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CHAPTER ONE
INTRODUCTION
1.1 Background of the Study    
The National Population Commission (2006) indicate that youths under the age of 30 constitute over half of the approximately 150 million Nigerians. According to Doreo Partners (2013) unemployment rate in Nigeria is growing at the rate of 16% per year with the youth impacted the most and accounting for three times the general unemployment. Nigeria’s spiralling youth unemployment can be said to have significantly contributed to the dramatic rise in social unrest and crime such as Niger Delta militancy, Boko Haram and the Jos crisis. One implication of the above is that in another one to-two decades most of the youths of today will be parents in their mid-life years, and with little or no adequate skills in a fast emerging competitive global economy, it is doubtful how they can propel the needed wheel of development. 
Poverty and unemployment as social problems have remained major developmental challenges in Nigeria for a very long time. As Obadan and Odusola (2001) observed, unemployment in Nigeria was more acute in the 1980s and this has been on the increase ever since. In 2008, 15% of the nation’s work force was unemployed and in 2011 the figure rose to 20% (Lamido, 2013); and the victims of this phenomenon are the youths who till date have had the highest unemployment rate in Nigeria. According to Akanda and Okuwa (2009) between 40-60% of those unemployed in Nigeria are aged between 15-25 years and Rotimi (2011) puts the ages between 18 and 45 years. The unemployed are poor and most of them carry the phenomena into their old ages. In Nigeria, about 53.40 percent of youths are unemployed, according to youth unemployment rates released by the National Bureau of Statistics in 2022,” he said. Fifty-three percent of 151 million Nigerian youths are over 80 million unemployed, according to the National Bureau of Statistics (NBS).

Most of those paraded by the law enforcement agencies before the mass media in the country as members of criminal groups fall within this age bracket. Most of those used in suicide bombings by terrorist groups in the country also fall within this age group. And most of those involved in the Niger Delta militancy are also of this age group. The fact is that if these youths have alternative means of livelihood or are gainfully employed in the economy, most of them would not take part in these criminal activities (Ariyo, O.C. 2016).
The most disturbing aspect of this phenomenon is that some of those involved in these crimes are educated. The worst thing that would ever happen to a nation is for the nation’s educated citizens to be involved in crimes, and most of them are involved in cyber-crimes and advanced fee frauds. Whereas the uneducated are mostly involved in violent crimes, the educated are involved in non-violent crimes which are worse in magnitude and scope than the violent crimes; and they have greater consequences and impacts on the socio-economic processes and administration of the country. This gives rise to more anger and frustration for the uneducated youth who looks with anger and envy on the educated, and make the uneducated to use more severe violent means to eke out an existence (Alkali M. 2015).
Central to the attainment of employment generation in any economy is the availability of finance; more generally, cheap finance. Nnanna (2004) argued that bank credit is important for a smooth take-off of business enterprises and also ensures its efficient performance thereafter, even as Nzotta (2004) reiterated that finance influences, positively, the level of economic activity in a region. Finance is capable of influencing what is to be produced, for whom to be produced and how it will be produced including the prices of the produced goods and services are to be dispensed to final consumers. Thus, adequate availability of finance is the hub of employment generation in both small and large economies. Finance thus ensures that economic ills enshrined in unemployment are checked and controlled (Besette, G. 2014).
The scourge of poverty and unemployment has ravaged almost all nations of the world in different dimensions and shades. But in Nigeria, as Akande and Okuwa (2009) pointed out, the unemployment challenge is captured by the growing number of unemployed youths roaming the streets all over the country. It is seen in the informal sector of the economy as under-employment; declining real wages; reduced incentives; reduced private investment in all sectors of the nation’s economy; and a reduction in the quality of education and training given to the citizens in our educational institutions across the country. Poverty and rising crime wave are consequences of this phenomenon. In other words, unemployment in Nigeria carries with it a number of attendant social, economic, political and psychological and security challenges (Akande 2009)
From time immemorial, information has always played a prominent role in human life but the emergence of social progress and the vigorous development in science and technology has immeasurably increased the role of information in every facet of human endeavor.  Information means different things to different people, some it may be in form of news on radio or television, the print media and digital media, to some it may be a medical report which may be used for taking health decision, to an investor, financial report of an organization as a vital information to decide whether to stake ones investment in such or to divest, to some is the stock analysis and daily trading in the stock market (David, 2012).
It is asserted that information aids and facilitates development at all levels. Information is now accepted as an important factor in the sustained development of any society because it reduces uncertainty, and enhances awareness of possible actions to take to solve problems. Lack of information is argued to act as a barrier to economic development because of importance of information provision in “capacity building” and “empowering communities” (Apata and Ogunrewo, 2015). Through various developmentally oriented programs disseminated by various mass media (radio/TV and internet digital), it is expected that development will be triggered in rural areas.
The role of Radio media has gained increasing importance in tackling the issue at hand. According to Locksley (2009), the media plays a crucial role in driving economic growth by generating substantial revenue streams and creating job opportunities directly linked to the economy. He argues that improved access to knowledge leads to higher levels of literacy, strengthening human capital and ultimately enhancing productivity. Likewise, the Department for International Development (DID of the United Kingdom (2006) stresses the significance of knowledge creation and dissemination as essential elements of the development process. The DFID recognizes the media as a valuable medium for storing and sharing knowledge with the general public.
Significantly, the radio media plays a vital role in producing content that informs and shapes public discourse on various issues, including unemployment and job opportunities. Girard (2019) suggests that the developmental impact of media content depends on its relevance. Mass media platforms such as television, radio, newspapers, and digital channels have the potential to raise awareness, disseminate information, and influence public opinion regarding employment-related issues. Understanding the effectiveness of mass media in reducing youth unemployment is vital for informing policy-making and program development (Ariyo, O.C. 2015).
1.2     Statement of the Problem
The greatest challenge facing the country today is the absence of youth employment; our youths are not employed. Youths after graduation roam the streets of Nigeria in search of work. Unemployment has maintained a rising trend over the years. According to National Bureau of Statistics (NBS), in the “2012 National Baseline Youth Survey”, more than half which is about 54 percent of the Nigerian youth population is unemployed. Every year, over 300,000 graduates are churned out from the tertiary institutions nationwide.
This number grows yearly and translates into more and more youths wandering the streets of Nigerian cities. There is no doubt that youth’s unemployment is a societal problem in any nation, but the Nigerian situation is alarming. This most times account for most of the social crimes perpetrated by graduates in Nigerian society today. If the youths are empowered and have something to do, the level of prostitution, armed robbery, oil bunkering, internet frauds, drug addiction, trafficking, rape, kidnapping and all facets of violence like the militancy in the Niger Delta and Boko Haram in the North East will be reduced to the barest minimum.
Several factors may be blamed for the prevalence of youth unemployment in Nigeria. There is a high population growth rate—3.5 percent per annum—which accompanies an already large national population of over 167 million people (Oladeji, A. 2000).
In addition, deficient school curricula and poor teacher training have contributed to the failure of educational institutions to provide students the appropriate skills to make them employable. Since schools in rural areas are generally more deficient in infrastructure, teaching facilities and teacher quality than schools in urban areas, this may help account for the high growth in rural unemployed youth. These problems make it glaring that there is a need to carry out an assessment of radio role in reducing unemployment among youths in Nigeria, specifically in kwara state (Chigunta, F. 2002).
1.3     Objectives of the study     
The general objective of this study is to carry out an assessment of mass media role in reducing unemployment among youths in Nigeria. The specific objectives are:

1. To ascertain the population of youths in kwara state who are audiences of the radio media
2. To ascertain if the radio media plays a role in enlightening the awareness of youths on major job recruitment.
3.     To examine if the radio media educates the youths on the need for entrepreneurship.
4.     To determine if the radio media broadcasting station helps to reduce the rate of 
unemployment among youths in Nigeria.

1.4     Research Questions
The relevant research questions related to this study are:

1. What is the population of youths in kwara state who are audiences of the radio 
media?
2. Does the radio media plays a role in enlightening the awareness of youths on major job recruitment?
3. Does the radio media educates the youths on the need for entrepreneurship?
4.  Does the radio media broadcasting station help to reduce the rate of unemployment among kwara state youths in Nigeria?
1.5     Significance of the study
This study is relevant to the management of the media broadcasting stations because it elucidates the role of mass media in reducing unemployment among youths in Nigeria. The findings from this study also address the need for youths to become active audience of the mass media.
This study will enhance the existing body of literature by contemplating the areas of the literature that have not yet been examined or considered and incorporating these factors into the current study. The study will thus form the basis for further studies in the field.
1.6	The Scope of Study 
The researcher’s choose Ilorin south, Ilorin west and Ilorin east local government, kwara state as to drawn sample to assessing the role of mass media in reducing unemployment among youths in Nigeria. The researcher would asses levels of poverty, unemployment rates among the youth, perceived level of exposure of young people to the mass media, and the youth significant involvement. 
1.7	Operational definition of terms 
· Mass media: Mass media is any form of media used in communication to larger audiences. Mass media is essential in passing information and incorporates a large audience.
· Poverty: This is defined in this study as the head count proportion of the total population living below the national poverty line
· Broadcast Programmes- this is the practice of organizing and ordering of   broadcast media programmes (internet, television, radio, e.t.c) in a weekly, monthly, quarterly or season-long schedule
· Rural Development -Rural development is a strategy that is designed to improve the economic and social conditions of a specific group of people, that is, the rural people. It involves extending the benefits of development to the poorest, among those who seek a livelihood in the rural areas.
· Development: This is seen as the multidimensional and radical changes and improvements at the social, economic, psychological and related dimensions. 
· Employment: Employment is a relationship between two parties regulating the provision of paid labour services. Usually based on a contract.
· Radio: Radio is the technology of signaling and communicating using radio waves. Radio waves are electromagnetic waves of frequency between 30 hertz (Hz) and 300 gigahertz (GHz). 
CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
This section of the research is focused on carrying out an extensive literature on the concept under study. This chapter is compartmentalized into three sections namely; conceptual literature, theoretical framework and empirical literature. The gap in literature was also elucidated. 
2.1	Conceptual Framework
2.1.1	Youth Unemployment 
Unemployment, according to the OECD (Organisation for Economic Co-operation and Development), is the proportion of people above a specified age (usually 15) not being in paid employment or self-employment but currently available for work during the reference period (OECD, 2020). Unemployment is measured by the unemployment rate, which is the number of people who are unemployed as a percentage of the labour force (the total number of people employed added to those unemployed).
In addition to theories of unemployment, a few categorisations of unemployment are used for more precisely modelling the effects of unemployment within the economic system. Some of the main types of unemployment include structural unemployment, frictional unemployment, cyclical unemployment, involuntary unemployment and classical unemployment. Structural unemployment focuses on foundational problems in the economy and inefficiencies inherent in labor markets, including a mismatch between the supply and demand of laborers with necessary skill sets. Structural arguments emphasize causes and solutions related to disruptive technologies and globalization. Discussions of frictional unemployment focus on voluntary decisions to work based on individuals' valuation of their own work and how that compares to current wage rates added to the time and effort required to find a job. Causes and solutions for frictional unemployment often address job entry threshold and wage rates (OECD, 2020).
According to the UN's International Labour Organization (ILO), there were 172 million people worldwide (or 5% of the reported global workforce) without work in 2018. Because of the difficulty in measuring the unemployment rate by, for example, using surveys (as in the United States) or through registered unemployed citizens (as in some European countries), statistical figures such as the employment-to-population ratio might be more suitable for evaluating the status of the workforce and the economy if they were based on people who are registered, for example, as taxpayers. 
1.2	The Root Causes and Consequences of Youth Unemployment
 According to (Ibrahim, I. A. 2016), the level of unemployment is a reflection of the state of a nation’s economy. It therefore suffices that youth unemployment is highly dependent on the overall status of the economy. Economic activity, measured by GDP growth, is probably the single factor that most influences the chances of young people finding a job. Low or negative GDP growth, economic recession and low investment are direct causes in the shrinking demand for labour. A direct illustration to this linkage is witnessed in the Nigerian economy in the 1970s, when the country had a per capita income growth rate of over 4%. The government of the day had a boisterous civil service brought about by the growth. When global economic recession set in from 1981 a negative growth was experienced for most of the 1980s and 1990s, with a per capita income growth rate of 2% in 1998 (World Bank, 2015). This trend impacted significantly on the proportion of the country’s human capital such that by the end of the 1980s, the World Bank and the IMF ordered their borrowers to downsize their public sector and civil services (ILO Publication, 2020).
 (Adamu, B. 2016) noted that Nigeria reduced its workforce by 40% in less than two years. The effect was felt more by the women and youths, who often have jobs that are vulnerable to economic shocks. As a last resort, the Nigerian informal economy flourished, with jobs such as hawkers, traders, repairers- jobs less likely to grow the economy- now accounting for almost all the new jobs accessible to the young people. Persistence in youth unemployment became the result of the losses in human capital (Adamu, B. 2016). Human capital here means practical life skills in the form of unattainable social, political and economic status that defines them as adult. Human capital is proportional to the amount of time an individual has worked. It declines when an individual is unemployed. Perhaps, the greatest challenge on youth unemployment is their use for political and military ends. Deprived of employment opportunity and livelihood, youths are actively mobilized by politicians and armed groups alike Ibrahim, I. A. (2016).
2.1.3	The Role of Radio Media 
According to Adesola, A. A. (2019).  The role of media in financial literacy and poverty eradication in Nigeria. The Radio media is a powerful tool of communication because many people in different areas can use it at the same time. There is audio media. The radio media is able to cater for different social classes and age groups. Performing several findings, according to Effiong, A., & Robson, (2020) the most important function of media is to provide information, to entertain, to educate and to bring awareness. Effiong, A., & Robson, (2020) outlines the role of media and yet do not include its role in bringing development to its audience. Other media functions of a conventional kind include influence, developing and conforming ideas. "Here considering radio, reports on the daily event, print reports on ad hoc and current news (newspapers, in-house newsletters and magazine) whereas television has current news reports, documentaries, series and movies" Robson,  (2020). 
Radio media covers a wide range of audiences while print is accessible to those who can read and afford to buy it. Those who have computers and access to internet can only access online media where there is a lot of information updated regularly. Other aspects that Ahmed, F. (2017) include when explaining the role of the media is that it communicates news on policies, regulations, laws and innovations, hence it can be considered to be contributing to development. "Media content is expected to reflect all aspects of social life and contribute towards improving a people's knowledge and their lives". The other aspects Amjad, A., & Ahmed, F. (2017) that considers on the role of media is that the world market competition in the media plays an increasingly dominant role in other functions such as entertainment and popular culture, which are becoming increasingly prominent. Those aspects tum to be more appealing to the audience. 
According to a number of theorists of the media, radio media is considered as a tool that is used to provide information on all aspects of life. For example, Hibah, H., (2017) say that the most important source of information for many agents in the economy is the media, particularly commercial media. The advantage of acquiring information provides a chance for an individual to make informed decisions on different issues of importance. Felipe Korzenny and Stella Toomy (2017) also believe that the media plays a role in modifying human behaviour and has intuitive and empirical roots. Meaning radio media can be one of the aspects that contribute to people's behaviour and to some extent their culture. People rely on media for any information they need on every area of their life.
2.1.4	The effect of Radio media 
McQuail (2016) outlines the media effect model revolving around the enquiry of the possible connection between mass media and crime, disorder, violence, immorality, and antisocial or deviant behaviour generally. This means that, if mass media has a possible effect on these variables, it should also have the same effect on economic change, meaning the economy would be applicable as part of a variable. "However, questions of effect do obviously stall within the range of public interest concerns, this particular kind of research usually focused on the unintended and also negative consequences of media work".
Brawley (2018) suggests that messages communicated by the media exert a powerful influence on people because of constant exposure. The way they dress, talk on the media, influences how people interrelate, the way they spend their money, define social problems, and identify with prominent personalities and the kind of ideological images they embrace. According to Taylor and Will, (2019) effect work is also characterised by its attempt to identify a particular aspects of the media content or the form in which media output is received. "The more commonly known strand of the effects tradition argues that the media have effects, which in turn have the power to influence the thoughts of individual audience members to such an extent that they might act out the ideas and activities the media have exposed them too". 
Taylor & Will  quotes Klapper in 'The Effect of Mass Communication, arguing' that there is a series of mediating factors which impinged on media effects; selective exposure, perception and retention of media messages as well as group process and norms including factors such as opinion leadership.
Klapper's conclusion seems to sum up the shift in thinking about audience effects: mass media communication ordinarily does not serve as a necessary and sufficient cause of audience effects but rather functions among and through a nexus of mediating factors and influences. "The media were still seen as a significant factor in shaping audience attitude and behaviour, but their effects were limited. Taylor & Will (2015) further included Katz view whom became interested in functionalist approaches, which concerned them with the motivational reason why individuals seek out the media and how they utilize and interpret them. There were some work in the 1950's and 1960s did progress to some extent away from the crude stimulus response model, which had underpinned early effects research" Effiong, A., & Robson, I. (2020).
2.1.5	Social responsibility of the Radio media
 	Since media plays a big role, as a source of information, in changing society and notions on what its social responsibility must be. Media has to ensure that its society is informed and is aware of surrounding events and activities. The Adesola, A. A. (2019) article explains responsibility in a media context as an obligation for proper custody, care, and safekeeping of one's audience. More specifically, social responsibility entails the necessity for the journalist to keep society's interest as a priority. This may also be viewed as a collective responsibility or public interest responsibility. Kahraman, H., (2017) further argues that journalists have an important link to their audiences because of the relationship they create through their writing, hence, the fundamental principle of the media's obligation to fulfil public interest, which also lies at the basis of social responsibility theory.
According to Kahraman, H., (2017) in the article 'Media and Open society', journalists and media have a role to play in enhancing audience capabilities to adapt receptively to ever-increasing pluralism in society. Hibah, H., (2017) have said people who use media in their life not only have a better understanding of history, but they are also informed about possible future scenario. Informed people know what to do and what to decide on.

2.1.6	Radio media and government on economic development 
Government can work together with media on economic development. They can inform the public on opportunities and programmes that are available to them. An article on 'Transparency, Information, and the Role of the Media' on ADB website highlights the significance of media and Government delivering information to the society. Since Government plays a massive role in developing the economy, they should be a main source of information to media. "Government agencies should have the legal obligation to define, classify, and preserve official records, and to specify the time limit beyond which the records will be publicly disclosed on request"(ADB online). At the same time, the language used for the prepared documents should be simple and understandable by all. The report further states that improvement and disclosure of public records, especially in developing countries, should focus only on areas where the benefit of disseminating the information is demonstrably greater than the cost of doing so (Ochuokpa P., 2017).
Obiwuru, C. R. (2019) regarding the freedom of information law, that it is an important initiative, however a critical question is how does a country implement it? Islam suggests, "One option is setting up a separate agency whose sole concern is to deal with requests for various types of information, or alternatively each Government department or agency may be provided with specific guidelines relating to the provision of information. Once the agency and personnel are identified, institutions need to be structured so that requests for information are attended to promptly. Additional considerations are designing the format in which the information is distributed and the associated fees required for access". According to Suleiman, J., & Ojomo, O. (2019) the public broadcaster also has role in communicating Government polices and Government decisions especially the economic issues that affect everyone in the country. "The Broadcasting Act No 4 of 1999 states that the SABC, the public broadcaster is expected to provide a number of cultures, linguistic, information and education services, which are not prescribed for private or commercial broadcasters". Meaning the public broadcaster's role is to the benefit of the public and developing the public.
2.1.7	Media as a tool for economic development 
There are previous studies showing that media had an influence on crime, child behaviour, politics, and other social aspects. However, most of these aspects fall mostly under behavioural and psychological changes. Since economy is the "system of trade and industry by which the wealth of a country is made and used" Robles, G. (2016), can media be utilised to develop and grow that system? According to WBI Development studies on the Right to tell the Role of Media in economic development (2016) the quality of the media is a difficult thing to assess, or even to describe. Here high-quality media are defined as those with access to and the capacity to report more or less objectively on basic economic, social, and political information; those that can express a diversity of views and are accountable for the information they publish; and those that have the capacity to analyze the information obtained for its news value and truth. Another aspect to consider about the media as a tool for economic development is its relevance. McQuail (2016) considers that while the media market may provide adequately for the normal range of social class differences, the least socially integrated and the poorest sectors of society are likely to be excluded from the main range of diversity provision, for economic reasons. It would follow then, since the North West Province is mostly poor; it is likely that the media may exclude it as one of its media markets, even though media is perceived as a 'watchdog'. McQuail (2016) notes that the most important requirement of performance in respect of freedom is that media should deliver on the promise to stand up for the interest of the citizens
2.1.9	Challenges of media involvement in poverty alleviation programmes
 	Several factors have been identified in the literature as the leading cause of the low participation of the media and by extension the lack of participation of communication stakeholders in poverty alleviation programmes in terms of awareness and knowledge creation in Nigeria and elsewhere. These are some of the identified challenges to the involvement of the media in the poverty alleviation campaign. Top on the list is Political barriers and constraints. In most developing countries such as in the case of Nigeria, most big media houses including radio stations are owned by the politicians and directly or indirectly influence the participation of the media houses in government policies including that of poverty alleviation programmes. Singh and Chudasama (2020), and Effiong and Robson (2020) all noted that most local radio stations in developing countries like Nigeria are owned by political authorities. While in principle, the media house is independent of political pressure and dictates from the political authorities; in reality, these radio houses are controlled by the political authority directly or indirectly. Hibah et al. (2017), commenting on the issue of political influence on mass media participation in poverty alleviation programmes argued that state-owned Ghana Broadcasting Corporation (GBC), in theory, is free from political control but in reality, lacks such freedom. The authors noted further that several newspapers and radio stations in Ghana, Kenya, and Uganda are mostly owned fully or in parts by the politicians or their allies, which makes it difficult for the radio station to engage in poverty alleviation programmes objectively for fear of criticizing their boss policies.
2.1.9.1	Challenges of Poverty Alleviation Programmes in Nigeria
 	Obiwuru, C. R. (2019) noted that poverty alleviation programmes in Nigeria are often brilliant at conception, but their implementation is every other thing except being effective. The author further argued that most poverty alleviation programmes in Nigeria are either vague in scope due to poor conception, identification, and planning, or that they are designed to fail from the start as they are often designed to compensate for political alliance. The programmes are also hazily conceived without any plan for proper implementation, monitoring, and evaluation, thereby leaving the programmes at the hand of some agents or body that uses the programmes to settle their families, cronies, and lovers leading to the programme failure (Taiwo, J. N., & Agwu, M. E. 2016). Several factors have been identified in the literature as the leading challenges or cause of the failure of the several poverty alleviation programmes that have earlier been developed. These include but are not limited to corruption, lack of programmes awareness by the public, politicization, nepotism, and over-centralization or over decentralization, poor management, and poor coordination of the different stakeholders. Others include poor planning and design, poor or lackadaisical implementation, ineffective monitoring mechanism set in place, weak infrastructural development, poor governance (Taiwo, J. N., & Agwu, M. E. 2016).


2.2 Theoretical Framework
2.2.1 Development Media Theory 
Theories are used as conceptual clarification in the conduct of a research that ought to be carried out as a guide to a subject practice. This is to help a researcher to design questions to apply for an investigation that is suitable for the study. The development media theory seems appropriate for this study. The theory holds that the media have a role to play in facilitating the process of economic development in the developing countries. According to the development media theory, the media are to be used to serve the general good of the nation. The media are seen as agents of economic development and social change in any community thus, the theory says that the media should be used to complement government's efforts by carrying out programmes that will lead to positive behavioural change among the people. The development media theory according to Okunna (1999), accepts that economic development and nation building should take precedence over some freedom of the press and of individuals. In addition, the theory advocates that the mass media should assist the government in the task of nation building and that government should control the media as well as journalist to achieve this goal. 
The theory is relevant to the study because it lays emphasis on using the media to develop the society. This implies that the media have the capacity to positively affect the society. Thus, the media need to be employed to bring about social, political and economic development in the society.
2.2.2	The uses and gratification theory
The theory is often credited to Jay Blumler and Elihu Katz's work in 1974, The uses and gratification theory recent research explain internet usage has both extended and challenged the uses and gratification approach to understand media. This theory placed more focuses on the audience or users, instead of the actual message itself by asking “what people do with media?” rather than “What media does to the people?”. it assumes members of the audience are not passive but takes an active role in interpreting and integrating media into their own lives. Also, the theory holds audiences responsible for choosing media to choose its needs. This theory would then implies that the media compete against other information sources for the viewers gratification take a non-predictive and non-prescriptive on media effect, but to its suggestion that people use media to fulfill specific gratifications.
Obviously, uses and gratification theory opines that media users play an active role in choosing and using the media. Users take an active part in the communication process and are goal oriented in their media use. The theorist say that a media user seeks out a media source that best fulfill the needs of the user “users and gratification theory assume that users has alternate choices of satisfy their needs. Interest in the gratification provided by media goes back to the beginning of empirical mass communication research, but each attempts to press towards a greater systematization of what is involved in conducting research in this field, each major pieces of uses and gratification research has  yielded it own classification scheme of  audience function.
The theory is therefore relevant to the study because it describes the reasons and means by which people seek out media to meet specific needs. The theory postulates that media is a highly available product, that audiences are the consumers of the product, and that audiences choose media to satisfy given needs as well as social and psychological uses, such as knowledge, relaxation, social relationships, and diversion.
2.3 Empirical Literature
Some of the related studies carried out on the concept under study will be reviewed in this section. 
Olusegun (2015) carried out a study on making a Case for Community Radio in Nigeria. According to him, community radio has assumed a monumental growth in the last two decades in several nations of the world. This development is largely due to its potential to democratize and provide a horizontal form of communication, thus, contributing more meaningfully to development efforts than the other forms of broadcasting. Despite these efforts, it is very disheartening to note the non-existence of a single community radio in Nigeria, while there are over a thousand community radios across Africa. Thus, the country’s political aspirations for inclusive participation of the majority and contextualization of development remained elusive due to non-democratization of access and use of information for freedom of expression. This imperative to positively and qualitatively hasten progress has eluded the citizenry due to unfavourable policies, legal and regulatory frameworks. This paper is a clarion call for immediate promotion and operation of community radio in Nigeria, from legal provision in holistic practice in consonance with the Universal Declaration of Human Rights, The African Charter on Broadcasting and the Windhoek Declaration to establish, maintain and foster independent, pluralistic and free press; all of which are essential to guaranteeing the fundamental human rights of Nigerians.
Ochuokpa, Patience (2017) assessed rural enlightenment and socio-economic development programmes of government radio broadcasting stations in Kaduna state, aimed at identifying the rural enlightenment and socio-economic development programmes, sectors involved, their aims, as well as the level of benefit and satisfaction derived from the programmes by the rural populace in Kaduna state. A survey method was adopted in undertaking the study and stratified random sampling technique was used in the selection of the sample size for the study. Five research questions were formulated for the study involving the staff of four government radio stations and the listeners (audience) from six selected local government areas of Kaduna state. Answers were sought on available types of information on rural enlightenment and socio-economic development programmes of government radio broadcasting stations which include: Our Health, Let Them Live, Agric Panorama, Animal Husbandry, Inside Politics, Politics Today, Entrepreneurship, Gar Wuriga Waina, Sports Arena, Mid-week Sports, Pace Setters, Al‟adum Mu, among others. From a sample population of three hundred and twenty three (323) questionnaires distributed, two hundred and ninety three (293) were returned. Data was analysed, using frequency tables, percentage count, pie charts, bar charts, and histograms. The researcher assessed the message content, language used in presenting the development programmes on health, agriculture, politics, sports, cultural activities and economic empowerment programmes. Efforts were made to ascertain whether listeners benefit from the programmes or not, the level of benefits and level of satisfaction derived from these development programmes by the rural dwellers that constitute the bulk of the state population. 
The study discovered that the rural enlightenment and government socio-economic development programmes aired by the radio stations including; Supreme FM 96.1 of Federal Radio Corporation of Nigeria (FRCN), Kaduna; Kaduna State Media Corporation (KSMC), Kaduna; Queen FM 94.1, Zaria; and Rockside FM, Kafanchan, played appreciable roles in effectively disseminating information to the rural dwellers of Kaduna state. The study found out that the management of government radio houses and audience were positive about the potential of enlightenment on government socio-economic development programmes, while some respondents took for granted the information they got from the programme. The study also discovered the challenges faced by government radio broadcasting stations such as inadequate modern equipment, inadequate funds, lack of ICT facilities, and clashes in time schedule for the programmes by different stations, security of their equipment and government interference.
Onyebuchi, N. A. (2019) investigated the use of mass media as a medium of agricultural information delivery to farmers in Benue State, Nigeria. The objective was to determine the impact of radio agricultural programmes on the target audience (farmers). The data were collected from a sample of one hundred respondents selected through a simple random sampling technique. The data were analyzed with descriptive statistics viz frequency distribution and percentage. The findings of the study showed that 66% of the respondents listened to agricultural programmes aired on Radio Benue and 42% of the listeners indicated that the programmes were relevant to their agricultural information needs. Majority of the respondents admitted that they gained some new knowledge through listening to the programmes. Non-possession of radio set and unsuitable time of programme presentation were indicated constraints to listener- ship of the programmes. The programmes, to a large extent, had the desired impact on the listeners. It should therefore be sustained but with some modifications in terms of time of presentation and encouragement of group listenership.
Effiong, A., & Robson, I. E. (2020).  analyzed the crucial role of the mass media, peculiarly TV and radio, in reversing the burgeoning socioeconomic challenges of Northern Nigeria. It argues that mainstreaming global development initiatives and integrating the specific regional, state and national goals and policies in line with needs and expectations of the people can guarantee their freedom of opportunities and prosperity. It proposes: true democracy, good governance, accountability and transparency, human rights, increased political will and support for community radio for community needs, among others as key enabling environment. It adds that media organizations and professionals need to resist political pressures and interferences to reflect the true feelings and needs of the people; institutionalize investigative/advocacy journalism to expose corruption and mismanagement of public resources by monitoring, criticizing, analyzing and interpreting public budget, expenditure, policy and implementation of global, national and local development initiatives instead of the norm of being appendages of governments. The research suggests further that the media in Northern Nigeria can strengthen their internal competence and ethical capacity for professionalism and adopt peace journalism in coverage of diversity and conflict, in their programming to illuminate the cherished values of the people and to guide and direct social conduct and behaviour for sustainable development.




CHAPTER THREE
RESEARCH METHOD
3.0	Introduction 
This chapter presented the method used in conducting this research. It was treated under the following headings; Research design, Population of the study, Sample Size and Sampling Technique, Description of Research Instruments, Validity of gathering Instrument, Reliability of data gathering Instrument, Method of Data  Collection, and method of  Data Analysis .
3.1	Research Design
The research method used for this study was survey research method because it studies both large and small population by selecting and studying samples chosen from the population.  The survey research design was considered appropriate for this study because it helped in gathering first-hand information on assessment of role of radio media in reducing unemployment among youths in Nigeria, specifically Ilorin metropolis, Kwara state.  The method provides the researcher with the opportunity to ask direct questions that are relevant to the study that was carried out.
3.2	 Population of the Study
The population of this study is the generality of the Ilorin metropolis, Kwara State, the research will draw samples among youths in Ilorin metropolis, Kwara State as case study of this research. According to 2024 population projection, the metro area of Ilorin is 1,064,000 which as 3.3% increase from 2023. This research draw 100 respondents out of large population to represent the entire population, Respondents consist of working class, businessmen and women and youth among others. The sample size was acquired from the above population.

3.3 	Sample Size and Sample Technique
Okwandu  (2004, p.130) recommends the use of questionnaire, interview for researchers in determining the sample size from a given population.  The researcher in the course of conducting this study will use the simple random sampling techniques. Simple random sampling was use as the sampling technique for the reason that the method ensures equal chance of selection among the respondents but also, the method avoids and minimizes biasness hence enhanced validity and reliability.
3.4 	Instrumentation
The major instrument for data collection in this study was the questionnaire. The questionnaire will cover information on the socio-demographic characteristics of the respondents. The questionnaire was designed to have two sections. Specifically all questions in section ‘A’ were drawn to provide some general and demographic information of the respondents, while the remaining questions in section ‘B’ were formed and directed to address the research questions. The instrument were designed in a 5-point likert scale format.

3.5	Reliability of the Instrument
A reliability test was conducted on the instrument to determine how consistent the responses are. The researcher will utilize test/retest method of reliability testing whereby the questionnaire was administered at two different times to the same group of respondents. The Cronbach Alpha reliability test was utilized to conduct the reliability test.

 3.6	Validity of Instrument
To make sure that the research instruments in this study were valid, the researcher ensured that the instrument measured the concepts they were suppose to measure. A proper structuring of the questionnaire and a conduct of a pretest of every question contained in the questionnaire were carried out to ensure that they are valid. Also the design of the questionnaire was made easy for respondents to tick their preferred choice from the options provided.
3.7	 Data Collection technique
Given that this study is survey in nature, the method of data collection was the construction and distribution of well structured questionnaires and micro interviews to the targeted respondents. Hence, this research was adopt questionnaire technique in gathering data for this study. 














CHAPTER FOUR
DATA ANALYSIS AND RESULT PRESENTATION
4.0	Introduction
	In this chapter, we shall attempt to analyze the data collected in respect of the survey. Each of the questions will be analyzed and examined in relation with the answers supplied by the respondents.
4.1	 Analysis of Research Instrument/Data Presentation
This chapter presents the data collected from the respondents. A total number 100 out of the distributed 100 questionnaires, which were found useable, were used the data analysis. Each questionnaire contains 20 items. These items were grouped on their relevance and relatedness to each of the research questions under examination. Percentages, frequency and response were used for the analysis of research question.
SECTION A: 
TABLE 4.1.1: Gender of the respondents 
	Response 
	Frequency 
	Percentage %

	Male 
	32
	32%

	Female 
	68
	68%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 1 shows the distribution of the respondent by their gender out of all 32 (32%) of the respondents were males while 68(68%) of them were females.


TABLE 4.1.2: Age distribution of the respondent 
	Response 
	Frequency 
	Percentage %

	18-24
	90
	90%

	25-30
	10
	10%

	31-45
	0
	0

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 2 shows that out of the respondents who partook in the survey, 90(90%) of the respondent were within the age bracket of 18-24 years, 10(10%) of them were within the age bracket of 25-30 years, 0(0%) of them were within the age of 31-45years, majority of the respondent were with the age bracket of 18-24 years.
TABLE 4.1.3: Marital status of the respondents 
	Response 
	Frequency 
	Percentage %

	Married 
	32
	32%

	Single 
	68
	68%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 3 shows the distribution of the respondent by their gender out of all 32 (32%) of the respondents were married while 68(68%) of them were single.
TABLE 4: Educational qualification of the Respondent 
	Response 
	Frequency 
	Percentage %

	O’level
	20
	20%

	NCE/Diploma
	20
	20%

	HND/BSc.
	50
	50%

	Post graduate
	10
	10%

	Others
	0
	0%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 4 shows that out of the respondents who partook in the survey, 20(20%) of the respondent were Olevel holder, 20(20%) of them were NCE/OND, 50(50%) of them are HND/Bsc holder, 10(10%) of them were Post graduate while 0 (0%) of the respondent were others.
TABLE 5: Educational qualification of the Respondent 
	Response 
	Frequency 
	Percentage %

	Self employed
	20
	20%

	Students
	20
	20%

	Civil servants
	50
	50%

	Others
	10
	10%

	Total 
	100
	100


Source: Research’s fieldwork, 2025
Table 5 shows that out of the respondents who partook in the survey, 20(20%) of the respondent were self employed, 20(20%) of them were students, 50(50%) of them are civil servants, 10(10%) of them were others.




SECTION B
Question 6: Do you have access to mass media as means of information? 
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
In response to the question 6, 70 respondents (70%) have access to mass media as means of information, while 30 respondents (30%) were not. It’s implies that majority of the respondents have access to mass media as means of information.
Question 7: Which of the mass media do have you access to? 
	Response
	Frequency
	Percentage

	Radio
	25
	25%

	Television
	25
	25%

	Newspaper
	10
	10%

	Magazine
	20
	20%

	Others
	20
	20%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
From table 7 above, 25 respondents (25%) said they have access to radio, 25 respondents (25%) said they have access to Television, while 10 (10%) respondents said they  used Newspapers, while 20(20%) respondents said they used to magazine and 20(20%) respondents said they used to others mass media. Its implies all respondents used to use of mass media on their daily basis.
Question 8: Have you heard about job opportunities on radio platforms before? 
	Response
	Frequency
	Percentage

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Research’s fieldwork, 2025
In response to the question 8, 70 respondents (70%) Have heard about job opportunities on radio platforms before, while 30 respondents (30%) were not. With reference to questionnaire filled, Its implies that majority of respondents heard about job opportunities on radio platforms before  
Question 9: How often do you heard about job opportunities on radio platforms before?
	Response
	Frequency
	Percentage

	Very often
	40
	40%

	Quite often
	20
	20%

	Not often 
	20
	20%

	Not at all
	20
	20%

	Total 
	100
	100%


Source: Research’s fieldwork, 2025
From table 9 above, 40 respondents (40%) said they often heard programmes on development on radio, 10 respondents (10%) said they quite often  programmes on development, while 40 respondents (40%) said they not often programmes on development,10 respondents (10%) said they have not programmes on development. Its implies that majority often heard about job opportunity on mass media.
SECTION C
TABLE 4.1.10
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	10
	Radio media always cater for peoples’ awareness  
	80
	20
	0
	0
	100

	
	Percentage 
	80%
	20%
	0%
	0%
	100%


Source: Research’s fieldwork, 2025
	The data above shows that 100% of the respondents strongly agreed that radio media always cater for peoples’ awareness while 0% dissent with the statement. The statement is therefore accepted.
TABLE 4.1.11
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	11
	Empowerment forum programme on radio made more awareness of job opportunity
	40
	20
	30
	10
	100

	
	Percentage 
	40%
	20%
	30%
	10%
	100%


Source: Research’s fieldwork, 2025
	The above data on table 11, shows that 60% of the respondents agreed that Empowerment forum programme on radio made more awareness of job opportunity, while 40% of the respondent dissent with the statement. The statement is however considered accepted. 


TABLE 4.1.12
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	12
	Radio programme serve as custodian of people.
	40
	40
	0
	20
	100

	
	Percentage 
	40%
	40%
	0%
	20%
	100%


Source: Research’s fieldwork, 2025
The above data shows that 80% of the respondents agreed that radio programme serve as custodian of people, while 20% of the respondents disagreed with the statement. The statement is therefore accepted.

TABLE 4.1.13
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	13
	Radio programme create more favorable job opportunity for the listeners than the other  channel
	30
	60
	0
	10
	100

	
	Percentage 
	30%
	60%
	0%
	10%
	100%


Source: Research’s fieldwork, 2025
From the table 13 above, it is revealed that 90% of the respondents agreed with the statement that radio programme create more favorable job opportunity for the listeners than the other channel, while 10% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.


TABLE 4.1.14
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	14
	Establishment of Radio station increase job opportunity among residents
	60
	10
	10
	30
	100

	
	Percentage 
	60%
	10%
	10%
	30%
	100%


Source: Research’s fieldwork, 2025
As shown above, the total number of respondents 70% that agreed with the statement establishment of Radio station increase job opportunity among residents, while those that dissent with the statement are 40%. In brief, the statement is worthy of acceptance. 
TABLE 4.1.15
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	15
	Government use radio as medium to reach audience on available job opportunity and other rural development programme
	30
	30
	20
	20
	200

	
	Percentage 
	30%
	30%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	From the table 15 above, it is clear that government use radio as medium to reach audience on available job opportunity and other rural development programme. This is because 60% of the respondents agreed with the statement that government use radio as medium to reach audience on available job opportunity and other rural development programme, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 



TABLE 4.1.16
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	16
	Poverty eradication programme are broadcast through radio
	30
	25
	15
	30
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 55% of the respondents agreed that “Poverty eradication programme are broadcast through Mass media. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
TABLE 4.1.17
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	17
	Lack of freedom of speech hinder the development of radio broadcast on rural developmental programme 
	30
	25
	15
	30
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data shown on table 17, 55% of the respondents agreed that “Lack of freedom of speech hinder the development of radio broadcast on rural developmental programme. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 



TABLE 4.1.18
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	18
	Radio programme pattern is often used for setting different problem in the society
	30
	30
	20
	20
	100

	
	Percentage 
	30%
	30%
	20%
	20%
	100%


Source: Research’s fieldwork, 2025
	From the table above, it is clear radio pattern is often used for setting different problem in the society. This is because 60% of the respondents agreed with the statement that Radio pattern is often used for setting different problem in the society, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 

TABLE 4.1.19
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	19
	Radio programme have impact on creating job employment opportunity in the society
	30
	25
	15
	30
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 55% of the respondents agreed that “Radio programme have impact on creating job employment opportunity in the society. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 


TABLE 4.1.20
	
	
Statement
	S.A
N%
	A
N%
	S.D
N%
	D
N%
	Total

	20
	Radio programme has create awareness on steps current governmental has in providing job opportunity among residents of kwara state
	30
	25
	15
	30
	100

	
	Percentage 
	30%
	25%
	15%
	30%
	100%


Source: Research’s fieldwork, 2025	
According to the above data, 55% of the respondents agreed that “Radio programme has create awareness on steps current governmental has in providing job opportunity among residents of kwara state. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
4.2	Analysis of Research Questions
i.	What is the population of youths in kwara state who are audiences of the mass media?
In response to the question 6, 70 respondents (70%) have access to mass media as means of information, while 30 respondents (30%) were not. It’s implies that majority of the respondents have access to mass media as means of information.
From table 7 above, 25 respondents (25%) said they have access to radio, 25 respondents (25%) said they have access to Television, while 10 (10%) respondents said they  used Newspapers, while 20(20%) respondents said they used to magazine and 20(20%) respondents said they used to others mass media. Its implies all respondents are audience of mass media and use mass media on their daily basis.
In response to the question 8, 70 respondents (70%) Have heard about job opportunities on mass media platforms before, while 30 respondents (30%) were not. With reference to questionnaire filled, Its implies that majority of respondents heard about job opportunities on mass media platforms before  
ii.  Does the radio media plays a role in enlightening the awareness of youths on major job recruitment?
 	Table 10 shows that 100% of the respondents strongly agreed that Mass media always cater for peoples’ awareness while 0% dissent with the statement. The statement is therefore accepted
The above data on table 11, shows that 60% of the respondents agreed that Empowerment forum programme on mass media made more awareness of job opportunity, while 40% of the respondent dissent with the statement. The statement is however considered accepted. 
As shown above, the total number of respondents 60% that agreed with the statement establishment of Radio/TV station increase job opportunity among residents, while those that dissent with the statement are 40%. In brief, the statement is worthy of acceptance.
From the table 15 above, it is clear that government use Mass media as medium to reach audience on available job opportunity and other rural development programme. This is because 60% of the respondents agreed with the statement that government use radio as medium to reach audience on available job opportunity and other rural development programme, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 
iii. Does the radio media educates the youths on the need for entrepreneurship?
The above data on table 11, shows that 60% of the respondents agreed that Empowerment forum programme on mass media made more awareness of job opportunity, while 40% of the respondent dissent with the statement. The statement is however considered accepted.
According to the above data, 55% of the respondents agreed that “Poverty eradication programme are broadcast through Mass media. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
According to the above data, 55% of the respondents agreed that “Mass media programme have impact on creating job employment opportunity in the society. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
From the table 15 above, it is clear that government use radio as medium to reach audience on available job opportunity and other rural development programme. This is because 60% of the respondents agreed with the statement that government use radio as medium to reach audience on available job opportunity and other rural development programme, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 
According to Mogekwu (2009), Rural radio programme serves as a source of cultural, political, health and other educational and enlightenment programmes for the masses, leading them towards self-actualisation and national development.
iv.	Does the media broadcasting station help to reduce the rate of unemployment among youths in Nigeria?
From the table 13 above, it is revealed that 55% of the respondents agreed with the statement that Mass media programme create more favorable job opportunity for the listeners than the other channel, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
As shown above, the total number of respondents 60% that agreed with the statement establishment of Radio/TV station increase job opportunity among residents, while those that dissent with the statement are 40%. In brief, the statement is worthy of acceptance.
According to the above data, 55% of the respondents agreed that “Poverty eradication programme are broadcast through Mass media. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
According to WBI Development studies on the Right to tell the Role of Media in economic development (2002: 4) the quality of the media is a difficult thing to assess, or even to describe. Here high-quality media are defined as those with access to and the capacity to report more or less objectively on basic economic, social, and political information; those that can express a diversity of views and are accountable for the information they publish; and those that have the capacity to analyze the information obtained for its news value and truth. Another aspect to consider about the media as a tool for economic development is its relevance.

4.3	Discussion of Findings 
With reference to research question 3, which dealt with influence of Mass media programmes has on residents of Ilorin, Kwara State, The above data on table 11, shows that 60% of the respondents agreed that Empowerment forum programme on Mass media made more awareness of job opportunity, while 40% of the respondent dissent with the statement. The statement is however considered accepted.
From the table 13 above, it is revealed that 55% of the respondents agreed with the statement that Radio programme create more favorable job opportunity for the listeners than the other channel, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted.
As shown above, the total number of respondents 60% that agreed with the statement establishment of radio station increase job opportunity among residents, while those that dissent with the statement are 40%. In brief, the statement is worthy of acceptance. 
From the table 15 above, it is clear that government use Mass media as medium to reach audience on available job opportunity and other rural development programme. This is because 60% of the respondents agreed with the statement that government use radio as medium to reach audience on available job opportunity and other rural development programme, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 
According to Mogekwu (2009), Rural radio programme serves as a source of cultural, political, health and other educational and enlightenment programmes for the masses, leading them towards self-actualisation and national development.
The Findings of the study as reflected From table 13, it is revealed that 55% of the respondents agreed with the statement that Mass media programmes have impact in the society, while 45% of the respondents disagreed with the statement. The statement as a result of this is simply Accepted. Also From table 7 above, 50 respondents (50%) said they use radio often, 40 (40%) respondents said they don’t used to listen to radio programmes, while 10(10%) respondents said they can’t say. This statement give embrace the truth that Ilorin residents listen to radio kwara Fm programme.
From table 9 above, 10 respondents (10%) said they often listen to programmes on development, 40 respondents (40%) said they quite often  programmes on development, while 40 respondents (40%) said they not often programmes on development,10 respondents (10%) said they have not programmes on development.
The data above shows that 100% of the respondents Strongly agreed that Mass media always cater for peoples’ awareness while 0% dissent with the statement. The statement is therefore accepted.
From the table 15 above, it is clear that government use radio as medium to reach audience on available job opportunity and other rural development programme. This is because 60% of the respondents agreed with the statement that government use Mass media as medium to reach audience on available job opportunity and other rural development programme, while the total of 40% disagreed with the statement. Statement is therefore be accepted. 
According to Mogekwu (2009), Rural radio programme serves as a source of cultural, political, health and other educational and enlightenment programmes for the masses, leading them towards self-actualisation and national development.
It is in this light that Okam (2013) submits that much of the failure that attends government mass–oriented programmes are traceable to the fact that policy makers at the national level fail to utilise this powerful and credible medium. Mass Media can be used as a source of entertainment through arts and cultural festivals, musicals and dramatic performance, by local singing groups, masquerades and other music and drama groups. Mass media is a medium of communication through which the individuals share the world around them and beyond their immediate environment. Mass media in a country should influence social and, especially the political fabric.
According to the above data, 55% of the respondents agreed that “Poverty eradication programme are broadcast through Mass media. While only 45% of the respondent dissent. The statement is however considered as true and then the statement will be accepted. 
According to WBI Development studies on the Right to tell the Role of Media in economic development (2002: 4) the quality of the media is a difficult thing to assess, or even to describe. Here high-quality and effective media are defined as those with access to and the capacity to report more or less objectively on basic economic, social, and political information; those that can express a diversity of views and are accountable for the information they publish; and those that have the capacity to analyze the information obtained for its news value and truth. Mass media as considered a tool for economic development.









CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMEDNATIONS
5.1	 Summary 
This study contains an analysis of the broad areas presumed scientific research which have showed the assessment of role of radio in reducing unemployment among youths in Ilorin, Kwara State, This study, concentration was on radio programmes as the independent variables and the reduction of unemployment among youths in Ilorin, Kwara State. 
According to the research its shows that radio programmes promoting employment opportunities and serve as mainstream between citizen and government. The study further described Rural Mass media programme as a source of cultural, political, health and other educational and enlightenment programmes for the masses, leading them towards self-actualisation and national development. Presently, the study reveal the challenges hindering activities of media.
This study finds relevance in the development theory and Use and gratification theory. The theory were used as conceptual clarification in the conduct of a research that ought to be carried out as a guide to a subject practice. This is to help a researcher to design questions to apply for an investigation that is suitable for the study. The development media theory seems appropriate for this study. The theory holds that the media have a role to play in facilitating the process of economic development in the developing countries.
The researcher recommends the use of questionnaire, interview for researchers in determining the sample size from a given population.  The researcher in the course of conducting this study use the simple random sampling techniques.
Researcher analyzed the crucial role of the mass media, peculiarly TV, radio and others, in reversing the burgeoning socioeconomic challenges of Nigeria. It suggested that mainstreaming global development initiatives and integrating the specific regional, state and national goals and policies in line with needs and expectations of the people can guarantee their freedom of opportunities and prosperity.
5.2	Conclusion
This project has exposed a lot of information on radio broadcast program and rural development in Ilorin, Kwara State and in Nigeria in general. The research also observed that there are factor impeding the optimal development of Ilorin Kwara State through local broadcast programs.
		The results demonstrated that provision of information and skills has gained popularity in the quest to empower communities with Community Radio/TV as a unique and effective tool. The reported that the growth of rural Radio/TV stations reflects both the improvements in information technologies and the shifting of development paradigm towards a more participatory style of information and knowledge transfer.
	Also, radio as an avenue for participatory communication and as a tool relevant in both economic and social development. 
The study revealed that the majority of graduates prefer using radio media platforms due to their convenience and the breadth of information available. Platforms like media, job portals, and professional networking sites are highly favored. These platforms not only provide job listings but also help in building professional networks and staying informed about industry trends.
Additionally, it was discovered that radio media has played a significant role in changing the mindset of job seekers. Many graduates reported feeling more informed and better prepared to navigate the job market thanks to the resources and information available. This shift in mindset has been crucial in helping graduates adapt to the competitive nature of the job market.
5.3	Recommendations
In course of this study the researcher recommends the following; 
i. The government and other relevant non-governmental organizations should organize sensitization campaigns that would educate the younger demographics.
ii. There should be massive campaign by the Federal Government through its agencies such as Ministry of information to provide and promote employment opportunities programmes. 
iii. There should be deliberate effort by the mass media to educate the public on how to be self employed to reduce rate of unemployment. 
iv. Institution should include entrepreneurship development programme to their course of study.
v. The government should put up more and effective developmental programmes on Mass media ranging from educational programmes to enlightenment programmes and instructional programmes to foster development in rural areas and its dwellers.
vi. Although there are development programs aired on different radio there are no effective means of mobilizing people to actually move towards development. Therefore, government should mobilize the rural dwellers to practices or works towards they have learnt through the broadcast programs. 
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QUESTIONNAIRE

Questionnaire 
Kwara state Polytechnic 
Ilorin 
P.M.B 1375
[bookmark: _GoBack]Ilorin Nigeria
Dear Respondent, 
I’m students of Mass Communication, Kwara state polytechnic, Ilorin. I’m conducting a research on a topic: “an assessment of role of Radio in reducing unemployment among Kwara State youths in Nigeria”.
	Kindly comply the attached questionnaire as objectively as possible. Be assured that information provided will be treated with utmost confidently.
	Instrument: please tick (   ) the answer you consider appropriate. The questionnaire will be in three parts, 
SECTION A
1. Gender of respondents: Male (  ) Female 
2. Age of respondents: 16-20 (  )  21-30 (  ) 31-40 (  ) 40 years and above (  )
3. Marital status: single (  ) married (  ) divorced (  )
4. Educational qualification: O’level (  )  NCE/Diploma (  ) OND (  ) HND (  ) Degree (  ) Post Graduate (  )
5. Occupation: Self employed (  ) civil servant (  ) student (  ) others (  )

SECTION B
Instruction 
Please tick the option that corresponds to your appropriate answer. 
6.  Do you have access to mass media as means of information? Yes ( ) No ( )
7. Which of the mass media do have you access to?  Radio ( ) Television ( ) Newspaper( ) Magazine () others ()
8. Have you heard about job opportunities on Radio before? Yes ( ) No (  )
9.  How often do you? Very often ( ) Quite often ( ) Not often ( ) Not at All 



SECTION C
	
	STATEMENT  
	SA
	A
	N
	D
	SD

	10
	Radio media always cater for peoples’ awareness
	
	
	
	
	

	11
	Empowerment forum programme on radio made more awareness of job opportunity 
	
	
	
	
	

	12
	Radio  programme serve as custodian of people.
	
	
	
	
	

	13
	Radio programme create more favorable job opportunity for the listeners than the other  channel
	
	
	
	
	

	14
	Establishment of radio station increase job opportunity among residents
	
	
	
	
	

	15
	Government use radio as medium to reach audience on available job opportunity and other rural development programme
	
	
	
	
	

	16
	Poverty eradication programme are broadcast through radio
	
	
	
	
	

	17
	Lack of freedom of speech hinder the development of radio broadcast on rural developmental programme 
	
	
	
	
	

	18
	Radio programme  pattern is often used for setting different problem in the society
	
	
	
	
	

	19
	Radio programme have impact on creating job employment opportunity in the society
	
	
	
	
	

	20
	Radio programme has create awareness on steps current governmental as in providing job opportunity among youths in Nigeria
	
	
	
	
	



Key 
SA = STRONGLY AGRED
A = AGREED
N = NEUTRAL 
D = DISAGREE
SD = STRONGLY DISAGREE

