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CHAPTER ONE
1.1	Background of the study
The advent of Communication Technology tools including mobile devices (phones), computers, and the popularity of social platforms amongst young people have brought many positives in the way we live and interact with each other. For instance, young people can meet and network with new people on social platforms such as Facebook, Instagram, X (formerly, Twitter), and TikTok Mbwete, (2022).
A more recent study by Mbwete (2022) found that most students at all levels use social media platforms for diverse purposes including academic work, refreshment, and communication. As confirmation, Dijick, 2013 elaborates on the positive influence of social media on human interactions at individual, community, and social levels. However, amongst the notable prevalent negatives of the social media age is Cyberbullying. The traditional form of bullying encompasses acts including physical assault/violence, verbal, relational (social exclusion), and indirect (rumor mongering). Langos, (2022).
Social media thus, are computer-mediated technologies that facilitate the creation and sharing of information, ideas, career interests and other forms of expression via virtual communities and networks. Social media becomes effective through a process called "building social authority". One of the foundation concepts in social media has become that you cannot completely control your message through social media but rather you can simply begin to participate in the "conversation" expecting that you can achieve a significant influence in that conversation. Chadwick, A. (2023).
However, this conversation participation must be cleverly executed because although people are resistant to marketing in general, they are even more resistant to direct or overt marketing through social media platforms. This may seem counterintuitive but it is the main reason building social authority with credibility is so important. A marketer can generally not expect people to be receptive to a marketing message in and of itself. Davies & Hine, (2017).
Social media platforms however, have become central to communication, education, and social interaction among students in tertiary institutions. However, they have also been criticized for fostering hate speech, leading to adverse social and psychological effects. Social media has provided people with a platform where they can freely express themselves and take part in global dialogues; it has profoundly altered how we engage and communicate with one another. While social media has its benefits, it has also increased the transmission of hate speech, generating significant concerns about its potential social impact, an analysis of hate speech on social media is necessary to fully grasp its danger and criminal potential. Rosenthal, 2020).
Social media is a part of our everyday lives and has an impact on the way that the world perceives us. One of the major issues with social media today is hate speech and the effects that it can have on a person. The case study that we wanted to look at was the occurrence of hate speech on social media platforms from the perspectives of university students. Perera, S. (2023)
This evaluation comprises analyzing the presence, impact, and problems related to hate speech on social media in order to create policies that strike a balance between the need to protect people's right to free expression and the requirement to stop harmful material. Hate speech has reportedly become increasingly common on social media platforms (Hossain & Alhossainy, 2020).
The anonymity provided by online spaces frequently gives people the confidence to promote unpleasant ideas they may hold back from saying in face-to-face conversations. This increase in hate speech strengthens preexisting prejudices and helps normalize discriminatory beliefs. Hate speech's effects on social media go beyond the virtual world. Its evaluation is essential for detecting possible risks to public safety because it has been connected to actual hate crimes (Klein & Rosenthal, 2020).
Jealousy and unrestrained prejudice are typically the first steps in the development of hatred. A predilection for or against a person or group that interferes with one's capacity to make objective judgments is known as bias. If such bias isn't addressed, it can develop into violence and eventually become normative or accepted. When hatred toward an individual or a group of individuals appears, it typically results from ignorance, wrath, fear, a sense of hurt, or a perception that the status quo is in danger. When the word "hate" is used in a statute, such as the "hate crime law," it does not refer to fury or general distaste. "Hate" in this sense refers to prejudice towards individuals or groups who possess particular traits (OAG DC, 2023).
The phrase "hate speech" refers to "public speech that expresses hate or encourages violence towards a person or group based on something such as race, religion, sex, or sexual orientation. "Communication that incites violence, prejudice, or hatred based on characteristics such as race, religion, gender, or ethnicity is referred to as hate speech, a contentious and multidimensional notion. Since its purpose is to denigrate and isolate certain people or groups, it goes beyond the bounds of free expression (United Nations, 2012).
Understanding the psychological and societal ramifications of hate speech on social media is essential to conducting an effective assessment. The wellbeing and mental health of those who are targeted by hate speech can be negatively impacted by psychological anguish and feelings of exclusion (Davies & Hine, 2017).
The spread of hate speech via internet networks polarizes society and prevents cooperation and productive discussion. Defining hate speech's bounds and separating it from valid criticism are difficult tasks in assessment and making sure that any steps taken to stop it don't interfere with the right to free speech. Internet-based social networking and microblogging sites are examples of social media. Through these platforms, users may exchange information, concepts, private messages, and other materials like films. While the terms social networking and social media are sometimes used interchangeably, social networking is typically understood to refer to people creating communities within those communities, whereas social media is mainly concerned with leveraging social networking sites and similar platforms to create an audience (Chadwick, A. 2023).
Furthermore, Thotakura (2011) said that crime is a social wrong, as is the case with risk and crime. It is a behavior that society strongly condemns. Crimes include rape, homicide and fraud. Every civilization defines crime from a different point of view. There must be both a criminal act and a criminal purpose for a crime to be committed. It is a crime that transgresses state law and is roundly condemned by society. Thus, research tends to assess social media usage as platforms of hate speech and its effects on students of tertiary institutions using Kwara State Polytechnic Students as a case study.
[bookmark: _Toc97117653]1.2	Statement of the Problem
[bookmark: _Toc97117654]Social media platforms have become indispensable tools for communication, information dissemination, and networking, especially among young people. However, the misuse of these platforms for spreading hate speech has raised significant concerns globally. Hate speech, often characterized by derogatory, inflammatory, or offensive language targeted at individuals or groups based on attributes such as race, religion, ethnicity, or gender, has been observed to proliferate on social media. This phenomenon poses a threat to societal harmony and individual well-being.
At institutions of higher learning, such as Kwara State Polytechnic, students are highly active on social media, utilizing platforms for academic purposes, entertainment, and social interaction. While these platforms offer opportunities for growth and engagement, they have also exposed students to harmful content, including hate speech. The prevalence of hate speech on social media can negatively influence students' mental health, academic performance, and interpersonal relationships. It may foster divisions, intolerance, and a culture of cyberbullying among the student population.
Despite the growing concern about hate speech on social media, there is limited empirical research examining its prevalence and impact specifically among students of Kwara State Polytechnic. This gap in knowledge hinders the development of targeted strategies to address the problem effectively. Therefore, this study seeks to assess the extent of social media usage as platforms for hate speech among Kwara State Polytechnic students, explore the factors contributing to its prevalence, and evaluate its effects on their academic, psychological, and social well-being. Addressing this issue is critical to promoting a safer and more inclusive online environment for students.
1.3       Objectives of the Study
The specific objectives of the study are:
· To analyze the prevalence of hate speech on social media among students of Kwara State Polytechnic.
· To identify common platforms where hate speech is encountered.
· To explore the psychological and academic effects of hate speech on students of Kwara State Polytechnic.
· To recommend strategies to mitigate hate speech on social media.
1.4       Research Questions
	The following are some of the research questions which this study intends to answer:
1. What is the frequency of encountering hate speech on social media among Kwara State Polytechnic students?
2. Which social media platforms are most associated with hate speech?
3. How does hate speech affect students' academic performance and mental well-being of students of Kwara State Polytechnic?
4. What measures can be taken to reduce the spread of hate speech on social media?
1.5	Significance of the Study
	This study is significant because it tends to contributes to existing literature on social media usage, hate speech, and its influence on young adults in tertiary institutions, particularly in a Nigerian context. Findings on this research work can inform policymakers, educators, and administrators in designing strategies to combat hate speech and promote safe digital interactions within educational environments and also raises awareness about the dangers of hate speech, fostering a culture of tolerance and respect among students.

1.6	Scope of the Study
	The scope of this study focuses on assessing the use of social media as platforms for hate speech and its impacts on students of tertiary institutions, specifically using Kwara State Polytechnic students as a case study. Research will examine how hate speech manifests on social media platforms and the common triggers for such behavior and also highlight the platforms where hate speech is most prevalent among Kwara State Polytechnic students. Finding will suggest strategies for minimizing hate speech and promoting positive online behavior among tertiary institution students.
1.7  	Definitions of key terms
The following terms were used in the course of this study:
· Assessment: Assessment is the systematic basis for making inferences about the learning and development of students. It is the process of defining, selecting, designing, collecting, analyzing, interpreting, and using information to increase students' learning and development.
· Effect: A change that results when something is done for happens.
· Social media usage: Social media usage is one of the most popular online activities, with more than 5 billion people using social media worldwide.
· Social media platform: Social media platforms allow people to access information in real time, to connect with others, and to find niche communities.
· Hate Speech: calls out real or perceived “identity factors” of an individual or a group, including: “religion, ethnicity, nationality, race, colour, descent, gender,” but also characteristics such as language, economic or social origin, disability, health status, or sexual orientation, among many others.
· Social media: It refers to a web based services that allow the individuals to construct a public or semipublic profile within a bounded system, articulate a list of other users with whom they share a connection and view, and traverse their list of connections and those made by others within the system.
· Tertiary Institution: this is a education beyond the secondary level, especially education at the colleges, polytechnics and universities as well as institutions that teach specific capacities of laboratories, centres of excellence


CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
Literature review or narrative review is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.
2.1	Conceptual Review
2.1.1	The Concept of Social media
Social media are interactive technologies that make it easier to create and share information, ideas, and other kinds of expression through virtual communities and networks, according to Wikipedia (2023). According to Tufts University (2023), social media refers to methods of communication in which individuals create, share, and/or exchange knowledge and concepts via online groups and networks. Social media makes it easier for people to communicate with one another online. Social media refers to a wide range of applications and platforms, such as Facebook, Instagram, the X platform (formerly known as Twitter), and YouTube, that let users share information, communicate online, and create communities.
According to Maya Dollarhide (2023), more than 4.7 billion individuals, or nearly 60% of the world's population, utilise social media. The phrase "social media" is frequently used to describe emerging types of media that encourage interactive engagement. The two eras of media development the broadcast era and the interactive era are frequently separated. A single organisation, such as a radio station, television station, newspaper publisher, or film studio, would disseminate messages to a large number of individuals during the broadcast era (Manning, 2014). Internet-based social networking and microblogging sites are examples of social media.
Through these platforms, users may exchange information, concepts, private messages, and other materials like films. While the terms social networking and social media are sometimes used interchangeably, social networking is typically understood to refer to people creating communities within those communities, whereas social media is mainly concerned with leveraging social networking sites and similar platforms to create an audience (Chadwick, 2023). Digital platforms that enable user engagement and the sharing of user-generated content via an internet app are referred to as social media. Social media is a platform that enables users to create networks and contact groups to manage connections and relationships. (Shannon, 2002).
According to Tufts (2023), social media is a method of communication in which individuals connect with one another to produce, share, and/or exchange knowledge and concepts through online groups and networks. Tolarhide (2023) says that through virtual networks, social media makes it easier to share thoughts and information. Social media refers to a wide range of applications and platforms that let users share material, communicate online, and create communities, from Facebook and Instagram to the X platform (formerly Twitter) and YouTube. Platforms for social media provide users with the ability to interact, find specialty communities, and access information instantly.
As a result, the globe now seems more accessible and interconnected (Kietzmann and Hermkens, 2011). It has also enabled many people to communicate with others online. Social media are interactive technologies that enable the production and exchange of knowledge, concepts, passions, and other kinds of expression via online groups and networks. It may also refer to a group of websites and software programmes that emphasise collaboration, sharing of material, engagement, and communication (Ben, 2023).
The term "social" as it relates to media implies that platforms are user-centric and encourage social interaction. Social media may therefore be seen as an online facilitator or enhancer of human networks of people who improve social connectedness (Dijck, 2013). Platforms that enable people to communicate, share knowledge, and produce digital content are involved. Users frequently download services that provide social media functionality to their mobile devices (such as smartphones and tablets) or use webbased apps on computers to access social media services.
Users of these electronic services build highly interactive platforms as they interact with them, enabling people, groups, and organisations to share, co-create, interact with, discuss, and alter usergenerated or self-curated material that is published online (Bruno et al., 2020). In addition to the expansion of ideas via the creation of blogs, podcasts, movies, and gaming sites, social media are used to create memories, learn about and explore topics, market oneself, and create connections (Gwenn and Kathleen, 2011).
2.1.2	Social Media and Fast Information
Clay Shirky (2019) writes about the terrible earthquake that rocked the Sichuan province in China on May 12, 2008. With 70,000 deaths; 350,000 wounded and 5 Million left homeless; this was a major, international news story but, according to Shirky (2009), the first reports came not from traditional news media but from Sichuan residents who sent messages on QQ, China’s largest social network, and on Twitter, the world’s most popular micro-blogging service. Initial reports were transmitted while the ground was still shaking and long before the earthquake was reported via any of the more traditional news media.
In fact, Shirky (2019) claims, Rory Cellan-Jones, who filed initial reports of the tragedy on the BBC, first learned about the quake from Twitter. This was neither a unique nor isolated incident. Twitter has been cited as the first medium to provide news seekers with information about the 2008 terrorist attacks in Mumbai, India, and as the first medium to provide both written words and video when the US Airways Flight 1549 landed in the Hudson River on January 15, 2009. This same sort of  scenario  also is playing  out within the  public relations  industry. When the  Institute for Public  Relations  elected  Robert  W.  Grupp to  become  its  President  and  CEO  effective  July 2009, the Institute’s first official announcement of the appointment on March 5, 2019 was made via Twitter.
Keith O’Brien (2009), the Editor of PR Week, says Twitter has had a dramatic impact on some aspects of public relations. Mike Elgan (2019), a technology writer and former Editor of Windows  magazine, says social  media have replaced television  as the main news source for Americans. Since first appearing about many years ago, social media networking sites have become increasingly popular each year. Though other Social Networking Sites like Facebook, Instagram, Whatsapp also pass across information but in my years of accessing these sites, it was studied that they got their information from Twitter, because most the Government officials update their Twitter account more often and first, before they consider posting the same information to other Social Media platform.
According to Wright and Hinson (2009) many (85% in 2009 compared with 72% in 2008) believe social media complement traditional news media, and an even higher number (92% in 2009 compared with 89% in 2008) think blogs and social media influence coverage in traditional news media. Most (88% in 2009 compared with 84% in 2008)  believe  blogs  and  social  media  have  made  communications  more  instantaneous  because  they  encourage organizations to respond more quickly to criticism. Results continue to show that traditional news media receive higher scores than blogs and social media in terms of accuracy, credibility, telling the truth and being ethical.
Findings also show most (80% in 2009 and 75% in 2008) expect traditional news media to be honest, tell the truth and be ethical. Fewer than half (41% in 2009 and 44% in 2008) hold these same expectations for blogs and other social media. Bruce R.  Lindsay  (2011) concluded  that,  Social  media  appear  to  be  making  inroads  into  emergency management for a variety of reasons. For one, accurate, reliable, and timely information is vital for public safety before, during, and after an incident. As people continue to embrace new technologies, use of social media will likely increase.
Moreover, as its popularity grows, a significant number of people will likely choose social media as their main source of information. They may also increasingly expect that agencies will also use social media to meet their informational needs. Many emergency managers and agencies have already adopted the use of social media to meet this expectation. However, they also started using social  media because they believe it provides another  tool to disseminate important public safety information.
In addition,  beyond informational purposes, the  use of social  media not  only allows people to interact and communicate in ways that are not possible through other media, but in some cases it has allowed response organizations and victims to interact and communicate with each other when traditional media were unavailable. Some would say that social media can be used to improve emergency management capabilities and that the promise of such positive results merit further use of social media for emergencies and disasters.
2.1.3	Concept of Hate Speech
In popular parlance, "hate speech" is objectionable communication that targets a group or an individual based on intrinsic traits (such as race, religion, or gender) that may jeopardise societal harmony, according to the United Nations Organisation (2023). It is defined as "any communication, whether oral or written, or behaviour that attacks or employs derogatory or discriminatory language with reference to an individual or a group on the basis of who they are, that is, based on their religion, ethnicity, nationality, race, colour, descent, gender, or other identity factor.
The Cambridge Dictionary defines hate speech as "public speech that expresses hate or encourages violence towards a person or group on the basis of something like race, religion, sex, or sexual orientation. Hate speech is defined as "usually thought to include communications of animosity or disparagement of an individual or a group on account of a group characteristic such as race, colour, national origin, sex, disability, religion, or sexual orientation" in the Encyclopaedia of the American Constitution. Different nations have different legal definitions of hate speech. Cambridge Dictionary (2024)
The topics of free speech, hate speech, and laws against it have all been hotly contested. According to the laws of some nations, hate speech is defined as any speech, conduct, writing, or display that calls for violence or other unfavourable actions against a group of people or an individual based on that person's membership in the group, or that disparages or threatens that person or individual based on that membership. Based on specific traits, the law may designate some groups as protected. Wikipedia (2023),
Hate speech is not recognised as a legal term in several nations. Additionally, most of what is considered "hate speech" in several nations, including the United States, is allowed under the constitution. A victim of hate speech may seek restitution under civil law, criminal law, or both in various nations. It is well acknowledged that one of the conditions for mass atrocities like genocide is hate speech. Extreme hate speech, like inciting genocide, has been criminalised by international tribunals like the International Criminal Tribunal for Rwanda. Wikipedia (2023),
The definition of hate speech in Wikipedia (2023), is "public speech that expresses hate or encourages violence towards a person or group based on something such as race, religion, sex, or sexual orientation. Communication that incites violence, prejudice, or hatred based on characteristics such as race, religion, gender, or ethnicity is referred to as hate speech, a contentious and multidimensional notion. Since its purpose is to denigrate and isolate certain people or groups, it goes beyond the bounds of free expression (United Nations, 2012). Nelkin, (2019).
Questions of free expression, moral limits, and societal repercussions are all intertwined with the idea of hate speech. Its many facets necessitate a detailed analysis of judicial systems, cultural settings, psychological effects, and ethical issues. Hate speech has profound psychological repercussions for its target as well as society at large. According to research, marginalized populations that are exposed to hate speech may experience increased stress and anxiety as well as decreased psychological well-being. Additionally, the normalization of hate speech has the potential to strengthen stereotypes, promote societal divides, and heighten animosity. Nelkin, (2019).
The situation has been made worse by the introduction of digital platforms, which have increased the accessibility and virulence of hate speech. The idea of hate speech encompasses intricate psychological, legal, and ethical facets. In an increasingly linked world, communities continue to have difficulties juggling the protection of free speech with the mitigation of harm Nelkin, (2019).
2.1.4	Social Media & Hate Speech
Social media is one of the most prevalent forms of entertainment in the world today and connects the world on a much larger scale. It was originally developed in 1997 with SixDegrees.com and expanded and grew from there into the many different platforms and types there are today. With how fast pace the world is today because of the internet many different types of social media have sprung up over time such as Facebook, twitter, reddit, YouTube, and many more. There are many different forms of social media out there however with so many options and capabilities there will always be down sides. One of the most relevant and recurring components is Hate Speech. Nelkin, (2019).
The rise of social media with several use cases is another boost via the rise of online devices, internet population, and cybercrimes. Due to the rapid technological advancements, there is an urgency to educate people about aspects of the internet along with social media use, cyber awareness as cybersecurity is a critical issue. Due to that immense number of cyber-attacks increasing every year, researchers have embedded technologies like metaverse, blockchain, artificial intelligence with several legal challenges and opportunities including privacy and student experience.
Majority of web related attacks today are due to social media use or the social engineering as the act of manipulating individuals to reveal information. Hate speech is the use of abusive or threatening language to express prejudice against another person for a variety of reasons. Today, this type of speech is prevalent throughout all forms of mainstream social media as part of free speech. There are a variety of different reasons that it is used so there is no one defining factor that shows that a person may or may not use hate speech. Easton (2021)
To counteract these issues many social media platforms, use community guidelines including healthcare networks for monitoring, security, and wellness, but that can’t only do so much. So, with all these factors and information we have we compiled a set of questions aimed at trying to understand how young adults, particularly college students are affected or have seen others affected by hate speech. With the intent to understand if some of these questions as ransom ware attacks, cyber threats, and cryptojacking attacks are increasing, we can point out common components that may result in the use of hate speech. John Duran (2020).
2.1.5	Concept of Crime
IGI Global (2022) defines crime as an offencee deserving of public censure and retribution, typically in the form of a fine or incarceration. A crime isn illegal conduct that is subject to governmental or other punishment. A crime isn unlawful conduct that typically results in government penalties. A crimee is the deliberate performance of an action that is generally seen as socially damaging or hazardous and is expressly forbidden, sanctioned, and defined by criminal law. Crime is socially harmful conduct that is forbidden under the nation's Criminal Code and is subject to penalty. A crime is defined as an intentional act that violates the law, is performed without justification or defence, and is subject to felony or misdemeanour punishment by the state (Tapper, 2023).
IGI Global (2022) defines crime as an offencee deserving of public censure and retribution, typically in the form of a fine or incarceration. A crime isn illegal conduct that is subject to governmental or other punishment. A crime isn unlawful conduct that typically results in government penalties. A crimee is the deliberate performance of an action that is generally seen as socially damaging or hazardous and is expressly forbidden, sanctioned, and defined by criminal law. Crime is socially harmful conduct that is forbidden under the nation's Criminal Code and is subject to penalty. A crime is defined as an intentional act that violates the law, is performed without justification or defence, and is subject to felony or misdemeanour punishment by the state (Tapper, 2023).
It is a crime that warrants condemnation from the public and retribution, usually in the form of a fine or jail sentence. Unlike a civil wrong (a tort), which is an action taken against a person and demands restitution or the payment of damages, this is different. According to Thotakura (2011), crime is a social injustice. It is a behaviour that society strongly condemns. Crimes include rape, homicide, fraud, and dacoities. Every civilization defines crime from a different point of view. There must be both a criminal act and a criminal purpose for a crime to be committed. It is a crime that transgresses state law and is roundly condemned by society. Easton (2010)
The definition of a crime is an act or omission that is illegal and is subject to a fine or incarceration. Crimes include things like murder, robberies, break-ins, rapes, driving while intoxicated, neglecting children, and failing to pay taxes. Crimen, a Latin word meaning offence and offender, is where the word "crime" originates. Criminal activity is viewed as antisocial. A crime is a civil violation that may be investigated and prosecuted in a criminal court, where a sentence may be imposed. The term "crime" can be used to describe any act of human activity that the government decides to forbid via the use of socially acceptable legal processes and the fear of punishment. An act of default that seeks to harm the community and is prohibited by law or subject to punishment at the whim of the state is known as (Law Global Hub 2022).
A crime is an action that is against the law and offensive to society's moral values. As a result, according to Section 2 of the Criminal Law, a crime is any act or omission that exposes the perpetrator to a penalty under the law. A criminal act is one that is sanctioned by the law as being against the law or harmful to the general welfare. It is an intentional act or omission that violates the law, is done without reason or defence, and is classified by the state as a crime or misdemeanour (Course Hero 2023). Easton (2010) said that a crime or offence (or criminal offence) is conduct that is injurious to a community, society, or the state as a whole ("a public wrong").
Laws prohibit and penalize such behavior, thus, depending on the context, an action may or may not be considered illegal; for example, acts of violence may be considered criminal in some situations but acceptable or even good in others. Modern criminal theories have replaced the old notion that crime was an expression of evil. Easton (2010)
2.1.6	How to Combat Hate Speech
The internet era has seen a rise in hate speech, a type of communication that encourages prejudice, animosity, or violence towards certain people or groups based on their characteristics. To promote an open and polite online community, hate speech must be actively opposed.
• Promote Digital Literacy and Media Literacy Education Empowering individuals with critical thinking skills through digital literacy and media literacy education can help them recognize and counter hate speech. Encouraging users to question sources, verify information, and understand the potential impact of their words can discourage the spread of harmful content (UNESCO, 2013).
• Strengthen Social Media Platforms' Policies Social media platforms should enforce strict policies against hate speech, clearly defining what constitutes such speech and implementing efficient reporting mechanisms. Platforms like Twitter, Facebook, and YouTube should invest in AI-based content moderation tools to swiftly identify and remove hate speech (Center for Humane Technology, 2019).
• Collaborate with NGOs and Civil Society Organizations Engaging NGOs and civil society organizations that specialize in promoting tolerance and diversity can facilitate the development of anti-hate speech campaigns and educational resources. Partnerships can leverage their expertise to create impactful interventions (European Commission, 2020). • Implement Legal Measures National and international legal frameworks can play a crucial role in addressing hate speech. Legislation that strikes a balance between freedom of expression and protecting marginalized groups can deter hate speech while respecting fundamental rights (Council of Europe, 2016).
• Educate Law Enforcement and Judicial Systems Law enforcement agencies and judicial systems need training to effectively handle online hate speech cases. Sensitizing them to the unique challenges of digital hate speech investigations can improve enforcement (OSCE, 2016). • Support Algorithmic Fairness Algorithms can inadvertently amplify hate speech by promoting provocative content. To combat this, tech companies should strive for algorithmic fairness by auditing and refining recommendation systems to reduce the spread of harmful content (Crawford et al., 2019).
• Encourage Counter-Speech and Positive Narratives Empowering individuals to engage in counter-speech, where they challenge hate speech with reasoned arguments can be effective. Promoting positive narratives that celebrate diversity and unity can also dilute the impact of hate speech (Lewandowsky et al., 2012).
• Long-Term Education and Cultural Shift Combatting hate speech requires a long-term commitment to education and a cultural shift towards inclusivity. By fostering empathy, understanding, and acceptance, societies can address the underlying factors that contribute to hate speech (ICORN, 2019).
2.1.7	Prevalence of Hate Speech
The proliferation of hate speech on numerous online platforms has raised concerns, which is a reflection of the difficulties in upholding a secure and welcoming online environment. Research studies and publications highlight the need for effective solutions to address this issue by illuminating the extent to which hate speech has entered online places. The Anti-Defamation League (ADL) discovered in a 2021 study that hate speech is prevalent on social media platforms. According to their study, 37% of questioned Americans reported having encountered serious online harassment and hatred, with Facebook being the most often mentioned venue for such events (AntiDefamation League, 2021).
The Center for the Study of Hate and Extremism at California State University did another study that focused on Twitter and found that hostile content directed against underrepresented groups dramatically increased after certain sociopolitical events. During events like the Brexit referendum and the 2016 US presidential election, the study's analysis of tweets over a six-year period revealed rises in hate speech (Levin et al., 2017).
According to study done on Instagram by the Online Hate Prevention Institute, hate speech frequently targets particular populations, especially those who are disenfranchised due to their race, religion, or gender. In comparison to other platforms, the study revealed that Instagram had a rather high incidence of hate speech, with comments on posts frequently including offensive language and damaging stereotypes (Online Hate Prevention Institute, 2019).
2.1.8	The Danger and Crimes of Hate Speech
Violence and bigotry are encouraged by hate speech. Sadly, hatred's destructive effects are nothing new. However, thanks to modern communications technology, its scope and influence have grown. Online hate speech has become as one of the most prevalent means of disseminating polarizing ideas on a worldwide scale, endangering international peace. In order to safeguard human rights and advance the rule of law, the United Nations has a long history of organizing the globe against hate of all types. Easton (2020)
The effects of hate speech affect several of the UN's priority areas, including upholding peace, establishing gender equality, assisting children and youth, and defending human rights and avoiding tragedies. The United Nations is striving to stop hate speech at every step since it is one of its basic values to combat bigotry, prejudice, racism, and injustice. The UN Charter, international human rights treaties, and efforts made worldwide to realize the Sustainable Development Goals all formally recognize this duty. Enerst (2017).
Due to its potential to cause harm and rifts in society, hate speech a type of expression that encourages prejudice, animosity, or violence toward persons or groups based on their identity has become a serious social issue. This form of communication can have significant psychological and physical effects on its targets in addition to eroding societal cohesiveness. Hate speech has the potential to develop into hate crimes, which can result in actual violence and prejudice. Enerst (2017).
The problem has gotten worse in the digital era because internet platforms are a fertile environment for the quick propagation of such destructive information, which frequently has real-world repercussions. According to research, marginalized people who are exposed to hate speech may experience higher levels of anxiety, despair, and low self-esteem (Chetty, Segal, & Watts, 2017). The words themselves are not the only thing that poses a threat; they also have the power to incite hate, reinforce stereotypes, and spark acts of violence (Sreenivasan, 2003).
It is important to recognize the role that hate speech plays in instigating violence and creating a dangerous atmosphere. Numerous studies on the connection between hate speech and hate crimes have shown a significant association between the two. According to research, communities where hate speech is more common are more likely to encounter hate-related violence against certain populations (Burns, 2017).
Radio broadcasts that incited violence against the Tutsi community and eventually resulted in the loss of hundreds of thousands of lives during the 1994 Rwandan genocide serve as a somber reminder of the terrible effects of hate speech on a mass scale (Straus, 2017). Such historical occurrences highlight how urgent it is to combat hate speech in order to stop the progression from words to deeds of violence. Attempts to stop hate speech frequently result in arguments over free speech and censorship. Straus, (2017).
It is crucial to understand that hate speech is a type of verbal violence that violates the rights and well-being of the persons and organizations it targets rather than just being an expression of divergent viewpoints. International organizations like the United Nations have emphasized how crucial it is to combat hate speech in order to advance diversity, tolerance, and respect for human rights (UNSPAHS, 2019). Governments, internet platforms, and civil society must all work together to address the challenging task of striking a balance between preserving free speech and halting the spread of toxic ideology. rights (UNSPAHS, 2019).
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2.2.1	Agenda setting theory
One of the power or effects of the mass media is agenda setting. MC combs and Shaw quoted by Griffin, (1991) explained that the mass media have ability to transfer the salience of items on their news agenda to the public agenda. We judged as important what media judged as important, media coverage of issues confer important on them and help the audience to treat certain issues as also being more important than others. The conferment consequently influences the attitudes or the decisions of the audience towards the subject on the agenda.
	The setting agenda by the media implies that people look up to them for cues of issues of salience people want the media to assist them to determine the reality and influence norms. The media often chose and emphasize certain issues, thereby causing the public to also choose and emphasize these issues.
	According to MC Quail, (2003) the media help to establish an order of priorities in the society about its problems and objectives.	Burns, (2007) Also argues that the critics of newspaper and broadcasting see their power lying in control long the agenda, in their ability to select certain issues for discussion and to ignore others as non-existence and in the ability to treat certain conflicts of interests as manifesting proper materials and others as too complex or marginal or unmanageable.
Through what Burns calls “news tasting’ the process of selecting what should count as news and what should not, the media also help the public to crave that which they already set as silence. Quail and Windahl, (2003) quoting Mc Combs and Shaw states that ‘audience not only learn about public issues, and their matters through the media, they also learn how much importance to attach to an issue or topic, from the emphasis the mass media placed upon it “The basic idea is that among a given range of issues or topics of those who get more media attention will grow their familiarity and perceived importance over a period of time and those who get less will decline correspondingly.
Brosius and Weiman, (2002) point out that “even though the media may not be very successful in telling us what opinion to hold; they often quite effective in what to have opinion or what not to think about” by paying attention for such issues and neglecting others, the mass media will have an effect on public opinion. People will tend to know about the things that mass media deal with and adopt the order of priority assigned to different issues.
Assata and Asante, as cited by Akanji and Dada, (2012) also explain that the agenda setting theory assumes that a direct positive relationship exist between the media coverage and the silence of a topic in the mind of the public, the relationship is stated in a casual term by conferring status on an issue, the media structure is what is important.
Agenda setting on social media leverages peer networks; when influential students or groups participate in anti-hate speech campaigns, they amplify the issue's importance to their peers. Viral content shared by relatable figures increases the likelihood of engagement and adoption of anti-hate speech behaviors. Campaigns can set the agenda for institutional or governmental action by pushing hate speech as a critical issue for education policymakers. Highlighting successful interventions can encourage tertiary institutions to adopt similar measures. By setting the agenda on social media, campaigns can shape the narrative around hate speech, prioritize it as an issue for collective action, and foster a culture of respect and tolerance in tertiary institutions.
2.3	Relevance of Agenda Setting Theory
The Agenda Setting Theory provides a valuable framework for understanding how social media campaigns can influence attitudes and behaviors, particularly in combating hate speech among students in tertiary institutions. The theory suggests that the media has the power to shape public discourse by determining which issues are considered important. In the context of hate speech, this means highlighting the topic in a way that encourages students to recognize its prevalence, consequences, and the need for action. Social media platforms can emphasize the dangers of hate speech by frequently showcasing content that highlights its negative impacts on individuals and communities. Campaigns using hashtags, challenges, or viral videos can ensure the topic stays on students' feeds, making it a priority in their daily conversations.
By framing hate speech as a serious issue with ethical and social implications, campaigns can influence how students perceive its harm and relevance, social media campaigns can promote anti-hate speech policies, reporting mechanisms, and educational programs within tertiary institutions. They can set a positive agenda by emphasizing values like diversity, inclusion, and respect, creating a culture where hate speech is actively discouraged. Regular and consistent campaign content disrupts the normalization of hate speech among students by constantly reminding them of its unacceptability. Memes, videos, or infographics can challenge stereotypes or biased narratives that often fuel hate speech.
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2.4	Empirical Review
In this segment, the researcher reviewed previous works done by scholars that are also related to the current one either in content or design.
University Students’ Awareness of Social Media Use and Hate Speech in Jordan by Michael Iyiola (2018). The Internet's social network is an integral part of our daily lives, easily facilitating communication and information exchange. The study focuses on online "hate speech" content that becomes a global matter by asking university social-media users in Jordan about their perceptions and determining how such platforms influence users' attitudes and feelings of safety when dealing with news-content "hate speech". Survey-based results (n = 150) revealed that "hate speech" was easily identified by respondents because they were exposed to it. Respondents were able to alert their friends and family members about such speech. Smart devices were seen as commonly used for spreading hate speech. More strategies for confronting such speech were discussed.
Analysis, impact of Social media use and Hate speech over University Student platforms: Case study, Problems, and Solutions by John Abel (2023). The use of social media applications, hate speech engagement, and public debates among teenagers, primarily by university and college students, is growing day by day. The feelings of tremendous stress, anxiety, and depression via social media among our youths have a direct impact on their daily lives and personal workspace apart from delayed sleep, social media addictions, and memory loss. The use of NO phone times and NO phone zones is now popular in workplaces and family cultures. The use of hate speech, negotiations, and toxic words can lead to verbal abuse and cybercrime. Growing concern of mobile device security, cyberbullying, ransomware attacks, and mental health issues are another serious impact of social media among university students. The future challenges including health issues of social media use and hate speech has a serious impact on livelihood, freedom, and diverse communities of university students. Our case study is related to social media use and hate speech related to public debates over university students. We have presented the analysis and impact of social media and hate speech with several conclusions, cybercrimes, and components. The use of questionnaires for collecting primary data over university students help in the analysis of case study. The conclusion of case study and future scope of the research is extremely important to counter negative impacts.
The Use and Exposure of Hate Speech Among Students: A Discourse Analysis Study by Zach Mink (2017). Using biased, hostile, and malicious language towards an individual or group of individuals due to their perceived innate characteristics is known as hate speech. It can cause harm to individuals, communities, and societies. In order to gain a better understanding of the prevalence and characteristics of hate speech within academic environments, we conducted a detailed survey of 79 carefully selected students. The survey was designed to determine the most frequently occurring types of hate speech, identify where these incidents commonly occur, and show whether or not students have personally experienced such instances. This study provides a comprehensive understanding of hate speech in educational settings. The findings revealed that a vast majority of the respondents had been exposed to hate speech, albeit unknowingly. However, a small percentage of the participants had not encountered any form of hate speech. These results highlight students' need for better education and awareness regarding the various forms of hate speech and where they can manifest. It is important for students always to be aware and knowledgeable about how to handle hateful speech and promote a culture of acceptance and kindness. This way, everyone can feel secure and comfortable in their surroundings and have the opportunity to flourish.
In a related research by Ochi, Ijeoma Brigid in 2021 titled “Effect of social media of Endsars Protest on The Nigerian Economy” The study examined the Effect of the EndSars Protest on the Nigerian economy; with specific set objectives to find out the causes of the EndSars protest in Nigeria; ascertain the effect of the EndSars protest in Nigeria and proffer possible solutions to the causes of the EndSars protest in Nigeria. The study adopted the structural-functionalist theory and used the survey research method given the work coverage. Thus, the method of study was qualitative. Data were generated from secondary sources which included journal articles, news papers and other online sources.
Assessment of Hate Speech on social media: The Danger and Crime by Ngozi Comfort OMOJUNIKANBI (2023). The study assessed hate speech on social media: the danger and crime. Hate speech has reportedly become increasingly common on social media platforms. The anonymity provided by online spaces frequently gives people the confidence to promote unpleasant ideas they may hold back from saying in face-to-face conversations. The spread of hate speech via internet networks polarizes society and prevents cooperation and productive discussion. The study revealed that Understanding the psychological and societal ramifications of hate speech on social media is essential to conducting an effective assessment. The study reviewed the concept of hate speech, social media, crime, how to combat hate speech, the prevalence of hate speech the danger and crimes of hate speech. The study concluded that hate speech on social media is a very disturbing and troubling trend that is dangerous and may have legal repercussions. The prevalence of hate speech on these platforms has serious repercussions that harm people, communities, and whole society. The risk comes from the potential for hate speech to promote prejudice, inspire violence, and split society along ideological lines. The increase in online hate speech also acts as a hotbed for radicalization, which feeds intolerance and extremism. It is crucial for authorities, technology firms, and consumers to work together to solve this issue given how quickly nasty information spreads throughout social media platforms. One of the recommendations made was that governments should work to update and strengthen legal frameworks to address hate speech on social media platforms.


CHAPTER THREE
3.0	Research design
This study will use a descriptive survey method which, according to Senam and Akpan (2014), is one of the methods of quantitative research, which entails a painstaking process of gathering of information or data and using the results as the basis for determining the trend or the issues that will form the thrust of this research.
This study will employ descriptive survey research design on Assessment of Social Media Usage as Platforms of Hate Speech and Its Effects on Students in Tertiary Institutions (A case study of Kwara State Polytechnic Students). An audience survey will be carried out, this will enable the researcher to discuss findings especially as there is a widespread variables.
3.1	Research methodology
The research is on Assessment of Social Media Usage as Platforms of Hate Speech and Its Effects on Students in Tertiary Institutions. This chapter will also try to know if social has negative effect on hate speech message on social media.
According to Olayiwola (2018) research is the process of aiming at dependable solution to problem through the planned and the systematic collection of data, analysis and interpretation of data collected for promoting progress and enabling man to relate move effectively to his environment in other for him to accomplish his purpose and resolve his conflict, thus this work will shed more light on Assessment of Social Media Usage as Platforms of Hate Speech and Its Effects on Students in Tertiary Institutions.
3.2	Population of the study
Population of study for any research work has been variously defined by different scholars and their definitions pointed toward the same direction. Avwokeni (2015: 92) refers to populations of a research study as the set of all participants that qualify for a study. Akinade and Owolabi (2009: 72) defined research population as the total set of observations from which a sample is drawn.
In another wise, Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. The research population of this study comprises of male and female in Kwara State Polytechnic, whose age bracket falls within 18-40 years.
The target population for the study will be students of Kwara State Polytechnic, thus Kwara State Polytechnic has six institutes, Institute of Financial and Management studies (IFMS), Institute of Applied Science (IAS), Institute of Information and Communication Technology (IICT), Institute of Technology (IOT), Institute of Environmental Studies (IES) and Institute of General Studies. Two hundred (200) respondents will be sample among all Departments in various institutes and each institute has nothing less than 3-4 departments.
3.3	Sample Size and Sampling Technique 
Sample size is simply a fragment of research population through which data will be collected. According to Issa (2012) it is referred to as the study of population from which necessary data for its conduct would be obtained. Sample size is the elements making up the sample that are actually studied and generalizations or inferences about the population are made. This generalization of result based on the sample to the population is the major purpose of sampling and also a major concern in any scientific investigation.
It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. In sequel, findings and recommendations of this research study as regard the research topic understudy shall be pragmatically generalized beyond the sampled size. In this wise, the sample size of this study will be limit to two hundred (200) students (respondents) in Kwara State Polytechnic, Ilorin. 
3.3.1	Non-probability Sampling: 
This study will adopt non-probability sampling method. Non-probability sampling is defined as a sampling technique in which the researcher selects samples based on the subjective judgment of the researcher rather than random selection. It is a sampling method in which not all members of the population have an equal chance of participating in the study and they were selected through systemic random sampling method. According to Dodge, Y. (2008) Non probability sampling method can be categorized into the following:
Convenience Sampling: Convenience sampling is a non-probability sampling method where units are selected for inclusion in the sample because they are the easiest for the researcher to access. This can be due to geographical proximity, availability at a given time, or willingness to participate in the research. Convenience sampling can be used by almost anyone and has been around for generations. One of the reasons that it is most often used is due to the numerous advantages it provides. This method is extremely speedy, easy, readily available, and cost-effective, causing it to be an attractive option to most researchers.
3.4	Research instrumentation
The data collection instrument included the questionnaire. Farinde et al (2015) defines questionnaire as a series of carefully prepared questions aimed at collectively providing answers that constitute part of or the main data required in a statistical enquiry or research. It is thus, noted to be the most commonly used method of data generation from large sample. However, the questionnaire basically comprises close ended questions.
The questionnaire will be divided into two sections.  Section A which deals with questions that are related to the socio-demographic profile of the respondents such like age, religion, marital status and academic level while section B requires the respondents to provide unbiased information on Assessment of Social Media Usage as Platforms of Hate Speech and Its Effects on Students in Tertiary Institutions. However, the questionnaire consists of relevant items and questions drafted from the research objective and questions. It shall be distributed to the selected sample size, the question shall contain rating scales such as the nominal, ordinal and interval etc.
3.5	Method of data Collection
The researcher will personally visit the students of Kwara State Polytechnic Ilorin to carry out the field work, the questionnaire will be use by the researcher to elicit relevant information from the students, the questionnaire will administer personally, so as to ensure maximum cooperation of the respondents and to ascertain complete return of the questionnaire distribute.


3.6	Method of Data presentation and Analysis
A descriptive statistical analysis will be employ to analyze the data gathered through questionnaire using percentage and frequency count. And a correlation analysis will also be use to ascertain the Assessment of Social Media Usage as Platforms of Hate Speech and Its Effects on Students in Tertiary Institutions. The data gathered from the distributed questionnaire will be coded and sorted into table template and shall be used to calculate both aforementioned types of data analysis.
3.7	Validity and Reliability of the instrument
Reliability is seen as the extent to which a test, measurement procedure or a questionnaire generates common outcomes on repeated trials. Hooley et al. (2008) has mentioned that reliability is the ‘degree to which the measures yield stable results and are free from error’ i.e. the measurement procedure is stable. If a procedure or measurement device stably assigns similar score to objects or individuals with common values, the components are assumed reliable.
Reliability involves the reproducibility or consistency of scores test i.e., the degree to which one can expect similarly stable individual’s deviation scores across testing situations on parallel or verifying components. Reliability is adopted in this study by ensuring that no question is answered twice by the same respondent and all respondents have answered all the questions in the questionnaire. This is to been assured through personal administration and face to face interaction.
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DATA PRESENTATION AND ANALYSIS
4.0	Introduction
This chapter deals with the data presentation, data analysis and interpretation where proper analysis and interpretation of data is done. The first section presents the general information about respondents, while the second section deals with the analysis of the questions.
4.1	Data Presentation
SECTION A – BIO DATA OF THE RESPONDENTS
Table	1: Distribution of respondents by Sex
	Options
	Frequency
	Percentage (%)

	Male
	48
	48%

	Female
	52
	52%

	Total
	100
	100%


Source: Research Survey 2025	
From the table above, it shows that 48(48%) of the respondents are male while 52(52%) of the respondents are female. Thus, most of the respondents in this research survey are female. 
Table	2: Distribution of respondents Age
	Options
	Frequency
	Percentage (%)

	18 - 25 years
	59
	59%

	26 - 35 years
	38
	38%

	30 years and above
	3
	3%

	Total
	100
	100%


Source: Research Survey 2025	
In the table above, it shows that 59(59%) of the respondents are between the age of 18-25 years, 38(38%) are between 26-35 years and 3(3%) are 30 years and above.
Table	3: Distribution of respondents Marital Status
	Options
	Frequency
	Percentage (%)

	Single
	73
	73%

	Married
	23
	23%

	Divorced
	4
	4%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 73(73%) of the respondents are single, 23(23%) of them are married and 4(4%) choose others. Most of the respondents in this research survey are single.
Table	4: Distribution of respondents Academic Qualification
	Options
	Frequency
	Percentage (%)

	ND/NCE
	53
	53%

	HND/BSC
	47
	47%

	Total
	100
	100%


Source: Research Survey 2025	
The table above shows that 53(53%) of the respondents are SSCE holder and 47(47%) are HND/BSC holder. Thus, most of the respondents have HND/BSC for their academic qualification.
Table	5: Distribution of respondents Religion
	Options
	Frequency
	Percentage (%)

	Muslim
	65
	65%

	Christian
	25
	25%

	Others
	10
	10%

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 65(65%) of the respondents are Muslim, 25(25%) are Christian and 10(10%) of the respondents choose others for their religion.
SECTION B - ANALYSIS OF RESEARCH QUESTIONS FROM QUESTIONNAIRES
Table 6: Which social media platforms do you use frequently? 
	Options
	Frequency
	Percentage (%)

	Facebook 
	22
	22%

	Twitter
	9
	9%

	WhatsApp
	23
	23%

	TikTok
	12
	12%

	Snapchat
	3
	3%

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 22(22%) of the respondents use mostly use Facebook platform for political discussion, 9(9%) use Twitter, 23(23%) use Whatsapp, 12(12%) of the respondents use Tiktok and just 3(35) of them use Instagram frequently. 
Table 7: On average, how many hours do you spend daily on social media? 
	Options
	Frequency
	Percentage (%)

	Less than 1 hour
	12
	12%

	1–3 hours
	43
	43%

	4–6 hours
	25
	25%

	More than 6 hours
	20
	20%

	Total
	100
	100%


Source: Research Survey 2025
From the above table, it shows that 12(12%) of the respondents spend less than 1 hour daily on social media, 43(43%) spend 1-3hours daily on social media, 25(25%) spend 4-6hours daily on social media and 20(20%) of the respondents spend more than 6 hours daily on social media. 
Table 8: What is your main reason for using social media?
	Options
	Frequency
	Percentage (%)

	Socializing
	24
	24%

	News and information
	30
	30%

	Academic purposes
	17
	17%

	Entertainment
	16
	16%

	Business/Marketing
	13
	13%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 24(24%) of the respondents using social media for Socializing, 30(30%) use social media for News and information, 17(17%) use social media for Academic purposes, 16(16%) use social media for Entertainment and 13(13%) of the respondents use social media for Business/Marketing.
Table 9: Have you ever come across hate speech on social media?
	Options
	Frequency
	Percentage (%)

	Yes
	73
	73%

	No
	27
	27%

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it show that 73(73%) of the respondents have come across hate speech on social media while just 27(27%) of the respondents have not come across hate speech on social media.
Table 10: If yes, how often do you encounter hate speech online?
	Options
	Frequency
	Percentage (%)

	Rarely
	45
	45%

	Sometimes
	33
	33%

	Often
	18
	18%

	Very often
	4
	4%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 45(45%) of the respondents encounter hate speech on social media rarely, 33(33%) of respondents encounter hate speech on social media sometimes, 18(18%) of the respondents encounter hate speech often on social media and 4(4%) of the respondents encounter hate speech on social media very often.
Table 11: What forms of hate speech have you encountered most on social media?
	Options
	Frequency
	Percentage (%)

	Ethnic/Tribal hate
	35
	35%

	Religious hate
	33
	33%

	Political hate
	19
	19%

	Gender-based hate
	13
	13%

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 35(35%) of the respondents encountered ethnic/tribal hate speech most on social media, 33(33%) encountered religious hate speech most on social media, 19(19%) encountered political hate speech most on social media and 13(13%) of the respondents encountered gender-based hate speech most on social media.
Table 12: Have you ever been personally targeted by hate speech on social media?
	Options
	Frequency
	Percentage (%)

	Yes
	28
	28%

	No
	72
	72%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 28(28%) of the respondents ever been personally targeted by hate speech on social media while 72(72%) of the respondents haven't been personally targeted by hate speech on social media.
Table 13: Do you think social media platforms are doing enough to curb hate speech?
	Options
	Frequency
	Percentage (%)

	Yes
	20
	20%

	No
	29
	29%

	Not Sure
	51
	51%

	Total
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 20(20%) of the respondents think social media platforms are doing enough to curb hate speech, 29(29%) didn't think whether social media platforms are doing enough to curb hate speech and 51(51%) of the respondents not sure maybe social media platforms are doing enough to curb hate speech.


Table 14: How does exposure to hate speech on social media make you feel?
	Options
	Frequency
	Percentage (%)

	Indifferent
	42
	42%

	Angry
	18
	18%

	Sad/Depressed
	13
	13%

	Anxious
	15
	15%

	Motivated to take action
	12
	12%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 42(42%) of the respondents claimed that exposure to hate speech on social media make them feel indifferent, 18(18%) feel angry, 13(13%) feel sad/depressed, 15(15%) feel anxious and 12912%) of the respondents feel motivated to take action.
Table 15: Has hate speech on social media ever affected your academic focus or performance?
	Options
	Frequency
	Percentage (%)

	Yes
	14
	14%

	No
	62
	62%

	Not Sure
	24
	24%

	Total
	100
	100%


Source: Research Survey 2025
According to the table above, it shows that 14(14%) of the respondents claimed that hate speech on social media ever affect their academic focus or performance, 62(62%) didn't know whether hate speech on social media ever affected their academic focus or performance and 24(24%) of the respondents not sure maybe hate speech on social media ever affected their academic focus or performance.
Table 16: Do you think hate speech on social media can influence students' behavior or relationships on campus?
	Options
	Frequency
	Percentage (%)

	Yes
	41
	41%

	No
	33
	33%

	Maybe
	26
	26%

	Total
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 41(41%) of the respondents think hate speech on social media can influence students' behavior or relationships on campus, 33(33%) didn't know whether hate speech on social media can influence students' behavior or relationships on campus and 26(26%) of the respondents think maybe hate speech on social media can influence students' behavior or relationships on campus.
Table 17: In your opinion, what is the best way to address the problem of hate speech on social media among students?
	Options
	Frequency
	Percentage (%)

	Awareness campaigns
	40
	40%

	Stricter platform regulations
	15
	15%

	Reporting and blocking offenders
	25
	25%

	Including social media ethics in school curriculum
	20
	20%

	Total
	100
	100%


Source: Research Survey 2025
In the above table, it shows that 40(40%) of the respondents said the best way to address the problem of hate speech on social media among students is to make awareness campaigns, 15(15%) agreed with stricter platform regulations, 25(25%) choose reporting and blocking offenders and 20(20%) of the respondents said the best way to address the problem of hate speech on social media among students is to including social media ethics in school curriculum.
4.2	Discussion of findings
Research is on assessment of social media usage as platforms of hate speech and its effects on students of tertiary institutions using Kwara State Polytechnic Students as a case study. Thus, findings from field survey shows that 22(22%) of the respondents use mostly use Facebook platform for political discussion, 9(9%) use Twitter, 23(23%) use WhatsApp, 12(12%) of the respondents use Tiktok and just 3(35) of them use Instagram frequently and 12(12%) of the respondents spend less than 1 hour daily on social media, 43(43%) spend 1-3hours daily on social media, 25(25%) spend 4-6hours daily on social media and 20(20%) of the respondents spend more than 6 hours daily on social media. 
Analysis from field performance shows that 24(24%) of the respondents using social media for Socializing, 30(30%) use social media for News and information, 17(17%) use social media for Academic purposes, 16(16%) use social media for Entertainment and 13(13%) of the respondents use social media for Business/Marketing and 45(45%) of the respondents encounter hate speech on social media rarely, 33(33%) of respondents encounter hate speech on social media sometimes, 18(18%) of the respondents encounter hate speech often on social media and 4(4%) of the respondents encounter hate speech on social media very often.
Findings deduced that 42(42%) of the respondents claimed that exposure to hate speech on social media make them feel indifferent, 18(18%) feel angry, 13(13%) feel sad/depressed, 15(15%) feel anxious and 12912%) of the respondents feel motivated to take action and 20(20%) of the respondents think social media platforms are doing enough to curb hate speech, 29(29%) didn't think whether social media platforms are doing enough to curb hate speech and 51(51%) of the respondents not sure maybe social media platforms are doing enough to curb hate speech while 40(40%) of the respondents said the best way to address the problem of hate speech on social media among students is to make awareness campaigns, 15(15%) agreed with stricter platform regulations, 25(25%) choose reporting and blocking offenders and 20(20%) of the respondents said the best way to address the problem of hate speech on social media among students is to including social media ethics in school curriculum.
Survey indicated that 41(41%) of the respondents think hate speech on social media can influence students' behavior or relationships on campus, 33(33%) didn't know whether hate speech on social media can influence students' behavior or relationships on campus and 26(26%) of the respondents think maybe hate speech on social media can influence students' behavior or relationships on campus and 14(14%) of the respondents claimed that hate speech on social media ever affect their academic focus or performance, 62(62%) didn't know whether hate speech on social media ever affected their academic focus or performance and 24(24%) of the respondents not sure maybe hate speech on social media ever affected their academic focus or performance.


CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research work is based assessment of social media usage as platforms of hate speech and its effects on students of tertiary institutions using Kwara State Polytechnic Students as a case study and the whole work is divided into five chapters.
The first chapter gave a background to the study, statement of research, objectives of study and the objectives of the study is on to know job information sharing and adoption on social media among Nigeria youths and to know the adoption of social media among Nigeria youth, research also work on related research questions, and significance of the study, scope and definition of key terms.
The second chapter of this research work deals with review of relevant literature. The review made a notable attempt towards examining the stands of various authors and scholars on what the whole concept is all about. Chapter two of the research work is therefore divided into the following subheadings; conceptual model, conceptual review, theoretical framework, and empirical review. The chapter also gave the theoretical framework and its application to this study. The work of scholars, their postulations, theoretical assumptions and literary documents that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
Chapter three of this work deals with research methodology, survey method was adopted and simple random sampling method was adopted which involved the use of questionnaire as research instrument, a sample size was reached 100 respondents using Taro Yamane calculation method, thus, Google form questionnaire analysis was adopt to gather survey analysis for randomly sample size of this study.
In chapter four, the data gathered through the use of Google form questionnaire in chapter three of this study was analyzed using statistical table. Also, interpretations of the findings were made in line with responses gotten from the respondents. The data were analyzed based on one hundred (100) questionnaires that were administered to respondents.
Chapter four of this research work explains how the data was analyzed for proper understanding. It is also contains data presentation and chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.
5.2	Conclusion
This study investigated how social media platforms serve as channels for hate speech and the corresponding effects on students of Kwara State Polytechnic. Using a structured questionnaire distributed to 100 students, data was collected to assess patterns of social media use, exposure to hate speech, students' responses, and perceived impacts.
Findings revealed that a significant percentage of students actively use social media platforms such as Facebook, Twitter (X), Instagram, and WhatsApp and a majority of respondents reported regular exposure to hate speech online, often related to ethnicity, religion, and politics.
Many students acknowledged emotional and psychological effects, including stress, anxiety, and feelings of insecurity and a notable portion admitted that hate speech affected their interpersonal relationships and tolerance levels, and in some cases, even academic focus.
The study concludes that social media, while offering vast benefits for communication and information sharing, has become a breeding ground for hate speech among students. The high level of exposure to offensive and divisive content has demonstrable negative effects on students' mental health, social interaction, and academic performance.
Students are not only passive consumers but sometimes active contributors to the spread of hate speech, often without full awareness of its implications. There is a pressing need for more awareness and regulatory measures to curb this trend within tertiary institutions.
5.3	Recommendations
Research highlighted the following recommendations.
· Tertiary institutions should regularly organize workshops and seminars to educate students on responsible social media use, the dangers of hate speech, and its legal and social implications
· Institutions should partner with social media companies or set up internal systems to report and manage hate speech incidents within student communities
· Establish or strengthen counseling units within the school to help students cope with the emotional impact of hate speech and foster resilience
· School authorities should develop clear policies against hate speech and enforce disciplinary measures for students who engage in it
· Encourage platforms and events that promote cultural, religious, and political tolerance among students to reduce the likelihood of hate speech
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APPENDIX
Kwara State polytechnic, Ilorin,
Institute of Information and
Communication Technology,
Department of Mass Communication,
Dear respondent,
I’m an HND II student of the above-named Institution and Department carrying out a research on the “Assessment of social media usage as platforms of hate speech and its effects on students of tertiary institutions "A case study of Kwara State Polytechnic Students”. I shall be happy if you fill the questionnaire as sincerely as possible
Your identity shall be kept confidential as possible; and the data gathered therein will be used strictly for academic purpose.
INSTRUCTION: Please () the answer you consider appropriate. The questionnaire will be in two parts. Section A & B.
SECTION A: BIO-DATA
1. Gender: (a) Male (  ) (b) Female ( )
2. Age: (a) 18- 25 ( ) (b) 26-35 (  ) (c) 36 and above (  )
3. Marital Status: (a) Married ( ) (b) Single (  ) (c) Divorced (  )
4. Qualification: (a) ND 1 (  ) ND 2 (  ) HND 1 (  ) HND 2 (  )
5. Religion: (a) Muslim (  ) (b) Christian (  ) (c) Others (  )
SECTION A: RESEARCH QUESTIONS
6. Which social media platforms do you use frequently? (a) Facebook (  ) (b) Twitter (  ) (c) Instagram (  ) (d) WhatsApp (  ) (e) TikTok (  ) (e) Snapchat (  )
7. On average, how many hours do you spend daily on social media? (a) Less than 1 hour (  ) (b) 1–3 hours (  ) (c) 4–6 hours (  ) (d) More than 6 hours (  )
8. What is your main reason for using social media? (a) Socializing (  ) (b) News and information (  ) (c) Academic purposes (  ) (d) Entertainment (  ) (e) Business/Marketing (  )
9. Have you ever come across hate speech on social media? (a) Yes (  ) (b) No (  )
10. If yes, how often do you encounter hate speech online? (a) Rarely (  ) (b) Sometimes (  ) (c) Often (  ) (d) Very often (  )
11. What forms of hate speech have you encountered most on social media? (a) Ethnic/Tribal hate (  ) (b) Religious hate (  ) (c) Political hate (  ) (d) Gender-based hate (  )
12. Have you ever been personally targeted by hate speech on social media? (a) Yes (  ) (b) No (  )
13. Do you think social media platforms are doing enough to curb hate speech? (a) Yes (  ) (b) No (  ) (c) Not sure (  )
14. How does exposure to hate speech on social media make you feel? (a) Indifferent (  ) (b) Angry (  ) (c) Sad/Depressed (  ) (d) Anxious (  ) (e) Motivated to take action (  )
15. Has hate speech on social media ever affected your academic focus or performance? (a) Yes (  ) (b) No (  ) (c) Not sure (  )
16. Do you think hate speech on social media can influence students' behavior or relationships on campus? (a) Yes (  ) (b) No (  ) (c) Maybe (  )
17. In your opinion, what is the best way to address the problem of hate speech on social media among students? (a) Awareness campaigns (  ) (b) Stricter platform regulations (  ) (c) Reporting and blocking offenders (  ) (d) Including social media ethics in school curriculum (  )
