
TITLE PAGE 

THE IMPACT OF EATERY OUTLET TO TOURISM DEVELOPMENT IN ILORIN KWARA STATE
BY

        ALABI, TEMIDAYO OMOWUNMI

ND/23/TMT/FT/018
A PROJECT SUBMITTED TO 

DEPARTMENT OF TOURISM MANAGEMENT TECHNOLOGY INSTITUTE OF APPLIED SCIENCE (IAS) KWARA STATE

IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF NATIONAL DIPLOMAL (ND) IN TOURISM MANAGEMENT TECHNOLOGY.

JULY,2025

CERTIFICATION 

We certify that this project was undertaken ALABI, TEMIDAYO OMOWUNMI with matric no ND/23/TMT/FT/018 in the Department of Tourism management Technology
Mr. Adekunle J.O 






   Date

(Project supervisor)


Mr. Adekunle J.O 






   Date

Project coordinator


Mrs. Oyetoro L.T






   Date

(Head of department)

External examiner 






   Date

DECLEARATION 
I hereby declare that this project has been solely conducted by me under the guidance of MrAdekunle J.O a lecturer in the department of leisure and tourism management.

I have neither copied someone else work and asked anyone done it for me. Authors whose works have been referred to in this project have been duly acknowledge.


ALABI, TEMIDAYO OMOWUNMI



           DATE

DEDICATION 


I dedicate this project to Almighty my creator, my strong Piller, my source of inspiration, wisdom, knowledge and understanding. He has been the source of my strength throughout this program and on his wings only have I soared. And I also dedicate this work to my Aunty; Alabi funke blessing who has encouraged me all the way and whose encouragement has make sure I give it all it takes to finish Which I have started. To my HOD Mr Adekunle James; who support and guide me to accomplish this research and to as many that has contributed to the success of my project.

ACKNOWLEDGEMENT 


I would like to express my special thank of gratitude to my project supervisor Mr Adekunle James, who gave me opportunity to do this wonderful project, who also helped me in completing my project.

I would like to thank my parents and Aunty who helped me a lot in finalizing the project within the limited time frame.
ABSTRACT 

This study is focus on the impact of eatery outlet to tourism development in Ilorin kwara state. ( a case study of Mr. bigg’s) the questionnaire instrument was used as research instrument and data was analysed using descriptive analysis involving percentage as this is one of the best in line with objectives of the study. It was discovered that the major problems accounting against the development of eatery outlets to tourism development.

Spoilage of food purchased by the tourist lack of infrastructure lack of professional and traffic congestion in the area. It was recommended that the firm should preserve the food purchased by the tourist and also provide infrastructure like air conditioner for the tourist conformability provide proper and well trained professional for the smooth running of the establishment in order to over come critical problems with spoilage of food lack of infrastructure, traffic congestion and lack of professional by the firm.

Key word: impact, eatery, outlet tourism and development.
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ONE 

1.0 INTRODUCTION 

The Tourism industry has increasingly important economic social culture and environment impact globally and economic. However, tourism is not an issue that is limited in Nigeria but is a language of the universe which leads to job creation and support services such as hotels eateries which has positive effects on eh health and well being of the digital journal (2012).


Eatery outlet is a place set aside away from one’s home or place of work where foods and beverages are served to the tourist or customers to their own conveniences. An eatery outlet is a place or building where food and beverages are sold to the people. (ploticni, 2011).


In Nigeria today eatery outlets is also known as fast food. We have so many eatery outlets in Nigeria which are Mr. Biggs, Big treat, tantalizers, sweet sensation, chicken republic BB restaurant; swoops taste fried chicken inn, center point restaurant, aristo eatery and barcleos etc (Efiifzee.com)


Food tourism is the pursuit and enjoyment of unique and memorable food and drink experiences both for and near. Food tourism but drinking beverages is an implied and associated activity. It is also cumbersome to say food and drink. Food tourisms inclusive and includes the food carts and street vendors as much as the local gastro) pubs dramatic winners o one of a kind restaurant there is something for everyone the food tourism industry (Gary, 2011)


The over whelming majority of the just like good food and drink and not necessary the expensive restaurant and wines. Those are actually part of the government tourism industry which is a small subset of food tourism chocolate tourism etc. are all subsets of larges food tourism industry world food travel associations. 2011

BACKGROUNDOF THE STUDY 


Mr. Bigg’s is Nigerian first chain fast food restaurant operated by conglomerate united African company of Nigerian plc (UAC plc) UAC now has over 170 outlets in Nigeria and others in neighboring country. The inspiration for fast food outlets in Nigeria comes from mc Donald the American fast food gran. Mr. Bigg’s began operation in Nigerian in 1986 and with rapid growth and has become one of the first companies in Nigeria to offer franchise to investors (western 2011)


The restaurant is styled after mic Donald and is known for its red and yellow colour scheme and meat pies. Mr. Biggs history begins with the coffee shops inside Kingsway department stores in 1960in 1973 these shops were rebranded as Kingsway rendezorous which became Mr. Biggs in 1986. the chain saw rapid expansion after becoming one of the first Nigerian companies to sell franchise to investors (unpp, 2011)


Mr. Bigg’s specialty is the meat pie. A common lunch might also include society eggs, a donut chicken and a soft while westerners fare such as harm burgers is serve. Nigeria delicacies such as jollof rice and moinmon are more popular and Mr. Bigg’s offers cakes and pastries (water, 2009)

1.2 STATEMENT OF RESEARCH PROBLEM 


The increase in population in ilorin and the need for quick meals fast food has Mr. Bigg’s being regarded as one of the pioneers of quick meal serve (fast food) has Mr. Biggs been able to meet with the demands of its customers.


Has Mr. Bigg’s being regarded as one of the pioneers of quick serve restaurant in ilorin and some festival so they encounter problem of insufficient space for the tourist.


Mr. Bigg’s is also faced with inadequate facilities for tourist comfort.

1.3 AIMS AND SPECIFIC OBEJCTIVES OF THE STUDY 


The research investigate the impact of eatery outlet to tourism development in ilorin with the aim of finding away of developing tourist needs to boost tourism the specific objectives of the study which include 

· To know the impact of eatery outlet to tourism development in ilorin 

· To access the tourist patronage to Mr. bigg’s 

· To know the number of Mr. bigg’s outlet in ilorin kwara state 

1.4 RESEARCH QUESTION 


The approach of the study shall be precisely analysis relevant data would be obtained from reliable source which will leave door open such as 

· Does eatery outlet has no impact to tourism development in ilorin 

· Are there any ways to access tourist patronage to Mr. bigg’s 

· Are there any ways to know the number of Mr. bigg’s outlet in ilorin 

· Are there any challenge faced by Mr. bigg’s in keeping tourist statistics 

· Are there any possible strategic solutions to the challenges facing Mr. bigg’s in ilorin kwara state

1.5 SIGNIFICANCE OF THE STUDY 


This work will reveal and examine the origin mission and also lay emphasis the critical analysis of the contribution and acceptance of Mr. Biggs in ilorin and its environs i.e. Nigeria and large it wowed serve as a manuscript for a wide range of audience particularly student caterers food technology investors industrialist and the general public.

1.6 SCOPE OF THE STUDY 


Invariability of this research work will cover the history of mr bigg’s and this would include examine the impact role and challenges and also most importantly their contribution to ilorin and also the development process of Mr. bigg’s.

1.7 OPERATIONAL DEFINITION OF TERMS 

IMPACT: - Is the action of one object coming forcibly into contact with another 

EATERY: - Is a restaurant or other place when people can be served food 

OUTLETS: - An opening or passage by which anything is let out 

EATERY OUTLET:- Is a place or building whre people go to eat

TOURISM: - as the activities of a person traveling to a plac outside his/her usual environment for less than a specified period of time.

DEVELOPMENT :- this is referred to as the act of improving bringing improvement to the state of being of a particular things.

CHAPTER TWO 

REVIEW OF RELATED LITERATURE 

2.1 INTRODUCTION 


This chapter focuses on the review of some related literature issues review are include the following broad subs titles 
2.2 TOURISM DEVELOPMENT IN NIGERIA

2.3 TOURISM DEVELOPMENT IN KWARA STATE

2.4 FOOD TOURISM 

2.5 SELECTED EATERY OUTLETS IN ILORIN KWARA STATE 

2.6 IMPACT OF EATERY OUTLETS IN ILORIN KWAA STATE

2.7 CHALLENGES FACED BY EATERY (MR BIGG’S) IN ILORIN KWARA STATE

2.8 POSSIBLE SOLUTION TO PROBLMES FACING THE IMPACT OF EATERY OUTLETS TO TOURISM DEVELOPMENT IN ILORIN KWARA STATE.

2.2 TOURISM DEVELOPMENT IN NIGERIA 


Tourism as activities of a person traveling to a place outside his or her usual environment for less than a specialize period of time whose main purpose of trains is other them the excises of an activity remunerated from within of the place visited (WHO, 1991)

Nigeria is highly based country not only with human resource but also with natural resources as well as artificial materials.


Natural resources which abound in Nigeria include hills, plains, valleys, rivers stream caves, writer falls and mountain etc which the artificial materials include monument and man made tools of different kinds.

It is the recognized of these two natural and artificial resources that always programme on this therefore the east Africans countries of Uganda Kenya, and mazania for example base their tourism industry on their wild life and animal populations and western Europe on ancient monument (Agbaje, 1990)


Among the tourism potential in Nigeria is called protected ecosystem also referred to as nature reserves these are particularly recognize during the period of colonial rules and were often referred to as game reserves. These games reserve and important tourism attractions in Nigeria and are located in the savanna region (ekechkwu, 1990) 


Nigeria has about thirty three (33) game reserves most of which are not functional.


The most important are the nuclear game reserve in Bauchi and Borgun game reserve which now forms part of the kainji national park (arcola, 1976)

2.3 TOURISM DEVELOPMENT IN KWARA STATE 


Kwara state by virtue of its advantage location at close proximity to major towns and state capital such as Abuja, Lagos, Kaduana, Ibadan osogbo ado ekiti,lokoka, benin city among others offers possibilities and advantages of viable investment in tourism industry. Specific area that could be explored includes the development of tourist resorts around owu water falls. Recreation Park and cultural centre at imole boja rocks shelters and jebba museum city. Other creation also include the development of holiday camp sites at watana rock girefle and leering among others, as well as the development of in land beach resorts along asa river and Niger at jebba. There are also enormous potential for investment in the hospitality sector towns within the state (kwara state government, 2012)
2.4 FOOD TOURISM 


Food tourism is the pursuit and enjoyment of unique and memorable food and drink experiences both far and near food tourism but drinking beverages is an implied and associated activity. It is also cumbersome to say food and drink food tourism is inclusive and includes the food carts and street vendors as much as the locals only (gastro) pubs dramatic wineries or one of are kind restaurant there is something for every one in the food tourism industry. (Dr. Gary, 2012)

The over whelming majority of people just like good food and drinks and into necessary the expensive restaurant and urines. These are actually part of the government tourism industry which s a small subset of food tourism industry, beer tourism wine tourism chocolate tourism etc. are all subsets of the large food tourist industry (world food travel association, 2012)
2.5 SELECTED EATERY OUTLETS IN ILOIRN KWARA STATE 



Eatery outlets is a place or building set aside away from one’s home or place of work where food the beverages are serves to th tourist customer for their own conveniences (plotnick, 2011)

Hotels and restaurant located with local government area include green halina hotels, J and A hotels , sunny king hotels, maria guest house, kwara hotel, castel hold, abila hotel, ostrich bakery, waler view, guest house, morgan hotels sister bigg’s gomola restaurant divine cake, chicken chilles, Mr. bigg’s (kwara state, 2012)

2.6 IMPACT OF EATERY OUTLETS IN ILOIRN KWARA STATE


Eatery outlets malis restaurant, hawkers stalls and tourist attraction are bracing themselves for smaller crowds. Impact of eatery outlets chain specialize in a African food that reveals the true flavours of Mr. bigg’s form village dishes to Mr. bigg’s styles. Mr. Bigg’s is Nigeria first chain fast food restaurant operated by longtime united African company of Nigeria plc. It is the one of the leading eatery in the African region. The impacts of Mr. Bigg’s to tourism development in ilorin are low commercial lease rates and popularly of low cost dining. It serves as job creation for people iloirn metropolises. It also serves as source of income to the government of paying their tax regularly are it adds to the development of the host community of the host community. But many of the eatery will fail particularly those in the neighbour hoods where food massi is less heavy than it is in the financial district mr bigg’s are focused on serving local organic and nutrient food for the clients or customers for healthy living (fetgerald, 2012)
2.7 CHALLENGES FACED BY EATERY OUTLET (MR BIGG’S) I N ILORIN KWARA STAE


Mr. Bigg’s seek to engage people nation from simply broadcast messages to them, digital is key. The opportunities of offers are significant but equally the challenges can be stilling not least because of power between brand and consumer has change to the latter. Advantage Mr Bigg’s are franchise outlets that have zero tutor ants to drop in standard and elsewhere. It is supposed to the restaurant chains that serve cheep food that any person can afford. Mr. Bigg’s is faced by dirty environment mostly by the people surrounding the area (Mr. Bigg’s 2012)
2.8 POSSIBLE SOLUTIONS OT THE PROBLEM FACING THE EATERY TO TOURISM DEVELOPMENT IN ILORIN KWARA STATE.


The solution to the challenges faced by Mr Bigg’s in Ilorin kwara state. Mr. Bigg’s should find a way of preserving their food so that their food was last longer. They need to employ competent and professional staff in order to manage and onto Mr. Bigg’s. They should reduce the cost of their food so that the customer or tourist can purchase them regularly the quality of the environment both natural and man made is essented to tourism. The eatery outlet has the potential to create beneficial effects on the environment in Ilorin kwara state in order to meet the needs of tourist the production of foods equipment turnovers as well s construction is usually necessary in hot region. Mr. Bigg’s need to create enough space for parking cars of their customer in order to reduce traffic congestion (dickman, 2012)
CHAPTER THREE

MEHTHODOLOGY AND STUDY AREA 

3.0 INTRODUCTION 



This chapter mainly shows a detail account of the study areas, research design population of the study, sample size and sampling procedure data collection instrument validation of instrument reliability of instrument method of data collection and method of data analysis.

3.1 STUDY AREA 

Ilorin the kwara state capital is located on latitude 80 30 north and longitude 40 is occupying an area of about 100km3 situated in the transition zone between the delicious wood land of south and the savannah of the north thus giving it’s a status of a gateway city. Ilorin is major Nigeria indigenous city revolve through a period of traditional urbanization which took place in some parts of West African. It has passed through three stage pre colonial colonial and post colonial era.

Iloirn metropolis has the tropical net and dry climatic days are very hot during the day season from November to January while temperature typically range from 330c to 380c


Mr. bigg’s is Nigerian first chain fast food restaurant operated by conglomerate united African company of Nigeria plc (Vac plc) U.A.C. now has over 170 outlets in Nigeria and others in neighbour country.


The inspiration for fast food outlets in Nigeria comes form mc Donald American fast food giant Mr. bigg’s began operation in Nigeria in 1986 and with rapid growth and has become one of the first companies in Nigeria to offer franchise to investors (websten,2011)

3.2 RESEARCH DESIGN 


The research design used in the study was survey research. The aim of the study was to examine the impact of eatery outlet to tourism development in Ilorin.
3.3 POPULATION OF THE STUDY 


The population of the research comprises of 100 respondent 30 Mr Bigg’s and 10 ilorin indigene in kwara state
3.4 SAMPLING AND SAMPLING PROCEDURES 


The research purposely selected the three districts were interviewed and ten staffers of Mr Bigg’s making total of 100 respondents.
3.5 DATA COLLECTION INSTRUMENT 



Research designed questionnaire and in dept interview was used to elicit respondent information. The questionnaire was titled the impact of eatery outlet tourism development in Ilorin. The questionnaires were comprised two sections A and B section. A was elicit information in the biographical data of the respondent section B consists of variables on the research topic the respondent will be required to tick and meek use of yes or no .
36 VALIDATION OF INSTRUMENT 


The drafted question was given to the supervisor Adekunle J.O an expert in the field. Their collections and observation were incorporated into final draft.
3.7 RELIABILITY OF THE INSTRUMENT 


The research administered (10) interviewed and questionnaire schedule to people at different location who were not part of the research their result were correlated and the correlation coefficient was 0.05 then the instruments was consider reliable.
3.8 METHOD OF DATA COLLECTION 


The data collection method for this study is the questionnaire which is divided into two sections A and B.

Section A consisted of the respondent personal data section B attempts to find out the respondent response in advance with the statement given in the questionnaire by ticking from alternative suite the respondent.


Interview guides (ID) were also employed.

3.9 DATA ANALYSIS 


The researcher employed the descriptive analyses involving simple percentage to analysis the data as this is one of the best methods in line with the objectives of the study. The method used work 

R
x
100

Q

   1


Where R represents the response to a given question collected through IDI interview guide were interpreted with verbalism quotation to support the issues being expressed.

CHAPTER FOUR
DATA PRESENTATION AND DATA ANALYSIS 

4.0 INTRODUCTION 


This chapter focuses on findings of the study on impact of eatery outlet to tourism development in Ilorin. A study in iloirn metropolis of kwara state. The chapter is divided into (3) three first sections contains the social characteristic of respondent like age, sex, professional, education or background, religion and marital status.

The second part involves issues about the impact of eatery outlet to tourism development in iloirn metropolis of kwara state. While the last part focuses on discussion of major finding of the study.

SECTION A: BIO DATA OF THE RESPONDENTS

TABLE 4.1 RESPONDENT AGES 

	AGES 
	FREQUENCY
	PERCENTAGES (%)

	Less than 20 years
	12
	20

	21-30 years 
	34
	56.6

	31-40 years
	10
	12

	41 above
	4
	6

	Total 
	60
	100


Source: field survey, 2025

From the above table it shows that (20%) of the respondents were less than 20 years, (56%) of the respondents were ranging between 21 – 30 years above also (17%) of the respondent were between 31 – 40 year and finally (6%) of the respondent were 41 above.

TABLE 4.2 RESPONDENT SEXS

	SEX 
	FREQUENCY
	PERCENTAGES (%)

	Female 
	28
	47

	Male 
	32
	53

	Total 
	60
	100


Source: field survey, 2025


The above table indicate that (47%) of the respondents were female while (53%) of the respondent were male

TABLE 4.3 PROFESSIONS

	PROFESSIONS 
	FREQUENCY
	PERCENTAGES (%)

	Student 
	31
	52

	Civil servant 
	23
	38

	Entrepreneur
	6
	10

	Others 
	-
	-

	Total 
	60
	100


Source: field survey, 2025

The above table shows that students are (52%) civil servants are (38%) entrepreneurs are (10%) while other are (0%)

TABLE 4.4 RESPONDENT EDUCATIONS

	EDUCATION  
	FREQUENCY
	PERCENTAGES (%)

	SSCE
	11
	18

	ND/NCE
	27
	45

	HND/B.SC
	21
	35

	OTHER
	1
	1.6

	TOTAL 
	60
	100


Source: field survey, 2025
The above table prove that (18%) of the respondents were SSCE holder, (45%) of the respondent were ND?NCE holder, also (35%) of the respondent were HND./B.SC holder while (1.6%) of the respondent for other.
TABLE 4.5 RESPONDENT RELIGIONS

	RELIGIONS  
	FREQUENCY
	PERCENTAGES (%)

	Christianity 
	28
	47

	Muslim 
	32
	53

	Traditional 
	-
	-

	Total 
	60
	100


Source: field survey, 2025

The above table shows that (47%) of the respondents were Christians (53%) of the respondent were Muslims while (0%) of the respondent were traditional.

TABLE 4.6 RESPONDENTS MARITAL STATUS   

	AGES 
	FREQUENCY
	PERCENTAGES (%)

	Single 
	27
	45

	Married 
	33
	55

	Divorced 
	-
	-

	Total 
	60
	100


Source: field survey, 2025

From the above table, it is observes that (45%) of the respondent were single also (55%) were married while (0%) were divorced.

SECTION B
ISSUES ABOUT THE IMPACT OF EATERY OUTLET TO TORUISM DEVELOPMENT IN ILORIN METROPOLIS OF KWARA STATE.

TABLE 4.7 REASONS FOR IMPACT OF EATERY OUTLET

	RESPONSE 
	FREQUENCY
	PERCENTAGE
	RANK

	Source of income
	25
	42
	1st

	Job creation 
	15
	25
	2nd

	Serve as fun  create
	12
	20
	3rds

	Low commercial lease
	8
	13
	4th

	Total 
	60
	100
	


Source:: field survey 2025

The table above shows that (42%) of the respondent agreed on source of income with first ran (25%) of the respondents agreed on job creation with 2nd rank, (20%) of the respondent agreed that it serves as fun center while (13%) of the respondent agreed on low commercial lease with fourth rank.
TABLE 4.8 WHAT TOURIST ENJOY MOST IN MR BIGG’S OUTLET

	RESPONSE 
	FREQUENCY
	PERCENTAGE
	RANK

	Pizza 
	15
	25
	2nd

	Burger
	10
	17
	3rd

	Ice cream 
	9
	15
	4th

	Salad
	20
	33
	1st

	Fried rice and chicken 
	6
	10
	5th

	Total 
	60
	100
	


Source: field survey 2025

The above shows that (33%) of the respondent agreed on salad most with first rank (25%) of the respondent agreed pizza most with 2nd rank, (17%) of the respondent agreed on burger most with 3rd rank, (13%) of the respondent agreed on ice cream with 4th rank, while(10%) of the respondent agreed on fried rice and chicken.
TABLE 4.9CHALLENGES FACED BY MR BIGG’S IN KEEPING TOURIT STATICS 

	RESPONSE 
	FREQUENCY
	PERCENTAGE
	RANK

	Spoilage of food 
	15
	25
	2nd

	High cost of food purchased 
	30
	50
	1st

	Lack of professional 
	5
	8
	4th

	Traffic congestion in the area
	10
	17
	3rd

	Total 
	60
	100
	


Source:: field survey 2025


The above table shows that (50%) of the respondent agreed on high cost of food purchased with first rank, (25%) of the respondent agreed on spoilage of food with 2nd rank (17%) of the respondent agreed on traffic congestion in the area with 3rd rank, while (8%) of the respondent agreed on lack of professional with 4th rank.
DISCUSSION OF MAJOR FINDING 


This research work reveals that the majority of the respondent in the study was made those between the proposition age range of 21-30 years are in the e highest number (56.6%), the result also shows that the majority of the respondent are male with (53%) and also majority of respondent are student with (52%) the result also shows that the majority of the respondent education background is dunce with the highest percentage (45%). The result also shows that the majority of the respondent regions are Muslim with (53%) and also the majority of the respondent marital status are married with (55%).

It is obviously clear that impact of eatery outlet in tourism development in ilorin has been highlighted by the respondent 35% of the respondent agree that eatery outlet has an impact on tourism development while 25% of the respondent disagree that eatery outlet does not have nay impact on tourism development in ilorin.


It is also clear, that there are some challenges faced by Mr. Bigg are which 28% of the respondent agreed on while 32% of the respondent disagrees.


The respondent has highlighted that there are some problem which are faced by Mr. bigg’s in Ilorin metropolis which include spoilage of food purchased high cost of food purchased traffic congestion in the area and lack of professional.


Therefore, the above discussion indicate that eatery outlet have an impact on the life of the people and the development of tourism in Ilorin area of kwara state. This require on urgent strategies to over come those problem agreed by the respondent by putting into proper practiced the solution provided by the respondent in order to develop tourism through eatery outlet in ilorin local government area of kwara state and Nigeria at large.

CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.0 INTRODUCTION 


This chapter discuss the summary, conclusion of the research and recommendation which were given based on the impact of eatery outlet to tourism development in iloirn of kwara state.
5.1 SUMMARY 


I a nutshell this research work was carried out to investigate the impact of eatery outlet to tourism development in Ilorin from source of primary data for the study. It is gearing that there are major impact of eatery outlet to the life of the people. Majority of the respondent agree that eatery outlet help to know more also food tourism some also belief that it help to create job opportunity for the people living in the host community. Eatery outlet also contribute to socio economics development of the area in term of generating revenue eatery outlet according to the respondent also believe that it serve as fun center for the tourist en enhancing peace and unity among the tourist.

The findings in this study also reveal some problems militating eatery outlet which include: spoilage of food purchased, traffic congestion in the area, inadequate facilities lack of professional in mention just but a few.


The finding in the study area also proffer possible solution to the problems militating against the eatery outlet which include the food purchased must be well preserve, traffic light and traffic warden must be in place, provision of securing and air conditioner for tourist conformability and they should employ professional for the well being of their establishment.
52 CONCLUSION 


This study clearly demonstrate that there is an fact of eatery outlet to tourism development in ilorin which is the focus of the research work as a result of this finding eatery outlet has impact in tourism development in ilorin in term of source of income, job creation in the establishment center for the tourist and low commercial lease. These findings agree with the position of water (2009) and Gary, (2011)
5.3 RECOMMENDATIONS


Based on the findings of the study, the following recommendations are hereby postulated in the impact of eatery outlet to tourism development in iloirn government area of kwara state.
· The firm should always preserve the food that have been purchased by the tourist 

· Traffic light and traffic warden must be in place

· The firm should provide air conditioner for the tourist comfortability 

· The firm should provide well trained professional for the smooth running of the establishment 

· The firm should provide adequate security for the benefit fo the tourist.
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QUESTIONNAIRE

KWARA STATE POLYTECHNIC, ILORIN

DEPARTMENT OF LEISURE AND TOURISM MANAGEMENT

INSTITUTE OF BASIC AND APPLIED SCIENCE

KWARA STATE 

Dear respondents,

This is national diploma project on the Issues about the impact of eatery outlets to tourism development in Ilorin kwara state.

The questionnaire is to solicit your assistance regarding information on the above topic. All information given will be used for research purpose and will be treated with absolute confidence.

Thanks in anticipation.

SECTION A (BIO DATA OF THE RESPONDENTS)
Instruction
Tick appropriately in the space presenting the option that is applicable to your specify your answer where necessary.

1. AGE (a) less than 20 years (   ) (b) 21-30 (   ) (c) 31-40 (   ) (d) 41 and above (  )

2. SEX        female    (   ) (b) male   (   ) 

3. PROFESSIONS (a) Student (   ) (b) Civil Servant (   ) (c) Entrepreneur (d) other   

     (Specify) ………………………………………

4. EDUCATIONAL BACKGROUND (a) SSCE (   ) (b) HND/B.SC (   ) ND/NCE (   ) (d) others (specify)……………………………………..

5. RELIGION (a) Christianity (   ) (b) Muslim (   ) (c) Traditional (   ) 

6. MARITAL STATUS (a) Single (   ) (b) Married (   ) (c) Divorced (   )

SECTION B 

ISSUES ABOUT THE IMPACT OF EATERY OUTLETS TO TOURISM DEVELOPMENT IN ILORIN KWARA STATE 

1. Does eatery outlet have any impact on tourism development in Ilorin metropolis?

Yes (    )  No (    )

2. if yes, give reasons for your answers 

a……………………………………………………………………………………

b………………………………………………………………………………….

c…………………………………………………………………………………..

d…………………………………………………………………………………….

3. Mention what tourists enjoying most in your outlet 

a……………………………………………………………………………………

b………………………………………………………………………………….

c……………………………………………………………………………………

d…………………………………………………………………………………..

4. Mention any activities perform by tourist in your establishment?

a……………………………………………………………………………………

b…………………………………………………………………………………….

c……………………………………………………………………………………

d…………………………………………………………………………………..

5. Are there any challenges faced by Mr. Biggs in keeping tourist statistics?

Yes    (    )    No   (    )

6. If yes, list some of the challenges

 a……………………………………………………………………………………

b………………………………………………………………………………….

c……………………………………………………………………………………

d…………………………………………………………………………………..

7. Mention any strategies to make Mr. Biggs’s outlet a tourist paradise 

       a……………………………………………………………………………………

b………………………………………………………………………………….

c……………………………………………………………………………………

d…………………………………………………………………………………..
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