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ABSTRACT
This study examines the effect of Unilorin radio on student academic performance in the Mass Communication Department at Kwara Polytechnic, Ilorin, Nigeria. The research aims to explore how exposure to and participation in the campus radio station influences students' academic engagement, learning outcomes, and overall academic achievement. The study employs a mixed-methods approach, combining quantitative surveys and qualitative interviews to gather data from students actively involved with Unilorin radio and those who are not. Key variables such as media exposure, student engagement, and academic performance are assessed through self-reported data, academic records, and interviews. The findings suggest that regular participation in Unilorin radio enhances students’ practical media skills, including broadcasting, news reporting, and content production, which in turn reinforces their theoretical knowledge of Mass Communication concepts. Students involved in radio programming demonstrate higher levels of academic engagement, motivation, and a deeper understanding of course content. The study also reveals that hands-on experience with the radio station fosters critical thinking, communication skills, and collaborative learning, all of which contribute to improved academic performance. This research highlights the positive role that campus radio stations can play in media education, particularly in enhancing students’ academic performance through active media participation. The study concludes by recommending that academic institutions consider integrating media platforms like campus radio into their curricula to enrich the learning experience and improve student outcomes.
Keywords: Unilorin radio, student academic performance, campus radio, Mass Communication, student engagement, media influence, practical experience, educational media.
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CHAPTER ONE
[bookmark: page11]INTRODUCTION
1.1	Background to the Study
The role of campus radio stations in shaping the educational and professional outcomes of students, especially those studying Mass Communication, has gained increasing attention in recent years. As Mass Communication programs often blend theoretical knowledge with practical experience, universities and polytechnics around the world have established media platforms such as radio stations to enhance students' academic and professional development. Unilorin in Ilorin, Nigeria, is one of the institutions that operates a campus radio station—Unilorin Radio—which plays an important role in providing students with practical training in the field of Mass Communication.
Campus radio stations serve as educational tools, providing students with the opportunity to translate theoretical knowledge into real-world skills, helping them understand the intricacies of media production, broadcasting, and audience engagement. Unilorin Radio, like other campus media, provides a hands-on environment where students are encouraged to participate in various roles such as presenters, producers, reporters, sound engineers, and scriptwriters. The Mass Communication Department of Unilorin. Unilorin plays a critical role in the training and development of students in various media disciplines, including broadcasting, journalism, public relations, and advertising. A significant part of this training is the opportunity to engage with Unilorin radio, an on-campus radio station that serves as a platform for students to practice and develop their skills in media production, broadcasting, and content creation. 
In recent years, the role of campus-based radio stations in enhancing students’ learning experience and academic performance has gained increasing recognition. These stations provide a unique environment where students can apply theoretical knowledge in real-world settings. For Mass Communication students, Unilorin radio offers them an invaluable opportunity to engage with the media in a way that reinforces and complements their academic coursework. Through hands-on experience in running the radio station, students not only gain practical knowledge but also develop a range of skills that can enhance their overall academic performance, such as research, critical thinking, communication, teamwork, and time management.
Despite the importance of Unilorin radio, there remains a gap in understanding its direct impact on student academic performance in the Mass Communication Department. While many students participate in the radio station’s activities, it is essential to explore how this involvement influences their learning outcomes, motivation, and skill development. Does working at the radio station enhance students' understanding of academic concepts in Mass Communication? Does it improve their grades or increase their engagement with course content?
This study aims to investigate the effect of Unilorin radio on student academic performance in the Mass Communication Department. The research will focus on how students' participation in the radio station contributes to their academic development, exploring aspects such as knowledge retention, practical skills application, motivation for academic work, and overall academic achievement.
By examining the relationship between radio station involvement and academic performance, this study will provide valuable insights into the potential benefits of integrating media practice with academic learning. Moreover, it will contribute to the understanding of how campus-based media can be utilized as an effective educational tool in Mass Communication programs, offering recommendations for improving student engagement and academic outcomes in the department. The study will also address any challenges students may face in balancing radio activities with academic responsibilities, highlighting both the positive and potentially negative effects of this dual engagement on their academic performance.
1.2 STATEMENT OF THE PROBLEM
In today’s digital age, traditional teaching methods and classroom settings are no longer the sole drivers of academic achievement, particularly among students in higher education. In response to the evolving educational landscape, many universities and polytechnics have turned to innovative approaches to enhance learning outcomes. One such approach is the use of campus radio stations, which provide a unique opportunity for students to engage with educational content outside the classroom environment.
At Unilorin , the establishment of Unilorin radio (83.9FM) has created a potential avenue for improving academic performance and student engagement in the Mass Communication Department. The radio station broadcasts a variety of content, including educational programs, discussions on academic subjects, news, and other informative broadcasts that could enrich students’ learning experiences. However, there is limited empirical research on the effectiveness of campus radio stations in impacting student performance, particularly in the context of Nigerian polytechnic institutions.
While Unilorin radio (83.9FM) offers a platform for students to engage with content that supplements their coursework, questions remain about the extent to which students actually interact with the radio’s educational broadcasts and whether such interactions lead to improved academic outcomes. Despite the growing popularity of media as a tool for education, there is a gap in understanding the direct impact of radio on student academic performance and how students perceive the relevance and quality of the content broadcasted.
Thus, the problem this study seeks to address is the lack of systematic understanding of the effect of Unilorin radio on the academic performance of students in the Mass Communication Department. Specifically, it explores whether regular engagement with KPR’s educational programs contributes to better academic results, improved study habits, or enhanced communication skills among students.
This research will address the following critical issues:
1. Lack of empirical evidence on the influence of campus radio stations, particularly Unilorin radio, on student learning and academic performance in Nigerian polytechnics.
2. Unclear relationship between student engagement with campus radio broadcasts and measurable improvements in academic achievement, such as grades, understanding of course material, and overall academic success.
3. Limited knowledge of students’ perceptions regarding the educational value of Unilorin radio broadcasts and how they perceive the station as a supplement to their formal education.
4. Insufficient exploration of how Unilorin radio can be leveraged as a tool to enhance communication skills, a core component of the Mass Communication curriculum.
By investigating these issues, the study aims to provide a comprehensive understanding of the role Unilorin radio plays in shaping student academic experiences and performance, and to offer recommendations for its optimal use in promoting student success.
1.3. Research Objectives
The main objective of this study is to assess the impact of Unilorin radio on the academic performance of students in the Mass Communication Department at Unilorin . Specifically, the study aims to:
1. To Examine the role of Unilorin radio in providing educational content. 
2. To Assess the relationship between students’ engagement with Unilorin radio and their academic performance.
3. To Explore students’ general perception towards using radio as a learning tool.
4. To Investigate the effectiveness of Unilorin radio in enhancing student communication and presentation skills.
1.4. Research Questions
To achieve the objectives of the study, the following research questions will guide the investigation:
1. What types of educational programs are regularly broadcast on Unilorin radio, and how relevant are these programs to the curriculum of Mass Communication students?
2. To what extent do Mass Communication students engage with Unilorin radio for academic purposes, and how does this engagement relate to their academic performance?
3. What is the general perception of students regarding the impact of Unilorin radio on their academic success?
4. How does the use of Unilorin radio influence students' communication and presentation skills?
1.5 SIGNIFICANT OF THE STUDY
The study is very important as it will enhance further development of unilorin radio in the institution which already has it and it will serve as an eye opener to other institutions which are yet to constitute their own campus radio as the study greatly highlighted the importance of campus radio on Nigeria higher institution campuses?
This study will be of benefit to;
 For Students: It will provide insights into how students can maximize the educational potential of campus radio in enhancing their academic performance and professional skills.
 For Educational Institutions: The study will inform the management of Kwara Poly and other institutions about the role that media platforms such as campus radio can play in improving the learning experience, and whether they should consider expanding their use.
 For Policymakers: The study will provide data that can guide future policies on integrating media-based learning in academic curricula, particularly in non-university settings like polytechnics and colleges of education.
1.6 SCOPE OF THE STUDY
The scope of the study will cover the theoretical scope behind radio as a broadcasting media. It will also evaluate the performance of Unilorin radio as a case study of the research.
1.7	DEFINITION OF TERMS
Media influence; refers to the power and ability of various forms of media (such as television, radio, print, social media, and the internet) to shape, guide, or alter the opinions, behaviors, attitudes, and perceptions of individuals or groups within a society.
Practical experience; refers to the hands-on involvement in real-world tasks or activities that allow individuals to apply theoretical knowledge in a specific field or discipline.
Policies: A set of principles or guidelines that direct decision-making and actions within an organization, institution, or government.
Investigate: It involves asking questions and seeking answers through research, observation, or analysis and also requires a careful review of evidence or data to form conclusions.
Educational media; refers to any form of media that is specifically designed to facilitate learning and enhance the educational process.
Broadcasting:- broadcasting is the distribution of audio and video content to a disperse audience via any audio or visual mass communication medium but usually one using electromagnetic radiation (radio waves).
Student Engagement; refers to the level of interest, enthusiasm, and active participation that students demonstrate in their learning process.
Mass Communication; refers to the process of creating, transmitting, and receiving messages through various forms of media to a large, diverse audience. 
Academic performance; refers to the measurable outcomes of a student's learning and achievement in an educational setting. It is typically assessed through grades, test scores, assignments, and overall progress in a course or academic program. 
Media:- this is an (electronics & computer services / communication & information) the means of communication that reach large number of people such as television, newspaper and radio.
Development:- development is the act of process of growing progressing or developing.

CHAPTER TWO
THEORETICAL FRAMEWORK AND LITERATURE REVIEW
2.1	Conceptual Review
A conceptual review provides a detailed exploration of relevant concepts, theories, and frameworks that underpin the research topic. In this case, the review focuses on the relationship between campus radio participation, specifically Unilorin radio, and student academic performance in the Mass Communication Department. By examining key concepts such as media influence, educational media, practical experience, and student engagement, this review will provide a theoretical foundation for understanding how involvement in Unilorin radio could potentially impact students' learning outcomes.
2.1.1. Media Influence on Academic Performance
The concept of media influence explores how media (including traditional and new media platforms) shapes individuals’ behaviors, thoughts, and academic outcomes. Media, including campus-based radio, serves as a powerful tool for information dissemination, education, and socialization. According to McLuhan's (1964) Media Theory, media influences both the content of what is learned and how individuals engage with knowledge. In the context of Unilorin radio, students are exposed to various forms of communication such as news, interviews, discussions, and entertainment, which can enhance their understanding of media production, communication theories, and even practical aspects of broadcasting. As a result, media exposure can positively influence students' academic engagement and performance.
Moreover, Uses and Gratifications Theory (Katz, Blumler & Gurevitch, 1974) suggests that individuals actively seek out media that fulfill their needs. For Mass Communication students, participation in a campus radio station may fulfill both academic and personal needs, such as the need for practical learning experiences, social interaction, and creative expression. This active engagement with the media could contribute positively to their academic performance, enhancing their practical skills and theoretical understanding.
2.1.2. Educational Media and Academic Achievement
Educational media is a broad concept that refers to any form of media (audio, visual, digital, etc.) specifically designed to support learning and improve the educational experience. According to Clark and Mayer (2016), educational media enhances the learning process by presenting content in various formats that can make abstract or complex information easier to understand.
In the case of Unilorin radio, it acts as an educational media platform that allows students to engage with the practical aspects of media communication while reinforcing theoretical knowledge learned in the classroom. Programs such as news reports, interviews with industry professionals, and discussions on current trends in media can offer students insight into the real-world application of Mass Communication theories. This type of engagement could contribute to better retention of knowledge, skill development, and higher academic performance.
2.1.3. Practical Experience and Skill Development
Practical experience is central to the learning process, especially in fields like Mass Communication, which require both theoretical knowledge and hands-on experience. Kolb’s Experiential Learning Theory (1984) suggests that learning is a process whereby knowledge is created through the transformation of experience. Practical experiences, such as working at a campus radio station, allow students to engage directly with the subject matter, reinforcing their understanding through practice.
Involvement in Unilorin radio allows students to develop a range of valuable skills such as communication, teamwork, problem-solving, and creativity. These skills are not only important for their personal and professional development but also for their academic performance. For instance, working on a radio project can improve students' writing skills, research abilities, and presentation skills—competencies that are often required for academic assignments and exams. As students gain confidence and expertise through practical media work, their academic outcomes may improve as a result of increased motivation and a deeper understanding of course content.
2.1.4. Student Engagement and Academic Performance
Student engagement is a critical factor in academic success. Fredricks, Blumenfeld, and Paris (2004) identify three key dimensions of student engagement: behavioral, emotional, and cognitive. Behavioral engagement refers to active participation in academic activities, emotional engagement involves feelings of connection to the subject matter or school community, and cognitive engagement relates to the mental effort students invest in understanding the material.
Participation in Unilorin radio has the potential to enhance all three types of student engagement. By engaging in radio activities, students become more involved in their educational experience, creating a stronger connection to their academic studies and to the Mass Communication field. Cognitive engagement is especially relevant here, as students apply their knowledge of media theory, communication skills, and technical aspects of broadcasting in a real-world context. This kind of hands-on learning is often more motivating and rewarding, leading to higher academic performance.
Furthermore, Deci and Ryan’s Self-Determination Theory (1985) emphasizes the role of intrinsic motivation in learning. When students are intrinsically motivated to participate in meaningful activities such as working on a campus radio, they are more likely to engage deeply with their coursework, which can have a positive effect on their academic outcomes.
2.1.5. Time Management and Academic Balance
While there are many positive aspects to participating in campus media, time management can be a challenge for students balancing extracurricular activities and academic responsibilities. The theory of student workload (Pascarella & Terenzini, 2005) posits that students’ academic performance is influenced by the amount of time they devote to studying, attending classes, and engaging in extracurricular activities.
Involvement in Unilorin radio may lead to conflicts between academic responsibilities and radio duties, potentially affecting students' study time, exam preparation, and overall academic performance. Students may experience stress or burnout if they struggle to manage both their academic and media work effectively. Thus, an understanding of how students balance their time between the radio station and their coursework is critical for determining the overall impact of media engagement on academic performance.
This conceptual review highlights the complex relationship between campus radio participation and student academic performance. Unilorin radio serves as an educational media platform, providing practical experience and increasing student engagement, which can lead to improved academic outcomes. However, there are challenges such as time management that may impact students' academic performance. This review suggests that while the radio station offers valuable opportunities for skill development and deeper engagement with Mass Communication content, careful management of academic and extracurricular responsibilities is necessary to optimize the benefits of media involvement for students' academic success.
Future research could investigate these factors empirically to provide a more comprehensive understanding of how practical media experience influences student outcomes.
2.2	Theoretical Framework
[bookmark: page48]A theoretical review helps explore relevant theories that provide a conceptual framework for understanding the impact of campus radio (such as Unilorin radio) on student academic performance, particularly within the Mass Communication Department. This section will examine key communication, educational, and media theories that can shed light on how student involvement in radio activities influences their academic outcomes.
2.2.1. Uses and Gratifications Theory (Katz, Blumler & Gurevitch, 1974)
The Uses and Gratifications Theory (UGT) posits that individuals actively seek out media to satisfy specific needs. This theory suggests that media consumption is not a passive activity; rather, individuals use media to fulfill personal, social, and educational goals. In the context of Unilorin radio, students might engage with the radio station to fulfill their academic needs, such as gaining practical experience, learning about media production, or improving communication skills.
UGT can explain why Mass Communication students participate in Unilorin radio: they seek to fulfill both educational needs (gaining practical media experience) and personal needs (developing media-related skills, networking with peers and professionals). The theory implies that by actively engaging in radio activities, students may improve their skills and understanding, which can enhance their academic performance. Thus, the more students utilize Unilorin radio for educational purposes, the more likely they are to benefit academically.
2.2.2. Social Learning Theory (Bandura, 1963)
Social Learning Theory emphasizes that learning occurs through observation and imitation of others in social contexts. According to Albert Bandura, individuals learn by watching others, especially those they perceive as role models. In the case of Unilorin radio, students can observe experienced peers, mentors, and media professionals working in a real-world media environment. By imitating these practices and learning from their actions, students are able to acquire and internalize new skills related to media production, communication, and broadcasting.
Bandura’s theory can help explain how the radio station contributes to the development of practical skills that complement classroom learning. By observing and engaging in media practices, students might develop a deeper understanding of Mass Communication theories and apply this knowledge effectively in their academic work, leading to better academic performance. Social learning through interaction and observation can also foster the development of critical thinking and problem-solving skills, which are vital for academic success.
2.2.3. Experiential Learning Theory (Kolb, 1984)
Experiential Learning Theory (ELT), developed by David Kolb, asserts that learning is a process whereby knowledge is created through the transformation of experience. The theory is based on the idea that individuals learn most effectively when they can experience something firsthand and then reflect on it. The cycle of experiential learning includes four stages: concrete experience, reflective observation, abstract conceptualization, and active experimentation.
In the case of Mass Communication students at Unilorin radio, the radio station provides the concrete experience (hands-on media activities), which they can then reflect on (reflective observation). Through this reflection, students can develop new ideas and theories (abstract conceptualization), which they can then test in future radio work or academic tasks (active experimentation). This ongoing cycle allows students to integrate theoretical learning with practical experience, enhancing their understanding of media concepts and improving their academic performance.
Kolb’s theory suggests that practical engagement in activities like working at Unilorin radio allows students to solidify their theoretical knowledge by applying it in real-world situations. This type of active learning is particularly beneficial in fields like Mass Communication, where students need to develop both theoretical knowledge and practical skills.
2.3	Empirical Review
An empirical review examines previous research studies and findings related to the topic at hand. In this case, it focuses on empirical research that explores the impact of participation in media activities, specifically campus radio stations, on student academic performance. Given that Unilorin radio is a campus-based radio, we will explore general studies on campus radio involvement, media engagement, and their effect on students’ academic outcomes. The findings from these studies can provide insights into how similar experiences might affect students’ academic performance in the Mass Communication Department at Kwara Poly.
2.3.1. The Role of Campus Radio in Academic Development
Several studies have explored the role of campus radio stations in improving students' practical skills, including communication, media production, and technical skills, all of which contribute to academic success. A study by Olorunnisola and Oloruntoba (2020) examined the impact of campus-based radio stations in Nigerian universities, including Kwara Poly, on students’ learning experiences. They found that participation in campus radio led to improved practical knowledge, media literacy, and a deeper understanding of communication theories, which directly impacted students’ academic performance in media-related courses.
Similarly, Paul (2020) investigated the influence of media-related extracurricular activities on students’ academic performance at Nigerian universities. Their study concluded that students who engaged in campus radio and other media activities exhibited better time management skills, critical thinking, and improved academic achievement, particularly in Mass Communication programs. The study noted that students who participated in radio stations developed skills that were highly valued in their academic assessments, such as the ability to research, present, and communicate effectively.
2.2.2. Practical Experience and Its Impact on Academic Performance
Kolb’s Experiential Learning Theory (1984) is often used to explain the importance of practical experience in enhancing learning outcomes. Studies that link practical media experience with academic performance have supported this theory. For example, Uzoechina (2022) conducted research on the role of practical media experience in Nigerian Mass Communication students’ academic performance. His study showed that students who engaged in practical media activities, including radio broadcasting, exhibited improved writing skills, research abilities, and academic performance. The hands-on experience gained through radio participation allowed students to better understand theoretical concepts, making it easier to excel in their coursework.
In a similar vein, Dorca (2023) conducted a study on the impact of practical training and media involvement on the academic success of Mass Communication students in Nigerian universities. The research indicated that the integration of practical experiences, such as campus radio participation, significantly enhanced students' learning outcomes and academic performance by reinforcing the connection between theoretical knowledge and real-world applications.
2.3.3. Media and Student Engagement
The link between student engagement in media activities and academic performance has been widely discussed in educational research. Fredricks, Blumenfeld, and Paris (2004) identified that student engagement—through activities like radio participation—positively correlates with higher academic achievement. Their research emphasized that students who actively engage with extracurricular media projects are more likely to participate in academic discussions, complete assignments with higher quality, and show greater commitment to their studies.
A study by Adewale and Olayemi (2017) specifically looked at the relationship between student engagement in media activities (including radio stations) and academic performance in Nigerian universities. Their findings highlighted that active participation in media—especially campus radio—fostered cognitive engagement and intrinsic motivation among students. The study concluded that students who engaged in media work were more likely to demonstrate higher levels of academic engagement, leading to improved performance in coursework and examinations.
Additionally, Ogunleye (2019) examined the role of extracurricular media activities in Nigerian Mass Communication students' academic success. The study found a strong correlation between students’ involvement in campus radio and enhanced academic performance, particularly in areas related to media theory, communication skills, and research.



CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
The method used to accomplish the objective of this research work is descriptive method which is set together integration analysis summarized and defines particular purpose of this research work. The research will be designed in such a way that information obtained in the case of the study is through the use of primary and secondary data, from the primary data, interview method will be employed which the respondent were asked simple questions and their responses was noted in preparing the chapter four.
3.2 Population of Thee Study 
    	The population of this study is the students of Mass communication department in Unilorin s, Ilorin which are over one thousand in totality. It is however obvious from the foregoing statement that its practically impossible to cover the whole population due to limited amount of time and the cost involved. Therefore, 200 students will be used as the population for this study
3.3 Sample Size and Sampling Techniques
	Sampling is the selection of a subset of individual from within a statistical population to estimated characteristics of the whole population. The sample taken must be representative of the population from which the sample was drawn and the sample must have good size to warrant statistical analysis. An unbiased random selection of individuals is important in this study so that in the end the sample represents the population conceptually. Tairo Yamini Sampling method was therefore used to determine the sample size.  The Formula is given thus:
n = 
Where,
n=sample sizes
N=population of the study
e=tolerable error (5%)
n = 


Thus the sample size used for this study is 133.
3.4	Instrumentation
	The researcher make use of primary and secondary data to get the necessary information for this project. 
The instruments used for primary data is: 
Questionnaire: are employed to gather data from other primary sources where interview cannot be successfully employed. It is especially developed to gather authoritative information from selected sample through a medium of a well constructed questions.
The questionnaires: is divided into two section A deals with the personal data of the respondents while the section B contain question on the influence of foreign television program on dressing habit of polytechnic students. The question were prepared in such a way to facilitate easy filling to express the opinion freely while the close one also used in some section requiring the respondent to choose from two or more opposing answers.
3.5	Validity of the Instrument
The measuring instrument employed is valid in the sense that it has numerous advantages. The method of instrument used in measuring the data is concurrent method.
1. It is credible because the results are usually reliable.
2. It reduces the monetary of the project work.
3. It also makes the work less expensive.
4. A large volume of information is usually collected.
Moreover, it is expected that the rural respondent will respond according by answering the questions effectively. This study will be useful for other researches and for this study, newspaper is truly manifest itself as an effective tool for rural development.  
3.6	Method of Administration of the Instrument
	The researcher adopted both primary and secondary method of data collection. For the primary source, questionnaire was used while the secondary data was sourced through existing information in the textbook, internet, journal and related project work.
3.7	Method of Data Analysis
	In analyzing the data collected, sample, personal analysis will be used in order to determine the influence of social media in sensitizing the public on economic and financial crimes.
	In analyzing the data collected through our questionnaire, simple percentage table and cross tabulation will be used in the course of this research and conclusion of the findings will follow. This is one of the most adopted method of data analysis employed by many researchers.
In this regard, the researcher makes use of simples percentage techniques to analysis the data gathered through the questionnaire based on the response from the respondents. It is generally noted that no research study is complete until the researcher is able to analyze the result collected as a result of that study. 
Data collected is going to be used to arrange and present in tables and analyzed in sample percentage format for easy comprehensive while reference response will also be tabulate during the testing of hypothesis. Questionnaire is going to be used to gather the basic facts about the researchers.
[bookmark: page54]

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.1: ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENT
In this chapter, the data analyzed and the result arrived at were presented was studied to arrive at a conclusion of this study.
A total of 133 copies of the questionnaire were distributed filled and returned. It shows 100% response, which is highly appreciated meanwhile, this was a result of the receptive nature of the respondent as well as personal approach which the researchers adopted in administering the questionnaire.
4.2	ANALYSIS OF DEMOGRAPHIC SEGMENT OF THE INSTRUMENT
Table 1:	Distribution of the respondents by Age
	Options
	Frequency
	Percentage

	15-20
	50
	38%

	21-25
	38
	29%

	26-30
	30
	23%

	30 Above
	15
	11%

	Total 
	133
	100%


Source: SPSS, 2025
The above table shows that 38% of the respondents were between the age range of 15-20years, 29% were between the age range of 21-25years and 23% is between the age range of 26-30 while 11% represent 30 and above. This shows that a great number of the respondent fall within the age range of 15-20years
Table 2:	Distribution of the respondents by sex
	Options
	Frequency
	Percentage%

	Male
	85
	64%

	Female
	48
	36%

	Total
	133
	100%


Source: SPSS, 2025
The above table shows that 64% of the respondent were male, 36% were female. This shows that most of the respondent were male.
Table 3:	Distribution of respondents by Religion 
	Options
	Frequency
	Percentage

	Muslim
	98
	74%

	Christianity
	35
	26%

	Total
	133
	100%


Source: SPSS, 2025
The table shows that 74% of the respondents were Muslim, 26% were Christian. This indicates that a greater number of respondents were muslim.
Table 4:	Distribution of the respondents by Marital status
	Options
	Frequency
	Percentage

	Single
	80
	60%

	Married
	41
	30%

	Others 
	12
	9%

	Total
	133
	100%


Source: SPSS, 2025
The data collected shows that out of the 133 respondents that filled the questionnaire 60% were single while 30% of them were married and the remaining 9% were others. This shows that most of the respondent were single.
Table 5:	Qualification of respondents
	Options
	Frequency
	Percentage

	O’LEVEL
	13
	10%

	ND/Equivalent
	50
	38%

	HND/BSC
	42
	32%

	Others
	28
	21%

	Total
	133
	100%


Source: SPSS, 2025
The above table shows that 10% of the respondents were SSCE holder, 38% were ND/NCE holder, 32% were HND/BSC holder while 21% were PhD holders. This shows that most of the respondents were ND/NCE holder.

4.2	ANALYSIS OF DEMOGRAPHIC SEGMENT OF THE INSTRUMENT
Table 6:	How often do you participate in activities related to Unilorin Radio?
	Options
	Frequency
	Percentage

	Often
	8
	8%

	Quite often
	62
	62%

	Very often
	20
	20%

	Not at all
	1
	1%

	Youtube
	7
	7%

	Google+
	2
	2%

	Total
	100
	100%


Source: Research survey 2022,
The above table shows that 8% of the respondents use Twitter, 62% of the respondents use Facebook, 20% of the respondents use Instagram, 1% of the respondents use Linkedin. 7% of the respondents use Youtube, and 2% of the respondents use Google+.
Table 7:	On average, how many hours per week do you dedicate to unilorin radio activies?
	Options
	Frequency
	Percentage

	Less than 2 hours
	35
	35%

	2-5 hours 
	33
	33%

	6-10 hours
	30
	30%

	More than 10 hours
	2
	2%

	Total
	100
	100%


Source: Research survey 2022,
The above table shows that 35% of the respondents use social media tools primarily for business, 33% of the respondents use social media tools primarily for personal purposes, 30% of the respondents use social media tools equally, 2% of the respondents don’t know.
Table 8:	Do you feel that your involvement with Unilorin has improved your academic performance in the mass communication department?
	Options
	Frequency
	Percentage

	Yes, significantly
	6
	6%

	Yes, to some extent
	61
	61%

	No changes
	23
	23%

	No, it has negative effect
	1
	1%

	Youtube 
	6
	6%

	Google+
	3
	3%

	Total
	100
	100%


Source: Research survey 2022,
The above table shows that 6% of the respondents use Twitter most often to connect for personal purposes, 61% of the respondents use Facebook most often to connect for personal purposes, 23% of the respondents use Instagram most often to connect for personal purposes, 1% of the respondents use Linkedin  most often to connect for personal purposes 6% of the respondents use Youtube most often to connect for personal purposes 3% of the respondents use Google most often to connect for personal purposes. 
Table 9:	If yes or yes, to some extent, in what way has the radio enhanced your academic performance? 
	Options
	Frequency
	Percentage

	Improved my understanding of mass communication theories and concepts
	6
	6%

	Enhanced my public speaking and communication skills
	61
	61%

	Developed practical skills in media production
	23
	23%

	Increased my critical thining and problem solving skills
	1
	1%

	Improved my teamwork and collaboration skills
	6
	6%

	Others
	3
	3%

	Total
	100
	100%


Source: Research survey 2022,
The above table shows that 6% of the respondents use Twitter most often to connect for business purposes, 61% of the respondents use Facebook most often to connect for business purposes, 23% of the respondents use Instagram most often to connect for business purposes, 1% of the respondents use Linkedin  most often to connect for business purposes 6% of the respondents use Youtube most often to connect for business purposes 3% of the respondents use Google most often to connect for business purposes.
Table 10:	Do you think the radio station helps reinforce the theoretical knowledge you gain in the classroom? 
	Options
	Frequency
	Percentage

	Strongly Agreed
	8
	8%

	Agreed
	62
	62%

	Undecided
	20
	20%

	Strongly Disagreed
	30
	3%

	Disagreed
	7
	7%

	Total
	100
	100%


Source: Research survey, 2025
The above table shows that 8% of the respondents Strongly agreed, 62% of the respondents Agreed, 20% of the respondents were Undecided, 3% of the respondents Strongly Disagreed, and 7% of the respondents Disagreed.
Table 11:	Have you ever used content from unilorin radio to aid your study or research for academic assignments? 
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	70
	70
	70
	70

	Agreed
	20
	20
	20
	90

	Neutral
	10
	10
	10
	100

	Disagreed
	-
	-
	-
	100

	Strongly Disagreed
	-
	-
	-
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
From the table above, 70% of respondents accept that Social media account can be used primarily to post information, 20% agreed while 10% were neutral about the statement.
Table 12: Social media account used for business purpose should be accessed daily.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	65
	65
	65
	65

	Agreed
	25
	25
	25
	90

	Neutral
	10
	10
	10
	100

	Disagreed
	-
	-
	-
	100

	Strongly Disagreed
	-
	-
	-
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
From the above table, 65% of the respondents strongly agreed that Social media account used for business purpose should be accessed daily, 25% agreed while 10 were neutral.
Table 13: Social media is also used for personal purpose. 
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	50
	50
	50
	50

	Agreed
	10
	10
	10
	60

	Neutral
	5
	5
	5
	65

	Disagreed
	15
	15
	15
	80

	Strongly Disagreed
	20
	20
	20
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
50% (50) of the respondent strongly agreed to the assertion that Social media is also used for personal purpose, 10% (10) agreed on the terms, 5% (5) were Neutral, 15% (15) disagreed while 20% (20) strongly disagreed.
Table 14: Social media tools should be used frequently to obtain information about products.
	Alternative
	Response
	Percentage		
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	80
	80
	80
	80

	Agreed
	15
	15
	15
	95

	Neutral
	5
	5
	5
	100

	Disagreed
	-
	-
	-
	100

	Strongly Disagreed
	-
	-
	-
	100

	Total
	100
				
	100
	


Source: SPSS Computation, 2022
The result of the table shows that Social media tools should be used frequently to obtain information about products because majority of the respondents strongly agreed to the statement. 
Table 15: Social networking accounts are used to obtain information about product.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	60
	60
	60
	60

	Agreed
	15
	15
	15
	75

	Neutral
	5
	5
	5
	80

	Disagreed
	10
	10
	10
	90

	Strongly Disagreed
	10
	10
	10
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
From the table above, it shows that 60% (60) strongly agreed that Social networking accounts are used to obtain information about product, 15% (15) agreed 5% were undecided, 10% disagreed and 10% strongly disagreed. 
Table 16: Business benefited from the use of social media tools.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	40
	40
	40
	40

	Agreed
	20
	20
	20
	60

	Neutral
	-
	-
	-
	60

	Disagreed
	25
	25
	25
	85

	Strongly Disagreed
	15
	15
	15
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
Greater percentage of the respondents (40%) considered that Business benefited from the use of social media tools, 20% agreed, 25% disagreed while 15% strongly disagreed.
Table 17: Social media use for business helps to increase sales.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	80
	80
	80
	80

	Agreed
	20
	20
	20
	100

	Neutral
	-
	-
	-
	100

	Disagreed
	-
	-
	-
	100

	Strongly Disagreed
	-
	-
	-
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
Social media use for business helps to increase sales because all the respondent agreed to the assertion.
Table 18: Facebook, Twitter, Instagram, Linkedin are examples of social media tools.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	75
	75
	75
	75

	Agreed
	15
	15
	15
	90

	Neutral
	-
	-
	-
	90

	Disagreed
	5
	5
	5
	95

	Strongly Disagreed
	5
	5
	5
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
Virtually, most of the respondent agreed that Facebook, Twitter, Instagram, Linkedin are examples of social media tools.
Table 19: Social media can also be used for social purpose.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	80
	80
	80
	80

	Agreed
	15
	15
	15
	95

	Neutral
	-
	-
	-
	95

	Disagreed
	5
	5
	5
	100

	Strongly Disagreed
	-
	-
	-
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
From the table above, 80% of the respondents strongly agreed that Social media can also be used for social purpose, while 15% agreed and only 5% disagreed.
Table 20: Companies that use social media tools to interacts with their prospect and customers are more likely to have a significant competitive advantage over those that do not.
	Alternative
	Response
	Percentage
	Valid percentage
	Cumulative percentage

	Strongly Agreed
	40
	40
	40
	40

	Agreed
	20
	20
	20
	60

	Neutral
	-
	-
	-
	60

	Disagreed
	25
	25
	25
	85

	Strongly Disagreed
	15
	15
	15
	100

	Total
	100
	100
	100
	


Source: SPSS Computation, 2022
Greater percentage of the respondents (40%) considered that Companies that use social media tools to interacts with their prospect and customers are more likely to have a significant competitive advantage over those that do not, 20% agreed, 25% disagreed while 15% strongly disagreed.
[bookmark: page6]
4.3	ANALYSIS OF RESEARCH QUESTIONS (And Or Hypothesis)
HYPOTHESIS ONE 
Hypothesis 1 (Ho): There is no significant relationship between audience perception of the use of social media in promoting small scale business.
Hypothesis 1 (H1): There Is significant relationship between audience perception of the use of social media in promoting small scale business.
 
	RESPOND
	O!
	E!
	O!- E!
	(O!- E!)2
	(O! – E!)2/E!

	Yes
	80
	50
	30
	900
	18

	No
	20
	50
	-30
	900
	18

	
	100
	100
	0
	1800
	36


 Source: survey 2022
X2=(o! – E!)2   =  1800
          E!	       100
			=18
Degree of freedom = (r-1)  (c-1)
		          (2-1)  (2-1)
		          1 x 1 = 1
Level of significant    = 5% = 0.05
		           (0.05) =  3.841
DECISION RULE:
The value of x2 of the table (18) is greater than the critical value at 3.841 level of significant, the null hypothesis (H0) will be rejected while (h1) will be accepted therefore from the above test, Concluded value is greater than the critical value  so, H0 is accepted while H1 is rejected meaning that there is a significant relationship between audience perception of the use of social media in promoting small scale business.
HYPOTHESIS TWO
Ho: There is no significant relationship between social media promote small scale business.
Hi: There is a significant relationship between social media promote small scale business.
	RESPONSE
	O!
	E!
	O!-E
	(O!-E!)2
	(O!-E!)2/E!

	Yes
	60
	50
	10
	100
	2

	No
	40
	50
	-10
	100
	2

	
	100
	100
	0
	200
	4



X2 =  (O!- E!)2 =  200
	      E!	      100
			= 2
Degree of freedom = (r-1) (c-1)
		          (2-1) (2-1)
			1 x 1 = 1
Level of significant = 5% = 0.05
		(0.05)  = 3.841 
DECISION RULE:
The value of x2 of the table (2) is greater than the critical value at 3.841 level of significant, the null hypothesis (H0) will be rejected while (h1) will be accepted therefore from the above test, critical value is greater than the concluded value so, H0 is accepted while H1 is rejected meaning that there is a significant relationship between economic development and organizational development



CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary
The following are the findings of this study: Entrepreneur makes use of social media to promote their businesses especially Facebook. The youth and young adult are more social media inclined than older generation Educated Small scale business make use of social media than the less educated Small scale business. Small scale business benefit from the use of social media. Companies that use social media platform have competitive advantage over those that don’t.
[bookmark: page63]The purpose of carrying out this study stems from the desire to know the role social media play in the growth of business among Small scale business in ilorin.
The introduction gives an insight to the introduction of the study by giving adequate background information on the phenomena being studied. Also inclusive is the aim of this study, the statement of problem and formulated research questions that would serve as parameters for conducting the research. The purpose and significance of this study are clearly stated in this introduction that also contain the scope covered by the study, the limitations encountered in the course of this research as well as definitions of relevant operational terms of the study.
The Literature review is built upon the appraisal and reviewing of previous literature and scholarly work that this study hinges on. Examination of relevant literature which helps to identify the role social media in the growth of business and the social media handle used thereby providing this study with theoretical backing. 
The methodology adopted to gather and analysis data. The method used was in-depth survey. The how and why of selecting the research method, population of study, variable of study, sampling technique, sample size, data collection, and statistical tools employed in carrying out this study. It goes further to relate the data generated in a logical manner so as to provide valid answers to the research questions generated.
5.2	Limitation Of The Study
	This study is restricted to Unilorin  in Ilorin, Kwara state. Due to the time frame scheduled for the research work to be carried out, it’s not sufficient to study more than one institution.
	In addition, the researchers are still expected to meet other academic demands within the scheduled range of time. This will make the researcher to strive for other source to get other necessary materials for the work financial constraints has also limited the sample sizes, these has made the researchers to reduce the number of questionnaire and those has reduced the study to more people.
	Despite all these limitations and challenges, the research work is still relevant valid and reliable.
5.3	Conclusion
[bookmark: page64]It has been variously established in various studies that the social media have a great influence on the mass audience. This study has established that the use of social media is of great benefit for entrepreneur and has great potential of growing business. Many educated Small scale business have realized this and are exploiting this advantage to a great extent. In fact, some Small scale business do not have any physical office as their office is on social media and delivery of service is at door step. Though there are conflicting report from past researchers on the most used and effective social media platform for business, but unarguably they all agree that the social media is a viable and productive tool for business especially in term of marketing.
5.4	Recommendations
This study provides a basis for other researchers to investigate on how tools in different social media app like Facebook, Twitter, LinkedIn etc. can be properly used by Small scale business. Future researchers should carry out experimental research on this topic to further solidify the claim of this study, or otherwise get fact and detail between Small scale business who used social media and those that don’t. Further research on appropriate use of social media platforms for business purposes. Government and multinational companies should encourage young entrepreneur coming up by training them on how to effectively use social media for marketing strategy and how to maximize their presence online.
Most of all in our county Nigeria there are many indigenous business men and women in Aba, Eko and different geographical area of Nigeria but language barrier is a limitation for them in using social media. It will be awesome if a software can be developed that will break the barrier of language in the use of social media.
[bookmark: page65]
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QUESTIONNAIRE
Department	of	Mass Communication, IICT, Unilorin , Ilorin
Dear Respondent,
We are Students in the Department of Mass Communication of the above named institution carrying out a research on “EFFECT OF UNILORIN RADIO ON STUDENT ACADEMIC PERFORMANCE IN MASS COMMUNICATION DEPARTMENT” This questionnaire is designed as a research tool purely for academic purposes; therefore, it will be highly appreciated if you objectively answer the questions in the questionnaire.
Thanks for your anticipated cooperation.
	The question will be in three sections, section (A), (B) and (C)

Section A: Demographic Information
1. Gender
· Male
· Female
· Other
· Prefer not to say
2. Age Group
· 17-20
· 21-24
· 25-28
· 29 and above
3. Year of Study
· 1st Year
· 2nd Year
· 3rd Year
· 4th Year
· Other (Please specify) ___________
4. How long have you been involved with Unilorin radio?
· Less than 6 months
· 6 months – 1 year
· 1-2 years
· More than 2 years
· Not involved with the radio station

Section B: General Involvement with Unilorin radio
5. Have you participated in any activities related to Unilorin radio?
· Yes
· No
6. If yes, please specify your role(s) at the radio station: (Select all that apply)
· Presenter/Host
· Producer
· Technician
· Writer/Content Creator
· Other (Please specify) ___________
7. On average, how many hours per week do you dedicate to Unilorin radio activities?
· Less than 2 hours
· 2-5 hours
· 6-10 hours
· More than 10 hours

Section C: Academic Performance and Impact
8. Do you feel that your involvement with Unilorin radio has improved your academic performance in the Mass Communication Department?
· Yes, significantly
· Yes, to some extent
· No change
· No, it has negatively impacted my academic performance
9. If you answered "Yes" or "Yes, to some extent," in what ways has your involvement with the radio station enhanced your academic performance? (Select all that apply)
· Improved my understanding of Mass Communication theories and concepts
· Enhanced my public speaking and communication skills
· Developed practical skills in media production (e.g., editing, broadcasting, etc.)
· Increased my critical thinking and problem-solving abilities
· Improved my teamwork and collaboration skills
· Other (Please specify) ___________
10. Do you think the radio station helps reinforce the theoretical knowledge you gain in the classroom?
· Strongly agree
· Agree
· Neutral
· Disagree
· Strongly disagree
11. Have you ever used content from Unilorin radio to aid your study or research for academic assignments?
· Yes
· No
12. If you answered "Yes," how often do you use Unilorin radio content to aid your studies?
· Frequently
· Occasionally
· Rarely
· Never
13. To what extent has your involvement with Unilorin radio influenced your overall grade point average (GPA)?
· Positive impact
· No impact
· Negative impact

Section D: Skill Development and Career Preparedness
14. Do you think your involvement with Unilorin radio has helped develop skills that are relevant to your career aspirations?
· Yes, definitely
· Yes, somewhat
· No, not really
· No, not at all
15. What specific skills have you developed through your participation with Unilorin radio? (Select all that apply)
· Broadcasting and hosting
· Audio and video production
· Writing and content creation
· Interviewing and research skills
· Public speaking and presentation
· Time management and organization
· Other (Please specify) ___________
16. Do you feel that your involvement with Unilorin radio gives you a competitive edge in your future career?
· Yes, definitely
· Yes, somewhat
· No, not really
· No, not at all

Section E: Challenges and Time Management
17. Do you find it difficult to balance your academic work with your involvement in Unilorin radio?
· Yes, it’s very difficult
· Yes, sometimes
· No, it’s manageable
· No, I don’t have any difficulty
18. What challenges have you faced in balancing radio activities and academic responsibilities? (Select all that apply)
· Lack of time
· Difficulty in meeting deadlines
· Stress or burnout
· Lack of support from faculty or department
· Other (Please specify) ___________
19. In your opinion, what can be done to better support students who participate in Unilorin radio while ensuring they maintain good academic performance? (Open-ended)

Section F: Overall Perception
20. Overall, how would you rate the impact of Unilorin radio on your academic journey in the Mass Communication Department?
· Very positive impact
· Positive impact
· Neutral
· Negative impact
· Very negative impact
21. Do you think that Unilorin radio should increase its involvement in student academic activities and programs?
· Yes, definitely
· Yes, to some extent
· No, it should remain as is
· No, it should reduce involvement
ii
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