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CHAPTER ONE
INTRODUCTION
Time and place have always been at the core of any commercial enterprise. Customers have to go to the organisation during business hours to satisfy their needs. We went to the stores to buy different things we require or desire. We went to the bank to arrange for a loan. The majority of organisations decide when and where we did business with them. There is now a paradigm shift. Today, Information and Communication Technology allows business to deliver products and services wherever and whenever it is convenient for the customer. Thus, one can order for or arrange for certain business transactions by telephone and this could be delivered in less than 48 hours in difference to time and location.
The fast-changing digital world demands a new approach to the way organisations structure their business and interact with their customers.
Managers must be ready to embrace new technologies and redefine strategies so that their organisations are able to adapt to the continuing rate and phase of change unfolding phenomenally.
The internet provides a synthesis of computing and communicating capabilities that adds value to every part of the business cycle. It is a collection of tens to thousands of interconnected computer networks including close to two million host computers. Approximately 20 million people world wide exchange electronic mail and search free computer databases.
The internet is hardly new. The pentagon built the network in 1969 when the world feared that a new nuclear war would paralyse communication. The computer network was developed to reach far-flung terminals even if some connections was broken. The system took on a life of its own and grew as scientists and other academics used it to share data and electronic mail. No one owns the internet. There is no central computer, each message sent has an address code that allows any computer in the Internet forward to the destination. There is no Internet Manager. The closest thing to a governing body is the Internet Society in Reston Virginia, the United States of America. This is a volunteer organisation of over 2,000 individuals and about 10 corporate members who promote internet use and oversee development of new communication software.
The 21st century is technology-driven, knowledge-based and thrives on competition. 
It runs a deregulated economy. Before this century, monopoly and domination were the norm. All that has changed. Instead of domination, we have competition. The Information SuperHighway has altered the face and phase of business tremendously. No organisation of the 21st century can ill-afford to continue to operationalise its system manually. On the contrary, technology and more technology has been deployed extensively to tackle the myriad of challenges which business enterprises must contend with almost on an hourly basis. The possibility of the efficiency of an enterprise in this day and age is a function of its utility of the Internet. It is a sort of panacea in driving or moving an organisation from where it is now to where it ought to be now.
1.2 Statement of the Problem
An organisation of the 21st century is expected to utilise the internet extensively in interacting with its public. Some organisations that are making use of e-mail, collaborate with other organisations, generate new revenue sources, reduce cost of doing business. They attain these feats with the utilisation of the internet. A few others are yet to be on the Information Superhighway. It is a fact that internet facilities ensure that organisations are connected with their various publics, real time, on-line, on a global platform.
There is, therefore, the intellectual motive then and aspiration to find out the essence of the internet as a vehicle for enhancing efficiency. of a business enterprise.
1.3 Research Questions
This project is poised to find answers to the following research questions :-
(1) What is the internet?
(2) Why is the internet important to a 21st century business enterprise?
(3) What can be described as the business value of the internet to a business enterprise?
(4) What are the components of an internet in relation to efficiency of business?
(5) What is the relevance of email to business success?
(6) Can an organisation's investment in the internet be justified?
(7) What are the likely consequences of not investing in or deploying the internet in an organisation's drive for efficiency?
1.4 Significance of the Study
A study like this is very significant coming as it does at a time when the majority of business enterprises are striving for spaces in the global market. The 21st century is not only knowledge-based but technology-driven, Thus, an organisation cannot now afford to operationalise its business based on the manual mode or approach. The paradigm shift is to stay connected to customers, consumers, clients and other stakeholders, real time, online to make transactions possible not minding the time of the day or geographical location.
Therefore, This project is being conducted in the context of synthesizing relevant literature on how the Internet, with its complementary components, drives an organisation in the pathway of efficiency.
1.5 The Need for the Study
There is no gain saying the fact that every commercial organisation needs internet services to enhance their quest or drive for an overall efficiency. In specific terms, this project is being embarked upon with a view to distilling germane literature and examining viewpoints on the development of the internet in bringing about efficiency to a commercial organisation. One of the goals of this study is the aspiration to contribute to the body of knowledge in this very important and therefore, emerging domain.
1.6 Delimitation
The major focus of this study is narrowed to "The essence of the internet in the efficiency of a business enterprise. No effort will be spared to go beyond this scope.
1.7 Limitations
Every research project is bedevilled by certain constraints and challenges; this one is no exception. Certain factors could work in tandem to disable the Researcher. There is the question of adequate time to run around for relevant materials either electronically or manually. Money to finance the project adequately is another challenge. The uncooperative attitude by the potential respondents as well the dearth of books in the domain can also constrain the researcher. However, all effort has been made to ensure that all these do not affect an in depth study as the researcher will not be adversely affected by these challenges.




CHAPTER TWO
REVIEW OF RELATED LITERATURE
The explosive growth of the Internet is a revolutionary phenomenon in computing and telecommunication. The internet has become the largest and most important network of networks today and has evolved into a global information superhighway. We can think of the smaller private networks each with the ability to operate independent of, or in harmony with, all the other millions of networks connected to the internet. According to O'Brian and Marakas(2018), the internet is constantly expanding and more businesses and other organizations and their users, computers, and networks join its global web. Thousands of businesses, educational, and research networks connect millions of computer systems and users in more than 200 countries to each other. Kalakota and Robinson(2015) estimated that:
The Net does not have a central computer system or telecommunication centre. Instead, each message sent has a unique address code so any internet server in the network can forward it to its destination.
Also, The internet does not have a headquarters or a governing body. International advisory and standard groups of individual and corporate members, such as the internet society (www.isoc.org) and the world wide web consortium (www.wz.org) Promote use of the internet and the development of new communications standards. These common standards are the keys to the free flow of messages among the widely different computers and retrieves of the many organizations and internet service providers (ISPs) in the system.
One of the unique aspects of the internet is that nobody really owns it. Any one who can access the internet can use it and the services it offers. Since the internet cannot be accessed directly by individuals, we need to employ the services of a company that specializes in providing easy access. An ISP, or Internet Service Provider, is a company that provides access to the internet to individuals and organisations for a monthly fee, the service provider gives an organisation a software package, username, password, and access phone numbers or access protocol. Murphy (2020) opined that "with this information (and some specialised hardware), you can then log in to the internet, browse the World Wide Web, and send and receive email"
In addition to serving individuals, ISPs also serve large companies, providing a direct connection from the company's network to the internet. ISPs themselves are connected to one another through network access points. Through these connections, your ISP can easily connect to another ISP to obtain information about the address of a website or user code.
The most popular Internet Applications are e-mart, instant messaging. browsing the site on the world wide web, and participating in newsgroups and chat names. Internet e-mail messages usually arrive in seconds or a few minutes anywhere in the world and can take the form of data, text, fax, and video files,
2.1 The Importance of the Internet to an Organisation
The internet provides electronic discussion forums and bulletin board systems formed and managed by thousands of special-interest news groups.
One can participate in the discussion with or post messages on a myriad of topics for other users with the same interest. Other population applications include downloading software and information files and accessing databases provided by a variety of businesses, government, and other organisations. Organisations can make online searches for information at websites in a variety of ways by using sites and search engines such as Yahoo!, Google, as fast search. Logging on to other computers on the internet and holding real-time conversation with other internet users in chat rooms are also popular uses of the internet'
O'Brian and Marakos (2008) illustrates that the internet is important to a business enterprise because it not only enable but also empowers them to:
(a) Surf, point-and check your way to thousands of hyperlinks website and resources for multimedia information, entertainment, or electronic commerce.
(b) E-mail, use e-mail and instant messaging to exchange electronic and other messages with colleagues, friends and other internet users.
(c) Discuss. Participate in discussion forms of special-interest new groups or hold real time text conversations in the website chat rooms.
(d) Publish. Post your opinion, subject matter, or creative work to a website or blog for others to read.
(e) Buy and sell. Buy and sell practically anything in e-commerce retailers, wholesalers, service providers, and online activities.
(f) Download. Transfer data files, software, reports, articles, pictures, music, videos, and other types of files to your computer system.
(g) Compute log onto and use thousands of internet computer systems around the world.
(h) Other uses. Make long-distance phone calls, hold desktop video-conferences, listen to radio programs, watch television, play video games, explore virtual worlds et cetera.
It is obvious that business use of the internet has expanded from an electronic information exchange to a broad platform for strategic business applications. Applications such as collaboration among business partners, providing customers and vendor support, and electronic commerce have become major business uses of the internet in most 21st Century organisations. Components are also deploying internet technologies for marketing, sales and customer relationship management applications, as well as for cross-functional business application, applications in engineering, manufacturing, human capital development, as well as accounting.
2.2.The Value Of Internet To An Organization 
The question may be asked: What business value do companies derive from their business application on the internet? Many companies perceive the business value of the internet for electronic commerce. Substantial cost savings can arise because applications that utilize the internet and internet-based technologies (like intranets and extranets) are typically less expensive to develop, operate, and maintain than traditional systems. For example, an airline saves money every time customers use their website instead of their customer support telephone system.
Other primary sources of business value include attracting new customers with innovative marketing and products, and retaining present customers with improved customer service and support. Of course, generating revenue through electronic commerce applications is a source of business value. These days, most companies are building e-business and e-commerce websites to achieve six major business values, according to O'Brien and marakas (2018);
· Generate new revenue from online sales.
· Reduce transaction costs through online sales and customer support.
· Attract new customers via web marketing and advertising and online sales.
· Increase the loyalty of existing customers via improved web customer service and support.
· Develop new information-based products accessible on the web.
2.3. The Roles of Internet and Extranet
Many companies have sophisticated and widespread intranets, offering detailed data retrieval, collaboration tools, personalized customer profiles, and links to the internet. Investing in the intranet, they feel, is as fundamental as supplying employees with a telephone (Murphy, 2000).
An intranet is a network inside an organisation that uses internet technologies (such as Web browsers and servers, TCP/IP network protocols, HTML, hypermedia document publishing and databases, and so on) to provide an internet-like environment within the enterprise for information sharing. communication, collaboration, and the support of business processes. An intranet is protected by security measures such as passwords, encryption, and firewalls, and thus can be accessed by authorized users through the internet. A company's intranet can also be accessed through the intranets of customers, suppliers, and other business partners via intranet links.
Organisations of all kinds are implementing a broad range of intranet uses.
One way that companies organise intranet applications is to group them conceptually into a few user services categories that reflect the basic service that intranet offers to their users. These services are provided by the intranet's portal, browser, and server software, as well as by other system and application software and groupware that are part of a company's intranet software environment.
O'Brien and Marakas (2008) illustrate how intranets provide an enterprise information portal that supports communication and collaboration, Web publishing. business operation and management, and intranet portal management. These applications, it is worthy of note, can be integrated with existing information system resources and applications, and extended to customers, suppliers, and business partners via the internet and extranets.
Communication and Collaboration.
Intranets can significantly improve communication and collaboration within an enterprise. For example, one can use an intranet browser and PC or NC workstation to send and receive email, voicemail, paging, and faxes to communicate with others within the organisation, and externally through the internet and extranets. One can use intranet groupware features to improve team and project collaboration with services such as discussion groups, chat rooms, and audio and video conferencing.
Web Publishing. The advantage of developing and publishing hyperlinked multimedia documents to hypermedia databases accessible on World Wide Web servers has moved to corporate intranets. The comparative ease, attractiveness, and lower cost of publishing and accessing multimedia business information internally via intranet websites have been the primary reasons for the explosive growth in the use of intranets business.
Business Operations and Management. Intranets have moved beyond merely making hypermedia information available on Web servers, or pushing it to users via net broadcasting. Intranets are also being used as the platform for developing and deploying critical business applications to support business operations and managerial decision making across the internet working enterprise.
Intranet Portal Management. Organisations must employ Information Technology and Information System Professionals to manage the functions of the intranet along with maintaining the various hardware and software components necessary for successful operation. For example, a network administrator must manage the access of users via passwords and other security mechanisms to ensure each user is able to use the intranet productively while simultaneously protecting the integrity of the data resources. Included in this job are issues related to protection against unauthorised access, computer viruses, directory management, and other highly important functions.
2.4 The Role of Extranets
Extranets are network links that use internet technologies to interconnect the intranet of a business with the intranet of its customers, suppliers, or other business partners. Companies can establish direct private network links between themselves or can create private secure internet links between them called virtual private networks. Or a company can use the unsecured internet as the extranet link between its intranet and customers and others, but rely on encryption of sensitive data and its own firewall systems to provide adequate security. Thus, extranets enable customers, suppliers, consultants, subcontractors, business prospects, and others to access selected intranet websites and other company databases.
An organisation's extranet can simultaneously link the organisation to a wide variety of external partners. Consultants and contractors can use the extranet to facilitate the design of new systems or to provide outsourcing services.
The business value of extranets is derived from several factors. First, the Web browser technology of extranets makes customer and supplier access to intranet resources a lot easier and faster than previous business methods. Second, as one will observe, extranets enable a company to offer new kinds of interactive Web-enabled services to their business partners. Thus, extranets are another way that a business can build and strengthen strategic relationships with its customers and suppliers. Also, extranet can enable and improve collaboration by a business with its customers and other business partners.
Extranets facilitate an online, interactive product development, marketing and customer-focused processes that can bring better-designed products to market-faster.
On the Internet, we can retrieve program files, text, photo, or graphics, or anything else that a computer stores. The only driver's license one needs is the organisation's password and account. To get a file, one needs to know the lane it is located in-either the protocol or the part of the web being used and its location. Protocols differ considerably for the type of file one wishes to obtain. The major parts of the web include E-mail, gopher world wide web. Ftp, the telnet. The lane one chooses to drive in depends on whether one wants to communicate with a group or individual cruise, download a specific file, or use another computer. One does not need to know all of the 'tech talk about how computers communicate with each other.
2.5 The Internet As A Business Tool
The original and still most common business use of the internet, other than e-mail, is research. Obviously, the wealth of free information available in new groups and through Gopher and the web can be valuable for marketing, acquisition, product development, regulations, research and many other research activities. It also offers a wealth of information in support of many different professionals' disciples and is also an important source of detailed economic and financial data, both domestic and international. A number of important financial journals are available on the internet as well (http://www.yahoo.com/News/business)
Communication is business; thus a large number of business services can be provided almost completely over the computer. If a service can be performed on a computer, it can be marketed to clients everywhere. The internet provides a communication medium through which clients can send work to distant service providers, and providers can transmit the results back. The services include but not limited to:
(i) Financial management and accounting.
(ii) Legal services.
(iii) Consulting.
(iv) Design-of all shades.
(v) Electronic publishing and other document services
(vi) Research services.
(vii) Custom programming services.
Although the internet provides the point-to-point communication vehicle for supplying these services, it may be more significant as a presentation medium for marketing these and other products. In particular, the World Wide Web is shaping up as the perfect electronic billboard. It can show off splashy graphics and multimedia and can offer hyperlinks to expand information about a company's products and services. As of now, there is much more advertising on the internet than There is selling. In particular, companies whose product can't really be sold on the internet are nonetheless advertising their sheer visibility value. These advertisers include movie studios, television networks, and automobile companies.
2.6 Who Owns The Internet?
No one runs or owns the internet. No government or authority looks after its operations. The internet consists of independently maintained and administered
network. Each network on the internet is responsible for formulating its own policies, procedures as well as rules.
2.6.1 How The Internet Works
To connect to the internet a person needs both hardware and software. The hardware requirement are:
A personal computer or workstations.
A modem.
A communication link (via telephone, cable, satellite etcetera).
2.7 Internet Software Requirements
To connect to the internet and access information or other services on it you need an implementation of TCP/IP (Transmission Control Protocol/Internet Protocol).
TCP/IP is a set of rules that defines how computers interact or communicate with each other to transfer data from one computer to another over the internet. TCP/IP enables hardware and operating system software form different computers to communicate.
2.7.1 Applications
There are four main uses of the internet.
(i) Communication.
(ii) File access and file transfer.
(iii) Terminal emulations.
(iv) The World Wide Web (www).
A standard telephone line can transmit only analogue data, whereas data produced by a computer is in digital form. A modern (the acronym for 'modulator/demodulator') is a device used to convert the digital data from the computer into analogue data that can be transmitted over a telephone line. When the data gets to the other end of the line, a modern converter converts the analogue data back into digital data so that the computer at that end of the line can process it. The data so transmitted can be voice, pictures, video or text. The diagram below shows how an external modem is used in data transmission over telephone lines.
computse
Telephone line
computer
You will equally need
(a) Access to a host computer (a computer that is already on the network), which is made available through the Internet, but in a localised environment such as an office. Many companies handle large volumes of information such as:
Training Manuals.
Company Reports
Job openings and descriptions.
Newsletters.
Authorised users within a company can use the company's intranet to find information easily and quickly. The documents in an intranet will usually contain hyperlinks to other documents found in the company's network (or outside on the wider internet).
Intranets usually use the same browsers, software and TCP/IP as is used for the internet. If a company has an intranet and allows some access to it by people outside the company, the intranet is referred to as an extranet.
2.8 Electronic Mail (E-Mail)
Electronic Mail is any form of message that is conveyed electronically from one computer to another. Electronic communication means that we can communicate easily and instantly from offices, homes, schools and most forms of transport. If we own a computer, a fax machine and a modem we can fastly communicate globally with anyone who has the same technology. An e-mail program enables you to send, receive and manage electronic messages (text, sound, video, and graphics).
2.8.1 E-mail as an Effective Form of Communication
Many business organizations have accepted email as the best way of communicating electronically with their various publics. Many of them believe that e-mail gives them a competitive advantage because it is:
· Fast
· Inexpensive
· Readily available
· Independent of the receiver's presence
· Reduces the amount of paper distributed and fitted in an organisation.
Organisations are increasingly using e-mail from a range of business activities such as product development; training of staff; giving and receiving work assignments, testing ideas and products; staff administration; solving problems; sending out circulars (electronic bulletin board), marketing themselves and their products; sending personal .
Electronic messages are the same as the range of messages which we have described. Readers have to read a message on a screen, in the same manner as they would read a letter, memorandum or report typed on paper. These messages have to be very well set out and highly readable if they are to attract attention. Messages on screens are harder to read than the same messages on paper.
Many e-mail messages in the form of memoranda and even letters are becoming more relaxed and less formal. This is because many users perceive e-mail to be a less permanent and less formal way of communicating. Casual exchange of email message is now called e-chat' because it is so informal. Many receivers of 'e-mail are happy to accept these informal messages. However, users are urged to make their messages' more formal because the great advantage of email could be lost if messages become too informal, badly organised, and hard to follow:
For an e-mail message to be sent and received, the following must be in place:
Mail server: This is a computer on the internet that operates like the traditional Post Office. The mail server receives incoming messages and delivers outgoing ones. It allocates a certain amount of storage to hold mail for registered users. The area of storage allocated to a user is his mailbox. The user can retrieve in mail by supplying his name and password. This is necessary to protect his e-mail from unauthorized access.
Mail Client
2.8.2 Characteristics of E-mail Messages
Many e-mail messages contain the following examples of a-casual style:
Sentences that are incomplete
Shortened words
Acronyms
Symbols (such as a smiling face) used to create emotions.
Parts of messages are out of order because readers reply by using the same message. They simply keep the same sections of the original and delete others.
The devices are normally not accepted in formal business writing. Business people do not normally feel the need to show strong emotion in their business messages. However,. Creators of e-mail messages often show emotion in their less formal messages.
2.8.3 Netiquette
There are basic rules that should be followed when sending email. These rules are called 'etiquette' (short for network etiquette) and are more than just being polite- they are a way of expressing yourself in writing so that your message is conveyed accurately. The following are some tips for writing and sending emails.
(i) Do not type your documents to ALL CAP. This is referred to as 'shouting' in email language. It can be seen as offensive by some recipients and is also especially hard to read.
(ii) You can emphasize words by using the underscore or asterisk before and after the word
(iii) Ensure that your spelling is accurate.
(iv) Only forward jokes and chain letters if you are sure the recipient wants them.
(v) Do not send a 'flame' (offensive and insulting message) to anyone
(vi) You can use abbreviations to make your messages brief and to save time typing. Some common abbreviations (or short forms) 
Despite the fact that a casual approach is the norm, writers should make sure that their e-mail messages are very easy to follow. They should have good headings and subheadings. The opening paragraphs should be very clear. They should express action as well as goodwill at the end.
2.8.4 Advantages of E-mails
(1) Email is much faster than mail delivered by the traditional postal system.
(2) An e-mail can be sent to another user in any part of the world in a matter of minutes.
(2) Apart from the fee that a subscriber has to pay to an Internet
Service Provider (ISP) for internet access, sending email in free.
(4) One can send as many emails as one likes at one's own convenience, any time of the day or night.
(5) The person receiving it does not have to be present at a particular place at a particular time to receive the email. They can choose when to receive it by checking their email 'in-box' whoever they like.
2.8.5 The Effects of E-mail on Organisation
These can be stated as:
(1) Blurring of Hierarchies
The structure of most organizations is strictly hierarchical. This pattern tells people the line of command. It also informs them about the formal lines of communication. However, e-mail can cause major changes in the communication process as senders can now avoid the traditional communication hierarchies. This is because with e-mail, every person has an e-mail address and can therefore receive messages directly. No one screens the message anymore. This lack of screening means that anyone can communicate with someone several levels higher on the organisational chart.
What this means is that the hierarchy in the organisation does not exist for email, and that all users are equal.
(2) Increasing volume of messages and Increasing Costs
Experts in commerce and industry are predicting that the volume of electronic mail is likely to increase astronomically. Email is very popular now. The messages could remain in electronic storage indefinitely if storage systems are not checked. Any members of staff can now send the same message to all employees with one keystroke. Using wide area networks such as the internet, users can find email addresses for anyone who has access to email.
It should be noted that unnecessary messages will tie down computer resources. These messages also cost the organisation a great deal in transmission and storage fees.
(3) Increased Media Choices
E-mail has given commercial organisations a wide choice of communication media for sending and receiving messages. They may now use:
· Telephones
· E-mail
· Typed messages in the form of letters, memoranda, reports and proposals.
The choice of communication medium affects the ways in which employees project themselves and their organisations. Organizations will have to develop guidelines to help senders choose the best medium and channel. For example, it will be inappropriate for an organisation to discuss an employee by means of e-mail. Such a message needs to be formal, secure and permanent.
(4) Security and Permanence Of E-Mail Messages
Business organisations face two major problems with email that is:
(0) Lack of message permanent and
(ii) Too much message performance.
A major benefit of using e-mail is that it should reduce the amount of paper used and filled in an organisation. However, the long-term effects of using a strong e-mail have not yet been examined in detail.
Computer system administrators estimate that an e-mail message could stay in a computer system for up to five years. All these messages could clog up a system and make communication difficult. Staff will have to be taught to take much more care over storing important messages and deleting others.
2.8.6 Comparison of Some Characteristics of Telephone, E-mail and Type Messages
	Characteristics of message 
	Telephone 
	E-mail
	Type and posted 

	Formality of message 
	Varies 
	Usually Informal
	Varies,but more formal.

	Accountability of slender or receiver 
	Generally low
	Moderate 
	High

	Ease of distribution to multiple audience.
	Low
	High 
	Moderate 

	Need for message security 
	Moderate 
	Low
	High 

	Need for quick dissemination of message 
	High 
	High 
	Low

	Need for message permanence 
	Low
	Low-High
	High 

	Use for intermediary in message dissemination/receipt 
	High 
	Low
	High 

	Prescribed format/structure of message 
	Low
	Low
	High 

	Ability to cross organizational hierarchy.
	Low
	High 
	Low


Source: Nonty and Drexel (2014: 83).

2.8.7 The Inevitably of the internet
Effective and Efficient Communication
Communication is an essential part of human existence. The managers, workers, traders, organizations all need to communicate before they understand. The invention of the internet has conveyed us from the industrial age to the information age.
The internet services are very effective and efficient, in that they allow for two-way communication, and that is the responsibility of keeping records of messages that are both verbal and written types of communication.
Time and Cost Saving
The Internet aids fast communication systems taking just a few minutes to bridge the gaps of thousands of miles. In a few cases it is necessary to travel from one place to another, in order to get messages to the person on the other end. For instance, an organization in Nigerian may want to pass information to another part of the world, and this requires a great cost, likewise, the time to be taken before getting there and coming back.
Definitely, this is a great problem, and the invention of internet services has brought a solution to this problem of time and cost. Information can now be passed from one organisation to another within the same locality, outside and the world at large. The cost charged on communication through the internet is less when compared with other telecommunication equipment and even the value they give.
The internet services help to reduce cost and save time in the transmission of all types of communication data. This is why most large organizations find it more economical to use the Electronic Mail System.
Improve Lifespan to the Population
As a result of the invention of the intranet, the rate of travelling has totally diminished, thereby reducing the rate of accidents on the road (vehicles and railways) in the air (plane crashes) and on the sea (shipwreck). Messages to near or far places, even at international levels can be discussed easily with its aid.
Also, in the case of emergency matters, provisions have been made for emergency services such as fire, an ambulance, coastguard, police and rescue services, who can be connected through the internet aids for immediate action. Undoubtedly, the internet services have minimized the rate of death and the loss of properties, thereby, increasing the lifespan of people and providing security in one way or the other.
Information Generation and Dissemination
This is one of the most important functions of the internet. It generates and disseminates information as much as possible. There are different types of websites, the Educational Websites, Commercial Websites, Government Websites et cetera. If it is an educational website, one will gather necessary information about the site, its principal officers, and programmes available et cetera. After this, the information is set for Website designing'. Which later goes through the ISP which could be connected to other computers.
The generated information is then converted and developed into an acceptable and understanding language through the MODEM thereby making it accessible to the public. Simultaneously, this information could be disseminated from the internet with the help of the web site address. If one knows the website address, one will browse and "surf" using the internet communicator or the Internet Explorer depending on the one available to get through anywhere on the net but you cannot download except you subscribe.
According to Nickels (2004):
You may also book-mark a website with your browser, that is, you may not need to type the website address always, just browse and the program activities itself directly to where the information is needed.


CHAPTER THREE
METHODOLOGY
This chapter deals with the methods and procedures used by the researcher in the collection of data for the study. The following would be discussed in the chapter.
(a) Instrument Used
(b) Population
(c) Sampling
(d) Administration of Questionnaire.
(e) Method of Data Analysis
3.1 Instrument Used
The instrument used for the data collection was through the questionnaire. The questionnaire was used because it give room for easy analysis. The questionnaire was based on the topic: the Essence of the Internet in the Efficiency of a Business Enterprise.
3.2 Population
The population for the research work includes: junior and senior staff and secretaries who work at the case study: Guaranty Trust Bank Plc. And Access Bank Plc, Ilorin.
3.3 Sampling
The method of sampling used in the research work is random. The researcher chose both junior and senior workers of Guaranty Trust Bank Pic. And Access Bank Plc., Ilorin as well as their customers. Copies of the questionnaire were distributed to them.
3.4 Administration Of The Questionnaire
Out of the copies distributed, 25 were filled and by the respondents.
3.5 Data Analysis
The data collection was analyzed for ease of understanding, figures were converted into percentages which gave an understanding of the result. Data presentation is shown in the next chapter.






CHAPTER FOUR
4.1 DATA ANALYSIS 
This chapter is concerned with the analysis of the researcher's finding through the use of a questionnaire and the interpretation of data
As stated in chapter three, thirty-five copies of the questionnaire were distributed to selected members of staff and customers of the Guaranty Trust Pic. And Access Bank Plc. Ilorin; the researcher was able to have twenty-five copies of the questionnaire duty completed and returned.
Therefore, the analysis will be based on the number of copies of the questionnaire received. The data collected were manually analysed with the use of a calculator for easy understanding and interpretation.
4.2 RESULTS 
Table 1. The Internet Could Be Described as a Network That Connects Thousands of Easy Understanding and interpretation.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	True 
	15
	75

	Don't know 
	05
	25

	Doubtful 
	00
	0.00

	False 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
From the above table, 15(75%) of respondents agreed with the submission that it is true that the internet could be described as a network that connects thousands of other computer networks. The remaining 05(25%) stated that they do not know.
Therefore, it means that the internet could be described as a network that connects thousands of other computer networks.
Table 2: The Internet is the Interconnected Networks Which Facilitates Communication among All the Smaller Networks and Individual Computers.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	True
	15
	75

	Don't know 
	05
	25

	Doubtful 
	00
	0.00

	False 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
From the options ticked by the respondents, 15(75%) affirmed that the internet is the interconnected network which facilitates communication among all the smaller networks and individual computer systems, while 5 (25%) others indicate that they don't know.
It could be observed from the table that the Internet is the network which links all computer users together.
Table 3: Without Communication, Vital Information about Organization Will Not Be Known by the Public. 
	OPTION 
	RESPONSES 
	PERCENTAGE(%)

	Strongly Agree 
	18
	90

	Agree 
	02
	10

	Strongly Disagree 
	00
	0.00

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 3 shows that 18(90%) of the respondents strongly agreed that without communication, vital information about an organization will not be known to the public. 02(10%) others agreed with the submission and none disagreed.
This shows that it is generally agreed that without communication, vital information about an organization will not be known to the public.

Table 4: The World Has Been Reduced, as it Were, to a Global Neighbourhood with the Explosion of Information.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	15
	75

	Agree 
	03
	15

	Strongly Disagree 
	02
	10

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 4 shows that 15(75%)of the respondents strongly agree that The world has been reduced, as it were, to a global neighborhood with the explosion of information and 3(15%) of the respondents agree and 2(10%) strongly Disagree with the statement.





Table 5: An organization's Survival and Growth will, Depend on the Information it can extract from Other Organizations and the one it Can Disseminate about itself to the Outside world.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	17
	85

	Agree 
	03
	15

	Strongly Disagree 
	00
	0.00

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 5 shows that 17(85%)of the respondents strongly agreed while 3(15%) of Respondents Agree respectively, that an organization's survival and growth depend on the information it can extract from other organizations and the one it can disseminate about itself to the outside world. None of the respondents disagreed with the notion.



Table 6: An Organization May Go On To The Internet Because Of The Global Audience It Will Enjoy
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	Strongly Agree 
	15
	75

	Agree 
	05
	25

	Strongly Disagree 
	00
	0.00

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 6 depicts that all the respondents 15(75%) strongly agreed and 5(25%) agreed respectively that an organization may go onto the internet because of the global audience it will enjoy.While non of them disagree with the notion.





Table 7: The Internet Is an ‘Information SuperHighway’ Through Which an Organization Travels to Meet and Transact Business With Potential and Regular Customers.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	True
	20
	100%

	Don't know 
	00
	0.00

	Doubtful 
	00
	0.00

	False 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork , 2025.
Table 7 depicts that all the respondents 25 (100%) affirmed that the Internet is an 'Information Superhighway through which an organization travels to meet and transaction business with potential and regular customers.




Table 8:Which of These Internet Aids Do You Use in Accessing and Disseminating Information?
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	Electronic Mail
	12
	60

	Internet 
	02
	10

	Electronic Commerce
	02
	10

	Extranet 
	02
	10

	Video Conferencing 
	02
	10

	Total
	20
	100%


Source: Researcher's Fieldwork,2025.
Table 8 shows that 17 (68%) of the respondents utilize the electronic mail system in accessing and disseminating information while two (8%) each employ the intranet, electronic commerce, extranet and video conferencing respectively.
This implies that the Electronic Mail system is the common internet aid used in accessing and disseminating information especially by individuals while organization make use of intranet, extranet, e-commerce and video conferencing means.




Table 9: Which of the Following Internet Aids Do You Think Is The Most Effective
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Telecommunication Network 
	00
	0.00

	Chat Room
	00
	0.00

	Electronic Mail
	20
	100%

	Total
	20
	100%


Source: Researcher's Fieldwork, 2025.
The above shows that 25 (100%) of the respondents were of the opinion that the Electronic Mail is the most effective of all internet aids
This means that the electronic mail system is the most effective of the Internet aids.

Table 10: The Internet Enders the Exchanges of Information at Phenomenal Speeds.
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	True
	18
	90

	Don't know 
	10
	10

	Doubtful 
	00
	0.00

	False
	00
	0.00

	Total
	20
	100%


Source. Researcher's Fieldwork, 2025.
The above table depict that 18(90%) of the respondents affirmed that the Internet engenders the exchange of information at phenomenal speeds 2(10%) others had no idea whether this is so Since the majority of them associated themselves with this notion, it can be assumed that the Internet engenders the exchange of information at phenomenal speeds

Table 11: Electronic Commerce System makes it Possible for Firms to Transact Business with Their Customers on a Global Scale Effectively.
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	Strongly Agree 
	16
	60

	Agree 
	04
	20

	Strongly Disagree 
	00
	0.00

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 11 shows that 16 (60%) and 4 (20%) of the respondents strongly agreed and agreed respectively that the E-Commerce System makes it possible for firms to transact business with customers on a global scale effectively. No other response was captured
This shows that the E-Commerce System makes it possible for firm to transact business with their customers on a global scale effectively

Table 12: The E-mail System is an Effective and Efficient Tools for Communication.
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	True 
	20
	100%

	Don't know 
	00
	0.00

	Doubtful 
	00
	0.00

	False 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
The above table shows that of all the respondents, 20 (100%) affirmed that the e-mail system is an effective and efficient tool for communication.
It could be observed from this that the Electronic Mail System is the most effective and efficient tool for communication








Table 13: The Advent of the Internet as a Communication Tool Has Brought about Efficiency and Effectiveness in Clerical Operations.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	True
	18
	90

	Don't know 
	02
	10

	Doubtful 
	00
	0.00

	False 
	00
	0.00

	Total 
	20
	100%


Source. Researcher's Fieldwork, 2025.
Table 13 reveals that 18 (90%) of the respondents affirmed that the advent of the Internet as a communication tool has brought about efficiency and effectiveness in clerical operations. 2 (10%) others had no idea, while none of them doubted the nation.
It could, therefore, be deduced that the Internet as a communication tool has brought about efficiency and effectiveness in clerical operations.





Table 14: The Internet System Has Enabled an Organization to Coordinate the Activities of Many People and Organizations in Diverse Locations Worldwide.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	16
	80

	Agree 
	02
	10

	Strongly Disagree 
	01
	05

	Disagree 
	01
	05

	Total
	20
	100%


Source: Researcher's Fieldwork, 2025
From the table above, it could be seen that 16(80%) of the respondents opined that the internet system has enabled an organization to coordinate the activities of many people and organizations in diverse locations worldwide. 2(10%) and another 1(5%) others had no idea, while the remaining 1(5%) expressed doubt about this respectively.




Table 15: An organization must Acquire Information and Communication in Order to Be Relevant in this Millennium.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	10
	50

	Agree 
	05
	25

	Strongly Disagree 
	05
	25

	Disagree 
	00
	0.00

	Total
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 15 above depicts that, 10 (50%) and 5 (25%) of the respondents strongly agreed and agreed respectively that an organization must acquire Information and Communication Technology in order to be relevant in this millennium, while 5(25%) other respondents strongly disagreed.




Table 16: The Internet is the Driving Force Behind Development in Telecommunications, Networks and other Information Technologies.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	14
	70

	Agree 
	04
	20

	Strongly Disagree 
	02
	10

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
Table 16 shows that 14(70%) of the respondents affirmed that the Internet is the driving force behind developments in telecommunication. networks, and other information technologies; 4 (20%) others thought that this is probably so while the remaining 2 (10%) stated that they did not know if this is so.



Table 17: Intranets and Extranets Can Use Their Network Firewalls and Other Security features to Establish Secure Internet Links Within an Enterprise or With Its Trading Partners.
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	Strongly Agree 
	15
	75

	Agree 
	03
	15

	Strongly Disagree 
	02
	10

	Disagree 
	00
	0.00

	Total
	20
	100%


Source: Researcher's Fieldwork, 2025
In table 17, 15(75%) of the respondents strongly agreed with the notion that Intranets and Extranets can use their network firewalls and other security features to establish secure Internet links within an enterprise or with its trading partners. 3 (15%) others equally agreed: However, 2 (10%) of them disagreed with this notion



Table 18:  The Internet Helps a Communication Channel Carry Simultaneous Data Transmission from Many Terminals. 
	OPTION 
	RESPONSES
	PERCENTAGE (%)

	Strongly Agree 
	15
	15

	Agree 
	00
	0.00

	Strongly Disagree 
	05
	15

	Disagree 
	00
	0.00

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025.
It can be seen from this table that the majority of the respondents 15(75%) affirmed that the Internet helps a communication channel carry simultaneous data transmission from many terminals. The remaining 05 (15%) thought this is probably so.
It is obvious that the internet enhances the speedy transmission of messages indifference to take and location.




Table 19:  Every Organization of 21st Century Must Invest in the Acquisition of Internet Facilities.
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	Strongly Agree 
	14
	70

	Agree 
	03
	15

	Strongly Disagree 
	01
	05

	Disagree 
	02
	10

	Total 
	20
	100%


Source: Researcher's Fieldwork, 2025
Table 19 depicts that 16(70%) of the respondents strongly agreed with the statement that every organisation of 21" Century must vevest in the acquisition of internet facilities. 03 (15%) others also agreed Interestingly. 01 (05%) of them strongly disagreed, whõe the remaining 02(10%) also disagreed
Needless to state that the internet is the inevitable tool which every organisation needs to operationalise its system. 


Table 20:  The Efficiency of a Commercial Organization is a Function of How Expensive  it Can Utilize the Internet 
	OPTION 
	RESPONSES 
	PERCENTAGE (%)

	STRONGLY AGREE 
	15
	75

	AGREE 
	05
	15

	STRONGLY DISAGREE 
	00
	0.00

	DISAGREE 
	00
	0.00

	TOTAL
	20
	100


Source: Researcher's Fieldwork, 2025
Table 20 illustrates that almost all the respondents. 15 (75%) strongly agreed with the notion that the efficiency of a commercial organisation is a function of how extensive it can utilise the internet. The remaining live 05(15%) equally agreed with the idea
What flows from this analysis is that no organisation can attain the status of efficiency without utilising the Internet Extensively. 



CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.1 Summary 
This project was designed to highlight the impact of the Internet in Enhancing the Efficiency of a Commercial Organisation. Some textbooks, magazines and newspapers were reviewed by the researchers to gather relevant information on the internet and its importance in enhancing the communication profile of an organisation. Equally, the studies attempted to find answers to the five research questions relating to the importance of the internet in enhancing communication. Apart from these, a questionnaire with twenty different questions was designed to gather further information on the project topic. The total collected was analysed to know the views of respondents, the conclusion and recommendations made are based on the data collected from the respondents
5.2 Conclusions
Based on the findings, the following conclusions are drawn: At the present time, the internet could be used to enhance the communication profile of an organisation. Since the ultimate goal of an organization is not only to remain in business as long as possible but to make profit, to improve sales and service and to maintain a link between and among organization; clients. The findings also
Location tx dually the service of depends on how gonagala and daseballoonthedoctation Superhighandy through which an gurgaon for andro trantack Games and to have tubes transcend with a shored sale patipation As orgasmat pe spathology in onder to relevant in the new
5.3 Recommandations
Based on the findings of the project the following consentons are hereby made The importance of the nenet in enhancing communication profile is an organisation is all apparent, therefore, an organisation should awal troll of t potentials and possibilities. Organisations should find out information about various internet aids to know the most appropriate ones for its line of business
Clerical staff should be given adequate training on the use of the internet so as to aid the flow of communication within and without the organisation
Since the internet aids portray the nages of the organisation, adequate care should be taken when using any of this system Secretaries are expected to access the internet in order to utilise the enormous services it offers Therefore, they should be trained on how to use the electronic mail, Web Page Design, the Wikipedia and so on
With the advent of the internet, Secretaries are now stressless about such routines as booking airline tickets, reserving a room in a hotel etcetera for their bosses. What then follows is that their core competencies in these areas should be adequately tapped and not sapped.
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APPENDIX I
RESEARCH QUESTIONNAIRE
DEPARTMENT OF OFFICE TECHNOLOGY AND MANAGEMENT
KWARA STATE POLYTECHNIC, ILORIN

Dear Sir/Madam,
I am a student in the Department of office Technology And Management, Kwara State Polytechnic, Ilarin, pursuing the Higher National Diploma Programme of the department.
I am conducting research and writing a project on "The Essence of The Internet In The Efficiency Of A Business Enterprise". This is an academic exercise which is necessary in partial fulfilment of the conditions for the award of the Higher National diploma in Office Technology and Management.
The attached questionnaire is drawn in line with this objective. Rest assured that the research ethics of anonymity and confidentiality will be divulged to anyone else.
Thank you for your cooperation.

Yours faithfully,

Alake Kudirat Omowumi
ND/23/OTM/FT/0109

QUESTIONNAIRE
Please kindly tick () the correct option to the question and where necessary, please, write in full
(1) The Internet could be described as a network that connects thousands of other computer networks
(a) True  ()     (b) false ( ) (c) Don't Know  ( )       (d) Doubtful ()
(2)The Internet is the Interconnect network which facilitates communication among all the smaller networks and individual computer systems.
(a)True  ()     (b) false ( ) (c) Don't Know ()    (d) Doubtful()
(3) Without communication, vital information about an organization will not be known by the public.
(a)True  ()    (b) false () (c) Don't Know   ()     (d) Doubtful ()
(4) The world has been reduced as it were, to a global neighbourhood with the explosion of information.
(a)True ()       (b) false( ) (c) Don't Know ( )   (d) Doubtful()
(5) An organization's survival and growth will depend on the information it can extract from other organizations and the one it can disseminate about itself to the outside world.
(a) True()     (b) false ( )    (c) Don't Know( ) (d) Doubtful ()
(6) An organization may go to the internet because of the global audience it will enjoy
(a) Trun ()    (b) false () (c) Don't Know ()  (d) Doubtful ()
(7) The Internet is an 'Information Superhighway through which an organization travels to meet and transact business with both potential and regular customers.
(a) True ()   (b) false () (c) Don't Know ()   (d) Doubtful ()
(8) Which one of these Internet aids do you use in accessing and disseminating information?
(a) E-Commerce ()   (b) E-mail () (c) Telnet ()      (d) Any other (Please Specify()
(9) Which of the following Internet aids do you think is the most effective?
(a) Telecommunication Network () (b) Chat Room ( )    (c) E-mail ()
(10) The Internet engenders the exchange of information at phenomenal speeds.
(a) True ()   (b) false () (c) Don't Know ()  (d) Doubtful ()
(11) Electronic Commerce System makes it possible for firms to transact business with their customers on a global scale effectively.
(a) Strongly Agree ()    (b) Agree () (c) Strongly Disagree ()  (d) Disagree ()
(12) The E-mail system is an effective and efficient tool for communication.
(a) True ()    (b) false () (c) Don't Know ( )  (d) Doubtful ()
(13) The advent of the internet as a communication tool has brought about efficiency and effectiveness in clerical operations.
(a) True()    (b) false ()  (c) Don't Know ()   (d) Doubtful      ()
(14) The Internet system has enabled an organisation to coordinate the activities of many people and organisations in diverse locations worldwide.
(a) True ()    (b) false ( ) (c) Don't Know ()    (d) Doubtful ()
(15) An organisation must acquire information technology in order to be relevant in this millennium.
(a) Strongly Agree ( )      (b) Agree ( ) (c) Strongly Disagree ( )   (d) Disagree ()
(16) The Internet is the driving force behind developments in telecommunications networks and other Information Technologies.
(a) Strongly Agree  ( )   (b) Agree ( ) (c) Strongly Disagree ()  (d) Disagree ()
(17) Intranets and Extranet can use their firewalls and other security features
to establish secure items within an enterprise or with its trading partners
(a) Strongly Agree () (b) Agree () (c) Strongly Disagree ()  (d) Disagree
(15) The Internet helps a communication channel carry simultaneous Data Transmission from many terminals
(a) Strongly Agree ()  (b) Agree () (c) Strongly Disagree ()  (d) Disagree
(19) Every organisation of 21" century must invest in the acquisition of internet facilities
(a) Strongly Agree ()  (b) Agree ( ) (c) Strongly Disagree () (d) Disagree  ()
(20) The efficiency of a commercial organisation is a function of how extensive it can utilise the internet
(a) Strongly Agree ()  (b) Agree ( ) (c) Strongly Disagree ( )  (d) Disagree ()
