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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY 
The rise of social media platforms in the last two decades has fundamentally altered how individuals communicate, share content, and perceive societal norms. Among these platforms, TikTok has emerged as one of the most popular apps among young adults and teenagers. Launched in 2016, TikTok allows users to create and share short videos, offering a range of content from dance challenges to comedic skits, and increasingly, discussions on personal expression and social issues. TikTok's algorithm, which personalizes content to user preferences, has made it particularly effective in influencing youth culture and trends (Smith, 2021).
One of the more controversial aspects of social media platforms, including TikTok, is the portrayal of nudity and sexual content. While TikTok has specific community guidelines aimed at regulating explicit content, users often push these boundaries through creative expression. Nudity on social media platforms raises questions about the impact of exposure on the audience, particularly among students, who represent a significant demographic of users. These questions are especially important in light of growing concerns regarding the influence of social media on body image, mental health, and societal norms (Jones & Taylor, 2019).
The debate surrounding nudity on TikTok is multifaceted. On one hand, social media can be a platform for empowerment and body positivity, where individuals feel liberated to express themselves and challenge conventional beauty standards. On the other hand, the exposure to sexualized content can have negative effects, particularly on impressionable users such as students. It is essential to understand how students perceive nudity on TikTok and how it shapes their behaviors, attitudes, and self-image.
Social media are platforms by which communication is shared among friends in order to keep close relationship beyond inter-face with each other. Kaplan (2017) defined social media as group of internet based applications that build on the ideological and technological foundations of web which allow the creation and exchange of user generated content. One aspect of social media definition is that of speed. People prefer to use a channel that has high frequency of delivery to the people.
They refer to the internet-based social websites like the Facebook, MySpace, Twitter, etc. which allow users to interactively communicate with one another. Social media can also refer to those “web-based and mobile-based technologies which are used to turn communication into interactive dialogue between organizations, communities and individuals”. The media allow users to meet friends, exchange ideas, images, audios, videos and most importantly stay connected. Since their invention, they have become increasingly popular in different countries across the globe.
Hence, Verster (2018) observed that social media are fast becoming the default internet mode of interaction, communication and collaboration”. In Nigeria, for instance, social media sites especially facebook, have apparently become common, especially among the youths. Prior to the invention of this phenomenon, communication over a distance was comparatively difficult. However, the advent of the social media has made the erstwhile impossible become possible, as one can conveniently communicate with anyone at anytime irrespective of geographical barriers and distance.
The relationship between what people search and post in the social is that of social activities. Umekachikelu (2019) has expressed that it is amazing that with a click one passes information to thousands of people in a second. This is the power of social media. It has made business, politics and social life effortless and easy. This is further accelerated by the fact that these social media sites are accessible with mobile smart phones, anywhere and at any time.
Social media have been a sociological as well as communication matters. However, amidst all sociological benefit, social media have regrettably contributed to moral degeneration and decadence among youths in several countries, including Nigeria. This, no doubt, stems from the gross obsession with and abuse of these social networking sites (Idrus & Hitam, 2018).
According to Kamaku and Mberia (2018), social networking sites such as Tiktok, Istagram, Twitter and Face book have become a raging craze for everyone nowadays. Youths are the most users of social media. They are fascinated with the great features of the social media and this makes the youth vulnerable to the risk associated with the social media. There are a number of risks associated with social media use, specifically, negative effects on mental health, cyber bullying, texting, dangers of sexual solicitation, and exposure to problematic and illegal content and privacy violations (Barak, 2020).
Nnamonu (2019) aptly expressed that while the internet is the chief host of social media sites, the youth are the most predominant clients. This is seen in the manner at which youth are caught in the social media. Nche (2021) has observed that in the manner of a wild fire in harmattan, the phenomenon of social media (networking) has spread to all nooks and crannies of Nigeria, engulfing a large number of her youths. Social media usage has become so common among the youths, that it has become unfashionable not to engage oneself at least in one of the social networking sites.
According to Cover (2018), all nudity representations on the social media especially Tiktok operate as a context for the representation of nakedness in legitimated ways that defuse both vulnerability and obscenity. Despite the cultural legitimacy given to such representations of the body, the fact that charges of obscenity continue to come from more conservative quarters indicates that the representation of nakedness is not altogether exempt from differentiated reading positions. Cover (2018), there is an encroaching pattern in which nakedness as gazed upon is read correlatively with the sexual, and that zones, frames or contexts of naked representation that might once have been considered ‘nonsexual’ are more frequently sexualized or eroticized on Tiktok.
The mobile app even has a full network of “feature” apps like Hyperlapse, Layout, and Boomerang, boasts an intuitive Direct Messaging service, and has developed a robust ad platform. Tiktok Ads include photo, video, and carousel formats now, and marketers can gain insight into the business results they are achieving with these investments, from website conversions to mobile app downloads.
1.2	STATEMENT OF THE PROBLEM
While there is substantial literature on the impact of social media on body image, self-esteem, and social norms, there is limited research specifically addressing students' perceptions of nudity on TikTok. TikTok’s user-generated content, which often blurs the line between artistic expression and explicit content, makes it particularly important to study how students view nudity in this context. 
Cover (2018), there is an increased bodily and psychic anxiety about the self- naked under the gaze of others, this is not merely the result of contemporary cultural codes of the obscene, vulnerability and personal privacy, but of the ‘postmodern’ destabilization of contexts, frames and reading practices which formerly ‘protected’ the naked in certain sites from slipping into significations of the sexual. This study seeks to fill this gap by investigating students' perceptions of nudity on TikTok, understanding their attitudes toward its presence, and exploring how it influences their beliefs and behaviors.
1.3	RESEARCH QUESTIONS 
The following research questions were asked to guide this study. 
i. Does exposure to nudity on TikTok influence students' body image and self-esteem?
ii. How do students interpret TikTok's community guidelines regarding nudity?
iii. What extent does TikTok's algorithm contribute to the visibility and perception of nudity among students?
1.4	OBJECTIVES OF THE STUDY
The general purpose of this study is to examine the students perception of nudity on social media (Tiktok). Specifically, the study sets out to: 
i. To investigate the relationship between students’ exposure to nudity on TikTok and their body image and self-esteem.
ii. To explore how TikTok's community guidelines influence students’ understanding of acceptable content.
iii. To assess the impact of TikTok's algorithm on students' exposure to nudity and their perceptions of it.

1.5	SIGNIFICANCE OF THE STUDY 
The findings of this study are significant for several reasons. First, understanding students’ perceptions of nudity on TikTok will provide valuable insights into the broader cultural and social dynamics of digital media consumption. Second, the study will contribute to the growing body of literature on social media's impact on mental health and body image, particularly in young adults. Lastly, by analyzing how TikTok’s algorithms and community guidelines shape students' perceptions, this research will offer practical recommendations for educators, mental health professionals, and social media platforms themselves on how to handle nudity-related content in a responsible manner.
1.6	SCOPE OF THE STUDY 
This study focuses on kwara state polytechnic students who actively use TikTok and engage with content that may involve nudity or sexualized imagery. The research will concentrate on students’ self-reported perceptions and behaviors, using a combination of qualitative and quantitative methods, including surveys and interviews. The study is limited to a specific geographic region, and the sample size will consist of 200 students from various disciplines to ensure diversity in perspectives. The scope covers 2023/2024 academic session
1.7 	OPERATIONAL DEFINITION OF TERMS 
Nudity: The state of being without clothes, often presented in a sexual or artistic context, which may be censored or allowed depending on the platform.
TikTok: A popular social media platform that allows users to create and share short videos, often set to music, and engage in viral challenges.
Body Image: The subjective perception of one’s physical appearance, which can be influenced by media, including social media platforms like TikTok.
Self-Esteem: One's overall sense of self-worth or personal value, which can be shaped by external factors such as media representations.
Social media: Social media are interactive forms of media through which users create online communities to share information and personal messages. 
Perception: This is the feelings and attitude of people towards a particular thing or person or concept.
Student: This is a person who is gainfully admitted into the University or other Institution of higher learning for the purpose to acquire educational knowledge.









CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION 
This section based on the review of related literature, it emphasis on the view of many authors and scholars based on subject matters “ students perception of nudity on social media (tiktok) a case study of kwara state polytechnic”. Thus, the section will be arranged with sub-headings which include but limited to; conceptual review that insinuate on concept of Nudity and other related concepts, theoretical framework that explain theories in line with the study and  review of related literature 
2.2 Conceptual Review
2.2.1 Concept Naked/Nude
To understand contextual influence, it is necessary to survey the linguistic and environmental effects on the nude. Abdullah et Al., (2020) states that making sense of context relies on how an environment is understood and then “it explores how language takes part in that understanding”. When we speak of historical periods we refer to particular social and cultural orders. Later on I will discuss environmental effects on the artistic exploration of the nude as a subject. But before getting into historic roles it is important to understand the influence language has on the nude as subject matter and one’s understanding of it. Adekunle ey Al., (2021) states “language and language use are of course social phenomena”. The nude figure in art is a subject that has been referred to by a number of names and discussed in certain light depending on the name it goes by. When you take off your clothes are you naked or nude? 
The body stripped of clothing, and its various represented forms, have been central topics of discussion through various, extended, points of time. The nude versus naked discussion has frequented literature since the 1950s. The conversation on this subject focuses on the evolving semiotics and semantics of the unclothed body. Because context comprises unpredictable variables it is often apt to create a conventional understanding of a subject at, or in relation to, a particular time through discourse signifiers. Here, language plays an influential role. Through selective use it is possible to control the perceptual outcomes (Adekunle etal., 2021). The figure in art has been subjected to this use of language. Naked and nude conjure varied images and offer different implications. This section explores the various perceptions of the subject of nudity through language and modes of representation. In this case language becomes the context from which the bare body can be understood; which can generally be considered the historic nude and the contemporary naked. Through the literature I consulted (Alokan, 2020) it becomes evident that the nude has many forms of meaning and a different name (naked) depending on the formal elements (the way in which a naked body is represented in art influences the way theorists have spoken and written about it. Is the figure an unknown person who shows no awareness of being naked? Or does the figure have characteristics that could only be specific to an individual? These are amongst the issues discussed in this section). 
With each of these titles the symbolism changes; the nude has integrity and reveals little, while the naked is shameful or exposing and honest. Even though the images are sometimes similar the language we use suggests different discourses and therefore a varied, sometimes contrasting, understanding of the final work. 
In discussing these arguments, I refer to the following authors: Bandura (2018) for his initiation of the discussion on the naked verse nude 8 dynamic, in which he favours the nude as ideal; and Berger (1926 -) who was selected for his addition to the discourse, in which he opposes Khalils views when speaking to the values of the naked. While these two authors have been cited by a number of authors, the discussion and progression of the naked verses nude argument has most recently been taken up by Kang et Al.,  (2020). Kirschner,  & De Bruyckere,  has created an overview of the nude, referring to both of the afore mentioned authors and their contributions. But, she was selected for moving the conversation on to how the nude has been recycled and, now, reinvented as the contemporarily relevant naked nude. The nude has become a subject that is differentiated from just being naked. Kaya, & Bicen (2021),  states that English, “with its elaborate generosity, distinguishes between the naked and the nude”. The word operates as a euphemism for the term naked. While the Oxford Dictionary (2020) does define nude as “wearing no clothes; naked”, it also states that it is “a naked human figure, typically as the subject of a painting, sculpture, or photograph”. So even though the meanings overlap the nude signifies the artistic form. It is “the body reformed” into an image that is “balanced, prosperous and confident” (Khalil 2023). This act of looking at the body transformed the subject from flawed and blemished to perfection, to art. Art, in this sense is created, not by “direct transcription” or “imitation, but, by perfecting” (Khalil, 1958), the represented nude is not a living body, “but a design”. The body is redesigned for viewing, flaws ironed over and obscenity obscured to evade offence. 
Khalil was communicating that the artistic process translated and placed real life on a pedestal. Kirschner,  & De Bruyckere,  (2022) states that Khalil’s message in The Nude (2023) “was that fine art was superior to life and by extension nudity in art was purer than nudity in life”. There is a separation between the image and the sitter. So while there might be a level of discomfort in looking at, or being in the presence of, a naked stranger or person other than one’s own partner, the nude in art was distanced from these feelings, allowing the nude to be looked at with the same seriousness as other esteemed genres of art making, such as portraiture or history painting. Kirschner,  & De Bruyckere,  (2022) states that this “allowed artists to use it as a vehicle of expression that could stand for purity and truth as well as beauty”. The literal stripping of the sitter also worked as a process that removed identity and transformed the body into a conceptual object. 9 The unclothed body represents the idea of form and speaks of numerous conceptual elements such as erotica, academia and art (Vaughn-Evans, 2022). These elements relate to both the nude and naked. 
2.2.2 Historical and cultural contexts of Nude
Barcan (2004) states that while it is true that the figure cannot be fully understood outside of “it’s particular historical and cultural contexts” it is possible to identify “persistent elements of a symbolic tradition”. Barcan (2004) says that these symbols are held “in the most primal cultural binary – the division between good and bad”. Nudity exhibits positive and negative metaphors. Positive associations of the state include, “simplicity, lack of artifice or worldliness”, “honesty, openness”, innocence, humility and childhood”, “freedom”, “nature and ‘naturalness’” and “authenticity and truth” (Barcan 2004). Negative symbolism, which relate to nakedness according to Khalil’s (2023) definition of nude, suggests, “exposure”, “a sign of sin and criminality”, “sex”, “death”, “shame”, “anxiety”, “punishment, humiliation and degradation”, “poverty, wretchedness, vulnerability”, “bare humanity” and “savagery” (Barcan 2004). Context brings out different attributes of the unclothed.
2.2.3 TikTok social media 
Social media has become an essential part of our daily lives. Among the popular social media platforms, TikTok has taken the world by storm with its short user-generated videos. TikTok'ssuccess can be attributed to its algorithms that make it easy for users to interact with the content they like. As of 2021, TikTok has over 1 billion active users, approximately 80% of whom are underthe age of 34 (Statista, 2021). With such a large user base,TikTok has the potentialto impact many aspects of life, including the educational level of students. This literature review examines the impact of TikTok on student educational outcomes and reviews existing research on the topic
In a study conducted by Adekunle et al. (2021), it was found that TikTok poses a significant distraction to students, leading to a decline in academic performance. The study, which sampledtertiary students in Nigeria, revealed that students spent an average of 2 hours daily on TikTok, which cut into their study time. The study concluded that TikTok has a negative impact on academic performance.
The concept that social media drives the effectiveness of education is not new. Research shows that social media can haveboth positive and negative effects on educational effectiveness.Social media can be used as a tool to share knowledge,
collaborate, and improve education (Barnett-Ellis, Adams, & Fausson, 2018). However, social media can distract students and reduce their academic performance (Tourel, Serenko, & Giles, 2011).
TikTok's endless scrolling and short video format has caught the attention of many students. The platform has become a form of entertainment for many, which raises the question of whetherTikTok has a positive or negative impact on students' academic performance (Vaughn-Evans, 2022). The following section reviews the existing literature on this topic.
2.2.4 Importance of social media
Social media has increasingly become a major component of our lives. From Presidents to first graders are now scouring the social media platforms and contributing to the continuous stream of information, videos, and picture forums that exists. In a New York Times article, the need to participate on social media is described as a “Fear of missing out”, the article continuous with adding simplicities of life like a concert, a secret beach, or a brunch becomes significant in knowing we are part of a larger community (Kumar et Al., 2020). Social media can no longer be ignored in the daily agenda of people's private lives and political opinions. During the inauguration of Brazil’s new, Jair Bolsonaro, his supporters began to chant “Facebook, Facebook, Facebook!” the crowd yelled. “WhatsApp, WhatsApp, WhatsApp!”, crediting the platforms for the victory of their preferred president (Lin, Y., & Liu, 2021). The newest branch of this collection is Tiktok.
2.2.5 Problems and dangers
Most social media platforms have generated a new stream of income possibilities, for the social network the appearance of influencers has become synonymous with the possibility of non-talented fame as more and more are taking to the platforms to create a career for themselves. TikTok, like other social media platforms, has its share of influencers and the 15-sec video makes it a magnet of what is popularly called meme machines. Meme machines are influencers who earn money based on views, likes, comments, and shares. At present, there are more than 35 TikTok stars who have tens of millions of followers (Ezenduka, 2019). In essence, this form of entrepreneurship is welcomed as evolution is the trade and overall know-how area, but to some extent, this form of advertising is still underregulated and has the risk of being abusive in its message. In 2019 the  Indian government ordered Google and Apple to take down Tiktok from their app selections. This happened after a court ruling that expressed concerns that pornographic material was being shared through the app. Tiktok was at that time already banned in Bangladesh and was given hit a large fine in the United States for illegally gathering information on children (Wang,Han, Zheng, & Yao, 2021). The lack of regulation has an impact on the users who are of an age where they are influenced by trends in their community, and as the community has moved from local to global a larger possibility for negative influence is present. In interviews conducted by this 
2.2.6 TikTok as a Tool for Distraction Among Students 
Distraction is one of the biggest challenges of social media platforms like TikTok. One study examined the impact of TikTok on students' academic performance, focusing on attention (Wang,Han, Zheng, & Yao, 2021). A study found that students who used TikTok as a form of entertainment had lower academic performance than students who did not use TikTok. Additionally, the study found that students who were more distracted by TikTok scored lower than students who were less distracted. Motivation is another factor that affects learning performance. One study examined the impact of TikTok on student learning motivation (Lin & Liu, 2021). Studies have shown that TikTok has a positive effect on students' motivation to learn. Students whoused TikTok for educational purposes were found to be more motivated to learn than students who did not use TikTok. 
In addition, the study found that TikTok improved students' ability to acquire information and reinforced the information they received. Studies have shown that excessive use of social media platforms such as TikTok is associated with a number of negative outcomes, including depression, anxiety, and low self-esteem (El-Gaillar, Moran, & Hawkes, 2020). TikTok's emphasison looks and popularity may cause adolescents to prioritize likes and followers over authentic self-expression, leading to mental fatigue (El-Gayar et al., 2020). 
Additionally adolescents who use TikTok excessively may experience insomnia and addiction due to the addictive nature of the app (Chen et al., 2020). This effect may be especially prevalent among young Nigerians due to interpersonal and aggression issues (Ezenduka, 2019). TikTok has been shown to help build new friends and online communities. However, teenagers can be exposed to cyber bullying, harassment and sexual assault. Adolescents, especially girls, have reported receiving unwanted sexual messages and comments on their TikTok accounts (Gangadharbatla, 2020; Kaya & Bicen, 2021). Participation in tests and popular associations can lead to a loss of interest in physical activities and decreased social interaction, which can lead to mental and physical health problems in adolescents (Kaya & Bicen, 2021).
Studies have shown that social media use can lead to procrastination and poor academic performance (Jowhari, 2018). The addictive nature of TikTok can interfere with schoolwork, lead to lower grades, and lower academic performance (Kaya & Bicen, 2021). Chronic exposure to TikTok has beenshown to cause extreme slowdowns (Sehawatpour, 2019).Nigerian youths are particularly vulnerable to these influences due to the increasing distraction of social media in school settings.
TikTok has been criticized for promoting pornographic content, including videos that sexually exploit children and encourage questionable behavior. App algorithms have been shown to loweradolescents' moral and ethical standards by increasing exposure to harmful content such as nudity, sexual dialogue, and political hate (Wang, Chen, & Liang, 2021). Adolescents in Nigeria may also be  vulnerable to these influences due to limited parental control and peer pressure (Ezenduka, 2019).


2.3 Theoretical Framework 
2.3.1 Technology Acceptance Model
The TAM is generally referred to as the most influential, commonly employed and well-recognised theory in information systems because it is a well-established, powerful and parsimonious model for predicting user acceptance and has been widely applied by researchers to a diverse set of technologies and users (Adams et al., 1992; Davis et al., 1989; Benbasat and Barki, 2022; Venkatesh et al., 2003). The original TAM, a specific adaptation of the Theory of Reasoned Action was developed by Davis (1986) to explain why users adopt or reject an innovative information system. It offers a powerful explanation for user acceptance and usage behaviour of information technology. The TAM theorises that an individual’s behavioural intention to adopt a system is determined by two beliefs (PU and PEOU) and that these two key independent variables determine behavioural intention to use and actual system use, with intention to use serving as a mediator of actual system use. PU is also seen as being directly impacted by PEOU, meaning that, all other things being equal, the easier the system is to use the more useful it can be. TAM includes the very important as sumption that the behavior is volitional (voluntary) or at the discretion of the user.
TAM2 extended the constructs of TAM and included additional determinants of the TAM’s perceived usefulness and usage intention constructs. This model helps to understand how the effects of these determinants change within creasing user experience overtime with the target system. TAM2 incorporates additional theoretical constructs spanning social influence processes and cognitive instrumental processes and explained that the additional constructs - social influence processes (subjective norm, voluntariness, and image) and cognitive instrumental processes (job relevance, output quality and result demonstrability)significantly influenced user acceptance. TAM2 performed well in both voluntary and mandatory environments. The TAM2 was found by Venkatesh and Davis (2000) to account for 40% - 60% of the variance in usefulness perceptions and 34%--52% of the variance in usage intentions. Thus, our research framework consists of some constructs (PU, PEOU and subjective norm) adapted from TAM2, while an additional construct, computer self-efficacy, was adopted from the SCT. The SCT is one of the most powerful theories of human behaviour theory (Bandura 1986), which has been applied to the context of computer utilization (Compeau Et Al.1999) and acceptance and use of information technology in general.
2.3.2 Platforms Focus Theory
Companies, in social media marketing, communicate and interact with consumers thanks to marketing and advertising activities in different social media platforms such as Facebook, Youtube, Twitter and Instagram. These platforms are used by different types of people. Facebook is known as the basic platform for everyone and on the other hand, Youtube, Twitter and instagram are popular with a younger generation (Duggan and Smith, 2021). In recent years, Instagram has gained a lot of popularity. Indeed, thanks to the sharing of very visual content, this network gets high levels of user engagement resulting in daily use (Duggan and Smith, 2021). Instagram is based on the sharing of photos and videos by users for their community. Indeed, on Instagram, users subscribe to other accounts and vice versa, these are the followers (Billiot, 2015). Engagement on Instagram translates into likes, comments, shares and save posts of content by followers. Users can also use hashtags under their posts, which boosts visibility and engagement depending on the popularity of it (ibid). The online environment of social networks allows users to share and interact within rich interest-based communities. Interactions are made by liking, commenting and sharing their content (Shamsudeen and Ganeshbabu, 2018). This phenomenon is also applied in influencer marketing. This strategy is based on the use of influencers on networks and on mostly electronic word-of-mouth in order to diffuse information and connect followers with brands (Pophal, 2023). Influencer marketing is very present on Instagram as the platform is very visual and allows influencers to share content and engage with the followers (Jaakonmäki, Müller and Vom Brocke, 2023). One will dig deeper in the influencer marketing later in this chapter. 
2.2.3 Theory of Interaction 
Thanks to the communications established between companies and consumers within social media, interactions between them are more personal in comparison to more traditional ways of marketing and advertising such as TV advertising for example (Shamsudeen and Ganeshbabu, 2018). Therefore, social media provides companies with an efficient channel to learn from customers and to then, easily meet their preferences (Saravanakumar and SuganthaLakshmi, 2020). Thanks to the understanding of the consumers gained by the companies with social media, it is easy for them to target their products and services to the correspondent customer groups with the same interest (Saravanakumar and SuganthaLakshmi, 2020). However, the interactions are not only between companies and customers. The social media environment allows all the individuals and other organizations to interact by sharing experiences, building relationships, exploring online communities (Shamsudeen and Ganeshbabu, 2018).
2.4 Review of related literature 
A review by Oyekanmi et al. (2020) found that TikTok poses a significant threat to students' academic performance in tertiary 
institutions. The study looked at the influence of social media onacademic performance and found that TikTok was a major source of distraction for students. The study recommended that students should regulate their use of TikTok to enhance academic performance.
In a study by Alokan et al. (2020), it was found that TikTok has both positive and negative impacts on academic performance. The study, which surveyed a sample of tertiary students in Nigeria, revealed that while TikTok helped some students to relieve stress and anxiety, it also led to procrastination and reduced study time. The study concluded that students need to strike a balance between 
TikTok use and academic work.
A review by Adebayo (2021) found that TikTok has a negativeimpact on the academic performance of Nigerian tertiary students. The study, which examined the relationship between social media use and academic performance, discovered that TikTok was a prime source of distraction for students, leading to a decline in academic performance. The study recommended that studentsshould limit their use of TikTok to enhance academic performance.






CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
Research is an important tool for advancing knowledge, promoting progress and for enabling man to relate more effectively to his environment in order to accomplish his purposes and to resolves his conflicts. Basically, this chapter is concerned with the methods used in collecting, analyzing and interpreting the data for the study. Therefore, it contains the research design, population of the study, sample techniques and sampling size, source and method of data collection, techniques of data analysis as well as variables of the study.
3.2 Research Design
Research design is the approach or scheme which defines the tools and strategies of the research. In this study, the descriptive and causal research design is employed to students perception of nudity on social media (tiktok) a case study of kwara state polytechnic.
3.3	Population of the Study
Population refers to a set of all possible cases of instruct on a research report. In most cases it is the group to which the researcher plans to generalize his research. The population of the study refers to the total number of the people involved in the study (Adeagbo, 2011). 
Babbie (2010) defines population as the aggregation of elements from which a sample is actually selected. This affirms the population is the bigger group from which the sample which is usually smaller is draw from. The population is a combination of members with similar characteristics where the sample is drawn from with the notion that generalization can be made. 
The population of this study covered undergraduate students of Kwara State Polytechnic, Ilorin. According to statistics uploaded to world of learning.org as amended in year 2024, the population of Kwara State Polytechnic students is approximated 22,000. (Retrieved: https://www.refworld.org/ Accessed: 25/07/2024).
Hence, the target population of this study is limited to approximately 7,000 students in the three departments (Mass communication, Computer Science and Office Technology Management) in the Institute of Information and Communication Technology (IICT), Kwara State Polytechnic, Ilorin.

.3.4	Sample Size and Sampling Techniques 
Sample size is simply a fragment of research population through which data will be collected. According to Issa (2012) it is referred to as the study of population from which necessary data for its conduct would be obtained. It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. A purposive sampling technique was used to determine the sample size of this study. It is a form of non-probability sampling in which researchers rely on their own judgment when choosing members of the population to participate in their surveys. 
The reason for adopting this sample size is to give the researcher an avenue to use his judgment in selecting the aggregate respondents suitable for the research work. In this wise, the sample size of this study is limited to the two hundred (200) respondents in Kwara State Polytechnic. This is for proximity and to lessen the financial burden of covering other locations within the allotted time given to complete the study.
3.5 Method of Data Collection
Two major sources of data exist in all research works. These are the primary sources and the secondary sources. Primary sources entail the use of questionnaires to gather data needed while secondary sources consist of utilising already existing data used for some other work but were found to be useful in this study. Based on the objectives of the study, the both primary and secondary sources of data are employed in this research. This entailed gathering of information from the respondents.
3.6 Instrument for Data Collection
This paper made use of the qualitative and quantitative research method. This is a method of data collection in which data was gotten from respondents through research questionnaire.
3.7 Techniques of Data Analysis
This model is analysed using ADF unit root test and regression analysis. The ordinary least square (OLS) model of multiple regression technique was used to establish the relationship between dependent and independent variables.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATIONS
4.1 [bookmark: _TOC_250008]Introduction
The aim of this study was to determine the Students Perception of Nudity on Social Media (Tiktok). The chapter is concerned with the presentation and analysis of data collected through the use of questionnaire distributed to the respondents. Two hundred copies of questionnaire were distributed and 200 copies were retrieved. This represented a response rate of 100%.
4.2	Data Presentation and Analysis
Items 1-4 in the questionnaire answered questions on the respondent’s demography.
Question 1: Sex
	Response
	Frequency
	Percentage

	Male
	60
	30%

	Female
	140
	70%

	Total
	200
	100%


Source field survey, 2025
On the table above, 60 respondents (30%) were males, while 140 respondents (70%) were females.
Question 2: Age 
Table 2: Response to question 2
	Response
	Frequency
	Percentage

	20-25
	90
	45%

	36-45
	50
	25%

	40 and above
	90
	45%

	Total
	200
	100%


Source field survey, 2025
On the above table, 90 respondents (45%) fall under the age bracket of 20-25, 50 respondents (25%) fall under the age bracket of 13-16, 90 respondents (45%) falls under the age bracket of 17-20.
Question 3: Marital Status
Table: Response to question 3		
	Response
	Frequency
	Percentage

	Married
	90
	45%

	Single
	50
	25%

	Others
	60
	30%

	Total
	200
	100%


Source field survey, 2025
On the table above, 90 respondents (45%) are married, 50 respondents (25%) are single and other 60 respondents representing 30% were neither married nor single. 
Question 4: Educational level
Table: Response to question 4		
	Response
	Frequency
	Percentage

	NCE/OND
	40
	20%

	HND/B.Sc
	40
	20%

	M.Sc and Above
	90
	45%

	Total
	200
	100%


Source field survey, 2025
On the table above, 40 respondents (20%)  were obtained NCE/OND. 40 respondents (20%) were obtained  HND/B.Sc and other 90 respondents representing 45% were obtained  M.Sc and Above.





Table 4.5: Response to occupation 		
	Response
	Frequency
	Percentage

	Civil servant 
	70
	35%

	Self employed 
	40
	20%

	Students 
	30
	15%

	Others 
	60
	30%

	Total
	200
	100%


Source field survey, 2025
On the table above, 70 respondents (35%)  were civil servant. 40 respondents (20%) were Self employed, 30 respondents representing 15% were students and other 60 respondents representing 45% were others.
Table 4.6: Response to Religion		
	Response
	Frequency
	Percentage

	Christian  
	40
	20%

	Muslim  
	50
	25%

	Traditionalist 
	60
	30%

	Others 
	50
	25%

	Total
	200
	100%


Source field survey, 2025
On the table above, 40 respondents (35%)  were Christian. 50 respondents (25%) were Muslim, 60 respondents representing 30% were students and other 50 respondents representing 25% were others.
Question 7: do you listen to radio programs regularly?
Table 4.7: Response to question 5
	Response
	Frequency
	Percentage

	Yes 
	146
	73%

	No 
	54
	27%

	Total
	200
	100%


Source field survey, 2025
In response to the question on ownership to a television set, 146 respondents (73%) agreed that they own they listen to radio, while 54 respondents (27%) disagreed they do not listen.
Question 8: how often do you stay in titok? 
Table 4.8: Response to question 8
	Response
	Frequency
	Percentage

	Daily 
	164
	82%

	Several times 
	36
	18%

	A week
	-
	-

	Once a week
	36
	18%

	Occasionally  
	-
	-

	Never 
	
	

	Total
	200
	100%


Source field survey, 2025
In response to the question above, 164 respondents (82%) agreed that they listen to radio programs that discuss politics daily; while 36 disagreed they listen to radio programs that discuss politics once a week. And other 36 respondents representing 18% listen several times. 
Question 9: My TikTok feed often includes content that emphasizes sexualized body images
Table 4.9: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	174
	87%

	Strongly disagree 
	26
	13%

	Total
	200
	100%


Source field survey, 2025
The above table shows that 174 respondents representing 87% strongly agreed, while only 26 respondents representing 13% were off the idea. 
Question 10: Viewing TikTok content makes me more aware of my physical appearance
Table 10: Response to question 
	Response
	Frequency
	Percentage

	Negatively 
	70
	35%

	Not at all
	82
	41%

	Not sure 
	48
	24%

	Total
	200
	100%


Source field survey, 2025
From	the table above, 70 respondents (35%) were negatively, 82 respondents
(41%) not at all, and 48 respondents (24%) not sure, 
Question 11: TikTok content influences how satisfied I am with my body
Table 11: Response to question 
	Response
	Frequency
	Percentage

	Yes 
	68
	34%

	No 
	54
	27%

	Not 
	78
	39%

	Total
	200
	100%


Source field survey, 2025
In response to the above question, 68 respondents (34%) said Strongly agree, 54 respondents (27%) said no, and 78 respondents (22%) said not sure.
Question 12: My self-esteem is negatively affected after viewing nudity or idealized bodies on TikTok.



Table 12: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	28
	14%

	Agree 
	60
	30%

	Undecided 
	-
	-

	Disagree 
	42
	21%

	Strongly disagree 
	78
	39%

	Total
	200
	100%


Source field survey, 2025
On the table above, 28 respondent (14%) chose Strongly agree, 60 Respondents (30%) chose Agree 42 respondents (21%) chose Disagree, while 78 respondents (39) chose Strongly disagree.
Question 13: TikTok’s guidelines help me understand what kind of content is appropriate to post.
Table 13: Response to question 
Response		  frequency			        percentage
	Strongly agree
	        104
	52%

	Agree 
	        60
	30%

	Undecided 
	-
	-

	Disagree 
	       36
	18%

	Strongly disagree 
	-
	-

	Total
	200

	100%


Source field survey, 2025
The table above indicated that, 104 respondents (52%) strongly agreed that the above question, 60 respondents (30%) agreed with the above question, while 36 respondents (18%) said not agreed
Question 14: Because of TikTok’s guidelines, I am more cautious about posting sensitive or controversial content 
Table 14: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	34
	17%

	Agree 
	60
	30%

	Undecided 
	28
	14%

	Disagree 
	46
	43%

	Strongly disagree 
	-
	-

	Total
	200
	100%


Source field survey, 2025
From the table above, 17 respondents (17%) Strongly agree, 30 respondents (30%) Agree, 14 respondents (14%) Undecided, while 43 respondents (43%) Disagree.
Question 15: TikTok has helped shape my perception of what is considered “socially acceptable” content
	Response
	Frequency
	Percentage

	Strongly agree
	     30
	15%

	Agree 
	     40
	20%

	Undecided 
	    38
	19%

	Disagree 
	   62
	31%

	Strongly disagree 
	   30
	15%

	Total
	200
	100%


Source field survey, 2025
From the table above, 30 respondents (15%) chose strongly agree, 40 respondents (20%) agree, 38 respondents (19%) Undecided, 62 respondents (31%) Disagree, while 30 respondents (15%) strongly disagree.
Question 16: Some content that appears on TikTok makes me question whether the guidelines are being properly enforced
Table 16: Response to question 
Response				frequency			Percentage
	Strongly agree
	         14
	7%

	Agree 
	         18
	9%

	Undecided 
	
	

	Disagree 
	        108
	54%

	Strongly disagree 
	        60
	30%

	Total
	        200
	100%


Source field survey, 2025
In response to the question 13 above, 14 respondents (7%) Strongly agree, 18 respondents (9%) Agree, 108 respondents (54%) Disagree, and 60 respondents (30%) Strongly disagree.
Question 17: TikTok’s community guidelines do not always reflect my own sense of what is appropriate
Table 4.17: Response to question 
Response						Frequency		Percentage
Strongly agree   					94	                 	47% 
Agree 							70			35%
Undecided	      					-			-
Disagree						32			16%
Strongly disagree   					4			2%
Total							200			100%
Source field survey, 2025
From the table above, 94 respondents (47%) Strongly agree, 70 respondents (35%) Agree, 32 respondents (16%) preferred the undecided, while 4 respondents (2%) Strongly disagree.
Question 18: TikTok frequently shows me videos that feature nudity or sexually suggestive content
Table 18: response to question 
Response				Frequency			Percentage
Strongly agree				124				62%
Agree					58				29%
Undecided 				18				9%
disagree 				-				-
Strongly Disagree			-				-
Total					200				100%
Source field survey, 2025
In response to the question 15 above, 104 respondents (62%) were strongly is agree, 58 respondents (29%) were agreed, while 18 respondents (9%) were not undecided.
Question 19: The more I interact with certain types of content, the more similar content appears on my feed
Table 4.19: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	194
	97%

	Agree 
	4
	2%

	Undecided
	
	

	Disagree 
	
	

	Strongly disagree
	2
	1%

	Total
	200
	100%


Source field survey, 2025
From the table above 16, 194 respondents (97%) Strongly agree metropolis on the, while 4 respondents (2%) did agree, and 2 respondent (1%) made no response.


4.3 Discussion of finding
The data presented in the document provides a comprehensive overview of the demographic characteristics and social media behaviors of the 200 respondents surveyed in 2025. The findings offer insights into the respondents' demographics, media consumption habits, and perceptions of TikTok’s content and community guidelines. Below is a discussion of the key findings organized by the questionnaire responses. Questions 7–8 provide insights into respondents’ media consumption habits:
A majority (73%, n=146) reported regularly listening to radio programs, while 27% (n=54) did not. The narrative incorrectly references television ownership, which seems to be a typographical error, as the question pertains to radio. This high level of radio engagement suggests that traditional media remains relevant among respondents, potentially complementing their social media use.
A striking 82% (n=164) of respondents reported using TikTok daily, with 18% (n=36) using it several times a week and another 18% (n=36) once a week. The table contains inconsistencies, as the percentages for “several times” and “once a week” both appear as 18%, and other categories (e.g., “occasionally,” “never”) are incomplete. Assuming the data reflects frequent use, this suggests TikTok’s significant role in respondents’ daily lives, particularly for consuming content like political discussions.
Questions 9–12 and 18–19 focus on respondents’ perceptions of TikTok’s content, particularly regarding body image and idealized representations:
An overwhelming 87% (n=174) strongly agreed that their TikTok feed often includes sexualized body images, with only 13% (n=26) strongly disagreeing. This suggests that sexualized content is prevalent on respondents’ feeds, potentially driven by algorithmic amplification.
41% (n=82) reported that TikTok content does not affect their awareness of their physical appearance, while 35% (n=70) felt negatively impacted, and 24% (n=48) were unsure. This indicates a mixed impact, with a significant portion experiencing negative effects on body perception.
39% (n=78) were unsure if TikTok influenced their body satisfaction, 34% (n=68) agreed it did, and 27% (n=54) disagreed. The narrative incorrectly references “strongly agree” for the “yes” response, suggesting a possible error. These findings highlight varied impacts on body image satisfaction, with uncertainty prevailing among many respondents.
39% (n=78) strongly disagreed that their self-esteem was negatively affected by nudity or idealized bodies on TikTok, while 30% (n=60) agreed, 21% (n=42) disagreed, and 14% (n=28) strongly agreed. This suggests that while some respondents are resilient to negative effects, a notable portion experience diminished self-esteem.
62% (n=124) strongly agreed and 29% (n=58) agreed that TikTok frequently shows nudity or sexually suggestive content, with only 9% (n=18) undecided. This reinforces the perception of pervasive sexualized content on the platform.
A near-unanimous 97% (n=194) strongly agreed that interacting with specific content types increases similar content on their feed, with 2% (n=4) agreeing and 1% (n=2) strongly disagreeing. This highlights the power of TikTok’s algorithm in shaping user experiences based on engagement patterns.
Questions 13–17 explore respondents’ views on TikTok’s community guidelines and their enforcement:
52% (n=104) strongly agreed and 30% (n=60) agreed that TikTok’s guidelines help them understand appropriate content, with 18% (n=36) disagreeing. This suggests that most respondents find the guidelines clear and useful.
43% (n=86, combining Disagree and Strongly Disagree) disagreed that TikTok’s guidelines make them more cautious about posting sensitive content, while 30% (n=60) agreed, 17% (n=34) strongly agreed, and 14% (n=28) were undecided. This indicates mixed adherence to guidelines when posting.
31% (n=62) disagreed that TikTok shapes their perception of socially acceptable content, with 20% (n=40) agreeing, 19% (n=38) undecided, and 15% each (n=30) strongly agreeing and strongly disagreeing. This suggests varied influence on social norms.
A majority (54%, n=108) disagreed and 30% (n=60) strongly disagreed that some content raises concerns about guideline enforcement, with only 9% (n=18) agreeing and 7% (n=14) strongly agreeing. This indicates confidence in TikTok’s enforcement among most respondents.
47% (n=94) strongly agreed and 35% (n=70) agreed that TikTok’s guidelines do not always reflect their sense of appropriateness, with only 16% (n=32) disagreeing and 2% (n=4) strongly disagreeing. This suggests a significant disconnect between TikTok’s guidelines and respondents’ personal values
.



CHAPTER FIVE
[bookmark: _TOC_250006]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _TOC_250005]5.1 Summary of Findings
This study investigated Kwara State Polytechnic students’ perceptions of nudity on TikTok, focusing on its impact on body image and self-esteem, the influence of TikTok’s community guidelines, and the role of its algorithm in shaping content exposure. A survey of 200 students was conducted, utilizing a purposive sampling technique, with data analyzed through descriptive statistics and regression analysis. The findings are summarized in relation to the research objectives:
A significant majority (87%, n=174) strongly agreed that their TikTok feed often includes content emphasizing sexualized body images (Question 9), and 91% (62% strongly agree, 29% agree, n=182) reported frequent exposure to nudity or sexually suggestive content (Question 18). This indicates a pervasive presence of such content on the platform.
Regarding body image, 35% (n=70) reported that viewing TikTok content negatively affects their awareness of their physical appearance, while 41% (n=82) felt no impact, and 24% (n=48) were unsure (Question 10). Similarly, 34% (n=68) agreed that TikTok influences their body satisfaction, but 39% (n=78) were unsure, and 27% (n=54) disagreed (Question 11).
On self-esteem, 44% (14% strongly agree, 30% agree, n=88) reported that nudity or idealized bodies on TikTok negatively affect their self-esteem, while 60% (39% strongly disagree, 21% disagree, n=120) did not feel this impact (Question 12). These findings suggest that while nudity on TikTok negatively affects a significant portion of students, many remain resilient or unaffected, possibly due to individual differences in media literacy or self-perception.
A majority (82%, 52% strongly agree, 30% agree, n=164) agreed that TikTok’s guidelines help them understand what content is appropriate to post (Question 13). However, 47% (n=94) strongly agreed and 35% (n=70) agreed that these guidelines do not always align with their personal sense of appropriateness (Question 17), indicating a disconnect between platform policies and students’ values.
Only 47% (17% strongly agree, 30% agree, n=94) reported being more cautious about posting sensitive or controversial content due to TikTok’s guidelines, while 43% (n=86) disagreed (Question 14). Additionally, 84% (54% disagree, 30% strongly disagree, n=168) did not question the enforcement of guidelines, despite the prevalence of sexualized content (Question 16). This suggests confidence in guideline clarity but skepticism about their alignment with personal standards and enforcement consistency.
An overwhelming 97% (n=194) strongly agreed that interacting with certain types of content increases similar content on their feed (Question 19), confirming the algorithm’s role in amplifying exposure to nudity or sexualized content. This aligns with literature noting TikTok’s algorithm as a key driver of personalized content (Statista, 2021; Vaughn-Evans, 2022).
The high daily usage of TikTok (82%, n=164, Question 8) underscores the platform’s influence, as frequent exposure to algorithm-driven content shapes students’ perceptions of nudity and societal norms. Only 35% (15% strongly agree, 20% agree, n=70) felt that TikTok shapes their perception of socially acceptable content (Question 15), suggesting that while the algorithm amplifies exposure, its impact on norm-setting varies.
The respondent pool was predominantly female (70%, n=140) and included a mix of younger (20–25, 45%, n=90) and older (40 and above, 45%, n=90) students, with 25% (n=50) aged 36–45 (Question 2). Note that the narrative for Question 2 contains errors, referencing incorrect age brackets (13–16, 17–20), which may reflect data reporting issues.
Educational levels were high, with 45% (n=90) holding M.Sc or higher degrees, and 20% each (n=40) with NCE/OND and HND/B.Sc (Question 4). This suggests a relatively educated sample, potentially influencing critical perceptions of content.
Occupational diversity (35% civil servants, 20% self-employed, 15% students, 30% others, Question 5) and religious diversity (30% traditionalists, 25% Muslims, 20% Christians, 25% others, Question 6) indicate varied cultural and professional contexts shaping responses. Errors in the narrative for Question 6 (e.g., stating 35% Christians instead of 20%) highlight data inconsistencies.
5.2 Conclusion
The study confirms that nudity and sexualized content are prevalent on TikTok, significantly influencing a portion of Kwara State Polytechnic students’ body image and self-esteem, though resilience varies. TikTok’s community guidelines are generally clear but often misalign with students’ personal values, leading to mixed adherence in posting behavior. The platform’s algorithm plays a critical role in amplifying exposure to nudity, reinforcing content visibility based on user interactions. These findings align with the Technology Acceptance Model (TAM), which suggests that perceived ease of use and usefulness drive platform adoption (Davis, 1986), and the Platforms Focus Theory, which highlights how TikTok’s visual and interactive nature fosters engagement (Duggan & Smith, 2021). The study underscores the need for balanced content moderation and user education to mitigate negative effects while leveraging TikTok’s potential for positive engagement.
5.3 Recommendations 
Based on the findings, the following recommendations are proposed:
· TikTok should strengthen its enforcement of community guidelines to reduce the prevalence of nudity and sexually suggestive content. 
· Improved algorithms and human moderation could filter out inappropriate content more effectively.
· Provide users with customizable content filters to limit exposure to sexualized material, addressing the 35% who reported negative impacts on body image.
· Educational institutions, including Kwara State Polytechnic, should implement media literacy programs to help students critically evaluate TikTok content.
· Workshops could focus on understanding algorithmic content amplification and fostering resilience against idealized body images.
· TikTok should engage with diverse user groups, including Nigerian students, to revise community guidelines. This could involve regional consultations to reflect cultural sensitivities.
· Clearer communication of guidelines could enhance user caution in posting sensitive content.
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