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Abstract
This study investigates the Influence of Social Media in Promoting Digital Activism among Nigerian Women, with a focus on how online platforms have become powerful tools for advocacy, social mobilization, and political engagement. With the increasing accessibility of the internet and mobile technology, Nigerian women have increasingly turned to platforms such as Twitter, Facebook, and Instagram to amplify their voices, challenge societal norms, and mobilize support for gender equality, social justice, and political reform. The research adopts a mixed-methods approach, combining survey responses from a sample of Nigerian women with content analysis of prominent digital campaigns. Findings reveal that social media serves as a vital avenue for awareness creation, collective action, and solidarity-building among women, especially in regions where traditional media or political structures may marginalize female voices. Moreover, it highlights how digital activism has contributed to policy conversations and shifts in public opinion on issues such as gender-based violence, reproductive rights, and leadership representation. However, the study also identifies challenges such as online harassment, misinformation, and digital exclusion. The research concludes that while social media significantly enhances the scope and impact of activism among Nigerian women, sustained empowerment requires improved digital literacy, legal protections, and inclusive access to technology.
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CHAPTER ONE
INTRODUCTION
1.1. BACKGROUND TO THE STUDY
In recent years, social media has emerged as a powerful tool for communication, advocacy, and mobilization across the globe. The proliferation of platforms such as Facebook, Twitter, Instagram, and WhatsApp has transformed how individuals and groups share information and rally around social and political causes. In Nigeria, this phenomenon is particularly significant as social media increasingly serves as a platform for women to engage in digital activism, challenge societal norms, and advocate for gender equality. This chapter explores the background, problem statement, objectives, research questions, significance, and scope of the study on the influence of social media in promoting digital activism among Nigerian women.
Social media has emerged as a transformative tool for communication and engagement in the 21st century, reshaping how individuals interact, share information, and address societal issues. In Nigeria, the increasing adoption of social media platforms such as Facebook, Twitter, Instagram, and WhatsApp has revolutionized the way activism is conducted, creating new avenues for marginalized groups, particularly women, to amplify their voices and advocate for change (Egbunike, 2019; Olorunnisola & Martin, 2018).
The advent of Web 2.0 technologies, characterized by user-generated content, interactivity, and collaboration, has democratized access to information and public discourse. Platforms such as Twitter and Facebook enable individuals to bypass traditional media gatekeepers, fostering direct communication with diverse audiences (Adebayo & Ogunleye, 2021). In Nigeria, where socio-economic and political barriers often limit access to traditional media, social media has become an essential tool for women to share their stories, expose injustices, and mobilize collective action (Onuh, 2020).
Digital activism, defined as the use of digital tools and platforms to advocate for social, political, or environmental change, has gained momentum globally (Joyce, 2010). In Nigeria, a country characterized by patriarchal norms and systemic gender inequality, women face significant barriers to traditional forms of advocacy and political participation. Social media, however, has provided an alternative space where Nigerian women can raise their voices, challenge oppressive systems, and mobilize support for various causes.
Historically, Nigerian women have played pivotal roles in social movements, such as the Aba Women’s Riot of 1929 and the activities of the Women’s War in the colonial era (Van Allen, 1976). In contemporary times, digital tools have amplified these efforts, enabling women to bypass traditional gatekeepers and directly reach a global audience. Campaigns such as the #BringBackOurGirls movement, which called for the rescue of over 200 schoolgirls abducted by Boko Haram in 2014, highlight the role of social media in galvanizing international attention to issues affecting Nigerian women and girls (Durotoye, 2016).
The advent of social media has also facilitated the emergence of feminist movements such as #SayHerName, #NoMore, and #EndSARS, where Nigerian women have played significant roles. These movements showcase the transformative potential of digital platforms in creating awareness, challenging misogynistic practices, and fostering solidarity among women (Akinbobola, 2021).
Digital activism, often referred to as "hashtag activism," leverages digital tools to promote social, political, and economic change. Prominent campaigns such as #BringBackOurGirls, which highlighted the abduction of over 200 schoolgirls in Chibok, and #EndSARS, which protested police brutality, underscore the power of social media in drawing global attention to local issues (Egbunike, 2019). These movements not only spotlighted the resilience of Nigerian women but also showcased their leadership in driving societal change (Adebayo & Ogunleye, 2021).
For Nigerian women, social media offers a platform for individual and collective expression, enabling them to challenge entrenched societal norms and advocate for their rights. This is particularly significant in a country where patriarchal structures and systemic gender inequalities often hinder women's participation in public and political life (Olorunnisola & Martin, 2018). Through platforms like WhatsApp, women can form advocacy groups to strategize and mobilize, while Twitter hashtags such as #SayNoToRape facilitate discussions on sensitive topics, empowering survivors of gender-based violence to share their experiences and demand justice (Onuh, 2020).
The accessibility of social media has also bridged communication gaps, allowing women in both rural and urban areas to participate in activism. Affordable smartphones and internet services have enabled real-time organization of protests, campaigns, and awareness initiatives (Adebayo & Ogunleye, 2021). However, the challenges associated with social media, including cyberbullying, online harassment, and the spread of misinformation, cannot be overlooked. The gender digital divide—marked by unequal access to digital tools and literacy—further marginalizes women, particularly those in rural areas (Egbunike, 2019).
Nigerian women have also engaged with global movements, aligning with international campaigns such as #MeToo, which addresses sexual harassment and assault. These connections have amplified local struggles, drawing global solidarity and support to the issues faced by Nigerian women (Onuh, 2020). Social media has thus become a crucial space for fostering transnational networks and highlighting the universality of gender-related challenges.
As digital activism continues to gain traction in Nigeria, it is imperative to examine its impact on women's empowerment and societal transformation. Understanding how Nigerian women leverage social media for activism can provide insights into the dynamics of digital spaces and the potential of technology to address enduring inequalities. This study seeks to explore these dynamics, shedding light on the role of social media in promoting digital activism among Nigerian women and contributing to the broader discourse on digital empowerment and social movements in the Global South.
1.2 STATEMENT OF THE PROBLEM
The traditional avenues for activism in Nigeria have often excluded women due to cultural, economic, and structural barriers. These barriers include limited access to resources, societal norms that discourage women's participation in public discourse, and inadequate representation in leadership positions. However, the advent of social media has provided a platform for women to engage in activism without the constraints of traditional structures.
While social media has opened up new opportunities for digital activism, it also comes with challenges such as online harassment, digital surveillance, and the spread of misinformation. Moreover, the question remains whether social media activism translates into tangible societal changes or if it remains confined to the digital space. This study aims to address these concerns by examining the influence of social media on promoting digital activism among Nigerian women.
1.3 OBJECTIVES OF THE STUDY
The primary objective of this study is to explore the influence of social media in promoting digital activism among Nigerian women. Specific objectives include:
i. To examine the role of social media platforms in facilitating activism among Nigerian women.
ii. To identify the key issues that Nigerian women advocate for through social media.
iii. To assess the challenges faced by Nigerian women in engaging in digital activism.
iv. To evaluate the impact of social media activism on societal change in Nigeria.
1.4 RESEARCH QUESTIONS
The study seeks to answer the following questions:
i. How do social media platforms facilitate digital activism among Nigerian women?
ii. What are the main issues advocated for by Nigerian women on social media?
iii. What challenges do Nigerian women face in conducting digital activism?
iv. What is the impact of social media activism on societal change in Nigeria?
1.5 SIGNIFICANCE OF THE STUDY
This study is significant as it highlights the transformative potential of social media in addressing gender inequality and empowering Nigerian women to participate in activism. By understanding the dynamics of digital activism, policymakers, non-governmental organizations (NGOs), and civil society can develop strategies to support women’s activism and leverage social media for positive societal change.
Furthermore, this study contributes to the growing body of literature on digital activism, particularly in the Nigerian context, offering insights into how social media can be harnessed to address pressing social issues. It also sheds light on the barriers that women face in digital spaces, providing recommendations for creating a more inclusive and supportive online environment.
1.6 SCOPE OF THE STUDY
The study focuses on the influence of social media in promoting digital activism among Nigerian women. It examines popular social media platforms such as Facebook, Twitter, Instagram, and WhatsApp, exploring how they are utilized for activism. The study also considers the challenges and opportunities associated with digital activism, with a specific focus on issues such as gender-based violence, inequality, and reproductive health.
1.7 DEFINITION OF TERMS
1. Influence: The capacity to have an effect on the character, development, behavior, or decisions of someone or something. In a social context, it refers to the power to shape opinions or trends.
2. Social Media: Digital platforms and tools (like Facebook, Twitter, Instagram, TikTok, etc.) that allow users to create, share, and exchange content or interact with others in virtual communities and networks.
3. Promoting: The act of publicizing or advertising a product, service, idea, or cause to increase awareness, support, or sales. It often involves communication strategies to encourage people to take action.
4. Digital Activism: The use of digital tools and platforms, such as social media, websites, and apps, to advocate for social, political, or environmental change. It allows individuals and groups to mobilize support, raise awareness, and challenge injustices online.
5. Among: Used to describe being in the company of or surrounded by multiple people or things. For example, "among friends" means within a group of friends.
6. Nigeria: A country located in West Africa, known for its diverse culture, population, and economy. It is the most populous country in Africa and has significant influence on the continent due to its economy, oil resources, and creative industries like Nollywood.
7. Women: Adult human females, often involved in various roles in society, including leadership, education, activism, business, and more. In discussions about development, women’s empowerment and inclusion are emphasized to achieve gender equality and sustainable progress.
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CHAPTER TWO
LITERATURE REVIEW
2.0 INTRODUCTION
The role of social media in shaping modern activism has become increasingly important, especially in the context of Nigeria, where women face numerous social, economic, and political challenges. Social media platforms have emerged as powerful tools for promoting social change, enabling marginalized groups to amplify their voices and advocate for justice. In Nigeria, women have used digital platforms to promote gender equality, raise awareness about gender-based violence, and challenge societal norms. This chapter explores the influence of social media on promoting digital activism among Nigerian women, identifying key platforms, discussing the underlying theoretical perspectives, and reviewing empirical evidence to better understand the dynamics of online activism in Nigeria.
The conceptual framework for this study seeks to explain how social media functions as a tool for digital activism among Nigerian women. It explores the interplay between digital activism, gendered social media use, and the barriers that shape women’s online participation. The framework outlines key concepts that are essential to understanding the role of social media in promoting activism in Nigeria, particularly within the context of women's empowerment and societal change.
2.1.1.	DIGITAL ACTIVISM
At the heart of the conceptual framework is the concept of digital activism, which refers to the use of digital technologies, particularly the internet and social media platforms, to organize, mobilize, and advocate for political and social change (Tufekci, 2017). Digital activism includes activities such as online petitions, hashtag campaigns, virtual protests, and awareness-raising through viral social media content. These activities allow individuals to express dissent, challenge authority, and promote human rights in ways that are often more accessible and immediate than traditional forms of activism.
In the Nigerian context, digital activism has become particularly crucial for marginalized groups, including women, who have historically faced discrimination and exclusion from mainstream political and social discourse. Social media has provided women with a platform to engage in activism, which was previously limited by institutional, social, and geographical constraints (Chiluwa, 2020).
2.1.2 Gendered Social Media Use
Another key concept within the framework is gendered social media use. The use of social media is often shaped by gendered norms and expectations, which influence how men and women interact with these platforms and the types of activism they engage in (McRobbie, 2009). For Nigerian women, social media offers both a space for empowerment and a forum for resistance. However, it also presents unique challenges. Women may be subject to online harassment, sexism, and the reinforcement of traditional gender roles in both digital and offline spaces (Olusanya & Oyeleke, 2020).
The concept of gendered social media use emphasizes that women’s engagement with social media in Nigeria is not neutral. Women's voices and actions are shaped by their gender, which can affect their access to these digital spaces, their ability to participate fully in activism, and the kinds of responses they receive online. Social media can be a double-edged sword—empowering women to break free from societal constraints while also exposing them to new forms of surveillance and online abuse (Sani, 2019).
2.1.3 The Digital Divide
The digital divide is a crucial concept in understanding the accessibility and inclusivity of digital activism. The digital divide refers to the gap between individuals who have access to digital technologies and the internet and those who do not. In Nigeria, this divide is particularly pronounced between urban and rural populations, with women in rural areas facing significant barriers in terms of access to smartphones, reliable internet, and digital literacy (Uduh & Akinyemi, 2021). 
The digital divide disproportionately affects women, especially in rural areas, where traditional gender roles limit access to education and technology. The lack of access to digital tools and resources restricts their ability to participate in online activism and limits their empowerment. As such, bridging the digital divide is a critical component of any effort to increase women’s participation in digital activism. This concept also underlines the importance of addressing socio-economic inequalities that limit women’s ability to access and use digital technologies (Olusanya & Oyeleke, 2020).
2.1.4 Feminist Digital Activism
The concept of feminist digital activism builds on the broader idea of digital activism but specifically focuses on how women use digital tools to challenge gender inequalities and advocate for women's rights. Feminist digital activism involves using social media and other online platforms to address issues such as gender-based violence, reproductive rights, political representation, and economic equality. Nigerian women have increasingly adopted feminist digital activism to fight for their rights in a male-dominated society (McRobbie, 2009).
Hashtag campaigns like #NotOkey and #SayNoToRape have been central to Nigerian feminist digital activism, allowing women to share personal experiences, demand accountability from institutions, and push for social change (Sani, 2019). Feminist digital activism not only empowers women to become advocates for their own rights but also helps them build solidarity networks across the globe. This concept within the framework emphasizes how digital platforms can provide a space for women to challenge patriarchal structures and reshape public discourse on gender.
2.1.5 The Role of Collective Action
Finally, collective action is an essential concept in understanding the success of digital activism. Collective action theory posits that people are more likely to take part in activism when they feel a sense of shared purpose and community with others who are fighting for the same cause (Bennett & Segerberg, 2012). Social media platforms serve as spaces for collective action by facilitating the formation of online communities and networks where individuals can collaborate on common goals, share information, and coordinate activities.
In the context of Nigerian women’s activism, collective action has been seen in movements like #EndSARS and #BringBackOurGirls, where women (and men) have come together online to demand justice, raise awareness, and mobilize for change. The ability to mobilize large groups of people, quickly and efficiently, through digital platforms is a key characteristic of contemporary activism. In Nigeria, where traditional forms of activism may face limitations, digital collective action has become an important avenue for women to make their voices heard (Chiluwa, 2020).
2.1.6 Interactions Between Concepts
The interaction of these concepts—digital activism, gendered social media use, the digital divide, feminist digital activism, and collective action—forms the core of the conceptual framework for this study. These concepts intersect in ways that either promote or inhibit the effectiveness of digital activism among Nigerian women. For example, the digital divide exacerbates the challenges women face in engaging with digital activism, while feminist digital activism offers a unique way for women to challenge gender-based inequalities. Similarly, the concept of collective action helps to explain how Nigerian women are able to form networks of support, both locally and internationally, through digital platforms.
Thus, the conceptual framework suggests that while social media has the potential to empower Nigerian women and promote activism, structural and socio-cultural barriers such as the digital divide and gender-based discrimination must be addressed to fully unlock the potential of digital activism for social change.
2.2. THEORETICAL FRAMEWORK
The theoretical framework for this study is based on two primary theories: the Social Media Activism Theory and Feminist Media Theory.
2.2.1 Social Media Activism Theory
Social Media Activism Theory (Bennett & Segerberg, 2012) suggests that the internet, and social media in particular, facilitates the creation of “connective action,” where individuals with shared interests and goals come together online to form decentralized, flexible movements. Unlike traditional forms of activism, which often rely on hierarchies and formal structures, social media activism allows for the formation of loose networks of individuals who can participate in various ways—sharing content, joining discussions, and even organizing protests. This theory is useful in understanding how Nigerian women are able to mobilize and influence public discourse through social media, without relying on formal organizations or leaders.
2.2.2 Feminist Media Theory
Feminist Media Theory (McRobbie, 2009) highlights the role of media in shaping gendered power relations, emphasizing how women can challenge traditional representations and expectations through media platforms. This theory suggests that media, including social media, can serve as both a site of oppression and resistance. It allows women to challenge patriarchal structures, express their agency, and redefine societal norms. In the Nigerian context, feminist media theory is crucial in understanding how women are using social media to contest gender-based violence, inequality, and exclusion, thus reshaping narratives around gender roles in the society.
Together, these two theories provide a robust framework for analyzing how Nigerian women use social media to engage in activism and promote social change, while also highlighting the challenges and barriers they face.

2.3. Empirical Review
Empirical studies on digital activism in Nigeria have demonstrated the power and potential of social media in promoting social justice and gender equality. Several key movements and campaigns led by Nigerian women have been analyzed in recent literature, showcasing how social media can be harnessed for both activism and empowerment.
A study by Chiluwa (2020) examines the impact of the #BringBackOurGirls campaign, which used social media to raise global awareness about the abduction of Nigerian schoolgirls by Boko Haram. The study found that the campaign not only drew attention to the immediate plight of the girls but also spurred a broader conversation about women’s rights, security, and education in Nigeria. The hashtag became a symbol of resilience and resistance, illustrating how social media can be used to mobilize both national and international action.
In another study, Sani (2019) investigates how Nigerian women have utilized Twitter to challenge issues such as sexual violence and institutionalized corruption. Hashtags like #SayNoToRape and #NotOkey were instrumental in highlighting the prevalence of sexual harassment in Nigerian universities and workplaces. These hashtags provided a platform for women to share their personal experiences, seek solidarity, and demand accountability. The study suggests that these online movements contribute to a larger discourse on gender inequality, pressuring policymakers to take action.
Similarly, Olusanya and Oyeleke (2020) focus on how Nigerian women entrepreneurs use social media platforms like Instagram and Facebook to promote their businesses and connect with customers. The study highlights how social media serves as a tool for economic empowerment, allowing women to bypass traditional barriers to market access and create their own networks of support.
However, the empirical review also acknowledges significant challenges faced by Nigerian women in digital activism. Akinola (2022) discusses the issue of online harassment, which is prevalent among women activists in Nigeria. The study highlights the risks women face, including threats of violence, doxxing (publishing private information), and cyberbullying. These challenges often discourage women from fully participating in digital activism or limit their ability to speak out on important issues.
Moreover, Uduh and Akinyemi (2021) explore the digital divide in Nigeria, particularly how rural women are excluded from digital activism due to limited access to technology, lack of digital skills, and economic barriers. They argue that bridging the digital gap is essential for ensuring that all women, regardless of their geographical location or socio-economic status, can participate in online activism.
2.4 The Role of Social Media in Empowering Nigerian Women
Social media provides Nigerian women with a unique opportunity to challenge existing gender norms and social injustices. It allows them to share their stories, raise awareness about issues like domestic violence, female genital mutilation, and child marriage, and advocate for policy changes. The visibility provided by platforms like Twitter and Instagram has made it easier for Nigerian women to unite and demand justice, particularly in cases where traditional media outlets may be reluctant to cover these topics.
For instance, the #SexForGrades movement, which was sparked by allegations of sexual exploitation by lecturers in Nigerian universities, illustrates the role of social media in addressing sexual harassment. Women used social media to expose their experiences and demand institutional reforms, bringing attention to the prevalence of sexual violence in academic institutions. This movement gained widespread attention and led to significant public discourse on the need for stronger policies to protect women in educational spaces.
Social media has undeniably become a vital tool for promoting digital activism among Nigerian women. Through platforms like Twitter, Instagram, and WhatsApp, women in Nigeria have been able to challenge societal norms, amplify their voices, and advocate for meaningful social and political changes. However, challenges such as the digital divide, online harassment, and misinformation persist, which hinder the full potential of digital activism. By addressing these issues, Nigerian women’s digital activism could further enhance its impact on gender equality and social justice.
The theoretical and empirical evidence presented in this chapter highlights the transformative power of social media in promoting women’s rights and social change in Nigeria. As the digital landscape continues to evolve, it is crucial to recognize both the opportunities and the barriers that women face in navigating online activism. The future of digital activism in Nigeria holds great promise, as more women gain access to digital tools and the skills to use them effectively.
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CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH DESIGN 
This is a description where one study a large population and researchers have to sample some portion of the population and generalize. It is a study that investigates the existing characteristics of large group of persons, objects or situation by collecting data from a portion of peoples or situation.
Olayiwola (2007) put it that survey research is a research method that describes a given state of affairs at a particular time. It is commonly involved gathering data from a population at a period from the total population a carefully selected sample having fact and characteristics techniques.
3.2 POPULATION OF STUDY
Population, according to (Creswell, J. W 2003. 15) the population of study refers to the entire group of individuals, objects, or entities that researchers aim to study and draw conclusions about in their research. It serves as the focus of the study and is determined based on the research objectives. This research work is to research on influence of social media in promoting digital activism among Nigeria women, therefore the population of this study comprises of all the student in mass Communication department of kwara State Polytechnic, Ilorin, kwara state.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
Undoubtedly, it is believed that the sample population of the research will be the entire public of Nigerian. The researcher will use the purpose sampling, residents in Ilorin, kwara state in selecting 100 respondents out of the population among different department. Questionnaire will be administered on those who make themselves available this ensures hundred percent rate of return.
3.4 INSTRUMENTATION
This research design will be descriptive and expository in nature, questionnaire will be used as instrument of data with the respondents opinions or views on the “INFLUENCE OF SOCIAL MEDIA IN PROMOTING DIGITAL ACTIVISM AMONG NIGERIA WOMEN”.


3.5. VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is concerned with the ability of a research instrument to measure that it has design to measure i.e. how will it measure that it is supposed to measure? Does the instrument measure what is supposed to measure.
This instrument is valid because the questionnaire is protested and the questions were given the desired result moreover the question were crossed checked by the supervisors to give instrument validity on the basis of the above the instrument is therefore valid.
3.6 METHOD OF ADMINISTRATION OF INSTRUMENT
The instrument to be used in the study is questionnaire and it will be distributed through personal visit and consultation will consult various respondents at different state in the country. Therefore, the total two hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 METHOD OF DATA ANALYSIS 
To make the analysis of the media collection simple, frequency count will be used, the statistical computation was done manually, furthermore, table as part of the descriptive statistical techniques was used mostly to best  the research, questions and each respondent were scared accounting to the basis or frequency distribution and sample percentage were corrupted from distributed.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.0 Introduction
This chapter presents the analysis of the data collected from respondents through the administered questionnaire. The data is organized into tables for clarity, and interpretations are provided directly under each table to explain the implications of the responses.
4.1 Demographic Information of Respondents
Question 1: Gender
	Gender
	Frequency
	Percentage (%)

	Male
	22
	22%

	Female
	78
	78%

	Total
	100
	100%


Source: Survey 2025
The majority of the respondents were female (78%), which is expected considering the study focuses on digital activism among Nigerian women. The male respondents (22%) also provide perspective on the wider societal perception of women’s activism online.
Question 2: Age Distribution
	Age Group
	Frequency
	Percentage (%)

	15–20
	25
	25%

	21–25
	40
	40%

	26–30
	20
	20%

	36 and above
	15
	15%

	Total
	100
	100%


Source: Survey 2025
The largest age group represented is 21–25 years (40%), indicating that young adults form the core of digital media users and are likely the most active in digital activism. This aligns with global patterns where youth engagement on digital platforms is dominant.


Question 3: Educational Qualification
	Qualification
	Frequency
	Percentage (%)

	ND
	35
	35%

	HND
	45
	45%

	Other
	20
	20%

	Total
	100
	100%


Source: Survey 2025
Most respondents have attained HND (45%) or ND (35%) qualifications, suggesting a relatively educated population that can comprehend and engage in digital activism effectively through social media.
Question 4: Marital Status
	Status
	Frequency
	Percentage (%)

	Single
	60
	60%

	Married
	30
	30%

	Divorce
	5
	5%

	Widow
	5
	5%

	Total
	100
	100%


Source: Survey 2025
A majority of respondents (60%) are single, which may indicate more freedom and time to engage in digital activism compared to married individuals who may have more responsibilities.
Question 5: Occupation
	Occupation
	Frequency
	Percentage (%)

	Student
	50
	50%

	Civil Servant
	20
	20%

	Business Owner
	15
	15%

	Unemployed
	10
	10%

	Others (specify)
	5
	5%

	Total
	100
	100%


Source: Survey 2025
Half of the respondents are students (50%), implying they are likely digital natives and active users of social media, making them key participants in online activism.
Question 6: Do you actively use social media?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Survey 2025
A significant portion (90%) of respondents actively use social media, indicating a broad base of potential participants in digital activism efforts.
4.2 Social Media Usage Patterns
Question 7: Most Used Social Media Platforms
	Platform
	Frequency
	Percentage (%)

	Facebook
	40
	40%

	Twitter/X
	25
	25%

	Instagram
	30
	30%

	WhatsApp
	60
	60%

	TikTok
	20
	20%

	Others
	10
	10%


Source: Survey 2025
WhatsApp is the most commonly used platform (60%), followed by Facebook (40%) and Instagram (30%). This suggests that campaigns targeted through WhatsApp and Facebook may reach more Nigerian women effectively.


Question 8: Daily Time Spent on Social Media
	Time Spent
	Frequency
	Percentage (%)

	Less than 1 hour
	10
	10%

	1–3 hours
	35
	35%

	4–6 hours
	30
	30%

	More than 6 hrs
	25
	25%


Source: Survey 2025
A combined 55% of respondents spend more than 3 hours daily on social media, indicating ample exposure to digital campaigns and activism content.
Question 9: Primary Purpose for Using Social Media
	Purpose
	Frequency
	Percentage (%)

	Entertainment
	25
	25%

	Networking
	20
	20%

	Activism/Advocacy
	30
	30%

	Education
	15
	15%

	Others
	10
	10%


Source: Survey 2025
Notably, 30% of respondents identified activism/advocacy as their main purpose for using social media, which supports the relevance of social media as a tool for digital activism among Nigerian women.
4.3 Awareness of Digital Activism
Question 10: Are you familiar with the concept of digital activism?
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%


Source: Survey 2025
A good number (70%) are aware of digital activism, demonstrating a substantial foundation for building awareness campaigns and online movements.
Question 11: Have you come across campaigns promoting women’s rights on social media?
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%


Source: Survey 2025
The majority of respondents (80%) have encountered women’s rights campaigns online, showing the effectiveness of social media in disseminating such content.
Question 12: Noticed Campaign Types
	Campaign Type
	Frequency
	Percentage (%)

	Gender-based violence
	60
	60%

	Economic empowerment
	50
	50%

	Education for girls/women
	40
	40%

	Political participation
	35
	35%

	Reproductive health & rights
	30
	30%


Source: Survey 2025
Issues such as gender-based violence (60%) and economic empowerment (50%) are the most recognized, indicating these areas receive more digital attention and possibly more public concern.
4.4 Social Media as a Tool for Digital Activism
Question 13: Have you participated in any women’s rights campaign?
	Response
	Frequency
	Percentage (%)

	Yes
	55
	55%

	No
	45
	45%


Source: Survey 2025
Slightly more than half (55%) of respondents have actively participated in women’s rights campaigns on social media, suggesting moderate engagement levels.
Question 14: Nature of Participation
	Participation Type
	Frequency
	Percentage (%)

	Sharing posts
	40
	40%

	Creating content
	20
	20%

	Signing petitions
	25
	25%

	Donating/Fundraising
	10
	10%


Source: Survey 2025
The most common form of participation is sharing posts (40%), followed by signing petitions (25%). This implies that passive forms of engagement are more prevalent than active content creation.
4.5 Challenges and Opportunities
Question 15: Challenges Faced by Women in Digital Activism
	Challenge
	Frequency
	Percentage (%)

	Lack of awareness
	45
	45%

	Internet access/affordability
	55
	55%

	Online harassment
	50
	50%

	Cultural/societal restrictions
	40
	40%


Source: Survey 2025
Internet affordability (55%) and online harassment (50%) are major barriers limiting women’s participation in digital activism, highlighting the need for safer and more accessible digital spaces.
Question 16: Opportunities Provided by Social Media
	Opportunity
	Frequency
	Percentage (%)

	Raising awareness
	60
	60%

	Connecting with other activists
	40
	40%

	Creating viral campaigns
	35
	35%

	Gaining international support
	30
	30%


Source: Survey 2025
The leading opportunity social media offers is raising awareness (60%), which is vital for digital campaigns and grassroots mobilization among women in Nigeria.
Question 17: Is social media more effective than traditional methods in promoting women’s rights?
	Response
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	25
	25%


Source: Survey 2025
A significant majority (75%) believe social media is more effective than traditional methods. Their reasons often cited real-time interaction, broader reach, and viral potential.
Question 18: How can social media be better utilized?
Interpretation (Summary of Open-Ended Responses): Respondents suggested improved education on digital tools, training in content creation, partnerships with influencers, and increased collaboration between women-focused organizations.
Question 19: Role of Government and NGOs
Interpretation (Summary of Open-Ended Responses): Respondents proposed that the government and NGOs should support training programs, enforce cyber-safety laws, provide funding for online campaigns, and promote policies that protect online activists.
4.6 Summary of Findings
The findings from the survey indicate that Nigerian women are not only active on social media but also aware and engaged in digital activism. WhatsApp and Facebook are the most preferred platforms. Despite facing barriers such as online harassment and limited internet access, women find opportunities in awareness creation and connectivity through digital platforms. With proper support, digital activism among Nigerian women can be expanded and strengthened for broader social impact.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.0 Introduction
This chapter presents a summary of the study, draws conclusions from the findings, and offers recommendations based on the data analyzed in Chapter Four. The chapter also includes suggested areas for further research and is supported by relevant academic literature.
5.1 Summary of Findings
This study investigated the influence of social media in promoting digital activism among Nigerian women. The findings can be summarized as follows:
1. Demographic Profile: The majority of the respondents were female, single, aged between 21 and 25 years, and mostly students. This aligns with global trends that show young, educated women are often the most active users of digital technologies (UN Women, 2020).
2. High Social Media Usage: An overwhelming 90% of respondents actively use social media, with WhatsApp, Facebook, and Instagram being the most frequently used platforms. A significant portion also spends more than 3 hours daily online, increasing their exposure to digital activism.
3. Awareness and Participation in Digital Activism: About 70% of respondents were familiar with digital activism, and 80% had come across campaigns focused on women’s rights. Issues such as gender-based violence and economic empowerment were the most commonly encountered themes.
4. Forms of Participation: Most respondents participated by sharing posts and signing online petitions, while fewer created content or donated funds. This demonstrates a preference for low-risk and easily accessible forms of activism, which is consistent with the concept of "clicktivism" (Mihailidis & Viotty, 2017).
5. Challenges Faced: The main barriers to digital activism among women included internet affordability, online harassment, and cultural restrictions. These findings mirror global concerns regarding gendered digital divides (ITU, 2021).
6. Perceived Effectiveness: About 75% of respondents viewed social media as more effective than traditional advocacy methods, citing broader reach and faster dissemination of information as key advantages.
5.2 Conclusion
The study concludes that social media is a powerful and increasingly utilized tool for digital activism among Nigerian women. It facilitates awareness creation, networking, and the mobilization of support for gender-based causes. Despite challenges such as internet inaccessibility and digital harassment, the majority of women surveyed recognize the impact of social media in promoting their rights and voices.
Digital platforms have become a critical arena for women’s rights advocacy in Nigeria. However, for activism to be sustainable and impactful, there is a need for systemic support from governments, NGOs, and digital platforms themselves to address barriers and enhance opportunities.
5.3 Recommendations
Based on the study’s findings, the following recommendations are made:
1. Digital Literacy and Training: NGOs and civil society organizations should provide training programs for women on digital literacy, content creation, and safe online practices to increase their effective participation in activism.
2. Government Intervention: The government should invest in reducing the cost of internet access and enforce stricter regulations against online abuse to create a safer digital space for women (Adeleke, 2022).
3. Platform Accountability: Social media companies should implement stronger community guidelines and AI-based monitoring systems to detect and curb online harassment targeting female activists (Crawford & Finn, 2015).
4. Promotion of Inclusive Campaigns: Activists should ensure that their campaigns are inclusive and localized to reflect the unique challenges of Nigerian women, particularly in rural and underserved areas.
5. Collaboration and Funding: Donor agencies and international organizations should fund digital campaigns and support local NGOs that work on gender equality and women's rights through digital platforms.
5.4 Suggestions for Further Research
1. Future research can focus on rural women’s access and engagement with digital activism, as this study focused largely on urban respondents.
2. Studies can also examine the role of male allies in promoting gender equality campaigns through social media.
3. Another area could explore the impact of digital activism on policy change and legal reforms in Nigeria.
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KWARA STATE POLYTECHNIC, ILORIN
QUESTIONNAIRE
Institute of Information and Communication Technology,
Department of Mass Communication.
Dear Respondent,
	I’m an HND II student of the above-named Institution Department carrying out a research on “Influence of Social Media in Promoting Digital Activism Among Nigeria Women”. I shall be happy is confidential as possible; and the data gathered therein will be used strictly for academic purpose.
	INSTRUCTION: Please (  ) the answer you consider appropriate. The questionnaire will be in sections.
1. 
2. Gender:      (a) Male (     ) (b) Female	(	)
3. Age: 	(a) 15-20 (     ) (b) 21-25 (     ) (c) 26-30 (      ) (d) 36 and above (       )
4. Education Qualification (a) HND (      ) (b) ND  (     ) (c) Other (      )
5. Marital Status (a) Single (     ) (b) Married (      ) (c) Divorce (       ) (e) Widow (      )
6. Occupation	(a)Student (    )  (b)Civil Servant (      ) (c)Business Owner (      ) (d)Unemployed (      ) (e)Others (specify): ___________
7. Do you actively use social media? (a)Yes (    ) (a)No (     )
SECTION B: SOCIAL MEDIA USAGE PATTERNS
8. Which social media platforms do you use the most? (You may select more than one) 
(a)Facebook [    ]  (b)Twitter/X[    ] (c)Instagram [    ] (d)WhatsApp  [     ] (e)TikTok [    ]  (e)Others (specify): ________________________________
9. How many hours do you spend on social media daily?(a)Less than 1 hour 1–3 hours(      ) (b)4–6 hours (      ) (c)More than 6 hours (      )
10. What is your primary purpose for using social media? (a)Entertainment (      ) (b)Networking (      ) (c)Activism/Advocacy(      ) (d)Education/Information (      ) (e)Others (specify): __________________________________
SECTION C: AWARENESS OF DIGITAL ACTIVISM
11. Are you familiar with the concept of digital activism? (a)Yes (      ) (b)No (      )
12. Have you ever come across campaigns or movements promoting women’s rights on social media? (a)Yes (      ) (b)No (      )
13. If yes, which types of campaigns or issues related to women’s rights have you noticed? (You may select more than one) (a)Gender-based violence (      )  (b)Economic empowerment (      )  (c)Education for girls and women (      ) (d)Political participation(      ) (c)Reproductive health and rights (      ) (d)Others (specify): ___________
SECTION D: SOCIAL MEDIA AS A TOOL FOR DIGITAL ACTIVISM
14. Have you ever participated in a social media campaign related to women’s rights? (a)Yes (      ) (b)No (      )
15. If yes, what was the nature of your participation? (a)Sharing posts (      ) (b)Creating content (      ) (c)Signing petitions (      ) (d)Donating or fundraising (      ) (e)Others (specify): ___________
SECTION E: CHALLENGES AND OPPORTUNITIES
16. What challenges do you think Nigerian women face in using social media for activism? (You may select more than one) (a)Lack of awareness or knowledge (      )  (b)Internet accessibility or affordability (      ) (c)Online harassment or trolling  (      ) (d)Cultural or societal restrictions (      )  (e)Others (specify):___________
17. What opportunities do you believe social media offers for promoting women’s rights in Ilorin Metropolis?  (a)Raising awareness (      ) (b)Connecting with other activists (      ) (c)Creating viral (      ) (d)campaigns (e)Gaining support from international organizations (      ) (f)Others (specify):___________
18. Do you think social media is more effective than traditional methods in promoting women’s rights? Why or why not? (a)Yes (Explain):_____________________________ (b)No (Explain):__________________________________________________________
19. In your opinion, how can social media be better utilized to promote digital activism among Nigerian women? ___________________________________________________
20. What role do you think the government or NGOs should play in supporting women’s digital activism?
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