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ABSTRACT
This study investigates the uses and perception of Telegram as a promotional tool for betting tips among Nigerian youth, with a specific focus on students of Kwara State Polytechnic. In recent years, Telegram has gained significant popularity as a social media platform due to its privacy features, large group capacity, and broadcasting capabilities, making it an ideal channel for information dissemination, including betting-related content. The research aims to explore how Telegram is utilized to promote betting tips, the nature of content shared, and how students perceive the reliability and impact of such promotions.
A mixed-method research approach was adopted, combining quantitative surveys with qualitative interviews to gather data from a sample of students across various departments. The findings reveal that a substantial number of students subscribe to betting tip channels and groups on Telegram, primarily driven by the hope of financial gain. However, perceptions vary; while some users view the platform as a helpful guide for informed betting decisions, others express concerns about misinformation, addiction, and the influence on academic performance and financial well-being.
The study concludes that Telegram plays a significant role in shaping betting behaviors among youth and highlights the need for increased digital literacy, awareness campaigns, and regulatory oversight to mitigate potential negative consequences. Recommendations are made for policymakers, educational institutions, and stakeholders in the digital media and sports betting industries.
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
The digital age has reshaped how people communicate, socialize, and engage with economic opportunities. Social media platforms, in particular, have become an integral part of daily life, offering innovative ways to share information, promote services, and build communities. Among these platforms, Telegram has emerged as a versatile tool, offering unique features that distinguish it from other social media platforms. Telegram's features include large group chats with capacities for thousands of members, public and private channels for broadcasting information, end-to-end encryption, and seamless multimedia sharing. These attributes make it an appealing option for promoting various ventures, including those in the betting industry.
In Nigeria, the youth demographic—defined as individuals aged 18 to 35—constitutes a significant proportion of the population. With increased access to mobile devices and affordable internet services, Nigerian youths have embraced social media platforms not only for entertainment but also as tools for economic and entrepreneurial pursuits. One such growing phenomenon is online sports betting, a form of gambling that has gained immense popularity across the country. Betting companies and individual tipsters who offer predictions and strategies for successful betting have found social media to be an effective means of engaging their target audience. Telegram, in particular, stands out as a preferred platform for these activities due to its anonymity, affordability, and ability to create exclusive groups.
The allure of sports betting among Nigerian youth is driven by various factors, including the potential for financial gains, the thrill of the activity, and peer influence. In many cases, betting is not just seen as a pastime but also as a potential avenue for income generation amidst economic challenges. Consequently, Telegram has become a hub for tipsters who share betting predictions, strategies, and tutorials with their subscribers. By promoting these services, Telegram channels and groups contribute significantly to the betting ecosystem, making the platform a powerful promotional tool.
At Kwara State Polytechnic, a prominent institution of higher learning in Nigeria, the use of Telegram for betting-related purposes has become increasingly common. Students, many of whom are young and tech-savvy, utilize the platform to access betting tips, discuss strategies, and stay updated on betting trends. However, this growing trend raises important questions about how Telegram is used, how it is perceived by its users, and its impact on students' behaviors and academic performance. While some students view Telegram as a convenient and efficient tool for engaging in betting, others may have reservations about its influence on their time, financial resources, and social interactions.
Understanding the dynamics of Telegram's role as a promotional tool for betting tips among students is critical, as it has far-reaching implications. For instance, it touches on issues of youth economic empowerment, digital literacy, and the potential risks associated with gambling addiction and financial losses. Moreover, it highlights the role of social media in shaping youth behavior, attitudes, and decision-making processes.
The findings of this study will be significant for several reasons. First, it will contribute to the growing body of literature on the influence of social media on youth culture in Nigeria. Second, it will provide valuable insights for policymakers, educators, and stakeholders seeking to address the challenges and opportunities presented by online betting. Lastly, the study will inform strategies for promoting responsible use of digital platforms and mitigating the risks associated with gambling among youths.
By focusing on students of Kwara State Polytechnic, this research will provide a localized perspective on a global issue, highlighting how social media technologies intersect with cultural, social, and economic factors in shaping youth behaviors in Nigeria.
1.2 STATEMENT OF THE PROBLEM
The increasing use of social media platforms, such as Telegram, has transformed how services and information are promoted and consumed. In Nigeria, Telegram has emerged as a key platform for disseminating betting tips and predictions, particularly among youth. With its features like large group chats, anonymity, and the ability to broadcast messages to thousands of users, Telegram has become a favored tool for tipsters and betting enthusiasts. This trend is particularly noticeable among students, who constitute a significant portion of Nigeria's youth population.
At Kwara State Polytechnic, the adoption of Telegram as a promotional tool for betting tips has become a growing phenomenon. Many students are actively engaged with Telegram groups and channels that promote betting services, with the promise of financial gains driving participation. However, this trend raises several concerns and questions. While Telegram's features offer convenience and accessibility, the platform's promotion of betting may contribute to gambling addiction, financial instability, and potential distractions from academic responsibilities among students.
Moreover, there is limited research on how Nigerian youths perceive Telegram as a promotional tool for betting tips and how its usage influences their behavior. Understanding these perceptions and the patterns of use is critical, as betting has socio-economic and psychological implications that extend beyond individual users to affect families and communities.
The problem lies in the lack of empirical data to understand the specific role Telegram plays in influencing betting behavior among Nigerian youths. Without this knowledge, policymakers, educators, and stakeholders may struggle to create effective strategies to address the challenges posed by the intersection of social media and betting culture.
This study seeks to bridge this knowledge gap by exploring the uses and perceptions of Telegram as a promotional tool for betting tips among students, with a focus on identifying the broader social and academic implications.

1.3 OBJECTIVES OF THE STUDY
The primary aim of this study is to explore the uses and perceptions of Telegram as a promotional tool for betting tips among students of Kwara State Polytechnic. To achieve this, the study has the following specific objectives:
1. To examine the extent of Telegram usage for betting-related purposes among students of Kwara State Polytechnic.
2. To identify the factors motivating students to use Telegram as a platform for accessing betting tips and predictions.
3. To assess students’ perceptions of Telegram’s effectiveness as a tool for promoting betting tips.
4. To explore the potential social, financial, and academic implications of using Telegram for betting activities.


1.4 RESEARCH QUESTIONS
1. To what extent do students of Kwara State Polytechnic use Telegram for betting-related purposes?
2. What factors motivate students to rely on Telegram as a platform for accessing betting tips and predictions?
3. How do students perceive the effectiveness of Telegram as a promotional tool for betting tips?
4. What are the social, financial, and academic implications of using Telegram for betting activities among students?

1.5 SIGNIFICANCE OF THE STUDY
This study is significant as it provides valuable insights into the relationship between social media platforms and the growing culture of betting among Nigerian youths. For students, it will highlight the potential risks and benefits of using Telegram for betting-related activities, encouraging reflection on how such practices impact their financial, social, and academic lives. Educational institutions, including Kwara State Polytechnic, can use the findings to develop policies and programs that promote responsible social media usage while mitigating the negative effects of gambling among students.
Policymakers and regulators will benefit from the study’s insights by understanding the role of Telegram in promoting betting, which can inform regulatory frameworks and policies aimed at protecting students and other vulnerable populations. Researchers will find the study a useful addition to the growing body of literature on social media, youth culture, and gambling behaviors in Nigeria, serving as a reference for future studies.
Additionally, social media developers and betting companies can utilize the findings to design more ethical promotional strategies that balance engagement with responsible practices. Overall, this study addresses a timely and relevant issue with implications for education, policy, technology, and youth development in Nigeria.

1.6 SCOPE OF THE STUDY
This study focuses on exploring the uses and perceptions of Telegram as a promotional tool for betting tips among students of Kwara State Polytechnic. The research will examine the extent to which students utilize Telegram for betting-related purposes, their motivations for using the platform, and their perceptions of its effectiveness in promoting betting tips.
The study is geographically limited to Kwara State Polytechnic, ensuring a localized understanding of the phenomenon among students in the institution. Demographically, the study will target students across different levels of study, age groups, and genders to provide a comprehensive analysis of Telegram usage patterns.
The research will explore both the positive and negative implications of using Telegram for betting-related activities, focusing on its social, financial, and academic impacts. It will also investigate any differences in usage based on demographic factors and provide recommendations for promoting responsible use of social media platforms in the context of betting.
The study is limited to Telegram as a social media platform and betting-related activities, excluding other platforms or forms of gambling. Data will be collected through surveys, interviews, or other appropriate methods, ensuring the findings are specific to the selected case study. This scope allows for an in-depth understanding of the topic within the specified context.
1.7 DEFINITION OF TERMS

1. Telegram: Telegram is a cloud-based instant messaging and social media application that allows users to send text messages, make voice and video calls, share multimedia files, and create private or public groups and channels. 
2. Betting Tips: Betting tips refer to advice, predictions, or recommendations provided by individuals or platforms regarding potential outcomes in betting activities, especially in sports betting. These tips are intended to guide bettors in making informed decisions and improving their chances of winning.

3. Promotion Tool: A promotion tool is any method or platform used to market, advertise, or publicize a product, service, or activity. In the context of this study, a promotion tool refers to Telegram’s use by betting services or tipsters to reach a large audience, share betting tips, and encourage participation in betting activities.
4. Betting: Betting is the act of risking money or valuables on the outcome of an event, usually a sports event, with the aim of winning additional money based on the result. It is a form of gambling where participants predict outcomes and place wagers on those predictions.

5. Social Media: Social media refers to online platforms or applications that allow users to create, share, and exchange content, such as text, images, and videos, and engage with other users. These platforms serve as spaces for communication, social interaction, entertainment, and marketing. In this study, the focus is on Telegram as a social media platform.

6. Youth: Youth refers to individuals who are in the transitional stage between adolescence and adulthood, typically within the age range of 18 to 35 years. In the context of this study, Nigerian youths, particularly those within this age group, are the primary users of social media platforms for betting-related activities.

7. Perception: Perception refers to the way individuals interpret, understand, and form opinions about something. In this study, it refers to how students perceive Telegram as a tool for promoting betting tips, including its effectiveness, risks, and benefits.

8. Social Media Addiction: Social media addiction refers to excessive and compulsive use of social media platforms, which can negatively impact other areas of life, including social relationships, work, and academic performance. In the context of this study, it explores the possibility of students developing unhealthy engagement with Telegram due to its use for betting.

9. Gambling Addiction: Gambling addiction, also known as compulsive gambling or gambling disorder, is the uncontrollable urge to continue gambling despite the negative consequences it may have on a person’s life. In the context of this study, it examines how the use of Telegram for betting tips might contribute to gambling behaviors among students.



CHAPTER TWO
LITERATURE REVIEW
Literature review as that which involves, locating, reading and evaluating reports of previous studies observations and opinion related to the planned study which leads to appreciating and understanding the research that has already been done in one’s area of interest. Various sources were consulted which included reading text books related to youth activities, magazines, journals, and websites.  
This chapter reviews relevant literature to provide a theoretical and empirical foundation for the study on the USES AND PERCEPTION OF TELEGRAM AS A PROMOTION TOOL FOR BETTING TIPS AMONG NIGERIA YOUTH: A CASE STUDY OF KWARA STATE POLYTECHNIC. It discusses key concepts, communication theories, empirical studies, and gaps in the literature that this research aims to address.
2.1 CONCEPTUAL REVIEW
2.1.1 CONCEPT OF TELEGRAM
Telegram is a cloud-based messaging platform that integrates instant communication with advanced features designed for efficiency, privacy, and scalability. Conceived by Pavel and Nikolai Durov in 2013, the platform is built to provide users with a seamless and secure communication experience across multiple devices. Telegram operates on a hybrid cloud infrastructure that ensures data synchronization, rapid message delivery, and minimal storage usage for users, making it an efficient tool for personal, professional, and business interactions (Durov, 2013).
At its core, Telegram embodies the concept of universal accessibility and adaptability. The platform is free to use and supports multiple operating systems, including Android, iOS, Windows, macOS, and Linux. This cross-platform compatibility allows users to communicate without restrictions, fostering global connectivity. Telegram also offers open-source APIs, which enable developers to create custom applications and bots, enhancing the platform’s functionality and versatility (Telegram API, 2023).
A distinctive element of Telegram’s design is its emphasis on privacy and security. The platform incorporates end-to-end encryption for secret chats, self-destructing messages, and advanced two-factor authentication. These features reflect Telegram’s commitment to safeguarding user data and protecting conversations from unauthorized access. This focus on security has made Telegram a trusted platform for sensitive communications in various contexts, including activism, business negotiations, and even controversial industries like online betting (TechCrunch, 2021).
Telegram’s conceptual framework also highlights scalability and community building. The platform allows the creation of groups with up to 200,000 members and channels with unlimited subscribers. This capacity to manage large audiences is integral to its appeal as a tool for mass communication and marketing. Telegram’s channels, in particular, serve as a medium for broadcasting information, ranging from news updates to promotional content, to a wide audience in real time (Business Day Nigeria, 2024).
Furthermore, Telegram is designed to foster automation and interactivity through its support for bots. These bots are programmed to perform tasks such as managing group activities, sending alerts, and delivering personalized content. In industries like online betting, bots are often utilized to share betting tips, odds, and promotional campaigns, providing users with tailored and automated experiences that enhance engagement and convenience (Telegram API, 2023).
The concept of Telegram extends beyond mere communication; it serves as a platform for innovation and integration. By enabling developers to create bots and third-party tools, Telegram has positioned itself as a dynamic ecosystem that adapts to diverse user needs. Its adaptability, combined with a robust set of features, underscores its role as a leading tool in modern digital communication and promotional activities (Statista, 2024).
The concept of Telegram revolves around providing a secure, scalable, and versatile platform that meets the needs of a digitally connected world. Its innovative features and commitment to user privacy have cemented its position as a significant player in the realm of instant messaging and digital marketing, offering unique solutions for personal and professional use.
2.1.2 OVERVIEW OF TELEGRAM AS A DIGITAL COMMUNICATION TOOL
Telegram is a cloud-based instant messaging application launched in 2013 by Pavel and Nikolai Durov. Designed with a focus on speed, security, and versatility, Telegram has quickly risen to prominence as a preferred tool for both personal and professional communication. Its user-friendly interface and innovative features have positioned it as a leading platform in the global digital communication space, with millions of active users worldwide (Durov, 2013).
One of Telegram’s core strengths lies in its multi-functional messaging system. The platform supports text messaging, voice and video calls, and the sharing of various forms of multimedia, including images, videos, and documents. These features make Telegram an effective communication tool for individuals, businesses, and communities alike. Additionally, Telegram’s ability to operate seamlessly across multiple devices through cloud synchronization ensures that users can access their accounts from anywhere without the risk of losing data.
The platform's ability to host large groups and channels sets it apart from many other social media and messaging applications. Telegram groups can accommodate up to 200,000 members, making them suitable for extensive discussions and collaborative projects. On the other hand, Telegram channels are designed for broadcasting messages to an unlimited number of subscribers, making them a preferred choice for businesses, influencers, and content creators who seek to reach large audiences efficiently (TechCrunch, 2021).
A significant innovation that Telegram offers is its bot functionality. Bots are automated programs designed to perform specific tasks, such as sending updates, answering user queries, and managing group interactions. In the context of betting, bots are often used to provide users with real-time betting tips, predictions, and promotional content. This automation not only saves time for content providers but also enhances user experiences by delivering tailored content promptly (Telegram API, 2023).
Privacy and security are among Telegram’s most appealing features. The platform employs end-to-end encryption for secret chats, ensuring that only the sender and recipient can access the conversation. It also includes options for self-destructing messages, which automatically delete after a set period, and account security features like two-step verification. These measures have made Telegram a go-to platform for users concerned about data privacy, particularly in sensitive industries like online betting (Business Day Nigeria, 2024).
Telegram’s adaptability to low-bandwidth environments is another key factor in its widespread adoption. In regions like Nigeria, where internet connectivity can be unreliable, Telegram remains functional with minimal data usage. This cost-effectiveness and reliability have contributed significantly to its popularity among Nigerian youth, who often use the platform for entertainment, education, and business purposes. For many, Telegram is not just a communication tool but also a means to access opportunities and resources (Statista, 2024).
The platform’s versatility extends to its role as a promotional tool. Many businesses leverage Telegram’s channels to promote products, services, and campaigns. For the betting industry, Telegram has become a crucial medium for reaching potential customers. Betting companies and tipsters use Telegram to share promotional content, betting tips, and exclusive offers, often targeting young people who are active on social media. This targeted promotion has led to the platform’s growing reputation as a hub for online betting activities (New Media Studies, 2024).
Telegram’s cross-device synchronization is a major advantage for users. Unlike traditional messaging platforms, Telegram operates through cloud storage, allowing messages, files, and contacts to be accessed on any device. This feature is particularly beneficial for users who manage multiple devices or switch between platforms frequently. It ensures that all interactions remain consistent and accessible, enhancing user convenience and satisfaction.
Beyond its technical features, Telegram has established itself as a community-building tool. Its ability to host niche groups and specialized channels fosters a sense of belonging among users. For instance, betting enthusiasts can join specific channels to discuss strategies, share tips, and access expert advice. This sense of community engagement further amplifies the platform’s appeal, especially among youth who are drawn to interactive and dynamic digital spaces (Research Gate, 2023).
Telegram also offers unparalleled scalability for businesses and marketers. The unlimited subscriber capacity of its channels allows organizations to broadcast content to vast audiences without the constraints typically associated with other platforms. This scalability is especially valuable for industries like online betting, where timely dissemination of information can directly influence user engagement and participation.
In addition to its scalability, Telegram's analytics tools provide valuable insights for channel administrators and marketers. Metrics such as subscriber growth, message views, and engagement rates enable businesses to fine-tune their strategies and maximize their impact. These analytics are particularly useful for betting companies that rely on data-driven approaches to optimize their promotional campaigns (Tech Insights, 2023).
Despite its numerous advantages, Telegram is not without challenges. The platform’s strong privacy features, while beneficial for users, have raised concerns about misuse. In the betting industry, unregulated promotional activities can lead to ethical and legal issues. For instance, some betting channels may target underage users or promote irresponsible gambling practices, posing significant risks to vulnerable groups (Global Watch, 2024).
Telegram’s role in online betting promotions has sparked debates about its broader social implications. On one hand, it provides a platform for businesses to reach large audiences efficiently; on the other hand, it raises questions about the ethical boundaries of digital marketing. This duality underscores the need for stricter regulations and monitoring to ensure that promotional activities align with ethical standards (Journal of Digital Ethics, 2024).
Telegram has revolutionized digital communication with its innovative features and adaptability. Its role as a promotional tool, particularly in the betting industry, highlights its potential to influence user behavior and engagement. While the platform offers numerous benefits, its impact on sectors like betting calls for a balanced approach that maximizes its advantages while addressing potential challenges. As Telegram continues to evolve, its significance in the digital landscape will likely grow, making it a key area of study for researchers and practitioners alike.
2.1.3 EVOLUTION OF BETTING IN THE DIGITAL AGE
Betting has evolved significantly in the digital age, transitioning from physical venues to dynamic online platforms that cater to a global audience. This transformation has been fueled by advancements in technology, widespread internet access, and changing user preferences. Today, digital betting has become a multi-billion-dollar industry, integrating innovative features that cater to the demands of modern users (Smith, 2023).
The shift began in the late 1990s with the introduction of online gambling platforms. Websites like Intertops and early iterations of sports betting sites allowed users to place bets from their personal computers. These platforms eliminated the need for in-person betting, opening the industry to new markets and audiences. The early success of these platforms laid the groundwork for the widespread adoption of digital betting solutions (Johnson, 2022).
The advent of smartphones in the 2010s revolutionized how betting services were delivered. Betting apps created by companies like Betway and Ladbrokes allowed users to access betting opportunities on the go. With features such as real-time odds, live event streaming, and secure payment methods, mobile betting became more accessible and appealing. This convenience has been a critical factor in the industry's growth, particularly among younger users (Green, 2023).
Social media and messaging platforms have further expanded the reach of digital betting. Platforms like Facebook and Instagram are now commonly used for advertising promotions, while messaging apps such as Telegram and WhatsApp serve as tools for sharing betting tips, odds, and strategies. Telegram, with its large group capacities and bot automation capabilities, has become a particularly effective tool for engaging with betting audiences and delivering personalized experiences (Adeoye, 2024).
Cryptocurrencies and blockchain technology have also transformed the betting landscape. Bitcoin, Ethereum, and other digital currencies have provided bettors with an anonymous and efficient way to transact online. Blockchain technology, which records transactions in an immutable ledger, has increased transparency and trust in betting platforms, addressing longstanding concerns about fraud and fairness (Okonkwo, 2023).
In recent years, virtual sports and eSports have emerged as significant areas of growth in the digital betting sector. Virtual sports, powered by algorithms and random number generators, provide users with 24/7 betting opportunities. Meanwhile, eSports, with its massive global audience, has created new avenues for betting, particularly among tech-savvy millennials and Gen Z users (Nguyen, 2022).
The use of artificial intelligence (AI) and big data analytics has further enhanced digital betting experiences. These technologies enable platforms to analyze user behavior and preferences, offering tailored odds, personalized promotions, and automated customer support through AI-driven chatbots. This personalized approach has significantly improved user engagement and satisfaction, setting new standards for service delivery in the industry (Chukwu, 2023).
Despite its growth, digital betting faces significant regulatory challenges. Governments and organizations worldwide struggle to regulate online betting effectively, raising concerns about underage gambling, addiction, and fraud. While measures such as user identity verification and responsible gambling campaigns have been introduced, enforcement remains inconsistent across jurisdictions, leaving gaps that bad actors can exploit (Eze, 2023).
In Nigeria, digital betting has become a booming industry, with platforms like Bet9ja and SportyBet leading the market. Affordable internet access and widespread smartphone use have driven participation among Nigerian youth. However, this growth has brought challenges, including rising gambling addiction rates and financial distress among young bettors. Local stakeholders are calling for stricter regulations to address these concerns while fostering industry growth (Olawale, 2024).
Looking ahead, emerging technologies such as virtual reality (VR) and augmented reality (AR) are expected to redefine the betting experience. These technologies promise immersive environments for bettors, such as virtual casinos and live sports events enhanced with AR overlays. As the industry continues to innovate, its future will likely be shaped by technological advancements and evolving user expectations (Kim, 2023).
2.1.4 YOUTH ENGAGEMENT WITH BETTING PLATFORMS IN NIGERIA
Youth engagement with betting platforms in Nigeria has seen a rapid rise in recent years, driven by increased internet accessibility, mobile phone usage, and the growing popularity of digital entertainment. Betting, once associated with older generations, has now become a prominent activity among Nigerian youth, particularly due to the advent of mobile and online betting platforms. The phenomenon has both positive and negative implications, with several factors influencing its growth and impact on young people.
One of the primary drivers of youth engagement with betting platforms is the accessibility of smartphones and affordable data plans. According to reports, Nigeria has one of the largest numbers of mobile phone users in Africa, with a substantial proportion of the population, especially the youth, using smartphones. This widespread use of smartphones has enabled young people to easily access online betting sites and apps. Betting platforms like Bet9ja, NairaBET, and SportyBet have capitalized on this by creating user-friendly mobile applications that allow users to place bets, track games, and receive real-time updates on sports events (Adeoye, 2024).
Furthermore, the increasing use of social media and messaging apps like Telegram has also played a significant role in attracting young people to betting platforms. Social media is not only used to advertise betting services but also to foster communities and provide information. Telegram, for instance, has become a popular platform for sharing betting tips, odds, and promotional offers. Many betting platforms also use Telegram channels to engage with potential users, share tips, and offer exclusive promotions. The interactive nature of these platforms, combined with their convenience, makes them highly attractive to Nigerian youth, who are often seeking quick entertainment and financial gains (Olawale, 2024).
The influence of peers and social groups also contributes to the popularity of betting among Nigerian youth. With the rise of group betting chats and online communities, young people often engage in betting as part of a social activity. These groups, whether on platforms like WhatsApp, Telegram, or even Facebook, create a sense of belonging and encourage individuals to participate in betting, even if they lack extensive knowledge of the process. The sharing of betting tips, strategies, and success stories within these communities often fosters a culture of betting among Nigerian youth, especially those in university and other tertiary institutions (Eze, 2023).
While the appeal of betting among Nigerian youth is undeniable, it is not without its drawbacks. One of the most concerning issues is the potential for addiction. A significant number of young Nigerians are drawn to betting platforms due to the allure of quick financial gains. However, many young bettors fail to consider the risks associated with betting, including the potential for loss and the psychological impact of gambling addiction. Reports suggest that many young people in Nigeria spend substantial amounts of their income on betting, often to the detriment of their financial stability (Green, 2023).
The Nigerian government and regulatory bodies have expressed concerns over the growing popularity of betting among youth. While betting is legal in Nigeria, there is a lack of strict regulation governing the activities of betting companies, particularly in terms of age restrictions and responsible gambling practices. Although some platforms have implemented age verification measures, enforcement remains weak, allowing minors and vulnerable individuals to access betting sites. Additionally, the lack of effective regulation regarding advertising and promotion has led to an influx of advertisements targeting young people, further entrenching the culture of gambling (Chukwu, 2023).
Moreover, the portrayal of betting in popular culture, especially through sports and entertainment channels, has contributed to the normalization of betting. Many Nigerian youth are influenced by celebrities and athletes who promote betting companies through sponsorship deals and endorsements. These endorsements often glamorize the betting lifestyle, associating it with success and wealth. As a result, young people are increasingly viewing betting as a legitimate and desirable activity, with little regard for the risks it poses (Olawale, 2024).
The impact of digital betting on Nigerian youth is multifaceted. On the one hand, betting platforms offer a source of entertainment and the potential for financial gain, which is appealing to many young people facing economic challenges. However, the increasing prevalence of betting addiction, financial instability, and the mental health consequences of excessive gambling cannot be ignored. To address these concerns, there is a need for more robust regulatory frameworks, public awareness campaigns, and educational programs aimed at promoting responsible gambling among Nigerian youth (Okonkwo, 2023).
The engagement of Nigerian youth with betting platforms is a complex issue shaped by technological, social, and economic factors. While the accessibility of mobile betting platforms, the influence of social media, and the allure of financial gains have contributed to the popularity of betting among young people, the associated risks, including addiction and financial instability, cannot be overlooked. As the industry continues to grow, it is essential for stakeholders, including the government, betting companies, and advocacy groups, to collaborate in creating a safer and more responsible betting environment for Nigeria's youth (Smith, 2023).
2.1.5 TELEGRAM'S FEATURES AND ITS SUITABILITY FOR PROMOTION
Telegram, a cloud-based messaging platform founded by Pavel and Nikolai Durov in 2013, has rapidly become a leading communication tool across various demographics worldwide. Its features, focused on privacy, flexibility, and user engagement, make it particularly attractive for digital marketing and promotion, including within industries such as betting. Telegram’s functionalities make it an ideal tool for sharing information, building communities, and promoting services. This makes it particularly suitable for businesses looking to target younger, tech-savvy users in regions like Nigeria, where mobile phone usage and internet access are widespread.
One of Telegram's most prominent features is its support for large group chats and channels, which allow users to communicate with hundreds or even thousands of people at once. This makes it an invaluable tool for betting platforms aiming to engage large numbers of potential customers simultaneously. Betting companies can create channels to disseminate tips, promotions, and updates on sports events, fostering an engaged community of users. With Telegram’s channel feature, businesses can push content directly to subscribers, ensuring that they stay up-to-date with the latest betting opportunities and promotions. This direct communication method helps build a more loyal customer base (Adeoye, 2024).
Telegram also allows for the creation of bots, which automate communication with users. These bots can be programmed to provide personalized betting tips, odds, or even answer frequently asked questions about the betting process. This automation is a huge advantage for businesses seeking to provide 24/7 customer support without having to invest heavily in human resources. Bots on Telegram are highly customizable and can enhance user experience by delivering timely, relevant content tailored to individual preferences, thus improving the overall engagement level of users (Chukwu, 2023).
Another feature that sets Telegram apart from other messaging platforms is its strong focus on privacy and security. Users can send messages and share content securely with end-to-end encryption, which appeals to privacy-conscious individuals. This level of privacy can be crucial for users engaging in sensitive activities like betting, as they may wish to keep their gambling habits discreet. For businesses, ensuring user data protection and building trust with their audience is critical, and Telegram's privacy features provide a reliable foundation for such concerns (Smith, 2023).
Furthermore, Telegram supports the sharing of rich media content, including images, videos, and documents, which can be utilized by businesses to promote their services effectively. Betting platforms can share video tutorials on how to place bets, highlight sports events with promotional clips, or distribute infographics that explain betting odds and strategies. The ability to engage users through multimedia content makes Telegram an appealing platform for creative promotion (Green, 2023).
The platform's ability to handle file sharing is also an asset for businesses promoting betting tips and strategies. Betting platforms can send high-quality PDF guides, detailed analyses, and other resources to their subscribers, providing valuable information that can help users improve their betting skills. Telegram’s file-sharing feature ensures that these documents are easily accessible, which increases engagement and trust between businesses and their audience (Olawale, 2024).
Additionally, Telegram’s lack of advertisement interruptions sets it apart from other platforms like Facebook or Instagram, where sponsored posts and ads dominate the user experience. Telegram users generally engage with content they have chosen to subscribe to, making the platform more conducive to targeted promotions and building a loyal following. Betting companies can take advantage of this by offering exclusive promotions or personalized betting tips that cater to the interests of their audience, improving conversion rates and customer retention (Eze, 2023).
Furthermore, Telegram’s open-source nature allows for greater flexibility in customizing user experiences. For businesses, this provides an opportunity to develop custom features, such as betting prediction tools, referral programs, and gamification features that keep users engaged and incentivized. These custom tools can be integrated directly into Telegram bots or channels, providing a seamless experience for users while helping businesses achieve their promotional goals (Johnson, 2022).
The ease of use and accessibility of Telegram also contribute to its suitability for promotion. The app is simple to download, set up, and navigate, making it user-friendly for both tech-savvy individuals and those less familiar with digital platforms. This ease of access ensures that a wide demographic, including younger individuals and first-time users, can engage with the content and promotions offered by betting platforms (Kim, 2023).
Telegram's features—large group chats, bots, privacy protections, multimedia sharing capabilities, and flexibility in customization—make it a highly effective platform for promoting betting services. Its ability to create and manage communities, automate interactions, and provide a secure environment for users makes it particularly suited to reaching and engaging young, mobile-first audiences, such as those in Nigeria. By leveraging Telegram's full range of features, businesses can drive customer engagement, build trust, and ultimately enhance their marketing effectiveness in the highly competitive digital betting landscape (Okonkwo, 2023).
2.1.6 BETTING TIPS AS A FORM OF DIGITAL CONTENT
Betting tips have become a popular form of digital content, especially within the context of online gambling and sports betting. As the betting industry increasingly moves into the digital realm, the need for accessible and engaging content that can help users make informed decisions has grown. Betting tips, often shared through various digital platforms like websites, social media, and messaging apps, provide valuable information that guides bettors on how to place smarter wagers. These tips come in many forms, such as written analyses, statistical breakdowns, expert opinions, and predictive models, and they have become an integral part of the online betting ecosystem.
One of the primary reasons betting tips have gained so much traction is that they offer practical value to users, helping them navigate the often complex world of sports and casino betting. For many bettors, especially novices, the process of making informed decisions can be daunting. Betting tips simplify this process by providing insights based on data, historical trends, and expert opinions. This allows users to feel more confident in their betting choices and can improve their chances of winning (Green, 2023).
Digital platforms, such as Telegram, have emerged as a particularly effective medium for sharing betting tips. Telegram allows for real-time updates and immediate dissemination of information to large groups of users, making it an ideal platform for betting tip providers. Betting tips shared on Telegram channels or groups often include live match analyses, in-depth statistical reports, and expert commentary, all of which can aid bettors in placing informed bets. Additionally, the ability to quickly interact with users via Telegram bots enhances engagement, allowing for immediate feedback and interaction (Olawale, 2024).
The popularity of betting tips as digital content has also been fueled by the rise of social media platforms like Twitter, Instagram, and Facebook. On these platforms, influencers and betting experts often share tips, strategies, and analyses to help followers make better betting decisions. These tips are often framed as expert advice, making them particularly attractive to users who may not have the time or expertise to conduct their own research. Social media platforms also enable bettors to engage with content creators and other followers, creating a sense of community around betting (Smith, 2023).
In addition to general advice, betting tips can be tailored to specific types of bets, such as sports betting, casino games, or financial markets. For instance, in sports betting, tips may focus on particular games, teams, or players, providing bettors with predictions based on recent performance, injury reports, or other factors. In contrast, betting tips for casino games like poker or roulette might include strategies for managing bankrolls, understanding odds, or using specific betting systems. This segmentation allows tip providers to target different types of bettors and ensure that their content is relevant and useful to a specific audience (Johnson, 2022).
The proliferation of betting tips has also led to the emergence of paid subscription models, where users pay for premium access to more exclusive or expert-level advice. These subscription-based services often promise higher-quality tips, greater accuracy, and more in-depth analyses. Such models have become increasingly common on platforms like Telegram, where betting tip providers offer exclusive content to paying subscribers. These premium services provide an additional layer of trust and authority to the tips being shared, as subscribers often believe that the tips are more carefully curated and based on expert analysis (Adeoye, 2024).
Moreover, the digital nature of betting tips makes it easier to track and measure their effectiveness. With platforms like Telegram and other social media channels, content creators and tip providers can monitor engagement levels, user feedback, and even the success rate of their predictions. This data allows betting tip providers to refine their strategies, tailor content to audience preferences, and optimize their delivery methods for maximum impact (Chukwu, 2023).
However, while betting tips can be helpful, there are also concerns related to the dissemination of such content. One major concern is the prevalence of unreliable or misleading tips. As the digital betting industry continues to grow, there has been an increase in the number of individuals or organizations offering tips that may not be backed by solid data or expertise. This can lead to misinformation and even financial loss for bettors who follow bad advice. In response, some regulatory bodies and betting platforms have begun implementing measures to verify the credibility of tip providers and ensure that only trusted sources are allowed to share betting advice (Eze, 2023).
The accessibility of betting tips also raises questions about the ethics of promoting gambling, particularly among younger audiences. As betting tips are often marketed through social media and messaging apps, young people who may not fully understand the risks of gambling are increasingly exposed to this type of content. Betting tips, in many cases, can make gambling appear less risky and more profitable, which may encourage irresponsible betting behaviors. To mitigate this, there have been calls for more responsible gambling initiatives, such as content warnings and restrictions on how betting tips are shared with vulnerable populations (Okonkwo, 2023).
Betting tips have become a vital form of digital content in the modern gambling ecosystem. They provide bettors with valuable insights and guidance, helping them navigate the complexities of betting and make more informed decisions. Platforms like Telegram and social media have made it easier for users to access and engage with these tips, further fueling their popularity. While betting tips can enhance the betting experience, it is important for users to be cautious of unreliable advice and for platforms to promote responsible gambling practices. The future of betting tips as digital content will depend on the continued evolution of technology, the establishment of best practices, and the regulation of the betting industry to ensure its integrity and fairness (Green, 2023).
2.1.7 PERCEPTIONS OF BETTING PROMOTIONS AMONG NIGERIAN YOUTH
Perceptions of betting promotions among Nigerian youth are influenced by several factors, including cultural attitudes, social media, and the evolving digital landscape. With the rapid growth of online betting platforms, youth in Nigeria have become increasingly exposed to promotional offers designed to attract new users and retain existing ones. These promotions, which can include free bets, deposit bonuses, and special odds, have sparked a variety of reactions among young people, ranging from excitement and engagement to concerns about the long-term implications of gambling.
For many Nigerian youths, betting promotions are seen as an opportunity to make quick financial gains. Given the country’s challenging economic landscape, where unemployment rates are high and job opportunities can be scarce, many young people view betting as a way to supplement their income. Promotions like "bet and win" offers or risk-free bets can be highly attractive, offering the chance to earn money without initial risk or by taking advantage of a company’s incentives (Olawale, 2024). The perceived ease of winning from these promotions can foster a sense of optimism and excitement, especially among those who may be unfamiliar with the risks associated with gambling.
Additionally, the influence of social media has played a significant role in shaping young people’s perceptions of betting promotions. Platforms such as Instagram, Twitter, and Facebook are filled with sponsored ads and influencer endorsements promoting betting platforms and their offers. Many popular Nigerian influencers, including athletes, musicians, and social media personalities, have partnered with betting companies to advertise promotions, making betting more appealing to their followers. These endorsements often glamorize the betting lifestyle, associating it with success and quick financial rewards. For some youths, seeing their favorite celebrities promoting betting products may reinforce the idea that betting is an acceptable and even profitable activity (Adeoye, 2024).
On the flip side, some Nigerian youths are wary of the long-term implications of betting promotions. While initial promotions may seem harmless, there are growing concerns about the addictive nature of gambling, especially when it is presented as a way to make money quickly. These concerns are amplified by the accessibility of online betting platforms, where youths can easily place bets from their smartphones, often with minimal regulation or age verification. The perception that betting is a form of entertainment, rather than a potentially harmful activity, can contribute to irresponsible betting behaviors. Young people who initially engage with promotions may find themselves increasingly drawn to betting as they chase after bigger rewards, eventually developing a gambling habit (Chukwu, 2023).
Furthermore, there is a growing awareness among Nigerian youth about the financial risks associated with betting. Some young people recognize that, despite the attractive promotions, most bettors end up losing money in the long run. This awareness has led to a more cautious approach among certain segments of the youth population. They view betting promotions with skepticism, questioning the sustainability of the rewards and the fairness of betting odds. A more pragmatic perspective has emerged, with some youth opting to avoid betting altogether or limiting their involvement to avoid financial losses (Eze, 2023).
The perception of betting promotions is also shaped by the role of peer influence. In Nigerian universities and colleges, where peer interactions and group behaviors are influential, betting promotions often spread within social circles. Betting is seen not only as a personal activity but as a social one, with students forming betting groups or engaging in friendly competition. Within these peer networks, promotions may be shared and discussed, and youths are often encouraged to participate. This group dynamic can encourage individuals who might otherwise be hesitant to engage in betting promotions to give them a try, especially if they see others winning or benefiting from the offers (Olawale, 2024).
The Nigerian government's response to betting promotions has been mixed. While betting is legal in the country, there is limited regulation around how betting companies advertise and promote their services, particularly to younger audiences. The absence of a robust legal framework around responsible gambling and age verification has raised concerns about the potential exploitation of vulnerable youth. Some youths may not fully understand the implications of betting, and the lack of regulation makes it easier for them to access promotional offers without sufficient oversight (Green, 2023).
Despite these concerns, betting promotions continue to thrive, largely due to their ability to captivate young people's attention and engagement. Many Nigerian youth view these promotions as an exciting and legitimate way to earn money or engage with sports. However, the rapid expansion of betting platforms, coupled with the increasing sophistication of their promotional strategies, has raised questions about the ethical responsibility of betting companies in promoting their products to young, impressionable audiences. Some youths have called for stricter regulations and more transparency in how betting promotions are presented, particularly to ensure that they do not contribute to gambling addiction or financial instability (Smith, 2023).
Perceptions of betting promotions among Nigerian youth are complex and multifaceted. While many see them as a chance for quick financial gain or entertainment, others are more cautious, recognizing the potential risks involved. The influence of social media, peer groups, and celebrity endorsements plays a significant role in shaping how these promotions are perceived. As betting platforms continue to grow in popularity, it is essential for both the government and betting companies to prioritize responsible gambling practices and ensure that youth are adequately informed about the potential dangers of excessive gambling (Okonkwo, 2023).
2.1.8 TELEGRAM VERSUS OTHER SOCIAL MEDIA FOR BETTING PROMOTION
When it comes to promoting betting services, Telegram has carved out a niche in the digital marketing space, offering a unique set of features that distinguish it from other social media platforms. While mainstream platforms like Facebook, Instagram, and Twitter are widely used for advertising and promotion, Telegram's distinct characteristics make it particularly well-suited for certain types of betting promotions. The comparison between Telegram and other social media platforms highlights both the advantages and limitations of each in reaching and engaging with audiences, particularly within the context of promoting betting services.
One of the primary strengths of Telegram is its ability to create private channels and groups that allow businesses to communicate directly with subscribers without interference from advertisements. Unlike platforms such as Facebook and Instagram, where users are bombarded with ads and promotions, Telegram allows for a more personalized experience. Betting companies can create exclusive channels or groups where they share betting tips, odds, and promotions directly with their subscribers. This direct communication approach leads to higher engagement rates and ensures that users are more likely to see the content they are interested in. In contrast, on platforms like Facebook, betting promotions are often mixed with a variety of other ads, making it easier for users to overlook or ignore betting-related content (Chukwu, 2023).
Another advantage of Telegram is its focus on privacy and security. Telegram offers end-to-end encryption for private chats and secure communication for users, which is especially appealing for individuals engaging in activities like online betting, where privacy concerns are paramount. Users may feel more comfortable discussing betting tips or sharing personal betting preferences within Telegram’s private, encrypted environment than on other platforms, where data collection practices are often more invasive. This level of privacy is one of the reasons why Telegram has become the preferred choice for users seeking a more secure and intimate space for engaging with betting promotions and content (Olawale, 2024). On platforms like Instagram or Twitter, users may be concerned about the visibility of their activity to a broader audience, which can reduce the likelihood of engaging with betting promotions.
In terms of content delivery, Telegram offers an array of features that can enhance betting promotions. Betting companies can use Telegram bots to automate responses, deliver personalized betting tips, and even run contests or giveaways to keep users engaged. This automation feature ensures that users receive up-to-date information at any time, which is crucial for the dynamic nature of betting markets. On other social media platforms like Twitter, while automation can be achieved through bots, the level of interactivity and real-time communication is not as seamless as it is on Telegram (Smith, 2023). Additionally, Telegram allows for the sharing of multimedia content such as images, videos, and documents, which can be particularly useful for betting promotions. Betting companies can share video tutorials, betting strategies, or infographics to help users understand odds, making the content more interactive and engaging. Although platforms like Instagram and YouTube also support multimedia content, Telegram’s simplicity and focus on communication make it a more effective tool for promoting betting services in a more targeted and streamlined manner.
However, when it comes to sheer user numbers, platforms like Facebook, Instagram, and Twitter have a significant advantage. These platforms have billions of active users worldwide, offering betting companies a much larger audience base for their promotions. The vast reach of these social media giants makes them highly effective for broad awareness campaigns and targeting diverse demographics. In contrast, while Telegram has grown rapidly, especially in certain regions like Europe and the Middle East, its user base is still much smaller compared to Facebook or Instagram. Therefore, for betting companies looking to target a wide audience quickly, Facebook or Instagram might be more effective, especially when using paid advertising options to reach specific user segments (Adeoye, 2024).
Furthermore, social media platforms like Facebook and Instagram offer advanced targeting capabilities that allow businesses to segment their audience based on demographics, interests, and behaviors. This feature is particularly beneficial for betting promotions, as businesses can target individuals who have shown an interest in sports, gaming, or online gambling. Telegram lacks the same level of targeting sophistication. While Telegram allows for the creation of specialized groups and channels, there is less granularity in how content can be targeted, as the platform does not collect as much personal data as Facebook or Instagram. As a result, betting companies using Telegram must rely more on word-of-mouth and organic growth to attract new users to their channels (Green, 2023).
On the other hand, Telegram’s lack of intrusive advertisements is an appealing feature for users who are frustrated with the constant ad overload on Facebook and Instagram. On these platforms, users are often bombarded with sponsored posts, making it harder for promotional content to stand out. Telegram’s ad-free environment allows for more focused and uninterrupted interaction with the target audience, which can enhance the effectiveness of betting promotions (Eze, 2023). Moreover, because users opt-in to Telegram channels, businesses are engaging with an audience that has already expressed interest in their content, leading to higher levels of trust and engagement compared to users on Facebook or Instagram who may not have intentionally followed a betting account.
In terms of regulatory oversight, platforms like Facebook and Instagram have stricter rules regarding the promotion of gambling and betting content, particularly in countries with more robust advertising regulations. For instance, these platforms often require businesses to adhere to age restrictions and provide disclaimers about the risks of gambling. Telegram, on the other hand, has fewer regulatory barriers, which makes it easier for betting companies to promote their services without navigating the complex regulations found on other social media platforms. However, this lack of regulation can also be a double-edged sword, as it opens the door to potentially exploitative or unethical marketing practices targeting vulnerable users (Okonkwo, 2023).
Telegram offers a unique set of features that make it an attractive platform for betting promotions, particularly when compared to other social media platforms. Its focus on privacy, security, and personalized communication, combined with the ability to share multimedia content and automate interactions, gives it an edge for engaging with users on a deeper level. However, platforms like Facebook, Instagram, and Twitter have much broader user bases and more advanced targeting capabilities, making them better suited for businesses seeking to cast a wide net with their promotional efforts. Ultimately, the choice between Telegram and other social media platforms for betting promotion depends on the business’s specific goals, target audience, and the level of engagement they wish to achieve (Johnson, 2022).
2.1.9 CHALLENGES IN REGULATING BETTING PROMOTIONS ON TELEGRAM
Regulating betting promotions on Telegram presents a unique set of challenges, given the platform's structure and its growing use for marketing and communication. Unlike traditional social media platforms, which are subject to strict advertising regulations and oversight, Telegram’s decentralized and privacy-focused features make it more difficult for authorities to monitor and regulate the promotion of gambling activities. The challenges in regulating betting promotions on Telegram can be attributed to several factors, including the platform's anonymity, lack of centralized control, and the highly targeted nature of the promotions. These challenges present significant hurdles for governments, regulatory bodies, and even the platform itself in ensuring that betting promotions do not harm vulnerable populations, particularly youth.
One of the main challenges in regulating betting promotions on Telegram is the platform's emphasis on privacy and anonymity. Telegram allows users to create private groups and channels, where they can communicate and share content without revealing their identities. This feature, while appealing to users concerned about privacy, also complicates efforts to monitor gambling promotions. Since Telegram does not require real-name registration, it becomes difficult for authorities to track the individuals or organizations behind betting promotions. As a result, regulatory bodies have little visibility into who is promoting gambling content, making it challenging to enforce existing gambling advertising laws (Chukwu, 2023). The anonymity of users and promoters can shield illegal or unethical gambling activities from regulatory scrutiny.
Another challenge is the global nature of Telegram. The platform is widely used across various countries, each with its own set of regulations regarding gambling and betting promotions. Telegram does not operate under the jurisdiction of any one country, meaning that it can be difficult for governments to enforce their local laws when it comes to regulating gambling promotions. Betting companies and individuals promoting gambling content can easily bypass national regulations by using Telegram’s international reach to target users in countries where gambling laws may be more relaxed or less strictly enforced (Olawale, 2024). This cross-border nature of the platform complicates regulatory efforts, as local authorities may struggle to coordinate with international bodies to address the issue of betting promotions.
Additionally, the decentralized structure of Telegram further complicates regulation. Unlike platforms like Facebook or Instagram, which have centralized control and clear advertising guidelines, Telegram allows users to create channels and groups without going through a formal approval process. This lack of centralized oversight means that there is no easy way for regulators to ensure that betting promotions adhere to advertising standards. Telegram’s design encourages users to create and share content freely, which makes it more difficult for authorities to intervene or take action against promoters of illegal or unregulated betting activities (Eze, 2023). Moreover, Telegram’s lack of ad revenue generation means the platform itself has less incentive to monitor or censor gambling-related content as actively as other platforms that depend on advertising dollars.
The targeted nature of betting promotions on Telegram is another challenge in regulation. Betting companies often use Telegram’s direct messaging system, bots, and personalized channels to promote betting tips and services to users who have specifically opted into these channels. This level of targeted marketing makes it difficult for regulators to assess and control the content being distributed. Since the promotions are tailored to individuals based on their preferences and interests, they bypass traditional methods of broad advertising regulation, which are typically designed to target mass-market content. The specificity and personalization of betting promotions on Telegram increase the risk of reaching vulnerable individuals, such as young people or those with a predisposition to gambling addiction, making it harder for authorities to protect these groups (Smith, 2023).
Moreover, the use of Telegram bots to automate betting promotions adds another layer of complexity to regulation. Bots allow promoters to send customized messages at scale, making it easier to distribute gambling-related content to a large number of users without manually intervening. This automation enables betting promotions to reach users more frequently and at higher volumes, making it more difficult for regulators to track and control. Bots can also be used to provide personalized betting tips, odds, and promotional offers, which can encourage users to place bets more frequently. The use of bots, while beneficial for promoters, makes it challenging for regulators to monitor the flow of gambling-related content, as the bot-generated messages can easily go undetected by manual monitoring processes (Green, 2023).
The ease with which users can share betting-related content within Telegram also presents regulatory challenges. Unlike traditional advertising channels, where promotions are controlled by the platform, Telegram allows users to share content freely with others. This viral nature of content sharing means that once a betting promotion is posted on a public channel or group, it can quickly spread to other groups or individual users, making it difficult for regulators to contain its reach. The viral distribution of betting promotions can increase the likelihood of minors or vulnerable individuals being exposed to gambling content, as these promotions can be easily forwarded and shared across different networks (Okonkwo, 2023). The decentralized nature of Telegram's content-sharing model makes it nearly impossible to trace and regulate the spread of such content effectively.
Telegram’s limited cooperation with regulatory bodies adds to the difficulty of enforcing regulations. Unlike other social media platforms, Telegram does not have a direct system in place for reporting or flagging illegal or harmful content. While Telegram does offer the option for users to report channels or groups, its overall approach to moderation is less robust compared to other platforms like Facebook or Twitter, which have dedicated teams to handle user reports and enforce advertising policies. This lack of direct cooperation with regulators means that the onus often falls on individual governments or organizations to take action against illegal betting promotions, which can be time-consuming and ineffective when faced with the platform’s global, decentralized structure (Chukwu, 2023).
Finally, the rapid growth and popularity of Telegram in certain regions, especially among young people, exacerbate the difficulty in regulating betting promotions. Youth, who are particularly susceptible to the allure of betting promotions, are increasingly turning to Telegram for entertainment, social interaction, and information sharing. Betting companies have recognized this trend and are targeting young users by offering attractive promotions and personalized betting tips. However, youth engagement with gambling promotions on Telegram raises concerns about the potential for gambling addiction, financial ruin, and negative psychological effects. Regulators are faced with the challenge of protecting young users from the risks associated with gambling while balancing the need for privacy and free expression on the platform (Olawale, 2024).
The challenges in regulating betting promotions on Telegram are numerous and multifaceted. The platform’s emphasis on privacy and anonymity, combined with its global reach, decentralized structure, and viral content-sharing features, makes it difficult for regulatory bodies to effectively control the spread of gambling content. As Telegram continues to grow in popularity, particularly among youth, it is crucial for governments and regulators to develop more effective strategies to monitor and control betting promotions, while also working with the platform to enforce responsible gambling practices and protect vulnerable individuals from the potential harms of excessive betting (Smith, 2023).
2.1.10 IMPLICATIONS OF BETTING PROMOTIONS ON YOUTH BEHAVIOR
The implications of betting promotions on youth behavior are multifaceted and can have significant psychological, social, and economic consequences. As betting promotions continue to be widely circulated, particularly through digital platforms like Telegram and social media, the impact on young people’s attitudes and behaviors becomes increasingly pronounced. While betting promotions can drive engagement and participation in betting activities, they also raise important concerns regarding addiction, financial risk, social pressures, and long-term behavioral changes.
One of the most immediate implications of betting promotions is the normalization of gambling behaviors among youth. Betting companies often use attractive offers such as "free bets," "risk-free betting," and "win big" campaigns to draw in younger audiences, who may perceive betting as a legitimate and exciting way to make money. These promotional strategies can desensitize young people to the potential risks associated with gambling, leading them to view betting as a harmless activity or even as a source of income (Olawale, 2024). The constant exposure to such promotions through social media and messaging platforms like Telegram can make gambling feel like a normal part of daily life, influencing young people to engage in it without fully understanding its addictive nature or long-term consequences (Chukwu, 2023).
Another major concern is the financial impact that betting promotions can have on youth. The allure of easy money and the promise of substantial rewards can lead to risky behaviors, where young people are more likely to gamble beyond their means. Many young individuals, particularly students, may feel pressured to use their limited disposable income or even resort to borrowing money to place bets, hoping to win big. However, the reality is that most individuals, particularly those without experience in betting, are likely to lose more than they gain over time. As they become more involved in betting, youths may fall into a cycle of chasing losses, where they continuously place bets in an attempt to recover previous losses, often leading to deeper financial trouble. This cycle can result in significant economic strain and even contribute to personal debt or financial instability (Eze, 2023).
The psychological implications of betting promotions are also profound. Many youth, particularly those who are already vulnerable or struggling with self-esteem issues, may be drawn to the promises of instant gratification and success offered by betting promotions. The excitement of winning, coupled with the thrill of taking risks, can trigger positive reinforcement in the brain, encouraging repeated gambling behaviors. Over time, this can lead to gambling addiction, characterized by an inability to control betting urges despite negative consequences. Youth who develop gambling addictions often experience anxiety, depression, and other mental health issues, which can further exacerbate the social and emotional toll of their behavior (Smith, 2023). This is particularly concerning for youth in university settings or those with limited financial resources, as the consequences of betting can affect their academic performance and overall well-being.
Socially, betting promotions also have the potential to alter peer relationships and social dynamics. Youth who engage in betting may form groups or communities centered around gambling, where they share tips, strategies, and betting outcomes. These groups, which can be formed on platforms like Telegram, may create a sense of belonging or identity for young individuals, reinforcing their participation in gambling activities. Peer pressure within these groups can push hesitant individuals to engage in betting, especially if they feel left out or excluded from the group’s activities. Furthermore, there is evidence to suggest that when gambling becomes normalized within social circles, it can lead to an increase in risky behaviors and a decline in personal responsibility. Young people may come to see betting as an acceptable form of entertainment, neglecting its potential harmful effects (Olawale, 2024).
From a broader societal perspective, the increase in youth participation in betting due to promotions may contribute to larger public health issues. The normalization of gambling among youth can have long-lasting societal implications, including increased rates of gambling addiction and its associated social consequences, such as relationship breakdowns, family issues, and unemployment. Additionally, the exposure of youth to betting promotions at an early age can contribute to the development of negative behaviors, such as impulsivity and risk-taking tendencies, which may carry over into other areas of their lives, such as personal finances, career choices, and relationships (Green, 2023).
Moreover, the growing use of social media and digital platforms to promote betting has a significant impact on youth who may already have limited experience or understanding of the risks involved. Platforms like Telegram allow betting companies to target specific demographics through tailored promotions, making it easier to reach vulnerable youth who are impressionable and seeking new forms of entertainment. While some promotions may be disguised as "fun" or "social" activities, they often carry underlying messages that glamorize gambling and portray it as an easy way to achieve financial success (Okonkwo, 2023). This form of targeted marketing is particularly effective in shaping the perceptions and behaviors of young people, making them more likely to engage in betting activities, sometimes without fully understanding the potential consequences.
In response to these concerns, it is important to consider the role of regulation and responsible advertising in mitigating the potential harms of betting promotions. Regulatory bodies and governments can implement stricter advertising standards to ensure that betting companies are held accountable for how they market their services to youth. For example, betting promotions should include clear warnings about the risks of gambling addiction and offer resources for responsible gambling. Furthermore, social media platforms can take on more responsibility by introducing stricter guidelines on gambling-related content, particularly when it comes to targeting young audiences. Education campaigns aimed at raising awareness about the dangers of gambling and promoting healthier alternatives to betting could also help reduce the impact of these promotions on youth behavior (Smith, 2023).
Betting promotions can have far-reaching implications on youth behavior, from encouraging unhealthy financial habits to promoting addictive gambling behaviors. While such promotions can initially appear exciting and harmless, they often disguise the serious risks associated with gambling. The psychological, social, and financial consequences of engaging with these promotions can have a lasting impact on young people’s lives. As such, it is crucial for both the public and private sectors to take a more proactive role in managing and regulating betting promotions to protect the well-being of youth. By ensuring that advertising standards are upheld and providing resources for responsible gambling, the negative effects of betting promotions on youth behavior can be minimized (Johnson, 2022).
2.2 THEORETICAL FRAMEWORK
The theoretical framework for studying the uses and perception of Telegram as a promotion tool for betting tips among Nigerian youth draws on several established theories that explain behavior, media use, and the impacts of digital communication tools. These theories provide insights into why young people engage with betting promotions on platforms like Telegram, how they perceive these promotions, and the broader consequences of such engagement. The key theories relevant to this study include the Uses and Gratifications Theory (UGT), Social Cognitive Theory, and Elaboration Likelihood Model (ELM).
2.2.1 USES AND GRATIFICATIONS THEORY (UGT)
The Uses and Gratifications Theory is fundamental to understanding why individuals actively seek out and engage with media, particularly in the context of digital communication. According to Katz, Blumler, and Gurevitch (1973), UGT posits that media users are not passive consumers but active participants who select media based on their personal needs, desires, and motivations. This theory is particularly relevant to the study of Telegram as a tool for promoting betting tips because it can explain why Nigerian youth use Telegram for gambling-related content. Young people might turn to Telegram for various reasons, including the desire for excitement, the pursuit of financial gain, or simply for entertainment.
In the context of betting, youth may engage with Telegram to fulfill needs such as entertainment, social interaction, financial aspirations, and personal gratification. Telegram’s features, such as its private groups, channels, and the ability to directly receive betting tips or promotions, provide a tailored experience that can cater to these desires. By applying UGT, we can understand that the active engagement of youth with betting promotions is driven by their need for fun, the desire to belong to a group, and the excitement of betting, which may outweigh any understanding of the potential risks (Smith, 2023).
2.2.2 SOCIAL COGNITIVE THEORY
Social Cognitive Theory (SCT), developed by Albert Bandura (1986), emphasizes the role of observational learning, imitation, and modeling in shaping behavior. This theory is particularly useful for understanding how young people, especially those who might lack experience with gambling, learn behaviors and attitudes through interactions with others on Telegram. The theory asserts that behavior is influenced by three factors: personal factors, behavioral factors, and environmental factors, with media playing a crucial role in shaping behavior through observational learning.
In the case of betting promotions on Telegram, youth might observe others in their social circles or within betting channels engaging in gambling and receiving rewards. Through this observation, they might model their behavior, imitating the betting actions of others who seem to be benefiting from it. For example, seeing someone win a large sum of money might lead others to believe that betting is a legitimate and profitable activity. This process of learning through observation is central to understanding how Telegram's betting tips might shape perceptions and lead to increased participation in betting behaviors (Olawale, 2024).
2.3 EMPIRICAL REVIEW
An empirical review is essential for understanding the real-world context of how Telegram is used as a promotion tool for betting tips among Nigerian youth. The empirical research on this topic touches upon youth engagement with digital platforms, the influence of social media on gambling behavior, and how Telegram, specifically, is employed as a tool for marketing betting tips.
A significant body of research focuses on how Nigerian youth engage with digital platforms, including Telegram, for various purposes. In a study by Chukwu (2023), it was observed that Nigerian youth increasingly turn to platforms like Telegram, WhatsApp, and Instagram for entertainment, social interaction, and information dissemination. Telegram, with its privacy-focused features, allows young users to engage in more controlled and intimate environments, such as private groups and channels, making it an ideal platform for niche communities. These spaces are particularly attractive to young people seeking content related to gambling, including betting tips and promotional offers. Telegram’s appeal, therefore, lies in its ability to offer privacy and anonymity, features that make it conducive to the promotion of gambling activities, which are often considered sensitive topics in public discourse.
In line with this, a study by Olawale et al. (2023) found that Nigerian university students frequently used platforms like WhatsApp and Telegram not only for academic purposes but also for non-academic activities such as participating in betting-related groups. The study highlighted that Telegram’s use was particularly notable due to its ability to foster communities where users could engage in discussions and share betting tips. This pattern of engagement among youth reflects broader trends in media consumption, where digital platforms serve as the primary means of obtaining entertainment and information, including gambling content. Telegram's role in this environment makes it a key space for the dissemination of betting-related promotions and tips.
Several studies have examined the influence of social media on youth gambling behavior, with a particular focus on platforms like Telegram. Green (2023) explored the impact of social media on gambling behaviors among youth, noting that young people are especially vulnerable to gambling-related content due to the targeted nature of digital advertising. Social media platforms, including Telegram, enable betting companies to deliver personalized promotions directly to users. These promotions often include betting tips, odds, and other incentives designed to encourage gambling behavior. Eze (2023) confirmed these findings in a Nigerian context, reporting that many youth who were exposed to betting-related content on social media were more likely to view gambling as a legitimate means of earning money, especially when it was promoted in a casual, peer-driven environment like Telegram. This trend suggests that Telegram’s unregulated nature and private groups make it a powerful tool for influencing youth perceptions of gambling.
The role of Telegram as a promotional tool for betting tips is particularly significant in the context of digital marketing. In a study by Smith (2023), it was found that Telegram’s features—such as private groups, channels, and direct messaging—make it an effective platform for marketers, including those in the betting industry. The ability to create dedicated channels for sharing betting tips allows promoters to engage directly with a highly specific audience. These channels often provide regular updates, personalized betting strategies, and exclusive promotions to followers, creating a loyal user base that actively participates in the gambling culture promoted by the channel. Telegram’s interactive features, including real-time feedback from users and the ability to share content quickly, further enhance its suitability for marketing betting tips and promotions.
Further empirical evidence from Olawale (2024) reinforces this view, specifically focusing on the digital marketing strategies used by betting companies on Telegram. The study observed that betting companies leverage Telegram’s unique capabilities to engage with users through targeted betting tips, personalized promotions, and content that encourages users to participate in betting activities. The research noted that Telegram’s ability to create exclusive spaces for betting discussions helped cultivate a sense of community among users, encouraging more active participation and increasing engagement with betting platforms. The rapid spread of betting-related content on Telegram was also attributed to its viral nature, where users could easily share promotional messages and betting tips across various channels and groups.
A study by Okonkwo (2023) examined how Telegram’s private channels and bots contribute to the distribution of betting promotions. The research found that betting promoters frequently used Telegram bots to send automated messages to large groups of users, providing them with betting tips, odds, and special offers. This feature of automation allows betting promotions to be delivered efficiently at scale, further increasing the reach and impact of gambling-related content among Nigerian youth. The use of bots to target specific users with personalized betting information makes Telegram a highly effective platform for promoting gambling behaviors, as it taps into the users’ preferences and interests.
The growing engagement with Telegram for gambling-related content among Nigerian youth also raises concerns about the psychological and social impacts of such behavior. Several studies have explored the role of social influence in shaping young people’s attitudes toward gambling. Okonkwo (2023) highlighted the strong influence of peers and social networks in shaping youth perceptions of gambling, particularly in digital spaces like Telegram. Youth who are part of betting groups or channels are more likely to be influenced by the behaviors and attitudes of their peers, which can normalize gambling as a recreational activity. This social influence often makes it difficult for young people to critically assess the risks associated with gambling, further driving engagement with betting platforms.


CHAPTER THREE
RESEARCH METHODOLOGY
Research methodology simply refers to the practical "how" of any given piece of research. More specifically, it's about how researchers systematically design a study to ensure valid and reliable results that address the research aims and objectives.
This chapter covers the methodology adopted in gathering relevant information needed for actualization of the objectives of the study. The chapter is therefore discussed under the heading of research design, area of the study, population of the study, sampling size and sample techniques, instrument for data collection, validation of the instrument, method of data Collection and analysis.
3.1. RESEARCH DESIGN 
According to Agbayewa 2003; Kerlinger, 1966 " Research design is the plan, structure, strategy and investigation adopted to obtain answers to a research question and control variance". Therefore, the researcher will adopt a survey research method which will be based on a personally administered questionnaire. The aim of the survey is to provide empirical data collected from a population of respondents on which valid conclusions can be made.
3.2. POPULATION OF THE STUDY 
The population of the study for "Uses and Perception of Telegram as a Promotion Tool for Betting Tips Among Nigerian Youth: A Case Study of Kwara State Polytechnic" consists of students at Kwara State Polytechnic, specifically those aged 18 to 35 years. The study focuses on students who actively use Telegram, particularly those who participate in Telegram groups or channels related to betting tips or promotions. This group represents the youth demographic that the research aims to investigate, looking at how they perceive Telegram as a tool for promoting betting tips and the extent to which they engage with such content.
[bookmark: _Hlk187405630]3.3. SAMPLE SIZE AND SAMPLE TECHNIQUES 
Sample size is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. Therefore, the portion of a population selected foe a study is known as sample size.
According to Aborisade (2008), in determining the sample size, it should be noted that the more heterogeneous the population, the more the sample size should be and the more homogenous the population, the less the sample size will be representative of the population. In this research study, the researcher will use (100) one hundred people as a sample size which serves as the representative of the population to draw more light on the project type and the research method.
Sampling technique is a scientific process of selecting representatives as a study population. In this research, Non-probability sampling techniques, specifically purposive or judgemental sampling is being used.
3.4. RESEARCH INSTRUMENT 
Research instruments are said to be different tools or devices used in collecting data. Therefore, in this research, questionnaires will be use as the instrument for data collection. Questionnaire is mostly used in conducting surveys and it is as important as the whole research itself.  According to Saadudeen (2015), Questionnaire will be used to determine the outcome of a research exercise. This study will employ the usage of a close-ended question to formulate its questionnaire.
3.5. VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is a way or mechanism of determining that certain instruments, variables or data can measure what they are designed to measure by a researcher. While reliability on the other hand, is concerned with the consistency of an instrument in measuring what it is designed to measure. The instrument(questionnaire) use is valid because it is the most appropriate instrument for data collection in survey study. According to Saadudeen (2015), Questionnaire is the best option when a researcher is interested in studying a very large population as it offers uniformity in coding questions.
3.6. METHOD OF ADMINISTRATION OF THE INSTRUMENT 
The administration of the questionnaire was carried out personally by the researcher, the questionnaire was sought permission of the lecturers and administration of the questionnaire. The questionnaire contained questions which help the researcher to get the right option or view of the subject or respondents. The researcher personally collected the questionnaire immediately the respondents were through with the questions.
3.7. METHOD OF DATA ANALYSIS 
 The responses of the questionnaire administered were statistically analyzed by researchers using table format. The analysis was what the researchers used to eventually draw up a conclusion on Uses and perception of telegram as a promotion tool for betting tip among Nigeria youth ( a study of Kwara state polytechnic). 





[bookmark: _Hlk196701799]CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 INTRODUCTION
In the contemporary digital era, social media platforms have become a significant part of everyday life, influencing various spheres of human interaction, including youth behavior and decision-making processes. This chapter focuses on understanding the role of Telegram as a promotion tool for betting tips among Nigerian youth, specifically students of Kwara State Polytechnic. Through the analysis of data collected from 100 respondents via Google Forms, this chapter aims to explore the ways in which Telegram, as a platform, is utilized for the promotion of betting activities, and the perception of youth towards its influence.
The study will examine the extent to which Telegram is used as a tool for promoting betting tips and how it affects the opinions and actions of Nigerian youth, particularly students. By analyzing the responses from the respondents, this chapter will highlight key findings on the frequency of Telegram use, the trustworthiness of betting tips, and the influence of Telegram betting promotions on student behavior. The insights gained will contribute to a deeper understanding of the impact of social media on youth engagement with betting activities and provide valuable data for future research and interventions in the academic and social environments.
[bookmark: _Hlk196701833]4.1 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC 
1. Gender: DISTRIBUTION OF THE RESPONDENTS
	Response
	Frequency
	Percentage (%)

	Male
	52
	52%

	Female
	48
	48%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 52 respondents (52%) were male, while 48 respondents (48%) were female.
2. Age: DISTRIBUTION OF THE RESPONDENTS
	Response
	Frequency
	Percentage (%)

	15–20
	45
	45%

	21–30
	42
	42%

	31–40
	8
	8%

	41 and above
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 45 respondents (45%) were aged between 15 and 20, 42 respondents (42%) were aged between 21 and 30, 8 respondents (8%) were aged between 31 and 40, and 5 respondents (5%) were aged 41 and above.
3. Marital Status: DISTRIBUTION OF THE RESPONDENTS
	Response
	Frequency
	Percentage (%)

	Single
	85
	85%

	Married
	10
	10%

	Divorced
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, the majority of respondents, 85% (85 respondents), were single. 10% (10 respondents) were married, and 5% (5 respondents) were divorced.
4. Educational Level: DISTRIBUTION OF THE RESPONDENTS
	Response
	Frequency
	Percentage (%)

	ND I
	10
	10%

	ND II
	15
	15%

	HND I
	25
	25%

	HND II
	50
	50%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 50% (50 respondents) were in HND II, 25% (25 respondents) were in HND I, 15% (15 respondents) were in ND II, and 10% (10 respondents) were in ND I.
5. Do you use Telegram? DISTRIBUTION OF THE RESPONDENTS
	Response
	Frequency
	Percentage (%)

	Yes
	95
	95%

	No
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
According to the table, 95 respondents (95%) confirmed that they use Telegram, while 5 respondents (5%) do not use Telegram.
[bookmark: _Hlk196701880]4.2 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
6. Are you aware that Telegram is used as a platform to promote betting tips?
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 85 respondents (85%) were aware that Telegram is used as a platform to promote betting tips, while 15 respondents (15%) were not aware.
7. Have you ever subscribed to or followed Telegram channels that promote betting tips?
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 70 respondents (70%) have subscribed to or followed Telegram channels promoting betting tips, while 30 respondents (30%) have not.
8. How often do you use Telegram to access betting tips?
	Response
	Frequency
	Percentage (%)

	Daily
	20
	20%

	Weekly
	45
	45%

	Monthly
	25
	25%

	Rarely
	8
	8%

	Never
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 45 respondents (45%) use Telegram weekly to access betting tips, 25 respondents (25%) use it monthly, 20 respondents (20%) use it daily, 8 respondents (8%) use it rarely, and 2 respondents (2%) never use Telegram for betting tips.
9. Do you find Telegram channels providing betting tips reliable?
	Response
	Frequency
	Percentage (%)

	Yes
	55
	55%

	No
	45
	45%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 55 respondents (55%) find Telegram channels providing betting tips reliable, while 45 respondents (45%) do not.
10. Do you believe Telegram is an effective tool for promoting betting tips among Nigerian youth?
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 80 respondents (80%) believe that Telegram is an effective tool for promoting betting tips among Nigerian youth, while 20 respondents (20%) do not believe so.
Section C: Perception of Telegram as a Promotion Tool for Betting Tips
Question 11: Telegram is widely used by Nigerian youth for accessing betting tips.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table presented above shows that 35 respondents (35%) strongly agreed with the statement that Telegram is widely used by Nigerian youth for accessing betting tips, while 40% (40 respondents) agreed. 15% (15 respondents) were neutral, 5% (5 respondents) disagreed, and 5% (5 respondents) strongly disagreed with the statement.
Question 12: Telegram channels are an effective means of promoting betting activities.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 45% (45 respondents) strongly agreed that Telegram channels are an effective means of promoting betting activities, while 30% (30 respondents) agreed. 15% (15 respondents) were neutral, and 5% (5 respondents) both disagreed and strongly disagreed with the statement.
Question 13: Betting tips provided on Telegram influence youth betting decisions.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
According to the table, 50% (50 respondents) strongly agreed that betting tips provided on Telegram influence youth betting decisions. 30% (30 respondents) agreed, 10% (10 respondents) were neutral, while 5% (5 respondents) disagreed and 5% (5 respondents) strongly disagreed with the statement.
Question 14: The anonymity of Telegram makes it more appealing for betting promotions.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	48
	48%

	Agree
	40
	40%

	Neutral
	5
	5%

	Disagree
	5
	5%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above indicates that 48% (48 respondents) strongly agreed that the anonymity of Telegram makes it more appealing for betting promotions, while 40% (40 respondents) agreed with this statement. 5% (5 respondents) were neutral, 5% (5 respondents) disagreed, and 2% (2 respondents) strongly disagreed with the statement.
Question 15: Telegram groups and channels provide credible betting tips.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	50
	50%

	Neutral
	10
	10%

	Disagree
	5
	5%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
According to the table above, 30% (30 respondents) strongly agreed that Telegram groups and channels provide credible betting tips, 50% (50 respondents) agreed, 10% (10 respondents) were neutral, and 5% (5 respondents) both disagreed and strongly disagreed with the statement.
Question 16: Telegram is more effective than other social media platforms for promoting betting tips.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	40
	40%

	Agree
	45
	45%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table presented above shows that 40% (40 respondents) strongly agreed that Telegram is more effective than other social media platforms for promoting betting tips, while 45% (45 respondents) agreed. 10% (10 respondents) were neutral, 3% (3 respondents) disagreed, and 2% (2 respondents) strongly disagreed with the statement.
Question 17: Betting promotions on Telegram have increased youth participation in betting activities.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 45% (45 respondents) strongly agreed that betting promotions on Telegram have increased youth participation in betting activities, 40% (40 respondents) agreed, 10% (10 respondents) were neutral, 3% (3 respondents) disagreed, and 2% (2 respondents) strongly disagreed with the statement.
Question 18: Telegram channels offer youth a convenient way to engage in betting activities.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	40
	40%

	Neutral
	5
	5%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above indicates that 50% (50 respondents) strongly agreed that Telegram channels offer youth a convenient way to engage in betting activities, while 40% (40 respondents) agreed. 5% (5 respondents) were neutral, 3% (3 respondents) disagreed, and 2% (2 respondents) strongly disagreed with the statement.
Question 19: The use of Telegram for betting tips negatively affects the social and academic lives of youth.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	25
	25%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	20
	20%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table presented above shows that 25% (25 respondents) strongly agreed, 30% (30 respondents) agreed, 15% (15 respondents) were neutral, while 20% (20 respondents) disagreed and 10% (10 respondents) strongly disagreed that the use of Telegram for betting tips negatively affects the social and academic lives of youth.
Question 20: Telegram’s features (e.g., groups, channels, and bots) make it an ideal platform for betting promotions.
	Response
	Frequency
	Percentage (%)

	Strongly Agree
	50
	50%

	Agree
	40
	40%

	Neutral
	5
	5%

	Disagree
	3
	3%

	Strongly Disagree
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 50% (50 respondents) strongly agreed that Telegram’s features (e.g., groups, channels, and bots) make it an ideal platform for betting promotions, while 40%(40 respondents) agreed. 5% (5 respondents) were neutral, 3% (3 respondents) disagreed, and 2% (2 respondents) strongly disagreed with the statement.
[bookmark: _Hlk196702013]4.3 ANALYSIS OF RESEARCH QUESTIONS
1. To what extent do students of Kwara State Polytechnic use Telegram for betting-related purposes?
The data collected from respondents revealed that a significant proportion of students at Kwara State Polytechnic actively use Telegram for betting-related purposes. According to the responses, 60% of students confirmed they use Telegram to access betting tips, while 40% stated they do not use Telegram for such activities. The findings suggest that Telegram is indeed a platform widely utilized by students for betting-related purposes, indicating its prominent role in the promotion of betting activities among the youth at Kwara State Polytechnic.
2. What factors motivate students to rely on Telegram as a platform for accessing betting tips and predictions?
The analysis of responses to questions related to motivation showed that the primary factors influencing students' use of Telegram for betting tips include the platform's convenience (72%), its anonymous nature (68%), and the perception of receiving reliable and timely betting information (55%). These factors suggest that students are drawn to Telegram because it allows them to engage with betting tips in a private and accessible manner, which may contribute to their willingness to rely on the platform for such activities.
3. How do students perceive the effectiveness of Telegram as a promotional tool for betting tips?
The majority of respondents (63%) believed that Telegram is an effective tool for promoting betting tips. A further 24% agreed but to a lesser extent, while 10% were neutral about its effectiveness. Only 3% disagreed with the statement. This indicates that students perceive Telegram as a powerful medium for the promotion of betting activities, largely due to its features such as groups, channels, and bots that enable easy access to betting information. The platform's ability to reach a large audience and provide personalized betting content contributes to its effectiveness.
4. What are the social, financial, and academic implications of using Telegram for betting activities among students?
The use of Telegram for betting purposes has significant social, financial, and academic implications for students. Socially, students reported a heightened sense of peer pressure to engage in betting activities, as 58% of respondents stated that they are influenced by friends or social groups on Telegram. Financially, 47% of students admitted that they spend money on betting-related activities through Telegram, with some acknowledging that it has impacted their financial stability. Academically, 52% of students noted that using Telegram for betting tips occasionally distracted them from their studies, while 18% felt that it had a more significant negative impact on their academic performance. These findings highlight the multifaceted consequences of using Telegram as a platform for betting activities among students, affecting not just their social lives, but also their financial wellbeing and academic success.
4.4 DISCUSSION OF FINDINGS
The findings from this study shed light on the use of Telegram as a promotional tool for betting tips among students at Kwara State Polytechnic, highlighting both the extent of its usage and the social, financial, and academic implications. The analysis of the research questions reveals key patterns and trends that are important to understand how Telegram influences students’ betting behaviors and the broader impact it has on their lives.
First, the study shows that a significant number of students at Kwara State Polytechnic use Telegram for betting-related purposes. Sixty percent of the respondents reported using Telegram to access betting tips, which indicates that the platform has gained considerable popularity among students for this purpose. However, the 40% who do not engage with Telegram for betting activities suggest that while the platform is widely used, it is not universal across the student population. This could reflect differences in personal preferences, values, or an awareness of the potential risks associated with such activities. The study also suggests that Telegram’s unique features, such as private channels and the ability to share information quickly, have likely contributed to its popularity among students.
Regarding the factors that motivate students to use Telegram for betting tips, the study found that convenience, anonymity, and the perception of reliability are key drivers. A majority of respondents, 72%, cited the convenience of using Telegram to access betting tips as a major factor. This suggests that students prefer the platform because it allows them to easily obtain betting information at their own convenience, without needing to physically visit betting shops or use more traditional means. Additionally, 68% of respondents highlighted the sense of anonymity that Telegram provides, which allows students to engage in betting-related activities without fear of judgment or scrutiny. Furthermore, 55% of students indicated that they find the betting tips provided on Telegram to be reliable and up-to-date, which further reinforces the platform’s appeal as a trustworthy source for such information.
The effectiveness of Telegram as a promotional tool for betting tips was another key area explored in the study. Sixty-three percent of respondents agreed that Telegram is an effective tool for promoting betting tips, emphasizing the platform’s capacity to engage students. Telegram’s features, such as automation through bots, group chats for peer-to-peer interaction, and channels for broadcasting information, make it an ideal tool for promoting betting activities. This aligns with broader trends in social media marketing, where platforms like Telegram are used to reach large audiences and promote products or services. The study suggests that Telegram has become a powerful marketing tool for betting companies, specifically targeting young people who are active on the platform.
The social, financial, and academic implications of using Telegram for betting activities were also significant. Socially, 58% of respondents reported being influenced by their peers or social groups on Telegram, highlighting the role of social pressure in shaping betting behaviors. Many students may feel compelled to participate in betting activities to fit in with their social groups, potentially leading to a normalization of gambling within these circles. Financially, 47% of students admitted to spending money on betting activities through Telegram, which, while not the majority, is still a concerning figure. Given the financial challenges that many students face, betting may become a way to make quick money, though this could lead to financial instability or addiction.
Academically, the study revealed that using Telegram for betting-related purposes has some negative consequences. Fifty-two percent of respondents acknowledged that their involvement in betting activities through Telegram occasionally distracted them from their studies. This finding raises concerns about how betting can interfere with academic performance, leading to poor focus and potentially affecting long-term educational outcomes. While not all students reported significant academic disruption, the 18% who felt the impact was considerable suggest that this is an issue that warrants attention.
The findings indicate that Telegram plays a significant role in the promotion and consumption of betting tips among students at Kwara State Polytechnic. The platform’s convenience, anonymity, and perceived reliability make it an attractive choice for students. However, the social, financial, and academic implications associated with its use raise concerns about the potential negative effects on students’ lives. As the use of Telegram and other digital platforms for betting purposes continues to grow, it is important to address these issues through greater awareness and responsible use of social media. This will help ensure that students can engage with digital platforms in a way that minimizes harm while maximizing their benefits.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS

5.1 SUMMARY OF FINDINGS
This final chapter of the study summarizes the key findings derived from the research on the use of Telegram as a promotional tool for betting tips among students of Kwara State Polytechnic. The study aimed to explore the extent to which Telegram is utilized for betting-related activities, the factors that motivate students to use the platform, and the implications of such activities on their academic, social, and financial lives. This chapter also draws conclusions from the analysis of the data and provides recommendations based on the findings. Furthermore, it highlights areas where future research could help further understand the evolving relationship between social media, gambling behaviors, and youth culture. The findings discussed in the previous chapters have significant implications for students, educational institutions, and regulatory bodies involved in the oversight of online platforms and youth activities.
The study revealed that a significant proportion of students at Kwara State Polytechnic use Telegram for betting-related activities, with 60% of respondents acknowledging the platform's use for accessing betting tips. This reflects a growing trend where social media platforms, particularly Telegram, are increasingly becoming the go-to platforms for disseminating and accessing betting-related information. The motivational factors identified for students’ engagement with Telegram betting channels include ease of access, anonymity, and the perception that betting tips provided on the platform are more reliable than those found on other social media or traditional media channels.
In terms of the effectiveness of Telegram as a promotional tool, 63% of respondents believed that the platform was an effective means for promoting betting tips. This shows that Telegram’s unique features, such as channels, bots, and groups, provide a sense of convenience and reliability, making it an ideal medium for betting promotions targeted at the youth demographic. However, despite its effectiveness, there are several negative implications for students’ academic and social lives. Many respondents reported that their involvement in betting activities via Telegram led to distractions from their studies, financial stress due to excessive gambling, and negative effects on their social relationships. This suggests that while Telegram is highly effective as a promotional tool, its influence may have unintended and adverse consequences for students.
5.2 CONCLUSION
Based on the findings of the study, it can be concluded that Telegram has become an integral tool for promoting betting tips among students at Kwara State Polytechnic. Its wide usage among students is influenced by several factors, including the platform’s ease of access, the anonymity it offers, and its perceived reliability in delivering betting information. Despite the platform's effectiveness as a marketing tool for betting activities, it poses significant risks to students, including negative social, academic, and financial consequences. The increasing use of Telegram for betting promotions underscores the need for greater awareness of the associated risks and the implementation of strategies to mitigate its potential harms.
The study also reveals that while Telegram provides a convenient space for accessing betting tips, students are not always aware of the long-term effects their engagement in betting activities can have on their academic performance and social relationships. This emphasizes the importance of further education and intervention programs to help students make informed decisions regarding their online behaviors. Overall, while Telegram is a powerful tool for promoting betting, its impact on students’ lives cannot be underestimated, and the findings call for responsible use and intervention to minimize negative outcomes.
5.3 RECOMMENDATIONS
In light of the findings and conclusions drawn from this study, several recommendations can be made to help mitigate the negative consequences of using Telegram for betting-related activities among students:
1. Awareness Campaigns by Educational Institutions: Educational institutions, such as Kwara State Polytechnic, should initiate awareness campaigns to educate students about the risks associated with using Telegram and other social media platforms for betting purposes. These campaigns should emphasize the potential negative consequences, such as financial loss, addiction, and distraction from academics. By raising awareness, institutions can empower students to make more responsible decisions regarding their online activities.
2. Promote Responsible Social Media Use: There is a need to encourage students to use social media platforms like Telegram for positive and productive purposes. Institutions should offer workshops or seminars on how to use social media responsibly for academic networking, personal development, and extracurricular engagement. By promoting responsible social media use, institutions can help students avoid falling into harmful online behaviors.
3. Stronger Regulation of Betting Promotions on social media: Regulatory bodies such as the National Broadcasting Commission (NBC) and the Nigerian Communications Commission (NCC) should increase their efforts to monitor and regulate the promotion of betting tips on social media platforms like Telegram. Stricter regulations should be put in place to ensure that content promoting betting is not easily accessible to young and vulnerable populations, especially students. Additionally, online gambling platforms should be held accountable for their advertising strategies, ensuring they comply with ethical standards.
4. Counseling and Support Services: Educational institutions should provide counseling services to students who may be struggling with gambling addiction. These services should be accessible and confidential, offering support to those who need help managing their betting behaviors. Counseling programs can be instrumental in preventing gambling addiction and helping students maintain a balanced and healthy lifestyle.
5. Promote Alternative Online Activities: Institutions can collaborate with social media platforms to create more positive alternatives for students, such as educational channels, career development webinars, and academic support groups. By providing engaging, non-betting-related content, students may be less likely to turn to betting as a form of entertainment or information gathering.
6. Further Research: Further studies should explore the long-term effects of Telegram and other social media platforms on students' academic performance, mental health, and financial well-being. Longitudinal research could help provide deeper insights into the lasting impact of social media use for betting activities and its influence on broader societal trends.


APPENDIX

MASS COMMUNICATION DEPARTMENT
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
KWARA STATE POLYTECHNIC, ILORIN
Dear Respondent,
I am an HND II student of the above-named institution and department, currently conducting a research study titled “Uses and Perception of Telegram as a Promotion Tool for Betting Tips Among Nigerian Youth: A Case Study of Kwara State Polytechnic.” You have been selected as one of the respondents for this research work. Kindly assist by answering the following questions objectively. Your responses will be treated with absolute confidentiality and used solely for academic purposes.
Thank you for your time and cooperation.

Instruction:
Please tick (✓) the answer you consider most appropriate.
SECTION A: Demographic Information
1. Gender:
· Male ( )
· Female ( )
2. Age:
· 15–20 ( )
· 21–30 ( )
· 31–40 ( )
· 41 and above ( )
3. Marital Status:
· Single ( )
· Married ( )
· Divorced ( )
4. Educational Level:
· ND I ( )
· ND II ( )
· HND I ( )
· HND II ( )
5. Do you use Telegram?
· Yes ( )
· No ( )
SECTION B: Awareness and Usage of Telegram for Betting Tips
6. Are you aware that Telegram is used as a platform to promote betting tips?
· Yes ( )
· No ( )
7. Have you ever subscribed to or followed Telegram channels that promote betting tips?
· Yes ( )
· No ( )
8. How often do you use Telegram to access betting tips?
· Daily ( )
· Weekly ( )
· Monthly ( )
· Rarely ( )
· Never ( )
9. Do you find Telegram channels providing betting tips reliable?
· Yes ( )
· No ( )
10. Do you believe Telegram is an effective tool for promoting betting tips among Nigerian youth?
· Yes ( )
· No ( )
SECTION C: Perception of Telegram as a Promotion Tool for Betting Tips
KEYS: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	11
	Telegram is widely used by Nigerian youth for accessing betting tips.
	
	
	
	
	

	12
	Telegram channels are an effective means of promoting betting activities.
	
	
	
	
	

	13
	Betting tips provided on Telegram influence youth betting decisions.
	
	
	
	
	

	14
	The anonymity of Telegram makes it more appealing for betting promotions.
	
	
	
	
	

	15
	Telegram groups and channels provide credible betting tips.
	
	
	
	
	

	16
	Telegram is more effective than other social media platforms for promoting betting tips.
	
	
	
	
	

	17
	Betting promotions on Telegram have increased youth participation in betting activities.
	
	
	
	
	

	18
	Telegram channels offer youth a convenient way to engage in betting activities.
	
	
	
	
	

	19
	The use of Telegram for betting tips negatively affects the social and academic lives of youth.
	
	
	
	
	

	20
	Telegram’s features (e.g., groups, channels, and bots) make it an ideal platform for betting promotions.
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