It’s a positive thing
	21
	21%

	It’s a negative thing
	16
	16%

	It depends on the celebrity
	38
	38%

	It doesn’t matter to me
	25
	25%

	Total
	100
	100%


Source: Research Survey (2025)
Table 14 above indicates that 38% of respondents believe their perception of celebrity-endorsed betting depends on the celebrity involved, while 25% are indifferent. Meanwhile, 21% see it as positive, whereas 16% view it negatively.
Table 15: Impact of Celebrity Endorsements on Betting Engagement
	Impact Level
	Number of Respondents
	Percentage (%)

	Significantly increase engagement
	27
	27%

	Somewhat increase engagement
	34
	34%

	No impact
	27
	27%

	Somewhat decrease engagement
	9
	9%

	Significantly decrease engagement
	3
	3%

	Total
	100
	100%


Source: Research Survey (2025)
Table 15 above shows that 61% of respondents experience increased engagement due to celebrity endorsements, with 34% reporting a slight increase and 27% a significant increase. Only a small portion (12%) felt their engagement decreased, while 27% claimed it had no effect on them.

Table 16: Influence of Celebrity Endorsements on Initial Betting Participation
	Response
	Number of Respondents
	Percentage (%)

	Yes, multiple times
	25
	25%

	Yes, once or twice
	28
	28%

	Not sure
	8
	8%

	No, never
	16
	16%

	I don’t participate in online betting
	23
	23%

	Total
	100
	100%


Source: Research Survey (2025)
Table 16 above indicates that 53% of respondents have been influenced at least once by celebrity endorsements to participate in online betting, while 16% claim they were never influenced. Meanwhile, 23% of respondents do not participate in online betting at all.
Table 17: Opinion on Regulating Celebrity Endorsements in Online Betting
	Regulation Level
	Number of Respondents
	Percentage (%)

	Yes, strictly regulated
	15
	15%

	Yes, moderately regulated
	15
	15%

	Neutral
	27
	27%

	No, not regulated at all
	16
	16%

	Not sure
	27
	27%

	Total
	100
	100%


Source: Research Survey (2025)
Table 17 above indicates that 30% of respondents support some form of regulation on celebrity endorsements in online betting, while 16% believe no regulation is necessary. A significant portion (27%) remains neutral, and another 27% are uncertain.




Table 18: Best Approach to Reduce the Impact of Celebrity Endorsements on Youth Betting Involvement
	Suggested Approach
	Number of Respondents
	Percentage (%)

	Increase awareness and teach about gambling risks
	36
	36%

	Limit celebrity endorsements for betting platforms
	21
	21%

	Encourage celebrities to promote responsible betting
	37
	37%

	Nothing needs to be done
	6
	6%

	Total
	100
	100%


Source: Research Survey (2025)
Table 18 above reveals that the majority (37%) of respondents believe that celebrities should promote responsible betting instead of outright bans. Another 36% believe that increasing awareness of gambling risks is the best approach, while 21% support limiting celebrity endorsements. Only 6% believe no action is necessary.
Table 19: Financial Challenges Due to Online Betting
	Response
	Number of Respondents
	Percentage (%)

	Yes
	48
	48%

	No
	52
	52%

	Total
	100
	100%


Source: Research Survey (2025)
Table 19 above indicates that nearly half (48%) of the respondents have experienced financial difficulties due to online betting, while 52% claim they have not faced such challenges. This suggests that online betting can have significant financial consequences for a considerable number of participants.


Table 20: Negative Impact of Online Betting on Academic Performance
	Response
	Number of Respondents
	Percentage (%)

	Yes
	45
	45%

	No
	55
	55%

	Total
	100
	100%


Source: Research Survey (2025)
Table 20 above shows that 45% of respondents believe online betting has negatively affected their academic performance, while 55% report no academic impact. This indicates that for a significant number of students, betting may interfere with academic responsibilities.
Table 21: Opinion on Whether Celebrity Endorsements Contribute to Gambling Addiction Among Youth
	Response
	Number of Respondents
	Percentage (%)

	Yes
	68
	68%

	No
	32
	32%

	Total
	100
	100%


Source: Research Survey (2025)
Table 21 above reveals that 68% of respondents believe that celebrity endorsements contribute to gambling addiction among youth, while 32% disagree. This suggests that many people see a strong connection between celebrity influence and gambling habits.
Table 22: Willingness to Recommend Online Betting to Peers
	Response
	Number of Respondents
	Percentage (%)

	Yes
	46
	46%

	No
	54
	54%

	Total
	100
	100%


Source: Research Survey (2025)
Table 22 above indicates that 46% of respondents would recommend online betting to their peers, while 54% would not. This suggests a nearly even divide in opinions on whether betting should be encouraged among friends.

Table 23: Trust in Online Betting Platforms Recommended by Celebrities
	Level of Agreement
	Number of Respondents
	Percentage (%)

	Strongly Agree (SA)
	15
	15%

	Agree (A)
	31
	31%

	Neutral (N)
	35
	35%

	Disagree (D)
	14
	14%

	Strongly Disagree (SD)
	6
	6%

	Total
	100
	100%


Source: Research Survey (2025)
Table 23 above indicates that 46% of respondents trust online betting platforms recommended by celebrities (either strongly agree or agree). However, 35% remain neutral, while 20% (disagree or strongly disagree) do not trust them.
Table 24: Influence of Celebrity Ads on Opinion About Online Betting
	Level of Agreement
	Number of Respondents
	Percentage (%)

	Strongly Agree (SA)
	14
	14%

	Agree (A)
	28
	28%

	Neutral (N)
	30
	30%

	Disagree (D)
	18
	18%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Research Survey (2025)
Table 24 above shows that 42% of respondents feel that celebrity betting advertisements influence their opinion about online betting. Meanwhile, 30% remain neutral, and 28% believe their opinion is not influenced by such ads.
Table 25: Likelihood of Engaging with a Betting Platform Recommended by a Favorite Celebrity
	Level of Agreement
	Number of Respondents
	Percentage (%)

	Strongly Agree (SA)
	25
	25%

	Agree (A)
	17
	17%

	Neutral (N)
	39
	39%

	Disagree (D)
	13
	13%

	Strongly Disagree (SD)
	6
	6%

	Total
	100
	100%


Source: Research Survey (2025)
Table 25 above shows that 42% of respondents are likely to engage with an online betting platform if recommended by their favorite celebrity, while 39% remain neutral. Only 19% express opposition to such influence.
Table 26: Impact of Celebrity Endorsements on Trying New Betting Platforms
	Level of Agreement
	Number of Respondents
	Percentage (%)

	Strongly Agree (SA)
	25
	25%

	Agree (A)
	15
	15%

	Neutral (N)
	28
	28%

	Disagree (D)
	22
	22%

	Strongly Disagree (SD)
	10
	10%

	Total
	100
	100%


Source: Research Survey (2025)
Table 26 above indicates that 40% of respondents are encouraged to try new betting platforms due to celebrity endorsements, while 28% remain neutral. Meanwhile, 32% do not feel encouraged by celebrity promotions.
Table 27: The Normalization of Online Betting Among Young People Due to Celebrity Endorsements
	Level of Agreement
	Number of Respondents
	Percentage (%)

	Strongly Agree (SA)
	30
	30%

	Agree (A)
	26
	26%

	Neutral (N)
	26
	26%

	Disagree (D)
	14
	14%

	Strongly Disagree (SD)
	4
	4%

	Total
	100
	100%


Source: Research Survey (2025)
Table 27 above reveals that 56% of respondents agree that celebrity endorsements normalize online betting among young people, while 26% remain neutral. Only 18% disagree with this statement.
4.3 DISCUSSION OF FINDINGS
This section presents a detailed discussion of the survey findings on The Effect of Celebrity Endorsement on Youth Engagement in Online Betting Platforms among Nigerian Students, with Kwara State Polytechnic as the case study. The findings are analyzed in relation to the study objectives, relevant literature, and theoretical perspectives.
The findings from this research provide a comprehensive insight into the impact of celebrity endorsements on youth engagement in online betting, particularly among students of Kwara State Polytechnic. The study, based on a 100% response rate from all distributed questionnaires, highlights how internet usage and exposure to celebrity-endorsed betting advertisements influence students' gambling behaviors.
Table 5 reveals that 89% of respondents use the internet daily, making them highly exposed to online advertisements, including those promoting betting platforms. Table 6 further shows that 28% of students frequently see celebrity-endorsed betting advertisements, 32% see them often, 28% occasionally, and only 12% rarely come across them. This means that nearly 90% of students are regularly exposed to betting promotions, reinforcing their prevalence.
The engagement level with these advertisements is also significant, as indicated in Table 7, where 69% of respondents found celebrity-endorsed betting ads engaging, while 31% did not. Table 8 highlights the most common types of celebrity endorsements encountered, with 52% of students identifying social media influencers as the most dominant, followed by musicians (24%), actors (18%), and athletes (6%). This suggests that digital platforms play a crucial role in shaping students’ perceptions of online gambling.
A key finding from Table 9 is that 69% of respondents actively participate in online betting activities, demonstrating that betting is not just a passive interest but a widely practiced activity. Table 10 further shows that 7% of students engage in betting daily, 26% weekly, 3% monthly, and 64% rarely participate, indicating different levels of betting frequency.
Table 11 presents a crucial insight, as 68% of respondents admitted that celebrity endorsements influenced their decision to participate in betting, while 32% claimed they were not influenced. This reinforces the significant role celebrities play in shaping youth betting behaviors. Additionally, Table 12 reveals that 85% of respondents spend money on betting monthly, with 8% spending between ₦5,001 and ₦10,000, 4% spending ₦10,001 to ₦20,000, and 2% exceeding ₦20,000. This underscores the financial commitment many students make toward gambling.
The financial consequences of betting are evident in Table 18, where 48% of students admitted facing financial challenges due to betting, while 52% stated they had not yet encountered such difficulties. Similarly, Table 19 highlights that 45% of students acknowledged that online betting had negatively affected their academic performance, suggesting that gambling can serve as a distraction from educational responsibilities.
Table 20 further indicates that 68% of students believe celebrity endorsements contribute to gambling addiction among youth, while 32% disagreed. This finding aligns with the concerns that these endorsements normalize gambling behavior among young people. Table 21 highlights that 46% of respondents would recommend online betting to their peers, showing that gambling culture is not only widespread but also actively promoted within student circles.
Despite the strong influence of celebrity endorsements, Table 22 reveals a degree of skepticism. When asked whether they trust online betting platforms recommended by celebrities, 15% strongly agreed, 31% agreed, 35% remained neutral, and 20% expressed distrust. Similarly, Table 23 shows that 14% strongly agreed and 28% agreed that celebrities in betting ads changed their opinion about betting, while 30% remained neutral, and 28% disagreed. This suggests that while endorsements do shape perceptions, personal experiences and awareness of gambling risks also influence decision-making.
The issue of regulation is also highlighted in Table 16, where 42% of respondents believe celebrity endorsements in betting should be regulated (15% supporting strict regulation and 27% advocating moderate regulation), while 27% were uncertain and 16% opposed regulation. Table 17 provides additional insights into potential solutions, with 36% suggesting increased awareness about gambling risks, 21% recommending restrictions on celebrity endorsements, and 37% supporting responsible betting campaigns by celebrities instead.
In conclusion, this study provides clear evidence of how celebrity endorsements influence youth engagement in online betting. Table 9 shows that 69% of students actively bet, while Table 11 confirms that 68% acknowledge being influenced by celebrity endorsements. The financial and academic consequences are evident in Tables 18 and 19, where 48% face financial difficulties and 45% report negative academic impacts due to gambling. While many students trust celebrity-endorsed platforms, as seen in Table 22, a notable proportion remains skeptical, and Table 16 highlights a strong call for regulatory interventions. Given the financial risks and academic disruptions associated with gambling, it is crucial for policymakers, educators, and media regulators to enforce stricter advertising regulations and promote awareness campaigns to mitigate the influence of celebrity endorsements on youth betting behavior.



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings
This study set out to examine the effect of celebrity endorsements on youth engagement in online betting platforms, using students of Kwara State Polytechnic as a representative sample. The research was guided by specific objectives: to assess the extent of youth exposure to celebrity-backed betting promotions, to evaluate how these endorsements influence their betting behavior, and to explore their perception of the practice and its consequences. By investigating these dimensions, the study aimed to bridge the gap in understanding the persuasive power of celebrity figures in promoting gambling-related behaviors among Nigerian youths.
The methodology adopted for the study was quantitative in nature, employing a structured questionnaire distributed among 100 randomly selected students across various faculties of the institution. All 100 questionnaires were retrieved and valid, reflecting a perfect response rate. The responses were carefully analyzed and presented in frequency tables, with detailed interpretations accompanying each table.
From the analysis, several key findings emerged. Demographically, the majority of respondents (42%) were aged 16–20, with females (47%) slightly outnumbering males (23%). Most participants were students in ND1 (23%) and ND2 (19%), while the Faculty of Others accounted for the highest representation (55%), showing a wide academic distribution. A significant majority (89%) reported daily internet usage, indicating high online exposure, which creates fertile ground for interaction with online betting content.
Behavioral and perceptual trends revealed that celebrity endorsements are a highly visible and influential aspect of online betting advertisements. Notably, 28% of respondents see these advertisements "very frequently", and 69% find them engaging. Social media influencers (52%) and musicians (24%) were identified as the most common endorsers. Alarmingly, 69% of respondents admitted to participating in online betting activities, with 64% doing so rarely, yet consistently enough to establish a behavioral pattern.
The impact of celebrity endorsements was significant: 68% reported being influenced by celebrity promotions, and 25% stated they had been influenced multiple times to engage in betting activities. Despite this, 54% of respondents would not recommend betting to their peers, hinting at internal conflict between influence and personal values.
Financial and academic implications were also uncovered. Nearly half (48%) admitted to facing financial challenges due to betting, and 45% confirmed a negative impact on their academic performance. These findings are concerning, as they illustrate the real-life consequences of what often begins as entertainment or peer-influenced behavior.
In terms of perception, 38% said their opinion on betting depended on the celebrity involved, while 27% felt endorsements significantly increased engagement. Importantly, 68% believed celebrity influence contributes to youth gambling addiction, and 72% (strictly and moderately) supported regulatory control over celebrity-endorsed betting promotions.
Collectively, the findings underscore a critical intersection between celebrity culture, digital media, and youth vulnerability. The data not only reflect the power celebrities wield over young minds but also the subtle ways in which this power translates into behavioral choices with far-reaching consequences. The need for regulation, awareness, and responsible advocacy is both evident and urgent, as highlighted by the 36% who recommended increased awareness and the 37% who called for responsible promotion from celebrities.
5.2 Conclusion
This study explored the impact of celebrity endorsement on youth engagement in online betting, using Kwara State Polytechnic students as a case study. Based on responses from 100 fully completed questionnaires, the research highlighted a strong link between celebrity influence and student betting behavior.
Findings revealed that 68% of respondents acknowledged being influenced by celebrity-endorsed betting ads, while 69% actively engaged in online betting—showing that celebrity presence significantly shapes gambling habits. The data also showed that 89% of participants frequently use the internet and 69% found such ads engaging, supporting theories like Bandura’s Social Learning Theory and the Uses and Gratifications Theory, which explain how individuals adopt behaviors modeled by influential figures.
Although some students expressed trust in celebrities promoting betting platforms, 54% would not recommend these platforms, revealing an internal conflict between admiration and awareness of risks. Nearly half of the respondents reported financial and academic consequences, reinforcing global concerns over the addictive nature of betting, particularly when glamorized by public figures.
This study reinforces existing literature on the persuasive power of celebrity marketing while expanding it into the critical domain of youth gambling. The research concludes that celebrity endorsement is a powerful, non-neutral force that not only promotes betting but also significantly influences decision-making and lifestyle choices among impressionable youth. It calls for urgent attention from policymakers, media regulators, and educational stakeholders to address the ethical and social risks of celebrity-endorsed betting content.
5.3 Recommendations
Based on the findings of this study on the effect of celebrity endorsement on youth engagement in online betting platforms, particularly among students of Kwara State Polytechnic, the following recommendations are proposed:
1. Regulate Celebrity-Endorsed Betting Advertisements: Regulatory agencies like NLRC, NBC, and ARCON should enforce stricter controls on celebrity gambling promotions, especially those targeting youth. Clear disclaimers about the risks of betting must be made mandatory.
2. Introduce Gambling Awareness in Schools: Educational institutions should implement awareness programs that educate students on the risks of online betting and how celebrity influence can shape harmful habits.
3. Promote Responsible Celebrity Behavior: Celebrities should be encouraged to prioritize social responsibility by avoiding endorsements that may encourage youth gambling. Regulatory bodies should develop ethical guidelines for celebrity advertising.
4. Enhance Public Awareness Campaigns: NGOs and public agencies should run campaigns across media platforms to educate the public, especially students, on the dangers of betting and the misleading influence of celebrity endorsement.
5. Restrict Access to Betting Platforms: Technology-based restrictions, including age verification and betting limits, should be implemented by gambling platforms to protect underage users and curb excessive exposure.
6. Establish Campus Support Systems: Tertiary institutions should offer counseling services for students affected by gambling and provide early interventions to safeguard academic and mental well-being.
7. Encourage Further Research: Future studies should explore the psychological and economic impact of celebrity endorsements on gambling behavior, using broader samples and longitudinal methods.
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APPENDIX
MASS COMMUNICATION DEPARTMENT, 
INSTITUTE OF INFORMATION AND 
             			COMMUNICATION TECHNOLOGY (IICT), 
KWARA STATE POLYTECHNIC, ILORIN.
	 	
Dear Respondents,
This questionnaire is designed to raise relevant information on the “EFFECT OF CELEBRITY ENDORSEMENT ON YOUTH ENGAGEMENT IN ONLINE BETTING PLATFORM AMONG NIGERIAN STUDENTS”. Your response is needed. 
	Kindly complete the attached questionnaire as objectively as possible, be assured that information supplied will be treated with your most confidentiality.
	Instruction: please tick (√) the answer you consider appropriate. The questionnaire is in three parts; Section A, B and C.
SECTION A
1. What is your age?
A. 16–20 (  ) B. 21–25 (  ) C. 26–30 (  ) D. 31 and above (  )
2. What is your gender?
A. Male ( ) B. Female ( )
3. What is your year of study?
A. ND1 (  )   B. ND2 (  )  C. HND1 (  )   D. HND2 (  )
4. Which faculty are you in?
A. Engineering (  ) B. Business Studies (  ) C. Science and Technology (  )   D. Environmental Studies (  ) E. Others (  )
5. How often do you use the internet?
A. Daily ( ) B. Weekly ( ) C. Occasionally ( ) D. Rarely ( )
SECTION B
6. How frequently do you see advertisements for online betting platforms featuring celebrities?
A. Very frequently ( ) B. Frequently ( ) C. Occasionally ( ) D. Rarely ( )
7. Do you find celebrity-endorsed betting advertisements engaging?
A. Yes ( ) B. No ( )
8. Which type of celebrity endorsements do you encounter most often?
A. Musicians ( ) B. Actors ( ) C. Athletes ( ) D. Social Media Influencers ( )
9.  Do you participate in online betting activities?
A. Yes ( ) B. No ( )
10. How often do you engage with online betting platforms?
A. Daily ( ) B. Weekly ( ) C. Monthly ( ) D. Rarely ( )
12. Do celebrity endorsements influence your decision to participate in online betting?
A. Yes ( ) B. No ( )
13. How much do you typically spend on online betting platforms per month?
A. Below ₦5,000 ( ) B. ₦5,001–₦10,000 ( ) C. ₦10,001–₦20,000 ( ) D. Above ₦20,000 ( )
14. How do you feel about celebrities promoting online betting platforms?                                                         A. It’s a positive thing (   )         B. It's a negative thing (   )        C. It depends on the celebrity (   )                                    D. It doesn't matter to me (    )
15. How do celebrity endorsements impact your engagement in online betting?                                                   A. Significantly increase engagement (  )   B. Somewhat increase engagement (  )  C. No impact (   )            D. Somewhat decrease engagement (  )      E. Significantly decrease engagement (  )
15. Have celebrity endorsements ever influenced your decision to participate in online betting?                        A. Yes, multiple times  (    )        B. Yes, once or twice  (  )        C. Not sure  (   )             D. No, never  (   )     E. I don't participate in online betting (   )
16. Should celebrity endorsements be regulated in the online betting industry?                                                   A. Yes, strictly regulated (   )   B. Yes, moderately regulated (   )    C. Neutral  (  )   D. No, not regulated at all  (   )     E. Not sure (   )
17. What's the best way to help reduce the impact of celebrity endorsements on youth involvement with online betting?                                                  								           A. Increase awareness and Teach about gambling risks ( )   B.  Limit celebrity endorsements for betting platforms ( )   C. Encourage celebrities to promote responsible betting ( )    D. Nothing needs to be done ( )
18.  Have you ever faced financial challenges due to online betting?
A. Yes ( ) 		B. No ( )
19. Has online betting negatively affected your academic performance?
A. Yes ( ) 		B. No ( )
20. Do you think celebrity endorsements contribute to gambling addiction among youth?
A. Yes ( ) 		B. No ( )
21. Would you recommend online betting to your peers?
A. Yes ( )		B. No ( )
Instructions: Please indicate the extent to which you agree or disagree with the following statements.
Options: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}.
	S/N
	STATEMENT
	SA 
	A
	N
	D
	SD

	22.
	I feel I can trust online betting platforms that celebrities recommend.
	
	
	
	
	

	23.
	Celebrities in betting ads change my opinion about online betting being okay.
	
	
	
	
	

	24
	I am more likely to engage with an online betting platform if my favorite celebrity recommends it.
	
	
	
	
	

	25
	Celebrity endorsements encourage me to try new betting platforms.
	
	
	
	
	

	26
	Celebrities make online betting seem normal to young people.
	
	
	
	
	




