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ABSTRACT
This study was carried out in assessing motivation and adoption of health product on social media among Kwara Poly students, the effect that social media is exerting on the engagement of youth in self diagnosis and online medications. This is against the backdrop of medical practitioners from issues affecting the heath line. The study was conducted using survey method with questionnaires administered to selected respondents. The results shows that large numbers of students are spending time online and by participating in social media discussions on health issues. They are thus getting informed and raising awareness about different issues on self diagnosis and online medication thereby promoting medical practitioner, healthcare centers, and pharmaceutical residence. The study recommends that there should be end to quack doctors and nurses, improved on media literacy on he part of un verified information in order to make the best use social media content reduce incidents of false or malicious information going viral and affecting the society negatively
Keywords: social media, medications, self-diagnosis, students, participation




CHAPTER ONE
	INTRODUCTION 
1.1 	BACKGROUND OF THE STUDY
	The widespread impact of social media and other new media across the world or life has opened up critical dialectics in the field of Mass Communication globally. Social media platform are low-cost tools that can be used to address issues in public health nutrition) especially in countries where health related institutions experience economic limitation. We aimed to emphasize the benefit of using social media's positive impact on student health literacy, this briefly describe an inexpensive systematic communication strategy implemented in our research centre through social media platforms, the lesson learned and the strategy's short term results.
	The review of existing literature in application of social media in health promotion campaigns revealed a range of negatives and positives aspect of using this venue for public health and medicine and challenged its effectiveness to ensure behavior change, especially in the long term perspective while some positive aspect include potential access to wider target audience, more accurate health messaging and facilitated communication between health professional and public, the effectiveness of such health promotion, adoption and their evaluation are somewhat questioned by improper communication strategies, lack of support, self-diagnostic and concerns about-and long term changes in health behavior
	Health is a product of social environment, hence the call for a holistic approach to health promotion which ought to include mental physical, cultural, ecological, spiritual and social aspects of health to name a few effective HP strategies should be holistic and aimed at addressing context-specific determinant of health in a manner considering the local culture and belief system social media online platform, such, as, Facebook, Twitter and Instagram are World Health promising instrument to improve population health. In 2012, the Organization[WHO] launched the global health strategy to encourage the promotion, development and evaluation of actions that involve these platforms [1.21 social media encourage student participation, optimize health systems, be an inter- active space for science dissemination, support health policies and promote healthy behaviors, A promotion takes a high performing post and turns it up a notch.
	Interventions involving social media can influence behaviors to improve lifestyles and metabolic indicators of no communicable diseases[NCDs).In an effort to prevent NCDS, social media intervention can help people increase their physical activity levels [6] and reduce their sugar and fat consumption enhance motivation among online health programs users and deliver nutritional or diabetes education. Social media is also beneficial outside controlled intervention because it can increase citizen's awareness of public issues and allow them to take a more active and better informed role in their communities. Twitter content analysis show a significant participation in discussion related to childhood obesity or strategies against drug overconsumption.
1.2 	STATEMENT OF THE PROBLEM
	Student in particular presents a unique platform in the education sectors to utilize posting for consumer engagement, marketing, and the conversion of target audience into consumers. Also, student has the highest conversion from browser to shopper and registers 10 times the engagement of social media usage. Inspire of this only 33 percent of marketers make student a high priority. This underutilization is possibly due to lack of adequate knowledge of how to translate these features to increased brand value [Digital Marketing Institut,2018] while various studies have examined the use of visuals in general advertising or social media marketing, theses remains a paucity of research into the characteristic of visual-based social media content as well as how these characteristic drive engagement. In a bid to fill these gaps, the current study presents a content analysis of student/social media post from account associated with school listed on the Forbes most valuable brands list to determine the post features that are predictive of high audience management
1.3 	OBJECTIVES OF THE STUDY
1.	To understand student perception of social media usage in promoting health products
ii. 	To investigate social media patterns used in promoting health product in schools
iii. 	To examine the extent of social media in promoting health products.
1.4	 RESEARCH QUESTIONS 
i. What is the audience perception of social usage in promoting health proauet 
ii. What is the degree of social media patterns used in promoting health product on student?
iii. To what extent does social media use in promoting health products?
1.5 	SCOPE OF THE STUDY
	The scope of the study is to find out ways of assessing the motivation for the promotion and adoption of health products on social media among Kwara poly student. The platform is being noted for constant influence of social media on health promotion. In the course of the research, questionnaires were conducted on students of Kwara State Polytechnic. But the research depends more on the questionnaire which were distributed to people and returned. The researcher also conducted some Textbooks, Newspaper' and Journals which provided a lot of information pertaining impact of mass media in promoting health insurance as student in Nigeria
1.6 	SIGNIFICANCE OF THE STUDY
	The significance of the study is that this study' will help to reposition social media organization towards meeting the health needs of the populace as well as student and to argue against misconception about social media. The beneficiaries of the study include; Media, Health Organization, Student and Academic among others.
1.7 	OPERATIONAL DEFINITION
1. SOCIAL MEDIA: Tutee and Solomon [2015], social media are online means of communication, conveyance, collaboration, and cultivation among interconnected and interdependent network of people, and cultivation among interconnected and interdependent network of people, communities and organization enhanced by technological capabilities The technology through which this communication take place include a variety of outlet 
2. PROMOTION: According to McCarthy, Jerome, E [1964] promotion refers to raising customer awareness as a product or brand generating sales and creating brand loyalty 
3. HEALTH: Is the level of functional or metabolic efficiency of a living organism in humans, it is the ability of individuals or community to adapt and self-manage
4. PRODUCTS: Philips Kotler said product is anything that can be offered to a market for attention acquisition, used or consumed. It includes physical objects, services, personalities, place, organization and ideas. Product is complex of tangible and intangible attributes including packaging, colour, price, prestige, and services that satisfy needs and want of people

CHAPTER TWO
2.1 	CONCEPTUAL FRAMEWORK
	The primary objectives of education institutions are to achieve education standards. However, research evidence reveals significant relationships between academic achievement and health status of students. Health problem such as vision and oral health problems, Asthma, teen pregnancy, malnutrition, obesity, chronic stress and inattention and hyperactivity disorders and risk taking behavior such as aggression and violence, unsafe sexual activity, unhealthy eating physical inactivity and substance use are associated with low scholastic performance.
(1) Considering that health problems have a significant influence on the overall performance of students, there is a need to look at the various health determinants and how they affect student. Identifying health factors that impact student performance is essential because of the relationship between health and academic performance. This chapter therefore will analyze the complex relationship that exists between the various health problems and academic development.
	To understand the relationship between health and academic achievement, it is worthwhile to understand the concept of health most school-based health intervention strategies have been informed by limited perspectives of health as a concept. Health intervention strategies have intended to focus on the so called 'pathogenic' approach by emphasizing on the treatments of diseases. This is evidenced by a proliferation of social based clinics that focus mainly on treating disease. However, the World Health Organization [WHo] asserted that health is not merely the absence of diseases, but a complete state of well-being. To this effect, various theories and models have been postulated in trying to define health as a complex concept one interesting theory is the theory of autogenesis postulated by Anton sky in 1917 and later advanced by Lindstrom in 2010.The theory hypothesis that health is a continuum that focuses on the relationship between health, stress and coping.
(2) The theory comprehends health holistically; that is health more than the absence of illness. This chapter looks at the concept of health from this brand view in establishing the link between the various aspects of health and scholastic performance.
	The world Health Organization in 1986 asserted health is created and lived by people within the Settings of their everyday life, where they learn, work, play and love. This organization was also raised during the Bangkok charter for health promotion was advocated.
(3) Therefore, schools need to come up with health intervention strategies and provide healthy environment for students school health and provide healthy environment for students, school health services which comprise components such as health services which components such as health services which comprise components such as health services which comprise component such as health services, health education ,healthy environment, physical activity programmer, counseling, psychology, social services, nutrition services, improving employee well-being and family society involvement approaches are said to contribute to the academic performance of student in various ways.
2.1.2 	THE NEED FOR SCHOOL HEALTH SERVICES
	Kwarapoly student were given the opportunity to visit the school health centre, however health is arguably one of society most important values and has been privatized as one of the key objectives of the sustainable development goals 	Since schools bring large numbers of student and staff together prudence dictates that as in any workplace a system-must be in place to deal with such issues as first aid, medical emergencies, and detection of contagious condition that could spread a group situation. Unlike other workplace, however a system must also be established in schools to provide routine administration of medication since student especially young ones may, not be able to assume this responsibility themselves, and concern for substance abuse has led to policies in most schools that prohibit older students require that schools provide the services necessary for these students to receive an appropriate education such services might include monitoring vital signs, changing dresses. Characterization, tube feeding, or administering Oxygen, Schools have little or no choice in providing such services for they are dictated either by legislature mandate or by precautions pertaining to risks and liability
	Services such as screenings and immunization arc also widely accepted as belonging in the schools, with motivation having to do more with access, efficiency and economics of scale than with liability. Since schools are seen by many observer as the logical site for services that are based on public heath principle of population-based prevention. Depending on health issue, One approach may be superior to the other, or a combination of the two may be appropriate. For example, the national cholesterol education program recommends a population-based approach 10r implanting dietary guidelines for children, combined with a high risk based on family history [star field an viver, 1995]
	Providing health care in an educational setting requires consideration of separate and sometimes conflicting standard about client's right to obtain health care and requirement for educators and healthcare providers to protect the privacy of their client records. Moreover, since the student population includes both minor and those who have reached the age of majority, each group requires a different procedure in order for schools to comply with legal guidelines about access to health care and confidentially of records. In most state the age of majority is 18, but in a few it is 19 [English et al [1995].These variables 'create a complex matrix of overlapping and Contradictory requirement for health care providers in school settings who provide services to children and adolescents, some of whom have developmental delays that require guardianship past the age of majority [Larson, 1992]
	When schools provide Health care, they often file health records as part of the student cumulative educational records this is particularly important and necessary to facilitate by official health agencies of school system compliance with immunization and other public health requirements and to allow orderly transfer of student records to other schools and colleges. Therefore, the privacy of records for students who may have the legal right jeopardized educational records
2.1.3 SOCIAL MEDIA HEALTH COMMUNICATION ACTIVITIES IN NIGERIA
	Mass media remain a key component and veritable tool in the campaign toward sustainable health development in Nigeria. This is so because through adequate health communication and campaigns on issues of health such as drug abuse. Vaccines immunization, health insurance care, family planning programs, healthful living practices, prevention practices, cure eradication of disease e.t.c. The mass media have proven to be very concern about our health development.
	In this discourse, an attempt will be made to highlight some media health communication activities in Nigeria these will include;
POLIOMYELITIS VACCINE CONTROVERSY: In 2o03 and 2004 the fight against the eradication of poliomyelitis suffered a serious setback in the Northern part of Nigeria owing substantially to wide spread rumors and misconception among Muslim over the safety of the vaccine .The federal government had to engage the media in conjunction with the traditional rulers to alley these fears through health communication on the polio virus and the safety of the vaccines
FAMILY PLANING PROGRAM: The media in Nigeria were seriously engaged by the government on the issues of family planning. Through media-health communication on the subject. The socio-economic consequences of an unplanned family were drummed into the consciousness of Nigerians. The media highlighted the health implications to the women who go on having children every year and the economic consequences which facilitate another needs. The media health communications on this subject resulted in family planning consciousness amongst Nigerian
HEALTH COMMUNICATION ON MMUNIZATION: In Nigeria, immunization sessions are organized and screened on the television on regular basis. I n recent times, during these immunization sessions health stakeholder address women on their vital roles as mothers of the Nigeria children. The radio too had been put to very effective use in promoting the program to the masses, especially those that do not have access to the television programs
MALARIA CONTROL: Media health communications have aided in the fight and control of malaria. Through this means, the people have been sensitized and educated on the cause and ways of checking the spread and treatment for the disease .However, it is the area of checking or controlling malaria that the media, especially radio in Nigeria has played a significant role. This is because malaria seems to be endemic amongst the poor of the society who require being educated on the causes and intervention methods, 
	Thus radio talks, drama etc. are organized on regular basis in order to educate the poor masses on how to fight mosquitoes. Media communication on malaria program such as roll-back malaria is carried emphasizing why we should sleep under nets and keep our environment clean.



2.1.4	 CONCEPT OF SOCIAL MEDIA
	Social media is the term often used to refer to new forms of media that involve interactive participation often the development of media is divided into two different ages "the broadcast age and the interactive age". In the broadcast age, media were almost exclusively centralized where one entity such as radio or television station, newspaper company, or movie production studio-distributed messages to many people. Feed to media outlets was often indirect, delayed and impersonal-mediated communication between individuals typically happened on a much smaller level usually via personal letters, telephone call or sometimes a slightly laser scale through means such as photocopied family letters.
	All social media involve some found of digital platform, whether that be mobile or stationary. Not everything that is digital, however, is necessary social media. Two common characteristics help to define social media, first social media allows Face book user viewing of what others are posting, usually, at base minimum, a profile must be created that allows for the beginning of the potential for interactive that quality in and of itself sets social media from traditional media where personal profiles are not the norm. Secondly, and in live with their participating native. Social media involve Interaction. This interaction can be with established friends, family or acquaintance or with new people who share referred to as novel, as they continue to be integrated into personal and professional lives they become less noticed and more expected
	With the rise of digital and mobile technologies, interaction on a large scale become easier for individuals than ever before and as such, a new media age was born where interactively was placed at the centre of new media functions. One individual could not speak too many, and instant feedback was a possibility. Were citizens and consumers used to have limited and somewhat muted voices, new they could share their opinion with many. The low cost and accessibility of new technology also allowed more options for media consumption than ever before and so instead of only a few news outlets, individual now have the ability to seek information from several sources and to dialogue way other via message turn about the information posted at the cure of this ongoing revolution is social media
	Social media is a result of the rapid technological development in the field of information and communication. In contract to traditional printed media like textbook, social media allows people to post comments poor information [winner et al, 2019) namely, social media platforms are online and typically built on user-generated content to create, share, and comment on. The types of social media include:
1. 	TRADITIONAL SOCIAL NETWORKING SITES
	Traditional social networking sites are a great way to amplify the voice and connect with audience. These flexible platforms are designed to help share both text and visual content with whomever you like. They share features, Linkedin, X formerly twitter, threads.
2. 	IMAGE -BASE SOCIAL MEDIA
Almost all image-base social media platform are great for social commerce. They offer various Ways to shop-in app and eliminate the need to drive traffic to an external site. Examples; Instagram, Pinterest, Snapchat, Tiktok [Photomgde] .It is used for visual storytelling, brand-building, social commerce
3. 	SHORT-FORM VIDEO SOCIAL MẸĎIA
	Short-form videos are great for driving brand awareness and bringing products to life. This type of content is quick to film and edit, making it perfect for business with a lean social media team. Examples; Instragram reels, Tiktok, Youtube shorts, in most cases between five seconds and ninety seconds long
LIVESTREAM SOCIAL MEDIA
	Live streaming popularity exploded during the pandemic. By late 2022, nearly 30 percents of Internet users aged 16-64 were watching live streams every week. Examples: Face book live. Instagram live, Tiktok live, Twitch, Youtube used for broadcasting live video to many viewers at once, It can be used to launch new products. interview well known guest, or hosting AMA session.
5. 	DISCUSSION FORUMS
	It can be challenging for brands to crack discussion forums users can be naturally wary of businesses inserting PR-speak into a community oriented space, examples; Reddi Quora. It is used in asking and answering questions, networking and forming communities aroi und niche-and interest based topics
6. 	PRIVATE COMMUNITY PLATFORMS
	This includes; Discord, Facebook groups, patron and slack. It used for creating communities with the possibility of requiring registration or other screening measures for new members. They can bond over shared challenges and help answer each other's question without the distraction of unrelated conversations
7. 	DECENTRALIZED SOCIAL NETWORKS
Examples; blue sky, Mastodon.
	It is used for building brand awareness, engaging with community and monitoring ongoing conversations, connecting with users to do community outreach and run UGC campaigns conducting market research using social listening. Mastodon is a non-profit organization and they are unlikely to ever allow advertising. Blue sky remain invite only and ad-free still plenty of business are operating on both platform Social media platforms as online networking sites that enable you to communicates. interact, share and display everything that you want to highlight. Social media is a an integral part of our lives
1. Communication
	The tools that are used in communication sectors are basically a much known form of social media platform. These tools include Blogs and websites where you are provide an ability to create articles and blogs to Interact, communicate, inform and empower your audience with the help of these platforms, individuals are able to build strong personal relationships with each other
2. Opinion/Reviews
	Nowadays, we provide reviews for every single thing that we see for examples "Amazon", the reviews and rating there helps in deciding the products we want. Discussion can come up by asking the users to share their reviews or opinion on your posts
3. Collaboration
	Most of us use many different tools that have a social aspect attached to them and we use these tools on a regular basis as well
4. Brand monitoring
5. Entertainment
6. Media sharing
7. Paid advertising
BENEFITS OF SOCIAL MEDIA AND THE DISAVANTAGES
	Having a social media presence is crucial because one provider can reach family members and friends of their employees and patients. There are various professional reasons to use social media which include;



1. PATIENTS USE SOCIAL MEDIA SITES
	As of 2022, there are about 4.48 billion social media users worldwide and this number is highly unlikely to go down in the coming years about 80 percent of patient used the internet to make one health care-related search in the past year and that numbers is likely more. The idea is to get into patients social media feed. That way you can offer advice and lead people to the networks that meet their needs best. Most people like the idea of having control over their lives and benefit they receive, still each organization must focus on the business aspect of their healthcare practice
2. EASILY BUILD RELATIONSHIP WITH PATIENTS
	The healthcare industry is focused on speech things. Research must be done to ensure that they are providing the best services possible. However, patients want to feel that they have close relationships with their physicians communication is crucial, and it's easier to post information and let others control when and how to share it. According to a survey conducted on behalf of the American 0steopathic Association [AOA], roughly 42 percent of adults want to follow their health care professional on social media platform like Twitter or Facebook. Patients feel that the internet is the place to go to connect with all of their friend's physicians and other health employees' can create comments, post information and mention other healthcare facilities to get everyone involved.
3. ATTRACT HEALLTHCARE PROFFESSIONALS TO THEIR WORKPLACE
	Research shows that 90 percent of physician use social networking site and 65 percent of them use social media for professional reasons. If your goal is to find more doctors and nurses to join your company, its crucial to have an online presence from his aspect information are easily converse through social media platforms
DISADVANTAGES OF SOCIAL MEDIA USAGE
1. Security risks
	One of the biggest fears social media users have is that their private information might get stolen. At the beginning of 2018, more than 56 percent of the compromised dates records cover 4.5 billion of them were from social media issues
HIPAA now provides specific rules for safe online posting. This includes the censorship or elimination of a patient's name ,health insurance or social security number, birth rate or photos and also entitles the patient to delete specific details about a rare illness such as its diagnosis and Its dates.
2. 	False Information
	Most people worry about false information popping up in healthcare social media marketing tactics, and it happens quite a bit. lt actually takes six times as long for the truth to reach 1.500 people as it does falsehood. the health of such patients is at stake here as social media is known for promoting inconsistent information
	About three-fourths of the tip health stories in 2018 contained false information or were misleading with that, most people on: social media focus solely on the headline and don't even read the content
3. Time Consuming
	Having a social media presence isn't easy because it is a. time-consuming task. Even if you only Use one or two social media accounts. You must produce new Content all the time and keep the buzz going. On top of that the result are not immediate, you could share things for months before you build a large following. There are so many: other health care facilities competing for the time of each user of social media, so the struggle of being the best never fully goes away
4. The Danger of Self-Diagnosis
	Through potential patients tend to do at least one healthcare related search each year, they turn to social media to self-diagnosis. They may go to a page to find information about their condition instead of booking an appointment with at hospital. Most individual felt ashamed to ask the physician or someone around them in order not to feel intimidated rather go online and ask series of question on what is happening to them base on the question been asked.
2.1.5 	CONCEPT OF ADOPTION
	Adoption is a process whereby a person assumes the parenting of another usually a child, from that person's biological or legal parent or parents. Legal adoptions permanently transfer all right and responsibility, along with filiations from biological parents to the adoptive parents. The concept of adoption, specifically in the context of promoting health products on social media among Kwara State Polytechnic (Kwarapolv) students involves understanding the factors that influence individual to accept and incorporate new health related products for dissemination promotion, and communication of health products, targeting the student population of Kwarapoly. It involves understanding the factors that drive individual Incorporates these products into their lifestyles
	Motivation plays a crucial role in influencing the adoption of health products and social Media serves as a powerful platform for dissemination an bringing up friends that are unknown The social nature of these platforms. Plays a crucial role peer influence and social validation significantly impact the decision making process of students. If health products are portrayed as trendy, socially, acceptable or endorsed by influencers within the student community, the likelihood of adoption increase.
	Kwarapoly students like many in there. Age group, are like motivated by various factors such as the desire for improved well-being, peer pressure influence, and the convenience of accessing health related information on social media platform. The allure of a healthier lifestyle couples with the case of discovering and share health products through social network cam significantly impact adoption rates. 
	The adoption of health products on social media among kwarapoly student is driven by the platform accessibility, the perceived effectiveness of the products, and the social dynamics inherent in the student community. A strategic approach that consider these factors can be instrumental in promotion and fostering the adoption of health products among the student population
FACTORS AFFECTING ADOPTION OF MESSAGES
	The adoption of messaged promotion health products on social media among Kwara State Polytechnic (Kwarapoly] student is influenced by several factors which include;
i. 	The reliance and perceived benefit of health product play a crucial role. If student perceive the product as addressing a genuine health concern or improving their well- being they are more likely to adopt the message
ii. 	The credibility of the source is essential, students are likely to be influence by messages share by reputable health organization or endorse by trusted individuals. Trustworthy information increase the likelihood of message adoption
iii. 	The effectives of the promotional message itself play a crucial role, clear and compelling messaged that resonate with the student needs and preferences are more likely to motivate adoption.
	Social influence is another significant factor. If students observe their peers adopting health products promoted on social media. They may be more inclines to follow suit due to the social validation associated with such behaviors.
	The adoption of health promotion messages on social media among student is influenced by various ways in the sense that. The mode of delivery also affects adoption social media platforms with engaging and visually appealing content tend to capture the attention of students more effectively creative an interactive messages are more likely to be shared and discuses among peers increase the chances of adoption.
	As noted by Rogers (1995], adoption is conceived as a social change process in which an innovation is communicated over time among members of a social system. Adoption includes the evaluation of an innovation to determine if it will best satisfy the needs of the prospective adopting organization as well as the sustained use of the innovation commonly referred to as full implementation 
	Computer system is a significant factor in hospital information system, if a computerized medical clinic loses its system and is unable to track billable procedure, many patients and much revenue will be lost .Direct consequence of a computer information system failure is obviously that the organization has to get along without the computer for a while if the computer is central to the organization purpose the failure can result in a substantial cost.
PROMOTION OF SOCIAL HEATH PRODUCTS ON SOCLAL MEDIA
	The promotion of social health products on social media among Kwara Polytechnic student is likely motivated by the platforms wide reach and influence on their demographic. Social media provides a convenient space for engaging this tech Savoy audience fostering awareness and encouraging the adoption of health products, students been active users of these aligns with their lifestyles. The interactive nature of social media allows for direct communication and feedback enhancing the efficacy of health product promotions
	Social media serves as a collaborative dissemination platform to reach and influence the target audience and deliver health related information. It can provide efficient. Unabiquotous and user friendly approaches to attract large numbers of participant and demonstrate certain level of engagement with the health related messaged. Faccbook, twitter, goggle, binge and buzz are new terms but they are used every day by millions of people across the world. The impressive growth in social media has been fascinating to watch, but intriguing as well when you consider the multitude of applications these tools have unleashed and their potentials to influence population health.
	Social media holds considerable potential for health promotion and other health intervention actives, as it addresses some of the limitations in traditional health communication by increasing accessibility, interaction, engagement, empowerment and customization. The use of social media increases the potentials for easy access to preventive medicine interaction with health care providers; inter professional communication in emergency management and public health
	However, more research is needed to determine it's ongoing term effectiveness and to maximize the strategic presence of health organization on social networking websites. It provides encouraging information about the possibilities of using social media to improve access to health behaviour change .It is essential for social media, in order to modernize strategies to reach all age group and to tailor programs to current communication trends, all of which are offered at a relatively low cost. 
	Social media, social networking, health promotion, health communication, online health information, emergency management inter professional communication.
USES OF HEALTH PRODUCTS AMONG STUDENTS
	Health products are defined as that substance which gives energy or make the body healthy, the usage of health products among student is approached with caution. It's always advisable to consult with a healthcare professional or a registered dietician before starting any new health products, as they can provide personalized guidance based on your individual health status, goals, and any potential interactions with medications or existing health condition. Some commonly use health product include
1. Vitamins and supplement; these include, multivitamins, specific vitamins [such as vitamin D, vitamin C or B-complex vitamins] minerals and other dietary supplement. They are often taken to supplement nutrient intake or address specific deficiencies
2. Herbal remedies; these are products derived from plants or plant extracts, such as herbal teas, herbal supplements or essential oils. They are often used for their potential health benefits, although it's important to note that scientific evidence supporting their efficacy can vary
3. Probiotic: these are live bacteria or yeast that are believed to promote a healthy gut microphone and improved digestion. Robotics can be found in supplement form or in certain fermented foods like yoghurt, couches or sauerkraut.
4. Protein providers; These are powdered supplements commonly used by athlete or individual aiming to increase their protein intake. They can be made from various sources, such as Soy or plant-based proteins
5. Fitness Equipment: This category includes items like exercise machines, weights, resistance bands, yoga malt and other equipment used for physical fitness and exercise.
	World Health Organization [WHO] promote school health programmes as a strategic Means to prevent important health risks among youth and to engage the education sector in influencing health promotions In 1986 the World Health Organization asserted health is created and lived by people within the settings of their everyday life; where they learn, work, play and love.
	This argument was also raised during the Bangkok charter for health promotion where the setting-based approach to health promotion was advocated. Therefore schools need to come up with health intervention strategies and provide' healthy environment for students school health services. Which comprise components such as' health services, health education, healthy environment, physical activity programme, counseling,
	Psychology, social services, nutrition services, Improving employee wee-being and family society involvement approaches are said to contribute to the academic performance of students in various ways. Health ls arguably one of the society most Important values and has been prioritized as one of the key objectives of the sustainable development goals. Social media usage advent can be with establish friends, or acquaintance or with new people who share referred to as novel, as they continue to be integrated into personal and professional lives they become less noted and more expected. 
	With the rise of digital and mobile technologies, interaction on a large scale became easier for individual than ever before and as such, a new media age was born where interactively was placed at the centre of new media functions. One individual could not speak to0 many, and instant feedback was a possibility, Where citizens and consumers used to have limited and somewhat muted voices, new they could share their opinions with many. The low cost and accessibility of new technology also allowed more options for media consumption before and so instead of only a few news outlet, individual now have the ability to seek information from several sources and to dialogue with other via. Message about the information posted at the cure of this on-going revolution is social media.
2.1.6. BRIEF HISTORY OF SOCIAL MEDIA
	In less than a generation, social media has evolved from direct electronic
Information exchange to virtual gathering place to retail platform to vital 21 century marketing tool
	How did it begin? How has social media affected the loves of billions of people? How have businesses adapted to digital lifestyle? How do marketing professionals use social media? It's all part of story of social media ongoing evolution
2.1.7. THE USE OF SOCIAL MEDIA HEALTH PRODUCTS
	Social networks have become one of the best places to conduct a fruitful marketing campaign for health products. These network under a good strategy and scripts, bring benefit to a brand but the absolute queen of healthy living is instagram.
	Next, we will review the keys to current health marketing and the reason why social network. are so successful in relation to fitness and health. Social networks are the space where millions of people seek information and discover the content of interest one of the main objectives of consumer today is to lead healthy life habits. If we read stories or watch videos that teach us new habits, discover product or services that we did not know and observe people who inspire us to improve every day, we will have more chances to succeed in our healthy go.
	In social network, we share our achievement and aspiration more or less sincerely, that is why we search the internet for reference to follow. Hundreds of account promotes exercise and respect for health as a way of life, and brands have seen the vein that this means to increase sales or retain new customers.
2.1.8 HEALTHY STRATEGIES: HEALTHY MARKETING
	An online marketing agency specializing in health product must be up to date on what is happening in the networks and it is the key to understand very well which strategies and levels to use. So to use them to increase the sales of a product or services and give greater value to a brand value to its target audience. At present there is a concern in society about food and proper habit to lead healthy life organic products; vegetarian food and supports t) keep fit are booming, organic beauty product, coconut oil derivative tooth whitening and so c1. They have in social network their point of connection with an audience that seek a type of ca e that explain a story beyond to price of its characteristic
2.1.9 	BENEFITS OF HEALTHY MARKETING
	It is clear that if a person influencer of health life speaks marvel of a product or services we will humanize the brand and increase its attractiveness to the consumer. According to a study prepared in 2016, 55% of consumer say that they trust more in the content that are generated in thus type of profile than in any other means of the marketing campaign.
	Health marketing is discipline leveraging traditional marketing techniques and research driven to protect and promote the health of individuals, communities, and population. Health marketing strategies are essentials for facilitating a broad, range of health behaviour change, from quitting smoking and reducing alcohol consumption to promoting safe sex and adherence to medication regimens
1. There should be lectures, enlightens on the effect of self-medication rather visit the care centre in the school or around your vicinity
2. Health center in the school inspire student strength with great visual impact
3. The health center take care of both student, staff and non-staff through direct contact
2 .2	THEORITICAL FRAMEWORK
2.2.1 	DEVELOPMENT MEDIA THEORY
	The development media theory was formulated by Mcquail in 1989.As a theory development media seeks to explain the normative behaviors of the press in developing countries [Asamah 2011],0kunna [1999]affirms thus; development media theory came into existence to conceptualize the relationship between the mass media and the political system in developing countries, because none of the four classical theories adequately described thus institution linkage" In effect development media theory was basically propounded to reflect developing nations primary engagement of the media for development course.
	Development media theory owes its evolution to the UNESCO problem around the world especially as it relate to the imbalance developing world. Ndolo (2005] speaking on this theory presents that it is opposed to dependency and foreign domination and arbitrary authorities while accepting economic development and nation building as over finding objectives.
	The development media theory according to Okunna [1999),accepts that economic development and nation building should take precedence over some freedom of the press and of individuals, Okunna assertion implies that the development media theory demands that the media subjugate themselves to the political, social, economic, cultural and health needs of the nation
	Asamoh [2011] simplified the theory thud it is all about positive engagement and usage of the media in national development for the autonomy and cultural identity of the particular nation. Defluer.M and Rok each[1989] note that the basic concept about this theory of communications is the idea of reporting or writing about development issues in developing countries which do not from the agenda of international media discourse 
	MC Quail [1987] identified the major tenets of the development media theory as follows
1. Media should accept and carry out positive development tasks in line with nationally established policy
2. Freedom of f t the press should be opened to restriction according to economic Priorities and development needs of the society
3. Journalist and other media works have responsibility as well a freedom in their information gathering and dissemination tasks
	Going by this theory, the dissemination of information and news on all subjects that makes for positive development of developing nation becomes and imperative of the media. It is on their promise, that the media health communication becomes an imperative for sustainable health development in a developing country like Nigeria and other third world countries
2.2.2 	SOCIAL RESPONSIBILTY THEORY
	The social responsibility theory was conceptualized, devoid of the inadequacies and abuse of the libertarian theory of the press. In 1947Robert Hutchins was appointed to chair the Hutchin's commissions which reviewed the libertarian theory and made some recommendation for which the social responsibility theory was conceive. Ravi [12] believes that the social responsibility theory is an extension of the libertarian theory since the media recognizes that it is their responsibility to resolve conflict through discussing and promoting public opinion consumer action, private rights, and important social interests. The theory states that it is the, moral obligation of the media to consider the general needs of the society when making decisions in journalism to produce the greatest good for the greater number of people. This connotes the ulitltarian undertone.
	MC Quail [13] in a more detailed and conspicuous view, highlighted the basic assumptions and underpinning of the social responsibility theory. He stated that media should accept and fulfill certain obligations to the society and should be met with high professional standard of accuracy, balance, truth, in formativeness, and objectivity, He continued that journalist and professional should be accountable as well as the employers and the market. In addition, the media should reflect and respect the diversity of the society and give room for pluralism as wells as diverse points of view and right of reply, The social responsibility theory will be the framework for which this discourse will be anchored on as it will evaluate, interrogate and X-ray the critical principles and assumption of this discourse
2.3 	EMPIRICAL REVIEW
	Adewale and Bolarinwa [2016] investigate on awareness and coverage of the national health insurance scheme among formal sector workers in llorin, Nigeria. It 1s important to assess the level of coverage of the scheme among the formal sector workers in Nigeria as a proxy to gauge the extent of coverage of the scheme and derive suitable lessons that could be used in its expansion. This is cross-sectional, descriptive survey carried out among formal sector works in llorin Kwara State Nigeria. A stratified sampling technique was used to select study participant, A self- administer questionnaire was used to collect data from respondent. Data was analyzed with the spas. Ethical approval to conduct the study was obtained from the Bowen University Teaching Hospital Research Ethics Committee. A total of 370 people participated in the study. Majority, 78.9% of the respondent were aware of the NHIS, however only 13.5% paid for health care services through the NHIS logistic regression analysis shows that respondent with post- secondary education [or 9.032-cl-2.562-3 1.847,p-0.0001Jand in federal civil services [or-2,679,cl-1.036-6.929.p-0.042] were over nine and three times more likely to be aware of the sachem than others. Coverage of the scheme among the respondent was impressive. A lot still need to be done to fast- track the expansion of the scheme among this sector of the population. 
	Samuel and Fadekemi [2015] in their stuff focused omen health information needs and utilization among youth adults’ correlation research designs was adopted for this study using descriptive survey method. Questionnaire were designed and used as survey instrument. The target' population for the study was young undergraduate within the ages of 16-25 years. Federal University of Agriculture and crescent university were selected because they are the twin universities within the city of Abeokuta; the study used 25% of undergraduate students from each of 35 departments that made un 8 colleges in the two universities for the study. Hence, the sample size for this student was 1,745 young adults. Total number of 1,745 copies of questionnaire was administering to the respondent. This study finds that nutrition ranked highest followed by water treatment, sanitation and diagnosed medical condition among the health information to avoid unwanted pregnancy, unsafe abortion and HIV/Aids infection. Access to health information was mostly through textbooks, newspaper school brochure, and magazine.
	In addition, the study finds that they also need access to electronic media like radio, television, internet and GSM mobile phones
	Liette lapointe et al (2014] in the paper titled creating health awareness a social media enabled collaboration discuss in detail the room for health institution to use social media as a tool to make people aware of disease, exclusively cancer. The online community created by social media connects people in a single band and health institutions make use of this feature, social media is connected to individual s, patient, friend, school, family member: as well as different organization [NGOs healthcare support] Health organization use the platform to confirm, educate, support, share and raise fund which finally helps user in prevention, detection and to make necessary steps for treatment.
	Renee E Framing et AK [2011] studies the rake of social media informing university student on health education. The student posted series of health related questions on internet where the discussion, opinion, view started. The health educations took the turn to answer these questions, where respondent posted further that they feel, more informed about health and fitness than before, they also felt the need to access health related website and following health pages to remain updated.
	Mary Catherine smith et AK [2014] in their article they deal with the potentiality and possibility of social media to disseminate health education among rural border Populations along the USA/Mexico borders youth getting information to their closed ones females getting information on social media about mammograms infirm their Brand mother to do so by tweeting the study also revealed some of the limitation sited simultaneously and anyone can produce such content easily. So, the lack of credibility remains a challenging factor.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
	This section of a research study is clearly a road map that details the process a Study will take. It explains in clear terms procedure through which a research data will be gathered, processed and analyses. It enables the reader to understand all the approach and methods used to reach conclusions Research methodology offers hints on the specific procedure for collecting and analyzing necessary data to solve the problems being tackled in a research where the research background, research design, population, sampling size, and technique, data collection, procedure and data analysis are clearly explained.
	In Research Methodology we tend to have two approaches which is Qualitative and
Quantitative Research Methodology
	Qualitative research methodology aims and objectives are primarily exploratory in nature which focuses on collecting and analyzing words [written or spoken] and textual or visual data whereas quantitative research focuses on measurement and testing using numerical data
Quantitative approach aims and objective are looking to measure or test something in which they are confirmatory and in thus I consider a quantitative data collection method which is survey.
3.1 	RESEARCH DESIGN
	These chapters’ deals with the various means and procedures employed in the process of data and information gathering. The study is carried out following some logical steps that will facilitate the achievement of the research goals and to explain the methods of Study employed in this research work.
	Research design is a strategy for answering research questions using empirical data creating a research design means making decision about the overall research objectives and approach. This examines the method used in gathering the necessary information and source of data that will be used.
	According to Andrew B Kirumb i[2018], Research design is he set of procedures and methods used for data analysis of different variables used in research model.
	Barrot[2017], research design is defined as the logical and coherent overall strategy that the researcher used to integrate all the component of the research study.
Research design, Target population, sample and sampling technique, instrumentation, validity and reliability, sources of date, and method of analysis
3.2 	POPULATION OF STUDY
	According to Adeleke [2013], population is the aggregate of all elements define before proper selection of the sample is made. In this study the population comprises of student of Kwara State Polytechnic which we be estimated to a particular figure due to a large population of the students Akinlabi / Owolabi 2009, define population as the total set of observation from which as sample is drawn and Adeniyi [2011] see it as the total number of large arbitration of people in one geographical area The targeted populations are the student in different institute of Kwara State Polytechnic, Ilorin. The student of Kwara state are the respondent intended to use for this research. According to the academic system of the institution there are six institutes in the school which are Institute of Applied Science, Institute of Environment studies.
	Institute of Information, communication and technology, Institute of applied technology and institute of finance, and management studies. five department was chosen to get respondent from different institutes the department are mass communication department, civil engineering department, science laboratory technology department, Business administration management department and from architectural technology Department These entire department have both HND/ND programmes in which each department has their own works. The instrument use in collection of information is questionnaire
	A questionnaire is a research tool featuring a Series of questions used to collect useful information from respondent it remains the best option when a researcher is interested in studying a very large population as it offers uniformity in coding questions. Close ended question is adopted in this project in which there is multiple choice question 1S adopted in this project in which there are multiple choice questions that have precluded responses that respondent are to choose from. It is important for a researcher to ensure that all possible responses are provided for each question.
3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUE
	The respondent needed for this study have made the researcher focuses on different locations to set the respondent. Five departments was chosen to get respondents from mass communication department, 50 from civil engineering department, 50 from science laboratory technology department, 30 respondent from business, administration department, 20 respondent from architectural technology department, The total number made it 200 respondent for our research studies. Proportionally, the sample sizes of the study population are; 25% of the respondents are from mass communication department, Another 25% of the respondent from civil engineering department, there is another proportion from the department of science laboratory which cover 25%, 15% from department of business administration and 10 from architectural technology department
Table B.1 The population of each respondent department
	Department

	Population


	Mass Communication

	3,801


	Civil Engineering

	2,762


	Science laboratory Technology

	4,101


	Business Administration and management

	3,977


	Architectural technology

	1,050



3.4	RESEARCH INSTRUMENT
	The instrument used to elicit response for this study is a structured questionnaire designed to elicit nominal repose. To generate nominal data, a frequency count is made for each question in the measurement scale. The frequencies were presented separately for group response.
The questionnaire is divided into two parts, in which the first part caption the personal data of the respondent while the parts B caption the relevant questions that this research tries to proffers answer to which various forms of responses option such as
	Strongly agree (SA)
	5

	Agree (A)
	4

	Neutral (N)
	3

	Disagree (D)
	2

	Strongly disagree (SD)
	1


3.5	VALIDITY AND RELIABILITY OF INSTRUMENT
	Validity is a way or mechanism of determine that certain instrument, variables or data can measure what they are designed to measure by a researcher actually corresponds to a real world, Reliability, on the other hands is concerned with the consistency of an instrument in measuring what it is designed to measure' Since the data collection instrument (questionnaire) is a standard instrument of gathering data. It will give accurate and unrated data for effect and efficient analysis.
3.6	METHOD OF DATA COLLECTION
	The measuring instrument to be used in collecting data is question. The questionnaire involved cover the postulation research question as in chapter one open- ended and close-ended question should be included in the questionnaire
The data in this study will be collected by the researcher using questionnaire.
This was to enhance efficiency in retrieving completed questionnaire and to enable the researcher have physical contact with respondents. Questionnaire is organized and encourages respondents to provide accurate and complete information from a large number of people within a period of time.
3.7	METHOD OF DATA ANALYSIS
	Data analysis is the process of systematic applying statistics and or logical techniques to describe and illustrate, condense and recap and evaluate data.
Frequency table will be used to analyze the collection of raw data were translated into percentage to enable the gathered which is based l on actual reaction from the respondent with the questionnaire administered.




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0.	INTRODUCTION
	This chapter focuses on data presentation observed from the distributed questionnaire.
	The Institutional characteristics and background of respondent of the questionnaire would be considered. However, explanation of the elements under consideration is grouped on the basis of gender, age, marital status, education level, and occupation. The analysis is based on the Responses of the respondents which contain relatable information on "ASSESSING THE MOTIVATION FOR THE PROMOTION AND ADOPTION OF HEALTH PRODUCTSON SOCIAL MEDIA AMONG KWARA POLY STUDENTS. The respondent of the questionnaire Are Kwara state students
4.1	DATA PRESENTATION
	According to Okoro and Nwafor (2013) data presentation is the process of organizing, summarizing and using representing data in a way that is easily understand able and meaningful to the audience. It also refers to the organization and presentation of data into table graph, chart e.t.c. In this research project, the instrument for the study was administered to random student selected in Kwara poly and it was distributed to 100 people. The questionnaires consist of two sections (A and B) of 21 questions which are relevant to this study Gender

SECTION A: ANALYSIS OF DEMOGRAPHIC SEGMENTS
Table 1: Sex Distribution of Respondents
	GENDER
	NUMBER OF RESPODENTS 
	PERCENTAGE%

	MALE
	44
	44%

	FEMALE
	56
	56%

	TOTAL
	100
	100%


Source: Research survey, 2025
Table 1: Show that 44 respondents representing 44% are male while 56 respondents
Representing 56% were female. This table shows that majority of the respondents are female.
TABLE 2: age distribution of respondents
	Age 
	NUMBER OF RESPODENTS
	PERCENTAGE%

	18-25 yrs
	52
	52%

	26-35 yrs
	13
	13%

	36-45 yrs
	35
	35%

	Total 
	100
	100%


Source: Research survey, 2025
Table 2 shows that 52 respondents representing 52% fall within 18-25years, 13 respondents representing 13% fall within Zó-35yrs. While 35% fall under 36-45yrs.
This table shows that Majority of the student or respondent are within 18-25yrs
Table3.0ccupations of the Respondents
	Occupation 
	NUMBER OF RESPODENTS
	PERCENTAGE%

	Students 
	72
	72%

	Civil servant 
	2
	2%

	Self employed 
	26
	26%

	Total 
	100
	100%


Source: Research survey, 2025
Table 3 shows that 72 respondents representing 72% fall within students. 2 respondents representing 2% are civil servants while 26 respondents representing Divorced 26% were self employed. This table shows that majority of the respondents are students.
Table 4: Marital status
	Marital status 
	NUMBER OF RESPODENTS
	PERCENTAGE%

	Single 
	50
	50%

	Married 
	33
	33%

	Divorce 
	17
	17%

	Total 
	100
	100%


Source: Research survey, 2025
Table 4 shows that 50 respondents are single, 33 respondent representing 33% are married which imply that majority of the respondent were single. 
Table 5: Religion of the Respondent
	Religion  
	NUMBER OF RESPODENTS
	PERCENTAGE%

	Islam 
	32
	32%

	Christian
	64
	64%

	Other 
	4
	4%

	Total 
	100
	100%


Source: Research survey, 2025
Tables 5 shows that 32 respondents representing 32% are Islam while 64 respondents Representing 64% are Christian, This table shows that majority of the respondents are Christian
Table 6: Educational Qualifications of the Respondents
	Educational qualifications
	NUMBER OF RESPODENTS
	PERCENTAGE%

	SSCE/WAEC/
	21
	21%

	NCE/OND
	24
	24%

	BSC/HND
	55
	55%

	Total 
	100
	100%


Source: Research survey, 2025
	This table shows that 21 respondent representing 21% are SSCE/WAEC, 35 respondent are NCEOND, while 55 respondent representing 35%% are BSC/HND, This means that the majority of the respondents are BSC/HND

SECTION B: RESEARCH QUESTION
Table 7: How frequent is the social media for product marketing?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Very Frequent
	51
	51%

	Frequent 
	27
	27%

	Seldomly 
	22
	22%

	Rarely 
	-
	-

	Not at all 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	Table 7 shows that 51 respondents representing 27% are frequent while 22 respondents are seldomly. This table shows that 51 respondents representing 51% is frequent with social media for product marketing
Table 8: To what extent do you come across health product advertisements on social media?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Large extent 
	39
	39%

	Medium 
	51
	51%

	Average 
	10
	10%

	Total 
	100
	100%


Source: Research survey, 2025
Table 8 shows that 39 respondents picked large extent, 51 medium representing 51% while 10 respondents picked average. These tables show that 51 respondents representing 51% mostly come across health product advertisements on social media.
Table 9: How often do you use social media?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Multiple times a day 
	48
	48%

	Once a day 
	27
	27%

	Few times a week
	25
	25%

	Rarely 
	-
	-

	Total  
	100
	100%


Source: Research survey, 2025
	Table 9 shows that 48 respondents representing 48% use social media multiple times a day, while 27respondents once a day, and 25% few times in a week. This table signifies that 48 respondents (majority) often use social media.
Table10: What is the degree of social media patterns used in promoting health product for?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Very Frequent
	26
	26%

	Frequent 
	50
	50%

	Seldomly 
	24
	24%

	Rarely 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	Table 10 shows that 26 respondent representing 26% are very frequent, while 50 respondent responses frequent, and 24 picked seldomiy. This table shows that 50 respondents picked the degree of social media patterns used in promoting health product for student
Table 11: What is the audience perception of social media usage in promoting health product?
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Yes, frequently 
	42
	42%

	Occasionally 
	33
	33%

	No, never
	18
	18%

	Not sure
	7
	7

	Total 
	100
	100%


Source: Research survey, 2025
	Table 1l shows that out of 100 respondents 42 choose. Yes, frequently and 33 were Occasionally, 18 were No, never while 7 comprised as (7%) responses are not sure implies that 42 responses picked Yes, frequently in the audience perception of social media usage in Promoting health product
Table 12: Social media helps to promote health product and health awareness?



	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Yes, I agree
	51
	51%

	No I don’t 
	30
	30%

	Neutral 
	17
	17%

	Disagree 
	2
	2

	Total 
	100
	100%


Source: Research survey, 2025
Table 12 shoes that 51 respondents agree while 30 respondents don't, 17 responses picked neutral and 2 respondent disagree. This means that majority of the respondent agree that social
Media helps to promote health product and health awareness
SECTION C: THERE REQUIRERESEARCH STATEMENT
This implies picking strongly agreed, Agreed, Neutral, Disagreed and Strongly disagreed
Table 13: Social media platforms offer health care professionals away to engage with the public to driven in sights
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	30
	30%

	Agreed 
	55
	55%

	Neutral 
	13
	13%

	Disagreed 
	2
	2

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	This table shows that 30 respondents (30%) ticked I strongly agreed, 55 respondents picked agreed, 13 respondents choose neutral while 2 respondents choose disagreed.
	The table shows that majority c of the responses agreed that social media play form offer health care professionals away to engage with the public to driven insights
Table 14: Social media is one of the fastest ways of the fastest was of getting consumer attention
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	52
	52%

	Agreed 
	28
	28%

	Neutral 
	20
	20%

	Disagreed 
	-
	-

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	This table shows that 52 respondent representing 52% strongly agreed while 28 respondent representing 28% agreed. This means that majority of the respondent strongly agree that social media is one of the fastest way of getting consumer attention and minority picker the rest
Table 15: Social marketing for health is sequential l systematic process which centers in the target audience to achieve specific behavior goal
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	52
	52%

	Agreed 
	28
	28%

	Neutral 
	20
	20%

	Disagreed 
	-
	-

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	Table 15 shows that 52 respondent strongly agreed, 28 responded agreed while 20 picked neutral. The majority strongly agreed that social marketing for health is a sequential systematic process that which centers on the target audience to achieve behavioral goals
Table 16: Many health care managers are working to effectively tool for public health initiatives and raising awareness about various health issues



	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	34
	34%

	Agreed 
	43
	43%

	Neutral 
	20
	20%

	Disagreed 
	3
	3%

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	This shows that 34 respondent representing (34.39%) stingily agreed, 43 responses agreed while 20 choose neutral and 3 respondents choose disagree. This connotes that $3 (43.49%) agreed to many health care managers are working effectively tool for public health initiatives
Table 17: Social media for health care serves or tool to utilize social media to engage patient and consumer
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	42
	42%

	Agreed 
	33
	33%

	Neutral 
	25
	25%

	Disagreed 
	-
	-

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	This table shows that 42 respondent representing (42.4%) strongly agreed, 33 responses agreed while 25 respondents choose neutral. The majority of the respondents strongly agree that: social media for health care serves as a tool working effectively in utilize social media to engage patients and consumers
Table 18: some individuals view social media content as fiction in most towards health products



	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	20
	20%

	Agreed 
	53
	53%

	Neutral 
	19
	19%

	Disagreed 
	-
	-

	Strongly disagreed 
	8
	8%

	Total 
	100
	100%


Source: Research survey, 2025
	Table 18 shows that 20 respondents representing (20.4%) strongly agreed while 53 respondent agreed while 19 are neutral and & respondent wrongly disagree. The majority of the respondents agreed that some individual view social media content as fiction in most case, health products 
Table 19: Social media platform allows individual to be more confident in conversing with other health professionals than visiting the clinics
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	42
	42%

	Agreed 
	29
	29%

	Neutral 
	24
	24%

	Disagreed 
	5
	5%

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	Table 19 shows that 42 respondent representing 42% stingily agreed while 29 respondent representing agreed, 24 picked neutral and 5 choose disagree. The majority of the respondent strongly agreed that social medial platform allows individuals to be more confident in conversing with other health professionals than visiting clinics services which can limit its effectiveness
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	41
	41%

	Agreed 
	19
	19%

	Neutral 
	27
	27%

	Disagreed 
	13
	13%

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
	Table 20 shows that 42 respondent, strongly agree, 19 agree, 27 respondent neutral and 13 respondents disagree. The majority of the respondents strongly agreed that there is a perception that social media may inadvertently exacerbate the digital devices which can limit its effectiveness as a mechanisms tool for students
Table 21: Consumer coke across fake health product on social media
	RESPONSES 
	FREQUENCY 
	PERCENTAGE%

	Strongly agreed 
	58
	58%

	Agreed 
	42
	42%

	Neutral 
	-
	-

	Disagreed 
	-
	-

	Strongly disagreed 
	-
	-

	Total 
	100
	100%


Source: Research survey, 2025
Table 21 shows that 38 respondent strongly agree, 42 respondent agree. The majority of the respondents strongly agreed that consumers come across fake health product on social media
4.2	ANALYSIS OF RESEARCH QUESTIONS
These are the analysis of research questions used in the research work that produces the expected outcome of the work done
RESEARCH QUESTION ONE
How frequent is the social media for product marketing?
	Table 7 answered this question 51(51.5%) of the respondents select very frequent, 27 Respondent select frequent while 22 responses choose seldomly. This shows that responses that picked frequent with social media for product marketing. These implies that social media promote, influence product (health) marketing in which 51 respondent selects very frequent and minority picked 27 and 22
RESEARCH QUESTION TWO
How often do you come across health product advertisement on social media?
	Table 8 shows that 39 respondent choose large extent 51 respondent select medium. while 10responses average. This implies the extent at which they come across health product advertisements on social media which implies that majority choose 39 (respondent)
RESEARCH QUESTION THREE
How often do you use social media?
	Table 9 response shows that, 48 choose multiple times a day, 27 respondents choose once a day while 25 picked few times in a week. This connotes that people used social media which means the interaction or engagement of individuals with social media
RESEARCH QUESTION FOUR
What is the audience perception of social media usage in promoting health product?
Table 11 answered this question 42 respondent (42%) select Yes, frequently 33 select occasionally, while 18 picked No, never ana 7 Choose not sure. This table shows that in Promoting health product majority of the respondent’s picked Yes, frequently in the audience perception of social media usage in promoting health products
4.3.	DISCUSSION OF FINDINGS
	The purpose of this study is to examine the degree of social media patterns used in promoting health product for student. The result obtained in the statistical analysis was used to provide answer to this research study. Definite question were asked in the questionnaire to generate answer to each of the questions passed in this study, hundreds (100) questionnaire were administered to the respondents and all the copes of the questionnaire were returned.
	The first research question show in table 1 confined that social media is frequently used by majority of respondents 51 (5l.4%) of the respondents lever very frequent. Z7 selects frequent while 22 respondent select seldomly Table 2 examine the extent they come across health product advertisements on social media in which the responses picked 39 (38.5) as large extent, 51 respondent medium waile 10 picked average. The findings explain that most minorities of the respondents come across health product advertisement on social media. The findings also convey information in this research question that how often do you use social media in which 48 select multiple times a day.27 picked once a day and 25 choose few times a week
	The second research question shows in table 12 explain that social media helps to promote health products and awareness, 51 (51.4%) of the respondent Yes I agree,
39 No, I don't, 17 were neutral and 2 disagree. Table l13 examine social media platforms offer healthcare professionals away to engage with the pubic to drive insights 39 strongly agreed. 55 agreed, 13 were neutral and 2 disagree. This means that majority of the respondent agreed that social media platform offers health professionals to engage with the public to driven insight. Some individual believes that social media has only a limited impact in promoting health products.
	The consequence of these findings is that social media has changes the landscape of health promotion, adoption and motivation social media interaction provides rich data to understand the processes of stage of behavior change and can help it discover the pattern of change in health behaviors in a target population. This confirms to Ineji and Ogar 2021 and Shah et al (2019) have affirmed this hypothesis. The present revelation aligns seamlessly with a well entrenched tenet within the healthcare milieu.
	The assertion that social media integration facilitates. Enhanced communication between patients and healthcare practitioners find empirical validation ostensibly. The utilization of social media emerges as a transformative force, simplifying and enriching communication channels between patents and medical professionals. This phenomenon assumes particular significance in emergency management, sustain its pivotal role in the sphere of health care communication Students (Youth), who engage actively in social media, have moved from the level of just entertainment and the interaction with family and friends, to that involving actively in issues related to health, surgery, emergencies, self diagnosis and many more Another important finding from the research is the fact that through content on Social media many individuals engagement were outstanding likewise the other way round, it is only a fraction that may actually go on to get involved in live demonstration or activities, However, that does not change the date that the internet remains a powerful tool for health product in engagement. This potential participate in health Issues through the social media of course may only be applicable to those who have access to communication facilities. That is, the Issue of digital divide still exists and Students In the rattle areas may still be passing through situations that the social media have no impact on because they lack the access and involvement. Given the ever Changing nature of internet Communication it is necessary to conduct more research in this area to find out how it affect the dynamics of the society in different ways. In relation to youth involvement in health promotion and awareness, there is still need to see how more people can be made to stop self- diagnosis from the content been watched?
	According to Combs 2014,a crisis happens as a result of ineffective communication. Thus, managing a crisis using social media applications lowers the tension between healthcare providers to identify crisis in the health context. Social media has become increasingly essential for healthcare delivery competitiveness due to it growing communication effectiveness (Broom 2005, Zenone et al, 2023) In recent times, social media has become an avenue for discussing health conditions outside of the healthcare providers offices. House 2013, stated that patients can join online communities where they can listen to physicians, read newsletters and hare experiences regarding particular medical conditions.




CAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	SUMMARY
	One aspect of audience perception is the recognition of social media's potential to reach and mobilize a large number of youths (student) in the involvement of health product. Social media platforms provide a space for product advertisement youths and healthcare practitioners to connect with people. who are often active users of these play. The ability to share information health support, and organize advertisements with content quickly and easily has made social media an attractive tool for health product.
	Furthermore, social media has brought a revolution in education as it has in many other fields and may lead to a future where patients play a greater role in studies.
	As long as lecturer use social media in their practice in an ethical and professional manner, they can benefit both students and studies enhance their own reputation and help to lead the revolution in this areas. Medical student also be included in this revolution if social media is used correctly by medical student, it will contribute to both their education and professionalism. Therefore it is essential to have guidelines as a medical practitioner.
	In summary, chapter one is based on the background of the study with emphasis of the benefit of using social media to promote health product that have been documented to date statements of research problems, research objectives, research questions, significant of the study, scope of the study and its limitations with operational definition of key terms
Chapter two of this research work explains the conventional frame work and the Theoretical framework of the research applied by the researchers, development media theory was used and reviewed of related studies was done to explain the nature of different individual research
Chapter three of this research work however, contains the study of population
Comprises of people living in Kwara State, the population was estimated to 100 which is the sample size and the instrument used in the research study was questionnaires. It also clearly state the validity and reliability of instruments, method of data collection as well as it stated method of data analysis
Chapter four of this research work explained how the data were been gathered for proper comprehension. It also contained how data were presented. The questionnaire been distributed were returned and the answer been picked were used to analyzed chapter four
Chapter five of this research work clearly explained and summarized the whole chapter from one to chapter four. It also contains conclusions and recommendations.
5.2.	CONCLUSION
	In accordance with the text conducted four, the following conclusion were reached. The findings confined that social media platforms motivates for promoting and adoption of health products on social media among Kwara State polytechnic student, also in relations it the study, social media is one of the fastest way of getting consumer attention also promote health practitioners marketing young workers to become Successful marketers, also audience's believe youth in Nigeria prefer social media as a means of communication as opposed to traditional methods
Due to the information explosion in the digital age, the importance and impact of Information on the platform of the internet cannot be over emphasized. This is more so with a tool like social media. The platform of social media opens up people, especially youth (student) who are the most active users to the issues around them. This affords en the opportunity to talk, make their content go viral and sustained public outcry as witnessed during 2010 of World Health Organization (W.H.0) On one hand, social media has empowers young people by providing them with a platform to explore health issues and concerns. It is from this point of view that well people, skilled and determined personnel are needed to foster the conduct. Of health contents and addressing self-diagnosis.
	Social media immediacy and accessibility have made it an attractive tool for health prompt. It concerns about misinformation, misinterpretation, and privacy issues have raised skepticism about social media effectiveness and impact. The spread of unverified information and the manipulation of public sentiment can undermine the integrity of health process. Trust in social media as a reliable source of product information can be compromised, leading to disengagement among some individuals.
5.3.	RECOMMENDATIONS
Based on the conclusion drawn above, I hereby recommend the following) 
1 Social media should be recognized as a veritable tool for aggregating health opinions by active users and let such guide their activities 
2 The spread of unverified information about health products should be put to stop and the manipulation of public sentiment can undermine the integrity of health process 
3 Student should be exposed to health centers and hospitals as a proper way for taking Medication and treatment 
4 Trust in educated health practitioners should be in high Esteem for issues of patient’s personal condition 
5 Quack doctors and nurses should be abolished and enough punishment should be given to those who engage in such
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APPENDIX
QUESTIONNAIRE
Kwara State Polytechnic,
PMB 1315
Ilorin.
Department of Mass Communication,
Institute of Information and Communication Technology
Ilorin.
 
Dear Respondent,
	I am a student of the above named department conducting a research work on the topic ASSESSING MOTIVATION FOR THE PROMOTION AND ADOPTION OF HEALTH PRODUCT ON SOCIAL MEDIA AMONG KWARA POLY STUDENTS This research project would be relevant for academic purpose.
This research work require three segment questions to attempt, I hope you all will respond to that questions given to you.
SECTION A: DEMOGRAPHIC DATA
Please tick (  ) the appropriate box that indicates your answer to the question.  
1. Gender
a. Male (   ) b.  Female (   ) 
2. Age
a. 18-25 years (   ) b. 26-35 years (   ) c. 36-45 years (   )
3. Occupation
a.	Student (   ) b. Civil Servant (   ) c. Self Employed (   )
4	Marital Status 
a. 	Single (   ) b. Married (   ) c. Divorced (   )
      5.	Religion
      a. 	Islam (   ) b. Christian (   ) c. Others (   )
      6.	Educational Qualification
      a. 	SSCE/WAEC (   ) b. NCE/OND (   ) c. B.sc/HND
SECTION B: QUESTIONS
      7.    How frequently do you use social media for products marketing?
      a) Very frequent 		(   )
      b) Frequent	      	 (   )
      c) Seldomly 		(   )
      d) Rarely	                  	 (   )
      e) Not at all                     	(   )
       8.    To what extent do you come across health products advertisement on social media?
       a) Large extent 		(   )
       b) Medium 		(   )
       c) Average	           (   )
     9.    How often do you use social media?
       a) Multiples times a day       	 (   )
       b) Once a day		    	(   )
       c) A few time in a week               (   )
       d) Rarely                      		(   )
       10.   What is the degree of social media patterns used in promoting health product on student?
       a) Yes, frequently           (   )
       b) Yes, occasionally        (   )
       c) No, never                    (   )
       d) Not sure                      (   )
       11. What is the audience perception of social media usage in promoting health product?
        a) Yes, frequently (   )
        b) Yes occasionally     (   )
        c) No, never               (   )
        d) Not sure                      (   )
12.  Social media helps to promote health product and health awareness
a. Yes i agree		 ( )
b. No i don’t  		( )
c. Neutral 		( )
d. Disagree 		( )

SECTION C: THIS REQUIRE RESEARCH STATEMENTS 
Please (   ) tick the appropriate option; strongly Agreed, Agreed, Neutral, Strongly Disagreed, Disagreed. 
	S/N
	STATEMENTS
	SA
	A
	N
	SD
	D

	13.
	Social media platform offers healthcare professionals away to engage  with the public to driven insight
	
	
	
	
	

	14.
	Social media is one of the fastest way of getting consumer attention
	
	
	
	
	

	15.
	Social marketing for health is a sequential process which centers on the target audience to achieve specific behavioural goals
	
	
	
	
	

	16.
	Many healthcare managers are working to effectively utilize social media to engage patients and consumer
	
	
	
	
	

	17.
	Some individual view social media content are fiction in most case towards health products
	
	
	
	
	

	18.
	Social media for health care serves as an effective tool for public health initiative and raising awreness about various health issues
	
	
	
	
	

	19.
	Social media platforms allows individual to be more confident in conversing with other health professionals than visiting the clinics
	
	
	
	
	

	20.
	Social media can serve as a monitoring tool, allowing users to report instances of vote buying or suspicious electoral activities
	
	
	
	
	

	20.
	There is a perception that social media may inadvertently exacerbate the digital devices can limit its effectiveness as a mechanism tool for students
	
	
	
	
	

	21
	Consumers come across false health product on social media
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