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ABSTRACT 
This project focus on contribution of media house to tourism promotion in Ilorin kwara state method use in carrying out this research work were personal observation and questionnaires finding shows that media house contribute to tourism promotion in Ilorin kwara state but the problem falling the contribution of media house to tourism promotion are lack of fund, lack of awareness, lack of publishing machine, lack of information about tourism. Its recommendation is that there should releasing of fund and government should support and encourage the private own media house (Tax)
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CHAPTER ONE 
1.0 INTRODUCTION 
BACKGROUND OF THE STUDY 
	Media house is a network of communication outlets or tools used to store and deliver information or data. Term refers to component of the mass media communication industry such as print media publishing the news media photography cinema broadcasting (radio and television) and advertisement. (roc et al 2004)
	Roles that the media are playing in the various aspects of life is becoming increasingly greater day by day especially in spheres like social interaction and cultural and educational aspects of our life. As archaeological monument can arts culture the traditional customs and heritage of the past the media can turn clarify todays valve and civilization of the different countries and hence attempt to correct any widespread erroneous information. Both media and archaeological monument have messages and mission with various dimensions (Hashim 2005) 
	The media contribute greatly in activating tourist attractions media are plating on important role in the growth development and promotion of creating a better awareness and understanding to cater to the needs and requirement of domestic and international tourist as one know is every traveler is potential tourist it depends upon the campaign of professional (media professional and tourism experts) of the industry to tap this potential and content the potential into the actual clients (tourist ) Hashimi, 2006) 
	In this world of constant technological evolution consumers especially tourist are changing their behavior patterns looking for more tourist friendly sources of information thus this paper focuses on the  impact of media in promotion Nigeria tourism industry worldwide. (David 2010) 
	Media have contributed toward shaping tourism into a responsible industry by promoting the following good practices it protects the environment and minimize the negative social impact of tourism it generate greater economic benefit for local people and enhances the wellbeing of host communities it makes positive contribution to the conservation of natural and cultural heritage admit remote the world diversity it helps to understand the local cultural social and environment it provide more enjoyable experiences for tourist. 
	Media is any organization that create and distribute information or entertainment product by any of the multitude of available media including print radio broad cast, cable was or social (Ashely et al 2001)
Sobi fm is an indigenous radio station based in Ilorin kwara state Nigeria. The radio station broadcast on a frequency of 101.9 mega harts the radio station was established on 10 july 2017 sobi fm Ilorin is located on the top of sobi hill about 390 meters from down to up. (peter, 2020).
The kwara T.V is the state won broadcasting network set up I the state since the early for however the first attempt to actualize the dream was aborted in 1977 with the promulgation of Nigeria television decree no 24 of 197 which brought all the state television station under a single federal authority. A technical committee was set up in 1991 by the then military administration to study  and justify the desire for the establishment of kwara state television when a federal government of television was already on ground. The committee recommendation had to wait till 1992 when the third civilian governor of the state alhaji muhammed shaaba lafiagi set up an implementation committee and later awarded the contract for the station in July 1992 after all installation kwara T.V began test transmission with film on April 26 1994 while it commenced news and other  programs in April 1995. The station began full transmission on Wednesday 12 march 1997 full with the setting up of pioneering management team (mod bbo 2007).
Pilot was a newspaper launched in Nigeria by namdi azikwe zik in 1937 dedicated to fighting for independence from british colonial rule. Agboola and co (grace chambers) in oshogbo osun state before he relocated back to Ilorin kwara state to join tafa ahmed and co towards the end of 2016. The main focus of the newspaper was to promote Nigeria independence from colonial rulers. The newspaper dismissed the idea that sports and politics are to be separated further support afrinca connection to the game and adding specific cultural impact to the game through fictional stories and football centered symbolism the newspaper was even said to have created the possibility of a new form of imagined community (www.pilot.com)
1.1 STATEMENT OF THE RESEARCH PROBLEMS 
Television station as a form of mass communication has continued to attract significant level and social interactions studies indicate that more people use television as a source of news than any other media today because it advantages of combing audio and visual effect  (moemeka, 2003).
	Radio broad cast media are faced with a lot of problems compared with their achievement and this was to because it goes along way to explain since they are not owned by the government and cannot serves as their mouth pieced and to some extent this affect them because the government is not responsible for their owners and incase of financial constraint they will surely be affected. (okigbo 2009).
	Also the newspaper is faced with readers do not opt for a single publication instead they navigate to news article via shared links on mega platforms and curation sites like Facebook and Google that produce little editorial content of their own the problem with this is that publishers have little choice but to promote their brands and content on these platform. (golding 2004)
1.2 AIM AND SPECIFIC OBJECTIVES OF THE STUDY 
· To know the contribution of selected media house on tourism promotion 
· To know the level of tourism promotion  in which media house contribution to tourism promotion 
· To identify  the means in which the media house promoting the tourism in kwara
· To document the problem facing the media house to tourism promotion 
· To proffer possible solution in solving the problem facing the media house.
1.3 RESEARCH QUESTIONS 
· Does selected media house contributes to tourism promotion 
· Are there any level of promoting tourism in media house
· What are the degree at which the media house promote tourism 
· Are there any problems hindering the media house to promote tourism 
· What are the possible solutions in solving the problem hindering the media house?
1.4 SIGNIFICANCE OF THE STUDY 
It help to draw the attention of the people it gives specific information about the destination it help to decide which airline to fly with people attracted to a destination through the use of media.
1.5 SCOPE OF THE STUDY 
The scope of the study comprises of some selected media house in Ilorin metropolis of kwara state which are sobi f m kwara t.v and pilot newspaper.
1.6 DEFINITION OF TERMS 
Contribution : this is the giving or supplying of something that plays a significant part in making something happen.
Media house: is any organizations that creates and distribute information or entertainment of product by any of the multide of available media including print radio broad cast cable web or social media.
Tourism promotion : is an understanding of all such measures by the nto in order to attract tourist to travel to a given country or region. 
Selected media: are sobi fm kwara T.V and pilot newsper.
CHAPTER TWO 
REVIEW OF RELATED LITERATURE 
2.0 INTRODUCTION 
	This chapter focus on the review of some related literature reviewed have included the following broad substitutes 
2.1 media house in general 
2.2 contribution of media house in general 
2.3 contribution of media house to tourism promotion 
2.4 tourism promotion 
2.5 sobi fm in view 
2.6 kwara t.v in view 
2.7 pilot newspaper in view 
2.8 ilorin 
2.9 kwara state 

2.1 MEDIA HOUSE IN GENERAL
	Accordingly to Roe et al (2004) stated that media house is a company that owns numerous companies involved in mass media enterprises such as television radio publishing promotion pictures them parks or the internet.
2.2 CONTRIBUTION OF MEDIA HOUSE IN GENERAL 
	According to Hashim (2007) explained that media are playing an important role in the growth development and promotion by creating source of information but also as a watchdog or scrutinizer. The media however aim to fitter in a way which they believe best represent story.
2.3 CONTRIBUTION OF MEDIA HOUSE TO TOURISM PROMOTION 
	Accordingly to aashley (2002) reviewed that media contribute to tourism by promoting or creating a better awareness and understanding to cater to the needs and requirement of domestic and international tourist as one knows is every travelers is a potential tourist it depends upon the campaign of professionals.
2.4 TOURISM PROMOTION 
	According to David (2009) stated that tourism promotion is the activities and expenditures designed to increase tourism including but not limited to advertising publishing or there wise distributing information for the purpose of attracting and welcoming tourist operating tourism promotion agencies and funding marketing of special events and festivals designed to attract tourist 
2.9 SOBI F.M IN VIEW 
	According to peter (2020) explained that sobi f.m Ilorin is an indigenous radio station based in the city of Ilorin kwara state Nigeria. The radio station broadcast on a frequency of 101.9 mega hector the radio station was established on 10 July 2017 sobi fm Ilorin is located on the top of sobi hill, about 390 meters above sea level.
2.6 KWARA T.V IN VIEW
	According to modibbo (2007) reviewed that kwara tv is the state own broadcast networks set up in the state the television station was established in 1992 and the station begin full transmission on Wednesday 12 march 1997 with the setting up a pioneering management team the station is located at apata yakuba along old jebba road Ilorin.
2.7 PILOT NEWSPAPERS IN VIEW 
	According to hammed (2018) stated that pilot is a newspaper launched in Nigeria by nnamid azikwe “zik” ib 1937 dedicated to fighit for independence from brithst colonial rate. Agboola and co (grace chambers) in osogbo osun state before the relocated back to Ilorin asa dam road kwara state to join the fati ahmed and co toward the end of 2016 them aim focus of the newspaper was to promote Nigeria independence from colonic rule. The newspaper dismissed the idea that sport and politics are to be separated further supporting African connection to the game and adding specific cultural impact to the game through fictional stories and football centered symbolism the newspaper was even said to have created the possibilities of a new form of imagined community.
2.8 ILORIN 
	According to history adbulraheem (2020) explained that Ilorin was founded by the Yoruba one of the three largest ethnic groups in Nigeria in 1450 it become a provincial military headhunter of the ancient oyo empire and later became a northern Nigeria protectorate when shehu alimi an intinient Islamic practice and teacher took control of the city through the spread of Islam. The capital was occupied by the royal Niger company in 1897 and its lands were incorporated into the British colony of northern Nigeria in 1900 ceremonial of functions. The city retain a strong Islamic influences although Christianity is now widely practiced in the cosmopolitan part of the city due to the significant immigration of people from other parts of kwara state and the rest of Nigeria. The current metro area population of Ilorin in 2020 is 960000 Ilorin is the state capital of kwara in western Nigeria and heir important tourist attraction in Ilorin which is sobi hill.
2.9 KWARA STATE
	According to history hanafi (2019) reviewed that kwara state was created on 27 may 1967 when the federal military government of general yakukbu gowon broke the four region that then constitute the federation of Nigeria into 12 states. At its creation the state was made up of the then northern region and was initially named the west central state but later changed to kwara a local name for the river Niger.
	Kwara state has hive local government area on the 27 august 1991 namely oyo yebba okene okehi and kogi were also excise to firm part of the new kogi state while a sixth sorgu local government area, was merged with Niger state. The major populated local government in kwara state is Ilorin and offa. 
	Kwara state has numerous mineral resources such as tour marline tantalite and much mineral deposit in the northern part. Cocoa and kolanut in the southern parts oke ero ekiti and is in local government area. 
	The important tourist attractions in kwara state include esie museum owu water fall imole boja rokc shelter ogunjokoro kaniji lakes national packas and agbonna hill awon mass wedding in shao there is also sobi hill amongst others which is the largest land form in Ilorin the capital of kwara state.








CHAPTER THREE
RESEARCH METHODOLOGY 
3.0 INTRODUCTION 
	This chapter is divided in to two first part comprises of the study area as the second part focus on research designing population data collection instrument variably of instrument method of the data collection and data analysis techniques 
3.1STUDY AREA 
	Ilorin is the largest city and capital of kwara state in Ilorin southwest Nigeria. It is situated southwest Nigeria. It is near a group of Yoruba people and it is located on the latitude of 8.30w with the population of 960,000 according to population census the longitude of 4010 kwara state south west Nigeria it lovers area of about 100km kilometers (160m) Lagos railway and highway via Ibadan which intersect in the city and it has an international airport.
	Sobi fm is located one top of sobi hill at akerbiata Ilorin.
	Pilot newspaper is located at Asa dam road Ilorin kwara state while kwara television is located at oyun along old jebba road Ilorin 
3.2 THE RESEARCH DESIGN
	The research design used in this study was to examine the contribution of media house in tourism promotion in Ilorin kwara state. The research used purpose design as suggested by akeuque to and agu (2003) that purpose can be used to represent the entire population 
3.3 SAMPLE SIZE AND SAMPLING PROCEDURE 
	The research purposely selected number 5 of staffers in each media house interview and questionnaire making total numbers of 15 respondents.
3.5 DATA COLLECTION INSTRUMENT
 	Interview scheduled and questionnaires tagged contribution of media house in tourism promotion in Ilorin kwara state was designed by the researcher and used for collection of data for the study

3.6 VALIDATION OF INSTRUMENT 
The drafted questionnaire was given to the supervisor Mr. Adekunle J.O an expert in the field the reaction and observation were incorporated into final draft. 
3.7 RELIABILITY OF THE INSTRUMENT 
The researcher administered “10” interviewed questionnaire scheduled to people at different location that were not part of the research their it was correlated and the correlation coefficient 0.05 them the instrument was consider reliable.
3.8 METHOD OF DATA COLLECTION 
The researcher interviewed the other staffer that is not part of the research population as to get the necessary information needed for the study. Some of the respondent was reluctant to respond be study some of the responded be with persuasion of the researcher was able to collect enough percentage for the study.
3.9 DATA ANALYSIS TECHNIQUES 
The researcher will employ the descriptive analysis involving single percentage to analyse the data as this is one of the best methods in line with the objectives of the study.
The method of use is 
R X 100
Q       1
Where R represents the response to a given questionnaire 
Where Q represents total number of respondents. The data will be analysed through verbatism questionnaire and spss support the issues being expressed.






CHAPTER FOUR
DATA PRESENTATIONS
4.0 INTRODUCTION 
	This chapter discusses the data analysis and interpretation data presentation and discussion of major finding which was the contribution of media house to tourism promotion in Ilorin kwara state.
4.1 DATA ANALYSIS AND INTERPRETATION 
	Data obtained from questionnaires are presented analysed and interpreted in this chapter fifteen questionnaires were distributed while the fifteen questionnaires were returned rate of hindered percent.
	This research employed the descriptive analysis including simple percentage to analysis objectives of the study.


DATA PRESENTATION 
	The presentation of the data is expressed below based on the design of the research guides.
SOBI F.M
TABLE 4.1 DEMOGRAPHIC DATA OF RESPODENTS 
	AGE 
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Below 20 years
	1
	20
	2ND

	21-30 years 
	4
	80
	1ST

	31-40 years 
	-
	-
	

	41 and above 
	-
	-
	

	Total 
	5
	100
	

	SEX 
	
	
	

	Male 
	2
	40
	

	Female 
	3
	60
	

	Total 
	5
	100
	

	PROFESSIONAL 
	
	
	

	Student 
	
	
	

	Student civil servant
	
	
	

	Entrepreneur 
	
	
	

	Other
	
	
	

	Total 
	
	
	

	RELIGION 
	
	
	

	Christian 
	3
	60
	1ST

	Muslim 
	2
	40
	2ND

	Traditional 
	0
	0
	

	Total 
	5
	100
	

	EDUCATIONAL BACKGROUND 
	
	
	

	SSCE
	0
	60
	1ST

	HND/B.SC
	0
	40
	2ND

	ND/NCE
	5
	0
	

	Other specify 
	0
	0
	

	Total 
	5
	100
	

	MARITAL STATUS 
	
	
	

	Single 
	2
	40
	1ST

	Married 
	3
	60
	2ND

	Divorced 
	0
	0
	

	Total 
	5
	100
	

	POSITION 
	
	
	

	OAP
	2
	40
	1st

	Traffic officer
	1
	20
	2nd

	Newscaster/editor 
	1
	20
	2nd

	Marketer 
	1
	20
	2nd

	Total 
	5
	100
	


Source; survey field 2025.

From the above table it shows that (20%) of the respondent were between 20-30 years also (80%) of the respondent were between 31-40 years 
	The above table indicate that (60%) of the respondent from the filed survey were male and (40%) of the respondent were female.
	The above table shows that (60%) of the respondent were married and (40%) of the respondent were single and (0%) were divorced (0%) were widowed.
	From the above table it shows that (0%) of the respondent were SSCE holders (0%) of the respondent were ND/NCE holders (100%) of the respondent were others 
	From the above table it shows that (40%) of the respondents were OAP traffic officer (20%) newscasters editor are (20%) while marketer are (20%).
PILOT NEWSPAPER
TABLE 4.1 DEMOGRAPHIC DATA OF RESPODENTS 
	AGE 
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Below 20 years
	3
	60
	

	21-30 years 
	2
	40
	

	31-40 years 
	0
	0
	

	41 and above 
	5
	100
	

	Total 
	
	
	

	SEX 
	
	
	

	Male 
	2
	40
	

	Female 
	3
	60
	

	Total 
	5
	100
	

	PROFESSIONAL 
	
	
	

	Student 
	
	
	

	Student civil servant
	
	
	

	Entrepreneur 
	
	
	

	Other
	
	
	

	Total 
	
	
	

	RELIGION 
	
	
	

	Christian 
	1
	20
	

	Muslim 
	4
	80
	

	Traditional 
	5
	100
	

	Total 
	
	
	

	EDUCATIONAL BACKGROUND 
	
	
	

	SSCE
	1
	20
	

	HND/B.SC
	3
	60
	

	ND/NCE
	1
	20
	

	Other specify 
	-
	
	

	Total 
	5
	100
	

	MARITAL STATUS 
	
	
	

	Single 
	2
	40
	2ND

	Married 
	3
	60
	1ST

	Divorced 
	0
	
	

	Total 
	5
	100
	

	Position 
	1
	20
	

	Editor 
	1
	20
	

	Publisher 
	1
	20
	

	Producer 
	1
	20
	

	Newspaper seller
	1
	20
	

	Typist 
	1
	20
	

	Total 
	5
	100
	


Source; survey field 2025.

From the above table it shows that (60%) of the respondent were between 20-30 years and (40%) of the respondent were between 31-40 years while 41 and over (0%) 
	The above table indicate (40%) of the respondent were male and (60%) of the respondent were female.
	From the above table it shows that (60%) were married and (40%) were single while divorced are (0%) and widowed.
	The above table shows that (80%) of the respondent were Muslim and (20%) of the respondent were Christian and (0%) were traditional.
	From the above table shows that (20%) were HND/B.sc holder. 
	The above table shows that (20%) of the respondent were editor publisher (20%) producer (20%) news seller (20%) and typist (20%)

KWARA T. V 
	AGE 
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Below 20 years
	0
	0
	

	21-30 years 
	5
	100
	1ST

	31-40 years 
	0
	0
	

	41 and above 
	0
	0
	

	Total 
	5
	100
	

	SEX 
	
	
	

	Male 
	2
	40
	2ND

	Female 
	3
	60
	1ST

	Total 
	5
	100
	

	PROFESSIONAL 
	
	
	

	Student 
	
	
	

	Student civil servant
	
	
	

	Entrepreneur 
	
	
	

	Other
	
	
	

	Total 
	
	
	

	RELIGION 
	
	
	

	Christian 
	1
	20
	

	Muslim 
	4
	80
	

	Traditional 
	-
	
	

	Total 
	5
	100
	

	EDUCATIONAL BACKGROUND 
	
	
	

	SSCE
	1
	20
	

	HND/B.SC
	0
	0
	

	ND/NCE
	3
	60
	

	Other specify 
	1
	20
	

	Total 
	5
	100
	

	MARITAL STATUS 
	
	
	

	Single 
	0
	0
	

	Married 
	5
	100
	

	Divorced 
	0
	0
	

	Total 
	5
	100
	

	Position 
	
	
	

	Typist 
	1
	20
	

	Producer 
	1
	20
	

	Prin admin office
	1
	20
	

	Information technology office 
	1
	20
	

	Data analysis 
	1
	20
	

	Total 
	5
	100
	


Source; survey field 2025.

	From the table above shows that (0%) are 20-30 years and (100%) between 31-40 years of the respondent while 41 and above are (0%) 
	The above table indicate that (40%) of the respondent are male while (60%) were female.
	From the above table shows that (100%) of the respondent were married and (0%) are single (0%) were divorced while (0%) were widowed. 
	The above table shows that (20%) of the respondent were SSCE holder (0%) were ND/NCE holder and (60%) were HND/B.sc holder while (20%) are others.
	From the above table shows that (80%) of the respondent were Muslim and (20%) were Christian.
	The above table shows that (20%) typist (20%) were producer (20%) were principal admin officer (20%) were information technology office and (20%) were data analyst.
TABLE 4.2 CONTRIBUTION OF MEDIA HOUSE TO TOURISM PROMOTION IN ILORIN KWARA STATE
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	The hills top serves as a tourist attraction  also creates awareness with those are not familiar with  the sobi hill and sobi barracks sobi fm gives schools opportunities for excursion 
	1
	20
	1st

	Through the station numerouis programs that promote Ilorin culture and heritage no doubt the station is known for projecting the image of kwara through the station indent sweepers programs and the place which its situation (sobi hills)
	1
	20
	1st

	Out of its numerous contribution sobi f.m has opened the eyes of the government for the beauty of popular sobi hill also it has drawn the attention of general public to the same hill through is unending proclamation 
	1
	20
	1st

	Total 
	4
	80
	


Sources : survey  field 2025
PILOT NEWSPAPER
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	By adding it on newspaper it there is any excursion 
	1
	20
	1st

	We contribute to tourism by advertise their adventure on newspaper 
	1
	20
	1st

	By advertising an excursion along with the newspaper for people to see
	1
	20
	1st

	Total 
	3
	60
	

	Kwara tiv contribute to tourism promotion by airing tourism programmers on t v 
	1
	20
	

	They showcase important places that serves as tourist centers 
	1
	20
	

	Kwara t.v educate viewers on importance of tourism through diffident programmed promo jingle etc
	1
	20
	

	They promote various aspects of tourism in the society and by this it helps the society to be aware of place in the society 
	1
	20
	

	Total 
	4
	100
	

	
	
	
	


sources : survey  field 2025
	The above tables shows that the respondents agree on contribution of media house to promote tourism in Ilorin kwara state (20%) contributes to tourism promotion by curing tourism programs on T.V (20%) contribute to tourism by advertisement their adventures on newspapers (20%) contributes to disseminate the information we got that is related to tourism through our section (20%) in kwara T.V showcase important places that serves as tourist centers (20%) advertise on excursion alone with the newspaper for people to see.
TABLE 4.3 LEVEL OF PROMOTING TOURISM SOBI F.M 
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	BAD 
	0
	0
	

	FAIR 
	1
	20
	2ND

	GOOD 
	1
	20
	2ND

	IMPRESSIVE 
	3
	60
	1ST

	TOTAL
	5
	100
	


sources : survey  field 2025
The above tables shows the level of contribution on media sobi f.m house to tourism promotion (60%) of the respondent say the level of contribution of media house is impressive 1st rank (20%) says is good and (20%) says is fair 2nd rank and (0%) says is bad.
PILOT NEWSPAPER
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	BAD 
	-
	-
	

	FAIR 
	2
	40
	1ST

	GOOD 
	2
	40
	1ST

	IMPRESSIVE 
	1
	20
	2ND 

	TOTAL
	5
	100
	


sources : survey  field 2025
The above table shows the level of conurbation of pilot newspapers tourism (40%) of the resident say the level of contribution of pilot newspaper is good 1st rank (40%) says is fair 2nd rank and (20%) says is impressive ad n(0%) say bad.
KWARA T.V 
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	BAD 
	0
	0
	

	FAIR 
	1
	20
	2nd

	GOOD 
	2
	40
	1st

	IMPRESSIVE 
	2
	40
	1st

	TOTAL
	5
	100
	


sources : survey  field 2025
The above table show the level of contribution of kwara t.v to promote tourism (40%) of the respondent say the level of contribution in kwara t.v is good 1st rank and (40%) says is impressive 1st rank and (20%) say is fair (0%) says is bad.


TABLE 4.4 PROBLEMS CONFRONTING THE MEDIA HOUSE TO PROMOTE TOURISM
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Inability of the government to support or encourage some private owned media house (tax) 
	1
	20
	1st

	Because the information about the tourist centre in the state are not getting to the media house and it seems no management that is taking care of it 
	20
	1st
	

	Total 
	2
	40
	


Sources : survey  field 2025
The above table shows the problem confronting sobi f.m to contributes to tourism promotion (20%) agreed that inability of the government to support or encourage some private owned media house (tax) (20%) agreed that information about the tourist center in the state.
PILOT NEWSPAPAERS
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	There is no electricy 
	3
	60
	1st

	No information about tourism 
	2
	40
	2nd

	Total 
	5
	100
	


[bookmark: _GoBack]Sources : survey  field 2025
From the above table show the problem confronting pilot newspapers to contribute to tourism promotion (60%) says that there is no electricity 1st rank and (40%) respondent that lack of information about tourism 2nd rank.
KWARA T.V 
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Lack of fund and awareness 
	1
	20
	

	Total 
	1
	20
	


Sources : survey  field 2025
From the above table show the problem confronting kwara t.v to contribute to tourism promotion (20%) response that lack of fund and awareness 1st rank 
TABLE 4.4 POSSIBLE SOLUTIONS IN SOLVING THE PROBLEM HINDERING THE MEDIA HOUSE SOBI F.M 
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	The state government should take proper care of the existing tourist centers so as make it move attitude for people 
	1
	20
	1ST

	The government needs to give a good commitment in encouraging the private own station the avenue to have good business transaction without pressuring or victimizing them 
	1
	20
	1st

	Total 
	2
	40
	


Sources : survey  field 2025
PILOT NEWSPAPER
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	Government should provide machine for publisher 
	1
	20
	

	In finding someone that will be giving us information about tourism 
	1
	20
	

	Ministry of tourism should be going around for tourism advertisement on media house
	1
	20
	

	Total 
	3
	60
	


Sources : survey  field 2025
KWARA T.V 
	RESPONSES  
	FREQUENCY 
	PERCENTAGE 
	RANKS 

	They should be releasing funds 
	1
	20
	1st

	total
	1
	20
	


Sources : survey  field 2025
(20%) of the respondent agreed on provision of information about tourism to media (20%) agreed on providing of ministry of tourism (20%) agreed on they should release of fund (20%) agreed that the government should take proper care of the existing tourist centers (20%) agreed an government needs to give a good commitment in encouraging the private own station.
DISCUSSION OF MAJOR FINDINGS 
The research work revealed majority of the respondents in the study was female those between ages range between 31-40 years is the highest number of the result equally shows that the most of the respondent are married and the religion affiliation is mostly islam (muslim) 
The result also shows the respondent qualification which is HND/B.sc the result also revealed the contribution of media house to tourism promotion.
The data collected reviewed that there are problem facing the contribution of media house to tourism promotion with (53.3%) say yes and (46.6%) say no the major problem faced by media house to promote tourism include lack of information lack of fund and awareness 
In ability of the government to support or encourage some private owned media house (tax) lack of machine for publishing.
Next see our urgent attention so as to solve these problems that face media house to contribute to tourism promotion. The above discussion indicates that there should be releasing of fund and awareness providing information for the media house adequate machine for publishing.


CHAPTER FIVE 
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
INTRODUCTION 
The chapter discusses the summary, conclusion of the research and recommendation which are given based on the contribution of media house to tourism promotion in Ilorin in kwara state.
5.1 SUMMARY 
	In a nutshell the research work was carried out to investigate the contribution of media house to tourism promotion in Ilorin kwara state from the two sources of primary data for this study it is know that there are problem facing the media house to promote tourism in Ilorin kwara state such as lack of fund lack of awareness lack of machine for publishing lack of information about tourism.

5.2 CONCLUSION 
	This study clearly demonstrate the contribution of media house to tourism promotion in Ilorin kwara state which is the focus of this research
5.3 RECOMMENDATIONS
	Based on the findings of the following recommendations are hereby postulated
1. Kwara state government should provide more machine for publishing newspaper about tourism 
2. Kwara state government should give a good commitment in encouraging the private own station the avenue to have good business transaction without pressurizing or victimizing them.
3. They should be releasing  fund for them 
4. They should be aware of their work 
5. Kwara t,v should maintain their surrounding clear and re paint their building.
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