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CHAPTER ONE
INTRODUCTION
1.1 Background to the Study 
Social media is often lauded as a potentially transformative information resource. Information is the power house of the present emerging technological driven society. Today, information has been seen as heavily stressed factor that shapes the society. Information is a life blood of present society; it is accepted as a key issue in today’s viable world (Prabhavathi, 2019). 
Over the last several years, information increased significantly in a large variety of formats. This information overload gave the foundation to the idea of studying the information searching or seeking behaviour of users or human information behaviour (Fasola&Olabode, 2019)
 Information that is publicly available can be shared to enable people to perform various tasks in their private and official capacities (Davies, Rafique, Vincent, Fairclough, Packer, Vincent &Haq, 2020). The need to make choices among several information sources leads to variations in people's information behaviour. In judiciously making effective use of information, the society has exhibited a kind of behaviour known as information behaviour. Information behaviour has been drastically transformed by the arrival of the internet and, in recent years, of social media. Just as it is known, new technologies helps facilitate and provide flexibility in communicating and sharing of resources. 
The 21st Century has been characterized with unprecedented increase in the technological advancement around the world. Among these are advances in Internet facilities, establishment of libraries, development of information technology, improvements in communications multimedia and sophistication. Adeniyi (2014) established that everybody needs information to reach his or her potential and that the more information that is available to a 4 system about itself and about its environment the more reliable it becomes and the greater its chances of survival.
 On other hands, social media has become pervasive, playing a dominant role in the social structure of the society and changing the nature of social relationships (Al-Sharqi, Hashim&Kutbi, 2019). It has revolutionized the way we communicate, interact and socialize. This new approach to consuming and creating information is in particular attractive to youths as a platform and space for activities not possible in the face-to-face context (Leea, Chena, Lia & Lin, 2018). Social media plays a vital role in the sharing of information and is used to convey different types of information (i.e. sensitive, sensational, political and casual information) (Osatuyi, 2019). 
Although the history of social media is not really new, but it has only recently become part of our mainstream cultural activities both in the social and business world, people have been using digital media for networking, socializing and information gathering almost exactly like now for over 30 years (Boyd &Ellion, 2018). Defining social media, in ClickZ, social media started as a concept many years ago but has evolved into sophisticated technology. The concept of social media can be dated back to the use of the analog telephone for social interaction. Facebook started as a local social network made for the students of Harvard. It was developed by a sophomore, Mark Zuckerberg. Facebook was actually made by hacking Harvard’s data base containing identification images of students. The initial idea was actually to compare the faces of students with images of animals, for entertainment purposes. However, due to the potentially damaging contents of the site, the creators decided to put it down before it caught the attention of school authorities. The application was shut down, but the idea of creating an online community of students came to existence. The platform was then improved and sooner than they expected, Facebook was released in campuses other than Harvard. Thereafter, high schools were already starting to get attracted to the idea of having online communities, thus opening the website to the younger population. In 2006, facebook.com ultimately offered the opportunity to the rest of the world. As 2007 approached, the registrants reached an overwhelming digit- roughly a million dozen .Facebook has grown to become the biggest and most popular social networking site today with a population of above 500 million active users (Facebook statistics, 2020). 
Social media has increasingly influenced the information behavior of students in higher education over the past decade. Social media is a broad concept covering a wide range of the Internet applications that support social communication between individuals (whether direct or indirect, synchronous or asynchronous), with an emphasis on interaction between users (i.e. conversation or dialogue), user-generated content, and building of online relationships and communities (Turban, King & Lang, 2019). Social media is centered on enhancing the progress of communication in the society i.e. sharing of ideas, thoughts, and opinions among people.
 Among the vast variety of online tools which are available for communication, social networking sites (SNS) have become the most modern and attractive tools for connecting people throughout the world (Aghazamani, 2020). It is also about allowing people to connect with others just as it has been for many years. According to Khoo (2018), social media applications have influenced all areas of our lives and are having a major impact on how we live, work, play, learn and socialize. Social media in its various manifestations present a golden opportunity and rich environment to study information behaviour, as much of the information (in text, image and video format) are recorded and stored in publicly accessible repositories and on personal devices (Khoo, 2020). 
Basically, social media is a collection of interactive web-based applications integrated on Web 2.0 technology that enable active interactions between web multiple users to create and share information (Boyd & Ellison, 2017; O'Reilly, 2017). Although social media and Web 2.0 are distinct concepts they have been used interchangeably in the literature. However, Web 2.0 represents a newer platform foundation of the web which consists of a set of technologies such as Adobe Flash, Really Simple Syndication or RSS to enable richer content to be published on the web (O'Reilly, 2017). By contrast, the foundation of social media is based on user generated content (UGC), that is, various forms of media content created by internet users and available on the web based on Web 2.0 technology (Kaplan &Haenlein, 2019). Social media applications include blogs and micro blogs (logger & twitter), wikis (Wikipedia), social networking (e.g. Facebook, LinkedIn), multimedia sharing services (YouTube), content syndication (e.g. RSS feeds), podcasting and content tagging services (Anderson, 2019; Hansen, Shneiderman, & Smith, 2018). 
Social media technologies are enjoying a phenomenal success, for example, Facebook, a social networking website, claims that its active users reached 1.8 billion worldwide, more than 50% of which log in every day (Facebook, 2019). In the same vein, Twitter, a micro-blogging website hosts 317 million users who post on average 500 million tweets per day (Twitter 2019); More than 1 billion unique users visit YouTube each month, watching more than 6 billion hours of video (YouTube 2019), and at the same time it is estimated that there are over 181 million blogs worldwide (Nielsen 2019). Among the users of social media are students who use social media tools for many purposes such as access to information, group discussion, resource sharing and entertainment (Wang, Chen & Liang, 2019). This has generated speculation on their use and related positive and negative implications, in both the short and long terms. 
 The expediency of accessing remote information through social media has resulted in tremendous popularity for web,which has given a new dimension to the library and information centers. In light of this, the job role and concept of library and librarians is dramatically changing with the application of information and communication technologies (Quadri, 2019). The Internet has successfully entered all the areas and to a great extent is affecting the library and information centers. A wide range of public domain and commercial information sources are currently available on the internet such as bibliographical/full text databases, table of contents of journals, discussion forums, technical reports, preprints, biographies, directories, data archives, teaching and training material, library catalogues, software etc (Vijayakumar, 2019). Furthermore, Internet use has become a way of life for the majority of higher education students all around the world (Vijayakumar, 2019). Social media support all kinds of social interactions, mediated and captured by Internet applications including mobile applications (Khoo, 2015).  The online communities that evolve exhibit social and collaborative information behaviour that can be studied.
In this modern society, information behaviour is a day-to-day activity that is essential to people in of all vocations and skilled occupations across various disciplines and professional groups (Yemisi, 2019). The proliferation of online social media has undoubtedly affected how students nowadays learn. Twenty first century learners, often considered critically engaged learners, are the technologically savvy students in today's classrooms (Moore et al., 2018).They also tend to be plugged into social media sites such as Facebook, Twitter, Instagram, Pinterest, YouTube and many more throughout the course of their everyday activities (Rhoades, Friedel, &Irani, 2018). 
[bookmark: _GoBack]The term information behaviour is the currently preferred term used to describe ways in which human beings interact with information, in particular, the ways in which people seek and utilize information (Bates, 2018. In other words, information behaviour covers a wide range of user behaviour in relation to information and information systems, including information need generation, information creation, seeking, encountering, sharing, giving, assessment, management and use. These are studied in the context of different kinds of tasks in work, every day and play environments. All these aspects of information behaviour can be studied in the context of social media use. 
George (2019) claimed that some of the challenges associated with use of social media stem from the risks inherent in student internet usage. Romero-Fríasand Montano (2018) further argued that it exposes students to inappropriate material, un-wanted adult interactions and bullying from peers. Similar remarks were made by Romero-Fríasand Montano (2018) that Web 2.0 is also a source of concern regarding issues such as, privacy, authorship and ownership rights, digital divide in the classroom or time management issues. Additionally, Thomas (2019) stated that information overload is another challenge,whereas Keen (2017), lamented quality of content as a major concern. 
1.2 Statement of the Problem 
There is no doubt that social media has gained wider acceptability and usability and is also becoming probably the most important communication tools among students especially at the higher level of educational pursuit. However, it has been observed that the rate at which students use social media is critically affecting their information behaviour either positively or negatively (Christopher, 2019). Additionally, several studies have been carried out by some researchers like Lenhart and Madden (2017); Boyd (2099); Madge, Meek, Wellens and Hooley  (2019); Christopher (2019); Virkuss (2020); Wang, Chen and Liang (2019); Kumar (2019); Ndaku (2017); Kumar and Kumar (2019); Eke, Omekwu and Odoh (2019) on the use of social media among students. It is therefore evident that these studies were conducted on social media usage but focuses of those studies were mainly on adoption, utilization and challenges in using social media. However, there is more to explore in terms of influence of social media on information seeking behavior of  among  students in Kwara state. In line with this proposition, this study seeks to investigate the influence of social media on the information behaviour of students in Institute of Technology, Kwara State Polytechnic, Ilorin
1.3 Objectives of the Study 
The main objective of this study is to investigate the influence of social media on the information behaviour of students in Institute of Technology, Kwara State Polytechnic, Ilorin
. The specific objectives of this study are to:
i. identify social media tools preferred by undergraduate students;
ii. determine the extents of social media usage by undergraduate students; 
iii. examine the purpose of social media usage among undergraduate students; 
iv. study the information behaviour of undergraduate students on social media;.
v.  investigate the influence of social media usage on information behaviour of undergraduate students. 
1.4 Research Questions 
This study seeks to answer the following research questions: 
i. What are the social media tools preferred by students?
ii. What are the extents of social media usage by  students? 
iii. For what purpose do undergraduate students make use of social media? 
iv. What is the information behaviour of undergraduate students on social media?
v. How does social media usage influence information behaviour of undergraduate students?


1.5 Scope of the Study 
The general purpose of this study is to investigate the influence of social media usage on the information behaviour of students in Institute of Technology, Kwara State Polytechnic, Ilorin The variables of interest for this study are restricted to social media utilization and information behaviour. 
1.6	Significance of the Study 
According to Ikoja-Odongo (2019), the importance of a study can be measured by the contributions that it makes to the people under investigation and the society as a whole. It is anticipated that this study will be useful in understanding the influence of social media usage information behaviour of students in the surveyed Polytechnic. It is hoped that the results of this study will assist the management of the Polytechnic and library, to take note of the social media usage pattern of students and how they can capitalize on it to achieve the institutional objectives.
Findings from this study will help tertiary schools administrators to understand the information behaviour of students and the use of social media; knowing this will help them in their policy making. 
Also, findings from this study will add to the existing body of knowledge in social media utilization and information behaviour. Hence, it is expected that study will provide a rich source of empirical data for other studies that are related to social media and information behaviour. 
1.7	Operational Definition of Terms 
Information Behaviour: Information behaviour encompasses information seeking as well as the totality of other unintentional or passive behaviours as well as purposive behaviours that do not involve seeking, such as actively avoiding information. 
Social Media: Social media is generally defined as “forms of electronic communication as web sites for social networking and micro blogging through which users create online communities to share information, ideas, personal messages, and other content such as pictures, videos etc. Social Media Tools: These are technological products that allow ones to be able to use social media. Examples are: internet, smart-phones, modem, etc. 


CHAPTER TWO
LITERATURE REVIEW
2.1 	Introduction 
This chapter reviews relevant literature to the study. Akinwumiju (2020) describes the review of related literature as involving the systematic identification, location and analysis of documents containing information related to the research problem. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research and look for how to support grounded theory (Omopupa, 2019). Therefore, the literature review for this study will be focused on the following: 
Conceptual Overview
2.1 	Concept of Social Media
 2.2 	Categories of Social Media 
2.3 	Characteristics of Social Media 
2.4	Purpose of using social media by students
2.5	Extent of social media usage



 Extent of Social Media Usage by Undergraduate Students 
According to Lenhart, Purcell, Smith andZickuhr (2010), about 57% of social network users are 18-29years old and have a personal profile on multiple social media websites. In a study by Pempek, Yermolayeva and Calvert (2009), the amount of time spent daily on social network sites varied greatly. However, an analysis of the data indicated most participants spent approximately 30 minutes a day socializing, mostly during the evening hours between 9pm to 12am. Students spent an average of 47 minutes a day on Facebook. More than 50% of college students go on a social networking site several times a day (Sheldon, 2008). 
Quan-Haase-Haas and Young (2010) found that 82% of college students reported logging into Facebook several times a day. Younger students tended to use Facebook more frequently than older students to keep in touch with friends from high school or from their hometown, Pempek, Yevdokiya and Calvert (2009). 
Oluwatoyin (2011) stated that users of SNSs spend an average of two to six hours studying while non-users spent between eight and seventeen hours studying per week. Schulten (2000) opines that Student spend an average of 40 to 50 minutes a day surfing on Facebook. 32 Many students find that they actually spend 3 to 4 minutes during each visit to check updates, making several visits a day and others spend 8 hours a day on the website (Rouis, Limayen&Sangari, 2011). 
Ahmed and Qazi (2011) argued that students manage their time efficiently and fulfill their study requirements effectively; hence, use of SNSs does not have an adverse impact on their academic performance. In the study conducted at St. Cloud State University in Minnesota, both males and females, time spent on SNS decreased as the age of the respondent increased and results revealed that female college students spent more time on SNSs than male students (Tham, 2011). 
According to the study done by Manjunatha (2013), 80 percent of the students spending considerable amount of time on using social networking sites regularly. Majority of Indian college students (62.6%) spent up to 10 hours per week of their time on using social networking and reportedly 17.5% of students spent more than 10 hours per week. 
According to new research released by Ipsos Open Thinking Exchange (2013), American youths spend average 3.8 hours a day on social networking from a computer, mobile phone and/or tablet. 
Social Media Tools Preferred by Students 
In recent years, social networks have experienced a massive growth in membership (Barker, 2009), particularly among university students (Lenhart& Madden, 2007). Over 90% of young adults (18-25 year olds) of university age are reported to have an active profile on a social networking site in the United Kingdom (Comscore, 2011). Similarly, Salaway and Caruso (2008) 33 stated that social-networking sites now constitute an integral part of daily communication practices for many university students. In a survey conducted by Bagget and Williams (2012), students contracted that social media is a means of connection amongst individuals and is used as means to share common interests, ideology, thoughts and perceptions about issues. Social media represents useful tools for communication and education, and provides an opportunity for networking in any profession. With time constraints and demanding class schedules, social media helps students to multitask because they do not want to spend time creating multiple individual messages (Al-Sharqi, Hashim&Kutbi, 2015). 
The frequent use of Facebook could cause addiction toward the site and influence students’ daily life at large. A study by Zainudin, Omar, Bolong and Osman (2011) was conducted to identify the relationship between female students’ motives for Facebook use and Facebook addiction. The five motives established were social interaction, passing time, entertainment, companionship, and communication. The findings of the study showed that there are significant relationship between female students’ motives for Facebook use and Facebook addiction. The research concluded that the five motives established were among the major contributors to the addiction of Facebook. 
Madge, Meek, Wellens and Hooley (2009) report on a study conducted with first year undergraduates at a British university using an online survey. Students reported that they specifically joined Facebook pre‐registration as a means of making new friends at university, as well as keeping in touch with friends and family at home. The survey data also reveal that once at university, Facebook was a social element that helped students settle into university life. Students thought Facebook was used most importantly for social reasons. Liu (2010) studied students’ use, attitudes and perceptions of 16 different social media tools through an online 34 questionnaire involving 221 students. The top four reasons that prompted students’ use of social media tools were found to be social engagement (85%), direct communications (56%), speed of feedback/results (48%), and relationship building (47%).
 An infographic revealing a user activity assessment of popular social networking sites posted online May 2, 2012 by Go-Gulf, the report shows that Facebook has the most used social network with 901 million users. This is followed by Twitter (555 million), Google+ (170 million), Linkedin (150 million), and Pinterest (11.7 million). In terms of unique monthly visitors, Facebook had more than 16 times the number of visitors of the other social networking sites combined. Pinterest had more unique monthly visitors (104.4 million) than did Linkedin (85.7 million) and Google+ (61 million). The Pew Research Center’s 2014 Internet Project survey of 1,445 Internet users found that Blacks tend to use Facebook most (73%) followed by Instagram (34%), Twitter (25%), Pinterest (21%), and Linkedin (18%) (Krogstad, 2015, n.p.). 
The American Press Institute’s 2015 online article, “How millennials use and control social media,” found that most (88%) get their news from Facebook followed by YouTube (83%) and Instagram (50%). About a third (36%) get their news from Pinterest and Twitter (33%) (para. 7). A 2014 social media comparison infographic by Leverage New Age Media (See Figure 1) shows that Facebook remains the clear leader among social networks with more than one billion active users. Linkedin ranks second with 300 million users most (79%) of whom are 35 or older. Twitter and Instagram rank third and fourth with 241 million and 200 million users respectively. Pinterest has one-tenth the number of users that Instagram has and most of them (83%) are female (n.p.). 
Kumar and Kumar (2013) found that Facebook was the most popular social media among post graduate and research students in an Indian university. Twitter was second most popular 35 among those students. Barnabas and Nduka (20013) studied online social networking and undergraduate mathematical achievement in Rivers state, they found out that 52(88.1%) prefer Facebook, 5(7.9%) favour Twitter, 1(1.6%) prefer Blackberry and 1(1.6%) prefer others. However, 4(6.3%) prefer none. This indicates that Facebook was the most preferred online social network among others. 
This is significant since Lenhart et al. (2010) found that 71% of young adults have a Facebook account. The current study indicated that Facebook and e-mail were the social network websites of choice, with 99% of college students using Facebook and 90% using e-mail. This finding also shows that Facebook is the most popular form of social media. 
Idubor (201) investigated social media usage and addiction levels among undergraduates in University of Ibadan, Nigeria. The study revealed that majority of the respondents affirmed Facebook and Twitter as the only social media networks which they have access to with response rates of 751 (90.2%) and 646 (77.6%) respectively. Also, about half (388 or 46.6%) and close to four-fifth (307 or 36.9%) of the respondents attested to their accessibility of Youtube and Bloger respectively.
 Purposes of Using Social Media by Students 
The popularity of social media among people of the world grows rapidly on daily basis. These social media have become valuable means of sharing ideas and feelings among their users. Thus, they are beginning to get more attention from educational institutions. Gardner (2019) opined that institutions are taking drastic steps to educate students on the use of the sites, especially in the areas of the privacy, legal issue and potential socio-economic and psychological dangers. Gross (2019) noted that ‘‘students use social networking sites not only for leisure and personal socialization but also as a platform for more meaningful and serious 36 deliberations, and students are using social networking for making friends, sharing links, online learning, finding jobs to accomplish their economic, educational, political and social being.’’ In a study conducted by Camilia, Ibrahim and Dalhatu (2019) on the effect of social networking sites usage on the studies of Nigerian students, the study revealed that 51% of respondents use the SNS to keep in touch with friends and family members, 28% use it to while away time, 5% of the respondents say they use the SNS just to belong while 16% use it to solve their social problems. 
In a study exploring how students use social media, Wang, Chen and Liang (2011) report that most college students spent vast number of hours accessing social media sites. Ninety percent of students surveyed spent their time on entertainment. While eighty percent of the sample admitted that they posted or responded while completing homework, not too many college students preferred using social media to do their homework. Considering the overall results of collected data analysis, there was a negative attitude towards social media when college students used them. The analysis also indicates that an approach is needed to better balance the relationship between social media and academic study. 
Research by George and Dellasega (2011) found that social media applications provided platforms that enabled novel moments of learning to occur. In the classroom, tools such as Skype and YouTube enriched learning by connecting students both with external experts and novel educational content. Outside the classroom, Twitter and blogging applications sustained and augmented learning conversations, enabling real-time dialogue to take place between instructors and students; his ultimately made homework assignments a more dynamic experience, while encouraging creativity on mediums familiar to a generation of students facile with such 37 technology. It is shown that most college students prefer to use social media in order to help them academically, emotionally, etc.
 Wang (2019) found thatFacebook use in instruction assists students in achieving better grades, higher engagement, and greater satisfaction with the university learning experience. Thus, the use of Facebook as an educational communication and interaction also enables faculty to assume a more active and participatory role in teaching and learning. 
Sin and Kim (2019) found in a survey of international students at an American public university that nearly 70% used social networking sites for everyday life information either “frequently” or “very frequently.” The top five everyday life information need areas were found to be finance, health, news of one’s home country, housing and entertainment.
 Eke, Omekwu and Odoh (2018) in their study on the use of social networking sites among the undergraduate students of University of Nigeria, Nsukka. They found out that those students use social media for communicating with friends, online learning, finding friends online, academic purpose etc. This is similarly to Tukru et al. (2018) who reported that university students in Turkey use Facebook more for communicating with friends, getting information about people and events, entertainment and relaxing as well as messaging. Choi and Kang (2019) examined the students’ motive of using social media in their learning process. 1010 students participated in the study and data were collected using online survey. The findings indicated that 71.2% of the respondents used social media to solve assignments with friends, 75.5% to search information, 49.3% to ask questions, 61.4% to publish contents, 39.4% to receive feedback and 44.5% to revise, edit and republish information. 
Another study in India was conducted by Kumar (2019), who investigated the perception and use of SNS among Sikkim University students. The study showed that a good number of 38 university students use SNS for academic purposes in addition to entertainment. Facebook was the most used social networking site followed by Orkut and Twitter.
 Singh and Kumar (2020) from Punjab University conducted a study to measure the usage of social networking among their research students. The findings of the study shows that majority of the respondents were found to be aware and making use of social media in their research work. Their study also reveals that Facebook is the most popular social networking sites among the research scholars 
Idubor (2019) investigated social media usage and addiction levels among undergraduates in University of Ibadan, Nigeria. The study revealed that majority of the respondents attested to making friends 651 (78.2%), getting news 566 (67.9%), communication 554 (66.5%) and online learning 450 (54.0%) as the major purposes for which they make use of social media networks. This implies that undergraduate students in University of Ibadan make use of social media network mainly for the purposes of making friends, getting news, communication and online learning. 


CHAPTER THREE
METHODOLOGY
3.1 	Introduction 
Research methodology is described as the overall research design and strategy (Johnson & Christensen, 2019) that a researcher uses to execute research. Research methodology is a discipline specific approach and process of research (Kinash, 2020). Creswell (2019) explained that research method involves the technique of data collection, analysis and interpretation that researchers propose for their studies. Based on these definitions, research can be understood to be a systematic way of finding answers to questions, and the scientific way of attaining the accuracy of a given situation. 
This chapter contains the general procedure for the conduct of the study. It therefore gives detail information on the following: research design, population of the study, sample and sampling techniques, instrumentation, psychometric properties of the instrument, validity of research instrument, reliability of research instrument, procedure for administration of the instrument, procedure for scoring and method of data analysis.
 3.2 	Research Design 
Research design is the logical sequence that connects empirical data to the research questions and research conclusions. Research design is an approach to thinking about doing research, which is the summary of the procedure for conducting a study that includes when, from whom, and under what conditions the research data was obtained, as well as, how a study was conducted. It is the theoretical aspect of the study that specifies how a study was carried out and the manner in which it answers the research questions (McMillan & Schumacher, 2019; Ikoja Odongo, 2018). 
The research design that was adopted for the study is the descriptive survey method. Descriptive survey method is considered appropriate for this study because it arrives at dependable solution to problem through systematic analysis and interpretation of data collected 55 from the respondents on the subject matter, thereby making it possible for generalization (Neuman, 2018). 
3.3	 Population of the Study 
Best and Kahn (2019) defined population as any group of individuals that has one or more characteristics in common distinguishing the group from other individuals. The research population is described as the entire group of people on whom the results of a study are intended to be applied (Johnson & Christensen, 2017; Nkomo, 2019; Fraenkel&Wallen, 2019). 
The study is being undertaken to examine the influence of social media usage on the information behaviour of students of Institute of Technology, Kwara State Polytechnic, Ilorin. Therefore, the population for this study comprises of students in two selected Departments in Institutes of Technology, Kwara state Polytechnic, Ilorin, namely; Department of Water Resources Engineering and Department of Mehantronics. 
 3.4 	Sampling Technique and Sample Size 
Researchers use various sampling techniques to collect data when the population is large and when studying all its elements is not possible (Bosire, 2019; Nyandemo, 2017). Sampling technique is the approach used in taking a small group from a larger group, investigate it, and draw an accurate conclusion that can be generalized onto the larger group (Rea & Parker, 2015). 
The overall sampling consists of the students in the two selected departments in Institute of Technology, Kwara State Polytechnic, Ilorin.  
Based on the aforementioned, this study adopts simple random probability sampling technique to select students in the Institutes
According to Aina (2017), simple random sampling is the basic sampling method of survey research and it aims at giving each person in the sampling frame an equal chance of being selected in the sample. Thus, the sample size comprises of the portion of the population for the study. This ensures that samples are representative to enable generalization of the population (Johnson & Christensen, 2018; Creswell, 2019; Best & Kahn, 2020). 
3.5 	Data Collection Instrument
 According to Kiplang’at and Ocholla (2019) data collection instruments are expected to provide accurate and adequate data in line with the objectives of the study. For this study, questionnaire titled “Influence of Social Media Usage on the Information Behavior of Students in Selected Departments in Institute of Technology,  Kwara state Polytechnic. Questionnaire” was used as the data collection instrument. The questionnaire was developed by the researcher in accordance to the research objectives. The questionnaire was divided into five sections. Section A of the questionnaire focused on the demographic information of the respondents. Section B of the questionnaire focused on identifying the social media tools used by undergraduate students. Section C of the questionnaire which is to determine the extent of social media utilization by undergraduate students was divided into two sub-sections, the first sub-section was to determine the frequency of social media usage while the second sub-section was to determine the average time spend by undergraduate students when using social media. Section D of the questionnaire investigated the purpose of social media usage by undergraduate students. The section has ten (10) items using four (4) Likert scale of agree (A), strongly agree (SA), disagree (D) and strongly disagree (SA). Section E of the questionnaire focused on the information behaviour of undergraduate students on social media. The section has 11 items using four (4) Likert scale of strongly disagree (SA), disagree (D), Agree (A) or strongly agree (SA). 
3.6 	Validity of the Instrument 
Validity of the instrument shows how well the research instrument measure what it is supposed to measure (Bosire, 2019). The self-structured questionnaire was validated using content-related approach. To achieve this, four copies of the questionnaire were given to lecturers of the Department of Library and Information Science, Kwara State Polytechnic,Ilorin and the project supervisor. The four copies of the questionnaire given to the validators were retrieved and necessary suggestions rendered were used in designing the final instrument. 
3.7 	Reliability of the Instrument 
Reliability of an instrument is the consistency of an instrument in measuring what is meant to measure. Maree (2011) opined that reliability has to do with consistency of a measure or an instrument like questionnaire and that high reliability is obtained when the measure or instrument gives the same results if the research is repeated on the same sample In order to ensure consistency of scores obtained, this study was subjected to reliability test by administering seventy five (75) copies of the questionnaire to  students of Water Resources Engineering. However, sixty five (65) to Mechantronics. 
3.8 	Administration of the Instrument
 The questionnaire was administered personally by the researcher. For the administration of the questionnaire, the researcher moved around the two selected Departments of the Institute to administer questionnaire to the students. The researcher at the point of administration gave enough time to the students to respond to the questionnaire without any interference. The researcher also ensured that the students responded to the administered questionnaire and the completely filled questionnaire was collected from the students. The administration of the data collection instrument took two (2) weeks for its completion.
 3.9 	Method of Data Analysis
 Frequency counts and simple percentage was used to analyze the five objectives of the study. The data collected were coded and analyzed using Statistical Package for Social Science (IBM-SPSS) version 21.0The presentations of the data for the research objectives were done using tables while Spearman Rank Order Correlation was used to test the formulated hypothesis 60 and regression analysis was used to determine the influence of social media on information behavior of undergraduate students. 3.10 Ethical Consideration The researcher was conscious of disclosure of confidential information which could lead to security issues and problems. In order to reach a reliable and rich conclusion, the researcher approached every aspect of the research with caution, objectivity, truthfulness and fairness. This research was duly referenced in order to avoid plagiarism which could result in serious ethical concern.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND DISCUSSION OF THE FINDINGS
4 .1 	Introduction 
This chapter present and discuss data analyses and interpretations of the data. This study investigated the influence of social media usage on information behaviour of undergraduate students in selected Institute in Kwara state Polytechnic, Ilorin Nigeria. Five (5) research objectives were formulated for this study. The presentations of the data for the research objectives were done using table.  A total of two hundred and twenty (270) copies of questionnaire were administered to undergraduate students in Institute of IICT and IOT. 
In the analysis, strongly agreed and agreed are merged to form agreed while disagreed and strongly disagreed are merged to formed disagreed. That is SA+A=Agreed and D+SD= D.
4.2 Demographic Distributions of the Respondents
Table 4.1 Name of Institute of Respondents
	Institute
	Population
	%

	Institute of IICT
	120
	44.4

	Institute of IOT
	150
	55.6

	Total 
	270
	100


Table 4.2 shows that majority of the respondents were Institute of IOT with 150 (55.6%) and Institute of IICT has 120 (44.4%)


Table 4.2	Academic Level of the Respondents 
	Level
	Frequency
	%

	ND I
	50
	18.5

	ND II
	60
	22.2

	HND I
	38
	14.1

	HND II
	270
	100


Table 4.2 reveals that highest number 122 (45%) of the respondents were in HNDII, this is follow the ND II students constituting 22.2%. The least percentage of the respondents were ND I students and HND I has 14.1%
Table 4.3	Age of the Respondents
	Age
	Frequency
	%

	15 - 19 Years
	47
	17.4

	20 -24 Years
	97
	35.9

	25 - 29 Years
	126
	46.7

	Total
	270
	100


Table 4.3 shows the highest number of the respondents 126 (46.7%) were within age range of 25 -29 years followed by 97 (35.9%) while the least were respondents within the range of 15 - 19 years with 47 (17.4%)
Table 4.4	Gender of the Respondents 
	Gender
	Frequency
	%

	Male
	160
	59.3

	Female
	110
	40.7

	Total
	270
	100


Table 4.4 indicates that 160 (59.3%) of the respondents were males while 110 (40.7%) female, thus, majority of respondents were male.


 4.5	Social Media Tools Used by Students
	Social Media  Application
	Yes
F              %
	No
F              %

	Facebook
	200         74.1
	70           25.9

	Telegram 
	120         44.4
	150         55.6

	Twitter
	131         48.5
	139         51.5

	Youtube 
	190         70.4
	80           29.6

	Google 
	250          92.6     
	20           7.4

	Instagram
	180          66.7
	90           33.3

	WhatsApp
	170           63.0
	100         37.0


Table 4.5 reveals that majority of respondents use Google (92.6%), Facebook 74.1%, Youtube (70.4%), Instagram (66.7%), WhatsApp (63%) while the least used social media tools among the respondents are Telegram (44.4%) and Twitter (48.5%). This implies that Google is the most used social media tools among students
Extent of Social Media Usage by Students
Table 4.6	Frequency of Social Media Usage
	Response
	Frequency
	%

	Never
	24
	8.9

	 Fairly 
	40
	14.8

	occasionally 
	35
	13.0

	Frequently
	46
	17.0

	Very Frequently
	125
	46.3

	Total 
	270
	100


Table 4.6 shows the frequency of use of the social media among the respondents. The table specifically shows that les than half 46% of the respondents indicated very frequently while (17.0%) indicated frequently. Suprisingly, only 8.9% of the respondents never use social media. Thus, it can be concluded that more than 75% of the respondents use the social media frequently and very frequently.
4.7	Extent of Social Medial Usage
	Hour
	Frequency
	%

	1 - 2 hours
	30
	11.0

	3 - 4 hours
	56
	20.4

	4 - 5 hours
	73
	26.5

	6 - 7 hours
	35
	12.7

	Above 8 hours
	81
	29.5

	Total
	275
	100


Table 4.7 shows hourly in which the respondents utilise the social media, the table shows that highest number 81 (29.5%) of the respondents use social media above 8 hours daily, follow by 73 (26.5%) of the respondents who usually spend 4-5 hours when using social media. However, only 30 (11.0%) spend 1 -2 hours on social media.
4.8	Purposes of Social Media Usage by Students
	Connect with my course mates
	Strongly Agreed
	Agreed
	Disagreed
	Strongly Disagreed

	Connect me with my course mates

	199 (72.4%)
	76 (27.6%)
	-
	-

	Gets relevant information pertaining to my studies
	166 (60.4%)
	88 (32.0%)
	21 (7.6%)
	-

	Make new friends
	188 (68.4%)
	77 (28.0%)
	10 (3.6%)
	-

	Solve social media issues
	66 (24.0%)
	178 (64.7%)
	11 (4.0%)
	20 (7.8%)

	Update my knowledge with my course of study
	177 (64.4%)
	78 (28.4%)
	9
	17 (6.9)

	Update my knowledge outside my course of study
	160 (58.2%)
	89 (32.4%)
	16 (5.8%)
	10 (3.6)

	Transact business 
	77 (28.0%)
	66 (24.0%)
	132 (48.0%)
	-


Table 4.8 shows the purposes of social media usage by students, it shows that the majority 199 (72.4%) of the respondents indicated that they use social media to Connect with my course mates and and make friends. However the distribution further shows that 177(64.4%) update their knowledge with their course mates, 160(58.2%) update their knowledge outside their course of study through social media


4.9	Information Behaviour of Students on the usage of Social Media
	Statement
	Strongly Agreed
	Agreed
	Disagreed
	Strongly Disagreed

	I joined social media because of my friends
	199 (72.4%)
	76 (27.6%)
	-
	-

	The way I source for information on social media is different from the way I source for information in the library
	166 (60.4%)
	88 (32.0%)
	21 (7.6%)
	-

	Whenever I see any course related information on the social media, I usually confirm its authenticity
	188 (68.4%)
	77 (28.0%)
	10 (3.6%)
	-

	I see social media as a place where I can get my information needs either academic or non academic
	66 (24.0%)
	178 (64.7%)
	11 (4.0%)
	20 (7.8%)

	In sourcing for my information on social media, I usually make use of comment interface to ask question
	177 (64.4%)
	78 (28.4%)
	9
	17 (6.9)

	I get bored sourcing for information using social media
	160 (58.2%)
	89 (32.4%)
	16 (5.8%)
	10 (3.6)

	My information needs determine the kind of social media website I visit
	77 (28.0%)
	66 (24.0%)
	132 (48.0%)
	-


Table 4.9 reveals the information behaviour of the students on the usage of social media, the table shows 199 (72.4%) joined social media because of their friend, 88 (32.0%) shows that they source for information differently, 188 (68.4%) agreed that whenever they they see any course related information on social media, they usually comfirm its authenticity.



CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1	Introduction 
This chapter provides a summary and conclusions drawn from the findings of the study. The chapter also provides recommendations based on the findings. This study investigated the influence of social media usage on information behaviour of undergraduate students in selected Institutes in Kwara state Polytechnic, Ilorin Nigeria. 
5.2 	Summary of the Findings 
Based on the results emanating from the answers to research questions, the major findings of the study as revealed by the analysis are as follows:
1. Most of the social media application are being used by the students, although, there is degree in the variation of their usage. However, the undergraduate students are frequent users of social media applications. 
2. . Among the varieties of social media application used by undergraduate students, Facebook has the highest usage. However, there is low usage of LinkedIn and 2go.
3. Undergraduate students in Kwara state Polytechnic majorly uses social media to connect with friends. However, they also use social media for educational purposes like updating knowledge in their field of study, get relevant information pertaining to their studies, facilitate elearning and connect with course-mate. 
4. Based on the findings, the information behaviour of undergraduate students on social media are eventful. There are different behavioural attitude exhibited by undergraduate students which include both psychological and emotional. 
5. There is a significant relationship between purpose of using social media and information behavior of undergraduate students in selected Institutes in Kwara State Polytechnic, Ilorin.
2.3	Conclusions 
In addition to the available empirical evidences, this study has been able to established empirical evidence on the influence of social media usage on information behaviour of undergraduate students in Kwara state Polytechnic. Specifically, the type of social media application used by undergraduate students, the extent of use, purpose of use, information behaviour on social media and the influence of social media on information behaviour of undergraduate students were established. Therefore, it is believed that establishing this evidence would result in understanding the information behaviour of undergraduate students on social media thereby contributing to the initiation of policies that has to with their socio-educational activities. 
5.3.1 Recommendations 
Based on the findings of this study and the conclusion drawn, the following recommendations directed at the management of universities, government agencies, students and the library staff are made: 
1. The benefits of social media can never be overemphasized; therefore university management should ensure that they integrate the social media applications in library service delivery and learning system. For instance, the library can offer reference services on library social media platforms. 
2. Students should embrace the use of social media for academic purpose such as sharing of ideas, communication and searching for academic information. 
3. The library management should embrace the use of social media for current awareness services, selective dissemination of information and other services in the library. 
4. If possible, library should create a unit of social media librarian that will be receiving and answering queries via library social media handles. 
5.6 Suggestion for Further Study 
This study hereby suggested that other researcher should consider the following title: 
1. Influence of new media technology on the information behaviour of undergraduate students. 
2. Perception of undergraduate students towards university library social media handles. 
3. Analysis of polytechnic  library social media handles.
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