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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Under international standards, both men and women should have equal rights and opportunities to everything worldwide, most especially to participate fully in all aspects and at all levels of political processes. Globally, women constitute over half of the world’s population and contribute in vital ways to societal development generally. In most societies, women assume some key roles, which are: mother, producer, and home-manager, and community organizer, sociocultural and political activists. Of these many roles mentioned, the last has been engendered by women movement.
Hans Klein (2005), defined political participation as a ‘citizen’s rights to influence public affairs’. In line with this thought, political participation can be identified as those actions taken by the citizens of a country either to influence or to support government and politics. It derives from the freedom to speak out, assemble and associate; the ability to take part in the conduct of public affairs; and the opportunity to register as a candidate, to campaign, to be elected and to hold office at all levels of government. 
In line with global trend, Nigerian women constitute nearly half of the population of the country. But despite the major roles they play with their population, women roles in the society are yet to be given recognition. This is due to some cultural stereotypes, abuse of religion, traditional practices and patriarchal societal structures. In Nigeria the awareness about the role of women in development of a nation came up in 1980s. The International Conference on women in Beijing in 1995 enhanced the effective participation of women in politics in Nigeria.
In Nigeria, about 51 percent of women are involved in voting during elections. Despite these, women are still under represented in both elective and appointive positions. Available statistics revealed that overall political representation in government of Nigeria is less than 7 percent (Agbalajobi, 2010). This shows that Nigeria has not attained 30 percent affirmative as prescribed by the Beijing Platform of Action.
Nigeria has been recording low participation of women in both elective and appointive positions this is a growing concern to many Nigerians. However, concerted efforts have been made by government and non-governmental organizations to increase the level of participation of women in politics, in line, with the declaration made at the fourth World Conference on women in Beijing, which advocated 30% affirmative action. However, in Nigeria, the extant National Gender Policy (NGP) recommended 35% affirmative action instead and sought for a more inclusive representation of women with at least 35% of both elective political and appointive public service positions respectively. The under representation of women in political participation gained root due to the patriarchal practice inherent in our society, much of which were obvious from pre-colonial era till date. However, the re-introduction of democratic governance has witnessed once again an increase in women political participation both in elective and appointive offices in Nigeria.
1.2	STATEMENT OF THE PROBLEM
It is not a hidden fact that women are underrepresented in the field of politics. This may be because of the basic assumption that “a women’s place is in the kitchen.” In other words, her home duties and family responsibilities should be her sole priority, thereby underling her active participation in national development in general. Another assumption militating against female participation is that, female is biologically not designed for energy exerting and hazardous occupation. This argument may not be true because, with the age of automation and revolution in decision making intellectual ability counts more than physical energy.
The issue of gender bias too, contributes enormously to the low participation of women in politics. Beverly’ (1995), notes that the society assumes that women should be mothers, school teachers, hairdressers, secretaries, nurse, maids and social workers only, therefore, they do not need education not to talk of taking part in decision making. This believe iswrong, as both men and women need and can purse politics and projects in development, each in their own unique ways, alongside each other.
The home too is not left out in contributing to female lack of participation in politics. In the home husbands attitudes can directly or indirectly influence the choices their wives make in whether to enter into politics or not. Many political parties, reflecting the more general conditions in the rest of society, do not easily accept or promote many women into their echelons, let alone permit women’s occupation of important positions within these parties. This issue is particularly important m view of Abdullah’s (1993) argument that to achieve women liberation, it will be tacked within democratic movements. 
Thus, if this issue is not looked into, women will be illiterates and there will be backwardness in the economy of the country and growth of politics will depreciate. On this note, this study seeks to investigate the impact of radio in mobilizing Nigeria women into politics.
1.3	OBJECTIVES OF THE STUDY
i. To evaluate the extent culture affects women participation in politics in Nigeria?
ii. To determine whether radio actually mobilize women enough towards political participation
iii. To determine the perception of Nigerian women towards participation in politics
1.4	RESEARCH QUESTIONS
i. To what extent does culture affect women participation in politics in Nigeria?
ii. Do radios actually mobilize women enough towards political participation?
iii. What are the perceptions of Nigerian women towards their engagement in political affairs?
1.5	SIGNIFICANCE OF THE STUDY
This research work will assist people’s views on the usefulness of Radio in mobilizing women to take part in decision making. This study will draw the attention of government to empower women to participate in politics through the use of radio, television, firms and motion pictures in their packaging of news reports and events, and to academics in their practice and training of journalist. The government should promote the welfare of women in general. Also the federal government should promote the full utilization of women in the development of human resources and to bring about their acceptance as full participation in every phase of national development with equal rights and corresponding obligations least involving 30% elective positions for women. 
In addition, this study shall bring to limelight that election must be conducted according to the rules, in which all qualified individuals especially women are free to vote or be voted for without constraints of manipulations, (Williams, 2008).
1.6	SCOPE OF THE STUDY
The study is streamlined to cover the women in Ilorin, the capital city of Kwara state. This is for proximity and to lessen the financial burden of covering other locations. The scope of the study comprises women within the age bracket of 25-60 years. A hundred (100) of these women were selected for the research within Kwara State Polytechnic campus and immediate communities. The Study shall be limited to Diamond 88.9 F.M, Ilorin whether radio actually mobilizes women towards political participation in Kwara state.
1.7	DEFINITION OF KEY TERMS
Mass Media: It is a collection of communication channels that reach a large audience
Gender: is a social construct that refers to the characteristics, behaviors, and expectations associated with being a man and woman.
Radio: It includes television and radio which are means of communicating to heterogeneous and homogenous audience.
Mobilizing: It has to do with organizing or preparing people for a particular purpose.
Women: Womanly-having qualities held to be appropriate.
Politics: A competition between political parties towards who or which party assumes political leadership.
















CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
Literature review is an aspect of research study where a researcher tends to consult several sources and depots of knowledge such in the quest to substantiate a new thesis. This is done in respect to the phenomenon understudy. According to Creswell (2005), a review of the literature “is a written summary such as journal articles, books and other documents that describes the past and current state of information, organizes the literature into topics and documents a need for a proposed study.”  The review can either be aimed to criticize or validate previous tenets and assumptions about a particular variable or social phenomenon. Arshed & Dansen (2015) stated that the purpose of a literature review relies on educating the researchers in the topic area and understanding previous formulated research before having the chance to introduce a new argument or justification in a field of study of interest. On this avowal, this chapter is partitioned into: conceptual framework; theoretical approach; and review of related study.
2.2	CONCEPTUAL FRAMEWORK
2.2.1	Concept of Radio
The concept of radio revolves around its role as a powerful communication medium that transmits audio content to a wide audience through electromagnetic waves. It operates on the principle of modulating sound signals onto radio waves, which are then transmitted by a radio station and received by radios within the transmission range. The simplicity of its operation and the affordability of its receivers have made radio a globally accessible platform for information, education, and entertainment. Radio is a unique medium that can reach diverse and remote audiences, transcending literacy barriers, as it relies on auditory communication rather than text. This feature has made it a crucial tool for disseminating information in rural areas, especially in developing nations. Through various programs such as news broadcasts, music shows, and talk segments, radio connects people to the world and fosters a sense of community.
Furthermore, radio plays a vital role in emergency communication, often being the most reliable source of real-time information during natural disasters, political unrest, or other crises. Its immediacy and widespread accessibility enable it to serve as a lifeline for affected populations. The portability of radio devices also enhances its significance in such scenarios. The concept of radio has evolved with advancements in technology. The advent of digital radio, internet streaming, and podcasting has expanded its reach and functionality, allowing it to cater to niche audiences and provide on-demand content. Despite competition from other media platforms, radio continues to adapt and maintain its relevance in the ever-changing landscape of mass communication.
Radio is a fundamental medium in mass communication, known for its ability to disseminate information through sound waves. It operates by transmitting audio signals via electromagnetic waves, which are captured by receivers, making it a cost-effective and widely accessible tool for communication. Due to its reliance on auditory communication, radio overcomes literacy barriers and remains a key medium in reaching both urban and rural populations (Dominick, 2012). Its portability and ease of use have made it a staple medium for information, education, and entertainment. One of radio's most notable attributes is its ability to bridge the gap between diverse audiences, uniting them with shared information and cultural content. According to McQuail (2010), radio excels as a "companion medium," often consumed alongside other activities, making it integral to daily life. It has historically played a critical role in national development by broadcasting programs that educate citizens on health, agriculture, and governance, particularly in underprivileged regions.
Radio's significance extends to emergency communication, as it often remains the most reliable medium during crises such as natural disasters or political instability. Its resilience and capacity to reach affected populations swiftly make it indispensable in life-saving information dissemination (World Bank, 2011). Portable and battery-operated radios are especially valuable in areas with limited electricity or internet access, underlining the medium's versatility and importance. In recent years, the concept of radio has evolved with technological advancements, including digital broadcasting, internet radio, and podcasting. These innovations have expanded the reach of radio, allowing audiences to access content on demand and broadcasters to cater to niche demographics. For instance, internet streaming has made radio global, enabling individuals to listen to stations from different parts of the world, thereby fostering cross-cultural exchange (Sterling & Kittross, 2002). Despite the rise of other media platforms, radio maintains its relevance due to its adaptability and unique strengths. Its cost-efficiency, immediacy, and ability to build community connections continue to position it as a crucial medium in modern communication systems. By leveraging technological advancements, radio remains a vital tool for bridging information gaps and fostering societal development.
Radio is an enduring medium of mass communication that continues to adapt and thrive in a rapidly evolving media landscape. Its fundamental concept lies in the transmission of sound information, including voice, music, and other audio content, via electromagnetic waves to receivers. This straightforward yet powerful system has allowed radio to become a ubiquitous tool for disseminating information, educating the public, and entertaining audiences. Its ability to reach audiences across geographic and socio-economic divides has cemented its role as one of the most inclusive forms of communication (Dominick, 2012). Radio is particularly effective in fostering inclusivity, as it does not require advanced literacy skills or high technological sophistication. It is a vital source of information for marginalized communities, including rural areas with limited access to other media forms. This makes it a significant medium in developing nations, where it is used to deliver essential information on health, education, and agriculture. For example, programs aimed at improving farming techniques or spreading awareness about public health have been instrumental in uplifting rural communities (McAnany, 2012).
Moreover, radio is unmatched in its immediacy and reliability, especially in times of emergencies and disasters. Its ability to deliver real-time updates and life-saving information makes it a critical tool in crisis management. Battery-powered and solar-powered radios are particularly valuable in areas affected by power outages or where internet access is unreliable. This unique attribute ensures that radio remains a lifeline for many during natural disasters, conflict situations, or other emergencies (World Bank, 2011). The medium's adaptability is also evident in its evolution over time. Digital radio, internet streaming, and podcasts have transformed the traditional concept of radio, enabling broadcasters to reach global audiences and cater to specialized interests. For instance, internet radio allows users to tune in from anywhere in the world, breaking geographic barriers and promoting global connectivity. Podcasts, on the other hand, offer on-demand content that caters to niche interests, expanding the scope and relevance of radio in contemporary media consumption (Sterling & Kittross, 2002).
Radio's affordability is another factor contributing to its widespread use. Both the production and consumption of radio content are cost-effective compared to other media forms. Community radio stations, often established in rural areas, exemplify this affordability. These stations empower local communities by giving them a voice and addressing issues that are often overlooked by mainstream media. This grassroots approach to broadcasting helps foster a sense of identity and collective responsibility within communities (Fraser & Estrada, 2001). In addition to its socio-economic and cultural impact, radio plays a pivotal role in political communication. It has historically been a platform for promoting civic engagement and participation by broadcasting political debates, election coverage, and policy discussions. Its reach into remote areas ensures that even those in marginalized regions can engage with national and local governance issues. Furthermore, in countries with limited press freedom, radio often serves as a more accessible and less censored platform for discussing contentious topics (Lloyd & Friedland, 2009). As technology advances, the future of radio continues to be promising. Integration with artificial intelligence, personalized content curation, and interactivity are some of the developments shaping modern radio experiences. These innovations ensure that radio remains relevant while maintaining its core strength as a medium that connects, informs, and empowers audiences.
Onabajo (1992) averred that, ‘Radio is a vehicle for projecting personality through which it attracts and hold an audience. Radio is an efficiency instrument for getting a message to a large number of people at the same time. Radio is a powerful instrument in the area of public enlightenment.’ Not been constrained by the barriers of time space, illiteracy, and electricity supply, radio is one of the ideal means of mass communication in both developed and developing societies because it is easy to establish, own operate and maintain, and does not demand much intellectual exertion from listeners. It is capable of offering tutorial support and resources to stimulate discussions, reflections and practical learning on the socioeconomic, socio-political and cultural activities of a society or a nation. The radio has different roles some of which are: 1. Informing Role: the radio performs the role of keeping women informed. It has an important job in providing political information to women and the general public. 2. Influencing Role: The media may not always be successful in telling people what to think, but are usually successful in telling them what to think about. (Agenda- Setting Theory) 3. Mobilizing people: Through commentaries and programmes, the radio acts as secondary agents of mobilization. The radio facilitates and enhances the process by which individuals partake in collective decision making. This role is one the radio adapts through political programmes in mobilizing women for participation. Here are the political programmes that air on Diamond 88.9 F.M.
2.2.2	 Women in Pre-Colonial Era in Nigeria
In most of British colonies, drawing from Nigeria, S:eans (1998), observes that the masculinity of politics as largely as a result of colonial influence as, prior to the colonialization of such countries there were political structures that allowed for the sharing of power between women and men. For instance in Nigeria, women have always had significant political roles in their communities. 
In the pre-colonial times in Nigeria, women were warriors, traders etc. They had important roles in the administration of their various communities and were involved in policy-making. According to Olojede (1990: 82); women in pre-colonial Nigeria were not entirely powerless as erroneously perceived. Women has access to political participation through a complex and sophisticated network of relationships, rights and control of recourses in some societies, women shared equal powers with men.
However, when the colonial masters’ started ruling Nigeria with their gender ideology of separate spheres for women and men, this historically marked the beginning of restriction of women to the private sphere. Politically, the position of women took a bad turn. Women were marginalized with the introduction of native administration to the neglect of women’ (Olojede, 1990:85). This arrangement brought about by colonialism dismantled existing political structures and imposed a gendered divide between the (masculinized) public sphere and the (feminized) private sphere. Chariton et al (1989:16), captures it thus: Colonialism drew the boundaries between the public and private spheres in ways that allowed colonial administrators, missionaries and “native authorities” to vest men with control over female labor and sexuality. Some argue that the 19th century jihad and the Islamization of Hausa land, for instance, led to the seclusion of women, which curtailed their involvement in the polity, but Olojede (1990:79) posits that ‘the harem organization was not a constraint on women’s political participation’. Thus, colonialism could be said to have had enormous impact on the restriction of women to the private sphere. Low level of education and why economic problems also account for the low levels of women’s participation in government.
In spite of the masculinization of politics, political parties during the nationalist movement featured women. The roll call of women who participated in the fight for independence include: Margaret Ekpo, Swabia Gambia, Funmilaayo Ransom Kuti, Elizabeth Adegoke, Janet Mokelu, Iduroala Esan. Kesiah Fashioner, Ekpo Young, Mary Ededem, Flora Azikiwe, Fader era Akintola, Hannah Awolowo, Adenoma Okpara, Madame’s Ogunles; Ojo and several others (Irukwu, 1994).
Politically, the nationalist struggles for independence are good examples where the media was used to promote democracy and self-determination in many countries that were under colonial rule. The media often played the decisive role in mobilization people against the imperialist. During the colonial period in Nigeria, the media was used to fight for independence. For instance, the Rev Henry Townsend in 1859 established the first newspaper ever in Nigeria called Iwe Irohin. The goal was to get people to read, to beget the habit of seeking information by reading’ (Uche 1989:93). Thus, Radio played catalytic roles in sensitizing the people, criticizing the colonists and setting the agenda for political development which provoked normative changes in the patterns of people’s beliefs and values (Okigbo, 1991). Hence, it can be said that Radio serves functions of political articulation, mobilization and conflict management. It sets much of the agenda for political debate, and is partly responsible for determining which political demands in society will be aired and which will be relatively muted.
2.2.3	Discussions on Gender and Politics
Gender, a central fact of human identity, is politically significant because ideas about gender have been used to justify various unequal treatments between men and women. According to Olurode (1990:12), ‘Gender is a socially- imposed division of sexes’. Gender becomes significant politically when the traditional ideas about gender and politics where alleged (Steans, 1998). Gender issues have led to two parallel trends in the past two decades: one is the issue of women and development and the other being the feminist movement and upsurge of women mobilizing and organizing around the world to ‘librates’ themselves from social oppression and subordination. These struggles have led to new insights into gender issues that create and perpetuate domination and inequality. Feminists and development scholars/practitioners are turning their searchlight on these issues and advocating for the integration of women into political development. One theme common to the series of women empowerment forums from Mexico’ 75, through Nairobi’ 85, to Abuja’ 89, Darker’ 94 and Beijing’ 95 is gender equitable development. Today, gender issues have become a global concern, especially in the arena of politics. Women’s exclusion from politics came high on the agenda at Nairobi world conference to review and appraise the achievements of the UN Decade for Women in 1985 and the Beijing fourth World Conference on Women in 1995. All these have triggered awareness to redefine the social relevance of women in public sphere.
The relationship between gender and politics has been a central topic of discourse in efforts to build equitable and inclusive societies. Gender inequality in politics persists worldwide, where women remain significantly underrepresented in leadership and decision-making roles. Despite progress in some regions, the global average for women’s representation in national parliaments stands at approximately 26.2% as of 2023, a figure that highlights the ongoing gender gap in political participation and leadership (Inter-Parliamentary Union, 2023). Historically, politics has been a male-dominated sphere, with women's participation often restricted by cultural norms, legal frameworks, and systemic barriers. In many societies, traditional gender roles have relegated women to domestic responsibilities, excluding them from public and political life. The fight for women’s suffrage, which began in the late 19th and early 20th centuries, marked a turning point, enabling women to participate in the democratic process. However, achieving full representation has remained elusive, as societal attitudes and institutional structures continue to favor male dominance in political spaces (Ross, 2017).
Gender equality in politics is essential for achieving democratic ideals and ensuring that governance reflects the diverse needs of all citizens. Women bring unique perspectives and priorities to leadership, often focusing on policies that promote social welfare, education, and healthcare. Their inclusion enhances decision-making processes, creating more comprehensive and equitable solutions to societal challenges. Moreover, women’s political participation serves as a critical driver of sustainable development, as it fosters inclusive growth and strengthens democratic institutions (UN Women, 2021). Several factors hinder women’s active involvement in politics. Cultural stereotypes that associate leadership with masculinity discourage women from aspiring to political roles. Structural barriers, such as limited access to education, financial constraints, and lack of political mentorship, further impede women’s participation. In some cases, women in politics face gender-based violence and harassment, deterring them from engaging fully in political activities. These challenges are particularly pronounced in regions like Nigeria, where cultural norms and systemic biases limit women’s political representation (Okonjo-Iweala, 2020).
To address these disparities, various strategies have been implemented globally. Gender quotas, for instance, have proven effective in increasing women’s representation in political institutions. Countries like Rwanda, Sweden, and Finland have adopted quota systems, achieving significant progress in gender parity within their legislative bodies. In addition to quotas, grassroots movements and civil society organizations have played pivotal roles in empowering women, fostering leadership skills, and advocating for policy reforms that support gender equality (Fraser & Estrada, 2001). The media also plays a critical role in promoting gender equality in politics. By providing positive representation of women leaders and highlighting their contributions, the media can challenge stereotypes and inspire more women to pursue political careers. However, biased reporting and underrepresentation of women in political narratives often perpetuate gender inequalities. Thus, media advocacy and inclusive reporting practices are essential to reshaping societal attitudes and promoting equal opportunities (Ross, 2017).
Achieving gender equality in politics requires a multifaceted approach that combines policy reforms, cultural shifts, and institutional support. Investments in education and capacity-building programs for women are vital for empowering the next generation of female leaders. Equally important is fostering an environment that values diversity and inclusion, ensuring that women can thrive in political spaces without fear of discrimination or violence. The discourse on gender and politics underscores the need for collective action to dismantle the barriers that hinder women’s political participation. By fostering inclusivity and promoting equitable representation, societies can benefit from the diverse perspectives and talents that women bring to governance, ultimately advancing democratic ideals and sustainable development. The interplay between gender and politics remains one of the most pressing discussions in global governance. While progress has been made, systemic inequalities persist, limiting women’s ability to participate in political decision-making fully. This inequality is not merely an issue of representation but a barrier to achieving policies and governance structures that truly reflect the diverse needs of society. Addressing this gap requires a deeper understanding of the historical, cultural, and systemic forces at play, as well as targeted strategies to foster gender inclusion in politics.
Gender profoundly influences political dynamics, shaping access, participation, and influence in decision-making processes. Women often bring a focus on social issues such as healthcare, education, child welfare, and community development, areas that are sometimes underprioritized in male-dominated governance structures. Studies have shown that higher female representation in government leads to more comprehensive policymaking that addresses social equity and sustainability (World Economic Forum, 2022). However, societal norms that link leadership with masculinity often undermine women’s legitimacy in political roles, perpetuating stereotypes that women are less competent or decisive leaders. In many regions, including Nigeria, cultural norms continue to impede women’s political participation. Traditional beliefs that confine women to domestic roles create significant obstacles, as women who step into the public sphere are often stigmatized. These cultural barriers are compounded by societal expectations that women prioritize family responsibilities over public service. Additionally, some religions and traditions explicitly or implicitly discourage women from pursuing political careers, further reducing their visibility in leadership roles (Okonjo-Iweala, 2020).
Beyond cultural norms, structural and systemic factors play a significant role in limiting women’s political participation. Women often lack access to the resources needed for political campaigns, such as funding, mentorship, and political networks. Political parties, which serve as gateways to leadership, are often dominated by men and may not prioritize female candidates. In some cases, electoral systems and party structures lack mechanisms to ensure gender equity, allowing biases to persist (Ross, 2017). A critical barrier to women’s political participation is the prevalence of gender-based violence and harassment. Female politicians and activists frequently face physical, psychological, and online abuse, which discourages many from engaging in politics. This violence not only targets individuals but sends a broader message of deterrence to other women aspiring to leadership. Addressing this issue requires robust legal frameworks and enforcement mechanisms to protect women in political spaces (UN Women, 2021).
Efforts to bridge the gender gap in politics have gained traction globally. Gender quotas have emerged as an effective policy intervention in many countries, mandating minimum representation for women in political parties and legislative bodies. For instance, Rwanda’s adoption of gender quotas has resulted in the highest percentage of women in parliament worldwide, with over 60% representation. Similarly, countries like Sweden and Norway have integrated gender parity into their political systems, showcasing how deliberate policies can transform political landscapes (Inter-Parliamentary Union, 2023). In Nigeria, advocacy for gender-sensitive reforms has intensified in recent years. Organizations such as Women in Politics Forum (WIPF) and the Nigerian Women Trust Fund (NWTF) are working to empower women through capacity-building programs, mentorship, and advocacy for equitable electoral processes. These initiatives aim to address systemic barriers and provide women with the tools and support needed to succeed in politics.
The media remains a powerful tool in shaping societal perceptions of gender and politics. It has the potential to challenge stereotypes, highlight successful female leaders, and create narratives that inspire women to pursue political careers. However, biased reporting and unequal coverage often undermine these efforts. Women politicians are frequently subjected to scrutiny based on their appearance or personal lives rather than their qualifications or achievements. This disparity calls for more gender-sensitive reporting and media advocacy to normalize women’s participation in leadership roles (Ross, 2017). Addressing gender inequality in politics requires concerted efforts from all sectors of society. Governments must enact and enforce laws that promote gender equity, such as anti-discrimination laws and electoral reforms. Civil society organizations must continue their advocacy and grassroots mobilization to dismantle cultural and systemic barriers. Educational institutions have a role to play in promoting gender equality by instilling values of inclusivity and leadership in young people.
Gender equality in politics is not just a matter of representation; it is a foundation for inclusive governance and sustainable development. Women’s participation ensures that diverse voices are heard, leading to policies that address the needs of all citizens. It fosters a more equitable distribution of resources and enhances social cohesion. Moreover, achieving gender parity in politics serves as a model for other sectors, encouraging greater inclusion in economic, educational, and cultural spheres. The intersection of gender and politics is a critical area that demands sustained attention and action. By addressing the barriers to women’s political participation and fostering an inclusive environment, societies can unlock the full potential of their populations, ensuring that governance is truly reflective of the collective will and needs of the people.
2.2.4	Early Female Politicians and Their Achievements
The formation of political parties in Nigeria in the 1930’s and 1940’s attracted the entry of some women into politics. The Nigerian National Democratic Party (NNDP) was formed in 1923 and was led by Herbert McCauley. The national council of Nigeria and the Cameroun’s came into existence in 1944. Margaret Ekpo identified with the NCNC in 1945. For a long time Margaret remained the only female voice that was heard during political rallies in the then Eastern Religion. Margaret along with others like Jaja Nwachukwu, S.O Masi, Iwuna and Bell Cram among others organized a rally at Aba to whip up sentiment against colonialism. Following Margaret inflammatory statement, she was arrested and instigated the people against the British colonial administration. This led to the setting up of the Fitzgerald commission to investigate into the colliery shooting of the miners who agitated against workers alienation and poor salary and remuneration (Jaja, 1982).
Other early birds in the history of women portion in Nigerian politics include; Funmilago Ransom Kuti (a member of the Western House of chiefs in the early 19 50’s). Janet Mokelu (a member of the Easton House of Assembly in the early 1960’s) Ekpo young (also a member of the Eastern House of Assembly in the early 1960’s) and Wurarola Esan (the first female senator in Nigeria in the early 1960s’) among others. In Western Nigeria, Abeokuta women took active interest in political actions. The introduction of the sole Native Authority (SNA) system and subsequent taxation system led to the formation of the Abeokuta ladies club (ALC) which in 1946 metamorphosed into Abeokuta women’s Union (AWU). Ransom Kuti used this socio-political organization to mobilize women and fight for their rights.
In 1954 Margaret Ekpo was appointed a chief with a seat in the Eastern house of chief to represent the interest of women.
2.2.5	Factors Affecting Female Participation in Politics
Nigeria politics is replete with political thuggery, arson, political killings and excessive use of money, rituals, blackmail and other forms of electoral violence. These vices discourage a good number of women from participating in politics.
Since the attainment of Nigerian independence in 1960, until not too long ago the political alienation of women has not abated as a result of some contending factors. For example in 1979, there was poor participation of women in politics awing to the attitude of the society towards female politicians. Inclusively, the 1990 local government elections did not produce am’ female chairperson or female councilor. A female representation of 1.33% is far below the present world average of 11.7% of women elected to executive positions (Agbajoh, 2000). Again in Nigeria, the giant of Africa, during the period in reference, three out of 109 senators and 12 out of 360 members of the House of Representative were women, being a total of 15 women out of 469 members of the federal legislative (Agbajoh, 2000). This account varied slightly with that of the Inter Parliamentary union, which said that 15 out of the 459 members of the federal legislative were women. Although, there is a little improvement over, the figure for 1992-93 elections where 14 out of the 684 members of the federal legislative were women (Irukwu, 1994), it is still within the same percentage range (3%). The figure for 1999 gives Nigeria a percentage of 3.2 for women’s representation, for below the present world average of 13% and Africa’s average of 10% of women in parliaments and that there was no woman elected in the gubernatorial election. Economic constraints pose a limiting factor W women participation in Nigerian politics. Electioneering campaign in Nigeria is all about money. The inability of most women to provide the necessary fund for campaign has become a great inhibiting factor to women participation in politics. Also, the absence of an ideal political culture and the misconception of what politics really means inhibits the success of most women political aspirants. A good number of the Nigerian populace does not think a woman is suitable for the presidency or even governorship. People who hold such opinion hardly cast their votes for women aspiring for the generational or the presidential election. Hence, it is not surprising in this 21st century, almost a decade after the last international declaration, the Beijing platform for action; women are still not fairly represented in politics. What could account for this low female representation in politics, especially in Nigeria, notwithstanding the issue of women’s politically participation being on the international agenda and permeating many regional and national agendas? What is the impact of Radio media?.
2.2.6	Attitude of Radio Media to Nigerian Women
The issue of public/private dichotomy that has affected the political culture also linguistically reflects on the language of politics. The public/private divide is a symptom and cause of women’s political oppression. Furthermore, although evidence from Nigeria supports Abdullah’s position, it is argued here that Radio media is one of the institutions which feminist tackling women’s liberation should also look at because of its place in politics and its influence on the gendered polity. Thus, work patterns are structured around long working hour’s overnight work, urgency and traveling. These work structures and patterns, reflect organizational culture; which would be in turn reflected in their performance criteria and thus determine those who would flourish (Goetz, 1997). Furthermore, Gallagher (1990), writing about male-dominated institution, supports Goetz’s argument and says that women working in the organizations are often ‘boxed in’ by the dominated interest and attitude of (sexism) embodied in the professional’ standards and programmed output of Radio media organizations. They are hardly seen in management positions. Those who through thick and thin are in management positions tend to become ‘sociological males’ to adapt to the male culture. How does this relate to the issue of women’s participation in politics? 6
MacBride et al (1981: 265), posits that:
Communication, with its immense possibilities for influencing the minds and behavior of people, can be a powerful means of promoting democratization of the society and of widening public participation in the decision-making process. This depends on the structures and practices of the media and their management and to what extent they facilitate broader access and open the communication process to a free interchange of ideas, information and experiences among equals, without dominance and gender discrimination.
The argument here is that the working environment and set-up is not conducive for women to manage their career as communication practitioners and home-makers. This perhaps accounts for the relatively small number of women working in Radio media which recent studies reveal could account for women are badly served by Radio media.
2.2.7	Attitude of Nigeria Women to Radio Media
It is wrong to continue to ‘bemoan over spilt milk’. Feminists should ask for increase in the number of women in management positions, especially on desks that cover development issues, and gender concerns such as politics. There are a lot of qualified women now in the Radio media house to occupy key positions.
However, it should be realized that having women in management position in Radio houses is necessary. Other areas of concern which feminists have challenged with regard to women and Radio media are; ambivalent attitude to women evident in certain stereotyped images “good” and “pure” or definitely and unchangeably “bad” and “immoral”; the images of women in films, soap operas, news programming and prime-time entrainment, amongst others (Boafo and Arnold, 1995 and Mahoney, 1991).
Is this representation of women in the Radio media ethical? According to Nwosu (1997:3), Professional calling does not enjoin journa1sts to discriminate against any person on the basis of sex, religion, ethnicity or any other primordial considerations. Rather the ethics of the journalism profession compel us to be fair and considerate to all manner of men and women whom we come across in the discharge of our duties’. Why are feminists concerned about Radio media representation of women in the quest for a gender equitable polity?
Communication scholars offer an explanation for this. They posit that the Radio media set the agenda which determines what people think, discuss, thus, the agenda-setting theory of communication has been a major issue in communication over the years. The theory hypothesizes that Radio media shapes people’s views of major problems facing the society and thus exert influence on the society. MacBride et al (1981:190) agree with this view:
In shaping these attitudes, the media exert a strong influence. The media seldom depict women as significantly involved in work, in the pursuance of careers or in public life. 
Women appear, in magazines, fiction and television, drama and comedy, as self-depreciating and dependent, and over emotional. In advertising women are shown either as house wives whose interests are limited to domestic needs, or else as sexually alluring which makes consumer goods more attractive.
 Thus, given what obtains in Nigeria, today, it is a tall order for the womenfolk to expect to be treated as their male counter parts under this system by Radio media.
2.3	THEORETICAL APPROACH
2.3.1	Agenda Setting Theory.
No basic research succeeds without a brand theory to guide the study; this is in order to tie several studies together. Based on this, the researcher anchors the study on a theory that is relevant. The agenda setting theory which was set in the year 1968 by Maxwell Macomb’s and Donald Shaw posits that people judge as important what they see, hear or read from the Radio media. This theory, no doubt, still retains its steam till date regardless of the increasing number of active Radio media consumers. The import is that the nature of Radio media portray of an issue or individual determines to a large extent, how the public will perceive such an issue or individual. The Radio media tend to possess special charm that influences people’s construction of reality. This is why women’s participation in the news should be an issue of grave concern to both experts in Radio media gender, and development studies; and the general public. Plausibly, Radio media portrayal of women or women representation in the Radio media has always been a very crucial Radio media issue. It is against their backdrop that Nigeria’s participation in the February 16, 2005 Global Media Monitoring Project (GMMP), which examined the ratio of women’s and men’s participation in television and radio news should be seen and heard as a worthwhile exercise. The nature of gender related issues in the news is worrisome. It is so because of the acute under-representation of women in the news. 
Agenda-setting theories implies that the Radio media pre-determine what issues are regarded as important at a given time in a society. Agenda setting does not describe to the Radio media the power to determine what we actually think, it is right to say that agenda setting theory which the Radio uses, is use for political campaigns. This theory uses some elements which are involved in agenda setting and they are: The quantity or frequency of reporting. Prominence given to the reports through headlines display, picture and layout in films graphics or timing on radio and television. The degree of conflict generated in the reports, and the opportunity for agenda setting by the Radio media becomes enhanced when the values structure of a society is in a state of flux (continual change; condition of not being settled).
2.3.2	The Social Responsibility Theory
In mid-20th century most of the developing countries and third world nations adopted the social responsibility concept. The media social responsibility theory is associated with “the Commission of the Freedom of Press” in the United States of America, 1949. Social responsibility theory allows free press coverage but at the same time this freedom is moderated by responsibility which the press as an obligation owes the masses and the political systems they serve. Media contents hence are regulated and a modicum of censorship in place before it reaches the mass audience. The theory lies between both authoritarian theory and libertarian theory because it gives total media freedom in one hand but the external control by the public on other hand. The social responsibility theory moves beyond the simple “Objective” reporting that is facts reporting to “Interpretative” reporting which is investigative, analytical, critical reporting. The relevance of this theory to the study lies in the fact that if the millennium development goals are to be achieved, especially MDG 3, which is related to this research work, women need to be informed in order to participate, as the political development of any country is a joint effort, which cannot be achieved singlehandedly, in this case, there is a need for gender balance in political activities which in Nigeria remains a male dominated system.
2.4	Empirical Framework
Women’s participation in Nigeria is one that can be said of it as low in the country. This fact comes from the statistics from previous years of elections. Many factors can be attributed to the low participation and representation of women in the political system of Nigeria. One of which is the gender roles of women in the society, considering the conflicting demands on the time of women candidates due to natural, domestic and social responsibilities. The adage, “a women’s education ends in the kitchen” is very popular in the society, and it is quite sad that most parents tend to transmit this attitude towards their female children. Corruption and organized crime scare women and provoke their fears of losing members of their families, all of which influences against their political involvement or their running for elected bodies. Another major problem hindering women participation in politics in Nigeria today is illiteracy and limited access or rather lack of adequate education. Women constitute a larger percentage of the illiterate group in Nigeria. In some parts of the country, most parents prefer to send their sons to school, instead of their daughters, they also feel it is a waste of money as they would eventually get married and hence get unified into another family. Consequently a larger percentage of girls remain uneducated and unexposed. Some parents believe that sending their female children to school is a waste of money as she will end up leaving the family for marriage. It is quite sad that even those parents who let their females to school regret it. 
In 1979, the United Nations General Assembly adopted the Convention on the Elimination of All Forms of Discrimination against Women (CEDAW). This convention has variously been described as the “Bible of women empowerment” and “Women’s International Bill of Rights.” Since its adoption it has become a reference point for the women’s movement in the demand for gender equality. (Agbalajobi, 2009).
 The Convention “reflects the depth of the exclusion and restriction practiced against women solely on the basis of their sex by calling for equal rights for women, regardless of their marital status in all fields – political, economic, social, cultural and civil. It calls for national legislations to ban discrimination, recommends temporary special measures to speed equality in fact between men and women” (UNESCO, 1999:6). The Convention provides that: Adoption by States Parties of temporary special measures aimed at accelerating de facto equality between men and women shall not be considered discrimination as defined in the present Convention, but shall in no way entail as a consequence the maintenance of unequal or separate standards; these measures shall be discontinued when the objectives of equality of opportunity and treatment have been achieved - Article IV, CEDAW. But unfortunately, the domestication of CEDAW has failed in Nigeria and constitutional mandates have been ignored. 
The 1999 Constitution provided somewhat similar affirmative action to supplement non-discrimination of contending parties. The Constitution provides that: “the composition of the government of the federation or any of its agencies and the conduct of its affairs shall be carried out in such a manner as to reflect the federal character of Nigeria and the need to promote national unity, and also command loyalty, thereby ensuring that there shall be no predominance of persons from a few states or from a few ethnic or other sectional groups in that Government or any of its agencies.” 
It is not the use of Affirmative Action that is the problem but the practical effects and its linkage to fundamental ideas of fairness and justice. By the same demonstration there can hardly be a stronger argument for gender based affirmative action than equal representation in a country where women who constitute about half of the population have been continuously side-lined in public life. (Agbalajobi, 2009) 
All these scenarios have robbed women of vital positions in government that would help them participate fully in the day-to-day governance of the society, contribute meaningfully in the decision making processes of the country and protect their interest. Since the inception of democracy in Nigeria, we have had more women appointed in to positions of authority than elected representatives. This is not to say that women do not come out to vote during elections but always slack when it has to do with vying for positions. Women who sum up courage to aspire for leadership positions are sometimes not encouraged or deceived into being supported by their political party or their fellow women. An example is that of Sarah Jubril who scored only 1 vote in the 2011 People’s Democratic Party (PDP) nomination of its presidential flag bearer.
 However, in recent times, there has been a number of movements to the commitment, both to the personal and social change of women in their status in public life. 
Through series of women enlightenment, unrestraint and conscious raising of groups on women movement, women relegation in politics have been reduced to an extent. Women through several of these platforms have played influential roles and this has further spurred more women in to politics.










CHAPTER THREE
RESEARCH METHODOLOGY
3.1	INTRODUCTION
A research comprises defining and redefining problems, formulating hypothesis or suggesting solutions; collecting, organizing and evaluating data; making deductions and reaching conclusions; and at last carefully testing the conclusions to determine whether they fit the formulated hypothesis. Clifford Woody (2007). However, the success, reliability and validity of any research work is highly determined by the research method adopt by a researcher to collect data, collate data and analysis the data for comprehensive interpretation. Thus, this chapter describes the methodological framework that will be used in attaining the stated objectives of this study. The research design, population of the study, sample size and sampling technique, research instrument, validity of the research instrument, reliability of research instrument will be examined along with the method of data analysis employed. 
3.2	RESEARCH DESIGN
This study adopted a survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as averred by Kerlinger & Lee [2000]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
 3.3	POPULATION OF THE STUDY
The population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. Wimmer and Dominick [2006]. The population of this study covered women in Ilorin. However, the total population of Ilorin is 1,030,498 according to world population (2022). Hence, the target population of this study nosedived to women in Ilorin west local government. According to the Nigeria Bureau of Statistic (2016), the project population of Ilorin-west local government is 515,674. The population of women in the local government is estimated to 232,053 being 45% of total population of the local government. (Olalekan Aduloju, 2019). Thus, the target population of this study is 232,053 populations of women in Ilorin-west local government. 
3.4	SAMPLE SIZE AND SAMPLE TECHNIQUES
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.
The sample size of this study is limited to two-hundred (200) respondents in Ilorin-west local government. The researcher adopted purposive sampling technique to select 100 respondents each in Baboko and Surulere communities, Ilorin, Kwara State.
3.5	INSTRUMENTATION
Questionnaire was used as the research instrument. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contain items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
3.6	VALIDITY AND RELIABILITY OF THE INSTRUMENT
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires.  A constructed questionnaire was given to the project supervisor for scrutiny. This was imperative in order to ensure validity of the research data.
3.7	METHOD OF DATA COLLECTION
The data for this research work is collected through the administration of questionnaires to respondents in the study areas. This instrument was used to elicit demographic data for specific questions for the study. To ensure accurate data collection, questionnaires were administered by researcher to respondents in their various locations. The above instrument [questionnaire & observation] used has helped in collecting an aggregate amount of data used for the study.
3.8	METHOD OF DATA ANALYSIS
There are various methods of analyzing data but the one used in this study is simple percentage and presented in a tabular form. Data analysis is a process of inspecting, cleansing, suggesting conclusion and supporting decision-making. The term data analysis is sometimes used as a synonym for data modeling.



CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	Introduction
This chapter presents a comprehensive analysis of the data collected to examine the influence of mass media in promoting gender equality among Nigerian in Nigeria. Through surveys, questionnaires, and content analysis, valuable insights were gained into women's perceptions, experiences, and actions in their pursuit of gender equality. The findings aim to uncover patterns, trends, and themes that shed light on the transformative potential of mass media platforms in empowering women and driving societal change. Practical recommendations will be offered to leverage mass media for promoting women's voices and advancing gender equality in Nigeria. This chapter contributes to the existing knowledge on gender equality, offering valuable insights for researchers, academics, policymakers, and practitioners.
Presentation of data
The research questionnaire was distributed to a sample size of 100 respondents, which was representative of the study population. Out of these, all 100 questionnaires were completed by the respondents, resulting in a response rate of 100%. The following table provides a concise overview of these details.
Table 4.1 Analysis of Response Rate
	Questionnaires
	Respondent
	Percentage 

	Filled 
	100
	100%

	Total
	100
	100%


Source: Field Survey 2025
4.1.1 Analysis of Respondents Demographics
TABLE 4.1.1:- SEX
	
	Frequency 
	Percentage
(%)

	Male
	53
	53

	Female
	47
	47

	Total
	100
	100


Source: Field Survey 2025
The table 4.1.1 above classifies the respondent gender from the data gather, it shows that 53 of the respondents representing (53%) were male, and 47 representing (47%) were female. Therefore, it was concluded that majority of respondents representing (53%) were male 
	
TABLE 4.1.2:- AGE
	
	Frequency 
	Percentage
(%)

	18-25
	74
	74

	26-30
	18
	18

	Above 30
	8
	8

	Total
	100
	100


Source: Field Survey 2025
	The table 4.1.2 above classifies the respondent age from the data gather, it shows that 74 of the respondent representing (74%) were between 18-25years, and 18 representing (18%) were between 25-30years. and 8 representing (8%) were above 30. 
Therefore, it was concluded majority of the respondents representing (74%) were between 18-25 years   
Table 4.1.3: Qualification 
	
	Frequency 
	Percentage
(%)

	WAEC/NECO
	17
	17

	NCE/ND
	21
	21

	HND/BSC
	57
	57

	MBA
	5
	5

	Total
	100
	100


Source: Field Survey 2025
	The table 4.1.3 above classifies the respondents qualifications. from the data gathered, it shows that (17%) that 17 of the respondents were WAEC/NECO, 21 representing (21%) were NCE/ND, 57 representing (57%) were HND/BSC and 5 representing (5%) were MBA
Therefore it was concluded that majority of the respondent representing (57%) were HND/BSC 
Table 4.1.4: Occupation
	
	Frequency 
	Percentage
(%)

	Student 
	76
	76

	Civil servant
	8
	8

	Business man/woman
	12
	12

	Unemployed
	4
	4

	Total
	100
	100


Source: Field Survey 2025
	The 4.1.4 above classifies the respondents occupation from the data gather show that 76 of the respondents representing (76%) were students, 8 of the respondents representing (8%) were civil servant, 12 of the respondents representing (12%) were businessman/woman and 4 of the respondents representing (4%) were unemployed.
Therefore, it was concluded that majority of respondents representing 76% were students.
Table 4.1.5: Religion
	
	Frequency 
	Percentage
(%)

	Christian
	68
	68

	Muslim
	32
	32

	Traditional
	0
	0

	Total
	100
	100


Source: Field Survey 2025
	The table 4.1.5 above classifies the respondents religion, from the data gathered it shows that 68 representing (68%) were Christians, 32 of the respondents representing (32%) were Muslim, and 0 of respondents representing (0%) were traditional 
Therefore, it was concluded that the majority representing (68%) were Christians
Table 4.1.6: Marital status 
	
	Frequency 
	Percentage
(%)

	Single
	85
	85

	Married
	15
	15

	Divorced
	0
	0

	Total
	100
	100


Source: Field Survey 2025
	the table 4.1.6 classifies the marital status, from the data gathered, it shows that 85 of the respondents representing (85%) were single and 15 of the respondents representing (15%) were married and no % was divorced 
Therefore, it was concluded that majority of the respondents (85%) were single
4.2 Analysis of Research Instrument
4.3.1 Analysis of Research Questions
Table 4.3.1: Public perception on mass media use on information about gender equality
	
	Frequency 
	Percentage
(%)

	Information
	59
	59

	Education
	35
	35

	Not interesting
	2
	2

	None of the above 
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that among the respondents, 59% perceive mass media as an informative source for gender equality, while 35% view it as an educative platform. A small percentage of 2% express disinterest, and 4% do not associate mass media with any of the mentioned categories. These findings underscore the significance of mass media in providing information and education about gender equality, while also highlighting the need to address disinterest and explore alternative engagement approaches for those who perceive none of the above.
Table 4.3.2: level of mass media in promoting gender equality
	
	Frequency 
	Percentage
(%)

	High
	61
	61

	Very high
	29
	29

	Low
	6
	6

	Very low
	1
	1

	None of the above 
	3
	3

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that a significant percentage of respondents, 61%, perceive mass media's level of promotion of gender equality in Nigeria as high. Furthermore, 29% of respondents consider it to be very high, showcasing the substantial impact of mass media in this regard. In contrast, only 6% perceive the level as low, with a mere 1% perceiving it as very low. Interestingly, 3% of respondents do not align with any of the given options. These findings highlight the considerable role of mass media in promoting gender equality in Nigeria, with a majority acknowledging its high or very high impact.
Table 4.3.3: Use of campaign about mass media platform
	
	Frequency 
	Percentage
(%)

	Very often
	47
	47

	Quite often
	40
	40

	Not often
	9
	9

	Not at all
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results reveal that a substantial portion of respondents, 47%, make use of mass media platforms for campaign purposes very often. Additionally, 40% of respondents engage in campaign activities quite often, indicating a significant level of involvement. On the other hand, a smaller proportion of respondents, 9%, reported not engaging in campaigns often, while only 4% indicated not utilizing mass media platforms for campaigns at all. These findings highlight the frequency and active participation of respondents in utilizing mass media for campaign purposes, underscoring its importance as a tool for gender equality.
Table 4.3.4: coming across campaign about promoting Nigerian women
	
	Frequency 
	Percentage
(%)

	Very often
	45
	45

	Quite often
	44
	44

	Not often
	7
	7

	Not at all
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that a significant number of respondents, 45%, frequently come across campaigns focused on promoting Nigerian women. Additionally, 44% of respondents reported encountering such campaigns quite often, demonstrating a high level of visibility. A smaller proportion, 7%, reported not coming across these campaigns often, while only 4% indicated not encountering them at all. These findings suggest that campaigns promoting Nigerian women are prevalent and actively observed by a considerable portion of the respondents, showcasing the efforts to raise awareness and support for women's empowerment in Nigeria.
Table 4.3.5: platforms that can be used to promote gender equality amount Nigerian women 
	
	Frequency 
	Percentage
(%)

	Twitter
	55
	55

	Facebook 
	17
	17

	Instagram
	19
	19

	Others
	9
	9

	Total
	100
	100


Source: Field Survey 2025
The questionnaire responses indicate that Twitter is perceived as the most effective platform for promoting gender equality among Nigerian women, with 55% of respondents favoring it. This finding aligns with the platform's reputation for facilitating real-time conversations, enabling the amplification of voices and the dissemination of information. Facebook received 17% of the responses, suggesting its potential as a platform for reaching a broader audience. Instagram, with 19%, also holds promise for visual storytelling and engagement. The remaining 9% of respondents highlighted other platforms, indicating the need for a diversified approach to maximize outreach and impact in promoting gender equality among Nigerian women.
Table 4.3.6: Public perception of mass media in promoting gender equality 
	
	Frequency 
	Percentage
(%)

	Encourage gender equality
	90
	90

	Discourage gender equality
	6
	6

	Not at all
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The results of the questionnaire reveal a positive public perception of mass media in promoting gender equality among the Nigerian population. A significant majority of respondents, 90%, perceive mass media as an encouraging platform for gender equality. This finding aligns with the project topic, highlighting the influential role of mass media in empowering Nigerian women and fostering their participation in gender equality. Only a small proportion, 6%, declared against mass media's impact on gender equality, indicating a potential skepticism or concerns about its effectiveness. Additionally, 4% of respondents reported not perceiving mass media as contributing to gender equality at all. These findings emphasize the importance of leveraging mass media's potential while addressing concerns and engaging with a diverse range of perspectives to foster a more inclusive and impactful gender equality landscape.
Table 4.3.7: What is Gender Equality
	
	Frequency 
	Percentage
(%)

	Yes
	94
	94

	No
	6
	6

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results pertaining to awareness of gender equality within the context of the project topic reveal encouraging findings. An overwhelming majority of respondents, 94%, expressed familiarity with the concept of gender equality. This high level of awareness suggests that Nigerian women are cognizant of the role technology and online platforms play in driving social change and advocating for women's rights. However, a small proportion of 6% indicated a lack of knowledge regarding gender equality. Addressing this knowledge gap through education and awareness campaigns can further empower Nigerian women to effectively participate in and promote gender equality.
Table 4.3.8: Social Influence Gender Equality among Nigerian Women
	
	Frequency 
	Percentage
(%)

	Yes
	78
	78

	No
	18
	18

	None of the above
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results reveal that a significant majority of respondents, 78%, believe that mass media influences gender equality in Nigeria. This finding aligns with the project topic, emphasizing the influential role of mass media in promoting women's engagement in gender equality. The acknowledgment of mass media's impact suggests that it serves as a powerful tool for raising awareness, mobilizing support, and facilitating connections among Nigerian women activists. However, a notable proportion of 18% responded negatively, indicating a differing perspective on the influence of mass media. Additionally, 4% of respondents did not align with any of the provided options, highlighting the need to consider alternative factors that may contribute to gender equality in Nigeria. Overall, these findings underscore the significance of mass media as a catalyst for promoting gender equality among Nigerian women, while acknowledging the existence of varying perceptions and influences in this context.
Table 4.3.9:  Rating the Level of Attractiveness of Youths on Mass Media
	
	Frequency 
	Percentage
(%)

	Very high
	64
	64

	High
	29
	29

	Very low 
	2
	2

	Low
	3
	3

	Average Disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that the level of interactiveness of Nigerian youths on mass media is perceived to be relatively high. A majority of respondents, 64%, rated the level as very high, emphasizing the active engagement and participation of young people on mass media platforms. An additional 29% rated it as high, further highlighting the significant involvement of youths in digital spaces. Conversely, a small percentage of 2% considered the level to be very low, while 3% rated it as low, suggesting a lower degree of interactiveness among a subset of youths. An average rating was given by 2% of respondents. These findings underscore the pivotal role of mass media in facilitating youth participation in gender equality and support the notion that Nigerian youths are actively utilizing online platforms for sociopolitical expression and engagement.
Table 4.3.10: Mass media enlighten the populace on gender equality in Nigeria
	
	Frequency 
	Percentage
(%)

	Strongly agree
	44
	44

	Agree
	46
	46

	Neutral
	6
	6

	Disagree
	3
	3

	Strongly Disagree
	1
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate that mass media plays a significant role in enlightening the Nigerian populace about gender equality in Nigeria. A substantial percentage of respondents, 44%, strongly agree with this notion, emphasizing the influential power of mass media in raising awareness and disseminating information. Furthermore, 46% agree with the statement, supporting the idea that mass media platforms contribute to enlightening the public about gender equality. A small proportion of respondents, 6%, remained neutral on the topic, while only 3% and 1% strongly disagreed and disagreed, respectively. These findings underscore the potential of mass media in educating and informing the Nigerian population about the importance and impact of gender equality in Nigeria, aligning with the goals of the project topic.
Table 4.3.11: influence of mass media on the level of gender equality among Nigerian women
	
	Frequency 
	Percentage
(%)

	Strongly agree
	37
	37

	Agree
	51
	51

	Neutral
	6
	6

	Strongly Disagree
	3
	3

	Disagree
	3
	3

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results highlight that a majority of respondents, 51%, agree that mass media has a great influence on the level of gender equality among Nigerian women. Additionally, 37% strongly agree, further emphasizing the significant impact of mass media platforms in driving gender equality. A small proportion of respondents, 6%, remained neutral on the topic, while only 3% strongly disagreed and 3% disagreed. These findings underscore the pivotal role of mass media in promoting and empowering Nigerian women in their gender equality efforts, aligning closely with the objectives of the project topic. The high agreement and strong agreement percentages highlight the transformative potential of mass media platforms in fostering gender equality and amplifying women's voices for societal change.

Table 4.3.12: Gender equality draw your interest on mass media
	
	Frequency 
	Percentage
(%)

	Strongly agree
	35
	35

	Agree
	52
	52

	Neutral
	9
	9

	Strongly Disagree
	3
	3

	Disagree
	1
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate a strong level of interest in gender equality on mass media platforms within the context of the project topic. A significant majority of respondents, 52%, agree that gender equality draws their interest, while an additional 35% strongly agree. This demonstrates the keen attention and engagement of individuals towards gender equality efforts on mass media. A small percentage of 9% remained neutral on the topic, while only 3% and 1% disagreed and strongly disagreed, respectively. These findings underscore the enthusiasm and receptiveness of individuals towards gender equality on mass media, highlighting the potential for mobilization and advocacy among Nigerian 
women.
Table 4.3.13: Mass media help disseminating instant information about the occurrence of gender equality among Nigerian women
	
	Frequency 
	Percentage
(%)

	Strongly agree
	40
	40

	Agree
	51
	51

	Neutral
	5
	5

	Disagree
	3
	3

	Strongly disagree
	1
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate that the majority of respondents, 51%, agree that mass media plays a crucial role in disseminating instant information about occurrences in gender equality among Nigerian women. Additionally, 40% strongly agree with this statement, emphasizing the significant impact of mass media in providing timely updates and raising awareness about gender equality events. A small percentage of respondents, 5%, remained neutral, while only 3% and 1% disagreed and strongly disagreed, respectively. These findings underscore the essential role of mass media platforms in facilitating the rapid spread of information and fostering real-time engagement in gender equality among Nigerian women, aligning with the objectives of the project topic. The high agreement percentages highlight the potential of mass media as a powerful tool for information dissemination and mobilization.
Table 4.3.14: mass media teaches us how to make decisions on gender equality issues
	
	Frequency 
	Percentage
(%)

	Strongly agree
	35
	35

	Agree
	51
	51

	Neutral
	9
	9

	Disagree
	3
	3

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results reveal that a significant proportion of respondents, 51%, agree that mass media helps teach them how to make decisions about gender equality issues or problems in life. Furthermore, 35% strongly agree with this statement, emphasizing the educational aspect of mass media in guiding decision-making in the context of gender equality. A small percentage of 9% remained neutral, while only 3% and 2% disagreed and strongly disagreed, respectively. These findings highlight the potential of mass media as an educational platform, empowering individuals to make informed decisions regarding gender equality issues, and aligning with the objectives of the project topic. The high agreement percentages suggest that mass media plays a pivotal role in shaping perspectives and facilitating informed decision-making in the realm of gender equality among Nigerian women.




Table 4.3.15:  positive impact of mass media in promoting gender equality
	
	Frequency 
	Percentage
(%)

	Strongly agree
	42
	42

	Agree
	47
	47

	Neutral
	7
	7

	Disagree
	2
	2

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate a strong consensus among respondents regarding the positive and significant impact of mass media in promoting gender equality. A substantial majority, 47%, agree with this statement, while an additional 42% strongly agree, emphasizing the influential role of mass media platforms in driving gender equality efforts. Only a small proportion, 7%, remained neutral, while 2% disagreed and 2% strongly disagreed. These findings highlight the transformative power of mass media in empowering Nigerian women and fostering their active engagement in gender equality, aligning closely with the objectives of the project topic. The high agreement percentages underscore the importance of mass media as a catalyst for promoting gender equality among Nigerian women and advancing their rights and causes.
Table 4.3.16: Mass media awareness is driving force behind the growth of gender equality
	
	Frequency 
	Percentage
(%)

	Strongly agree
	28
	28

	Agree
	57
	57

	Neutral
	9
	9

	Disagree
	4
	4

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results affirm that mass media awareness plays a significant role as a driving force behind the growth of gender equality. A majority of respondents, 57%, agree with this statement, while 28% strongly agree, indicating the crucial impact of mass media in promoting and advancing gender equality among Nigerian women. A small proportion of 9% remained neutral, while 4% and 2% disagreed and strongly disagreed, respectively. These findings underscore the influential role of mass media platforms in raising awareness, mobilizing support, and amplifying the voices of Nigerian women engaged in gender equality. The high agreement percentages highlight the importance of leveraging mass media as a powerful tool to drive the growth and impact of gender equality in Nigeria, aligning closely with the objectives of the project topic.
Table 4.3.17: Mass media is a double-edged sword in promoting gender equality with both positive and negative consequences
	
	Frequency 
	Percentage
(%)

	Strongly agree
	34
	34

	Agree
	52
	52

	Neutral
	8
	8

	Disagree
	2
	2

	Strongly disagree
	4
	4

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results indicate a recognition among respondents that mass media is a double-edged sword in promoting gender equality. A majority of respondents, 52%, agree with this statement, while 34% strongly agree, highlighting the acknowledgement of both positive and negative consequences associated with mass media's role in gender equality. A small proportion of 8% remained neutral, while 2% and 4% disagreed and strongly disagreed, respectively. These findings underscore the need to critically examine the impact of mass media on gender equality among Nigerian women, acknowledging its potential benefits and drawbacks. The high agreement percentages reflect the awareness of the complexities and nuances of utilizing mass media as a tool for promoting gender equality, aligning closely with the objectives of the project topic.




Table 4.3.18: Information about Nigerian women gender equality can help the public to know and support gender equality women campaign
	
	Frequency 
	Percentage
(%)

	Strongly agree
	34
	34

	Agree
	51
	51

	Neutral
	8
	8

	Disagree
	5
	5

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results highlight the perception among respondents that information about Nigerian women gender equality is crucial in enabling the public to become aware of and support women's gender equality campaigns. A majority of respondents, 51%, agree with this statement, while 34% strongly agree, emphasizing the importance of information dissemination for raising awareness and garnering support. A small proportion of 8% remained neutral, while 5% and 2% disagreed and strongly disagreed, respectively. These findings underscore the significance of providing accessible and comprehensive information about Nigerian women's activism to mobilize public support and foster a culture of support and advocacy. The high agreement percentages affirm the relevance of the project topic, emphasizing the role of information in promoting women's gender equality campaigns and driving positive change
Table 4.3.19: Mass media is useful as a tool for mobilizing and organizing gender equality movements 
	
	Frequency 
	Percentage
(%)

	Strongly agree
	33
	33

	Agree
	54
	54

	Neutral
	8
	8

	Disagree
	3
	3

	Strongly disagree
	2
	2

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results strongly support the idea that mass media is a valuable tool for mobilizing and organizing gender equality movements among Nigerian women. A majority of respondents, 54%, agree with this statement, while 33% strongly agree, emphasizing the instrumental role of mass media platforms in facilitating mobilization and organization. A small percentage of 8% remained neutral, while only 3% and 2% disagreed and strongly disagreed, respectively. These findings highlight the transformative power of mass media in enabling Nigerian women to come together, coordinate efforts, and advocate for their causes. The high agreement percentages affirm the significance of mass media as a driving force in mobilizing and organizing gender equality, aligning closely with the objectives of the project topic.
Table 4.3.20: Mass media gender equality is an effective strategy for creating change
	
	Frequency 
	Percentage
(%)

	Strongly agree
	33
	33

	Agree
	56
	56

	Neutral
	9
	9

	Disagree
	1
	1

	Strongly disagree
	1
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that mass media gender equality is an effective strategy for creating change. A majority of respondents, 56%, agree with this statement, while 33% strongly agree, highlighting the significant impact of mass media in driving positive transformation. A small proportion of 9% remained neutral, while only 1% each disagreed and strongly disagreed. These findings underscore the power of mass media platforms in amplifying voices, mobilizing support, and promoting meaningful change in the context of gender equality among Nigerian women. The high agreement percentages affirm the relevance of utilizing mass media as an effective strategy for driving impactful change and advancing the objectives of the project topic.






Table 4.3.21: Mass media users are effectively engage in gender equality through sharing and promoting content 
	
	Frequency 
	Percentage
(%)

	Strongly agree
	30
	30

	Agree
	59
	59

	Neutral
	9
	9

	Disagree
	2
	2

	Strongly disagree
	0
	0

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that mass media gender equality is an effective strategy for creating change. A majority of respondents, 59%, agree with this statement, while 30% strongly agree, highlighting the significant impact of mass media in driving positive transformation. A small proportion of 9% remained neutral, while only 2% each disagreed and strongly disagreed. These findings underscore the power of Mass media users are effectively engage in gender equality through sharing and promoting content. The high agreement percentages affirm the relevance of utilizing mass media as an effective strategy for driving impactful change and advancing the objectives of the project topic.
Table 4.3.22: Mass media users platform is responsible for rise in gender equality 
	
	Frequency 
	Percentage
(%)

	Strongly agree
	53
	53

	Agree
	35
	35

	Neutral
	11
	11

	Disagree
	1
	1

	Strongly disagree
	0
	0

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that mass media gender equality is an effective strategy for creating change. A majority of respondents, 53%, strongly agree with this statement, while 35% agree, highlighting the significant impact of mass media in driving positive transformation. A small proportion of 11% remained neutral, while 1% disagreed and 0% strongly disagreed. These findings underscore the power of Mass media users platform is responsible for rise in gender equality. The high agreement percentages affirm the relevance of utilizing mass media as an effective strategy for driving impactful change and advancing the objectives of the project topic.
Table 4.3.23: Mass media platform effectively raise awareness about social issue and encourage gender equality 
	
	Frequency 
	Percentage
(%)

	Strongly agree
	32
	32

	Agree
	60
	60

	Neutral
	6
	7

	Disagree
	1
	1

	Strongly disagree
	1
	1

	Total
	100
	100


Source: Field Survey 2025
The questionnaire results demonstrate a strong belief among respondents that mass media gender equality is an effective strategy for creating change. A majority of respondents, 60%, agree with this statement, while 32% strongly agree, highlighting the significant impact of mass media in driving positive transformation. A small proportion of 6% remained neutral, while only 1% each disagreed and strongly disagreed. These findings underscore the power of Mass media users platform is responsible for rise in gender equality. Mass media platform effectively raise awareness about social issue and encourage gender equality  The high agreement percentages affirm the relevance of utilizing mass media as an effective strategy for driving impactful change and advancing the objectives of the project topic.	

4.4	DISCUSSION OF FINDINGS
	The influence of mass media in promoting gender equality among Nigerian women is an important and relevant topic in today's digital age. Mass media platforms have become powerful tools for communication, organizing, and mobilizing individuals around various social and political issues. In the context of Nigeria, where women face numerous challenges and inequalities, mass media has provided a platform for women to voice their concerns, raise awareness, and advocate for change.
	Several studies have examined the impact of mass media on promoting gender equality among Nigerian women. These studies have found that mass media platforms, such as Facebook, Twitter, Instagram, and WhatsApp, play a significant role in empowering women and facilitating their participation in activism. Here are some key findings and observations from the research:
	Increased visibility: Mass media allows Nigerian women to amplify their voices and share their stories on a public platform. It provides them with an opportunity to reach a larger audience and gain visibility for their causes and concerns.
	Networking and collaboration: Mass media enables women activists to connect with like-minded individuals, organizations, and communities, both locally and internationally. This networking and collaboration foster solidarity, knowledge-sharing, and collective action.
	Awareness and education: Through mass media, Nigerian women can access information and resources related to their rights, gender equality, and social justice. They can learn about successful gender equality strategies, gain insights from experts, and stay updated on relevant events and campaigns.
	Mobilization and organization: Mass media platforms serve as catalysts for mobilizing and organizing political campaigns, protests, and advocacy efforts. Women can quickly disseminate information, coordinate activities, and rally support for their causes, leading to offline actions and policy changes.
	Overcoming traditional barriers: Mass media has enabled Nigerian women to overcome traditional barriers to participation in activism. It provides an avenue for women who may face restrictions due to cultural norms, limited physical mobility, or other societal constraints. Online activism allows them to engage in advocacy while maintaining a certain level of anonymity and safety.
	Countering stereotypes and challenging norms: Mass media allows Nigerian women to challenge stereotypes, debunk myths, and reshape narratives surrounding gender roles and expectations. They can use platforms to highlight their achievements, share diverse perspectives, and promote positive representations of women.
	While mass media has undoubtedly facilitated gender equality among Nigerian women, it is important to recognize that not all women have equal access or proficiency in using these platforms. Socioeconomic factors, educational disparities, and technological limitations can hinder women's participation. Moreover, online activism should be seen as complementing offline efforts rather than a substitute, as not all segments of society have equal access to the internet or engage with mass media.
	In conclusion, mass media has emerged as a powerful tool for promoting gender equality among Nigerian women. It has provided a platform for women to amplify their voices, raise awareness, mobilize communities, and advocate for social change. However, it is essential to address the digital divide and ensure that all women have equal opportunities to engage in online activism, while recognizing the importance of offline activism in driving sustainable change.
	This paper set out with three broad objectives – to establish the level of mass media adoption, the motivating factors and the pattern of usage amongst Nigeria women. Out of a total of 200 questionnaires distributed among women in Kwara statepolytechnic students through Goggle docs to fill the form online, all were returned but only 200 were found usable. Research survey was used to analyse the data using both descriptive and inferential statistics. Simple percentages were used to analyse the items on the scale as well as other variables, while was used to test the significance of age with motivation for mass media use by women.
	On the first research question, the study revealed that even though Nigerian women are still lagging behind in terms of mass media adoption, appreciable efforts is recorded as most women have embraced mass media. The study however established that, like most studies such as that of Pew Research [7,20,26] who discovered that younger people tend to embrace the mass media more than older people, same was found to be applicable in this current study. The result revealed a clear case of more women from the age bracket of 18 -32 and 34 -47 adopting mass media more. Therefore, a part of this age category and above could be the reason for the highest percentage representation.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	SUMMARY
	This project has examined the influence of mass media in promoting gender equality among Nigerian women
	The chapter one of this project states the background of the project, statement of research problem, objective research of the study, significance, scope and definition of the key terms.
	This chapter also set to know if the mass media have impact on the influence of mass media in promoting gender equality among Nigerian women. 
	The chapter two, gave a full concept of mass media, reasons for using internet, social media in Nigeria. In it the theoretical review used in this project is Agenda setting theory and uses and gratification theory because it relates to the topic and they are theories use by mass communication.
	The chapter three of this project emphasized on research methodology, population size, sampling techniques, instrument, validity and reliability instrument, method of data analysis. Among these questionnaires were used as the instrument and Kwara State Polytechnic was the case study.
	Chapter four made know the analysis of instruments, Analysis of the research question and chapter five includes; the summary, conclusion and recommendation of the study.
	The summary however, of this project is a brief account of the chapters in this project that were gotten from people’s opinion through questionnaire white the recommendation collates the necessary things to do in order to reduce or eradicate the problems of this study.
	This project critically examined the role of mass media in promoting gender equality among Nigerian women in politics, highlighting the media’s potential as a transformative force in addressing gender disparity in political participation. In a political landscape historically dominated by men, Nigerian women continue to face numerous challenges, including cultural stereotypes, lack of financial support, systemic discrimination, and limited visibility in media narratives. Despite these obstacles, the mass media has proven to be a powerful platform for shaping public opinion, influencing policy discourse, and advocating for the inclusion of women in governance.
The study emphasized how various forms of mass media—radio, television, newspapers, and online platforms—can be used to increase awareness about women’s political rights, showcase female political role models, and challenge societal norms that undermine women’s leadership capabilities. It also discussed the media’s dual role: while it can be used to promote positive narratives about women in politics, it can also reinforce negative stereotypes if not carefully managed. Therefore, responsible and gender-sensitive media coverage is essential for promoting an inclusive political environment.
Furthermore, the project explored the barriers women face in Nigerian politics, including institutional biases within political parties, cultural norms that discourage female ambition, and inadequate media representation. It also analyzed how targeted media campaigns, policy advocacy, and inclusive reporting practices can help break these barriers and encourage more women to participate in governance. The involvement of civil society, government agencies, and media organizations in collaborative efforts was also highlighted as a necessary step toward achieving gender equity in political representation.
In conclusion, this project demonstrated that the mass media is a crucial ally in the quest for gender equality in Nigerian politics. Through consistent advocacy, fair representation, and strategic communication, the media can empower women, influence cultural change, and support democratic governance. Promoting gender equality is not only a social imperative but a developmental one, and the media must continue to play its role in ensuring that women are seen, heard, and represented equally in Nigeria’s political system.
5.2	CONCLUSION 
	The promotion of gender equality among Nigerian women through mass media can never be over-emphasized, thus, this study after thorough research critically came to the conclusion that mass media plays a strong and vital aspect in promotion of gender equality among Nigerian women.
	Survey research design was used to carry out this. This concludes that mass media networking sites have created a phenomenon over the past decade and their influences are rapidly observed in our present society in the gender equality lifestyle of our women.
The role of mass media in promoting gender equality among Nigerian women in politics cannot be overstated. As the fourth estate of the realm, the media possesses the power to shape public opinion, influence cultural norms, and support democratic governance. In a society where patriarchal structures have long suppressed female political participation, the mass media serves as both a watchdog and a catalyst for change. Through consistent, inclusive, and gender-sensitive reporting, the media can challenge stereotypes that portray politics as a male domain and instead highlight the competence, achievements, and leadership qualities of women in political spaces.
Despite efforts made so far, Nigerian women remain grossly underrepresented in politics due to a combination of cultural, structural, and institutional barriers. However, with the increasing reach of mass media—especially radio, television, print, and digital platforms—there is a unique opportunity to amplify the voices of women, mobilize public support, and pressure political parties and stakeholders to adopt gender-inclusive policies. Media campaigns, political debates, interviews with female candidates, and documentaries on women’s political achievements can all contribute to changing public perceptions and encouraging more women to participate actively in governance.
Moreover, collaboration between media institutions, civil society organizations, and government agencies is essential to create a media landscape that actively supports gender equality. Policies that encourage fair representation of women in media content, along with training for journalists on gender-sensitive reporting, will further enhance the media's contribution to political inclusiveness.
In conclusion, promoting gender equality in Nigerian politics requires a multifaceted approach, and the mass media must remain at the forefront of this movement. When used effectively, the media can break traditional gender barriers, promote female political role models, and support a more balanced and inclusive democratic process. As Nigeria continues to strive toward true democratic values, the empowerment of women through media advocacy is both a necessity and a right that must be pursued with commitment and intentionality.
In the journey toward achieving gender equality in Nigerian politics, the mass media stands out as a vital instrument for advocacy, education, and societal transformation. Its ability to reach millions of people across urban and rural areas makes it a strategic platform for reshaping public perceptions and dismantling long-standing gender stereotypes that have historically limited women’s political aspirations. By highlighting the achievements, struggles, and capabilities of women in political roles, the media not only informs the public but also inspires a new generation of women to seek leadership positions.
The underrepresentation of women in Nigerian politics is not merely a reflection of political structures but a manifestation of deeper cultural and social biases. The media has the capacity to challenge these biases by promoting narratives that celebrate gender diversity in leadership. For example, news coverage that gives equal prominence to male and female political figures, talk shows that allow women to articulate their policy ideas, and opinion pieces that advocate for inclusive governance can significantly influence public attitudes. Such content helps to normalize women’s participation in politics and increases their visibility in a landscape traditionally dominated by men.
Furthermore, in a country like Nigeria with diverse languages, cultures, and access levels, community radio and local media outlets are especially powerful in reaching marginalized populations. These platforms can be used to educate rural women about their political rights, encourage voter participation, and provide platforms for female candidates to connect with constituents. This localized approach ensures that efforts to promote gender equality are not limited to urban centers but extend to grassroots communities where resistance to female leadership may be stronger due to entrenched cultural norms.
However, for the media to fully play its role, it must also undergo internal transformation. Media organizations need to promote gender equity within their own ranks by hiring more women in leadership and editorial positions and ensuring fair representation of women in media content. Journalists must be trained to recognize and avoid sexist reporting practices and to adopt a more balanced and respectful tone when covering female politicians. When the media becomes a model of gender equality, it gains greater moral authority to advocate for change in the broader political system.
5.3	RECOMMENDATIONS 
The Beijing Platform offers the development community some practical solutions to strengthen women’s online political advocacy. Critical areas G and H both explicitly recognized the importance of stronger female representation in decision-making processes and public life as a means to tackle entrenched inequality, discrimination and negative gender stereotypes. Two proposed targets under Goal 5 echo Beijing (Targets 5.5 and 5b), providing scope to build on Beijing and take advantage of the rise of new technologies to strengthen women’s political voice and impact.
During the Wikigender online discussion, participants shared examples of effective strategies to make women’s voices heard in the SDGs in order to achieve equality. Below are three recommendations drawn from the Beijing Platform and from the discussion:
· “Train women to make greater use of information technology for communication and the media” (para 242b): Ensuring equal access to and use of new technologies is critical for maximising mass media’s advocacy role. Training gender advocates on strategic means for organising an online campaign (e.g. use of hashtags, monitoring impact, identifying target audiences and developing strong messaging) could optimise women’s mass media use.
· “Increase women's capacity to participate in decision making and leadership” (obj. G.2.): Increasing female leadership in media organisations as well as in decision-making processes can help the success of online advocacy campaigns focusing on women’s rights. Strategic partners can ensure that the policy loop is complete and that advocacy can influence both decision-making processes and public awareness on key women’s rights issues.
· Involve a cross-sector of actors, including grassroots women’s networks, traditional media and men: Mass media campaigns need to build on and collaborate with local women’s movements in order to strengthen advocacy efforts. In particular, linking mass media with traditional media can scale up campaigns. Moreover, involving men and other non- traditional partners can reinforce messaging and help campaigns attract greater attention both locally and globally.
· Media organizations should adopt and enforce gender-sensitive reporting guidelines. Journalists and editors must be trained to avoid reinforcing harmful stereotypes and to present women politicians based on their qualifications, ideas, and achievements rather than their marital status, appearance, or family roles. News content should be balanced and fair, giving equal airtime and coverage to female political aspirants and leaders, particularly during election seasons. This will help normalize women’s participation in politics and reshape public perceptions.
· Government and regulatory bodies such as the Nigerian Broadcasting Commission should implement policies that encourage or mandate inclusive political coverage. This may include requiring broadcasters to allocate a certain percentage of political airtime to women candidates or to feature female analysts and commentators in political discussions. Such policies would ensure that women’s voices are not marginalized in national discourse.
· Media campaigns specifically aimed at educating the public on gender equality and women’s rights in politics should be initiated. These campaigns can be carried out in local languages via radio, television, and social media platforms to reach wider and more diverse audiences, especially in rural areas where cultural resistance to female leadership is stronger. Highlighting success stories of women who have excelled in political roles can also inspire and motivate young women to take up leadership positions.
· Civil society organizations and women advocacy groups should partner with media houses to run mentorship and capacity-building programs for aspiring female politicians. Through media-supported workshops, interviews, and policy forums, women can be empowered with the skills and exposure needed to compete effectively in Nigeria’s political space. These collaborations can also be used to lobby political parties to adopt internal policies that favor the inclusion of women, such as gender quotas and support structures for female candidates.
· Media houses should take the lead in promoting internal gender balance by employing more women in leadership roles such as editors, producers, and news directors. A more gender-balanced media workforce is likely to produce more balanced content and offer diverse perspectives on political issues.
· The use of digital and social media platforms should be expanded as a strategic tool for advocacy. Social media has proven to be a low-cost and powerful channel for political engagement, especially among youth. It should be harnessed to promote awareness campaigns, host online political discussions with female leaders, and mobilize support for women candidates.
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QUESTIONNAIRE

Department of Mass Communication
Institute of Information Communication Technology
Ilorin, Kwara State

Dear respondent,
I am a student of Kwara State Polytechnic department of mass communication conducting a research on the topic “Role of mass media in promoting gender equality Among Nigeria Women in Politics”.
I hereby request your assistance in answering the following questions as true as possible. We assure you that all information provided by you will be treated with almost confidentially and shall be used for academic purpose only.
Thanks. 
INSTRUCTION: PLS TICK (   ) the answer you consider appropriate, the questionnaire divided into two part 

SECTION A
1. Sex: (a) Male (b) Female
2. Age: (a) 18-25 (b) 26-30 (c) Above 30
3. Qualification: (a) WAEC/NECO (b) NCE / ND (c) HND / BSC (d) MBA 
4. Occupation: (a) student (b) Civil servant (c) Business man /woman (d) Unemployed 
5. Religion: (a) Christian (b) Muslim (c) Traditional
6. Marital Status: (a) Single (b) Married (c) Divorced

SECTION B:
7.	What is the public perception of mass media use on information about gender equality? (a) Informative ( ) (b) educative ( ) (c) not interesting ( )  (d) none of the above ( )
8.	What is the level of mass media in promoting gender equality in Nigeria? (a) high ( )  (b) very low( ) (c) low ( ) (d) none of the above ( )
9.	How often do you make use of mass media platform (a) very often ( ) (b) quite often ( ) (c) not often ( ) (d) not at all ( )
10.	How often do you come across campaign about promoting gender equality (a) very often ( ) (b) quite often ( ) (c) not often ( ) (d) not at all ( )
11.     	What is the public perception of mass media in promoting gender equality (a) encourage gender equality ( ) (b) declare against gender equality ( ) (c) not at all ( )

SECTION C
Keywords: SA-Strongly Agree, A-Agree, N-Neutral, D-Disagree, and SD-Strongly Disagree
	
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	Mass media enlighten the populace on the gender equality in Nigeria
	
	
	
	
	

	2
	Mass media has a great influence on the level of gender equality in Nigeria.
	
	
	
	
	

	3
	Gender equality draws your interests on mass media.
	
	
	
	
	

	4
	Mass media helps to disseminating instant information about occurrence on gender equality in Nigeria
	
	
	
	
	


	
	STATEMENT
	SA
	A
	N
	D
	SD

	5
	Mass media have a positive significant impact on promoting  gender equality
	
	
	
	
	

	6
	Mass media awareness is a driving force behind the growth of  gender equality
	
	
	
	
	

	7
	Mass media is a double edged sword in promoting   gender equality  with both positive and negative consequences
	
	
	
	
	

	8
	Information about women  gender equality  can help the public to know and support  gender equality  campaign 
	
	
	
	
	

	9
	Mass media is useful as a tool for mobilizing and organizing  gender equality movements
	
	
	
	
	




	
	STATEMENT
	SA
	A
	N
	D
	SD

	10
	social media activism is an effective strategies for creating social change
	
	
	
	
	

	11
	Mass media users are effectively engage in gender equality through sharing and promoting content
	
	
	
	
	

	12
	Mass media platforms effectively raise awareness about gender equality issues
	
	
	
	
	

	13
	Mass media help amplify marginalized voices of women and promote social justice movement 
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