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ABRACT
This study investigates audience perception of the influence of Sobi FM’s political program “Perspective” on political awareness among residents of Ilorin Metropolis. With the increasing role of radio as a tool for public enlightenment, particularly in developing democracies, this research seeks to understand how the content and presentation of “Perspective” contribute to political consciousness, civic engagement, and informed decision-making among listeners. Using a mixed-methods approach, which combines surveys and focus group discussions, data were collected from a stratified sample of Sobi FM listeners within Ilorin. The findings reveal that a significant portion of the audience perceives “Perspective” as a credible and engaging program that enhances their understanding of political issues, government policies, and electoral processes. The programme’s interactive format, language accessibility, and topical relevance were identified as key factors in shaping political awareness. However, variations in perception were observed based on educational level, age, and political interest. The study concludes that local radio program  like “Perspective” play a crucial role in fostering political awareness and democratic participation. Recommendations are made for enhancing programme content and increasing audience engagement to further strengthen politi
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                                                             INTRODUCTION

1.1Background of the study
Political awareness is necessary in democracy, citizens need to know whom they will vote for, the ideals of political parties, dates set for elections, topical political debates, the electoral process, etc. Radio has the ability to serve both the illiterate and literate unlike the print media; radio has played major roles in greasing the wheels of country’s political economy. Radio makes unbeatable contributions to the enhancement of the country’s political growth as exemplified in its massive political education, enlightenment, awareness, consciousness and provision for discussions, debates and presentations (Kombol, 2014).
     Onabajo (1992) posits the fact that, ‘radio is a vehicle for projecting instrument for getting a message to large number of people at the same time. Radio is a powerful instrument in the area of public enlightenment.’
     Radio is an important communication tool because it is one of the idealways to reach out to both developed and developing societies (Kombol, 2014).
In Africa, 80% of its population listens to radio because of its geographical distribution, cost effectiveness, portability and communal living pattern (Myers, 2008). While television is a medium of choice by politicians in the developed world, radio is dominantly used in many developing countries. (McChesney, 2015: Myers, 2008). Also, unlike the television, the radio has unlimited access as it is not limited to, ‘barriers of time space, illiteracy, electricity supply’ (Odunola, Babafemi & Lois, 2015), etc. Through radio, ‘indigenous communication is offered which enhances opportunities for local participation in development efforts’. It’s believed that the radio is a tool for promoting economic development, stimuli for political participation and initiator for national consciousness and unity. To this extent, this study will be placed on emphasis on how radio facilitates the participation of citizens in political activities (Oyesomi, Oyero, Omole & Kayode- Adedeji, 2016). 
The powers of radio includes: informing, influencing and mobilizing. Radio informs the public on political activities; radio influences the public on what to think about that is, it influences the public to engage in political activities and radio mobilizes through the provision of programmes and advertisements based on politics so as to infuse a decisional ability among the public that will stimulate into individualistic opinion (Oyesomi, Oyero, Omole & Kayode- Adedeji, 2016).
Also, among  the political influence of radio is that it allows people to have a role to play as they decide who gets elected into public office as well as expressing their opinion about the actions of government on policies that affect them. During election campaigns, political candidates and their parties make a conscious effort to convince the populace in order to gain support. During this period various media is used to reach the diverse groups of people in the country depending on their media use habits, (Kombol, 2014).
However, while reviewing broadcast media in Africa, Biagi (2012) concurs with Bhatt‟s sentiments, asserting radio’s important role as a communication tool in Africa, owing to low literacy levels. Kivikuru (2006) supports this view arguing that, comparatively, radio is one of the most effective tools of political mobilization is Africa.
Therefore, this study is set to ascertain the contributions of radio program’s in the political sphere, especially on political awareness in Ilorin. 


1.2 Statement of the Problem
As part of the mass media, radio has extensively been used in social development in both developing and developed countries as a tool for social mobilization. Aling‟o, Herzenberg & Gatimu (2015) posit that radio is widely accessible in Kenya. After carrying out a study on voter information in Kenya‟s 2013 election, Aling‟o & Gatimu (2015), found out that of the 82% of respondents who listened to radio, 61% reported listening to radio daily, 14% 3–6 days a week, and 7% 1–2 days a week. What they did not mention, however, is whether the information received through radio influenced voters in one way or another during the actual voting.
Being in a more sophisticated and complex society, the radio has few chances of survival in dealing with the uprising complexities of the advanced age. Let’s narrow this down to the role of radio on political awareness (Ojo, 2003).  The radio of political information has become an instrument of political transformation of the entire masses and because of its effectiveness it has strengthen those who were politically averse to become politically conscious (Ojo, 2003). 
However, the political issue is one of the burning issues of today's society. This means the collective idea of many people (Sawant, 2002).
So far, so many efficient radio stations have been established in Kwara state like; Midland FM, Royal FM, Oh FM, Harmony FM. The newly established radio station in Ilorin, Kwara State Sobi FM is trying its best to reach outto the public enormously by informing and educating the public on politics in Kwara state. This is as a result of low awareness in politics among the people in Kwara State Nigeria. Therefore, this study is set to look at the influence of Sobi FM transmitted “Perspective” on political awareness in Ilorin because the extent at which people listen to the program titled “Perspective” is not known, the level at which the program titled “Perspective” has influenced Ilorin people positively on politics is not known, the rate at which people participate in the program “Perspective” needs to be emphasized. 
Therefore, it is in this context that this work will study the audience perception on the influence of Sobi FM’s transmitted “perspective” on political awareness in Ilorin Metropolis.
1.3 Objectives of the study
1. To find out the extent at which residents in Ilorin listen to “Perspective” on Sobi FM.
2. To ascertain the influence of Sobi FM transmitted “Perspective” on political awareness in Ilorin.
3. To examine the extent Sobi FM transmitted “Perspective” has contributed to political awareness  in Ilorin.
4. To determine the extent at which the program “Perspective” has helped in shaping the attitude of people in Ilorin.
1.4 Research Questions
1. What is the extent at which residents in Ilorin listen to “Perspective” on Sobi FM?.
2. What is the influence of Sobi FM transmitted “Perspective” on political awareness in Ilorin?.
3. What is the extent Sobi FM transmitted “Perspective” has contributed positively to political awareness in Ilorin?.
4. What is the extent at which Sobi FM transmitted “Perspective” has helped in shaping the attitude of people in  Ilorin?.


1.5 Significance of the study
This study is essential so far because it is meant to divulge the influence of “perspective” transmitted on Sobi FM on political awareness in Ilorin Metropolis. The findings will also help the residents in Ilorin Metropolis to know the extent the program has been creating political awareness. 
This study will help to know the level of interest Ilorin people has towards political issues and what their preferences in seeking such information are. This study will also be of importance to Government to know their stand in the society and of which to correct their mistakes. The findings will however help as a basis for other researchers interested in further studies.
1.6 Scope of the Study
The study covers mainly the influence of Sobi FM’s transmitted “perspective” on political awareness in Ilorin Metropolis. 
1.7Definition of Terms
Influence: The power to affect, control, or manipulate something or someone; the ability to change the development of fluctuating things such as conduct, thoughts or decision. 
Perception: The word perception comes from the Latin word, “percepio” meaning "receiving, collecting, and action of taking possession, apprehension with the mind or senses" (Nelson, Richard & Alan, 1996).Therefore, perception in this context has to do with organizing, identification, and interpretation of sensory information.
Political Awareness: According to Zaller (1992) defined political awareness as a measure of media reception. Reception means getting the message as well cognition. When the audience receives political information, it may increase their awareness of such issues. Therefore, political awareness in this context is the state or level of being consciousness about politics where sense data can be confirmed by an observer. Also, proper comprehension of information that is subjected to the day-to-day activities  of the government and to participate in it. 
      





CHAPTER TWO:  LITERATURE REVIEW
2.1 Introduction
This chapter will discusses the conceptual framework, reviewing literatures that have connection to this study and also theoretical framework to back up the study. 
2.2 Concept of Politics
Politics, in its broadest sense, is the activity through which people make, preserve and amend the general rules under which they live. Although politics is also an academic subject (sometimes indicated by the use of ‘Politics’ with a capital P), it is then clearly the study of this activity. Politics is thus inextricably linked to the phenomena of conflict and cooperation. 
However, the existence of rival opinions, different wants, competing needs and opposing interests guarantees disagreement about the rules under which people live. On the other hand, people recognize that in order to influence these rules or ensure that they are upheld, they must work with others hence Hannah Arendt’s definition of political power as ‘acting in concert’. This is why the heart of politics is often portrayed as a process of conflict resolution, in which rival views or competing interests are reconciled with one another (Marsh & Stoker, 2010). Moreso, politics in this broad sense is better thought of as a search for conflict resolution than as its achievement, as not all conflicts are, or can be, resolved. Nevertheless, the inescapable presence of diversity (we are not all alike) and scarcity (there is never enough to go around) ensures that politics is an inevitable feature of the human condition (Marsh & Stoker, 2010).


2.3 Concept of political Awareness 
According to Zaller (1992) defined political awareness as a measure of media reception. Reception means getting the message as well cognition. When the audience receives political information, it may increase their awareness of such issues Political awareness is a key component in empathy, which in turn is part of Emotional Intelligence. Some commentators have suggested that political awareness is about sensitivity to public policy and government, and the agendas driving politicians (Zaller, 1992). 
In its broadest sense, however and certainly in the sense in which it is used in Emotional Intelligence political awareness is about understanding the ‘currents’, or hidden agendas, in an organization, and particularly the power relationships (Wikipedia, 2018).
Ali, Sohail & Hassan, (2013) avers that, since the media play a war of words and highlighting political issues with exaggeration to improve his hearing. News media in this case seem more progressive working primarily coverage is given to political discussions. Policy issues to create sensationalism in the audience. And this happens because of constant media coverage and discussion on an issue. The public has an exposure to different media and the bombardment of media on political matters creates awareness to what extent and biasness media (Ali, Sohail & Hassan, 2013). Some studies of the media play a significant role in shaping public perception of political issues especially during the days of election campaign gives media spaces. The media are at the heart of politics today because of the instantaneous and immediate release of political issues. Studies show that the influence of public media through their viewers, listeners or readers or collectively (Ali, Sohail & Hassan, 2013).

2.4 Evolution of Radio Broadcasting In Nigeria
In Nigeria, broadcasting as it is today is the handiwork of the British colonial masters who established a radio relay station in conjunction with Overseas Re-diffusion Company in 1932 (Adeseye & Ibagere, 1999, p.101). Whatever their motif was then, the fact remains that this was the beginning of Nigeria‘s journey into the broadcasting world. Udeajah, (2004, p.9) noted that broadcast distribution continued in Nigeria until 1951 when wireless broadcasting was introduced and the Nigerian Broadcasting Service was born. 
The history of television broadcasting in Nigeria was remarkable as Nigeria pioneered television broadcasting in Africa in 1959. This ultimately makes Nigeria a major player in broadcasting in Africa cum the world. Through Decree 38 as amended to Decree 55 of 1999, the National Broadcasting Commission (NBC) was established in 1992 with the responsibility of regulating and deregulating the broadcast industry in Nigeria (Udeajah, 2004, p.14). The establishment of the National Broadcasting Commission gave birth to private radio stations. These radio stations came as change agents to the broadcast industry in Nigeria for they brought tremendous changes to the broadcasting landscape of Nigeria (Udeajah, 2004, p.14).
Despite the successes recorded in the broadcast industry through the deregulation law, Nigeria remains one of the emerging giants of the developing countries that are yet to take broadcasting to the rural people through the establishment of community radio stations. Even though various efforts and reports have been presented to the government (Opubor Report) on the need to establish community radio in Nigeria, the situation seems not to be improving. Although the government have started issuing licenses for campus radio which is also in the class of community radio, the issue however is that for there to be a community radio system as obtainable in countries where it is being practiced (South Africa, Malawi, India, etc), Ojebode (nd) proposes that a community-friendly licensing regime for community radio must be pursued, a clear delineation between community radio and campus radio must be drawn as the later seems to be given more emphasis to the detriment of the former, a clear-cut community radio policy that safeguards it from hijack and abuse must be drawn and that there should be a re-presentation of the Opubor Committee report.
2.5 Basic Approaches of Radio
Mefalopulos & Kamlongera, (2004) stated that ‘‘radio in the development context can be broadly divided into three categories and each of which requires a different approach: 
Educational Radio
            Documentary and Cultural Radio
Participatory Radio
Educational Radio: Its scope is that of providing knowledge and instructions on specific issues. It can be used for formal education, as in Nicaragua where UNESCO assisted to establish a radio network to teach mathematics to pupils in primary schools, or to provide informal instructions for practical purposes, as used in a number of countries, especially in the agricultural field. These kinds of programs are usually written and prepared by subject specialists after having     investigated and assessed the issue in question. Distance education is another area where radio has played an important role. It has provided the possibility of progressing with the studies to people in remote areas, reducing limiting factors such as the time (programs are usually broadcasted more than once, and can be recorded) and the place (you can listen to them from your house or any other place provided you have a radio instead of going to school). Radio can also be used effectively as a support medium in educational campaign on issues of collective relevance.
Documentary and Cultural Radio: It intends to report and provide testimonials on aspects of community life. This is done to draw the attention of the community to specific issues, problems and their solutions. Journalistic investigations also fall in this approach. Journalists, social researchers and communication practitioners are the ones that usually produce this type of program, often adopting a participant observation approach in order to document the issues accurately and objectively. These programs can be addressed to other communities having similar problems, as well as to the management of development organizations or to policy-makers.
Participatory Radio: This implies the use of radio for the people and by the people. Even if in the previous two instances some degree of people's involvement is required, it is only with this kind of radio, also sometimes known as community radio, that full participation is experienced. The issues to be discussed and presented in the Program are decided by the community with the assistance of a radio producer. Zimbabwe since 1988 has witnessed a unique media project that emphasizes the two-way communication potential of radio as opposed to its traditional mass medium approach of addressing passive listeners. 
Participatory radio's purpose is that of providing an open forum where people can express their views, opinions, and concerns and in doing so providing the opportunities to improve their livelihoods. 
2.6 The Link Between The Radio and Political Participation
Mass media could be used to set agenda, the radio would be a useful tool as it is used to reach out to the people of the society. The radio is cheap and portable and even the learned and the unlearned have access to it. However, information concerning public participation could be communicated via the radio to the audience who would get the message anywhere they are as long as a radio is there (Adekoya, Akintoye & Adegoke, 2015).
2.6.1 How can the radio be used to achieve political participation?
The radio is a very effective tool in the rural areas because it is not restricted to the barriers of time space, illiteracy and electricity supply and it is easy to operate (Adekoya, Akintoye & Adegoke, 2015). This means that the radio, because of its advantages could be used to send a message and receive feedback from the masses. 
The radio produces programs which inform and educate the audience on new issues and trends happening in society, such as political issues, business, current affairs, religious issues, etc., which are aimed at creating awareness. Radio could also be used to mobilize members of the public, especially those in rural areas, to achieve a common social, political, economic or cultural goal (Adekoya, Akintoye & Adegoke, 2015).
The radio could make use of radio dramas which would both entertain and educate the listeners about politics and the importance of participation in it. There could be radio documentaries which also talks about the importance of political participation. Since the radio is a tool used by people of any class, English, Pidgin English or even the indigenous languages could be used to communicate with the public to ensure effective communication. 
For the radio to achieve such goals of influencing the masses to indulge in political participation, it could be a community radio. A community radio is a radio which broadcasts its signals for a ‘diverse geographic community’ (Tucker, 2013).
2.6.2 Impact of The Radio on Political Participation
The radio has a wide reach. Because of the nature of the audience, if such messages are properly communicated, there could be an increase in political participation. In conclusion, the radio generally determines the masses’ involvement in political participation either positively or negatively. This is because the way messages are communicated via the radio affects response of the audience to such messages. If the agenda setting theory is applied when communicating messages relating to public political participation, then there would be a positive reaction to political participation. This is because the radio has emphasized on a particular aspect of a message (Tucker, 2013).
2.7 History of Sobi FM Ilorin
Sobi FM channel 101.9 is one of the private owned radio station located in Ilorin Kwara State. It was officially commissioned on the 17th of July 2018 by the executive Governor of Kwara State, Alhaji Abdulfatai Ahmed and it started transmission in the same year. The  owner in person of Alhaji Lukman Olayiwola Mustapha while the General Manager is Mr. Segun Adeniji (http://www.sobifm.com/index.php/pages/about-us1)
Sobi FM has six departments which are; Administrative department, News department, program department, Marketing department and Account department. Sobi FM is just a newly establish radio station with 30 staff working in the organization (http://www.sobifm.com/index.php/pages/about-us1)
With social rebirth as our vision, Sobi is poised to deliver educative, enlightening, entertaining, reformative and invigorating programs that will cater for the needs of virtually all audience groups (http://www.sobifm.com/index.php/pages/about-us1).
2.7.1 An Overview of  “Perspective Programme”
Perspective is one of the program transmitted on Sobi FM Ilorin. Anchored by Ishola Adebayo every Thursday by 11am.  The program set sphere in enlightening people on how politicians who are their representative run the state affairs. Also, audiences contribute to the program, “Perspective” by putting a call through and sending text messages during the program to share their own deposition on politics in the state. 
2.8 Brief History of Ilorin, kwara state
The Ilorin Emirate is a traditional state based in the city of Ilorin in Kwara State, Nigeria. It is considered to be one of the Banza Bakwai, or copy-cats of the Hausa Kingdoms ("Ilorin". Encyclopedia Britannica).
At the start of the 19th century Ilorin was a border town in the northeast of the Oyo Empire, with a mainly Yoruba population but with many Hausa and Fulani immigrants. It was the headquarters of an Oyo General, Afonja, who rebelled against the empire and helped bring about its collapse with the assistance of the Fulani (Paul, 2004). The rebellion was powered by Nupe and Bornu Moslem slaves (Rex Seán, 1995). Afonja had been assisted by Salih Janta, also called Shehu Alimi, a leader of the local Fulani. In 1824 Afonja was assassinated and Alimi's son Abdusalami became Emir ("Ilorin". Encyclopædia Britannica). Ilorin became an emirate of the Sokoto Caliphate (Paul, 2004).  
For some time Ilorin was a major center of the slave trade. In the past slaves had mainly been sent north across the Sahara, but now they were being sent south via the Yoruba lands to the coast to supply demand from the USA, the West Indies, and Brazil. Slaves were taken from the Igbo lands to the east and from conquered Yoruba towns, as well as from areas further to the north, and were traded for cloth and other goods. Ilorin continued to expand southward until it was checked in the 1830s by the growing power of Ibadan, an Oyo successor state. The Ilorin cavalry were ineffective in the jungle to the south, and by the 1850s Ibadan had access to guns from European traders on the coast (Paul, 2004).  
The capital was occupied by the Royal Niger Company in 1897 and its lands incorporated into the British colony of Northern Nigeria in 1900, although the emirate continued to perform ceremonial functions (Chisholm, 1911).  
Due to Ilorin's unique history, first as a Yoruba imperial outpost, then as a Fulani vassal of the Sokoto Caliphate, it has a king making tradition that is a blend of traditions taken from both sources. Whenever the throne of the emirate (which is vested in the Fulani descendants of Shehu Alimi) is vacant, the holders of the Yoruba chieftaincies of the Mogaji Aare, the Baba Isale, the Balogun Gambari, the Balogun Alanamu and the Balogun Ajikobi, along with that of the  Balogun Fulani, both elect and install a new emir, subject to the approval of the governor of Kwara State (Rex Seán, 1995).
2.9 Theoretical Framework
The Project will be anchored on Agenda Setting theory 
Agenda setting describes a very powerful influence of the media – the ability to tell us what issues are important. In the 1970s Maxwell McCombs and Donald Shaw took a different direction when they looked at the effects of gatekeepers' decisions. They found the audience attaches how much importance to give to a news item from the emphasis the media places on it. McCombs and Shaw pointed out that the gate keeping concept is related to the newer concept, agenda-setting. It is the mass media that sets the ‘agenda’ of any event like an election campaign. Media determines the important issues to be followed by the audience in an event (Nanda, 2017).
The idea of agenda-setting was first presented by Walter Lippmann in his 1922 book, Public Opinion, where he argues that the mass media are the principal connection between events in the world and the images in the minds of the public. He said that average people simplified the complex environment and events into simple “pictures” in their minds and they could not be trusted to make political decisions based on them (Nanda, 2017).
Taking clue from Lippmann, in 1963, Bernard Cohen observed that the press "may not be successful much of the time in telling people what to think, but it is stunningly successful in telling its readers what to think about. And it follows from this that the world will look different to different people," Cohen continues, "depending not only on their personal interests but also on the map that is drawn for them by writers, editors, and publishers of the paper they read." Cohen took a mass society perspective and revised it to make it compatible with limited-effects perspective. Cohen’s idea later led to formalization of agenda-setting theory by McCombs and Shaw (Nanda, 2017). McCombs and Shaw interpreted agenda setting as, “In choosing and displaying news, editors, newsroom staff, and broadcasters play an important part in shaping political reality. Readers learn not only about a given issue from the amount of information in a news story and its position. The mass media may well determine the important issues that are the media may set the ‘agenda’ of the campaign.” (Nanda, 2017).
Agenda-setting theory describes the ability of the news media to influence the importance of topics on the public agenda. Agenda setting theory predicts that if a news item is covered frequently and prominently, the audience will regard the issue as more important (Nanda, 2017).
Folarin (2005:95), the elements involved in agenda-setting include:
1. The quantity or frequency of reporting;
2. Prominence given to the reports – through headline display, pictures and layout in newspapers, magazines, film, graphics, or timing on radio and television. 
3. The degree of conflict generated in the reports.
4. Cumulative media-specific effects overtime. 
Limitations of Agenda setting theory
Agenda Setting Theory suffers from certain limitations as the media effects theory seems well suited for election campaigns and news but not for other types of content. The theory based on causation can easily be turned around and it can be argued that it is the audience that picks the agenda and media simply responds to the public opinion. Although the theory suffers from many limitations it has inspired further research and is relevant today.

This theory is related to this study because the media set agenda to the public. Sobi FM transmitted “perspective” creates agenda for listeners to think about and with that, it drives government attentions to the programme for public discussion as well as helping the public to know their rights from the government through the political awareness. 





2.10 Empirical Review
In a study by Hayat, Juliana & Umber, (2013) they examines the influence and role of political talk shows in generating political awareness amongst Pakistani educated youth. The researcher aims at measuring the youth’s level of political awareness and involvement, and the extent to which these educated youth are persuaded by political talk shows about political affairs. The respondents involved in this study consist of the students of Government College University Faisalabad, Pakistan. 
The researcher selected 200 respondents from all departments of Government College University Faisalabad. The researcher applied non-probability sampling technique for data collection. Questionnaires were used as a tool for data collection. Findings showed that political talk shows influenced the youth and played a key role in providing political awareness. These findings also revealed that political talk shows have great deal of impacts on youngsters in helping them to get the knowledge about their basic social and political rights (Hayat, Juliana & Umber, 2013).
In a study by Kombol, (2014) on potential uses of community radio in political awareness, especially in Nigeria where community radio is not yet in existence. The existence of community radio in other parts of Africa but not Nigeria leaves a void because there may be a lot of uses to which community radio can be put to. This study explores the “would be” relationship between community radio and political awareness especially at the grassroots in Nigeria. Using a survey of radio producers, announcers, correspondents, reporters and other broadcast professionals who understand the concept and have had some experience with community radio elsewhere, the study finds that effective program selection and scheduling will be essential to raising political awareness in Nigerian communities when such stations start operation. Also, interactive approaches in radio program production will give listeners a chance to clear their doubts and seek illumination on complex issues.
Also, Ali, Sohail & Hassan, (2013) examines the role of different media outlets in creating political awareness among students. The study shows that students of University of Gujrat consume mass media for both entertainment and political information. However, Television considered the best source of political information. Through this study agenda and framing theory used which revealed that media has an effect on its target audience. While  survey method has used to gauge the media consumption among university students. Mass media is considered a source of information that has the power to change choice of people. Media present issues to its audience with an effect that public forms opinion according to media’s emphasis on issue.
Media set the agenda for political issues of media. News channels are in competition and the main competition is between political talk shows. This is why media set agenda for political issues and discussion programs. The reasons for setting agenda on political talk shows are because of analyst opinion and presence of different political personalities during the talk show. Due to which students rely on television. However, students like to discuss political issues with others and for political discussions they mostly take points from talk shows. This is because political talk shows set the minds of their audience and then audience discuss and perceive information in the way media want them within the structure of the frame (Ali, Sohail & Hassan, 2013).



CHAPTER THREE
			REASEARCH 	METHODOLOGY
3.1 Introduction
This section deals with research design, research methods, research population, sampling technique, sample size, instrument for data collection and method of data analysis and presentation.
3.2 Research Design
The research design employed for this study is the survey research design. According to Popoola (2014) “The survey is a very useful and effective tool or means of ascertaining and eliciting the feelings, opinion, tastes, perception, attitudes, interest as well as views of individuals.
3.3 Research Method
The research method adopted for this study by the researcher is the quantitative research method. This method utilizes numbers in gathering, presenting, organizing, recording and analyzing the (gathered) data.
3.4 Research Population
The universe of this study was solely residents in Ilorin metropolis. The total population of people in Ilorin metropolis is 856,900.  According to www.population.city (2015), the population of as of 2015 was 856,900.
2.5 Sample Frame
The sample frame for this study was those living in Ilorin Metropolis especially those that listen to “Perspective” on Sobi FM.

3.6 Sampling Technique
This study adopted the purposive and accidental (or convenient) sampling technique. Respondents will be purposively chosen for appraisal. In line with the accidental sampling technique, the questionnaire will be administered without any bias to any demographic (age, sex, gender, occupation etc.) or psychographic (interests, attitude, values, opinions etc.) factors.
3.7 Sample Size
The sample size deduced for this study is 400. The sample size for this study was from the estimated population of the metropolis using Taro Yamani1964 sample size formula. 
N
1+N X 0.052	
856,900
1+856,900X 0.0025

856,900
2,143.25
N= 399.8
N= 400
3.8 Data Collection Instrument(s)
The instrument used for data gathering data in this study is the self-administered questionnaire. This questionnaire would be divided into section A and B. The questionnaire however, will be close-ended to guide the respondent in giving credible answers to the study. 
3.9 Method of Data Analysis
The data gathered from the prospective respondents was arranged and presented in frequency and percentages table using SPSS package version 20.0 



CHAPTER FOUR 
DATA ANALYSIS
4.1 Introduction 
This chapter described and analyzed the data got from the selected respondents in Ilorin metropolis. The data was gathered and organized into a measurable order by using a descriptive analysis of frequency and percentage table.
A total number of 400 respondents were given self-administer questionnaire but 357 were correctly filled and returned and 43 out of the questionnaire were not properly filled. Therefore, 357 questionnaires were valid for the analysis. 
4.2 : Data Presentation
Table 4.1: Demographic Characteristic of Respondents
	
                                                     Frequency                       Percentage 


Gender
Male				     192				(54%)
Female				     165				(46%)
Total				      357			100%
Age Group
Below 20	31   		(9%)	
21-25	163   		(46%)
26-30	88 		(25%)
31-35	47		(13%)
36 and above	28		(8%)
Total	357  		100%
Marital Status
Single				     41				 (11%)
Married			     316				(89%)
Total 				      357			100%
Occupation
Students		                 22				(6%)	
Civil Servant			     231				(65%)
Artisan			                 53				(15%)
Trader				     28                                       (8%)
Entrepreneur			     23                                       (6%)
Total 				     357			            100%
	


In the table above, Item 1 shows that n=192 respondents representing 54% are male while n=165 respondents representing 46% are female. This shows that male has the highest population. Item 2 of the above table shows that n=163 respondents representing 46% are between 21-25 of age which is the highest population while n=28 respondents representing 8% are 36 and above who are the lowest population. Item 3 shows that n=316 respondents representing 89% are married while n=41 respondents representing 11% are single. This shows that married people have the highest population. Item 4 shows that n=231 respondents representing 65% are civil savants while n=22 respondents representing 6% are students. This shows that civil savants have the highest population. 




Section B: Analysis of Opinion and responses 
	Table 4.2.:Distribution of respondents that  listen to Radio 


				Frequency			Percentage
		
	


Yes				339				95%
No				18				5%
Total				357				100%		
	


In the table above, n=339 respondents representing 95% listen to radio. 
	Table 4.3: Distribution of respondents that listen to Sobi FM 


				Frequency			Percentage
		
	


Yes				296				83%
No				61				17%
Total				357				100%		
	
In the table above, n=296 respondents representing 83% listen to Sobi FM. 

	Table 4.4:Distribution of respondents that  listen to “Perspective Programme” on Sobi FM



				Frequency			Percentage
		
	


Very Often			183				51%
Often				92				26%
Rarely				47				13%
Occasionally                            35                                            10%
Total				357				100%		
In the table above, n=183 respondents representing 51% listen to “Perspective” on Sobi FM 
	Table 4.5: Frequency at which “Perspective Programme” create political awareness in Ilorin



				Frequency			Percentage
		
	


Yes				318				89%
No				27				8%
Undecided			12				3%
Total				357				100%	
In the table above, n=318 respondents representing 89% chose Yes that “Perspective” create political awareness in Ilorin, while. 
	Table 4.6:Distribution of respondents that Sobi FM transmitted “Perspective” features any other thing aside from people politics



				Frequency			Percentage
		
	


Yes				260				73%
No				44				12%
Undecided 			53				15%
Total				357				100%	
	


In the table above, n=260 respondents representing 73% chose Yes that Sobi Fm transmitted “Perspective” features any other thing aside from people politics. While n=53 respondents representing 15% are undecided. This shows that people that selected Yes that Sobi Fm transmitted “Perspective” features any other thing aside from people politics have the highest population. . 
	Table 4.7: Distribution of respondents that “Perspective” programme create an avenues for voters to express their opinion 



				Frequency			Percentage
		
	


Yes				237				66%
No				87				24%
Undecided			36				10%
Total				357				100%	
	In the table above, n=237 respondents representing 66% are strongly agree that “Perspective” program create an avenues for voters to express their opinion. While n=36 respondents representing 10% are disagree. This shows that strongly agree that “Perspective” program create an avenues for voters to express their opinion have their highest population.


	

	



Table 4.8:Distribution of respondents on rating of “Perspective programme" on Sobi FM



				Frequency			Percentage
		
	


Excellence			125				35%
Good				163				46%
Fair				69				19%
Poor				0				0%
Total				357				100%	
	


In the table above, n=163 respondents representing 46% rate “Perspective” good while n=69 respondents representing 19% rate it fair. This shows that people that rate ”Perspective” good  have their highest population. 
	Table 4.9: Distribution of respondents that  Sobi FM transmitted contribute positively on political awareness in Ilorin  



				Frequency			Percentage
		
	


Strongly Agree			224				63%
Agree				73				20%
Undecided 			0				0%
Disagree			23				6%
Strongly Disagree		37				10%
Total				357				100%
	
In the table above, n=224 respondents representing 63% are strongly agree that Sobi FM transmitted contribute positively on political awareness in Ilorin while n=23 respondents representing 6%  disagrees . This shows that people strongly agree that Sobi FM transmitted contribute positively on political awareness in Ilorin have their highest population. 

	Table 4.10 Distribution of respondents that Perspective” help people to know what politics is all about



				Frequency			Percentage
		
	


Strongly Agree			217				61%
Agree				25				7%
Undecided 			52				15%
Disagree			20				6%
Strongly Disagree		43				12%
Total				357				100%	
	In the table above, n=217 respondents representing 61%  strongly agree that Perspective” help people to know what politics is all about while n=20 respondents representing 6% disagrees . This shows that people that strongly agree that Perspective” help people to know what politics is all about have the highest population


	

	



Table 4.11: Frequency of respondents that “Perspective” encourage and welcome people’s opinion during the program.
				Frequency			Percentage
		
	


Yes				318				89%
No				20				6%
Undecided 			19				5%
Disagree			0				0%
Strongly Disagree		0				0%
Total				357				100%	
	


In the table above, n=318 respondents representing 89%  strongly agree that “Perspective” encourage and welcome people’s opinion during the program while n=20 respondents representing 6% are undecided. This shows that people that strongly agree that “Perspective” encourage and welcome people’s opinion during the program have the highest population. 
	
Table 4.12:Distribution of respondents that “Perspective” change their attitude towards politics feature opinion poll 



				Frequency			Percentage
		
	


Strongly Agree			172				48%
Agree				94				26%
Undecided  			51				14%
Disagree			27				8%
Strongly Disagree 		13				4%
Total				357				100%	
	


In the table above, n=172 respondents representing 48% strongly agree that “Perspective” change their attitude towards politics feature opinion poll while n=13 respondents representing 4% strongly disagrees. This shows that people that strongly agree that “Perspective” change their attitude towards politics feature opinion poll have the highest population. 
	Table 4.13Distribution of respondents whether they call to ask question while during the program



				Frequency			Percentage
		
	


Strongly Agree			178				50%
Agree				95				27%
Undecided			34				10%
Disagree 			23				6%
Strongly Disagree		27				8%
Total				357				100%	
In the table above, n=178 respondents representing 50%  strongly that they call to ask question while during the program while n=23 respondents representing 6%  disagrees. This shows that people that strongly agree that they call to ask question while during the program have the highest population. 
	

Table 4.14:Distribution of respondents that the program profound solution to any issue concerning politics



				Frequency			Percentage
		
	


Strongly Agree			98				27%
Agree				83				23%
Undecided			50				15%
Disagree			73				20%
Strongly Agree			53				15%
Total				357				100%	
In the table above, n=98 respondents representing 27%  strongly agree that the program profound solution to any issue concerning politics while n=50 respondents representing 14% are undecided. This showed that people that are strongly agree that the program profound solution to any issue concerning politics have the highest population.
4.4 Discussion of Findings 
Research Question One: What is the extent at which residents in Ilorin listen to “Perspective” on Sobi FM?
Table 4.2, 4.3, and 4.4,answered research question one.
Table 4.2 shows that n=339 respondents representing 95% listen to radio while n=18 respondents representing 5% do not listen to radio. Also, table 4.3 shows that, n=296 respondents representing 83% listen to Sobi FM while n=61 respondents representing 20% do not listen to Sobi FM. More so, table 4.4 revealed that n=183 respondents representing 51% listen to “Perspective” on FM n=35 respondents representing 10% do not listen to “Perspective”.
With the above findings, it is shows that residents in Ilorin listen to “Perspective” very often on Sobi FM Ilorin. 
Research Question Two: What is the influence of Sobi FM transmitted “Perspective” on political awareness in Ilorin?
Table 4.5, 4.6, 4.7 and 4.8 gave answers to research question two. The findings are showed below. 
Table 4.5 shows that n=318 respondents representing 89% chose Yes that “Perspective” create political awareness in Ilorin, while n=12 respondents representing 3% are undecided. Also, table 4.6 revealed that n=260 respondents representing 73% chose Yes that Sobi Fm transmitted “Perspective” features any other thing aside from people politics. While n=53 respondents representing 15% are undecided. More so, table 4.7 shows that n=237 respondents representing 66% are strongly agree that “Perspective” program create an avenues for voters to express their opinion. While n=36 respondents representing 10%  disagree. In addition, table 4.8 revealed that n=163 respondents representing 46% rate “Perspective” good while n=69 respondents representing 19% rate it fair.
With the above results from the analysis, it shows that “Perspective” creates political, awareness, engaged residents in Ilorin in politics, and also creates an avenue for voters to express their opinion. This made them to rate Sobi FM’s transmitted “Perspective” good in their liking. 
Research Question Three: What is extent Sobi FM’s transmitted “Perspective” has contributed positively on political awareness in Ilorin? 
Table 4.9, 4.10 and 4.11 gave answers to research question three. 
Ta n=224 respondents representing 63% strongly that Sobi FM transmitted contribute positively on political awareness in Ilorin while n=23 respondents representing 6% disagree.. Also, table 4.10 revealed that n=217 respondents representing 61%  strongly agree that Perspective” help people to know what politics is all about while n=20 respondents representing 6% disagree. More so, table 4.11 shows that n=318 respondents representing 89% strongly agree that “Perspective” encourage and welcome people’s opinion during the program while n=20 respondents representing 6% are undecided.
With the results above, Sobi FM transmitted “Perspective” has really contributed positively on political awareness in Ilorin? 
Research Question Four: What is the extent at which Sobi FM transmitted “Perspective” is an attitude shaped program   in Ilorin?
Table 4.12, 4.13 and 4.14 gave answers to research question four. 
Table 4.12 showed that n=172 respondents representing 48% are strongly agree that “Perspective” change their attitude towards politics feature opinion poll while n=13 respondents representing 4% strongly disagree. Also, table 4.13 revealed that n=178 respondents representing 50%  strongly agree that they call to ask question during the program while n=23 respondents representing 6% disagree. More so, table 4.14 shows that n=98 respondents representing 27% strongly agree that the program profound solution to any issue concerning politics while n=50 respondents representing 14% are undecided.
With the above findings, it show that Sobi FM transmitted “Perspective” is an attitude shaping program  in Ilorin because has shaped residents in Ilorin towards politics and also gave them opportunity to call and ask questions







CHAPTER FIVE
                   SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Introduction
This chapter focuses on the summary of the study, the conclusion and the recommendations that were profound by the researcher as a way by which more researchers will have a yardstick or point of reference after this research work and conclusion of this research work.
5.2 Summary
This study was set on the Influence of Sobi FM's transmitted "Perspective" On Political Awareness in Ilorin Metropolis.  The study adopted survey research method and simple random sampling to sample 400 respondents which 357 questionnaires properly filled and returned. Chapter on of this study discuses the background of the study, problem statement, research objectives, research questions, scope of the study and definition of terms. Chapter two focused on literature review where some literatures related to the study were reviewed, also empirical studies and the study was anchored on Agenda Setting Theory.  Chapter there of the study comprises of research design, population of study, sample size, sample techniques, research instrument and method of analysis. Chapter of the project focused on the data analysis and interpretation which the study established the following findings. The study hereby established the following findings. 

1. The study shows that that majority of the resident in Ilorin listen to Sobi FM transmitted "Perspective" and they listen to it very often.
2. The study also revealed that majority resident in Ilorin affirmed that “Perspective” creates political, awareness, engaged residents in Ilorin in politics, and also creates an avenue for voters to express their opinion. This made them to rate Sobi FM transmitted “Perspective” good in their liking. 
3. More so, majority of the respondents confirm that "Perspective" contribute positively on political awareness in Ilorin also,  the program encourage and welcome people’s opinion during the program.  
4. It is also found in the study that Sobi FM transmitted “Perspective” is an attitude shaping program in Ilorin because it has shaped residents in Ilorin towards politics and also gave them opportunity to call and ask questions
5.3 Limitation to the Study
The study was limited on the Influence of Sobi FM's transmitted "Perspective" On Political Awareness in Ilorin Metropolis
5.4 Conclusion
This research work concludes that majority of the residents in Ilorin listen to "Perspective" on Sobi FM Ilorin and the program has been an avenue to enlighten and make awareness for people in Ilorin Metropolis. The program help people to be political conscious and the program used the opportunity for people opinions be beard on radio. 
Also, many people that have lost hope in government and politics were being enlightened to contribute in the affairs of the state so the government can hear their complain. 
5.5 Recommendations
From the study, it observed that majority of residents in Ilorin Metropolis listen to "Perspective" on Sobi FM very often and this has given them hope to express their opinion in the state. With the results from the study   the following recommendations are made;
The program 'Perspective" should feature some issues relating to human wellbeing such as business, economic, agriculture and education because it shows in the study that the program focus only on politics. 
Also, the program should inculcate the habit of solving or giving a lasting solution to the issue discussed on radio.  Result shows that at times issue discussed are not treated in a way that show that solution is being preferred.
5.6 Suggestions for Further Studies
There should be a study on the role of Sobi FM's transmitted "Perspective" on wellbeing of residents  in Ilorin Metropolis
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QUESTIONNAIRE
Department of Mass Communication
Institute of Information Communication and Technology
Kwara State Polytechnic, Ilorin
Kwara State.
Dear Respondent

REQUEST FOR THE COMPLETION OF THE QUESTIONNAIRE 
, 
This questionnaire is a graduation requisite for the award of National Diploma in Mass Communication Department of Kwara State Polytechnic, Ilorin. The study focuses on influence of Sobi fm’s transmitted “perception” on political awareness in Ilorin metropolis.

I hereby urge you to answer the questions below with utmost sincerity. Information provided will be treated confidentially.  
Thanks for your understanding.									
SECTION A
DEMOGRAPHY
1. Gender  (a) Male	(b)  Female 
2. Age group  (a) Below 20 years	(b) 21-25years	(c) 26-30 years  (d) 31-35 (e) 36 and above
3. Marital status (a) Single	(b) Married
4. Occupation (a) Student (b) Civil Servant (c) Artisan (d) Trader  (e) Entrepreneur (f) Please specify____________________

SECTION B:	Extent at Which Residents in Ilorin Listen to “Perception” on Sobi Fm?
5. Do you listen to radio	
(a) Yes 	(b) No
6. Do you listen to Sobi FM 
(a) Yes	(b) No 
7. Do you listen to “Perception” on Sobi FM
(a) Yes	(b) No
8. How often do you listen to “Perception” on Sobi FM
(a) Very Often	(b) Often 	(c) Rarely	   (d) Undecided
SECTION C	Influence of Sobi FM Transmitted “Perception” on Political Awareness in Ilorin?

Please read carefully and tick any of the options below to show your response 
9. Does Sobi FM transmitted “Perception” create political awareness in Ilorin (a) Yes (b) No	(c) Undecided
10. Does Sobi Fm transmitted “Perception” features any other thing aside from people politics (a) Yes		(b) No (c) Undecided
11. How will you rate “Perception” programme on SObi FM 	(a) Very Good 	(b) Good	(c) Fair		(d) Poor	(e) Undecided 


SECTION D Extent of Sobi Fm Transmitted “Perception” has Contributed Positively on Political Awareness In Ilorin?
Please select by ticking in the provided box in the question below.
SA- Strongly Agree  A- Agree  U- Undecided  D- Disagree SD- Strongly Disagree

	
	Items
	SA
	A
	U
	D
	SD

	12
	Sobi FM transmitte contribute positively on political awareness in Ilorin  
	
	
	
	
	

	13
	Sobi FM transmitted “Perception” help people to know what politics is all about
	
	
	
	
	

	14
	The programme encourage and welcome people’s opinion during rhe programme
	
	
	
	
	



SECTION E extent at which Sobi FM transmitted “Perception” is an attitude shape programme   in Ilorin?

	
	Items
	SA
	A
	U
	D
	SD

	15
	Sobi FM “Transmitted” change my attitude towards politics
	
	
	
	
	

	16
	I  call to ask question while during the programme
	
	
	
	
	

	17
	The programme profound solution to any issue concerning politics
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