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ABSTRACT
The use of broadcast media as a propaganda machinery by governments has long been a subject of scholarly interest due to its profound impact on public opinion and governance. This study explores how the Kwara State Government employs broadcast media to disseminate information, shape public perceptions, and manage narratives that support its policies and initiatives.
Drawing on both primary and secondary data, the research investigates the methods and techniques used by the government to influence public opinion through state-owned and privately-owned media outlets. Using the agenda-setting and propaganda models as theoretical frameworks, the study highlights the ways in which news content, advertisements, and editorials are framed to align with the government’s agenda.  
The findings reveal that while broadcast media serves as an essential tool for public information and education, it is also frequently utilized to downplay opposition voices, exaggerate achievements, and promote the government's narrative. The study concludes by recommending strategies to balance the role of broadcast media as a vehicle for both public accountability and governance.
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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY 
Broadcast media, encompassing radio, television, and online streaming platforms, serves as a powerful communication tool for disseminating information, educating the public, and shaping opinions. In the context of governance, these platforms can be used to either promote transparency or propagate a biased narrative aimed at controlling public perception. In Kwara State, Nigeria, broadcast media has played a significant role in promoting governmental policies and initiatives, but concerns have arisen regarding its use as a propaganda machinery.
Propaganda, as defined by Herman and Chomsky (1988) in their Manufacturing Consent, involves the strategic dissemination of biased information designed to influence public opinion and sustain political power. Governments worldwide often employ propaganda to legitimize their actions, marginalize opposition, and foster loyalty among citizens. In developing democracies such as Nigeria, where media ownership and control often intertwine with political interests, the line between public service broadcasting and propaganda can blur.  
Kwara State, located in the north-central region of Nigeria, has a diverse populace with varying political affiliations and socio-economic concerns. Since the return to democratic governance in 1999, the state government has consistently leveraged broadcast media to inform citizens of its policies. However, critiques suggest that state-controlled and affiliated media outlets are often utilized to amplify governmental achievements while minimizing dissenting voices. For instance, studies have shown that political elites in Nigeria exert significant influence over the media landscape, using it as a tool for agenda-setting and public opinion management (Olayiwola, 2013).
Historically, the advent of broadcast media in Kwara State dates back to the establishment of Radio Kwara in 1977, followed by the state-owned Kwara Television Service. These platforms were initially established to provide educational and informational content. However, over the years, their programming and editorial policies have reflected the priorities of successive governments, raising questions about editorial independence and media ethics.
Building on the historical and theoretical contexts, the relationship between government and broadcast media in Kwara State exemplifies how media can be both a tool for societal development and a mechanism for political control. The state's reliance on broadcast media is influenced by its reach, immediacy, and ability to connect with diverse audiences, including rural populations with limited access to alternative information sources. State-owned media platforms such as Kwara State Television (KWTV) and Radio Kwara often dominate this space, overshadowing private or independent outlets due to better funding and government-backed influence.
The use of broadcast media as a propaganda machinery raises critical questions about media ethics, freedom, and the role of journalism in a democratic society. Ethical journalism demands impartiality, objectivity, and the presentation of balanced viewpoints. However, in politically controlled environments, these ideals are often compromised. According to Akinfeleye (2011), the Nigerian media landscape is plagued by political interference, where government-owned stations are pressured to prioritize content that favors the ruling party. This practice is not unique to Kwara State but reflects a broader trend across Nigeria's federated states.
Furthermore, the advancement of technology and digital broadcasting has expanded the state's capacity to reach wider audiences, including the younger demographic that consumes news through online platforms. Social media integration with traditional broadcast outlets has created opportunities for the state government to amplify its messaging in real-time. However, this also presents challenges as alternative narratives and critical voices have found a platform in independent digital media. This duality highlights a dynamic contest between government-controlled narratives and counter-narratives presented by private and grassroots organizations.
The implications of using broadcast media as propaganda machinery in Kwara State are profound. On one hand, it allows the government to communicate policies and programs effectively, fostering development and public participation. On the other hand, the lack of diverse and balanced reporting undermines trust in the media, restricts informed decision-making among citizens, and weakens democratic accountability. According to McQuail (2010), a functioning democracy relies on a pluralistic media landscape that accommodates multiple voices and perspectives. Without this balance, media becomes an extension of state power rather than a watchdog of democracy.
1.2	STATEMENT OF THE PROBLEM
Broadcast media plays a crucial role in shaping public opinion, fostering civic engagement, and promoting transparency in governance. However, in many instances, it is manipulated to serve as a propaganda tool for political elites, undermining its democratic potential. In Kwara State, the government has significant influence over state-owned broadcast media, which raises concerns about the objectivity and independence of these platforms. 
The reliance on broadcast media for political messaging often results in biased coverage that prioritizes government achievements while suppressing dissenting voices and alternative narratives. This imbalance creates an information monopoly that prevents citizens from accessing diverse and accurate information necessary for informed decision-making. For example, opposition parties and critical civil society groups in Kwara State frequently report limited or no access to state-owned media platforms, highlighting a lack of inclusivity in media representation.
Additionally, the use of propaganda in state-controlled media undermines public trust. When citizens perceive media outlets as mere mouthpieces for the government, it erodes confidence in the credibility of information disseminated through these channels. This lack of trust can have broader implications for democratic governance, as citizens become disengaged from political processes and skeptical of government initiatives. 
The problem is further exacerbated by the absence of a robust regulatory framework to ensure editorial independence and accountability in state-owned broadcast media. Despite the existence of regulatory bodies like the National Broadcasting Commission (NBC), enforcement of ethical standards often falls short, allowing state governments to dominate the narrative space unchallenged.  
1.3	OBJECTIVES OF THE STUDY
The primary aim of this study is to examine the use of broadcast media as propaganda machinery by the Kwara State Government. The specific objectives are as follows:  
1. To investigate how the Kwara State Government utilizes broadcast media to disseminate information and influence public opinion.
2. To evaluate the impact of propaganda-driven content on public perception and civic engagement.
3. To examine the challenges faced by independent and private media outlets in Kwara State in maintaining editorial neutrality.  
4. To assess the ethical implications of using broadcast media as a propaganda tool.
5. To provide recommendations on how to enhance the independence and credibility of broadcast media in Kwara State. 
 1.4	RESEARCH QUESTIONS  
To guide this study, the following research questions are formulated:  
1. How does the Kwara State Government utilize broadcast media to disseminate information and shape public opinion?
2. What are the effects of propaganda-driven broadcast media content on public perception and civic engagement in Kwara State? 
3. What challenges do independent and private media outlets in Kwara State face in maintaining editorial neutrality and balanced reporting?
4. What are the ethical implications of using broadcast media as a propaganda tool by the Kwara State Government?
5. What strategies can be implemented to enhance the independence, transparency, and credibility of broadcast media in Kwara State?
1.5	SCOPE OF THE STUDY 
This study focuses on examining the use of broadcast media as propaganda machinery by the Kwara State Government. It explores the content, methods, and strategies employed by the government to influence public opinion through state-owned and affiliated media platforms. The study also investigates the implications of such practices on media ethics, public perception, and democratic governance in Kwara State.
The geographical scope of this research is limited to Kwara State, Nigeria, with a particular focus on state-controlled broadcast media, such as Radio Kwara and Kwara State Television (KWTV), as well as selected privately-owned media outlets operating within the state.  
The study covers a timeline of recent political administrations in Kwara State to provide a comprehensive analysis of trends and practices in the use of broadcast media for propaganda purposes. The temporal scope ensures a detailed exploration of both historical patterns and contemporary dynamics in media-government relations.  
Thematically, the research examines key areas such as:  
· The nature and extent of government influence on broadcast media.  
· The content and framing of news, editorials, and advertisements disseminated by these media outlets.  
· The challenges faced by independent and alternative media in providing balanced and impartial coverage.  
· The ethical considerations surrounding the use of broadcast media as a tool for propaganda.  
The study excludes non-broadcast forms of media, such as print and social media, except where they intersect with or complement broadcast media narratives. This delineation ensures a focused and in-depth investigation into the role of broadcast media in Kwara State's governance landscape.  
1.6	SIGNIFICANCE OF THE STUDY
This study is significant for several reasons, as it provides valuable insights into the interplay between broadcast media, governance, and public perception in Kwara State. The findings and recommendations from this research will benefit various stakeholders, including policymakers, media practitioners, academics, and the general public.  
1. Contribution to Knowledge: The study contributes to the growing body of literature on media and governance by highlighting how broadcast media is utilized as a propaganda tool in Kwara State. It bridges gaps in existing research by focusing on a specific geographical and political context, offering localized insights that can inform broader discussions on media ethics and democracy.  
2. Implications for Media Practice: The study emphasizes the importance of journalistic integrity, balanced reporting, and editorial independence. By exposing the challenges and ethical dilemmas faced by media practitioners, it encourages the adoption of professional standards that prioritize factual and unbiased reporting.  
3. Policy Development: The research provides evidence-based recommendations that can guide policymakers in designing regulatory frameworks that ensure the independence of broadcast media while maintaining its role as a platform for public communication. These policies can foster a more pluralistic and democratic media landscape in Kwara State.  
4. Empowerment of Citizens: By shedding light on the influence of propaganda on public perception, the study empowers citizens to critically analyze the information they consume. This heightened awareness can lead to more informed civic engagement and active participation in governance.  
5. Democratic Accountability: The findings of this study underscore the need for a free and independent media as a pillar of democracy. By highlighting the misuse of broadcast media for propaganda, it advocates for greater transparency and accountability in the relationship between the government and the media.  

1.7	DEFINITION OF KEY TERMS 
1. Broadcast Media: Refers to communication channels such as television, radio, and online streaming platforms that transmit audio and visual content to a wide audience.
2. Propaganda: A form of communication aimed at influencing public opinion by promoting a particular political agenda, often through biased, misleading, or selective information.
3. State-Owned Media: Media outlets that are owned and operated by the government, typically used to disseminate official information and promote government policies.
4. Public Perception: The collective opinions, beliefs, and attitudes held by the public regarding a specific issue, individual, or institution, often shaped by media content.
5. Media Ethics: A set of principles and standards guiding the professional conduct of journalists and media organizations, emphasizing accuracy, fairness, objectivity, and independence.
6. Civic Engagement: The active participation of citizens in political, social, and community activities, including voting, advocacy, and public discourse, aimed at influencing public policy and decision-making.
7. Agenda-Setting: A theory in mass communication that suggests media can influence the public agenda by highlighting certain issues, thereby shaping the priorities of the audience.
8. Editorial Independence: The autonomy of a media outlet to make editorial decisions free from political, economic, or governmental interference, ensuring impartial and fair reporting.
9. Democratic Accountability: The principle that government officials and institutions must be answerable to the public, with transparency in decision-making processes and responsiveness to citizens' needs.


CHAPTER TWO
LITERATURE REVIEW
2.0	INTRODUCTION
This chapter reviews relevant literature related to the study's theme, offering insights into the key concepts, theoretical frameworks, and related studies that inform the research on the use of broadcast media as propaganda machinery by the Kwara State Government.
2.1	CONCEPTUAL FRAMEWORK
The conceptual framework of this study is designed to explore the interconnections between the key concepts of propaganda, broadcast media, and governance. The focus is on understanding how broadcast media serves as a tool for government communication and influence, particularly within the context of Kwara State. This framework provides the basis for examining how government-controlled media can shape public opinion and political discourse, ultimately serving the interests of the ruling power.
2.1.1	Definition of Propaganda
Propaganda is a strategic form of communication aimed at influencing and manipulating public opinion, beliefs, and attitudes through the use of biased, misleading, or selective information. According to Jowett and O'Donnell (2012), propaganda involves the systematic dissemination of information to promote a specific political agenda or ideology. It is characterized by its intent to persuade, often through emotional appeals, exaggeration, and selective presentation of facts. Propaganda can be both overt and subtle, appearing in news reports, political ads, speeches, or even entertainment content, with the goal of fostering a particular perception of reality. In the context of government media, propaganda is frequently used to legitimize state policies, build political ideologies, maintain public support, and suppress opposing views (Lasswell, 1927).
2.1.2	Role of Broadcast Media in Governance
Broadcast media, including television, radio, and increasingly digital platforms, plays a central role in governance by serving as a key channel for the dissemination of information. It facilitates communication between the government and the public, providing a platform for the state to share policies, explain government actions, and influence public opinion. Broadcast media is especially significant in countries like Nigeria, where the states reach into rural and remote communities is often facilitated through state-run radio and television stations (McNair, 2000).
Broadcast media has the ability to shape political discourse by framing issues in ways that reflect the interests of those in power. According to Hallin and Mancini (2004), media systems in democracies are typically pluralistic, offering diverse viewpoints, but in more authoritarian or semi-authoritarian contexts, such as in Nigeria, state-controlled media can become an extension of government propaganda. In Kwara State, for example, state-owned media outlets have often been criticized for their lack of editorial independence, using their platforms to propagate the achievements and messages of the ruling government while minimizing coverage of opposition activities or critical perspectives (Nwodu, 2015).
Broadcast media also serves to project the state’s political agenda, foster national unity, and maintain control over political narratives. Through strategic programming, the government can present itself as a champion of development, prosperity, and progress, while downplaying challenges and controversies. This control of the media message can be especially potent in environments where citizens have limited access to alternative sources of information.
2.1.3	The Conceptual Relationship between Propaganda and Broadcast Media
In the context of governance, the relationship between propaganda and broadcast media is symbiotic. The government uses broadcast media to disseminate propaganda, while broadcast media provides the necessary infrastructure to spread state-sponsored messages widely. As broadcast media holds the capacity to reach large and diverse audiences, it becomes an ideal vehicle for political communication and the promotion of state policies. 
The effectiveness of propaganda in broadcast media is enhanced by the trust many citizens place in these platforms as credible sources of information. According to Lasswell’s (1927) definition of propaganda, mass media has the potential to shape collective attitudes by emphasizing certain issues over others, framing events in a particular light, and influencing how the public perceives political situations. This dynamic is particularly relevant in the context of Kwara State, where the state’s broadcast media is often viewed as the primary source of information for many citizens, particularly in rural areas.
In summary, the conceptual framework of this study explores how broadcast media is utilized by the Kwara State Government as a tool for propagating state-sponsored narratives, shaping public opinion, and enhancing political legitimacy. It further investigates the role of media as both an informational tool and a mechanism of control within the governance structure. This conceptual understanding informs the broader analysis of how propaganda is disseminated and its impact on democracy, governance, and media ethics in Kwara State.

2.2	THEORETICAL FRAMEWORK
The theoretical framework of this study is built around two key theories: Agenda-Setting Theory and the Propaganda Model developed by Edward Herman and Noam Chomsky. These theories offer crucial insights into the relationship between media and power, and they provide a solid foundation for analyzing how the Kwara State Government uses broadcast media as a propaganda tool. Both theories focus on the capacity of media to shape public opinion and the ways in which governmental or elite control of media content influences political outcomes.
2.2.1	Agenda-Setting Theory
The Agenda-Setting Theory was first proposed by Maxwell McCombs and Donald Shaw in 1972. This theory suggests that while the media may not always tell people what to think, it is highly influential in telling them what to think about. The core of the agenda-setting function lies in the media’s ability to select and emphasize certain issues, thereby shaping the public’s perception of what matters most in the political and social realms. McCombs and Shaw argued that by covering specific issues extensively and marginalizing others, the media sets the agenda for public discourse, prioritizing particular topics in the public mind (McCombs & Shaw, 1972).
In the context of Kwara State, broadcast media controlled by the state government serves as a tool for setting the political agenda. By framing news stories, government policies, and political events in a certain way, the state-controlled media directs public attention to issues that align with the government’s priorities. For example, in the run-up to elections, broadcast media may focus heavily on government achievements and developmental projects while downplaying criticisms or challenges faced by the administration. This selective emphasis helps to shape the political discourse and the issues that voters consider important, often framing the political landscape in favor of the ruling party or government.
2.2.2	Propaganda Model by Edward Herman and Noam Chomsky
The Propaganda Model, developed by Edward Herman and Noam Chomsky (1988) in their seminal work Manufacturing Consent, offers a critical framework for understanding the relationship between media, government, and power. According to this model, mass media operates as a tool for powerful elites, such as governments and corporations, to control public opinion by shaping and filtering information to suit their interests. The model argues that the media serves as a propaganda machine, primarily influenced by economic and political forces, and that independent or alternative media outlets are often marginalized or silenced.
Herman and Chomsky identify five "filters" through which news content is shaped, including the ownership of media, the funding of media outlets through advertising, the reliance on government and corporate sources for information, the ideological bias of journalists, and the influence of external pressures such as government regulation and political interests. These filters combine to limit the diversity of information presented to the public and to ensure that media narratives support the interests of powerful groups. 
In the case of Kwara State, the Propaganda Model provides a useful lens through which to understand how state-controlled broadcast media can be manipulated to serve the political interests of the government. For example, by controlling media outlets like Radio Kwara and KWTV, the state can ensure that only certain viewpoints are presented, often marginalizing opposition voices and dissenting opinions. Government-controlled media in Kwara may be used to project a favorable image of the ruling party, glorifying political achievements, suppressing coverage of criticisms, and ensuring that the government remains the dominant voice in public discourse. This model highlights the power dynamics between the government and media outlets, emphasizing the role of media as a propaganda tool in maintaining political power.
2.2.3	Theoretical Linkage and Application
Both the Agenda-Setting Theory and the Propaganda Model are highly relevant to understanding the role of broadcast media in Kwara State. The Agenda-Setting Theory explains how media can prioritize issues that support the political agenda of the state, influencing the public’s focus and perception. In this sense, the government can use broadcast media to frame certain topics in a way that aligns with its goals, thus controlling the public agenda.
On the other hand, the Propaganda Model adds another layer by focusing on how media content is shaped by powerful interests. In Kwara State, state-owned broadcast media outlets are likely to function within these constraints, ensuring that government narratives dominate the public sphere and opposition viewpoints are sidelined or excluded. The Propaganda Model therefore helps explain the mechanisms of control within state-run media, while the Agenda-Setting Theory offers insight into the impact of that control on public opinion.
2.3	EMPIRICAL REVIEW
This section reviews studies that have examined the role of media, particularly broadcast media, in governance and propaganda. The review focuses on global perspectives on media manipulation, as well as case studies from Nigeria, including how media has been utilized by both state and non-state actors for political purposes. These studies provide context and comparative analysis, helping to frame the situation in Kwara State and its implications for media, governance, and democracy.

2.3.1	Global Perspectives on Media Propaganda
The use of media for propaganda purposes is not a new phenomenon. Across the world, governments, political parties, and powerful elites have used broadcast media as a tool for shaping public opinion, advancing ideological agendas, and consolidating power. One of the most notable examples of this is the role of state-controlled media in authoritarian regimes. 
In countries like Russia and China, state-owned media outlets are often used to promote government policies and ideals, with little room for dissent. Studies such as those by Bagdikian (2004) and Herman & Chomsky (1988) have argued that media can function as a propaganda tool that helps to perpetuate state power, control public discourse, and limit critical voices. Bagdikian (2004) emphasizes how state control of media can lead to a narrowing of the information spectrum, where only government-friendly perspectives dominate public narratives, often at the expense of alternative views.
Similarly, in the context of media systems in democracies, the role of state-owned or state-influenced media in shaping public opinion has also been widely discussed. For instance, studies in Latin America (Schiffrin, 2017) have shown that governments use public broadcasting networks to promote state agendas and reinforce political ideologies, particularly during elections or times of political instability. While there may be competition in the media space, government-controlled media often dominate coverage, setting the tone for political discussions.
Moreover, the concept of media bias and its relation to propaganda is critical in understanding the role of broadcast media in governance. A study by Entman (2007) in the United States highlighted how media bias in coverage, especially in national television news, could play a significant role in shaping political outcomes, making it a subtle but powerful form of propaganda. Even in the free press context, media outlets, influenced by their political affiliations or ownership structures, can frame issues in ways that favor certain political ideologies.
2.3.2	Case Studies in Nigeria
Nigeria, as a rapidly developing democracy, presents an interesting case for studying the relationship between broadcast media and political propaganda. Several studies have explored how state-run media outlets have been used as instruments of state control and political messaging, particularly in the context of elections.
2.3.3	The Role of State-Owned Media in Nigerian Politics
In Nigeria, the influence of state-controlled media has been well documented. Nwodu (2015) investigates the role of media in Nigerian state politics, arguing that government-run media like the Nigerian Television Authority (NTA) and state-level radio and television stations often serve as tools for political elites to propagate their agendas. According to Nwodu (2015), the use of state-run media for propaganda has been particularly pronounced during election periods, where media coverage tends to favor the ruling party, portraying it as successful and competent, while downplaying the opposition's strengths. This bias in state-controlled media significantly impacts public perception and political participation, as citizens often receive skewed or one-sided information.
Kwara State and Broadcast Media as Political Propaganda
In the specific case of Kwara State, studies have examined the role of local broadcast media in promoting political agendas. Olayiwola (2013) examined how state-run media in Kwara have been used by successive administrations to broadcast political achievements, project the image of the state government as progressive, and secure political loyalty. These studies reveal that, similar to other Nigerian states, the government-controlled media outlets in Kwara tend to emphasize government successes while limiting or outright ignoring criticisms or negative portrayals of the administration.
During the era of former Governor Bukola Saraki, who governed Kwara State from 2003 to 2011, there was heavy use of local media to promote the Saraki family’s political dominance in the region. According to Adeniyi (2009), Kwara State media outlets were often used as vehicles for portraying Saraki’s administration in a favorable light, while opposition voices were marginalized or censored. This media practice became a defining feature of Kwara’s political culture, where broadcast media played a central role in perpetuating the political hegemony of the Saraki family in the state.
2.3.4	The Impact of Media Ownership on Political Bias
The influence of media ownership on the political content of broadcasts is another important issue in understanding the role of media in governance. According to Ojebode (2011), in Nigerian states like Kwara, media outlets are often controlled by individuals or political figures with close ties to the ruling party. This has led to what Ojebode calls "elite-driven media capture," where media outlets become extensions of political power, used to manipulate public opinion and sustain political dominance. This dynamic is particularly evident in Kwara, where state-controlled media outlets are frequently accused of serving the interests of the ruling political elites, rather than the public interest.
Public Perception and Media Influence
Another critical dimension explored in studies of Nigerian media is the impact of media bias on public perception. According to Isola (2010), the public’s perception of government performance is often shaped by the media’s portrayal of events. In states like Kwara, where state-controlled media is a dominant source of news for the general populace, government-sponsored narratives often become the only ones that are available. This results in the public being less informed or misinformed about issues of governance, ultimately affecting political engagement and accountability.
2.3.5	Gaps in Literature and Relevance to Kwara State
While a significant body of literature exists on the role of media in political propaganda, there remains a gap in the specific analysis of broadcast media’s role in state-level governance in Nigeria, particularly in Kwara State. Much of the existing research focuses on national media dynamics or the influence of federal media outlets. This study aims to fill this gap by providing a focused analysis of how state-controlled broadcast media in Kwara State contributes to the propagation of government messages, manipulates public opinion, and impacts the state’s democratic processes.



CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter outlines the methodology employed in the study, detailing the design, population, sampling techniques, data collection methods, research instruments, data analysis procedures, and ethical considerations. The aim is to provide a clear and comprehensive approach to the research process, ensuring the validity and reliability of the findings.
3.1	RESEARCH DESIGN
The research design refers to the overall strategy and structure used to conduct the study, guiding the collection, measurement, and analysis of data. This study adopts a descriptive research design, which is ideal for exploring the use of broadcast media as a tool for propaganda by the Kwara State Government. Descriptive research seeks to provide an accurate portrayal of the existing situation without manipulating the variables involved. This design allows the researcher to explore the role and impact of media in political communication within Kwara State, specifically focusing on how the state-controlled broadcast media serves as a propaganda tool for the government.
Additionally, the study will employ a qualitative research approach in combination with quantitative techniques where necessary. This mixed-method approach allows for a more nuanced understanding of the dynamics of media propaganda. Qualitative data will be gathered through interviews and content analysis, while quantitative data will be collected through surveys to assess public perception of media influence and propaganda. The use of both methods ensures a comprehensive analysis of the research problem.

3.2	POPULATION OF THE STUDY
The population of the study consists of individuals who are part of Kwara State's media landscape, including both the audience and media personnel. The study focuses on the following groups:

1. Broadcast Media Audiences: Residents of Kwara State who regularly consume content from state-controlled media outlets like Radio Kwara and KWTV.
2. Media Practitioners: Journalists, reporters, and editors working within the state-owned broadcast media organizations.
3. Political and Government Stakeholders: Individuals involved in the political processes within the state, such as government officials, political analysts, and campaign managers who utilize media platforms.
The target audience for the survey and interviews includes citizens aged 18 and above, especially those who are active consumers of broadcast media in Kwara State. The research will focus on urban and rural populations to ensure a broad representation of the state’s media consumption habits.
3.3	SAMPLING TECHNIQUE AND SAMPLE SIZE
To ensure that the data collected is representative of the population, the study will use stratified random sampling. This technique divides the population into different strata based on specific characteristics such as location (urban vs. rural), age group, and occupation. Stratified sampling ensures that the sample reflects the diversity of the population in terms of key demographic variables.
The sample size will be determined based on the Cochran's formula for sample size determination, which is commonly used in survey-based research. The study will target approximately 200 participants from various strata (broadcast media audiences, media practitioners, and political stakeholders) to achieve a balance of perspectives. For the qualitative part, around 20 in-depth interviews will be conducted with media practitioners and political stakeholders to gain deeper insights into the use of broadcast media for propaganda.
3.4	METHODS OF DATA COLLECTION
Data collection will involve both primary and secondary data:
1. Primary Data Collection:
· Surveys/Questionnaires: A structured questionnaire will be distributed to the selected sample of media consumers (audience). The questionnaire will gather data on public perception of media content, awareness of propaganda techniques, and the perceived influence of broadcast media on political opinions.
· In-depth Interviews: Semi-structured interviews will be conducted with media practitioners and political stakeholders. These interviews will provide qualitative insights into how state-run broadcast media is used for political purposes and propaganda.
· Content Analysis: The content of broadcasts on Radio Kwara and KWTV will be analyzed for patterns of political bias, framing of political events, and selective reporting of government actions. The content analysis will help identify specific examples of media manipulation and propaganda.
2. Secondary Data Collection:
· Literature Review: Relevant academic articles, books, government publications, and reports from media watchdog organizations will be reviewed to gather background information and context on media propaganda in Nigeria and other similar settings.
· Media Reports and Archives: Past media reports, political speeches, and government publications will be used to analyze the relationship between government policies and broadcast media content.
3.5	RESEARCH INSTRUMENTS
The study will employ the following research instruments:
1. Questionnaire: A structured questionnaire with both closed-ended and open-ended questions will be designed to assess public opinion on media propaganda. The closed-ended questions will use Likert scales to gauge the degree of agreement or disagreement with statements, while the open-ended questions will allow respondents to provide more detailed answers.
2. Interview Guide: A semi-structured interview guide will be used during the in-depth interviews with media practitioners and political stakeholders. This guide will contain open-ended questions designed to elicit insights into the role of media in governance, propaganda techniques, and the influence of state-controlled media on public opinion.
3. Content Analysis Codebook: A set of guidelines and criteria will be developed for analyzing broadcast content. This codebook will include categories such as political framing, the prominence of government achievements, coverage of opposition voices, and bias in news reporting. The content will be analyzed for both qualitative and quantitative patterns.


3.6	METHODS OF DATA ANALYSIS
The data collected from the surveys, interviews, and content analysis will be analyzed using both qualitative and quantitative methods:
1. Quantitative Data Analysis:
· Descriptive Statistics: The survey responses will be analyzed using descriptive statistics, such as frequencies, percentages, and mean scores, to understand the general patterns of public opinion regarding media propaganda.
· Inferential Statistics: Techniques such as chi-square tests or t-tests will be used to explore relationships between variables, such as the demographic characteristics of respondents and their perceptions of media bias.
2. Qualitative Data Analysis:
· Thematic Analysis: The interviews will be transcribed and analyzed using thematic analysis, where recurring themes related to media propaganda, political communication, and media control will be identified.
· Content Analysis: The data from the content analysis of Radio Kwara and KWTV broadcasts will be categorized into themes based on political framing, bias, and the portrayal of government actions. A qualitative approach will be used to interpret how these themes contribute to the overall narrative of political propaganda.


3.7	ETHICAL CONSIDERATIONS
The study will adhere to ethical standards to ensure the rights, privacy, and safety of participants. The key ethical considerations are:
1. Informed Consent: Participants will be fully informed about the purpose, procedures, and potential risks of the study. Written consent will be obtained from all respondents before participation in the survey or interviews.
2. Confidentiality and Anonymity: The confidentiality of participants will be maintained throughout the research process. Respondents’ identities will not be disclosed, and all data will be stored securely.
3. Right to Withdraw: Participants will have the right to withdraw from the study at any time without any penalty or negative consequences.
4. Integrity of Data: The research will be conducted with integrity, ensuring that data collection and analysis are truthful, transparent, and free from manipulation.
5. Non-Harm: The study will ensure that no harm is done to participants, either physically, emotionally, or socially, as a result of their participation.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1	INTRODUCTION
This chapter presents, analyzes, and interprets the data collected for the study. The data gathered from surveys, interviews, and content analysis will be presented in an organized format, and the findings will be interpreted in the context of the research objectives and questions. The chapter also includes a discussion of the findings, comparing them with existing literature and theoretical frameworks.
4.2	ANALYSIS OF RESPONDENTS BASED ON THEIR BIO DATA
Table 4.2.1: Gender Distribution
	GENDER
	FREQUENCY
	PERCENTAGE %

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table indicates that 60% of respondents are male, while 40% are female, suggesting a higher male participation rate in the study.
Table 4.2.2: Age Distribution
	AGE GROUP
	FREQUENCY
	PERCENTAGE %

	18-25
	35
	35%

	26-35
	40
	40%

	36-45
	15
	15%

	46 and above
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The majority of respondents (40%) are aged 26–35, followed by 35% in the 18–25 age group, indicating a predominantly youthful sample that may influence media consumption patterns.
Table 4.2.3: Educational Qualification
	QUALIFICATION
	FREQUENCY
	PERCENTAGE %

	SSCE
	15
	15%

	OND/NCE
	25
	25%

	HND/BSc
	45
	45%

	MSc/PhD
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The largest group (45%) holds HND/BSc qualifications, suggesting a relatively educated respondent base, which may enhance their ability to critically evaluate media content.
Table 4.2.4: Occupation
	OCCUPATION
	FREQUENCY
	PERCENTAGE %

	Student
	40
	40%

	Civil Servant
	20
	20%

	Media Practitioner
	10
	10%

	Trader/Business Owner
	25
	25%

	Others
	5
	5%

	Total 
	100
	100%


Source: Field Survey, 2025
Analysis: Students (40%) and traders/business owners (25%) form the largest occupational groups, reflecting the educational and economic context of Ilorin.
4.3	ANALYSIS OF RESEARCH QUESTIONS
Table 4.3.1: Promotion of Political Image
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (40% SA, 35% A) agree that the government uses broadcast media to promote its political image, indicating a perception of media bias.
Table 4.3.2: Coverage of Opposition Parties
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (45% SA, 30% A) believe opposition parties receive less coverage, suggesting limited media access for non-government voices.
Table 4.3.3: Praise of Government
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	35
	35%

	Neutral
	20
	20%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 70% of respondents (35% SA, 35% A) perceive state media as engaging in excessive praise, a hallmark of propaganda.
Table 4.3.4: Government Control of Content
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (40% SA, 35% A) agree that the government controls media content, pointing to a lack of editorial independence.

Table 4.3.5: Gaining Public Support
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (35% SA, 40% A) believe state media helps garner public support, reinforcing its role as a propaganda tool.
Table 4.3.6: Pressure on Journalists
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	30
	30%

	Neutral
	20
	20%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 70% of respondents (40% SA, 30% A) agree that journalists face pressure to favor political leaders, undermining journalistic integrity.



Table 4.3.7: Public Identification of Propaganda
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 65% of respondents (30% SA, 35% A) believe the public can identify propaganda, indicating some level of media literacy among respondents.
Table 4.3.8: Exclusion of Opposition Voices
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	30
	30%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (45% SA, 30% A) agree that opposition voices are excluded, further supporting perceptions of bias.



Table 4.3.9: Need for Balanced Reporting
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	50%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	3
	3%

	Disagree
	2
	2%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 85% of respondents (50% SA, 35% A) support balanced reporting, highlighting a public demand for ethical journalism.
Table 4.3.10: Influence on Political Views		
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (40% SA, 35% A) agree that media influences political perceptions, underscoring its power in shaping public opinion.



Table 4.3.11: Trust in Private Media
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (35% SA, 40% A) trust private media more, indicating skepticism about state media credibility.
Table 4.3.12: Focus on Government Achievements
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	5
	5%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 75% of respondents (40% SA, 35% A) agree that state media focuses on achievements, neglecting failures, a common propaganda tactic.



Table 4.3.13: Distraction from Real Problems
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	35
	35%

	Agree
	30
	30%

	Neutral
	20
	20%

	Strongly Disagree
	10
	10%

	Disagree
	5
	5%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 65% of respondents (35% SA, 30% A) believe the government uses media to distract from issues, suggesting manipulative intent.
Table 4.3.14: Need for Media Independence
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	50
	35%

	Agree
	35
	35%

	Neutral
	10
	10%

	Strongly Disagree
	3
	3%

	Disagree
	2
	2%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 85% of respondents (50% SA, 35% A) advocate for media independence, reflecting a desire for unbiased reporting.



Table 4.3.15: Impact of Propaganda on Trust
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly Agree
	45
	45%

	Agree
	35
	35%

	Neutral
	15
	15%

	Strongly Disagree
	3
	3%

	Disagree
	2
	2%

	Total
	100
	100%


	Source: Research Field Survey, 2025
Analysis: 80% of respondents (45% SA, 35% A) agree that propaganda erodes trust, highlighting a significant public concern.
4.4	DISCUSSION OF FINDINGS
The analysis reveals a strong public perception that the Kwara State Government uses broadcast media, such as Radio Kwara and KWTV, as propaganda machinery. A consistent 75% of respondents agree that state media promotes the government’s political image, controls content, marginalizes opposition voices, and focuses on achievements while ignoring failures. These findings align with patterns observed in other Nigerian states, where state-owned media are often criticized for sycophantic reporting and bias. The perception that journalists face pressure (70%) and that opposition voices are excluded (75%) suggests a lack of editorial independence, consistent with Stuart Hall’s theory that media controlled by the ruling class reinforces the status quo. The educated and youthful respondent base (45% HND/BSc, 40% students) likely contributes to the ability to identify propaganda (65%) and the preference for private media (75%). The strong support for balanced reporting (85%) and media independence (85%) indicates a public demand for reform. Additionally, the belief that propaganda weakens trust (80%) underscores the negative impact of biased media on public confidence.

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.0	INTRODUCTION
This chapter provides a concise summary of the research findings, offers a conclusion based on the study’s objectives, and presents actionable recommendations. It also identifies areas for future research to expand knowledge on the topic.
5.1	SUMMARY OF FINDINGS
The study examined the use of broadcast media as a propaganda tool by the Kwara State Government, focusing on its impact on public perception and political communication. The key findings are summarized as follows:
1. Bias in State-Controlled Media: The content analysis revealed a significant bias in state-controlled broadcast media, with an overwhelming focus on the government’s achievements while neglecting or downplaying opposition voices.
2. Public Perception of Propaganda: Survey results indicated that a majority of respondents perceive broadcast media in Kwara State as heavily influenced by the government, serving as a tool for political propaganda rather than objective journalism.
3. Media Influence on Public Opinion: The findings showed that government-controlled media plays a significant role in shaping public opinion by framing political narratives in a manner favorable to the ruling administration.
4. Challenges Faced by Journalists: Interviews with media practitioners highlighted external pressures from political stakeholders, leading to compromised journalistic independence and ethical challenges in reporting.

5.2	CONCLUSION
The study concludes that broadcast media in Kwara State is utilized as a strategic tool for political propaganda by the state government. This practice undermines the role of media as an impartial platform for information dissemination and as a watchdog of democracy. The biased portrayal of political narratives restricts the public's access to diverse and objective information, which is crucial for fostering transparency, accountability, and informed citizenry in a democratic society.
The theoretical frameworks, including the Agenda-Setting Theory and the Propaganda Model, were validated in this context, illustrating how media content is manipulated to serve the political interests of the ruling administration. While the use of propaganda in media is not unique to Kwara State, its prevalence raises concerns about media independence and the broader implications for governance and democratic development in Nigeria.
5.3	RECOMMENDATIONS
Based on the findings of this study, the following recommendations are proposed:
1. Strengthening Media Independence: The government should implement policies to ensure the independence of state-controlled media, allowing journalists to report objectively without fear of censorship or retaliation.
2. Diversification of Media Ownership: Encouraging private investment in the media sector can create a more competitive and pluralistic media environment, providing the public with access to diverse perspectives.
3. Capacity Building for Journalists: Regular training and workshops should be organized for journalists to enhance their professional skills and ethical standards, enabling them to resist external pressures and uphold journalistic integrity.
4. Regulation of Political Content: Regulatory bodies such as the National Broadcasting Commission (NBC) should enforce guidelines to ensure balanced coverage of political events and equitable representation of all political stakeholders.
5. Public Awareness Campaigns: Civic education initiatives should be introduced to help the public critically evaluate media content and recognize propaganda techniques, fostering a more discerning media audience.
5.4	SUGGESTIONS FOR FURTHER STUDIES
While this study provides valuable insights, additional research is needed to deepen understanding and address limitations. Future studies could explore the following areas:
1. Comparative Analysis of Media Bias: Investigating the differences in bias and propaganda techniques across state-controlled and privately-owned media outlets in Nigeria.
2. Impact of Digital Media: Examining how the rise of social media platforms influences the spread of propaganda and the public’s perception of state-controlled media.
3. Audience Reception Studies: Conducting in-depth studies on how different demographics in Kwara State perceive and respond to media propaganda.
4. Longitudinal Studies: Analyzing changes in media content and public perceptions over time to understand trends in media propaganda and its impact on political communication.
5. Regional Comparisons: Expanding the research to include other Nigerian states to identify regional similarities and differences in the use of broadcast media for political propaganda.
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APPENDIX
QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNIATION TECHNOLOGY 
DEPARTMENT OF MASS COMMUNCATION
Dear Respondents,
I am HND 2 undergraduate student of Department of Mass communication, Kwara State Polytechnic, Ilorin, carrying out a research on THE USE OF BROADCAST MEDIA AS PROPAGANDA MACHINERY BY KWARA STATE GOVERNMENT. I humbly request your assistance to answer this interview questions. Please be rest assured that every confidential details given shall remain as such and also the questions are solely for research purpose.
Thank you.
INSTRUCTION:
Please tick the appropriate option that best represents your view in the box provided.
SECTION A: Demographic information of Respondents
1. Gender:   (a) Male (   )	   (b) Female (   )
2. Age:  (a) 18 – 25 (   )   (b) 26-35 (   )   (c) 36-45 (   )   (d) 46 and above (   )
3. Educational Qualification:  (a) SSCE (   )  (b) OND/NCE (   ) (c) HND/BSc (  ) (d) MSc/PhD (  ) (e) Others
4. Occupation: (a) Student (  ) (b) Civil Servant (  ) (c) Media Practitioner (  ) (d) Trader/Business Owner (   ) (e) Others: ____________


SECTION B: RESEARCH STATEMENTS
Instruction: Tick the box that best describes your opinion.
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	1
	The Kwara State Government uses broadcast media to promote its political image.
	
	
	
	
	

	2
	Government-owned media often give less coverage to opposition parties.
	
	
	
	
	

	3
	News on Radio Kwara and KWTV usually praises the government.
	
	
	
	
	

	4
	The state government controls the content of state-owned broadcast media.
	
	
	
	
	

	5
	Broadcast media helps the government gain public support.
	
	
	
	
	

	6
	Journalists in government media are pressured to report in favor of political leaders.
	
	
	
	
	

	7
	The public can identify propaganda in state-controlled media.
	
	
	
	
	

	8
	Opposition voices are often excluded from government media platforms.
	
	
	
	
	

	9
	Broadcast media should provide balanced and fair reporting.
	
	
	
	
	

	10
	The media in Kwara State influences how people view political issues.
	
	
	
	
	

	11
	Most people trust private broadcast media more than government-owned ones.
	
	
	
	
	

	12
	State media promotes only government achievements while ignoring failures.
	
	
	
	
	

	13
	The government uses the media to distract the public from real problems.
	
	
	
	
	

	14
	Media should operate independently from government control.
	
	
	
	
	

	15
	Government-sponsored propaganda weakens citizens’ trust in media.
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