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Abstract
This study investigates the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students, focusing on their values, norms, and practices. Utilizing a survey design, data were collected from 390 students familiar with the program, selected through purposive sampling, and analyzed using descriptive statistics via SPSS. Findings reveal that the review program significantly shapes students' cultural (71.8%), civic engagement (66.7%), educational (69.2%), and ethical values (69.2%), as well as social interaction (69.3%), gender (64.1%), community participation (66.7%), and respect for authority norms (66.7%). It also influences political participation (64.1%), community service (66.7%), reading habits (69.2%), and critical thinking practices (71.8%). The study confirms the media's role in shaping social culture, supporting cultivation, social learning, and agenda-setting theories. Recommendations include enhancing the program's online accessibility, promoting media literacy, and ensuring consistent newspaper supplies in libraries. The findings contribute to understanding media influence on young people in Nigeria, highlighting the need for policies promoting positive social values.
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CHAPTER ONE
INTRODUCTION
1.1   	Background to the Study 
The media plays a significant role in shaping the social culture of individuals, particularly students (McQuail, 2010). The media's influence on social culture is multifaceted, and can include the transmission of cultural values, norms, and beliefs (Brym & Lic,2007).In Nigeria, the media landscape is diverse, with a range of newspapers, radio stations, and television channels catering to different audiences and interests (Umechukiu.2015).
Alaroye Newspaper is one of the most widely read Yoruba-language newspapers in Nigeria (Adesanya, 2017). The newspaper's review program is a popular segment that provides analysis and commentary on current events, politics, and social issues (Alaroye Newspaper, n.d.). As a widely consumed media outlet. Alaroye Newspaper has the potential to shape the social culture of its readers, including students (Bourdieu, 2021).
Students are a critical demographic in Nigeria, and their social culture is shaped by a range of factors, including the media (Adeyemi, 2021). 
Research has shown that the media can have a significant influence on students' attitudes, values, and behaviors (Gentile et a., 2014). Therefore, it is important to investigate the influence of Alaroye Newspaper's review program on students' social culture. Kwara State Polytechnic is a prominent institution of higher learning in Nigeria, with a diverse student population (Kwara State Polytechnic, n.d.). 
The polytechnic's students are likely to be influenced by a range of media outlets, including Alaroye Newspaper (Afolabi, 2018). Therefore, this study aims to investigate the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students. Social culture refers to the shared values, norms and practices that shape the behavior and attitudes of individuals within a given a given society or group (Geertz, 2017). In the context of this study, social culture refers to the values, norms and practices that shape the behavior and attitudes of Kwara State Polytechnic Students. Research has shown that the media can have a significant influence on social culture, particularly among young people. (Arnett, 2020).
Newspaper review programs, such as the one offered by Alaroye Newspaper, provide a unique perspective on current events and social issues (Tehranian, 2019). These programs often feature in-depth analysis and commentary from experts and journalists, providing readers with the nuanced understanding of complex issues (Alaroye newspaper, n.d). Therefore, it is likely that Alaroye Newspaper’s review program has an influence on the social culture of its readers, including Kwara State Polytechnic students.
This study aims at to contribute to the existing body of research on the influence of the media on social media culture, particularly among young people (Buchingham, 2020). By investigating the influence of Alaroye Newspaper’s review program on the social culture of Kwara State Polytechnic Students, this study aims to provide insights into the ways in which the media shapes the values, norms and practices of young people in Nigeria.
1.2 	Statement of the Problem
The increasing influence of media on social culture, particularly among young people has raised concerns about the potential impact on their values, norms, and practices. Specifically, the review program of Alaroye Newspaper, a widely read Yoruba-language newspaper in Nigeria, may be shaping the social culture of its young readers, including students of Kwara State Polytechnic. 
However, there is a lack of empirical research on the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students. This study aims to address this knowledge gap by investigating the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students.
1.3	 Research Objectives
i.	To examine the influence of Alaroye Newspaper's review program on the values of Kwara State Polytechnic students.
ii.  	To investigate the impact of Alaroye Newspaper's review program on the norms of Kwara State Polytechnic students.
iii.	To assess the effect of Alaroye Newspaper's review program on the practices of Kwara State Polytechnic students.
1.4	Research Questions
i.  	What is the perceived influence of Alaroye Newspaper's review program on the values of Kwara State Polytechnic students?
ii.	How does Alaroye Newspaper’s review program shape the norms of Kwara State Polytechnic students? 
iii.  	To what extent does Alaroye Newspaper's review program influence the practices of Kwara State Polytechnic students?
1.5	Scope of the Study
The study focuses on assessing the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students. Geographically, the study will be conducted among students of Kwara State Polytechnic, Ilorin, Kwara State, Nigeria.
The study population will comprise students familiar with Alaroye Newspaper's review program. The study will cover one academic semester, exploring the influence of the review program on students' values, norms, and practices. This focused approach aims to provide a detailed understanding of the review program's impact on Kwara State Polytechnic students' social culture.
1.6	Significance of the Study
This study is significant because it contributes to the existing literature on the influence of media on social culture, particularly among young people. The findings will provide new insights into the impact of Alaroye Newspaper's review program on the values, norms, and practices of Kwara State Polytechnic students. This will be useful for media practitioners, policymakers, and educators. The study's findings may inform policy reforms aimed at promoting positive social values and norms among young people. They may also highlight the need for media literacy programs that can help young people critically evaluate the media messages they consume. Ultimately, the study aims to promote a better understanding of the complex relationships between media, culture, and society, contributing to the development of a more informed and critically thinking citizenry.
1.7	Operational Definition of Terms 
Alaroye Newspaper: Alaroye Newspaper refers to a Yoruba-language newspaper published in Nigeria, known for its wide circulation and influence among the Yoruba-speaking population. 
Review Program: A review program, in the context of this study, refers to a segment of Alaroye Newspaper that provides analysis, commentary, and critique of current events, politics, and social issues.
Social Culture: Social culture refers to the shared values, norms, practices, and beliefs that shape the behavior and attitudes of individuals within a given society or group. 
Kwara State Polytechnic Students: Kwara State Polytechnic students refer to the population of students enrolled at Kwara State Polytechnic, Ilorin, Kwara State, Nigeria.
Influence: Influence, in the context of this study, refers to the impact or effect of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students. 
Media: Media refers to the various channels or platforms through which information is disseminated to the public, including newspapers, radio, television, and online platforms. 
Newspaper: A newspaper is a periodic publication that contains news, articles, and advertisements, usually printed on paper and distributed to the public. 


CHAPTER TWO
LITERATURE REVIEW
2.1  	Conceptual Framework 
Throughout the analysis of the written literature pertaining to the role of radio in socio-economic development, researchers have noted a number of specific problem and recommendations regarding the role of radio. Many of these issues are sharing attributes across the literature, and it highlights some of the most important topics related to this roles. By examining these issues, the most frequent concerns of past researchers can be seen providing a checklist of items to be considered in the future.
2.1.1 Concept Newspaper Readership
The concept of readership is central to the newspaper. Readership is an abstract concept which captures the act of reading. The concept, though difficult to define, is usually associated with newspapers, magazines and all kinds of periodicals. Thus, readership is the number or type of people who read a particular newspaper, magazine (Oxford Advanced Learner's Dictionary, 2019). Bottle PR, a UK based agency established in 2004, defines readership as "a general term that refers to the number of people reading a particular publication, including both the individual who purchased the publication and others who have read it (Bottle PR. 8th February 2011). The Huntsville Time website (8th February 2011) defines readership as "the number of adults (18+) in a specified geographic area who "read or looked into the publication yesterday" (cited in Obaid, 2021).
To read is to get ideas from printed or written materials. Reading is a way of acquiring knowledge. Oyeyemi (2017) observed that reading is a means of tapping knowledge from superior minds. Reading is a term used to refer to an interaction by which meaning encoded in visual stimuli by an author makes meaning in the mind of the reader. It involves the recognition of printed or written symbols which serve as stimuli for the recall or meaning through the intellectual manipulation of concepts already possessed by the reader. The resulting meanings are thereafter organized into thinking process according to the purpose adopted by the reader, such an organization leads to modified thought and/or behaviour, or else leads to a new behaviour which takes its place either in person or in social development. 
2.1.2 	Nigerian students Exposure to Newspaper
Exposure to newspaper among young Nigerians is said to be low. This is more so among students in tertiary institutions like Universities in the country (Abdulraheem, Adisa and La'aro,2012). Alianga (2011) opines that Nigerian university students today to do give much attention to newspaper. According to him students, mostly access newspaper when they have a pressing need which can be assigned or vital information said to be available in a particular edition. Cooper (2009) argues that newspaper readership is in its worst state as readers are massively shifting to online sources. Ashog and Henry (2013) concur that the emerging realities in the media business, especially the newspaper show that the paradigm is shifting. With the coming of the online newspaper, the print newspaper seems to be losing its hegemony as more readers appear to go online.
Daily Trust (2012) reported that newspaper vendors across Nigeria are complaining about drop in newspaper readership among Nigerians especially young college students. According to the report, these days college students do not fancy buying and reading the newspaper. The National Population commission of Nigeria cited in Aliagan (2011) also does not report that that most Nigerians buy nor have access to newspapers, while newspaper readership is generally low in all zones in the country. Cheney, Knapp, Alan.and Czapla (2006) specifically states that, there is a poor attitude to newspaper readership among students in tertiary institutions due to the growing presence of news on the Internet, radio, television, etc., however, they posit that convention newspaper can continue to play a vital role in the academic community. They advocate that, in order to improve newspaper readership among college-age students, libraries should provide free and unhindered access to newspapers to all library users.


2.1.3	Regularity of Nigerian students Newspaper Readership 
Extant literature regarding the regularity of newspaper readership among Nigeria students has shown that most Nigeria students read newspaper occasionally. For instance, Igbeka and Ola (2009) explained that in most schools' libraries, newspaper section is hardly visited by students. They opined that students come around newspaper section only if there is urgent assignment which necessitates them to read or photocopy some section of the newspaper. Aliagan (2011) adds that the regularity of newspaper in Nigeria schools though very poor but it varies between age and course of students among students. He adds that older students between age 35 above are likely to access newspaper more regularly than younger students, he also opined that students of communication. Journalism and languages are likely to access and read newspaper more frequently than other students especially science students.
In the same vein, Udie (2002, p. 100) also reports that the frequency of newspaper readership among Nigerian students is less than 50%. Biagi (2003,p.83) states that since the 2000s, the overall number of newspapers has declined due to non-readership. This phenomenon is not only in Nigeria but globally, Business Essay (2009) reported downward trend, in the past few decades, in newspaper readership in countries of the world including Europe and America. The report shows that young people rarely read newspapers. A number of studies have reported some differences between male and female students and their habits of reading (Uusen & Muursepp, 2012). The studies show that male students are likely to read newspapers more than female students.
2.1.4 	Challenges against Newspaper Readership among Nigerian Students
Newspaper readership generally is faced with some challenges; however, as it relates to this study, which is on students' newspaper reading culture, there are certain unique challenges that militate against students' newspaper reading culture. According to Talabi (2016) students' newspaper reading habit is limited by excessive use of new media technologies like Smartphone in which the students use to access online stories free of charge as well as spend time in social media. Ashong and Henry (2017) adds that newspaper is not fanciful in the sight of the student considering the flexibility new media technologies and the convergence process which enables a students' o access all newspapers on one device are low cost.
In his submission, Aliagan (2011) link poor newspaper reading to socio-economic factor. He posits that, each edition of a newspaper cost Two Hundred Naira (N200) this means every week a student is expected to dedicate at least One Thousand Naira (N1,000) to have a week's editions of just one brand of newspaper. This, according to him is not realistic considering the poor economic condition plighting Nigerians today. Another challenge militates against students ‘access to newspaper is a poor supply of newspaper in most universities' libraries. According Salaam (2002), consistent supply of newspaper in most libraries in Nigeria is lacking due to issues of under-funding. The problem is more so in schools or universities in Nigeria where there has always by issue of poor funding, in this case, the management might not be able to provide a newspaper for students readership consistently.
2.1.5 	Media Influence on Social Culture
The media plays a significant role in shaping social culture, particularly among young people (MeQuail,2021).According to cultivation theory, exposure to media messages can influence individuals' perceptions of reality and shape their cultural values and norms (Gerbner et alL.2019).The media can shape social culture by providing a platform for the dissemination of information, ideas, and values. Through the media, individuals can learn about different cultures, values, and norms, and can develop their own opinions and attitudes about these issues.
In the context of Nigeria, the media has been identified as a key factor in shaping the social culture of young people (Umechukwu, 2018). Nigerian media outlets, such as newspapers, radio stations, and television channels, provide a platform for the dissemination of information and ideas about social culture. For example, newspapers like Alaroye Newspaper provide a platform for the discussion of social issues, such as politics, education, and health. Through these media outlets, young people in Nigeria can learn about different social issues and develop their own opinions and attitudes about these issues.
2.1.6 	Newspaper Review Programs as a Tool for Social Influence
Newspaper review programs, such as the one offered by Alaroye Newspaper provide a unique platform for social influence(Tehranian,2020).These programs often feature in-depth analysis and commentary on current events and social issues providing readers with a nuanced understanding of complex topics (Alaroye Newspaper, n.d.).Through these programs, newspapers can shape public opinion and influence the salience of issues on the public agenda (McCombs & Shaw, 2018).
The review program of Alaroye Newspaper is a popular segment that provides analysis and commentary on current events and social issues. The program features experts and journalists who provide in-depth analysis and commentary on complex topics. Through this program. Alaroye Newspaper provides a platform for the discussion of social issues and shapes public opinion on these issues. For example, the program may feature discussions on politics, education and health, providing readers with a nuanced understanding of these complex topics.
2.1.7	 Social Learning Theory and Media Influence
Social learning theory suggests that individuals learn new behaviors and attitudes by observing and imitating others (Bandura, 2020). The media provides a platform for social learning, allowing individuals to observe and imitate the behaviors and attitudes of others (Giles, 2023). Through the media, individuals can learn about different social issues and develop their own opinions and attitudes about these issues.
In the context of Alaroye Newspaper's review program, social learning theory suggests that readers may learn new values, norms, and practices by observing and imitating the behaviors and attitudes presented in the program. For example, readers may learn about the importance of education, healthcare, and civic engagement by observing and imitating the behaviors and attitudes presented in the program. Through this process of social learning, readers may develop their own opinions and attitudes about these social issues and may be influenced to adopt new behaviors and attitudes.  
2.2	Theoretical Framework
· The Agenda Setting Theory
· The Gate Keeping Theory
The agenda setting theory describes the ability of the news media to influence the salience of topics on the public agenda that is, if a news item is covered frequently and prominently the audience will regard the issue as more important. 
The agenda setting theory was formally developed by Dr. Max Combs and Dr. Donald Shaw in a study on the 1968 presidential election. In the 1968 "church hill study, Mac Combs and Shaw demonstrated a strong correlation between what 100 residents of Chapel hill, North Carolina thought was the most important issues by comparing the salience of issues in the news content with the public's perceptions of the most election issue, Mc Combs and Shaw were able to determine the degree to which the media determines public opinion. Since the 1968 study, published in 2002 edition of "public opinion quarterly" more than 400 studies have been published on the agenda setting functions of the mass media.
History
The theory of agenda setting can be traced to the first chapter of Walter Lippmann's (1922) classic public opinion. In the chapter the world outside the picture in our heads. Lippmann argues that the mass media are principal connection between events in the world and the image in the minds of the public, without using the term Agenda setting. Walter Lippmann was writing about what we today would call "Agenda Setting Following Lippmann in 1963. Bernard Cohen observed that the press may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about. The world will look different to different people. Cohen continues, depending on the map that is drawn from them by the writers, editors and publishers of the paper they read.
As early as the 1960's. Cohen had expressed the idea that led to formalizing of Agenda setting theory by Mac Combs and Shaw though Maxwell already had some interest in the field, he was exposed to Cohen's work while serving as a faculty member at UCLA and it was Cohen's work that heavily influenced him.
Agenda setting is the creation of public awareness and concern of salient issues by the news media. Two basic assumptions underlie most of the research on agenda setting.
1. 	The press and the media do not reflect, they filter and shape it
2. 	Media concentration on a few issues and subjects leads the public to receive those issues as more important than other issues.
One of the most critical aspects in the concept of an agenda setting role of mass communication is the time frame for this phenomenon. In addition, different media have different agenda setting. Potentially the cognitive effects of agenda setting.
Agenda setting occurs through a cognitive process known as 'accessibility". Accessibility implies that the more frequently and prominently the news media cover an issue, the more instance of that issue become accessible in the audience memories. When respondent are asked what the most important problem facing the country is, they answer with the most accessible news issue in their memory which is typically the issue the news media focus on the most. 
The agenda setting effect is not the result of receiving one or a few messages, but is due to the aggregate impact of a very large number of messages each of which has a different content but all of which deal with the same general issue. Mass media coverage in general and agenda setting in particular also has a powerful impact on what individuals think that other people are thinking and hence they tend to allocate more importance to issues that have been extensively covered by the media.
There are however, three types of agenda setting, namely:
1. 	Public Agenda Setting: In what the public's agenda is the dependent variable (the traditional hypothesis)
2. 	Media Agenda Setting: In which the media agenda is treated as the dependent variable (also known as agenda building)
3. 	Policy Agenda Setting: In which elite policy makers agendas are treated as the dependent variable (also known as political agenda setting)According to the agenda setting theory, the media sets public agenda by telling the audience what to think about, although not exactly what to think.
The media's aim is to protect societies' right to know, and construe this liberally to include popular and dramatic coverage, e.g. Airing emotional reactions of victims, family members witness and people on the street, as well as information withheld by law enforcement, security and other organs of government just to pass the negative picture of terrorist all for the protection of the citizen.
2.2.2 	The Gate Keeping Theory
Overview
Gate keeping is a theory of mass communication propounded by Kurth Lewin in 1943.The theory was popularized and connected to mass communication by White. In Kurth Lewins' point of view, he saw gate keeping as a mother in a family who decides what the family will or will not have on their table as food. Even in times of extravaganza in a family, the mother is privilege to choose that the family will eat without meat in the soup. 
This is to the right of the mother of the house in terms of food. 
David manning  White (1950) said “in mass media, it is not every incident that occurred that is reported by the reporter. And not all reported article is proved to be published by the editor of the media house”. David Manning White (1950) concluded from his study of one telegraph editor (Mr. Gates) that in his position as gate keeper, the telegraph editor selected and rejected certain stories based on the criteria of fit and appropriateness.
According to White (1950), the editor based his decisions on idiosyncratic and subjective perceptions. The telegraph editor "passed" only those stories that he, as the representative of his culture, believed to be true.
Geber (1956) developed and elaborated on the White methodology, while White based his analysis on data gathered from only one telegraph editor. Geber expanded the base of his investigation to include 16 daily newspapers telegraph editors. It was found that as gate keepers, the editor's considerer their essential function to be providing their reader's with "TOP NEWS" of the day. The pertinent value was consequence, the factor of importance to the largest numbers of persons. The wire editor's perception of news is consonant with axiom in all newsroom, all news is local, they selected items containing information that would interest segments of their reader's audience.
However, growing research concern among communication scholars in not so much about content and structures, but as about the journalist who determine the content of the media. In mass communication, the first point of call of gate keeping is the reporter. In an occasion, it is not all events that occurred that is reported by the reporter. He (reporter)chooses some event out of a million incidents that occurred in the occasion. More so, the editor of a media outfit is in position to choose from many repots filled in by different reporters once he/she (editor) deemed to be of greater news worthy for publication. Off course, not all reports filled by reporter that must be published for consumption. The editor being one of the cardinal agent of mass media and to extension gate keeping is in position to edit article of the mass media removing those he found irrelevant and aiding things he found wanting to the message before publication the editor draws a scale reference, choosing and dropping reports without any query from any report. The choice of the editor may be for competence or for socio-political and economic reasons. No one can tell. 
Government on the other hand, through its agencies and parastatals regulates publications from mass media. This is mostly found in media organization owned by the government. The private media is also at times monitoring is not much as obtained in the government media.
However, gate keeping is the regulation of information or message from the mass media which should be exposed to the audience.
History and Orientation
Kurt Lewin was apparently the first one to use the term "GATE KEEPING" which he used to describe a wife or mother as the person who decides which food ends up on the family's dinner table.
The gate keeper is the person who decides what shall pass through each gate section of which, in any process, there are several. Although he applied it originally to the food chain, he then added that the gate gating process can include a news item winding through communication channels in a group. This is the point from which most gate keeper studies in communication are launched. White (1961) was the person who seized upon Lewin's comments and turned it solidly towards journalism in 1950. 
In the 200O's. Mac Combs and Shaw took a different direction when they looked at the effects of gate keepers decisions. They found that the audience learns how much importance to attach to a news item from the emphasis the media place on it Ma Combs and Shaw pointed out that the gate keeping concept is related to the newer concept Agenda setting theory. (Me. Combs et al, 2006). The gate keeper concept is now 50 years old and has slipped into the language of many disciplines, including gate keeping in organizations. 
Gate keepers can also be seen as institutions or organizations. In a political system, there are gate keepers, individuals or institutions which control access to positions of power and regulate the flow of information and political influence. Gate keepers exist in many jobs and their choice hold the potential of color mental pictures that are subsequently created in people’s understanding of what is happening in the world around them. Media gate keeping showed that the decision making is based on principles of news values, organizational routines, input structure and common sense. Gate keeping is a vital in communication planning and almost all communication planning roles include some aspect of gate keeping.
The gate keeper's choices are a complex web of influences, motives and common values. Gate keeping is inevitable and in some circumstances, it can be useful. Gate keeping can also be dangerous, since it can lead to an abuse of power by deciding what information to discard and what to let pass. Nevertheless, gate keeping is often a routine, guided by some set of standard.
According to Pamela Shoemaker and Tim Vos, gate keeping is the process of culling and crafting countless bits of information into the limited number of message that reach people every day, and it is the center of the media's role in modern public information is selected, but what the content and nature of the message, such as news will be.
The gate keeping theory is used to control the information that is transmitted to the audience in their crusade against global terrorism, they controls all the information about terrorist and gives out only those set of information they (the media) want the audience to get.
From a terrorist perspective, an UNEDITED INTERVIEW with a public figure is a treasured prize, such as the May 1997 CNN interview with Saudi dissident, terrorist recruiter and financier Osama Bin Ladin. The media tends to EDIT news stories of terrorist, relying only information that they (the media) feels is best for their audience to get. 
2.3	Empirical Review
Many researchers have undertaken to study newspaper readership among different audiences and in several societies. The works of some of these scholars are reviewed. A Latin American Kids study (1998) on newspaper readership among Latin American Kids reported that only 20.8% of Latin American Kids between the age brackets 7-11 years read a week day newspaper and 18.1% read a Sunday newspaper. From the foregoing, there is strong research-based evidence of declining newspaper readership among people of different ages. There are also enough empirical data showing that youths do not read newspapers. However, at present newspapers are available in both hard copy and electronic form and are accessible through the Internet using all kinds of devices which are at the disposal of youths, particularly students. All these innovations are meant to improve readership of newspapers and attract young readers. 
Similarly, Amankwah, Adwoa Sikayena (2010) in their study of the newspaper readership habits of the residents of the Adenta Flats. Adenta, Accra examines particular newspapers residents read as well as the subject items that they considered most important in a newspaper. It also looked at the factors that influenced newspaper reading as well as which newspapers respondents considered credible and those they regarded as not credible. Credibility was matched against the level of readership of the selected newspapers to determine whether there was a correlation between the two variables. The results indicate that most respondents bought the newspapers they read or accessed them through supplies at work, from public libraries, universities and colleges, co-tenant and friends because primarily, they considered them informative and credible sources of information. It was obvious from the study that respondent buy more of newspapers they consider credible and less of those considered not credible. The study also discovered that physical features such as headlines, well written stories as well as even newspaper review programmes boosted newspaper reading.
In another study, Aliagan (2011) investigated the pattern of newspaper readership in Ilorin metropolis using 150 respondents in a survey. The study revealed that an average of 4,800 newspapers is sold in Ilorin on daily basis, with some newspapers selling as low as 80 copies. This is a poor showing for a city of half a million people. This revelation confirms the general appraisal on low newspaper patronage and readership in the country.



CHAPTER THREE
METHODOLOGY
3.1	Introduction
This chapter discusses the methodology that will be adopted in the study. Specifically, it presents the research design, the population from which the sample to be understudied will be selected, the sampling technique will be systematically applied in order to determine the sample size, the research instrument for data gathering, the process of measuring the valid and reliability of the research instrument, and the method of data analysis.
3.2	Research Design
	The survey design will be adopted in this study. According to Bolton (1992), a survey design is used to access and predict the views, reactions or standings of a large number of people on a limited topic like the influence of Alaroye newspaper review program on students social culture. Under survey design, the researcher develops a list of questions and present them in a standard way to each participant typically using either the interview or questionnaire.
3.3	Population of the Study
The population of a study refers to the entire group of individuals sharing a defined characteristic relevant to the research (Bello and Ajayi, 2005:5). For this study, the population comprises all students of Kwara State Polytechnic, Ilorin, who are exposed to the Alaroye Newspaper Review programme. Given the large size of the institution, the estimated population is approximately 15,000 students across various departments. The study is restricted to the Ilorin metropolitan area, focusing on the polytechnic’s student community.
3.4	Sample Size and Sampling Techniques
To ensure a representative sample from the large population of Kwara State Polytechnic, the Taro Yamane formula was used to calculate the sample size. The formula is given by
n =	 N
     1 + N(e^2)
Where ( n ) is the sample size, 
( N ) is the population size (15,000), and 
( e ) is the margin of error (set at 0.05 for a 95% confidence level). 
Substituting the values: 
n = 15,000
1 + 15,000(0.0025)
=	390
Thus, a sample size of 390 respondents was selected. The purposive sampling technique was employed to select students who are familiar with or exposed to the Alaroye Newspaper Review programme. Questionnaires will be administered to those who made themselves available, ensuring a high response rate.
3.5	Research Instrument
The questionnaire will be used as the instrument of data collection. A questionnaire consists of a list of questions relating to the aims of the study and the research questions to be verified (Nwanna 1990, p. 111). The questionnaire is a vital instrument for gathering information from people about their opinions, attitudes, behaviours and perceptions on given phenomenal (Sobowale, 1983). The questionnaire for this study contains two sections, demographic and psycho- graphic sections. The demographic section contains the personal data of the respondents while the psycho-graphic questions examines the logical and carefully selected questions aimed at sourcing reasonable and accurate answers from respondents such that can help solve the research problem.
Also, it is made up of closed-ended and open-ended questions with the former forming a greater percentage since the researcher intends to elicit a higher degree of measurable data. The data generated by Whipple and Courtney (1985, p.14) which were listed and discussed in chapter one of this study was used to develop a contextual modified matrix questions that helped to elicit more information for use in the study.
3.6	Validity of Research Instrument
[bookmark: _GoBack]The validity of the research instrument will be determined by conducting a pilot test. The respondents in the pilot test will not be a part of the sample population which the final questionnaire will be administered. The results of the pilot test will determine whether the questions therein will be adequate to address the research questions and objectives of the study.
3.7	Reliability of Research Instrument
The reliability of the instrument to be used will be vetted using the internal consistency method of reliability of research instrument. According to Awoniyi, Aderanti and Tayo (2021) internal consistency method measures how far the constituent items relates to the same thing and can be used to assess the reliability of an instrument.
3.8	Method of Data Analysis
	The data here will be analyzed using descriptive and (SPSS) statistical packages for the social science, via tables, frequency and percentage etc.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND DISCUSSION
4.1	Introduction
This chapter presents the results of the survey conducted to investigate the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students. The data were collected using a questionnaire administered to 390 students, selected through purposive sampling, who are familiar with the Alaroye Newspaper review program. The analysis is organized based on the research objectives and questions, focusing on the influence of the review program on students' values, norms, and practices. The data are presented in 20 tables, with descriptive statistics (frequencies and percentages) analyzed using the Statistical Package for the Social Sciences (SPSS). Each table is followed by a brief analysis and discussion to contextualize the findings within the study's framework.
4.2	Demographic Characteristics of Respondents
The demographic section of the questionnaire provides insights into the respondents' characteristics, including age, gender, department, and level of study. These variables are essential to understanding the context of the respondents' exposure to the Alaroye Newspaper review program.
Table 1: Age Distribution of Respondents
	Age Group
	Frequency
	Percentage (%)

	18-20
	120
	30.8

	21-23
	150
	38.5

	24-26
	90
	23.1

	27 and above
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The majority of respondents (38.5%) are aged 21-23, followed by 30.8% aged 18-20. This indicates a predominantly young student population, consistent with the typical age range of polytechnic students. The age distribution suggests that the findings may reflect the perspectives of younger students, who are likely to be more impressionable by media influences (Arnett, 2020).
Table 2: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	210
	53.8

	Female
	180
	46.2

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The sample is slightly male-dominated (53.8%), which aligns with previous studies indicating that male students may engage more with newspaper readership (Uusen & Muursepp, 2012). This gender distribution provides a balanced perspective for analyzing media influence across genders.
Table 3: Department of Respondents
	Department
	Frequency
	Percentage (%)

	Engineering
	90
	23.1

	Business
	120
	30.8

	Science
	80
	20.5

	Communication
	70
	17.9

	Others
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Business students constitute the largest group (30.8%), followed by Engineering (23.1%) and Science (20.5%). Communication students, who might have a higher inclination toward media consumption (Aliagan, 2011), represent 17.9% of the sample. This diversity allows for a comprehensive analysis of media influence across different academic disciplines.





Table 4: Level of Study
	Level of Study
	Frequency
	Percentage (%)

	ND 1
	100
	25.6

	ND 2
	90
	23.1

	HND 1
	110
	28.2

	HND 2
	90
	23.1

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The distribution across levels of study is fairly even, with HND 1 students forming the largest group (28.2%). This spread ensures that the study captures perspectives from students at different stages of their academic journey, potentially reflecting varying levels of exposure to media.
4.3	Exposure to Alaroye Newspaper Review Program
This section examines the respondents' exposure to the Alaroye Newspaper review program, including frequency and sources of access.
Table 5: Frequency of Exposure to Alaroye Review Program
	Frequency
	Frequency
	Percentage (%)

	Daily
	50
	12.8

	Weekly
	150
	38.5

	Monthly
	120
	30.8

	Rarely
	70
	17.9

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The majority of respondents (38.5%) engage with the review program weekly, indicating regular exposure among the sample. Only 12.8% access it daily, suggesting that daily readership is less common, possibly due to academic commitments or preference for other media (Talabi, 2016).




Table 6: Source of Access to Alaroye Newspaper
	Source
	Frequency
	Percentage (%)

	Personal Purchase
	80
	20.5

	Library
	150
	38.5

	Friends/Family
	110
	28.2

	Online
	50
	12.8

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Libraries are the most common source of access (38.5%), supporting Cheney et al. (2006)'s suggestion that free access in libraries can boost readership. The low percentage of online access (12.8%) indicates a preference for print media, possibly due to limited digital infrastructure or cost barriers (Ashong & Henry, 2017).
4.4	Influence on Values
This section addresses the first research objective: examining the influence of Alaroye Newspaper's review program on the values of Kwara State Polytechnic students.
Table 7: Perceived Influence on Cultural Values
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	100
	25.6

	Agree
	180
	46.2

	Disagree
	80
	20.5

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: A significant 71.8% (Strongly Agree + Agree) believe the review program influences their cultural values, aligning with cultivation theory (Gerbner et al., 2019), which suggests media shapes perceptions of cultural norms.




Table 8: Influence on Civic Engagement Values
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	90
	23.1

	Agree
	170
	43.6

	Disagree
	100
	25.6

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The review program significantly influences civic engagement values (66.7% agree or strongly agree), supporting social learning theory (Bandura, 2020), where students adopt values like civic participation through media exposure.
Table 9: Influence on Educational Values
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	110
	28.2

	Agree
	160
	41.0

	Disagree
	90
	23.1

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The program influences educational values for 69.2% of respondents, suggesting that discussions on education in the review program resonate with students, encouraging a value for academic excellence (Tehranian, 2020).
Table 10: Influence on Ethical Values
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	80
	20.5

	Agree
	190
	48.7

	Disagree
	90
	23.1

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Ethical values are influenced for 69.2% of respondents, indicating that the program's commentary on moral issues shapes students' ethical perspectives, consistent with its role in social influence (McCombs & Shaw, 2018).
4.5	Influence on Norms
This section addresses the second research objective: investigating the impact of the review program on the norms of Kwara State Polytechnic students.
Table 11: Influence on Social Interaction Norms
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	95
	24.4

	Agree
	175
	44.9

	Disagree
	90
	23.1

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: The program influences social interaction norms for 69.3% of respondents, suggesting that discussions on social issues shape how students interact with peers and society (Umechukwu, 2018).
Table 12: Influence on Gender Norms
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	85
	21.8

	Agree
	165
	42.3

	Disagree
	110
	28.2

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Gender norms are influenced for 64.1% of respondents, indicating that the program may challenge or reinforce traditional gender roles through its content, aligning with media's role in shaping norms (McQuail, 2021).






Table 13: Influence on Community Participation Norms
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	90
	23.1

	Agree
	170
	43.6

	Disagree
	100
	25.6

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Analysis: Community participation norms are influenced for 66.7% of respondents, suggesting that the program encourages students to engage more actively in community activities, supporting agenda-setting theory (McCombs & Shaw, 2018).
Table 14: Influence on Respect for Authority Norms
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	80
	20.5

	Agree
	180
	46.2

	Disagree
	100
	25.6

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Respect for authority norms is influenced for 66.7% of respondents, indicating that the program's discussions on governance and leadership shape students' attitudes toward authority figures.
4.6	Influence on Practices
This section addresses the third research objective: assessing the effect of the review program on the practices of Kwara State Polytechnic students.
Table 15: Influence on Political Participation Practices
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	85
	21.8

	Agree
	165
	42.3

	Disagree
	110
	28.2

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Political participation practices are influenced for 64.1% of respondents, suggesting that the program's political commentary encourages students to engage in political activities, such as voting or discussions (Tehranian, 2020).
Table 16: Influence on Community Service Practices
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	90
	23.1

	Agree
	170
	43.6

	Disagree
	100
	25.6

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Community service practices are influenced for 66.7% of respondents, indicating that the program promotes altruistic behaviors, aligning with social learning theory (Bandura, 2020).
Table 17: Influence on Reading Habits
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	110
	28.2

	Agree
	160
	41.0

	Disagree
	90
	23.1

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0



Source: Researcher’s Field Survey, 2025
Analysis: Reading habits are influenced for 69.2% of respondents, suggesting that the review program's engaging content encourages students to read more frequently, countering the trend of low readership (Aliagan, 2011).




Table 18: Influence on Critical Thinking Practices
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	100
	25.6

	Agree
	180
	46.2

	Disagree
	80
	20.5

	Strongly Disagree
	30
	7.7

	Total
	390
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Critical thinking practices are influenced for 71.8% of respondents, indicating that the program's in-depth analysis fosters analytical skills, supporting the need for media literacy (Buckingham, 2020).
4.7	Cross-Tabulation Analysis
This section explores relationships between variables to provide deeper insights into the influence of the review program.
Table 19: Influence on Values by Gender
	Response
	Male (%)
	Female (%)

	Strongly Agree
	27.1
	23.9

	Agree
	47.6
	44.4

	Disagree
	19.0
	22.8

	Strongly Disagree
	6.2
	8.9

	Total
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Males (74.7%) report a slightly higher influence on values compared to females (68.3%), consistent with studies suggesting males may engage more with newspapers (Uusen & Muursepp, 2012).





Table 20: Influence on Practices by Frequency of Exposure
	Response
	Daily (%)
	Weekly (%)
	Monthly (%)
	Rarely (%)

	Strongly Agree
	35.0
	25.3
	20.8
	15.7

	Agree
	45.0
	46.7
	41.7
	37.1

	Disagree
	15.0
	20.0
	25.8
	31.4

	Strongly Disagree
	5.0
	8.0
	11.7
	15.7

	Total
	100.0
	100.0
	100.0
	100.0


Source: Researcher’s Field Survey, 2025
Analysis: Respondents with daily exposure (80.0%) report the highest influence on practices, suggesting that frequent engagement with the review program amplifies its impact, consistent with agenda-setting theory (McCombs & Shaw, 2018).
4.8	Discussion of Findings
The findings indicate that Alaroye Newspaper's review program significantly influences the social culture of Kwara State Polytechnic students. The program shapes values (cultural, civic, educational, and ethical), norms (social interaction, gender, community participation, and respect for authority), and practices (political participation, community service, reading habits, and critical thinking). The high percentages of agreement (64.1%-71.8%) across these dimensions support the theoretical frameworks of cultivation theory, social learning theory, and agenda-setting theory, which emphasize the media's role in shaping perceptions and behaviors (Gerbner et al., 2019; Bandura, 2020; McCombs & Shaw, 2018). The findings also highlight the program's role as a tool for social influence, providing nuanced discussions that resonate with students (Tehranian, 2020). The cross-tabulation analysis suggests that gender and frequency of exposure moderate the influence, with males and frequent readers reporting higher impacts. These results underscore the need for media literacy programs to help students critically engage with media content (Buckingham, 2020).


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 	Introduction
This chapter presents a summary of the study, key findings, conclusions drawn from the analysis, and recommendations for stakeholders, including media practitioners, educators, policymakers, and students. The study investigated the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students, focusing on their values, norms, and practices. The findings contribute to the understanding of media's role in shaping social culture among young people in Nigeria.
5.2	Summary
The study aimed to examine the influence of Alaroye Newspaper's review program on the social culture of Kwara State Polytechnic students, with specific objectives to assess its impact on their values, norms, and practices. A survey design was employed, targeting 390 students familiar with the review program, selected through purposive sampling. Data were collected using a questionnaire and analyzed with descriptive statistics (frequencies and percentages) via SPSS. The findings revealed that:
1. Demographic Profile: The respondents were predominantly young (69.3% aged 18-23), slightly male-dominated (53.8%), and from diverse departments, with Business (30.8%) and Engineering (23.1%) being the most represented. Students were evenly distributed across academic levels (ND 1 to HND 2).
2. Exposure to Alaroye Review Program: Most students (38.5%) accessed the program weekly, primarily through libraries (38.5%), indicating reliance on institutional access rather than personal purchase (20.5%) or online sources (12.8%).
3. Influence on Values: The review program significantly influenced cultural (71.8%), civic engagement (66.7%), educational (69.2%), and ethical values (69.2%), supporting cultivation and social learning theories (Gerbner et al., 2019; Bandura, 2020).
4. Influence on Norms: The program shaped social interaction (69.3%), gender (64.1%), community participation (66.7%), and respect for authority norms (66.7%), aligning with agenda-setting theory (McCombs & Shaw, 2018).
5. Influence on Practices: The program influenced political participation (64.1%), community service (66.7%), reading habits (69.2%), and critical thinking practices (71.8%), highlighting its role in fostering active and analytical behaviors.
6. Cross-Tabulation Insights: Males reported slightly higher influence on values (74.7%) than females (68.3%), and daily exposure correlated with stronger influence on practices (80.0%).
These findings confirm the significant role of Alaroye Newspaper's review program in shaping students' social culture, consistent with the literature on media influence (McQuail, 2021; Tehranian, 2020).
5.3	Conclusion
The study concludes that Alaroye Newspaper's review program is a powerful tool for shaping the social culture of Kwara State Polytechnic students. It influences their values, norms, and practices by providing in-depth analysis and commentary on social issues, politics, and education. The program's impact is particularly strong among students with frequent exposure, supporting the agenda-setting theory's emphasis on media's ability to prioritize issues (McCombs & Shaw, 2018). The findings underscore the media's role as a platform for social learning, where students adopt behaviors and attitudes through exposure to expert discussions (Bandura, 2020). The study highlights the need for media literacy to help students critically engage with media content, ensuring they derive positive values and behaviors.
5.4	Recommendations
Based on the findings, the following recommendations are proposed:
1. For Media Practitioners:
Alaroye Newspaper should enhance the review program's accessibility by expanding its online presence, given the low percentage of online access (12.8%). This could attract more students, especially younger ones who prefer digital platforms (Ashong & Henry, 2017).
Incorporate more youth-oriented content in the review program to further engage students and reinforce positive values like civic participation and ethical conduct.
2. For Educators and Institutions:
Kwara State Polytechnic should promote media literacy programs to equip students with skills to critically evaluate media messages, enhancing their ability to discern credible information (Buckingham, 2020).
Libraries should maintain consistent newspaper supplies, as 38.5% of students rely on library access, addressing the challenge of underfunding noted by Salaam (2002).
3. For Policymakers:
Develop policies to support affordable access to newspapers for students, addressing socio-economic barriers to readership (Aliagan, 2011).
Encourage media outlets to produce content that promotes positive social values, aligning with the study's findings on the program's influence on civic and educational values.
4. For Students:
Actively engage with newspaper review programs to develop critical thinking and informed perspectives on social issues.
Seek out library resources to access newspapers, reducing reliance on costly personal purchases.
5.5	Suggestions for Further Studies
1. Conduct a comparative study on the influence of other Yoruba-language newspapers' review programs to determine if Alaroye's impact is unique.
2. Explore the long-term effects of the review program on students' social culture beyond one academic semester.
3. Investigate the influence of digital versions of Alaroye Newspaper's review program on students' social culture, given the increasing shift to online media.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION COMMUNICATION TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
QUESTIONNAIRE
Dear Respondent,
I am a student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin, conducting a research on the topic: Influence of Alaroye Newspaper’s Review Program on the Social Culture of Kwara Polytechnic Students 
The research is an academic study in fulfilment of the requirements for the award of Higher National Diploma (HND) in Mass Communication. 
I hereby request that you help me in answering the following questions as honestly as possible and I assure you that all information supplied by you shall be used only for the academic purpose and shall be kept confidential.
Thanks in anticipation of your cooperation and understanding. 
INSTRUCTION: Please provide honest and accurate responses to the following questions. Your responses are confidential and will be used for research purposes only. Tick the appropriate box or provide brief answers where required.
Section A: Demographic Information
1. Age Group: a. 18-20 (     )  b. 21-23 (     )  c. 24-26 (      ) d. 27 and above (       )
2. Gender: a. Male (       ) b. Female (       )
3. Department: a. Engineering (       ) b. Business (       )  c. Science (       )  d. Communication (       )  
4. Level of Study: a. ND 1 (       )  b. ND 2 (       )  c. HND 1 (       )  d. HND 2 (       )
Section B: Exposure to Alaroye Newspaper Review Program
5. How often do you access Alaroye Newspaper's review program?
a. Daily (       )  b. Weekly (       )  c. Monthly (       )  d. Rarely (       )
6. How do you access Alaroye Newspaper's review program?
a. Personal Purchase (       )  b. Library (       )  c. Friends/Family (       )  d. Online (       )
Section C: Influence on Values
7. The review program influences my cultural values (e.g., respect for Yoruba traditions).
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
8. The review program encourages me to value civic engagement (e.g., voting, community discussions). a. Strongly Agree (       )  b. Agree (   )  c. Disagree (     )  d. Strongly Disagree (     )
9. The review program promotes the importance of education. 
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
10. The review program shapes my ethical values (e.g., honesty, integrity).
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
Section D: Influence on Norms	
11. The review program influences how I interact with peers and society.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
12. The review program shapes my views on gender roles and equality.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
13. The review program encourages norms of community participation.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
14. The review program influences my respect for authority figures (e.g., leaders, teachers).
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
Section E: Influence on Practices
15. The review program encourages me to participate in political activities (e.g., voting, debates). a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
16. The review program motivates me to engage in community service.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
17. The review program has improved my reading habits.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
18. The review program enhances my critical thinking skills.
a. Strongly Agree (       )  b. Agree (       )  c. Disagree (       )  d. Strongly Disagree (       )
Section F: Open-Ended Questions
19. What specific aspects of Alaroye Newspaper's review program do you find most influential in shaping your values, norms, or practices?
20. What challenges do you face in accessing Alaroye Newspaper's review program?

