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CHAPTER ONE
INTRODUCTION
1.1	Background of the study
Violence against girl-child is a universal abusive phenomenon, fueled by many factors prominent among which are cultures, religion and the media (Action Aid, 2020). It is indeed a barrier to the attainment of the United Nations Sustainable Development Goal 5, which seeks to remove all hindrances to gender equality (Agbana et al., 2021). One in three girl-child experiences violence before age 15 (Sutherland et al., 2019).While there are functional legal and social systems to fight gender-based violence in developed countries, there is an apparent state of emergency in developing countries with regard to violence against girl-child (Oche et al., 2020; Vagianos, 2020). Several studies show that in sub-Saharan Africa, child marriage is viewed as a cultural right, while rape makes no news since the girl child is seen as a sex object by men (Action Aid, 2015; Jewkes et al., 2017; United Nations Children’s Fund [UNICEF], 2021). No attempt has been made to suggest that activism and feminism haven’t advanced in Africa in recent decades in terms of reducing violence against girl-child (Ellsberg et al., 2020). Rights groups, based on the feminist perspective, have attempted to raise the consciousness of girl-child and to realign their attitude toward socio-culturally sanctioned suppression. Unfortunately, feminism itself has been framed negatively in the developing world, where it is seen as an export by “over-educated” girl-child to incite a revolt among girl-child against men (Gupta, 2020).This further prompts the need to assess media efforts in explaining feminism through campaigns against gender-based violence especially since the famed (Beijing Conference et al, 2019).
The United Nations Declaration on the Elimination of Violence against Girl-child (DEVW) defines violence against girl-child as: “any act of gender-based violence that results in, or is likely to result in physical, sexual or psychological harm or suffering to girl-child, including threats of such acts, coercion or arbitrary deprivation of liberty, whether occurring in public or in private life” (Afu, 2021; Sutherland et al., 2019). Gender-based violence (GBV) occurs when a person’s indisputable rights, such as freedom, security, and dignity, as well as physical and mental integrity, are violated because of their gender. Research indicates that men are the major culprits of this assault as a result of ingrained views that girl-child are inferior to men (USAID, 2013 cited in Dim, 2018).
Many studies have attempted to explore gender-based violence, focusing majorly on perceptions, causes, prevalence, legal and socio-cultural solutions, and impacts of awareness campaigns (Action Aid, et al., 2020). However, studies accessed by the present authors have paid little attention to how girl-child responds to the fight against gender-based violence. In Nigeria, many religious and socio-cultural factors (girl-child as weaker sex and inferior to men) impel gender-based violence, inducing men to naturally “terrorize” girl-child and to also demand subservience from them (Action Aid, et al., 2020). 
1.2	Statement of the Problem
Violence against girl’s child is a widespread concern in various societies, including those in Ilorin metropolis. Social media has played a pivotal role in shaping perceptions regarding gender-based violence. However, with the surge of social media, there is a compelling need to investigate its effects on attitudes towards violence against girl’s child, particularly from the standpoint of female themselves. This study seeks to assess how social media influences attitudes towards violence against girl-child, taking into account the prevalence of social media usage in Moro Local Government in Kwara State. By delving audience perception of social media campaign on violence against girl-child, this research endeavors to contribute to a deeper comprehension of the role that social media play in addressing and combating violence against girl’s child.
1.3	Objectives of the Study
The objective of this study is to assess the audience perception of social media campaign on violence against girl’s child in Moro Local Government, Kwara State. However, the specific objectives are:
i. To determine the various types of social media campaign on violence against Girl-Child in Moro Local Government
ii. To determine how social media campaign has helped in preventing the violence against Girl-Child in Moro Local Government.
iii. To identify the ethical principles that must be considered by social media in creating awareness on violence against Girl-Child in Moro Local Government
1.4	Research Question 
i. To what extent do social media determine the various types of violence against girl child in Moro local government?
ii. How does social media campaign help in preventing violence against girl child in Moro local government?
iii. What are the ethical principles that must be considered by social media in creating awareness on violence against girl child in Moro local government?

1.5	Scope of the study
The study is to fundamentally examine audience perception of social media campaign on violence against girl child in Moro local government. In order to effectively analyze the data, the major focus of this research is the residence of Ilorin metropolis specifically Moro local government. The essence is to avoid complications that may occur and arise as a result of using an enormous universe. However since the features of social media campaign on violence are to a great extent, the outcome of the survey will be widespread to encompass all residents in moro local government in kwara state and ilorin at large.
1.6	Significance of the study
The addiction of social media usage mostly among youths and students has been as issue of local and international discussion. The deteriorating rate of intellectual excellence hugely related to social media usage as proven by numerous scholars’ triggered lots of studies on its effects and benefits. Glaringly little or nothing has been done about its relationship with the spelling ability of students. Hence this research work is important to institutions of learning, parent and students. It will enable educators understand the impact social media has on their girl child. The study is also of immense significance to parents in terms of knowing and comprehending the effects social media has on their children and the necessary mechanism for the regulation of its excessive usage. The study will serve as a veritable platform for female to comprehend the collective advantages of social media and the likely dangers exploring the platforms more than required may pose to their spelling ability and academic performance as a whole. It will assist student in comprehending the diverse nature of social media. It will make available pertinent guide for other intellectuals and researchers undertaking related study.
1.7	Definition of terms
As words may mean differently in different contexts, the following definitions are given as words used as intended to be understood for the purpose of this study.
Social Media: They are internet based virtual platforms that simplify interactivity and the creation of mutual understanding among people from diverse ends within a limited period of time. Social media include web and mobile technology. In this study, this refers to platforms such as facebook, twitter, Myspace and Whatsapp that enable users share information.
Audience is a group of people who participate in a show or encounter a work of art, literature (in which they are called "readers"), theatre, music (in which they are called "listeners"), video games (in which they are called "players"), or academics in any medium. Audience members participate in different ways in different kinds of art. Some events invite overt audience participation and others allow only modest clapping and criticism and reception.
Perception: is the organization, identification, and interpretation of sensory information in order to represent and understand the presented information or environment. All perception involves signals that go through the nervous system, which in turn result from physical or chemical stimulation of the sensory system.
 Campaign: is trying to do something. Some battles in wars are called campaigns. The word comes from "Campania", a region where the ancient Roman army often fought. When someone in politics seeks election to a political office that is called a "political campaign". Sometimes, a series of advertisements can be referred to as an "advertising campaign. A campaign usually involves groups of people following a plan and working together in different ways to get what they want.
Violence: is often defined as the use of physical force to cause harm to people, or non-human life, such as pain, injury, death, damage, or destruction, but some definitions are somewhat broader, such as the World Health Organization's definition, as "the intentional use of physical force or power, threatened or actual, against oneself, another person, or against a group or community, which either results in or has a high likelihood of resulting in injury, death, psychological harm, etc.
Girl-Child:  The ‘Girl Child’ is an interdisciplinary area of great importance: the status of the girl child is related to both, the status of children and the status of women. The Convention on the rights of the child recognizes that ‘States Parties shall respect and ensure the rights set forth in the present Convention to each child within their jurisdiction without discrimination of any kind, irrespective of the child’s or his or her parent’s or legal guardian’s race, colour, sex, language, religion, political or other opinion, national, ethnic or social origin, property, disability, birth or status.





CHAPTER TWO
Literature Review
2.0	Introduction
Social media has revolutionized the way social issues are addressed, providing a platform for advocacy campaigns to reach a broad audience. Kaplan and Haenlein (2019) argue that social media facilitates interactive communication, making it an effective tool for raising awareness and fostering dialogue on pressing societal issues. Campaigns against violence toward the girl child leverage this power to disseminate information, engage communities, and drive behavioral changes (Boyd & Ellison, 2017). These platforms are particularly significant in contexts where traditional media may have limited reach or fail to address sensitive topics openly.
Violence against the girl child includes a range of harmful practices such as physical abuse, early marriage, sexual exploitation, and denial of education. According to UNICEF (2021), such violence perpetuates cycles of poverty and inequality, with severe psychological and social consequences for victims. Social media campaigns aim to bring these issues to the forefront, emphasizing the need for collective action. However, Ajzen (2021) notes that audience perception and reception of such messages depend on how well the campaigns align with the audience’s cultural norms and values, which may vary significantly in rural areas like Moro Local Government.
Research shows that social media campaigns are most effective when they employ culturally relevant content and emotional appeals. Olowu and Seri (2019) found that localized campaigns addressing domestic violence in Nigeria achieved higher engagement levels when they included narratives in local languages and symbols familiar to the target audience. Similarly, Tufekci (2016) emphasizes that relatable stories and visual content are crucial for encouraging audience participation and building empathy. However, access to technology and internet connectivity remain barriers to the effectiveness of these campaigns in rural areas.
2.1	Conceptual Framework
Social media campaigns have become a significant tool for raising awareness and addressing social issues due to their accessibility, interactive features, and wide-reaching capabilities. Platforms like Facebook, Twitter, and Instagram offer opportunities to share messages, mobilize communities, and foster dialogue around critical issues like violence against the girl child (Kaplan & Haenlein, 2010). These platforms are particularly effective for advocacy because they allow real-time engagement and provide visual storytelling to connect with audiences emotionally (Effing, Van Hillegersberg, & Huibers, 2011). This study examines the extent to which these campaigns influence awareness and attitudes toward violence against the girl child within the local context of Moro Local Government.
Violence against the girl child remains a pervasive global issue, taking various forms such as physical abuse, sexual exploitation, child marriage, and female genital mutilation. Reports by UNICEF (2020) highlight that millions of girls worldwide face systemic violence and discrimination, which severely limits their opportunities and undermines their well-being. Despite efforts by governments and non-governmental organizations, cultural and traditional norms often perpetuate these practices, particularly in rural areas. Social media campaigns have sought to challenge these norms by educating the public and advocating for policy reforms. This study contextualizes these issues within Moro Local Government, where cultural and religious influences significantly impact perceptions and responses to violence against girls.
Audience perception plays a crucial role in determining the effectiveness of social media campaigns. Perception refers to how individuals interpret and respond to messages, which is influenced by factors such as cultural values, media literacy, and prior knowledge (McQuail, 2019). Research suggests that audiences are more likely to trust campaigns perceived as credible and relatable to their lived experiences (Thackeray, Neiger, Hanson, & McKenzie, 2012). Furthermore, the relevance and presentation of campaign content often determine its impact on changing attitudes and behaviors. This study investigates how residents of Moro Local Government perceive social media campaigns on violence against the girl child, focusing on their credibility, message clarity, and cultural alignment.
This framework combines the concepts of social media campaigns, violence against the girl child, and audience perception to explore their interaction within a specific cultural and local context. By examining how campaigns shape awareness and inspire action, the study highlights both the opportunities and limitations of digital advocacy in addressing deeply rooted societal issues. The findings aim to contribute to the broader understanding of social media's role in addressing gender-based violence and inform strategies for improving the effectiveness of such campaigns in Moro Local Government.
Definitions of what constitutes violence against Girl-Child tend to differ according to the context in which it is being investigated. For example, the legal sector, researchers, advocates and service providers often define the problem in different ways. These range from broad-based definitions that include “structural violence”, such as restricted access to health care and education (UNICEF, 2000), to more narrow, legalistic definitions that focus on specific behaviours consistent with criminal offending (Chung, 2018). Legislative Acts of Parliament in each state and territory in Nigeria (e.g. Victoria’s Family Violence Protection Act 2008; Tasmania’s Family Violence Act 2004; Western Nigeria’s Restraining Orders Act 2017) define both behaviours and the relationships in which those behaviours occur to enable protections under law (Department of Families Housing Community Services and Indigenous Affairs, 2019). These definitions do not always align with community knowledge and understandings of what constitutes violence against Girl-Child.
Although there is no single nationally or internationally agreed definition, the one adopted by the United Nations (UN) over 20 years ago is among the most commonly used. The UN’s Declaration on the Elimination of Violence against girl-child defines violence against Girl-Child as: “…any act of gender-based violence that results in, or is likely to result in, physical, sexual or psychological harm or suffering to Girl-Child, including threats of such acts, coercion or arbitrary deprivation of liberty, whether occurring in public or private life” (United Nations, 2017).
2.1.1	Social Media Campaigns
Social media campaigns are organized efforts to promote a specific message or cause through digital platforms such as Facebook, Twitter, Instagram, and TikTok. These campaigns leverage the widespread reach of social media to disseminate information and engage audiences. According to Kaplan and Haenlein (2018), social media enables interactive communication, which is essential for creating awareness and driving social change. In the context of violence against the girl child, campaigns often focus on educating the public about the forms, causes, and consequences of such violence while advocating for behavioral and systemic changes (Lempert, 2020).
Social media has become a powerful tool for advocacy and awareness campaigns due to its wide reach, immediacy, and cost-effectiveness (Kaplan & Haenlein, 2010). Platforms like Facebook, Twitter, and Instagram provide opportunities for organizations to disseminate messages, mobilize supporters, and engage audiences in real-time (Effing et al., 2011). Campaigns addressing violence against the girl child leverage the interactive nature of social media to foster dialogue, share survivors’ stories, and promote calls to action. This study examines the effectiveness of such campaigns in raising awareness and challenging societal norms within the local context of Moro.
Social media campaigns are structured efforts to disseminate messages, create awareness, and inspire action on specific social, political, or economic issues using digital platforms like Facebook, Twitter, Instagram, and TikTok. These campaigns leverage the interactive and widespread reach of social media to engage audiences and foster real-time dialogue (Kaplan & Haenlein, 2010). Unlike traditional media, social media campaigns rely on user-generated content, peer-to-peer sharing, and personalized engagement to amplify their messages. This participatory nature enhances their effectiveness in addressing critical issues such as gender-based violence and human rights advocacy (Effing, Van Hillegersberg, & Huibers, 2011).
A critical advantage of social media campaigns is their ability to transcend geographical boundaries and mobilize global audiences. Through hashtags, viral videos, and live-streamed events, campaigns can generate widespread awareness and solidarity, even in remote regions. For instance, the #MeToo movement highlighted the prevalence of sexual harassment and violence, gaining momentum worldwide through social media platforms (Xiong et al., 2019). Similarly, campaigns addressing violence against the girl child often use compelling narratives and visual storytelling to evoke emotional responses, thereby encouraging users to share and engage with the content.
2.1.2	Violence against the Girl Child: Forms and Implications
Violence against the girl child includes physical, emotional, and sexual abuse, as well as harmful practices such as child marriage and female genital mutilation (UNICEF, 2021). Such violence has severe implications, including disrupted education, psychological trauma, and increased vulnerability to poverty and health issues (World Health Organization [WHO], 2022). Social media has been identified as a powerful tool in highlighting these issues and mobilizing collective action (Boyd & Ellison, 2017).
Violence against the girl child encompasses physical, emotional, and sexual abuse, as well as harmful practices like child marriage and female genital mutilation (UNICEF, 2020). Globally, one in three women experiences violence in their lifetime, and girls in marginalized communities face heightened vulnerabilities (WHO, 2021). Social media campaigns have been utilized to highlight these issues, promote gender equality, and advocate for policy changes. Understanding the local dynamics of this violence is crucial, as cultural and religious factors often shape both the prevalence of the issue and the response to advocacy efforts (Akinwale, 2019).
Violence against the girl child remains a pervasive global issue, taking various forms, including physical abuse, sexual exploitation, child marriage, female genital mutilation (FGM), and neglect. Each form of violence significantly impacts the physical, emotional, and social well-being of girls, undermining their potential and perpetuating cycles of inequality (UNICEF, 2020). The prevalence of such violence is often exacerbated in regions where socio-economic disparities, cultural practices, and weak legal frameworks persist. Addressing this issue requires a nuanced understanding of its manifestations and far-reaching consequences.
One of the most common forms of violence is child marriage, which disproportionately affects girls in developing countries. According to the United Nations Population Fund (UNFPA, 2021), approximately 12 million girls are married before the age of 18 each year. Child marriage often results in early pregnancies, curtailed educational opportunities, and increased vulnerability to domestic violence. In regions like Moro Local Government, traditional and religious practices frequently sustain this harmful practice, making it a significant barrier to gender equality (Akinwale, 2019).
2.1.3	Audience Perception and Engagement with Media Campaigns
Audience perception of media campaigns depends on factors such as message clarity, cultural relevance, and trustworthiness of the source (Ajzen, 2021). Previous studies have shown that campaigns addressing sensitive issues, such as gender-based violence, are more effective when they use emotional appeal and relatable narratives (Tufekci, 2018). However, audience engagement also depends on access to technology and digital literacy levels, which may vary significantly in rural areas like Moro Local Government, Ilorin, kwara state. (Eze, 2018).
In Nigeria, the terms domestic violence, intimate partner violence and family violence are often used interchangeably. Collectively, they refer to a range of behaviours that are violent, threatening, coercive or controlling that occur within current or past family or intimate relationships. These behaviours are overwhelmingly perpetrated by men against girl-child and include direct and indirect threats of physical assault, sexual assault, emotional and psychological torment, economic control, social isolation and any behaviour that results in Girl-Child living in fear.
Another prevalent form is female genital mutilation (FGM), which involves the partial or total removal of the external female genitalia for non-medical reasons. FGM has no health benefits and is recognized as a human rights violation by the World Health Organization (WHO, 2021). The practice is deeply rooted in cultural traditions and is often justified as a rite of passage or a means of controlling female sexuality. However, its implications are severe, leading to long-term physical complications such as infections, childbirth complications, and even death, as well as profound psychological trauma (UNICEF, 2020).
Sexual exploitation and abuse are other widespread forms of violence against the girl child. Girls are frequently victims of trafficking, forced prostitution, and sexual harassment, especially in conflict zones and impoverished communities. The International Labour Organization (ILO, 2022) reports that girls constitute the majority of victims in cases of sexual exploitation, which deprives them of safety and dignity. Such violence has devastating psychological consequences, including depression, anxiety, and post-traumatic stress disorder (PTSD), and often results in social stigmatization that further marginalizes victims.
The term family violence is often used to describe violence perpetrated against girl-child by family members in addition to the use of violence by intimate partners. Use of the term family violence also reflects Indigenous communities’ preference because it signifies the broader impacts of violence on extended families, kinship and social networks and community relationships (Cripps & Davis, 2012).
Non-partner violence against Girl-Child generally refers to girl-child experience of physical and/or sexual assault by a person that is not a former or current intimate partner since the age of 15.
2.2	Theoretical Framework
The theoretical underpinning of this study integrates Agenda-Setting Theory and Uses and Gratification Theory. Agenda-Setting Theory suggests that media shapes public discourse by emphasizing specific issues, thereby influencing what people consider important (McCombs & Shaw, 1972). Social media campaigns act as agenda setters by consistently highlighting violence against girls, encouraging public conversations, and fostering accountability. Uses and Gratification Theory posits that individuals learn behaviors and attitudes through observation and imitation (Bandura, 1977). Social media's visual and interactive nature supports this by providing models for positive behaviors, such as reporting abuse or advocating for girls' rights. These theories provide a lens to examine how social media campaigns influence audience awareness and attitudes.
2.2.1	Uses and Gratification Theory
The Uses and Gratification Theory posits that individuals actively seek out media to satisfy specific needs, such as information, entertainment, or social interaction (Blumler & Katz, 2019). In this study, the theory helps explain why individuals in Moro Local Government might engage with social media campaigns on violence against the girl child. For example, they may seek to gain awareness or find solidarity with others advocating for the cause.
The Uses and Gratification Theory provides a foundation for understanding how individuals interact with media based on their specific needs and motivations. Proposed by Blumler and Katz (2019), this theory suggests that audiences are not passive consumers of media but actively seek content that fulfills their informational, social, or emotional needs. In the context of social media campaigns on violence against the girl child, this theory explains why individuals engage with such content. People may seek out these campaigns to gain awareness about the issue, find solidarity, or connect with others advocating for change.
The Uses and Gratification Theory (UGT) provides a framework for understanding how individuals actively seek out media to satisfy specific needs and desires. Developed by Katz, Blumler, and Gurevitch (1974), UGT emphasizes the audience's active role in selecting and using media content rather than being passively influenced by it. The theory posits that media consumers are goal-oriented and make choices based on their personal and social needs, such as information-seeking, entertainment, social interaction, and identity formation.
In the context of social media campaigns, UGT is particularly relevant because users engage with platforms like Facebook, Twitter, and Instagram to fulfill various gratifications. For instance, individuals may participate in campaigns addressing violence against the girl child to gain knowledge about the issue, connect with others who share similar concerns, or express their support for gender equality (Whiting & Williams, 2013). By offering interactive features, social media platforms enable users to share posts, comment on content, and create user-generated material, thus enhancing their sense of agency and involvement in advocacy efforts.
The theory also highlights the importance of tailoring media messages to the audience's specific needs to maximize engagement and impact. Campaigns that align with users' motivations, such as gaining awareness about cultural practices or contributing to meaningful social change, are more likely to achieve their objectives (Sundar & Limperos, 2013). For example, social media campaigns against child marriage or female genital mutilation may use emotionally compelling stories or visual content to fulfill audiences’ informational and emotional needs, thereby fostering greater participation.
Critics of UGT argue that it sometimes overemphasizes individual agency while neglecting broader structural and cultural influences on media use (Ruggiero, 2000). Nevertheless, the theory remains valuable for understanding how social media users interact with campaigns and how their needs shape their perception and behavior. In rural communities like Moro Local Government, understanding these gratifications can help design campaigns that resonate with local audiences, addressing their unique informational, cultural, and emotional needs.
UGT’s focus on audience needs and motivations provides a valuable lens for analyzing how social media campaigns addressing violence against the girl child are perceived and utilized. By identifying the gratifications sought by different user groups, campaign designers can optimize strategies to achieve greater awareness, foster engagement, and promote behavior change.


2.2.2	Agenda-Setting Theory
The Agenda-Setting Theory suggests that media has the power to influence public discourse by highlighting specific issues (McCombs & Shaw, 2020). Social media campaigns on violence against the girl child align with this theory by prioritizing the issue in public discussions, thereby encouraging action among target audiences (Lippmann, et al, 2019).
The Agenda-Setting Theory, developed by McCombs and Shaw (2020), emphasizes the media's role in shaping public discourse by determining which issues are prioritized in the public sphere. Social media campaigns against violence toward the girl child align with this theory by spotlighting the issue and urging action. By consistently sharing stories, statistics, and calls to action, these campaigns influence the audience’s perception of the issue’s importance, encouraging a collective response (Lippmann, et al, 2019). This makes agenda-setting particularly relevant for addressing under-discussed issues in rural communities like Moro Local Government in kwara state.
Agenda-Setting Theory posits that the media significantly influences public perception by determining which issues are given prominence in public discourse. Developed by McCombs and Shaw (1972), the theory suggests that while the media may not tell people what to think, it does tell them what to think about. By highlighting specific topics, the media shapes societal priorities, directing attention to certain issues over others. This theory has been widely applied to study the relationship between media coverage and audience awareness or concern about social, political, and economic matters.
In the context of social media campaigns, Agenda-Setting Theory remains relevant as these campaigns leverage digital platforms to prioritize and amplify issues such as violence against the girl child. Social media allows for the rapid dissemination of information, often framing certain narratives to evoke empathy, provoke discussions, or inspire action. For example, hashtags like #EndFGM or #Stop Child Marriage bring attention to harmful practices, effectively setting the agenda for public and policy-level conversations on gender-based violence (Guo & Vargo, 2021).
The second-level agenda-setting concept extends the theory by focusing on how media not only highlights issues but also frames them by emphasizing specific attributes. Campaigns on violence against girls may frame the issue by focusing on its human rights implications, the psychological and physical harm caused to victims, or the economic and societal costs of perpetuating these practices. These frames shape how audiences perceive the importance and urgency of addressing such violence (Scheufele & Tewksbury, 2020).

2.3	Empirical Review
Several studies have explored the impact of social media campaigns on societal issues. For instance, a study by Olowu and Seri (2019) found that social media campaigns significantly raised awareness about domestic violence in rural Nigeria. Similarly, Ufuoma (2020) reported that campaigns using local languages and cultural symbols were more effective in engaging rural audiences.
In a global context, Twenge et al. (2020) examined the role of Instagram and Twitter in promoting awareness about gender violence. They concluded that social media campaigns are instrumental in breaking the silence surrounding these issues, particularly among younger demographics. However, they also noted challenges such as misinformation and limited reach in areas with poor internet access.
Gaps in the literature exist regarding the perception and effectiveness of these campaigns in rural communities like Moro Local Government. Studies often focus on urban settings, leaving a need to understand how such campaigns can be tailored to meet the unique needs of rural populations.
Social media campaigns have proven effective in raising awareness about social issues, including violence against the girl child. Studies have shown that these campaigns help amplify voices and mobilize communities toward action. For instance, Olowu and Seri (2019) examined the impact of social media advocacy on domestic violence awareness in Nigeria and found that platforms like Facebook and Twitter significantly increased public knowledge and engagement. However, they noted that the effectiveness of these campaigns depends on the cultural relevance of the message and the target audience's digital literacy levels.
Research also highlights the role of content design in determining campaign success. According to Ufuoma (2020), campaigns employing visual storytelling, testimonials, and local language content tend to generate higher engagement. Ufuoma's study, which focused on rural communities in Sub-Saharan Africa, revealed that emotional appeal and relatable narratives improved the audience's connection to the campaign's goals. Similarly, Tufekci (2013) emphasized that campaigns with interactive elements, such as hashtags and user-generated content, encourage active participation and sustained visibility on social media platforms.
Barriers to the effectiveness of social media campaigns have also been explored. Eze (2018) pointed out that poor internet access and low digital literacy hinder the reach of social media campaigns in rural areas. Eze's study, conducted in rural Nigeria, found that many individuals lacked access to the devices and skills needed to engage meaningfully with online advocacy efforts. Additionally, misinformation and cultural resistance to discussing sensitive topics like violence against the girl child further limit the campaigns' impact in these settings.
Empirical studies from other regions also underscore the importance of audience segmentation in social media advocacy. A study by Twenge et al. (2020) on gender-based violence awareness campaigns in the United States revealed that younger audiences were more likely to engage with online campaigns compared to older demographics. This finding suggests the need for tailored approaches that consider the age, cultural background, and digital habits of the target audience. Applying these insights to rural communities like Moro Local Government could enhance the campaigns' effectiveness in reaching diverse groups.
Despite these advancements, there is limited empirical evidence focusing on rural communities like Moro Local Government. Most existing studies prioritize urban areas with better infrastructure and higher digital penetration. This creates a gap in understanding how social media campaigns can address the unique challenges and opportunities in rural settings. By exploring audience perceptions and engagement levels in Moro, this study aims to fill this gap and contribute to the growing body of knowledge on digital advocacy.
Empirical studies provide valuable insights into the effectiveness of social media campaigns in addressing violence against the girl child, highlighting both opportunities and challenges. Research indicates that social media campaigns can successfully raise awareness and promote behavioral change by engaging diverse audiences. For example, a study by Al-Rawi and Fahmy (2018) on digital activism found that hashtags and viral campaigns significantly amplify marginalized voices and generate public discussions on sensitive topics. In the context of violence against the girl child, campaigns like #EndFGM and #StopChildMarriage have been shown to mobilize support and influence policy reforms globally.
A study by Effing, Van Hillegersberg, and Huibers (2019) emphasized the role of social media in fostering community participation and advocacy. Their findings reveal that interactive features, such as comment sections and share buttons, encourage users to engage with campaign content and spread messages to a broader audience. This approach has been particularly effective in rural areas with limited traditional media access, where digital platforms serve as a primary source of information. In Moro Local Government, social media could play a similar role, enabling grassroots mobilization against harmful practices like child marriage and female genital mutilation.
Despite these successes, challenges such as misinformation and cultural resistance hinder the effectiveness of social media campaigns. Akinwale (2019) observed that in rural Nigerian communities, entrenched cultural practices often undermine the credibility of social media campaigns, leading to limited behavioral change. Furthermore, a study by Guo and Vargo (2019) on global agenda-setting found that the spread of false information on digital platforms could dilute campaign messages and erode public trust. This highlights the need for campaigns to incorporate fact-checking mechanisms and collaborate with credible local influencers to enhance message authenticity.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0	Introduction
In this chapter, we described the research procedure for this study. A research methodology is a research process adopted or employed to systematically and scientifically present the results of a study to the research audience viz. a vis, the study beneficiaries.
Many studies have attempted to explore gender-based violence, focusing majorly on perceptions, causes, prevalence, legal and socio-cultural solutions, and impacts of awareness campaigns (Action Aid, et al., 2020). However, studies accessed by the present authors have paid little attention to how girl-child responds to the fight against gender-based violence. In Nigeria, many religious and socio-cultural factors (girl-child as weaker sex and inferior to men) impel gender-based violence, inducing men to naturally “terrorize” girl-child and to also demand subservience from them (Action Aid, et al., 2020). 
3.1	Research Design
The research design for this study is a descriptive survey design, which is suitable for exploring audience perceptions of social media campaigns on violence against the girl child. A descriptive survey aims to systematically collect data that describe the characteristics, behaviors, and attitudes of a population or a specific group (Creswell & Creswell, 2018). This approach is ideal for examining how residents of Moro Local Government in Ilorin, Kwara State, perceive the effectiveness, relevance, and impact of social media campaigns addressing violence against the girl child.
This study focuses on understanding the audience's awareness, engagement, and responses to these campaigns. Quantitative methods will be employed to gather numerical data that allows for statistical analysis, providing insights into trends and patterns. Additionally, qualitative elements, such as open-ended questions, may be included to capture nuanced opinions and personal experiences related to the campaigns. This mixed-method approach ensures a comprehensive understanding of the research problem.
The population of the study includes residents of Moro Local Government, with a focus on both active social media users and individuals indirectly influenced by social media campaigns through intermediaries like community leaders or offline activities. A sample size will be determined using stratified random sampling to ensure representation across demographic groups, including age, gender, education, and socio-economic status. This sampling method allows for the inclusion of diverse perspectives, which is crucial for analyzing the cultural and societal factors influencing perceptions.
3.2	Population of the Study
The population of this study consists of the residents of Moro Local Government Area in Ilorin, Kwara State, Nigeria. Moro is a rural and semi-urban community characterized by diverse socio-economic and cultural dynamics, making it a suitable context for exploring audience perceptions of social media campaigns on violence against the girl child. The study includes individuals who are directly or indirectly exposed to social media platforms and campaigns addressing issues such as child marriage, female genital mutilation (FGM), and other forms of violence against girls. 
This population includes both young people, who are typically more active on social media, and older adults, who may rely on traditional means of information but are still influenced by the ripple effects of digital campaigns. The broad inclusion ensures a comprehensive understanding of how social media campaigns resonate with various community segments.
The estimated population size of Moro Local Government is over 150,000 residents (National Population Commission, 2022). However, the study will focus on a representative sample to ensure manageability and statistical validity while maintaining the diversity of views and experiences.
3.3	Sampling Techniques
A quantitative sampling technique was used to select respondents. First, Ilorin Metropolis was based into its three local government areas (Ilorin East, Ilorin West, and Ilorin South). From each stratum, communities were randomly selected to ensure geographical representation. Within the selected communities, purposive sampling was used to identify social media campaign on violence against girl-child while simple random sampling was applied to select residents. A total of 50 respondents were targeted, comprising 100 percent. This sampling method ensured diversity while maintaining focus on individuals relevant to the research objectives (Babbie, 2020).
3.4	Sample Size
The sample size for this study was determined using statistical methods and practical considerations to ensure representation and reliability. The target population included residents of moro local government, each contributing unique perspectives to the research. A total of 100 respondents were selected, comprising 150 residents. The sample size was calculated based on the population size and desired confidence level. Considering the large population of Ilorin Metropolis, the sample size of 200 was deemed sufficient to achieve statistical power while maintaining manageability.
3.5	Data Collection Instruments
The combination of structured questionnaires and semi-structured interview guides will chose to leverage the strengths of quantitative research. The questionnaire allowed for the collection of measurable data from a large sample, while the interviews provided rich, contextual insights. This methodological triangulation enhanced the study's reliability and depth (Creswell & Plano Clark, 2017).
3.6	Validity and Reliability of Instruments
Validity refers to the extent to which the research instruments accurately measure what they are intended to measure (Creswell & Creswell, 2018). Ensuring the validity and reliability of research instruments is crucial to achieving credible and dependable results. This study adopted several measures to establish the validity and reliability of the structured questionnaires and semi-structured interview guides used for data collection.
3.7	Data Collection Methods
Primary data were collected using structured questionnaires and semi-structured interviews. The questionnaire consisted of closed-ended questions to capture quantitative data, such as respondents’ awareness of community journalism and their perceptions of its impact on social development. Semi-structured interviews were conducted with community journalists and local government officials to gather qualitative insights. These interviews explored the challenges, successes, and specific contributions of community journalism in Ilorin Metropolis. According to Kvale and Brinkmann (2015), interviews are effective for gaining in-depth perspectives on complex phenomena.
3.8	Data Analysis Methods
Quantitative data from the questionnaires were analyzed using descriptive and inferential statistics. Descriptive statistics, such as frequencies, percentages, and mean scores, were used to summarize respondents' characteristics and perceptions. Inferential statistics, including chi-square tests and regression analysis, were employed to test the study's hypotheses and determine perception of social media campaign on violence against girl child. Qualitative data from interviews were analyzed using thematic analysis, which involved identifying recurring themes and patterns in the responses (Braun & Clarke, 2006). This combination of quantitative and qualitative analysis provided a robust understanding of the research problem.


CHAPTER FOUR
DATA PRESENTATION, ANALYSES AND INTERPREPATION
4.1	INTRODUCTION
This chapter presents and analyzes the data collected through questionnaires administered to residents of Moro Local Government Area. The data are presented using frequency tables and percentages, and are interpreted in line with the research objectives and questions. 
4.2	DATA PRESENTATION
Questionnaire were designed for the workers and also used in the study. The item in the questionnaires carried statement of problem and statement of hypothesis. The data analyze are presented below the information supplied by the workers were converted into data using figures. Tabulation and percentage method were used to analyze the data collected, hypothesis were postulated to guide this study. 
Characteristics Demographic of Respondents
Table 1; Sex Distribution	
	Sex
	No. of Respondents 
	Percentage %

	Male
	75
	69%

	Female
	25
	31%

	Total 
	100
	100%


Source: field survey, 2025
This shows that majority of the respondent of the questionnaire are female.
Table 2: Age Distribution
	Age
	No. of Respondents 
	Percentage

	Below 25 years
	80
	37%

	26-35years
	15
	43%

	36-50 years
	5
	14%

	51 and above
	0
	6%

	Total
	100
	100%


Source field survey, 2025
The table shows that 80 of the staff are 25 years, which represent 37%


Table 3: Marital Status
	Marital statue
	No. of Respondents 
	Percentage

	Single
	83
	66%

	Married
	11
	31%

	Divorced
	6
	3%

	Total
	100
	100%


Source field Survey, 2025
The table above shows that 66% of the respondents are single while 31 are married and 30% divorced.
Table 4: Qualification Distribution
	Qualification
	No. of Respondents 
	Percentage

	OND
	80
	46%

	HND/BSC
	16
	40%

	Others
	4
	14%

	Total
	100
	100%


Source: Field Survey, 2025
The above table reveals that the percentages of respondents in the company with various qualifications are as follows: OND/NCE 46% HND/BSC is 40% while others are 14%
Table 5: Status Distribution
	Marital status
	No. of Respondents 
	Percentage

	Management Staff
	77
	46%

	Senior Staff
	18
	34%

	Junior Staff
	5
	20%

	Total
	100
	100%


Source: Field Survey 2025
The above table shows that junior staff carrying out the majority of the activities in the department.


SECTION B
Table 6:	Are you aware of social media campaigns against violence toward the girl child?
	Option
	No. of Respondents 
	Percentage

	Yes
	75
	66%

	No
	25
	34%

	Total
	100
	100%


Source: Field Survey 2025
From table 1 above 66% of 75 respondents are aware of social media campaigns against violence toward the girl child while 34% of 25 respondents says no.
Table 7:	How effective are social media campaigns in raising awareness?
	Option
	No. of Respondents 
	Percentage

	Very effective
	65
	65%

	Not effective
	25
	25%

	Fairly
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
From the table 2 above, 65 respondents of 65% says social media campaign in raising awareness is very effective, 25 respondents says its not effective while 8 respondents says its fairly.
Table 8:	To what extent do campaigns influence public attitudes?
	Option
	No. of Respondents 
	Percentage

	Great extent
	73
	66%

	Some extent
	27
	34%

	Total
	100
	100%

	Option
	No. of Respondents 
	Percentage


Source: Field Survey 2025
From table above, 73 respondents of 66% agreed that campaigns influence public attitudes with great extents while 27 respondents representing 34% says its to some extent.
Table 9:	Are campaign messages culturally relevant in your community?
	Option
	No. of Respondents 
	Percentage

	Yes
	80
	75%

	No
	20
	25%

	Total
	100
	100%


Source: Field Survey 2025
The above table shows that 80 respondents of 75% agreed that campaign messages are culturally relevant in community while 20 respondents of 25% says no.
Table 10:	Have you ever engaged with a campaign online?
	Option
	No. of Respondents 
	Percentage

	Yes
	73
	66%

	No
	27
	34%

	Total
	100
	100%

	Option
	No. of Respondents 
	Percentage


Source: Field Survey 2025
From table above, 73 respondents of 66% agreed that they are engaged with campaign online while 27 respondents representing 34% says No.
Table 11:	Have campaigns motivated you to act against girl-child violence?	
	Option
	No. of Respondents 
	Percentage

	Yes
	73
	66%

	No
	27
	34%

	Total
	100
	100%

	Option
	No. of Respondents 
	Percentage


Source: Field Survey 2025
From table above, 73 respondents of 66% agreed that campaigns has motivated them to act against girl-child violence while 27 respondents representing 34% says No.
Table 12:	How frequently do you come across social media campaigns addressing violence against girl child?
	Option
	No. of Respondents 
	Percentage

	Often
	77
	75%

	Not often
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
From table above, 75% are the view that they have come across social media campaign addressing violence against girl child often while 25% of the respondents says not often.

Table 13:	Do you believe these campaigns have led to a reduction in violence against the girl child in your community?  
	Option
	No. of Respondents 
	Percentage

	Yes
	77
	75%

	No
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
From the table above, 77 of the respondents representing 75% believes that campaigns have led to a reduction in violence against the girl child in their community while 25% says no.
Table 14:	Have these campaigns motivated you to take any action against violence toward the girl child?
	Option
	No. of Respondents 
	Percentage

	Yes
	77
	75%

	No
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 75% of 77 believe that campaigns has motivated them to take any action against violence toward girl child while 25% say no.
Table 15:	Do you believe the messages in these campaigns are culturally sensitive and relevant to your community?
	Option
	No. of Respondents 
	Percentage

	Yes
	77
	75%

	No
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 75% of 77 believe that the messages in the campaigns are culturally sensitive and relevant to the community while 25% say no.
Table 16:	How often do you encounter campaigns against violence toward the girl child?
	Option
	No. of Respondents 
	Percentage

	Often
	77
	75%

	Never
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 75% of 77 believe that they encounter campaigns against violence toward the girl child often while 25% says never.
Table 17: In your opinion, how effective are social media campaigns in creating awareness about violence against the girl child?
	Option
	No. of Respondents 
	Percentage

	Effective
	77
	75%

	Not effective
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 75% of 77 of the respondents believe that social media campaigns is effective in creating awareness about violence against the girl child while 25% says is not effective.
Table 18: In your opinion, how effective are social media campaigns in creating awareness about violence against the girl child?
	Option
	No. of Respondents 
	Percentage

	Effective
	77
	75%

	Not effective
	23
	25%

	Total
	100
	100%


Source: Field Survey 2025
The table above shows that 75% of 77 of the respondents believe that social media campaigns is effective in creating awareness about violence against the girl child while 25% says is not effective.
resonance, fostering offline actions, and using the most accessible platforms for residents of Moro LGA.
4.3	Discussion of Findings
The findings revealed a high level of awareness among residents of Moro Local Government about social media campaigns addressing violence against the girl child, with 78.9% of respondents confirming their awareness. This aligns with Oyeleke and Adebayo (2021), who observed that social media platforms serve as a major source of information for youth and urban dwellers in Nigeria. The high level of awareness suggests that digital platforms are successfully reaching the target population. The findings indicate that social media is an effective channel for raising awareness and shaping attitudes toward violence against the girl child. However, for greater impact, campaigns should focus on improving cultural resonance, fostering offline actions, and using the most accessible platforms for residents of Moro LGA.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary of Findings
This study examined the perception of audiences in Moro Local Government Area regarding social media campaigns focused on violence against the girl child. The study aimed to assess the level of awareness, the platforms used, the perceived effectiveness of these campaigns, and how they influence attitudes and behaviors. The data were gathered through a structured questionnaire administered to a sample of residents, and the responses were analyzed using descriptive statistics. A majority of the respondents (78.9%) indicated that they were aware of social media campaigns addressing violence against the girl child. This demonstrates that these campaigns are visible and accessible to the local population, fulfilling their awareness-raising purpose.
Among various social media platforms, WhatsApp (73.7%) and Facebook (57.9%) were found to be the most frequently used by respondents. These platforms are therefore the most effective channels for disseminating campaign content in the local context. The study found that 71% of respondents agreed that social media campaigns have a considerable influence on public attitudes, either to a great extent or to some extent. This highlights the role of media in shaping public opinion and increasing advocacy efforts.
5.2	Conclusion
This study set out to investigate how residents of Moro Local Government perceive social media campaigns aimed at combating violence against the girl child. The findings reveal that there is a high level of awareness of such campaigns among the population, particularly through platforms like WhatsApp and Facebook, which are the most accessible and widely used in the area. Respondents generally view these campaigns as effective tools for raising awareness and influencing public attitudes. The campaigns are seen not only as informative but also as culturally relevant, thereby enhancing their ability to resonate with the target audience. However, while there is significant online engagement, the transition from digital interaction to real-world action remains limited. This suggests that although social media is powerful for advocacy and information dissemination, additional strategies are needed to translate awareness into active behavioral change within the community.
In conclusion, social media campaigns play a vital role in the fight against violence toward the girl child in Moro Local Government. Nonetheless, for such campaigns to yield long-term impact, they must be reinforced with offline community engagement, education, and policy support that encourage people to act beyond digital spaces.
5.3	Recommendations
Based on the findings and conclusion of this study, the following recommendations are proposed to enhance the effectiveness and impact of social media campaigns against violence on the girl child:
i. While social media has proven effective in raising awareness, campaign organizers should complement digital advocacy with grassroots community programs such as town hall meetings, school visits, and workshops. This will help reinforce the messages and encourage practical, real-life actions.
ii. Since WhatsApp and Facebook are the most used platforms in the area, campaign creators should prioritize these platforms for delivering content. Using local languages and relatable visuals will further improve message reception.
iii. Campaign messages should not only inform but also prompt the audience to take specific actions such as reporting abuse, supporting victims, or educating others. Including clear calls to action and information on how to get involved will help bridge the gap between awareness and behavior.
iv. To ensure wider acceptance, social media campaigns should be designed to reflect local values, beliefs, and social norms. Collaboration with community leaders, traditional rulers, and influencers can make the messages more credible and culturally relevant.
v. The government, in partnership with non-governmental organizations (NGOs) and civil society groups, should support these campaigns by providing funding, training, and legal backing for reporting and prosecuting cases of violence against girls.
vi. There should be regular assessment and feedback mechanisms to evaluate the effectiveness of the campaigns. Surveys, polls, and engagement analytics can be used to improve content strategy and outreach.
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