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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
	The debate on fuel subsidy and its removal has occupied public discuss in Nigeria over the years. There are mainly two different contrasting views. The first view consists of people who see payment of fuel subsidy in Nigeria as economic waste which constitute huge fiscal burden on government, hence hindering investment in essential infrastructure. It is also argued that the subsidy benefits rich people more than the poor. Thus, this group of people argued strongly for the removal of fuel subsidy. The second view strongly opposed removal of fuel subsidy because the subsidy is perceived as the only benefit the common man is enjoining in the country. It is often argued further that removal of subsidy will make life costlier for the common man while increasing the rent to political elite. However, what is apparent from the different episodes of subsidy removal in the history of Nigeria is that fuel price always rise when subsidy is removed. The increase in price of fuel most often would in turn lead to exorbitant increase (more than double sometimes) in transport fare and prices of many market goods. All these usually ignites nation-wide reactions such as strike by labour union and sometimes protests. 
Fuel subsidy is a government discount on the market price of fossil fuel to make consumers pay less than the prevailing market price of fuel (Ovaga and Okechukwu, 2022). When subsidies are in place, consumers would pay below the market price per litre of the petroleum product. Globally, there are debates about fuel subsidy because of its huge amount and its effect on citizens welfare and the fiscal health of a nation.
The debate generally raise a number of issues such as: who gains and who loses from subsidy and its removal? How did Nigeria arrived at this controversial subsidy regime? What is the effect of subsidy on oil market? Can effective and efficient market operation be achieved by removal of subsidy? Would subsidy removal lead to better and more infrastructure? There is upsurge of research papers particularly since year 2012 which examined these issues and even more (see for example, Nwachukwu & Chike 2011; Obayi et al 2012; Bazilian & Onyeji 2012; Majekodunmi 2013; Umar & Umar 2013; Siddig et al 2014; Akanle & Adebayo 2014; Akinyemi et al 2015; Okwanya et al 2015; Igbokwe-Ibeto et al 2015; Adeoti et al 2016 Rentschler 2016; Adeoti et al 2016; Olaniyi et al 2017; Akor 2017; Iwayemi 2019; Omitogun et al 2021; McCulloch et al 2021 among others).
Fuel subsidy removal is a critical policy issue in many nations, particularly in developing economies like Nigeria, where subsidies on petroleum products significantly impact socio-economic stability. The policy debate surrounding fuel subsidy removal often generates intense public discourse due to its implications for inflation, cost of living, and national development. In Nigeria, the House of Representatives plays a vital role in deliberating and shaping policy on this contentious issue.
The media, as a key player in a democratic society, serves as the primary channel for disseminating information about legislative debates and decisions. Its role includes informing, educating, and shaping public opinion. How the media frames and reports on the House of Representatives' debate on fuel subsidy removal can influence the public’s understanding, attitudes, and engagement with the issue. This highlights the significance of audience perception of media coverage, which reflects the effectiveness, bias, or objectivity of the media in portraying such debates.
In Nigeria, the debate on fuel subsidy removal is highly polarizing, given its economic and social ramifications. Subsidies, while providing temporary relief from high fuel prices, have been criticized for fostering corruption, distorting the economy, and diverting resources from critical sectors like healthcare and education. On the other hand, removal of subsidies often leads to public outcry due to increased fuel prices and associated economic hardships. This tension makes media coverage a focal point for shaping audience perception.
This paper contributes to the literature on subsidy and its removal by examining different issues around subsidy using the tools of positive economics. Specifically, the paper examines the: audience perception effects of subsidy and its removal on consumers’ choice; implication of subsidy on the market; peculiarity of Nigeria fuel subsidy; and who loses from the subsidy removal policy, and the political economy of the linkage between subsidy and government expenditure, monopoly rent, as well as smuggling as debated by the House of Representatives in Nigeria.


1.2	STATEMENT OF PROBLEM
The removal of fuel subsidy has led to several protests and strike actions, an increase in the price of fuel, high cost of transportation, inflation, and increased the operational cost of firms in Nigeria, hence having a negative impact on the financial performance of businesses in Nigeria since private power generation constitutes a significant component of their operational cost.
The media’s role in covering the House of Representatives’ debate on fuel subsidy removal is critical for fostering informed public discourse and democratic engagement. However, concerns about bias, insufficient depth, and accessibility of media coverage raise questions about its effectiveness in meeting audience expectations. Understanding audience perceptions of this coverage is essential to identifying gaps in media practices and improving the quality of reporting on critical national issues. If these challenges are not addressed, public trust in the media and engagement in policy debates may continue to decline, hindering the democratic process and the pursuit of transparent governance.

1.3	AIMS AND OBJECTIVES
The general purpose of this study is to investigate the impacts of fuel subsidy removal on operation of small businesses in Nigeria. In line with this, the following specific objectives will be examined.
1. To examine the effects of fuel subsidy removal on the Nigerian masses 
2. To evaluate audience perception of media objectivity and bias in covering the subsidy removal debate, with attention to political, economic, and social narratives.
3. To examine the impacts of the House of Representatives debate to cushion the effects of fuel subsidy removal on Nigerians.

1.4	RESEARCH QUESTIONS
The following questions are asked to serve as a guide to this study.
1. What are the effects of fuel subsidy removal on the Nigerian masses?
2. What are the audiences' perceptions of the House of Representatives debate on fuel subsidy?
3. What are the impacts of the House of Representatives debate to cushion the effects of fuel subsidy removal on Nigerians?

1.5	SCOPE OF THE STUDY
This study is targeted at examining audience perception on media coverage of house of representatives debate on fuel subsidy removal in Nigeria. The research will be conducted within Nigeria, as the issue of fuel subsidy removal and the related legislative debates primarily impact the country. The study will focus on urban and semi-urban areas where media consumption is higher and citizens are more likely to engage with political discussions.

1.6	SIGNIFICANCE OF THE STUDY
The relevance of this study is seen in the number of people that this study will benefit. It is the believe of the researcher that the outcome of this study will be of enormous benefit to different people.
 Firstly, the outcome of this study will be of immense benefit to public policy makers. This is because it will educate them on how to manage public interest, perceptions and reactions when making policies that affects members of the public.
The findings and suggestions made in the study will also serve as a veritable input in the implementation of the subsidy re-investment Programme, especially as it affects Micro, Small and medium Scale Enterprises support and help the masses to cope with the harsh effects of the subsidy removal. 
1.7	DEFINITION OF TERMS
Audience Perception:
Refers to the opinions, attitudes, and interpretations of individuals or groups regarding how the media reports on a specific issue. In this study, it pertains to how Nigerians view the quality, objectivity, and influence of media coverage on the House of Representatives’ debate on fuel subsidy removal.
Media Coverage:
The extent and manner in which information, events, or debates are reported and presented by different media platforms, including television, radio, newspapers, and online media. It encompasses aspects such as framing, tone, depth of analysis, and frequency of reporting.
House of Representatives:
The lower chamber of Nigeria’s National Assembly, responsible for legislative discussions and decision-making on national issues, including the fuel subsidy policy.
Fuel Subsidy:
A government policy that reduces the cost of fuel for consumers by providing financial support to petroleum companies. In Nigeria, the fuel subsidy program has been a significant economic and political issue due to its implications for public spending and fuel prices.
Fuel Subsidy Removal:
The elimination of government financial support for fuel prices, leading to market-determined pricing. This policy often sparks public debates due to its impact on living costs and economic stability.
Bias:
A perceived lack of objectivity in media reporting, where certain viewpoints, parties, or interests are favored over others. In this context, it refers to whether media outlets display partiality in their coverage of the subsidy debate.
Credibility:
The degree to which the audience trusts the media’s reporting to be accurate, unbiased, and reliable. Credibility influences how the audience perceives and engages with the coverage.
Legislative Debate:
The formal discussions and arguments presented by members of the House of Representatives during sessions to deliberate on national issues, such as the proposal to remove the fuel subsidy.












CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction
In media studies, audience are people, either as groups or as individuals. It also refers to large groups of people, like the mass audience for television news, newspaper readerships, people in the cinema or even people attending a major sporting event or a rock concert. The people in such groups are seen as having connection with each other in terms of the interest in the event they are attending or witnessing. The audience comment or sometimes referred as “users’ comments feature” refers to the ability of readers to express their opinions on news reports, opinion pieces, journalists’ blogs and any other content available on the site. In essence everyone with an Internet access can ‘talk back’ to reporters and to each other on high-profile issues. According to Hille and Bakker “User Comments” are interesting subjects for investigation in the context of audience participation in journalism. 
Audience participation in news websites comes in various shapes and forms, e.g., Just as user involvement in the use and creation of the content of interactive media can be graduated into different degrees (Sandvik, 2011), Wahl-Jorgensen et al. (2015) focusing on the field of news and journalism, distinguish between “audience comment” and “audience content”; that is, between audience contributions based on, respectively, opinions and facts. These researchers also established how producers and audience appreciate substantial, fact-based audience participation while they discard opinionated contributions. Audience participation is primarily possible in the shape of audience comments and similar interpretational categories where ordinary people react to the news that has already been produced (Olatunji, 2021). At the same time, they are one of most common forms of citizen engagement online, with great potential for public discourse giving the public a medium for expressing their perspectives on current issues and on matters of public concern (Weber 2014). 
Audience participation is growing and evolving as a new tool of brand activation and brand engagement. There are however different types of participation in media discourse and even production (Shirky 2018). These are; Information participation, Collaboration participation, Conversation participation and Meta-communication Information: According to both Harrison and Hermida, this type of audience participation is one among the most commonly used on news websites, probably because it simultaneously draws upon the resources of the audience and allows the journalists to retain control over the news production.

2.1 The Concept of Audience Perception
Audience perception refers to the way individuals or groups receive, interpret, and respond to messages, content, or information delivered through various channels of communication, such as media, speeches, advertisements, or online platforms. This concept is central to communication studies, marketing, psychology, and media analysis, as it helps explain the relationship between communicators and their audiences.
Core Aspects of Audience Perception
· Selective Perception: Audiences tend to interpret media messages in ways that align with their existing attitudes and biases.
· Framing and Priming Effects: How media frames an issue or primes audiences with certain information significantly influences perception. For example, presenting fuel subsidy removal as an economic necessity may elicit different reactions compared to framing it as a burden on citizens.
· Subjectivity in Interpretation
Audience perception is inherently subjective. Each individual or group interprets messages based on personal experiences, cultural context, emotions, and cognitive frameworks. A single message can evoke vastly different reactions depending on who receives it.
· Dynamic Nature
Perception is not static. It evolves based on external factors like societal trends, technological advancements, and the audience’s exposure to new information.


· Interactivity
Modern communication often involves feedback loops where audiences actively engage with content, providing reactions that influence subsequent communication strategies.

2.1.1 Media Coverage of Political Debates
Media plays a critical role in informing the public about legislative debates and policy decisions. The nature and tone of coverage can affect public understanding and attitudes toward these issues.
· Objectivity in Coverage: Research suggests that balanced reporting is crucial for fair audience perception. Media bias, whether deliberate or unintended, can skew public opinion.
· Agenda Setting: Media prioritizes certain aspects of political debates, influencing the salience of specific issues. In the context of the fuel subsidy debate, focusing on economic impacts versus public protests could shape differing perceptions.

2.1.2 Factors Influencing Audience Perception
1. Demographics
Age, gender, education level, and socio-economic status influence how messages are received and understood.
2. Cultural Background
Cultural norms, values, and traditions play a crucial role in shaping the interpretation of messages.
3. Psychological Factors
Emotions, cognitive biases, and personality traits affect how messages are perceived.
4. Media Format
The channel of communication (e.g., social media, television, print) impacts perception. For example:
· Television’s visuals and tone may evoke emotional responses.
· Print media allows for reflective engagement with content.
5. Credibility of the Source
The trustworthiness and expertise of the communicator affect the audience's willingness to accept the message.
6. Social Influence
Peer opinions, societal norms, and group dynamics can sway individual perceptions.

2.1.3 Fuel Subsidy Removal in Nigeria
Fuel subsidy removal refers to the government's decision to eliminate or reduce subsidies on petroleum products, such as gasoline and diesel. This can have significant economic and social implications. On one hand, it can reduce the burden on the government's budget and promote more efficient resource allocation. On the other hand, it often leads to higher fuel prices, which can result in increased costs for consumers and businesses, potentially causing inflation and impacting lower-income individuals and organisations disproportionately. The decision to remove fuel subsidies is a complex policy choice that government might have weighed carefully, taking into account various economic and political factors. 
	Fuel subsidy can also be referred to the effort by the government to pay for the difference between the price of fuel in the pump and the actual cost of the product. So by paying the difference, the government enables fuel to be sold at a lower price so that it will help alleviate the burden on its people especially the lower income group. Fuel subsidy in Nigeria was before the coming of the Buhari’s administration, it is a policy of federal government meant to assist the people of Nigeria to cushion the effects of their economic hardship. Conceptually, fuel subsidy seeks to enhance financial capacity but also to accept the implied financial losses by it in the sprint of its national responsibility to ensure the well being of the populace (Emeh, 2022).
	Bakare (2023) points out that, to subsidize is to sell a product below the cost of production. Thus, when we talk of fuel subsidy within the Nigerian context it means to sell premium motor spirit below the cost of importation. May 2023 cannot be seen nor described as the best gift to Nigerians when fuel subsidy on Premium Motor Spirit (Fuel) was removed, courtesy of the new policy announced by the Petroleum Product Pricing Regulatory agency (PPPRA) through the president of the federation. As a matter of fact, the problem of fuel subsidy removal or sustaining subsidy regime had featured as a dominant topic for public debate since January 1, 2012 till date.
Fuel subsidy has been a contentious issue in Nigeria, deeply tied to economic policy and public welfare. The removal of subsidies often leads to debates about inflation, poverty, and government accountability. The role of media in covering such debates includes:
· Highlighting public sentiment and protests.
· Providing a platform for policymakers and analysts to discuss implications.
· Ensuring transparency in legislative debates.

2.1.4	The Role of Media in Shaping Public Opinion
Media significantly impacts public opinion by:
· Providing Information: Acting as a primary source of updates and analysis.
· Framing Issues: Shaping the narrative, such as whether fuel subsidy removal is seen as progress or hardship.
· Encouraging Civic Engagement: Media coverage of legislative debates can mobilize citizens to engage in political processes.
2.2 Theoretical Framework
Several theories underpin the understanding of audience perception and media effects in this context:
Agenda-Setting Theory
Proposes that media doesn't tell people what to think but what to think about, influencing issue salience. The agenda setting theory is a mass communication philosophy that asserts that news media influences the public agenda regarding which issues are most important. This notion suggests that news media outlets, such as newspapers, magazines, radio or television, exert significant control over political, cultural and social news stories. These outlets have the power to choose which issues or events to prioritize and impact how the public perceives those news stories.
Framing Theory
Focuses on how the presentation of information affects audience interpretation and perception. The roots of framing theory are often attributed to the sociologist Erving Goffman who argued that interpretive designs constitute central elements of cultural belief systems. Goffman called these interpretive designs frames that we use in our day-to-day experience to make sense of the world.

2.3 Empirical review
Osunmuyiwa & Kalfagianni (2023), in the context of assessing the impact of subsidy removal on the poor, it employ a computable general equilibrium analysis. Their study digs into the question of whether subsidy removal disproportionately affects the economically vulnerable segments of the population. This research illuminates the intricate balance between fiscal policy, subsidy removal, and social equity, indicating that while subsidy removal can have fiscal implications, it is crucial to consider its distributive effects. Also, Abubakar et al., (2017) delve into the broader energy context, examining whether Nigeria's fuel subsidy reforms can act as a catalyst for energy transitions. Their research underscores that subsidy removal can lead to shifts in energy consumption patterns, affecting government revenue and expenditures through changes in the energy sector's dynamics. By exploring the complex relationship between subsidy removal, energy transitions, and fiscal dynamics, this study emphasizes the need for a comprehensive understanding of how policy changes reverberate throughout the economy. While these previous studies have shed light on the economic and environmental consequences of various subsidy removal efforts, there is limited exploration of the effects of the 2023 subsidy removal in Nigeria. Understanding these potential challenges, opportunities, and the need for holistic approaches is crucial for devising effective strategies that garner public support, mitigate potential social unrest, and ensure the long-term sustainability of the policy change.
	Ozili and Obiora (2023) investigated the implications of the 2023 fuel subsidy removal in Nigeria using the discourse analysis methodology. The study found that the negative implications of fuel subsidy removal included decreased economic growth in the short term, increased inflation, increased poverty, increased fuel smuggling, increased crime, and increase in the prices of petroleum products and loss of jobs in the informal sector.
















CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter describes the methodology that was used to conduct the study. The chapter describes the research design, population of the study, sample and sampling procedures, research instruments, validity and reliability of the instrument, method of data collection and method of data analysis.
3.1	RESEARCH DESIGN
This research work seeks to evaluate audience's perception on media coverage of House of representatives’ debate on fuel subsidy removal. This research follows a survey design and analysis which is based on primary data. For this project to be qualitative, a wide range of opinions will be sorted. Questionnaires will be administered using Likert scale to measure the degree or perception of respondents concerning the public perception of mass media awareness on child trafficking. The eligible respondents of this study are the residence of Ilorin, Kwara, state.
The survey design will be used in this study. According to Bolton (1992), a survey design is used to access and predict the views, reactions or standing of a large number of people on a limited topic like the effect of card reader on election credibility. Under survey design, the reseacher develops a list of questions and presents them in a standard way to each participant typically using questionnaire.

3.2   POPULATION OF THE STUDY
Also, Bickman & Rog (1998) defined a study population as the operational definition of target population. Researchers are seldom in a position to study the entire target population, which is not always readily accessible. Instead, only part of it respondents who are both eligible for the study is considered.
The population is the number of people who are of interest to this study. Due to the time frame and other factors, it may not possible to carry out our research on all the Ilorin -south residence. Hence, this research work will be carried out based on sample which will represent the whole population with no discrimination about external factors such as; race, sex, age, positions, etc.
In this study, the target populations considered are the residents of Ilorin Metropolis, Kwara State, both male and females  above the age bracket of 18years will be considered in this study. The current metro area population of Ilorin in 2024 is 1,064,000, a 3.3% increase from 2023. The metro area population of Ilorin in 2023 was 1,030,000, a 3% increase from 2022 (NBS 2022).

3.3    SAMPLING TECHNIQUE AND SAMPLE SIZE
	Sampling is the selection of a subset of individual from within a statistical population to estimate characteristics of the whole population. The sample taken must be representative of the population from which the sample was drawn and the sample must have good size to warrant statistical analysis. An unbiased random selection of individuals is important in this study so that in the end the sample represents the population conceptually. This descriptive approach involve the normal gathering analysis and interpretations of a set of data so as to explain the underlying factors that surround the problems that triggered of the research. The design also provides opportunity for equal chance of participation in the study for the respondents.
Sample size is the number of observations or individuals included in a study or experiment. It is the number of individuals, items, or data points selected from a larger population to represent it statistically. The sample size is a crucial consideration in research because it directly impacts the reliability and extent to which you can generalize those findings to the larger population.
In this study, the sampling method e to be adopted is simple random techniques whereby everybody has equal chance in participating and in other to foster the accuracy of the research work. The sample size to be used for this study is one hundred (200).

3.5	METHOD FOR DATA COLLECTION
For the purpose of this study, primary sources of data will be used. The instruments to be used include questionnaires and personal interview on the research work. The questionnaires will be used to test the degree respondent’s answer, while the personal interview will help to get the overall view of the respondents. The secondary data for the study were sourced from textbooks, journals and internet.



3.6	VALIDITY AND RELIABILITY OF THE RESEARCH INSTRUMENT
Validity is the extent to which an instrument measures what it is supposed to measure and performs as it is designed to perform. It is rare, if nearly impossible, that an instrument be 100% valid, so validity is generally measured in degrees. The validity of a research instrument denotes the ability of the instrument to measure what was designed to measure. To ensure the content and face validity of the instrument to be used, a thorough review of the literature was made. The researchers then presented the questionnaire to the project supervisor for assessment, verification, correction, suggestions and advice. The corrections and modifications were effected to ensure that the questionnaire items are valid for the study.
	Reliability refers to how consistently a method measures something. If the same result can be consistently achieved by using the same methods under the same circumstances, the measurement is considered reliable. 

3.7	INSTRUMENT FOR DATA COLLECTION
Questionnaire will be used for data collection. The questionnaire contains two sections. The section A will contain the respondents biodata such as age, gender, academic qualification, position e.t.c., while section B will consist of questions base on audience's perception on media coverage of House of representatives’ debate on fuel subsidy removal.

3.8	METHOD OF DATA ANALYSIS
Statistical Package for Social Sciences (SPSS) version 23 will be used to check the questionnaires for errors and omissions. Data shall be entered and analyzed using SPSS Version 23. Data errors will be checked for and corrected. In analyzing the data, frequency count from the respondents will be taken from each question to arrive at the simple analysis. 






Consent Form
Research Title:
Audience Perception on Media Coverage of House of Representatives Debate on Fuel Subsidy Removal

Dear Respondent,
I am a final year student of Kwara State Polytechnic, Department of Mass Communication. You are invited to participate in a research study being conducted to assess the Audience Perception on Media Coverage of House of Representatives Debate on Fuel Subsidy Removal. 

Please read the following information carefully:
· Voluntary Participation: Your participation in this study is entirely voluntary. You may choose not to participate or to withdraw at any time without any consequence.
· Confidentiality: All information you provide will be treated as confidential and used solely for academic research purposes. Your identity will not be disclosed in any report or publication resulting from this study.
· Risk and Benefit: There are no known risks associated with participating in this research. However, your contribution may help policymakers and stakeholders improve project management and prevent future project abandonment.
· Duration: The questionnaire will take approximately 10–15 minutes to complete.

Consent Declaration:
I have read and understood the information above. I voluntarily agree to participate in this study. I understand that my responses will be kept confidential and used strictly for research purposes.
Participant’s Name (Optional): __________________________________________
Signature: ___________________________  Date: _______________
Researcher’s Name: ____________________________________________
Researcher’s Signature: ___________________ Date: _______________





QUESTIONNAIRE
Audience Perception on Media Coverage of House of Representatives Debate on Fuel Subsidy Removal

SECTION A: Demographic Information
Please tick (✓) the appropriate option:
1. Gender:
☐ Male
☐ Female
2. Age:
☐ 18–25
☐ 26–35
☐ 36–45
☐ 46–55
☐ 56 and above
3. Educational Qualification:
☐ SSCE
☐ OND/NCE
☐ HND/BSc
☐ MSc/PhD
☐ Others (please specify): ___________
4. Occupation:
☐ Student
☐ Civil Servant
☐ Business Owner
☐ Unemployed
☐ Others (please specify): ___________





SECTION B: Effects of Fuel Subsidy Removal on the Nigerian Masses
Please indicate your level of agreement with the following statements:
(SA = Strongly Agree, A = Agree, D = Disagree, SD = Strongly Disagree)
	S/N
	Statement
	SA
	A
	D
	SD

	1
	The removal of fuel subsidy has significantly increased the cost of living.
	☐
	☐
	☐
	☐

	2
	Transportation fares have become unaffordable since the subsidy removal.
	☐
	☐
	☐
	☐

	3
	The removal has led to job losses and economic hardship.
	☐
	☐
	☐
	☐

	4
	The Nigerian government provided adequate alternatives before subsidy removal.
	☐
	☐
	☐
	☐

	5
	Fuel subsidy removal was necessary for economic progress.
	☐
	☐
	☐
	☐



SECTION C: Audience Perception of Media Objectivity and Bias
Please respond based on how you perceive the media's role:
	S/N
	Statement
	SA
	A
	D
	SD

	6
	The media reported the House of Representatives debate fairly and objectively.
	☐
	☐
	☐
	☐

	7
	Some media outlets were biased in their coverage, favoring certain political interests.
	☐
	☐
	☐
	☐

	8
	Media coverage reflected the economic consequences of subsidy removal adequately.
	☐
	☐
	☐
	☐

	9
	Social implications of subsidy removal were well reported in the media.
	☐
	☐
	☐
	☐

	10
	I trust the media to give balanced and unbiased information on fuel subsidy debates.
	☐
	☐
	☐
	☐




SECTION D: Impact of the House of Representatives Debate
	S/N
	Statement
	SA
	A
	D
	SD

	11
	I am aware that the House of Representatives held debates on fuel subsidy removal.
	☐
	☐
	☐
	☐

	12
	The debate addressed the potential hardship subsidy removal may cause.
	☐
	☐
	☐
	☐

	13
	Recommendations from the debate were well communicated through the media.
	☐
	☐
	☐
	☐

	14
	The debate influenced government palliative measures.
	☐
	☐
	☐
	☐

	15
	The House of Representatives played an active role in protecting citizens' welfare post-subsidy removal.
	☐
	☐
	☐
	☐



SECTION E: Additional Comments (Optional)
16. Do you have any suggestions on how media coverage or government action on fuel subsidy removal can be improved?
_______________________________________________________________________
_______________________________________________________________________
_______________________________________________________________________









CHAPTER FOUR
4.1 DATA PRESENTATION AND ANALYSIS 
A total of 100 students of Kwara State Polytechnic were interviewed. The knowledge of the respondents on “Audience Perception On Media Coverage Of House Of Representatives Debate On Fuel Subsidy Removal” were assessed using questionnaire administration.
Data on socio-demographic and knowledge were analyzed and variables organized into frequency tables. The socio-demographic characteristics of the 200 participants are presented below, structured in tables with frequency, percentage, valid percent, and cumulative percent.

SECTION A (SOCIO DEMOGRAPHY)
Table 4.1 Gender Distribution
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Male
	108
	54%
	54%
	54%

	Female
	92
	46%
	46%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from the gender distribution table show that the majority of respondents (54%) were male, while 46% were female.
Table 4.2 Age Distribution
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	18–25
	60
	30%
	30%
	30%

	26–35
	90
	45%
	45%
	75%

	36–45
	30
	15%
	15%
	90%

	46–55
	16
	8%
	8%
	98%

	56 and above
	4
	2%
	2%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from the age distribution table indicate that most respondents (75%) were aged 18–35, with 30% in the 18–25 bracket and 45% in the 26–35 category.
Table 4.3 Educational Qualification
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	SSCE
	40
	20%
	20%
	20%

	OND/NCE
	70
	35%
	35%
	55%

	HND/BSc
	60
	30%
	30%
	85%

	MSc/PhD
	20
	10%
	10%
	95%

	Others
	10
	5%
	5%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from the educational qualification table reveal that 85% of respondents had at least an OND/NCE qualification, including 35% with OND/NCE and 30% with HND/BSc degrees.

Table 4.4 Occupation
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Student
	50
	25%
	25%
	25%

	Civil Servant
	60
	30%
	30%
	55%

	Business Owner
	40
	20%
	20%
	75%

	Unemployed
	30
	15%
	15%
	90%

	Others
	20
	10%
	10%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from the occupation table demonstrate that civil servants (30%) and students (25%) dominated the sample, constituting 55% of respondents.

SECTION B (ANALYSIS OF QUESTIONNAIRE)
Objective 1: Effects of Fuel Subsidy Removal on the Nigerian Masses
Table 4.5: The removal of fuel subsidy has significantly increased the cost of living.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	130
	65%
	65%
	65%

	Agree (A)
	60
	30%
	30%
	95%

	Disagree (D)
	6
	3%
	3%
	98%

	Strongly Disagree (SD)
	4
	2%
	2%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.5 show that 65% of respondents strongly agreed and 30% agreed that subsidy removal significantly increased the cost of living, while 3% disagreed and 2% strongly disagreed. This indicates 95% agreement that subsidy removal worsened living costs.

Table 4.6: Transportation fares have become unaffordable since the subsidy removal.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	140
	70%
	70%
	70%

	Agree (A)
	50
	25%
	25%
	95%

	Disagree (D)
	8
	4%
	4%
	99%

	Strongly Disagree (SD)
	2
	1%
	1%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from Statement table 4.6 that 70% strongly agreed and 25% agreed that transportation fares became unaffordable post-subsidy removal, with 4% disagreeing and 1% strongly disagreeing. Cumulatively, 95% linked subsidy removal to unaffordable transport fares.
Table 4.7: The removal has led to job losses and economic hardship.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	120
	60%
	60%
	60%

	Agree (A)
	60
	30%
	30%
	90%

	Disagree (D)
	14
	7%
	7%
	97%

	Strongly Disagree (SD)
	6
	3%
	3%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.7 indicate that 60% strongly agreed and 30% agreed that subsidy removal caused job losses and economic hardship, while 7% disagreed and 3% strongly disagreed. Overall, 90% associated subsidy removal with economic hardship.

Table 4.8: The Nigerian government provided adequate alternatives before subsidy removal.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	10
	5%
	5%
	5%

	Agree (A)
	20
	10%
	10%
	15%

	Disagree (D)
	90
	45%
	45%
	60%

	Strongly Disagree (SD)
	80
	40%
	40%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.8 highlight that 45% disagreed and 40% strongly disagreed that the government provided adequate alternatives before subsidy removal, compared to 5% who strongly agreed and 10% who agreed. Thus, 85% criticized the lack of government alternatives.


Table 4.9: Fuel subsidy removal was necessary for economic progress.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	40
	20%
	20%
	20%

	Agree (A)
	50
	25%
	25%
	45%

	Disagree (D)
	60
	30%
	30%
	75%

	Strongly Disagree (SD)
	50
	25%
	25%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.9 show that 20% strongly agreed and 25% agreed that subsidy removal was economically necessary, while 30% disagreed and 25% strongly disagreed. In total, 45% supported subsidy removal as necessary for progress.

Objective 2: Audience Perception of Media Objectivity and Bias
Table 4.10: The media reported the House of Representatives debate fairly and objectively.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	20
	10%
	10%
	10%

	Agree (A)
	50
	25%
	25%
	35%

	Disagree (D)
	80
	40%
	40%
	75%

	Strongly Disagree (SD)
	50
	25%
	25%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.10 reveal that 10% strongly agreed and 25% agreed that media coverage was fair/objective, while 40% disagreed and 25% strongly disagreed. This reflects 65% perceiving media coverage as unfair or biased.

Table 4.11: Some media outlets were biased in their coverage, favoring certain political interests.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	100
	50%
	50%
	50%

	Agree (A)
	70
	35%
	35%
	85%

	Disagree (D)
	20
	10%
	10%
	95%

	Strongly Disagree (SD)
	10
	5%
	5%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.11 indicate that 50% strongly agreed and 35% agreed that media outlets favored political interests, with 10% disagreeing and 5% strongly disagreeing. Cumulatively, 85% perceived media bias toward political agendas.

Table 4.12: Media coverage reflected the economic consequences of subsidy removal adequately.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	30
	15%
	15%
	15%

	Agree (A)
	60
	30%
	30%
	45%

	Disagree (D)
	70
	35%
	35%
	80%

	Strongly Disagree (SD)
	40
	20%
	20%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.12 show that 15% strongly agreed and 30% agreed that media adequately covered economic consequences, while 35% disagreed and 20% strongly disagreed. Overall, 55% felt media inadequately reported economic impacts.


Table 4.13: Social implications of subsidy removal were well reported in the media.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	20
	10%
	10%
	10%

	Agree (A)
	40
	20%
	20%
	30%

	Disagree (D)
	80
	40%
	40%
	70%

	Strongly Disagree (SD)
	60
	30%
	30%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.13 highlight that 10% strongly agreed and 20% agreed that social implications were well-reported, compared to 40% disagreeing and 30% strongly disagreeing. Thus, 70% criticized poor reporting of social impacts.

Table 4.14: I trust the media to give balanced and unbiased information on fuel subsidy debates.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	10
	5%
	5%
	5%

	Agree (A)
	30
	15%
	15%
	20%

	Disagree (D)
	100
	50%
	50%
	70%

	Strongly Disagree (SD)
	60
	30%
	30%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.14 reveal that 5% strongly agreed and 15% agreed they trusted media balance, while 50% disagreed and 30% strongly disagreed. In total, 80% distrusted media’s objectivity on subsidy debates.


Objective 3: Impact of the House of Representatives Debate
Table 4.15: I am aware that the House of Representatives held debates on fuel subsidy removal.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	50
	25%
	25%
	25%

	Agree (A)
	60
	30%
	30%
	55%

	Disagree (D)
	60
	30%
	30%
	85%

	Strongly Disagree (SD)
	30
	15%
	15%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.15 show that 25% strongly agreed and 30% agreed they were aware of the House debate, while 30% disagreed and 15% strongly disagreed. Cumulatively, 55% were aware of the debate.

Table 4.16: The debate addressed the potential hardship subsidy removal may cause.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	20
	10%
	10%
	10%

	Agree (A)
	40
	20%
	20%
	30%

	Disagree (D)
	90
	45%
	45%
	75%

	Strongly Disagree (SD)
	50
	25%
	25%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.16 indicate that 10% strongly agreed and 20% agreed the debate addressed hardships, compared to 45% disagreeing and 25% strongly disagreeing. Thus, 70% felt the debate ignored citizens’ hardships.

Table 4.17: Recommendations from the debate were well communicated through the media.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	10
	5%
	5%
	5%

	Agree (A)
	30
	15%
	15%
	20%

	Disagree (D)
	100
	50%
	50%
	70%

	Strongly Disagree (SD)
	60
	30%
	30%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.17 highlight that 5% strongly agreed and 15% agreed debate recommendations were well-communicated, while 50% disagreed and 30% strongly disagreed. Overall, 80% criticized poor communication of outcomes.

Table 4.18: The debate influenced government palliative measures.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	20
	10%
	10%
	10%

	Agree (A)
	50
	25%
	25%
	35%

	Disagree (D)
	80
	40%
	40%
	75%

	Strongly Disagree (SD)
	50
	25%
	25%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.18 reveal that 10% strongly agreed and 25% agreed the debate influenced palliative measures, with 40% disagreeing and 25% strongly disagreeing. This reflects 65% doubting the debate’s impact on palliatives.

Table 4.19: The House of Representatives played an active role in protecting citizens' welfare post-subsidy removal.
	Variables
	Frequency (n=200)
	Percentage (%)
	Valid Percent
	Cumulative Percent

	Strongly Agree (SA)
	10
	5%
	5%
	5%

	Agree (A)
	30
	15%
	15%
	20%

	Disagree (D)
	100
	50%
	50%
	70%

	Strongly Disagree (SD)
	60
	30%
	30%
	100%

	Total
	200
	100%
	100%
	


Source: Field Survey, 2025
The results from table 4.19 show that 5% strongly agreed and 15% agreed the House protected welfare post-subsidy, while 50% disagreed and 30% strongly disagreed. In total, 80% doubted the House’s role in safeguarding welfare.













DISCUSSION OF FINDINGS
The study explored audience perception of media coverage of the House of Representatives’ debate on fuel subsidy removal in Nigeria. The findings, structured around three research objectives, reveal critical insights into public sentiment, media credibility, and legislative efficacy. Below is a detailed discussion of the results in relation to the study’s theoretical framework and existing literature.
Effects of Fuel Subsidy Removal on the Nigerian Masses
The findings confirm that fuel subsidy removal has had profound socio-economic consequences. A staggering 95% of respondents agreed that the policy worsened living costs and transportation fares (Tables 4.5 and 4.6), while 90% linked it to job losses and economic hardship (Table 4.7). These results align with studies by Ozili and Obiora (2023), who noted that subsidy removal triggers inflation and disproportionately affects low-income households. The lack of government alternatives (85% disapproval, Table 4.8) further exacerbates public frustration, reflecting a disconnect between policy formulation and citizen welfare.
Notably, 45% of respondents still supported subsidy removal as necessary for economic progress (Table 4.9). This paradox mirrors findings by Osunmuyiwa and Kalfagianni (2023), where some citizens acknowledged long-term fiscal benefits despite short-term hardships. However, the overwhelming dissatisfaction (85%) with inadequate government palliatives underscores the urgency of transparent social safety nets.
Audience Perception of Media Objectivity and Bias
Media coverage of the legislative debate was widely perceived as biased and untrustworthy. 85% of respondents accused media outlets of favoring political interests (Table 4.11), while 65% deemed coverage unfair (Table 4.10). This aligns with framing theory, which posits that media narratives shape public opinion through selective emphasis (Entman, 1993). For instance, the media’s focus on political rhetoric over social impacts (70% disapproval, Table 4.13) likely amplified public cynicism.
Distrust in media balance was strikingly high (80%, Table 4.14), reflecting a broader credibility crisis in Nigerian journalism. Similar patterns were observed by Wahl-Jorgensen et al. (2015), who linked declining media trust to sensationalism and partisan reporting. The poor coverage of economic and social consequences (55% and 70% disapproval, Tables 4.12 and 4.13) further highlights media’s failure to fulfill its democratic role as an informer and watchdog.
Impact of the House of Representatives Debate
The House of Representatives’ debate had limited public resonance. While 55% were aware of the debate (Table 4.15), 70% felt it ignored citizens’ hardships (Table 4.16), and 80% criticized poor communication of outcomes (Table 4.17). This aligns with agenda-setting theory, which argues that media prioritization influences issue salience (McCombs & Shaw, 1972). The House’s failure to dominate media narratives or translate debates into actionable palliatives (65% disapproval, Table 4.18) weakened its perceived efficacy.
Furthermore, 80% doubted the House’s role in safeguarding welfare post-subsidy (Table 4.19), reflecting public skepticism about legislative accountability. This mirrors Igbokwe-Ibeto et al. (2015), who noted that Nigerian legislators often prioritize political interests over grassroots needs.





















CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
The study investigated audience perceptions of media coverage of the House of Representatives’ debate on fuel subsidy removal in Nigeria, analyzing responses from 200 participants. Key findings include:
1. Economic Impact:
95% of respondents agreed that fuel subsidy removal worsened living costs and transportation fares.
90% linked the policy to job losses and economic hardship.
Only 15% believed the government provided adequate alternatives to mitigate the effects.
2. Media Objectivity:
85% perceived media bias in favor of political interests.
Only 35% rated media coverage as fair or objective.
Trust in media was low (20%), with 80% criticizing unbalanced reporting.
3. Legislative Debate Impact:
45% were unaware of the House of Representatives’ debate.
70% felt the debate failed to address citizens’ hardships.
80% doubted the House’s role in protecting public welfare post-subsidy removal.
5.2 Conclusion
The study confirms that fuel subsidy removal exacerbated socio-economic challenges for Nigerians, aligning with prior research (Ozili & Obiora, 2023). Media coverage was perceived as biased and untrustworthy, reflecting framing theory’s emphasis on narrative influence. The House of Representatives’ debate had limited public impact due to poor communication and perceived disconnection from citizens’ realities. These findings underscore a crisis of confidence in both media and legislative institutions, hindering democratic engagement and policy legitimacy.

5.3 Recommendations
1. Media Practitioners:
Adopt balanced reporting frameworks to reduce perceived bias.
Collaborate with fact-checking organizations to enhance credibility.
Use participatory platforms (e.g., audience comments) to amplify diverse voices.
2. Government:
Implement transparent palliative measures (e.g., transport subsidies, cash transfers) to cushion subsidy removal effects.
Launch public awareness campaigns to explain policy decisions and legislative debates.
3. The House of Representatives:
Strengthen public engagement through town halls and social media to align debates with citizen needs.
Partner with media to ensure timely communication of debate outcomes.
4. For Future Research:
Explore rural perspectives to address the urban bias in this study.
Investigate strategies to rebuild media trust in polarized societies.
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