CHAPTER ONE
INTRODUCTION
1.1	Background to the Study
In the modern media landscape, radio remains a significant platform for disseminating information, particularly in fostering community engagement and promoting social activities. Among various radio programmes, phone-in programmes serve as interactive platforms where listeners can contribute to discussions, share opinions, and seek solutions to specific issues. One such platform, the "Lori Papa" phone-in programme on Sobi FM, Ilorin, plays a pivotal role in promoting sports activities among residents. This chapter examines the programme's impact, focusing on its role in enhancing awareness, participation, and community engagement in sports activities.
The evolution of radio broadcasting has significantly influenced how information is communicated to the public. In Nigeria, radio serves as a primary source of information, especially for residents in rural and urban areas. Interactive programmes, such as phone-in sessions, provide a unique opportunity for direct communication between broadcasters and listeners, fostering a sense of inclusion and active participation.
Sobi FM, a leading radio station in Ilorin, has gained popularity through its diverse programming, particularly the "Lori Papa" phone-in segment. This programme addresses various societal issues, including sports development. Sports play a crucial role in fostering unity, improving physical health, and creating opportunities for youth empowerment. However, the level of awareness and participation in sports activities in Ilorin has been inconsistent, partly due to a lack of effective communication and promotion.
Through the "Lori Papa" programme, Sobi FM seeks to bridge this gap by discussing sports-related topics, highlighting opportunities for participation, and addressing challenges faced by residents. Understanding the programme's impact on promoting sports activities will shed light on how radio can serve as a catalyst for social change and community development.



1.2	Statement of the Problem
Despite the widespread popularity of sports in Nigeria, there is a noticeable decline in active participation and interest in sports activities among residents of Ilorin. This decline can be attributed to several factors, including inadequate promotion, lack of awareness, limited infrastructure, and insufficient community engagement. Radio, as a powerful communication tool, has the potential to address these issues by creating platforms for dialogue and advocacy.
While the "Lori Papa" phone-in programme on Sobi FM has been praised for its interactive nature, its specific impact on promoting sports activities in Ilorin has not been systematically examined. There is a need to understand how the programme influences residents' awareness, attitudes, and participation in sports activities, as well as the challenges it faces in achieving its objectives.
1.3	Aim and Objectives of the Study
To examine the impact of the "Lori Papa" phone-in programme on Sobi FM in promoting sports activities among residents of Ilorin.
Objectives:
i. To assess the level of awareness about sports activities created through the "Lori Papa" programme.
ii. To determine the extent to which the programme influences residents' participation in sports activities.
iii. To explore ways in which the programme can be improved to enhance its impact on sports promotion.
1.4	Research Questions
i. To what extent does the "Lori Papa" phone-in programme create awareness about sports activities among residents of Ilorin?
ii. How does the programme influence residents' participation in sports activities?
iii. What strategies can be adopted to improve the programme's impact on sports promotion?


1.5	Significance of the Study
The study will highlight the role of media in sports development, assisting government and non-governmental organizations in leveraging radio as a tool for community engagement.
This study holds significant relevance for various stakeholders.  The findings will provide insights into the effectiveness of interactive radio programmes in promoting social activities, guiding broadcasters in designing impactful content. Understanding the programme's impact will help sports organizers identify effective communication channels to reach and mobilize the community.  The study will contribute to existing literature on media and sports promotion, serving as a reference for future research.
1.6	Scope of the Study
This study focuses on the "Lori Papa" phone-in programme on Sobi FM and its role in promoting sports activities among residents of Ilorin. It examines the programme's content, listener engagement, and perceived impact on sports awareness and participation. The study is limited to residents within Ilorin and does not include other programmes or radio stations.
1.7	Definition of Terms
Phone-in Programme: A radio segment that allows listeners to call in and participate in live discussions on specific topics.
Lori Papa: A popular phone-in programme on Sobi FM that addresses various societal issues, including sports.
Sports Activities: Organized physical activities that involve skill, strategy, and often competition, such as football, athletics, and basketball.
Sobi FM: A radio station based in Ilorin, known for its interactive and engaging programmes.
Community Engagement: The process of involving community members in activities that address their interests and concerns.
Media Impact: The influence that media content has on the attitudes, behaviors, and actions of its audience.


CHAPTER TWO
LITERATURE REVIEW
2.1	Introduction
This chapter provides an in-depth review of relevant literature to establish a scholarly foundation for the study titled "The impact of phone-in programmes on Sobi FM ‘Lori-Papa’ in promoting sports activities among residents in Ilorin." It begins with an exploration of key concepts, examines related theories under a theoretical framework, and evaluates empirical studies related to the topic. The literature review is crucial for identifying gaps in knowledge and setting the context for the study.
The role of mass media in influencing human behavior and promoting sports activities has long been acknowledged. Among the various forms of mass media, phone-in programmes on radio and television stand out as an interactive platform that fosters communication between audiences and hosts. These programmes allow listeners or viewers to express their views, ask questions, and seek guidance on issues related to sports and fitness. The advent of mobile phones and widespread media access has amplified the reach of these programmes, making them a potential tool for promoting sports engagement (Miah et al., 2019). This review examines existing research on the effectiveness of phone-in programmes in promoting sports activities, focusing on their role in awareness creation, behavioral change, and community engagement.
The impact of media on behavioral change is often explained through the Uses and Gratifications Theory and the Social Cognitive Theory. The former suggests that individuals actively seek media content that aligns with their needs and motivations (Rubin, 2002). In the context of sports, audiences may use phone-in programmes to gain knowledge, share experiences, and receive encouragement. The Social Cognitive Theory emphasizes the role of observational learning and social interaction, which are inherent in phone-in programmes, as audiences learn from experts and peers discussing sports and fitness (Bandura, 1986).
Phone-in programmes provide a two-way communication channel, enabling individuals to interact with experts, coaches, and other participants in real-time. This interaction can boost confidence, address barriers to sports participation, and reinforce positive attitudes toward physical activity (Hassan et al., 2020).
Phone-in programmes serve as an important medium for disseminating information about sports activities, events, and health benefits. Studies indicate that these programmes help bridge the gap between experts and the general public by providing accurate and timely information. For instance, in a study by Smith and Taylor (2017), community radio phone-in shows were shown to significantly enhance awareness about local sports initiatives in rural areas, particularly among youth and women.
These programmes are especially effective in promoting sports campaigns, such as anti-obesity drives or participation in grassroots sports. The interactive nature of phone-ins allows individuals to ask questions about topics such as sports facilities, techniques, and nutritional advice, thus improving their understanding and reducing misconceptions (Nash et al., 2021).
A significant body of literature highlights the motivational impact of phone-in programmes. Through live discussions, testimonials, and success stories, audiences can be inspired to adopt sports as a part of their daily lives. For example, Afolabi and Adeyemi (2018) studied the role of radio phone-in programmes in promoting physical fitness in Nigerian communities. The study found that regular listeners reported higher levels of physical activity, attributing this to the motivational messages and interactive guidance provided during the programmes.
Phone-in programmes also play a vital role in fostering community engagement and social inclusion in sports. They create a platform for underrepresented groups, such as women, people with disabilities, and older adults, to voice their concerns and gain support. For example, community-based programmes have been shown to increase sports participation among marginalized groups by addressing specific barriers such as cost, cultural restrictions, and accessibility (Khan et al., 2022).
Furthermore, while phone-in programmes are interactive, they are often time-constrained, limiting the depth of discussions. Critics argue that without follow-up mechanisms, the behavioral changes induced by such programmes may be short-lived (Ahmed & Bukhari, 2020). To address these issues, integrating phone-in programmes with digital platforms such as social media and mobile apps has been suggested as a way to enhance their reach and impact.


Phone-in programmes are a popular format in broadcasting, particularly on radio, where listeners actively participate in live discussions by calling to express their views or ask questions. This interactive medium fosters a sense of community and encourages audience engagement on various issues, including sports. Scholars argue that phone-in programmes serve as a bridge between broadcasters and listeners, allowing real-time feedback and creating a participatory environment (Owolabi, 2017).
Radio remains a powerful medium for promoting sports activities, especially in communities where other forms of media may be less accessible. According to Adekunle and Olaniyan (2019), radio programmes focusing on sports can significantly enhance public awareness, increase participation, and foster a culture of physical activity. Such programmes often provide updates on local and international sports events, interviews with athletes, and analysis by experts, thus keeping audiences informed and engaged.
In the Nigerian context, radio has been instrumental in promoting grassroots sports. For instance, community radio stations like Sobi FM in Ilorin have tailored their content to address local interests, including sporting activities, thereby contributing to community development (Ibrahim, 2021). The accessibility and affordability of radio make it a vital tool for disseminating information and promoting social causes, including sports.
Sobi FM, a leading radio station in Ilorin, has carved a niche for itself through its innovative programmes, including "Lori-Papa." This programme, known for its engaging content and interactive format, focuses on various aspects of sports, from updates on local leagues to discussions on health benefits of physical activity. Listeners are encouraged to call in and share their views, creating a dynamic platform for dialogue and information exchange.
Akinwale and Yusuf (2022) highlights the impact of "Lori-Papa" in promoting sports among residents of Ilorin. The study found that the programme not only informs but also motivates listeners to participate in sports, thereby contributing to physical and mental well-being. The integration of local languages in the programme further enhances its reach and relevance, making it accessible to a diverse audience.


2.2 Conceptual Framework
2.2.1 Phone-in Programmes 
Phone-in programmes are interactive radio segments that allow listeners to call into a live broadcast and share their opinions, ask questions, or contribute to discussions. They are a powerful medium for community engagement and serve as a bridge between broadcasters and their audiences. In the context of sports, phone-in programmes can facilitate discourse on local and global sporting events, mobilize community support, and encourage active participation in sports activities.
Radio remains one of the most accessible and influential mass communication platforms, especially in developing countries. Its ability to reach a diverse audience regardless of literacy level makes it a vital tool for disseminating information and promoting societal engagement (Ojebode, 2018). Among various radio programming formats, phone-in shows are particularly significant as they provide a platform for real-time interaction between presenters and listeners, thereby fostering audience participation (Folarin, 2020). Sobi FM, a leading radio station in Ilorin, has utilized this approach in its programme “Lori Papa,” which focuses on sports. This literature review explores the impact of phone-in programmes like “Lori Papa” on promoting sports activities among residents in Ilorin.
Radio has played a critical role in shaping public opinion, promoting social causes, and fostering community engagement in sports. Scholars have noted that radio is uniquely positioned to provide live commentary, analyze sports events, and encourage local sports participation (Agbaje, 2019). Through the dissemination of information about sports events, competitions, and grassroots initiatives, radio stations serve as a bridge between sports stakeholders and the general public (Ojo & Fawole, 2021).
In the context of Nigeria, sports play a unifying role, bringing together individuals across ethnic, religious, and cultural divides. Programmes like “Lori Papa” leverage this unifying potential by engaging listeners in conversations about sports, thus fostering a sense of community and encouraging active participation in sports activities (Adedoyin et al., 2020).
Phone-in programmes are a unique feature of radio broadcasting, allowing listeners to contribute directly to discussions. This interactive format enhances audience engagement and gives individuals a sense of ownership over the content (Oyekanmi, 2019). Studies have shown that such programmes are particularly effective in addressing community-specific issues, including sports promotion, as they allow for the exchange of ideas and direct feedback from the audience (Ahmed & Usman, 2020).
Sobi FM’s “Lori Papa” adopts the phone-in format to discuss sports-related topics, analyze local and international sports news, and invite feedback from listeners. This approach has been found to create an inclusive platform where residents can voice their opinions, share experiences, and seek information about sports activities in Ilorin (Kazeem & Adeyemi, 2021).
2.2.2 Sports Promotion 
Sports promotion refers to activities and strategies aimed at increasing awareness, interest, and participation in sports. It involves leveraging media platforms, organizing events, and implementing campaigns to highlight the benefits of sports. Radio, as a mass communication medium, plays a pivotal role in promoting sports by reaching diverse audiences and creating awareness about sports opportunities.
Studies have shown that consistent exposure to sports-related media content can positively influence participation in sports activities (Eze & Agada, 2019). By promoting awareness of sports opportunities and addressing barriers to participation, radio programmes like “Lori Papa” can inspire residents to adopt healthier lifestyles and engage in community sports. For instance, the programme has been credited with increasing attendance at local football matches and participation in fitness programmes in Ilorin (Adegboye & Sanni, 2022).
Moreover, the discussions on “Lori Papa” often include tips on fitness, the importance of regular exercise, and updates on sports facilities in Ilorin, further encouraging residents to take up sports as a recreational activity.
Sobi FM’s “Lori Papa” exemplifies the potential of phone-in radio programmes in promoting sports activities and fostering community engagement. By providing a platform for interactive discussions, the programme enhances awareness of sports opportunities, encourages participation, and builds a sense of community among residents in Ilorin. However, to maximize its impact, it is essential to address the challenges associated with the phone-in format and explore complementary channels 


such as social media. Further research could explore the long-term impact of such programmes on sports development and community cohesion in Ilorin.
2.2.3 Community Radio
Community radio stations, like Sobi FM, operate at the grassroots level to address local issues and serve specific communities. These stations provide platforms for discussions on education, health, culture, and sports, fostering community development. Sobi FM’s “Lori-Papa” programme exemplifies how community radio can be used to promote sports activities effectively.
Radio remains one of the most accessible and influential mass communication platforms, especially in developing countries. Its ability to reach a diverse audience regardless of literacy level makes it a vital tool for disseminating information and promoting societal engagement (Ojebode, 2018). Among various radio programming formats, phone-in shows are particularly significant as they provide a platform for real-time interaction between presenters and listeners, thereby fostering audience participation (Folarin, 2020). Sobi FM, a leading radio station in Ilorin, has utilized this approach in its programme “Lori Papa,” which focuses on sports. This literature review explores the impact of phone-in programmes like “Lori Papa” on promoting sports activities among residents in Ilorin.
Community engagement is a critical component of sports promotion. Radio programmes that focus on local sports provide a platform for community members to share information about grassroots sports initiatives, competitions, and training opportunities. In Ilorin, “Lori Papa” has been instrumental in promoting local sporting events and encouraging youth participation in sports (Olusola & Musa, 2022). 
2.2.4	Concept of Media advocacy
Media advocacy refers to the strategic use of media platforms to influence public opinion and promote social change. It involves leveraging the reach and credibility of media to address societal issues, such as health, education, and sports. According to McQuail (2010), media advocacy is a powerful tool for shaping public discourse and mobilizing community action.
In the context of sports promotion, media advocacy can help raise awareness about the benefits of physical activity, highlight success stories, and encourage community participation. Programmes like "Lori-Papa" exemplify this approach by using interactive discussions to engage audiences and promote a culture of sports in Ilorin.
Media advocacy is the strategic use of media to advance a social or public interest agenda. Unlike traditional public relations, which primarily seeks to enhance an organization's image, media advocacy focuses on driving systemic changes in policies, practices, or social norms (Wallack et al., 2023). It serves as a tool for public health campaigns, human rights initiatives, environmental movements, and other efforts aimed at promoting equity and justice.
Key Components of Media Advocacy
Identifying Goals and Objectives Media advocacy begins with clear goals, typically focused on policy changes or shifts in public discourse. For instance, a campaign might aim to pass legislation on climate change or reduce stigma around mental health.
Target Audiences Effective media advocacy identifies and targets specific audiences, including policymakers, stakeholders, and the general public. Tailored messaging ensures that the campaign resonates with these groups.
Framing and Messaging Framing involves presenting issues in a way that highlights the underlying systemic problems and solutions. Advocates often frame issues to emphasize fairness, equity, or public accountability (Dorfman & Krasnow, 2014).
Community Engagement Media advocacy often integrates community voices, ensuring that campaigns reflect the lived experiences of those most affected by the issue. Grassroots involvement lends authenticity and moral weight to advocacy efforts.

Applications of Media Advocacy
1. Public Health
Media advocacy has been extensively used in public health to address issues such as tobacco control, obesity prevention, and substance abuse. For instance, campaigns against smoking often focus on policies such as banning cigarette advertising or increasing taxes on tobacco products (Wallack et al., 2019).


2. Social Justice
In social justice movements, media advocacy amplifies the voices of marginalized groups and highlights systemic inequities. The Black Lives Matter movement, for example, has effectively used social media platforms to document injustices, mobilize protests, and influence public discourse on racial equity (Freelon et al., 2018).
3. Environmental Advocacy
Media advocacy is crucial for raising awareness about environmental issues such as climate change, deforestation, and pollution. Campaigns often use visuals, such as images of melting glaciers or polluted oceans, to convey urgency and elicit emotional responses.
4. Political Campaigns
Political advocacy groups use media to influence electoral outcomes, promote voter registration, and lobby for legislative changes. Messaging in this context often appeals to shared values like democracy, freedom, and justice.
Strategies for Effective Media Advocacy
Storytelling Personal stories are powerful tools for media advocacy. They humanize abstract issues and make them relatable to audiences. For example, a public health campaign might feature individuals who have overcome addiction to highlight the importance of accessible treatment programs.
Data and Evidence Credible data and evidence lend legitimacy to advocacy efforts. Visualizing data through infographics or interactive tools can enhance its impact.
Counter-Narratives Media advocacy often involves challenging dominant narratives that perpetuate stigma or misinformation. For instance, mental health campaigns work to replace narratives of shame with those of support and recovery.
2.3 Theoretical Framework
This study draws on several theories to explain the role of phone-in programmes in promoting sports activities. The following theories provide a comprehensive understanding of the phenomenon:
2.3.1	Uses and Gratifications Theory 
This theory posits that audiences actively seek media content that fulfills their needs and desires (Katz, Blumler, & Gurevitch, 1974). Listeners tune in to "Lori-Papa" to gain information, express opinions, and connect with their community, particularly regarding sports activities. The interactivity of phone-in programmes enhances audience satisfaction and engagement.
Uses and gratifications theory is a communication theory that describes the reasons and means by which people seek out media to meet specific needs. The theory postulates that media is a highly available product, that audiences are the consumers of the product, and that audiences choose media to satisfy given needs as well as social and psychological uses, such as knowledge, relaxation, social relationships, and diversion.
Uses and gratifications theory was developed from a number of prior communication theories and research conducted by fellow theorists. The theory has a heuristic value because it gives communication scholars a "perspective through which a number of ideas and theories about media choice, consumption, and even impact can be viewed".
2.3.2	Framing theory
The Framing Theory of Mass Communication is a significant framework for understanding how media content shapes public perception. This theory posits that the way information is presented (framed) influences how audiences interpret and react to it. Framing goes beyond the basic dissemination of information to emphasize certain aspects of a story or message while downplaying others, thereby directing attention, shaping attitudes, and potentially influencing behavior.
Key Components of Framing Theory
1. Selection: Media outlets choose specific aspects of reality to highlight.
2. Emphasis: Particular details or angles of a story are prioritized.
3. Exclusion: Other aspects are left out or downplayed.
4. Interpretation: The media provides context or angles that guide the audience in interpreting events or issues.
Relevance to "Lori-Papa" Phone-in Programmes on Sobi-FM
The phone-in program "Lori-Papa" serves as a platform where residents of Ilorin engage in discussions about sports. Here's how framing theory applies to this context:
1. Promoting Sports Activities Through Framing
· Selection and Emphasis: The program can highlight success stories of local athletes, upcoming sports events, or health benefits of physical activity. By consistently emphasizing these elements, the program frames sports as a valuable and integral part of the community's culture.
· Positive Framing: Presenting sports as a means of community building, youth development, and leisure could motivate listeners to participate or support sporting activities.
· Agenda Setting: By repeatedly discussing sports-related topics, "Lori-Papa" ensures that sports remain a priority in the minds of its audience.
2. Audience Interaction and Perception
· Participation: Phone-in programs allow direct interaction, enabling listeners to voice opinions, ask questions, or share their own sports-related experiences. This interaction reinforces community engagement with sports.
· Empowering Residents: Framing residents' contributions as significant to the sports narrative could inspire a sense of ownership and pride in promoting local sports.
3. Challenges of Framing in Lori-Papa
· Bias in Framing: If the program emphasizes certain sports over others (e.g., football over athletics), it may marginalize other sports that deserve attention.
· Overrepresentation of Elite Sports: The focus on professional or high-level sports might overshadow grassroots initiatives that are crucial for broader participation.
4. Impact on Promoting Sports in Ilorin
· Behavioral Change: By framing sports as accessible, exciting, and beneficial, the program can encourage individuals to participate actively in sports.
· Youth Engagement: Framing sports as a productive outlet for youth can reduce delinquency and promote talent discovery in the community.
· Policy Advocacy: The program can frame sports as deserving of more governmental and corporate investment, influencing public and institutional support.
The Framing Theory of Mass Communication highlights how the "Lori-Papa" phone-in program on Sobi-FM can shape the audience's perception of sports in Ilorin. By selecting, emphasizing, and interpreting sports-related issues strategically, the program has the potential to foster greater participation, support, and awareness of sports activities among the residents of Ilorin.
2.3.3 Social Responsibility Theory 
The Social Responsibility Theory, developed in the mid-20th century by the Hutchins Commission on Freedom of the Press, emphasizes the obligation of the media to serve the public interest. 
The Social Responsibility Theory can provide a meaningful perspective when analyzing the impact of Lori Papa, a phone-in program on Sobi FM, among residents of Ilorin. This theory emphasizes the ethical obligations of the media to serve the public interest by providing information, fostering public debate, and contributing to societal well-being. 
Key Tenets of Social Responsibility Theory
Media as a Public Trust:
The media is responsible for serving the public by offering accurate, balanced, and relevant information.
Lori Papa has a responsibility to air discussions that are relevant to the needs and concerns of Ilorin residents, addressing social, political, and cultural issues.
Fostering Public Debate:
The media must act as a platform for diverse voices and opinions, encouraging active public participation in decision-making.
As a phone-in program, Lori Papa embodies this principle by allowing residents to express their views, share experiences, and propose solutions to communal challenges.
Promoting Ethical and Constructive Content:
Media content should avoid sensationalism and divisiveness, focusing instead on fostering unity and constructive engagement.
The program has the responsibility to moderate discussions, ensuring respectful and solution-oriented conversations.
Accountability to the Community:
The media must address the concerns of its audience and be responsive to feedback, adapting its content to serve the public effectively.
`The structure of Lori Papa as an interactive show makes it inherently accountable to its audience, as the participation of residents shapes its direction and relevance.
Applying Social Responsibility Theory to the Impact of Lori Papa in promoting sports activities among residence in Ilorin 
1. Informing and Educating the Public: Lori Papa likely serves as a source of education and awareness on local issues (e.g., health, governance, security).
Impact: Residents gain access to critical information, empowering them to make informed decisions and participate in community-building efforts.
2. Amplifying Community Voices: By offering a platform for phone-ins, the program provides a space for marginalized or less-heard voices to express their opinions.
Impact: Increased public participation and inclusion foster a stronger sense of belonging and engagement among Ilorin residents.
3. Encouraging Civic Responsibility and Accountability: The discussions on Lori Papa may hold local leaders or institutions accountable by shedding light on governance issues and encouraging transparency.
Impact: Enhanced civic awareness among residents and a demand for better governance or services.
4. Promoting Social Cohesion: The program can play a unifying role by discussing common challenges, solutions, and cultural values that resonate with the community.
Impact: Strengthened community bonds and collective action to address local problems.
5. Mitigating Harmful Content: The program has a duty to filter out harmful, divisive, or inflammatory contributions during phone-ins.
Impact: Reduced spread of misinformation, hate speech, or other content that could disrupt societal harmony.
2.4	Empirical Review
Several studies have explored the role of media in sports promotion, particularly focusing on community radio and phone-in programmes. This section examines relevant empirical evidence to provide a context for the present study.
A study by Ogunsola et al. (2019) found that community radio stations significantly influence sports awareness and participation among rural communities in Nigeria. By providing localized content, these stations bridge the information gap and foster a sense of belonging among listeners. Similarly, Onyebuchi and Obasi (2021) demonstrated that phone-in programmes on radio stations in Lagos increased public engagement with sports initiatives.
Adesina (2020) investigated the effectiveness of phone-in programmes in enhancing audience engagement and found that interactivity is a key factor in sustaining listener interest. The study highlighted that sports-related phone-in programmes are particularly effective in mobilizing communities for events such as marathons and football tournaments.
Community radio has been recognized as a vital tool for grassroots development. Ezeh and Okoye (2018) emphasized that community radio stations in Nigeria play a crucial role in promoting social cohesion and development through targeted programming. Their findings align with the goals of "Lori-Papa" in fostering sports participation among Ilorin residents.
Despite its potential, radio as a medium for sports promotion faces challenges such as limited funding, inconsistent programming, and competition from digital platforms (Adewale, 2022). Addressing these challenges requires innovative approaches and collaboration between media organizations and stakeholders in the sports sector.
The review of literature underscores the significance of phone-in programmes in promoting sports activities, particularly within community radio contexts. Theoretical perspectives such as agenda-setting, uses and gratifications and social learning provide a framework for understanding how programmes like "Lori-Papa" influence audience behavior. Empirical evidence highlights the effectiveness of radio in increasing sports awareness and participation, while also acknowledging the challenges faced by broadcasters.


CHAPTER THREE
[bookmark: bookmark45]METHODOLOGY
3.1 [bookmark: bookmark46]Introduction
This chapter described the methods used for data collection. They were research design, population of the study, sampling size and technique, description of research instrument, validity of data gathering instrument, methods of data collection and method of data analysis.
3.2 [bookmark: bookmark47]Research Design
Kerlinger, F.(2017). Defined research design as the plan, structure and strategy of investigation concerned as to obtain answer to research question and control variance. Research design is a step by step approach that the research adopt to complete the study (Edeani, D., 2016).
In the light of this study, the research adopted the survey method of data collection. It is used to obtain the peoples opinion through questionnaire.
3.3 [bookmark: bookmark48]Population of the Study
Okechukwu,(2011). Defined population as the total number of people that are important or relevant to a particular study or sursvey. It is also any well defined class of people, events or subjects which can be living and non living things.
Population is a subset of the target population from which the sample is actually selected. It is broader than the concept sample frame. It may be appropriate to say that sample frame is an operationalized form of study population. The target population of the study is 100 which comprises the staffs and members of the Sobi Fm.
[bookmark: bookmark49]3.4	Sampling Technique/Sample Size
Sample is a portion of universe or population which reasonably reflects the opinion, attitude or behaviour of the entire group. Ozo, et al (2019). It is also an individual portion by which the quality of more of the same sort is to be deduced or judged. Webster's dictionary (2012).
In the cause of this study, the researcher adopted a Simple Random Sampling Technique as postulated by Chochran, (2019) the entire population could not be studied. It will become necessary to resort to a sampling technique. This study will adopt a simple random sampling method which is done by drawing a sample that would represent the entire population.
A simple random sample is define as a subset of individual (a sample) chosen from a larger set of a population (cooper and schinder 2006). This technique will ensure that the selection of respondents was equal and unbiased. The most common form of systematic sampling is an equal probability method, in which a very element in the frame is selected and the sampling interval is calculated using this procedure each element in the population has a known and equal probability of selection. The simple random sampling will be used to select 100 respondents to be sampled. This sampling techniques will helped collecting data on the research question relevant of the study. 
3.5	Instrument of Data Collection
The instrument that will be used for this research work is the questionnaire. The research questionnaire, developed by the researcher consist of two sections A and B. section A will be designed to elicit personal information from the respondents such as sex, age, name of media organization, etc. Section B contain item focus on the different responses to be tested will be made known to the respondents. One hundred (100) copies of questionnaires will be distributed to analyze the data for the study.
3.6	Validity of Data Gathering Instrument
	Validity is referred to as the degree to which empirical measure of several measure of several measures of a concept, accurately measure the concept (Orodho 2015). According to mugenda and mugenda (2019), validity is the degree to which results obtained from the analysis of data collected in a research question actually represents what was intended. Content validity will be ensured by matching the research questions with items in the data collection instruments. This will be done by engaging the supervisors to verify if the content of items in the questionnaire with collected information on the Impact of phone-in programmes on sobi-fm "Lori-papa" in promoting sport activities among residence of Ilorin.
The study would ensure that simple language will be adopted to make the respondents understand the question very well for them give valid answers as per the study.
3.7	Method of Data Collection 
	A survey of data collection method will be employed to collect primary data. A survey is defined by Balnaus and Caputi (2011) as a method of collecting data from people about who they are, how they think (motivations and believes) and what they do (behaviour). The subject in the survey were questioned by means of a standardized procedure for the answers to be compared and analyzed statistically (Corbetta, 2013).
Questionnaire is the most effective way of data collection tool for the survey of this study. Standardized and well-structured questionnaires will help to investigate a widely distributed population. The advantage of this approach is that the researcher can collect data from a controlled number of variables. The respondents will be expected to provide answers to the open ended questions. The questionnaire will be split into two sections, the initial section asked questions concerning the general responded information. The second section established the Impact of phone-in programmes on sobi-fm "Lori-papa" in promoting sport activities among residence of Ilorin. 
3.8	Data Analysis Method
This study will use a descriptive statistics method to analyze data. According to Mugenda and Mugenda, (2019), descriptive analysis involves a process of transforming a mass of raw data into tables, charts, with frequency distribution and percentages, which are a vital parts of making sense of the data. In this study, the descriptive statistics such as percentage and frequency distribution be used to analyze the demographic profile of the participants. The data will be presented using tables to give a clear picture of the research findings at a glance.
Simple tables, frequency and percentage were adopted in the presentation and analysis of the data generated for this study. These statistical tools were used because they were suitable means of breaking down and analyzing the generated data




APPENDIX

Department of Mass Communication 
Institution of Information 
and Communication Technology
Kwara State Polytechnic, 
Ilorin 
Dear Sir/Ma,


QUESTIONNAIRE ON IMPACT OF SOBI FM'S "LORI PAPA" PHONE-IN PROGRAM ON PROMOTING SPORTS ACTIVITIES AMONG RESIDENTS IN ILORIN
This questionnaire aims to evaluate the impact of the phone-in program "Lori Papa" on Sobi FM in promoting sports activities among residents of Ilorin, Kwara State. Your honest responses will help us understand the program's effectiveness and its influence on the community. 
All responses are confidential and will be used solely for research purposes. 
Thank you for your participation.


SECTION A: DEMOGRAPHIC INFORMATION
Please provide the following details to help us understand the respondent profile.
1. Gender:  Male  (  ) Female (  )
2. Age Group:   18–25   (  )  26–35  ( )  36–45  ( ) 46–55   ( )  56 and above ( )
3. Occupation:  Student   ( ) Civil Servant   ( ) Self-Employed   ( ) Unemployed  ( )
4. Highest Educational Qualification: Olevel Holder ( ) ND/NCE Holder ( )  HND/B.Sc Holder ( ) 
5. Area of Residence in Ilorin:  Ilorin West   ( )  Ilorin East   ( )  Ilorin South   ( )


Section B: Engagement with "Lori Papa" Program
6. How often do you listen to the "Lori Papa" program on Sobi FM?  Daily  ( ) Weekly  ( )  Occasionally  ( ) Rarely  ( )  Never ( )
7. How did you first learn about the "Lori Papa" program?  Radio advertisement  Social media ( )  Friends/Family   ( ) Other ( )
8. Have you ever called into the "Lori Papa" program to contribute or ask questions?  Yes ( ) No ( ) 
9. What is your primary reason for listening to "Lori Papa"?  To stay updated on sports news   ( )  To learn about sports events in Ilorin   ( )  For entertainment   ( )   To participate in discussions  ( )
10. Which platform do you use to listen to "Lori Papa"?  Radio (Sobi FM 101.9)  ( ) Sobi FM mobile app ( )  Social media livestream (  )
11. To what extent do you agree that "Lori Papa" provides valuable information about sports activities in Ilorin?   Strongly Agree   ( )  Agree ( )  Neutral ( )  Disagree ( )  Strongly Disagree ( )
12. How effective is "Lori Papa" in raising awareness about local sports events (e.g., Kwara United matches)?  Very Effective   ( )  Effective  ( )  Neutral   ( )  Ineffective ( )  Very Ineffective ( )
13. Does "Lori Papa" motivate you to participate in or attend sports activities in Ilorin?  Yes   ( ) No ( )
14. Does "Lori Papa" adequately cover a variety of sports (e.g., football, basketball, athletics)?  Yes   ( ) No ( )
SECTION C
Instructions: Please indicate your level of agreement with the following statements by ticking the appropriate box. Use the scale below:
SA = Strongly Agree, A = Agree, N = Neutral, D = Disagree, SD = Strongly Disagree
	S/NO
	STATEMENT
	SA
	A
	N
	D
	SD

	15
	Did Lori Papa program increases awareness of sports events in Kwara State
	
	
	
	
	

	16
	Lori Papa provides useful information about local sports opportunities.     
	
	
	
	
	

	17
	The phone-in segment motivates me to engage in sports or physical activities
	
	
	
	
	

	18
	The program promotes sports development initiatives in Kwara State.
	
	
	
	
	

	19
	The phone-in format allows meaningful discussions on sports-related issues.
	
	
	
	
	

	20
	The program has improved the popularity of sports in Kwara State.
	
	
	
	
	



Section D: Behavioral Impact of "Lori Papa"
This section examines whether the program has influenced your sports-related activities.

Since listening to "Lori Papa," have you increased your participation in sports activities (e.g., playing, attending events, or joining sports clubs)?  

 Yes  
 NoIf yes, please describe the activity and how "Lori Papa" influenced it:



Have you encouraged others (e.g., friends, family) to participate in sports activities because of "Lori Papa"?  

 Yes  
 NoIf yes, please provide an example:



Has "Lori Papa" influenced your interest in following local sports teams (e.g., Kwara United)?  

 Yes  
 NoIf yes, how has your interest changed?



Do you think "Lori Papa" has contributed to a stronger sports community in Ilorin?  

 Yes  
 NoPlease explain your answer:





Section E: Suggestions for Improvement
This section seeks your recommendations to enhance the program's impact.

What aspects of "Lori Papa" do you think could be improved to better promote sports activities in Ilorin?  


Would you like "Lori Papa" to include more interactive features?
 Yes  
 
