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ABSTRACT
This study was undertaken to examine to influence of ownership in radio new coverage. Categories of media ownership in Nigeria are private owned and government owned but, the researcher concentrated more on government owned media since it is the researcher’s area of study. The point of the study is to determine the influence of ownership in radio news coverage to determine if, the news covered is owner’s interest or public’s interest oriented. A survey of the selected broadcasting stations news coverage for a period of two weeks was carried out with the use of questionnaires. The data obtained were used to obtain the frequency for the study. The data was analyzed using the simple percentage method and chi-square. This was used to obtain percentage prominence and degree of freedom of news coverage the study. The result of the analysis revealed that, radio news coverage is highly influenced by the owner’s (government) and the news that is covered is owner’s interest oriented instead of public interest oriented. The research also shows that the government has influence on radio news coverage. Recommendations were made base on the studies that the government should interference less in the running of the station and focus on subvention and overall performance of the station as a tool national developments covering news that are people’s interest oriented instead of owner’s interest oriented.
i

CHAPTER ONE
INTRODUCTION
1.1 [bookmark: page12][bookmark: page13]Background of the study.
	Radio news programs are designed for the ears because it is an audio oriented medium. It is however regarded as an audio visual medium because the audience can see the programs through their minds eye and be able to interpret it.
	Broadcasting management is the organizing and control of the affairs of the broadcasting organization. The control of a broadcast management or media house influences the content of news that will be broadcast to the audience. Also the type of government policy/policies that the management will implement.                         
           Private ownership of media houses was not allowed until 1992 under the Babangida administration, when due to mounting agitation and pressure he was forced to establish National.                                                                                     
            Radio, sound communication by radio waves, usually through the transmission of music, news, and other types of program from single broadcast stations to multitudes of individual listens equipped with radio receives. From its birth early in the 20th century, broadcast radio astonished and delighted the public by providing news and entertainment with an immediacy never before thought possible from about 1920 to 1945, radio developed into the first electronic mass media, monopolizing the air ways and defining along with newspapers, magazines, and motion pictures, and entire generation of the mass culture about 1945 the appearance of television began to transform radio’s content and role. Broadcast radio remained the most widely available electronic mass medium in the world, though it’s importance in modern life did not match that of television, and in the early 21st century faced yet more competitive pressure from digital satellite and internet based audio services.
	Based on the human voice, radio is a uniquely personal medium involving a listener’s imagination to full in mental images around the broadcast sound more ready and in more widespread fashion than any other medium, radio can soothe listeners with comforting dialogue or background music or it can jar them back into reality with problems and music effects to encounter and enthrall listeners. Since the birth of this medium commercial broadcast companies as well as government organs have mode conscious use of its unique attributes to creates programs that attract and hold listener’s attention this history of radio programming and broadcasting around the world is explored in this article.  
HISTORY OF RADIO KWARA
         Ilorin was the first location in Kwara State where broadcasting services were provided by the Kwara State Broadcasting Corporation (also known as “Radio Kwara”). These services began in 1956 as a relay station. In those days, people referred to it as the provincial broadcasting house.
	The one quarter kilowatt (kW) medium wave transmitter that was employed at the time could only reach an area within an eight kilometer radius of Ilorin.
	However, the Kwara State Broadcasting Corporation as it is now was not one of the beneficial byproducts of the first state to be created in Nigeria. It did not come into existence until the adoption of the Kwara Edict No. 3 of 1979, but it took effect back on April 10th, 1978.
	Due to the state of Kwara’s topography, it was decided that it should be covered with both medium and shirt wave transmitters when it was created in 1967. This was part of a larger master plan that was developed and approved for the entire nation at the same time. This plan was based on the number and capacity of transmitters as well as the mode of transmission that were to be sited in each new state.
	These facilities wave put into use is from 19th December, 1976; however, as a result of a directive from the federal government, the short wave transmitter was shut down in 1976. Instruction work began in 1974 in the modern studio/broadcasting house at the 10kw short wave and 20kw medium wave transmitting station sites. On April 1st, 1978, a decree was issued in camphene with the federal government that transfers all radio Nigeria stations on the state to their respective host states. On September 5, 1978, Mr. HorationAgedoti of radio corporation in Lagos reframed the formal handing over of the station by the NBA to the Kwara state government. At that time, all of the existing staff members were given the option of either continuing to work for corporation or moving on to work for Federal Radio Corporation. Those employees who made the decision to remain on staff were kept.
	At the time of the takeover by the state government, the state already possessed a broadcasting house and a transmitting station that were located at their current locations. The two inherited ten kW transmitters were both very old; in fact, by the time the station was taken over in 1978, only one of the transmitters was functioning adequately.
	The decree that transferred the federal radio station in Ilorin to the government of the state of Kwara in 1978 allowed the federal government to boost the transmitting capacity of Radio Kwara, which was a service of the Kwara state government. After then, the station emitted two medium-wave signals of 50 kilowatts each at Budo Eko. As a result of this turn of events, the state government gave its stamp of approval to a suggestion made by the corporation to build four imported 10 kW medium wave transmitters in the periphery area of what was then the state of Kwara in order to ensure adequate coverage. The Egba title was bestowed to two of them. One of them was located at Okike, close to Okene (both of which are now in Kogi State), and the other was located at Koro, in New Bussa (which is now in Nigeria Skew). Each of the three stations that had been reserved was eventually built and put into operation. Despite the enormous progress, the transmitting stations at Bin Do Eko suffered a major setback in 1991 when the 840-foot tower mast was damaged by a lightning strike. This occurred despite the fact that the stations had made enormous achievements. When you take into consideration that the transmitting station had by that point become an essential component of radio kwara and a reliable ally in the fulfillment of its statutory obligation, this situation became a significant obstacle that needed to be addressed immediately.
	Between the years 2000 and 2002, efforts were made to resurrect the station. As a result of these efforts, a new tower mast and a 50 kW thom cast transmitter were installed so that normal broadcast could resume. In spite of the efforts made by the administration of Alhaji Mohammed Lawal, there was still an insufficient amount of transmitter. On the other hand, the government of Dr. Bukola Saraki, who took office in May 2003 and immediately began renovating the station, awarded a contract for the provision of contemporary studio equipment and an additional 50Kw Harris transmission, bringing the total cost to nearly #300,000,000.
	Due to this one-of-a-kind breakthrough, “Radio Kwara” has become not only one of the few radio stations in Nigeria with digital studios installed, but also one of the first stations in Nigeria to comply with the global directive in converting from analogue to digital broadcasting                                                                             
	National Broadcasting Commission (NBC) which successfully licensed private individual to participate in broadcasting. This brings us to the issue of media ownership.                                                                                                
	When United State media pundit A. J. Libeling wrote that freedom of the press belongs to those who own one, he summed up the emotion that separates the media business from virtually any other enterprise. The press today, more generally, the mass media stands not simply for the power to cover information but crucially for the assumed ability to shape attitudes, opinions and beliefs. The media are the vehicles for education and propaganda. Who controls these outlets and what the player’s intentions are for their use have been a contentious issues at least since the 15th century. When both church and state recognized the potential of the printing press and immediately sought to control it.
	Media ownership pattern has become central to the discussion on class media and society because as Edeani (1985) pointed out.
“The nature of ownership of any press system determines to a great extent whether that press is dynamic, vigorous, responsive and responsive press; or and emasculated, timid, spineless, ineffectual or irresponsible press”.
	However, we have three main categories of media ownership namely: 
· Government
· Ownership
· Private ownership
· Mix ownership
[bookmark: page15]	But the researcher will be constrained to government and private ownership of media.
	Government ownership implies that the medium completely financed by the government e. NRCN (Federal Radio Corporation of Nigeria) and NTA (Nigerian Television Authority) etc are been under government ownership the government not only finances the media house, but also encrypts policies for the media and helps in implementing them. The government previews the news content and news programs to see if they agree with their policies and what they (the government) want as who pay the puper dictate the also any news that the government does not want to be made know to the public and is in the news content. 	The government further controls the media by their decision to invest or not to invest. The government’s will be intervain in the appointment and selection of competent staff that would head the organization.
[bookmark: page16]	Private ownership on the other hand refers the situation where individuals (one person or group of persons) establish, finance and direct the administration of a media organization. Example of privately owned media houses or organization are AIT (African Independent Television), MINAJ BROADCAST, SILVER BIRD etc. whatever a station is government or private owned, the key variable is listenership and viewership, what the audience wants should be balanced with what the broadcast feel they should hear.
	Influence on the other hand is both external and internal since there is nucleus of interdependence or co-existence in the media organization. Shoemaker and Rees (1991) said that there are many established groups we often influence the message of broadcast and print media. This group ranges from proprietors influences, leadership influence and house policy.
	There is a common saying with regards to mass media control in Nigeria and elsewhere which had become a cliché that “he who pays the piper dictates the tune”. This means that owners of mass organize channel and control what the media is managed by a broad of directors appointed by private owners or by a public corporation established by government. The media have policies set too by the board. The policies define the short term and long term operations of an organization .
1.2 Statement of the Problem
[bookmark: page17]	In Nigeria, most news covering are determined by the owners and gatekeepers of the organization. These owners are those in the helm of affairs of the government, and like the ruling government, the gate keepers take orders from owners. Their rank and file includes the management of radio stations and the various news editors and news and program producers. The philosophy of any media operation in Nigeria depends on the government in place. The problem in this study is to examine the impact of leadership decision on radio news coverage.
	Secondly, how these decisions can serve publics interest. [Thirdly, how to convince the government to interfere less in running the affairs of the station to their own interest instead of the publics interest.
	The right news covering decision and programming can lead to success for the radio station and better the society.  Whatever the practice in kwara state broadcasting corporation.(RADIO KWARA) federal Radio corporation of Nigeria, the influence of leadership and gate keeping on programs are still present and if is not handled well, it may greatly impair the success of any program, so this is what the research is aimed at finding out.
	It is hoped that answers arrived would help the researcher make some observation and policy proposals that would help re-address the present problems of radio news coverage in kwara state broadcasting corporation ilorin
1.3 Objectives of the Study
This research is up to achieve the following objectives:
1. To find out the influence of ownership or leadership on radio news coverage of the kwara state broadcasting corporation (Radio Kwara) ilorin.
2. [bookmark: page18]To find out whether radio news covered (coverage) is people’s interest oriented or owner’s interest oriented.
3. To ascertain the influence of gate keepers on radio news coverage.
To try to make suggestions in likely areas of recommendation and improvement.
1.4 Research Questions
The following questions if properly answered will achieve the aforementioned objectives of the research.
1. To what extent do media influence news coverage at the government owned media 
2. To what extent is the pattern of news people interest oriented or owner’s interest oriented.
3. To what extent does the gate keeper influence radio news coverage at the government owned media 
[bookmark: page19]1.5 Significance of the Study
	The choice of the Kwara State Broadcasting Corporation Ilorin ( RADIO KWARA) as opposed to radio stations is because of  its significance in Nigeria. Perhaps, as it has often been said to be the largest radio network in the state, besides this, it been a relying point for people (listeners) to hear at prime listening time. Much attention is paid to the news story on network period by Nigerians.
RADIO KWARA is believed to have surpassed any other radio station in terms of its wider reach. The ultimate significance of this study will i.e. with its final utility and its ability to influence the on-going policies on how, where and what news to cover for Nigeria(ns).
1.6 Operational Definition of Terms
1. Influence: means the effect of the government’s ownership or leadership on
2. Media: the media are tools of communication RADIO KWARA as a means medium tries see how functions, whether it performs all the functions of a medium without intrusion of bias because of its owners or leaders.
[bookmark: page20]3. Ownership: ownership means the legal right to possess something.
It is the ownership of a media house especially the ownership of the RADIO KWARA radio station that manipulates the performance, news coverage and other programs of RADIO KWARA.
[bookmark: page21]4. News Coverage: this means sourcing for data, information (news) being covered. Also, to find out if the news covered is people’s oriented or government interest oriented




CHAPTER TWO
LITERATU RED REVIEW
2.1 Sources of Literature
This chapter is reviewed all literature relevant to study “influence of ownership on radio news coverage”. The researcher considered relevant literature in relation with the study and how it contributes to the research. The literature to be used in this study was obtained from primary and secondary data, text book, libraries and online data.
2.2 Review of Concept
2.2.1 The concept of mass communication:
	Mass communication takes place through so many channels these varieties of channels are called the mass media are simply put as the major gateway through which large number of people received information, entertainment, simultaneously. Mass communication is a term used to denote a section of the media specifically envision and designed to reach a very large audience such as population or nation.
[bookmark: page22]	According to Bittner (2005: 10), the media are specifically designed to reach a large audience. The term was got in the 1920s with the advent of nationwide radio network, mass circulation newspaper and magazines. Some form of mass media such as books and manuscripts had already been in use for centuries. Mass media include television, radio, newspaper and internet media (like blogs, message boards, podcasts and video sharing) because individuals now have a means to exposure that is comparable in scale to that previously restricted to a group of mass media producers. The media is able to reach large number of peopJe simultaneously.

2.2.2 Electronic Media
	The electronic media is that institutional structure that fosters the rapid tr4ansmission of standardized information to as relatively large audience though a mechanized channels. The eJectronic media can be sub-divided into radio, TV, the internet etc. the electronic media (i.e. radio, TV and the internet) play so many functions in the society, in little time as against other forms of communication (Bauran 2003).
2.2.3  The RADIO KWARA (Federal Radio Corporation of Nigeria)
	The RADIO KWARA is Nigerians publicly funded radio broadcasting organizations amongst its subsidiaries are this domestic radio network known as Midland FM station. RADIO KWARA is believed to be the central in the overall development in
· [bookmark: page23]the society. This suggest that RADIO KWARA relevant in power distribution and catching over the extent at which such power positively or negatively has impact on people. RADIO KWARA transmits ideas, information, entertainment to the targeted audience; it shows that RADIO KWARA is responsible for most adjustment in the behavioral patterns of people in the society.
2.2.4 The Characteristics of RADIO KWARA (Radio)
	The media refers to those innate qualities possessed by the mass media institutions that lead to isolate and keep them apart as distinct entities and mutually bind them together as a system for the realization of the set goals.
	The power and effectiveness of such medium is to a large extent, a function of the combination of its characteristics and they include:
i.	Simultaneity: this is an inherent ability possessed by the radio which allows them report present live coverage at an event; the event being presented as it is going on this special attribute also enables the media to overcome distance and time. This making the event both close and immediate to the audience.
ii. Flexibility: this is the ability of a particular mass medium to easily change or adjust their patterns to accommodate last minute development in their message production or dissemination.
iii. Fidelity: this refers to the ability of a medium realistically reproduce real event and experience to its audience. It is also the ability of any mass medium to
“exactly” reproduce or transmit the original message in put, in the form it was in or without physical distortion.
iv. [bookmark: page24]Immediacy: This factor simply refers to the relationship between the time an event takes place and the time it is made public by a particular mass medium. Going by this discussion, it is clear that the electronic media exhibit more immediacy in every coverage than the print media.
v. Permanence: the degree of probability of a particular medium message for its audience is a measure of its permanency. The print media are more permanent than electronic media. Though technology has helped in preserving broadcast materials through the assistance of tape recording gadgets.
vi. Low cost: according to Sambe (2005), one major advantage the radio offers to advertisers compare to TV is its lower cost. Both for airtime and the preparation of the commercials.
vii. Large audience: the radio listening audience is larger than the TV audience for a sizeable portion of the day. Stayley (2002) pointed out that radio is larger, it reaches the remote areas because it could no longer compete with TV for the national audience, it breaks the barrier of literacy.
viii. Portability: radio is portable some radio set like the wall man are small and personal, others like boom box. No matter their size, radio set are easily transported to go everywhere (market, film, sport events, village square, and workplace). It gives information on political issues, it entertains.
ix. [bookmark: page25]Radio is supplemental: most radio listening occurs while we are doing something else in the farm, while working it provides an audio background for our activities.
2.2.5 Some Of the Functions of Radio Nigeria (RADIO KWARA)
a. To entertain: RADIO KWARA (Radio Nigeria) entertain the public through advertisement, drama audience participation, soap opera programs which also allow the masses to contribute their opinion on current issues. The RADIO KWARA has this functions, and obligation to the people of
b. To educate: Educating the masses is another functions of RADIO KWARA for instance in issues concerning health and take care of themselves, this can be seen in the ongoing programs on the sensitization of the creation of awareness on Ebola.
c. To inform: This is the fundamental function of RADIO KWARA; it passes messages across to the heterogeneous audiences especially on event and happenings around the society.
d. Cultural promotion: Through RADIO KWARA various cultures are promoted. RADIO KWARA promotes programs though showcasing the culture of different group of people.
e. Correlation: Through correlation by explaining interpreting and commenting on the meaning of event and information, setting the Agenda and center status and coordinate separate activities.



[bookmark: page26]2.2.6 The Concept of Radio Ownership
	Radio is defined as an electromagnetic device used for the transmission and reception of information or message from the sender to the receiver with help of our waves and radio frequencies.
	The national broadcasting commission (NBC) is a commission established by decree No. 38 of 1992 empowered to take full responsibility of managing and supervising the affairs of broadcasting in Nigeria. The National Broadcasting Commission was to advise the Federal government on the implementation of national mass communication policy with particularly reference to broadcasting applications from individuals or cooperate bodies for ownership of radio stations and television stations. It is to recommend applications through the honorable minister of information and communication to the president for the granting of radio and TV services, to regulate ethical standards and technical excellent in both public and private broadcasting stations, it’s established to disseminate a nation broadcasting code that set standards with regards to the content and quality of material and of broadcast, the NBC was established to monitor broadcasting. It is to allocate airwaves and frequencies to radio and TV stations.
[bookmark: page27]	Ownership in the broadcasting sector is shrouded in excessive secrecy particularly during the licensing process. There is some legislative provision for control of cross-ownership. Section 9 (4) of NBC, Act 38 says that in determining the granting of licenses, the NBC shall consider “the structure of share holding in the broadcasting organization the ‘the number of share holding in other media establishment”.
	Okenwa (2002:11) and Effiom (2005, p. 138-139) believed that the ownership structure and the resultant influence of owner’s of the media organizations, broadcast of the electronic media has had serious effect on journalism. The news content of many radio stations conform to the interest of radio owners.
2.2.7 Effects of ownership on the media in Nigeria
	According to Edeani 1995; “Ownership of mass media in Nigeria is an issue that has generated a deal of public attention and heated debate and that factor is likely to be important in determining the extent, and the land of coverage the country’s presses are able to produce news that is free from subjectivity.
	The effect of ownership or leadership on media in the pre-independence era was said to be highly outspoken, politicized and diverse. The political, economic and social affairs of Nigeria were under the direct control of British colonial masters till 1960, so also was ownership, philosophy and control. Colonial policy is not always designed for the total benefit of the colonial subjects, so also was the case at the Nigerian media at that time.
[bookmark: page28]	The effect of ownership on media performance under military rule of January 15, 1996 when the armed forces took over government after a bloody coup d’etat was not a good one. Immediately after the successful coup, the media was reduced to reporting news on propaganda that lacked even surface credibility. In this regard one is forced to say that there was absolute media ownership effect on the production and covering of radio news especially the RADIO KWARA which was and still is owned by the government. In an enlightened democratic society where the role of the media is recognized and given its right place in the society, there exists a healthy relationship between the governments. Because of this journalist practice their watchdog role conscientiously, but in a contrary situation where the media is not given the right place in the society, a society like ours, the journalist misinforms the public in true negation of the ethics of journalism.
	Concentration of media ownership is very frequently seen as a problem of contemporary media and society. When media ownership is concentrated in one place, a number of undesirable consequences follow, they include;
i. Commercially driven, ultra-powerful mass market media is primarily loyal to sponsors i.e. Advertisers and government rather than to the public interest.
ii. Consequently, if the companies dominating a media market choose to suppress stories that do not serve their interests, the public suffers, since they are not adequately informed of some crucial issues that may affect them. If the media outlet in a town refuses to air a story, the question becomes, who will?
iii. [bookmark: page29]It reduce diversity of information, reduces accountability of information providers to the public. It creates a poorly informed public who are restricted to a reduced array of options that only offer information that does not harm the media oligopoly’s growing range of interests.
iv. It reduces the overall quality and diversity of information communicated through major media channels. Media ownership can lead to censorship of wide range of critical thoughts.
2.2.8 Effects of government ownership of the media in Nigeria (RADIO KWARA)
	It is common knowledge that ownership determines the political focus of the media, with an example of NTA, which is wholly owned by the federal government just as the RADIO KWARA. In Nigeria, we follow the traditions of our colonial masters in political advocacy on radio and television, thus the role of electronic media has become limited to party political broadcasts in which leaders of the contesting parties come on air to propagate their policies and programs.
[bookmark: page30]	It is important to elaborate upon the issue of media consolidation and its effect upon the diversity of information reaching a particular market. Crisis of consolidation raise the issue of whether monopolistic oar oligopolistic control of a local media market can be fully accountable dependable in serving the public interest. Whether they will present a diversity of opinions and also whether they are willing to present information that may be damaging to either their advertisers or to themselves.
	On the local end, reporters have often seen their stories refused or edited beyond recognition. In instances where they have unearthed potentially damaging information concerning either the media advertisers or its parent company i.e. the elites. In this case, investigative journalism is crippled beyond receiving. Regardless of factual basis, journalists and their reports may be directly sponsored by parties (which I must say is against the ethics of journalism) who are the subject of their journalism leading to reports which actually favour the sponsor, have that appearance, or are simply a repetition of the sponsors opinion.
[bookmark: page31]	Government stations are established by legislative acts, stipulating their nature, funding and operation. They are run as extensions of the executive branch of government, such as parastatal in the ministry of information. The stations are public property held in trust for the people by the government as public institutions. They are funded by legislative approvals like annual budgetary provisions, subventions and taxes from the major source of operational funds for public stations. Personally, I think if only the government representing the interests of a minority elite control the public airwave of over 300 million citizens, then calling them “public airwaves” is only lip service. The desire of government to own and control broadcasting stems from two major dicta namely; that information can influence public opinion and change governments. The immediacy of broadcasting and its expensive coverage or reach makes it a patent force for effective mass mobilization of people as agents of social change. It is also considered that since the airwave is public property, it requires the exclusive right of the people’s government to exploit the common wealth of the people through the establishment of broadcast stations.
2.2.9 History of broadcasting in Nigeria
	Unlike the print media that was established at the initiative of Nigerian citizens and used as a vehicle for venting dissatisfaction with colonial government, the colonial government established the Nigeria Broadcasting Corporation (NBC).
	Audu (1998) argues that the colonial radio was severely attacked by the Nigerian nationalist movement and the indigenous press as being the mouthpiece of colonial government. It was a time the Nigerian people wanted an impartial NBC that would be representative of not only the government but also that of Africans. Uche (1986) points out that since the colonial government controlled the colonial radio; the indigenous community had no access to its use. The emergent Federal House of parliament in 1954 thus set in motion, steps toward transforming NBS into an autonomous body free from government control.
[bookmark: page32]	The early fifties was a period in Nigeria when the apparently conflicting desire for regional autonomy on one hand and national unity on other hand had already taken root. According to Olabode:
	The colonial administrators stated the purpose for which broadcasting was established:
these were to serve the information needs of the British community in Niger, to propagate western cultures and to also advance the colonial administration (Olabode 1994).
	For Audu (1999), under the Macpherson constitution, broadcasting was placed on the concurrent list thus making it possible for the three regions to establish their own stations, each in competition with the central government. Maduka further states that:
	Even at the beginning it was not an indigenous radio particulary its guiding laws: whole sections in Nigerian laws were replicated from the British broadcasting corporation (BBC) charter, especially in the provision of fairness and balance in news treatment of political issues and public disputes (Maduka, 1997).
[bookmark: page33]	Uche further argues that the colonial antecedents of broadcasting in Nigeria can be traced back to 1932 when the British hooked up Nigeria by wire services to the mother country. This was extended to the Nigerian colony using the post and telegraph (P&T), through some rudimentary wire services, which were obtained in other settler colonies such as Kenya, Rhodesia and South Africa. This made it possible for Nigerians to tune to the BBC. An Obazete (1996) state that this fledgling colonial radio was facilitated by wired relay stations, and was conceived mainly as an arm of British propaganda and as a public relations strategy in the colonies especially during the World War II to counter Hitler’s propaganda.
	Being the only service of this nature available at the time, the mechanism became popular as the number of subscriber rose to 10,000 in 1949, with relay stations covering major cities such as Kwara, Kaduna, Ibadan, Calabar and Port Harcourt. At this time the number of licensed sets was about 5,000. Rapid urbanization underpinned by gathering anti-colonial ferment of the 1950s made the establishment of an indigenous radio service inevitable.
	The contemplated idea of a British West African Broadcasting service, by the colonial government in 1932, according to the Turner Byron commission was considered unviable due to linguistic and geographical barriers. The Turner report rather recommended, and the colonial administration accepted the establishment of a country radio service. In the case of Nigeria, the expansion was to assume a regional structure. The project that gave birth to Nigeria Broadcasting Service (NBS), was undertaken by BBC through its expects including
	T.W. Charmers and J. W. Murray who became pioneer chief executive and chief engineer respectively (Ikime 1983; Audu 1999).
[bookmark: page34]	Though widely supported, the initiatives in the House of Representatives did not materialize until 1957, when by an Act of Parliament, No. 57 of 1956 assented to by the queen, NBS was later converted to a statutory corporation and called Nigerian broadcasting corporation (NBC) on April 2 1951. The reason for this was to shield the NBC from the prospects of government interference and exclusive propagation of the views of the ruling political party. The NBC Act was in operation until 1978, when the federal radio corporation of Nigeria came into being by virtue of Decree No. 8, of 1979 with retrospective effect from 1st April, 1978 (Omu 1963, Audu 1999).
	The functions of the NBC include, among other things provision of independent and important broadcasting service to r5eflect the unity of Nigeria as a federation, and at the same time give adequate expression to the culture, characteristics, affairs and opinion of the people of each region. It was also to engage in presentation of ministerial speeches from various political parties, including speeches that express divergent views on issues other than political, and provide educational service for the benefit of the people.
[bookmark: page35]	According to Audu (1999), the new NBC has a regional board of governors with a chairman and ten members in each region. There was also a director-general (DG) and a secretary to the corporation. The NBC was expected to be an independent policy making institution. The functions of the regional boards were identical to those of the national board. In practice however, whereas the national board portrayed national cultures, the regional ones focused on cultures within the region. The way the NBC functioned raised concern about national unity. Each of the three regional governments lost faith in the NBC and embarked on the establishment of their broadcasting outfits. 	The 1956 ordinance gave almost autonomous powers to regional board of the NBC. The political arrangement in the country had already established what was almost a confederation with regions competing freely with the federal center. The emerging federal constitutions especially that of 1953 left media matters on the concurrent list. This enabled the regions freedom to establish their media and seek frequency allocation from the federal government. According to Lasode (1994).
	The colonial radio, which was based in Lagos, had a difficult task. It was required not only to project on national image, but also to reflect the various characteristics of the three regions. This was not always possible. Conflicts always arose between the NBC and the regional governments who felt that NBC has failed to accomplish the utmost diversity and decentralization dealing with regional complaints.
	Audu (1999) states that with the 1956 Act which gave a leeway to the regions to have more than a say in the media organization based in their areas, they gradually got their parliaments to introduce adufts that established their broadcasting systems. All these thus provided the necessary impetus for the establishment of regional broadcasting services. It was the Western regional government that seized this opportunity to first establish its radio and television stations.
	According to Maduka (1997), radio, which was the first to start, refused to carry the views of the people, particularly if such views were divergent from the establishment. This further gave impetus to emergence of television in Nigeria. The situation remains the same until the emergence of private broadcasting stations in Nigeria. This situation did not change until the emergence of private broadcast stations in 1996.
2.2.10 NBC and the Emergence of Private Broadcasting
	Before the National Broadcasting Commission (NBC) was set up by the Federal Government, the legislative houses in the three regions, had the powers to approve the laws, which established broadcasting stations in the three regions during the first republic. They were primarily to serve as public service institutions.
	Broadcasting and public service have almost become inseparable. The principle in public service broadcasting (PSB) is that it places it a duty on any government to administer any broadcasting medium is such a manner as to serve the national interest, predicating such service on its need for social political and cultural experiences as its guiding philosophy. The origin of the public interest in broadcasting, according to head (1982) is that:
[bookmark: page37]	Communication must of necessity serve the public interest, which emerged during the early days of maritime radio, when it became obvious that self interests and commercial profit could not be allowed to stand on the way, when lives were at stake in emergencies at the sea. To ensure that it serves public interest, the guideline then was unambiguous about the programming requirements such as fairness and balance good taste, decency, integrity, accuracy, morality and social values. It must also serve the needs of the people irrespective of what government was in power.
	The regulatory authority over approval of licences for broadcasting stations before 1994 was the federal ministry of communications. The ministry had power to approve licence but could not withdraw such. This anomaly therefore made it difficult for the ministry to regulate the programming of broadcast stations, particularly if there was a breach of operational rules. There was even not much need to withdraw broadcast licences because the broadcasting stations were all government owned. This therefore gave the stations room to become bias.
[bookmark: page38]	By 1996, following the collapse of the first republic, an era of state owned radio and television stations began. This fad, according to the NBC Handbook, caught on with the creation of more states by the General Yabuku Gowon regime. This proliferation became more intense, as some of the states were not content with having one channel of radio or television but went ahead to acquire more channels especially on the frequency modulating (FM) band. This is to enable the regional government disseminate news on their activities in local dialects. The feedback from the listeners was almost non-existent (Rhodes, 1999).
	According to Tangrin (1995), discussion for privatization and commercialization of state enterprises in sub-Saharan Africa shows that these initiatives arose out of the need by African governments to comply with donor driven economic reforms programme of which divestiture and greater economic and political liberalization constituted an integral part. He further contends that given their troubled economic conditions and acute dependence on foreign financial flows, African governments officially accepted privatization so as not to forfeit the international support crucial for their survival.
	It was within this background that the NBC came into being. The decree setting up the commission stresses the need for an agency to monitor, coordinate and midwife the deregulation of the broadcast industry. According to Dokpesi (1997), NBC was set up to actualize the popular recognition of broadcasting as a vital tool in the country’s socio economic development and the need to break the monopoly of government ownership.
[bookmark: page39]	The commission was set up to monitor and regulate the private and public radio, television and cable stations. It has relevant powers relating to broadcasting under the wireless and telegraph Act and Regulations as well as the powers in section 
(1) of the NTA Act 1977 and section 6 (1) of RADIO KWARA Act. Section 2 (2) of NBC Decree 38 1992 states; “No person shall operate or use any apparatus or premises for the transmission of sound and vision by cable, satellite or any other medium of broadcast from anywhere in Nigeria except under, and in accordance with the provision of the Decree”.
	This policy framework for the operation of private enterprise broadcasting in Nigeria coincides with the SAP, which began in the eighties. (Ogundimu, 1997, Bourgault, 1995). For instance, in 1988, the NTA and the RADIO KWARA were cited among enterprises slated for partial commercialization, which entitled them to managerial autonomy and a great deal of financial independence after an initial take-off grant. In july, 1992 the federal government, through the technical committee on privatization signed performance bond with the two networks, NTA and RADIO KWARA. This however did not take place until new licences were granted in 1994. It recommended a regulatory body to control broadcasting in Nigeria. It gave official support to the establishment of the NBC in 19922 through Decree 38.
[bookmark: page40]	As at December 2004, following more approvals in 2004 there are today 99 federal television stations, 41 national radio stations; 40 state radio and 34 television stations, 17 private radio and 14 television stations. This upsurge in request is because; owning a licence f-or a station automatically confers a status of patronage from the state while access to a broadcast station is seen as vital to electoral success.
News
	News means information, data of interest. It also means reports of current events broadcast via media such as newspaper, radio, television etc. News could be good or bad, depending on the events.
News is classified in hard and soft news (fresh and stale news)
· Fresh/current news — is news about recent happenings or has happened but is going on in different places. Like the bomb blasts around the country.
· Hard, stale, old news - news about Chibok girls been kidnapped is now getting. This concerns news that a relevant but is no longer in use for themain time.
Sources of News
	News, according to Udeb (1998) “is found everywhere. A good reporter makes news out of the most casual event. Be aware of what is happening around you. News is always in the making. No matter where you are.... Always keep your ear open and to the ground”.
[bookmark: page41]	If news according to this communication scholar is everywhere and sis always in the making, it them means that the sources of news we see, read and hear every day from the various mediums of mass communication is around us. Professionally speaking, newsbeats are special interest area or institutions of life where reporters or news men (women inclusive) are sent to scout for news.
	News therefore, can be gotten from the various places that will be mentioned below:
· It can be from a school; how it is run, the issues or educational standard.
· Could be from our homes; most especially people with high standard of living (superstars). How they live outside their fame live.

2.3 Review of Related Studies
	Some or many literatures were reviewed in the course of the research work. I shall briefly analyze some of them. The first Audu (1999) under the Macpherson’s constitution said, broadcasting was placed on the concord list thus making it possible for the regions to establish their own station each in competition with the central government.
	One pertinent point about the early years of broadcasting in Nigeria however was the high quality of technology and managerial elite that pioneered its establishment.
[bookmark: page42]	The nationalists in the walk of struggles for independence, realized the importance of radio as a means of reaching out to the masses scattered in places or villages over large areas in the regions, nations. But due to increasing dissatisfaction with the NBS, the politicians eventually changed it into an organization with a strong regional posture, notwithstanding the mandate of the NBC that, it should at all times, ensure that its services reflected the unity of Nigeria as a federation.
	Lasode (1994) and Audu (1999) states that what obtained, however was that the NBC as a national broadcast institution was engulfed in the politics of the nation. This involves competitions among the regional governments which at the same time became suspicious of the colonial authority, which they felt, had strong control over NBC. The regional government wanted two things, to control the programmes of NBC in their regions, to have indigenes of the regions as the predominant staff of the regional NBC (Nigerian Broadcasting Corporation) station.
	In furtherance, whether there is a competition amongs station or not, the media should still push to broadcast the events that happen around us especially in Ilorin. Again as a tool for societal development the mass media is expected to present realist reporting of the event work against and for the society.
	Mohammed (2002) the former needed the (media) institution to articulate, promote and defend bourgeois imperialist values, ideas and world outlooks, and counteract
[bookmark: page43]nationalist agitations, and the latter to fight for justice, self determination, culminating in political independence. These two social classes engaged in fierce political struggle, mobilized their respective media of mass communication to advance their interests in promoting their differing social, economic and political objectives.
	Access to information and the quality of information are vital factors in orientating a society’s perception, attitudes and the behavior of individuals and groups. Inadequate information and misinformation about a particular situation can, and do produce false consciousness, misunderstanding and inappropriate responses which may cause problems for individuals and society.
	Onoge (2000), all cultures recognize the importance of information for perceptions and have therefore evolved traditions of information separately. He also said that certain kinds of information may be restricted.
	However, societies manage, package and control information. There is however more flow of information and in more transparent and egalitarian social structures than in societies that have rigid hierarchies of prestige, wealth and power.
[bookmark: page44]	Onoge further states: (onoge: 2000) the functional value of information for orienting action is ultimately dependent on the degree to which the information corresponds to what Karl Marx calls the “the rude external reality”. An information predicated on falsehood which does not square regularly with rude external reality, the real world, in which the people have lived experiences are ultimately distrusted and powerless. The information must accord with reality and address the contradictions in real life of the people, if it is to become the material force guiding the action. This partisanship therefore explains why there is total control of the media, particularly the broadcast stations during the past military regimes in Nigeria. The code of the NBC succinctly supports this statement.
2.4 Theoretical frame work
	Agenda-Setting Theory
	In contrast to the extreme views of the direct effects model, the agenda-setting theory of media stated that mass media determine the issues that concern the public rather than the public’s views. Under this theory, the issues that receive the most attention from media become the issues that the public discusses, debates, and demands action on. This means that the media is determining what issues and stories the public thinks about. Therefore, when the media fails to address a particular issue, it becomes marginalized in the minds of the public (Hanson).
	When critics claim that a particular media outlet has an agenda, they are drawing on this theory. Agendas can range from a perceived liberal bias in the news media to the propagation of cutthroat capitalist ethics in films. For example, the agenda-setting theory explains such phenomena as the rise of public opinion against smoking. Before the mass media began taking an antismoking stance, smoking was considered a personal health issue. By promoting antismoking sentiments through advertisements, public relations campaigns, and a variety of media outlets, the mass media moved smoking into the public arena, making it a public health issue rather than a personal health issue (Dearing & Rogers, 1996). More recently, coverage of natural disasters has been prominent in the news. However, as news coverage wanes, so does the general public’s interest.
Media scholars who specialize in agenda-setting research study the salience, or relative importance, of an issue and then attempt to understand what causes it to be important. The relative salience of an issue determines its place within the public agenda, which in turn influences public policy creation. Agenda-setting research traces public policy from its roots as an agenda through its promotion in the mass media and finally to its final form as a law or policy (Dearing & Rogers, 1996).
Gratifications Theory
	Practitioners of the uses and gratifications theory study the ways the public consumes media. This theory states that consumers use the media to satisfy specific needs or desires. For example, you may enjoy watching a show like Dancing With the Stars while simultaneously tweeting about it on Twitter with your friends. Many people use the Internet to seek out entertainment, to find information, to communicate with like-minded individuals, or to pursue self-expression. Each of these uses gratifies a particular need, and the needs determine the way in which media is used. By examining factors of different groups’ media choices, researchers can determine the motivations behind media use (Papacharissi, 2009).
	A typical uses and gratifications study explores the motives for media consumption and the consequences associated with use of that media. In the case of Dancing With the Stars and Twitter, you are using the Internet as a way to be entertained and to connect with your friends. Researchers have identified a number of common motives for media consumption. These include relaxation, social interaction, entertainment, arousal, escape, and a host of interpersonal and social needs. By examining the motives behind the consumption of a particular form of media, researchers can better understand both the reasons for that medium’s popularity and the roles that the medium fills in society. A study of the motives behind a given user’s interaction with Facebook, for example, could explain the role Facebook takes in society and the reasons for its appeal.
	Uses and gratifications theories of media are often applied to contemporary media issues. The analysis of the relationship between media and violence that you read about in preceding sections exemplifies this. Researchers employed the uses and gratifications theory in this case to reveal a nuanced set of circumstances surrounding violent media consumption, as individuals with aggressive tendencies were drawn to violent media (Papacharissi, 2009).
Symbolic Interactionism
	Another commonly used media theory, symbolic interactionism, states that the self is derived from and develops through human interaction. This means the way you act toward someone or something is based on the meaning you have for a person or thing. To effectively communicate, people use symbols with shared cultural meanings. Symbols can be constructed from just about anything, including material goods, education, or even the way people talk. Consequentially, these symbols are instrumental in the development of the self.
	This theory helps media researchers better understand the field because of the important role the media plays in creating and propagating shared symbols. Because of the media’s power, it can construct symbols on its own. By using symbolic interactionist theory, researchers can look at the ways media affects a society’s shared symbols and, in turn, the influence of those symbols on the individual (Jansson-Boyd, 2010).
	One of the ways the media creates and uses cultural symbols to affect an individual’s sense of self is advertising. Advertisers work to give certain products a shared cultural meaning to make them desirable. For example, when you see someone driving a BMW, what do you think about that person? You may assume the person is successful or powerful because of the car he or she is driving. Ownership of luxury automobiles signifies membership in a certain socioeconomic class. Equally, technology company Apple has used advertising and public relations to attempt to become a symbol of innovation and nonconformity. Use of an Apple product, therefore, may have a symbolic meaning and may send a particular message about the product’s owner.
Media also propagate other noncommercial symbols. National and state flags, religious images, and celebrities gain shared symbolic meanings through their representation in the media.
Spiral of Silence
	The spiral of silence theory, which states that those who hold a minority opinion silence themselves to prevent social isolation, explains the role of mass media in the formation and maintenance of dominant opinions. As minority opinions are silenced, the illusion of consensus grows, and so does social pressure to adopt the dominant position. This creates a self-propagating loop in which minority voices are reduced to a minimum and perceived popular opinion sides wholly with the majority opinion. For example, prior to and during World War II, many Germans opposed Adolf Hitler and his policies; however, they kept their opposition silent out of fear of isolation and stigma.
	Because the media is one of the most important gauges of public opinion, this theory is often used to explain the interaction between media and public opinion. According to the spiral of silence theory, if the media propagates a particular opinion, then that opinion will effectively silence opposing opinions through an illusion of consensus. This theory relates especially to public polling and its use in the media (Papacharissi).

Media Logic
	The media logic theory states that common media formats and styles serve as a means of perceiving the world. Today, the deep rooting of media in the cultural consciousness means that media consumers need engage for only a few moments with a particular television program to understand that it is a news show, a comedy, or a reality show. The pervasiveness of these formats means that our culture uses the style and content of these shows as ways to interpret reality. For example, think about a TV news program that frequently shows heated debates between opposing sides on public policy issues. This style of debate has become a template for handling disagreement to those who consistently watch this type of program.
	Media logic affects institutions as well as individuals. The modern televangelist has evolved from the adoption of television-style promotion by religious figures, while the utilization of television in political campaigns has led candidates to consider their physical image as an important part of a campaign (Altheide & Snow, 1991).
Cultivation Analysis
	The cultivation analysis theory states that heavy exposure to media causes individuals to develop an illusory perception of reality based on the most repetitive and consistent messages of a particular medium. This theory most commonly applies to analyses of television because of that medium’s uniquely pervasive, repetitive nature. Under this theory, someone who watches a great deal of television may form a picture of reality that does not correspond to actual life. Televised violent acts, whether those reported on news programs or portrayed on television dramas, for example, greatly outnumber violent acts that most people encounter in their daily lives. Thus, an individual who watches a great deal of television may come to view the world as more violent and dangerous than it actually is.
	Cultivation analysis projects involve a number of different areas for research, such as the differences in perception between heavy and light users of media. To apply this theory, the media content that an individual normally watches must be analyzed for various types of messages. Then, researchers must consider the given media consumer’s cultural background of individuals to correctly determine other factors that are involved in his or her perception of reality. For example, the socially stabilizing influences of family and peer groups influence children’s television viewing and the way they process media messages. If an individual’s family or social life plays a major part in her life, the social messages that she receives from these groups may compete with the messages she receives from television.
2.5 Summary of Literature Review
[bookmark: page46]	A government owned media is incapable of performing the watchdog role over the activities of those in government. It should be agreed that government owned media just like the RADIO KWARA, distort historical events out of sycophancy towards those in government. Government owned media houses sing praises to the government and their journalist are unable to be journalists of conscience and do not perform their social responsibility to the society in covering radio news.


CHAPTER THREE
RESEARCH METHEODOLOGY
	Research methodology states sequence which the research will take, the procedure for collecting data i.e. primary or secondary data or both or both the presentation and analysis of the data.
	The data for this research work is obtained from both primary and secondary sources.
Primary source of data is collected by the researcher interviews and questionnaire distributed to the respondents.
Secondary sources of data are also collected by making references to relevant bank journals, magazines and other relevant materials.
3.1	Research Design
	The design for this study is survey research design. Survey design techniques are  to gather contemporary data either by direct measurement or by solution from others.
	According to Ogili (2005), Survey is a form of descriptive research that studies both large and small population for the study. It studies a group of people, considered to be representative of the entire group. The research instrument employed in this study were questionnaires in preference to other survey techniques.
3.2	Population of the study
	Population of study according to Ogili (2005:53) “involves a group of persons or aggregate items, things the researcher is interested in getting information from the study”. The population of the study is the reporters/journalist of Federal Radio
	Corporation I Kwara, as they are the once that cover the new3s. the population is made up of the entire journalist in FRCN, with the total number of 150
3.3	Sample size and sampling techniques
	A sample is a representative of the whole population. Osuala (1982), sampling is taken to any proportion of a population as a representative of that population.
	Ogili (2005:54) says that; sample is the actual number of or part of the study of population that is objectively selected for the purpose. Sampling is necessary because the entire population cannot be studied as it may be too large and cannot be controlled.
	The sampling technique adopted for this study is simple random sampling technique which gives every member of the population the chance of selection. The researcher also purposive sampling technique in the study to get the actual size that studied. The sample size of this study is selected from the 100 journalist in FRCN and the journalists.
3.4 Instrument for data collection
	A total number of questionnaire items to the respondents. 
Section “A” contained item on the demography of respondent and section “B” answered the research question.
3.5 Validity of instrument
A questionnaire is a composition of carefully selected and ordered questions, statements presented to the respondents in order to obtain information or data. Data required testing the hypothesis. This test will provide answers to the questions raised in the research problem.

3.6 Reliability of the instrument
	The measuring instrument was constructed in a way that the questionnaire item to measure particular hypothesis and relevant variable that leads the respondent to answer the question. The result were analyzed using test and retest before arriving at the score and later presented to the supervisor who approved it as being reliable from the selection.
3.7 Method of data collection
	Data collected using the questionnaire which the researcher administered face to face to the respondents. Out of 140 questionnaires, the respondents, 120 copies were retried. This represented a response rate of 85.7%.
3.8 Method of data analysis
	In analyzing the data collected tables and responses were grouped and their percentage was calculated. Research questions were answered and analyzed using responses from respondents.
	In testing of the hypothesis collected for this study the chi suare oodneed  of test will be used because it is reliable and scientific in nature and widely used by social scientist. Forulat for chi-square is X2 E ()2 where X2 = Chi-square
E = summation
0= observed frequency
E= expected frequency
Decision: the data collected used chi square (X2) goodness of fit test to validate statistical hypothesis at 5% level of significance. To arrive at decision, the researcher used the decision rule.
Decision rule: says reject null hypothesis (Ho) if the calculated value is greater than the table value, otherwise accept.


CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
	The aims of this chapter present and analyses research finding since the research question are geared toward responding to the research problem of this study, through the use of questionnaire were distributed, filled and returned . it shows 150% response, which is  highly appreciated. Meanwhile, this was as a result of the receptive nature of the respondent as well as personal approach which the research adopted in administrating the questionnaire.
TABLE 1: DISTRIBUTION OF THE RESPONDENT BY AGE
	Option
	Frequency 
	Percentage

	15-25
	75
	75%

	26-35
	13
	13%

	36-40
	6
	6%

	40 above
	6
	6%

	Total
	100
	100%


Source; Research Survey 2023
Table table above shows that 100% of the respondent were between the age range of 26-35 years. 6 % were between the age range of 36-40 years and 6% is between the age range of 40 and above. 75% show that a great number of the respondent fall within the age range of 15-25 years
TABLE 2: DISTRIBUTION OF THE RESPONDENT BY SEX
	Option
	Frequency 
	Percentage

	Male 
	45
	45%

	Female
	55
	55%

	Total 
	100
	100%


Source; Research Survey 2023
	The findings of this research study show that the journalists in FRCN perceive that the federal government has a lot of influence on the radio news coverage of FRCN and that the news that is covered is owner’s interest oriented. The research also shows that FRCN’s news coverage is based on propagating government policies as against the public interest.
	Also, from the suggestions made by the respondents, it is concluded that FRCN news coverage should be improved by serving public interest and by adhering to the codes of ethics of journalism.
	The findings of this research study show that the journalists in FRCN perceive that the federal government has a lot of influence on the radio news coverage of FRCN and that the news that is covered is owner’s interest oriented. The research also shows that FRCN’s news coverage is based on propagating government policies as against the public interest.
	Also, from the suggestions made by the respondents, it is concluded that FRCN news coverage should be improved by serving public interest and by adhering to the codes of ethics of journalism.
	The findings of this research study show that the journalists in FRCN perceive that the federal government has a lot of influence on the radio news coverage of FRCN and that the news that is covered is owner’s interest oriented. The research also shows that FRCN’s news coverage is based on propagating government policies as against the public interest.
	Also, from the suggestions made by the respondents, it is concluded that FRCN news coverage should be improved by serving public interest and by adhering to the codes of ethics of journalism.
	The table above shows that 45% of the respondents were male 55% were female. This shows that most of the respondent were female.
TABLE 3 DISTRIBUTION OF THE RESPONDENT BY RELIGION
	Option
	Frequency 
	Percentage

	Muslim
	85
	85%

	Christian 
	15
	15%

	Total 
	100
	100%


Source; Research Survey 2023
	The table shows that 85% of the respondent were Muslim,15 % were Christian this indicates that a greater number of the respondent were Muslim.
TABLE 4: DISTRIBUTION OF RESPONDENT BY MARITAL STATUS
	Option
	Frequency 
	Percentage

	Single 
	85
	85%

	Married 
	13
	13%

	Other 
	2
	2%

	Total 
	100
	100%


Source; Research Survey 2023
	The data collect shows that out of the 100 respondents that filled the questionnaire 85% were single 16% were married and 13% were other. This shows that most of the respondent were single.
TABLE 5: EDUCATIONAL QUALIFICATION OF RESPONDENTS
	Option
	Frequency 
	Percentage

	O level
	35
	35%

	OND/GCE/NCE
	40
	40%

	B.SC
	15
	15%

	M.sc
	6
	6%

	Ph.D
	1
	1%

	Total 
	100
	100%


Source; Research Survey 2023
	The above table shows that 35% of the respondent O level holder, 40% were OND/GCE/NCE/holder.15 % B.sc holder,1% Ph.D holder This indicated that most of the respondents were OND/GCE/NCE/ holder.

TABLE 6: ARE YOU A REPORTER
	Option
	Frequency 
	Percentage

	Yes 
	40
	40%

	No
	60
	60%

	Total 
	100
	100%


Source; Research Survey 2023
	The above the indicates that 40% of the respondent were reporter 60% were not reporter
TABLE 7: WHAT TYPE OF REPORTER ARE YOU?
	Option
	Frequency 
	Percentage

	Specialist
	10
	10%

	Freelance 
	17
	17%

	Full time 
	13
	13%

	Others
	60
	60%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above shows that 10% of the respondents were specialist reporter 17% was freelance reporter 13%. Were full time reporter and 60% were other type of reporter
TABLE 8: ARE YOU SATISFIED WITH THE METHODS OF FRCN NEWS COVERAGE 
	 Option
	Frequency 
	Percentage

	Yes 
	48
	48%

	No
	52
	52%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above indicates that, 48% of the respondents were satisfied with FRCN	news coverage method and 52% of the respondents were not satisfied with FRCN news coverage method.


TABLE 9: WHICH OF THE FACTOR RESTRICT NEWS COVERAGE?
	 Option
	Frequency 
	Percentage

	Inadequate infrastructure 
	18
	18%

	Economics problems
	30
	30%

	Poor remuneration 
	12
	12%

	Threat from the wealth people 
	40
	40%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above show that 18% of the respondents agreed that inadequate infrastructure restrict news coverage 30% agreed that economic problems restrict news coverage, 12% agreed that poor remuneration restrict news coverage and 40% agreed that threat from the wealthy people restrict news coverage.
TABLE 10 WHO USES THE RESTRICTIONS
	 Option
	Frequency 
	Percentage

	Government 
	10
	10%

	The radio proprietors
	18
	18%

	All of the above 
	32
	32%

	None of the above 
	40
	40%

	Total 
	100
	100%


Source; Research Survey 2023
	The total above shows that 10% of the respondent =s agreed that government uses restriction, 18%  agreed that the radio proprietors uses restriction 32% agreed that all of the above uses restriction and 40% agreed that none of the above uses restrictions.


TABLE 11: HOW SHOULD FRCN NEWS BE IMPROVED?
	 Option
	Frequency 
	Percentage

	Through the code of ethic of journalism 
	42
	42%

	By serving public interest
	13
	13%

	No 
	15
	15%

	None of the above 
	30
	30%

	Total 
	100
	100%


Source; Research Survey 2023
	The table 11 above shows that 42% of the respondents agreed that FRCN nes earn the improved through the code of ethics of journalism, 13% agreed that FRCM news can be improved by serving public interest, 15% agreed that NO, FRCN news cannot be improved and 30% agreed agreed that FRCN News cannot be improve by none of the above.
TABLE 12: FRCN COVER DETAILED AND KEY INFORMATION 
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	40
	40%

	Agreed 
	15
	15%

	Neutral 
	10
	10%

	Strongly disagreed 
	35
	35%

	Disagreed 
	0
	0%

	Total 
	100
	100%


Source; Research Survey 2023
	The table 12 indicates that 40% of the respondent strongly agreed that FRCN covers detailed and key information, 15% agreed, 8% neutral, 35% strongly disagreed and o% disagreed 


TABLE 13: FRCN NEWS COVERAGE IS SOMETIME RESTRICTED
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	10
	10%

	Agreed 
	50
	50%

	Neutral 
	34
	34%

	Strongly disagreed 
	5
	5%

	Disagreed 
	1
	1%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above indicated that 10% of the respondents strongly agreed that FRCN New coverage is sometime restricted, 50% agreed, 34% neutral, 5% strongly disagreed and 1% disagreed  agreed, 34% neutral 5% strongly disagreed and 1% disagreed 
TABLE 14: FRCN NEWS COVERAGE IS BASED ON PROPAGATING GOVERNMENT POLICIES AGAINST THE PUBLIC INTEREST.
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	24
	24%

	Agreed 
	42
	42%

	Neutral 
	26
	26%

	Strongly disagreed 
	5
	5%

	Disagreed 
	3
	3%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above shows that 24% of the respondents strongly agreed that FRCN news coverage is based on propagating government policies against the public interest, 42% agree,, 26% Neutral, 5% strongly disagreed and 3% disagreed.
TABLE 15; OWNERSHIP OR LEADERSHIP HAVE INFLUENCE ON RADIO NEWS COVERAGE 
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	40
	40%

	Agreed 
	38
	38%

	Neutral 
	12
	12%

	Strongly disagreed 
	8
	8%

	Disagreed 
	2
	2%

	Total 
	100
	100%


Source; Research Survey 2023
	The table 15 shows that 40% of the respondent strongly agreed that ownership or leadership have influence on radio news coverage, 38% agreed, 12% neutral, 8% strongly disagreed and 2% disagreed.
TABLE 16 PATTERN OF FRCN NEWS COVERAGE IS OWNER INTEREST ORIENTED INSTEAD OF PUBLIC INTEREST ORIENTED
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	18
	40%

	Agreed 
	28
	38%

	Neutral 
	11
	11%

	Strongly disagreed 
	9
	9%

	Disagreed 
	2
	2%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above indicated that 29.5% of the respondent strongly agreed that there is high level of professionalism and social responsibility in FRCN Kwara news report, 15.5% agreed, 13.5% neutral 9% strongly disagreed and 7.5% disagreed


TABLE 17 GATE KEEPER INFLUENCE RADIO NEWS COVERAGE
	 Option
	Frequency 
	Percentage

	Strongly agreed 
	18
	18%

	Agreed 
	32
	32%

	Neutral 
	10
	10%

	Strongly disagreed 
	33
	33%

	Disagreed 
	7
	7%

	Total 
	100
	100%


Source; Research Survey 2023
	The table above shows that 18% of the respondent strongly agreed that gate keeper influence radio news coverage, 32% agreed, 10% of is neutral 33% strongly disagreed and 7% disagreed.
4.2 ANALYSIS OF RESEARCH QUESTIONS
Question 1: are you satisfied with the method of FRCN news coverage the question is answer in table 8, it shows that 13 represented by 13% choose “Yes” that they are satisfied with the method of FRCN news coverage, 87represented by 87% choose “No” as they are not satisfied with the method of FRCN news coverage
QUESTION 2: WHICH OF THE FACTOR RESTRICT NEWS COVERAGE?
The question is answer in table 9, it shows that 18 represented y 18% choose inadequate infrastructure as the factor that restrict news coverage, 30 represented by 30% choose economic problems as the factor that restrict news coverage, 12 represented by 12% choose poor remuneration as the factor that restrict news coverage, while 40 represented by 40% choose threat from the wealthy people.
QUESTION 3: WHO USES THE RESTRICTIONS?
The question is answered in table 10, it shows that 10 represented by 10% choose government as the ones that uses the restriction 18 represented by 18% choose the ratio proprietors’ as the one that uses the restriction, 32represented by 32% choose all of the above, while 40 represented by 40% choose none of the above
4.3 DISCUSSION OF FINDINGS
	The findings of this research study show that the journalists in FRCN perceive that the federal government has a lot of influence on the radio news coverage of FRCN and that the news that is covered is owner’s interest oriented. The research also shows that FRCN’s news coverage is based on propagating government policies as against the public interest.
	Also, from the suggestions made by the respondents, it is concluded that FRCN news coverage should be improved by serving public interest and by adhering to the codes of ethics of journalism.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
	This research work was set to find the influence of ownership on radio news coverage, so in chapter one, the researcher was able to determine the influence of media ownership on all news coverage by existing factors table that influence the coverage of news in any media organization in any society, with emphasis on Nigeria as a society, and on FRCN Kwara’s news coverage.
	In chapter two, a detailed literature review was undertaken by the researcher. The idea of ownership influence was thoroughly analyzed. To authenticate the study, theories like the social responsibility theory and Gramci’s theory of hegemony were used to give the study a solid background.
	The third chapter of this study saw to the methodology used in gathering information for the study which happens to be the primary data collection which included the sharing of 100 questionnaires to randomly selected FRCN journalists.
	In the fourth chapter, the data used for the research work was analyzed with the aid of simple percentage tables and the hypothesis tested using the chi-square method. It is clear to see from chapter one to chapter four that ownership of media houses be it private owned or government owned, influence their news coverage.
5.2 Conclusion
	Radio is fully developed in Nigeria. Based on findings of the study, the following conclusions were reached: The research study has shown that government has influence on news coverage. It can be seen from the data gotten that 48% of the respondents say yes that the government or media owners have influence on FRCN’s news coverage and it could also be seen that 40% strongly agree that news coverage of FRCN kwara is owners interest oriented instead of public’s interest oriented.
	Most owners restrict workers (reporters) under them from covering event that will put the media in to problem with the government, talking about private owners. Higher technology will lead to higher standard of news gathering rather than low method of news gathering. The best brain cannot do much where there is no money and equipment.
5.3 Recommendations
	From the research conducted, it clearly seen that FRCN needs to be properly funded so as to clear economic factor that hinders better news coverage. FRCN should also provide infrastructure (technological devices) that can help cover news easier and faster since even the best brain cannot do much where there is no money and equipment.
	The radio owners should reduces the rate at which the put constraint on reporters who go out to source for news.
Journalist should be journalist of conscience and should perform their social responsibility regard less of situation.
Poor remuneration, poor performance. Workers or journalist should be well and properly trained so as to meet up with professional methods of covering events. i.e cover necessary items.
The government should interfere less in the running of the station and focus on subvention and overall performance of the station as a tool for national developments covering news that are people’s interest oriented instead of owner’s interest oriented.
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APPENDIX B
1. What is your sex? 
(a) Male  (    ) (b) Female  (    )
2. What is your Age?  ( a) 18-20  (    ) ( b) 21-30 (    ) (c) 31 and above (   )
3. What is your marital status? 
(a) Single  (    ) (b) Married  (    )
4. What is your educational qualification?
 a)  O’level (    )  ( b) OND/GCE/NCE (    )  (c) B. Sc (    )  (d) M. Sc (    ) 
(e) Phd (    )
5. Are you a reporter? 
(a) Yes  (    )  ( b) No (    )
6. What type of reporter are you?
(a) Specialist (    ) (b) Freelance ( c) Full time (    ) (d)Others (    )
7. Are you satisfied with the method which FRCN covers news? 
(a) Yes(    )  (b) No (    )
8. Do you agree that FRCN covers detailed and key information? 
( a) Strongly Agree (    ) (b) Agree (    ) ( c) No option(    )  
( d) Strongly Don’t Agree (    ) ( e) Don’t agree (    )
9. Do you agree that FRCN news coverage is sometimes restricted? 
(a) Strongly agree (    ) (b) Agree(    ) (c) No option(    )  
( d) Strongly don’t agree(    ) (e) Don’t agree (    )
10. Who uses the restrictions?
( a) Government(    ) ( b) The radio proprietors (    ) ( c) All of the above (    )
(d) None of the above(    )  
11. What factors restrict news coverage? 
( a) Inadequate infrastructures(    ) ( b) Economic problems(    )  
( c) poor remuneration(    ) (d) threat from the wealthy people(    )  
12. Do you agree that FRCN news coverage is based on propagating government policies as against the genera) public’s interest? 
( a) agree(    ) (b) strongly agree(    ) (c) no option(    ) (d) don’t agree (    )
(e) strongly don’t agree (    )
13. Does media ownership or leadership have influence on radio news coverage? 
(a) yes (    ) (b) No(    ) ( c) No idea(    )
14. Do you agree the pattern of F Kwara State’s news coverage is owners inters oriented instead of public Interest oriented? 
(a) Agree(    ) ( b) Strongly agree(    ) (c) No option(    )  (d)Disagree(    )  
(e) Strongly disagree(    )  
15. Give reasons for your answer above, 
( a) it reports news in favor of the government(    ) ( b) reverse is the(    )  
16. To what extent does the gate keeper influence radio news coverage? 
(a) Very high extent(    ) (b) High extent(    ) (c)Very low extent(    )  
(d) Low extent (    ) (e) No idea(    )  
17. Is there a high level of professionalism and social responsibility in FRCN Kwara State’s news reports 
(a)Yes(    ) (b)No(    ) ( c) No idea(    )  
18.Suggest how FRCN news coverage should be improved 
(a) Through codes of ethics of journalism(    ) (b) By serving public’s interest(    )  
(c)No(    ) (d) All of the above(    )
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