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ABSTRACT
This study examines the influence of media ownership on the credibility of news reporting in Nigeria, with a specific focus on Royal FM Ilorin. In a country where media outlets are often owned by political elites, corporations, or government entities, the objectivity of news coverage can be compromised, impacting public trust and the democratic process. Using a case study approach, this research investigates how Royal FM Ilorin, a privately owned radio station, navigates the pressures of media ownership while striving to maintain journalistic integrity. Through qualitative methods, including interviews with journalists, editors, and management, as well as a content analysis of news broadcasts, the study explores how ownership influences editorial decisions and the overall trustworthiness of the station’s reporting. 
Preliminary findings suggest that while Royal FM Ilorin demonstrates efforts to ensure balanced reporting, subtle biases may emerge in areas tied to ownership interests and commercial pressures. The study concludes by offering recommendations to enhance the credibility of news reporting in Nigerian media, advocating for greater editorial independence, ethical journalism practices, and transparency in ownership. This research contributes to the ongoing discourse on media credibility in Nigeria and offers insights into the challenges faced by local media outlets in maintaining objectivity in a politically charged environment.
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INTRODUCTION
1.1. Background to the Study
The world is fast becoming a global village and a necessary tool for this process is communication of which mass media is a key player. The Nigerian mass media have come a long way in the struggle for the enthronement of democracy in the country and ensuring accountability as well as provision of credible news (Nwabueze, 2019). The mass media has been playing this active role since inception. The watchdog function of media is essential in a democratic society. Since the emergence of mass media, communication scholars and political economists have been interested in the nature of media ownership and how this impacts on their functions and operations. The Media speaks for the people, represents the interests of the society, and serves as a check on the government (Soola, 2011). 
Media plays a crucial role in shaping a healthy democracy. The progress of any society is reliant on the significant role played by its media. As an important source of public information Media could be expected to be a vehicle toencourage development. The media or mass media is a basic source of news and entertainment. They are also means of carrying messages which could build communities intonations. They are sources of information.
The media has an influential potential in sharpening the way and manner of the thinking process and thought patterns of individual, groups and government. The media is capable of correcting certain believes and impressions the people hold in some matters. The media is an effective tool in modifying behaviour(Jibo, 2003) noted that the Nigerian media has been a major political actor long before the country was fashioned as a unified political entity and has continued to play a central role in national politics since then. The mass media is the driven force that facilitates the entrenchment of democracy in any political system. However, the role of the media is a double-edged sword, apart from inspiring and influencing the people’s will and decision, there are also several ways in which the media can be used against them.
Thus, there is need to conduct the study on an analysis of media ownership and credibility of news reporting in Nigeria.
The media plays a pivotal role in shaping public opinion, influencing political processes, and providing citizens with the information necessary for informed decision-making. In Nigeria, as in many other democracies, the media is often referred to as the "fourth estate," a key institution that helps check the power of the government and private interests. The media landscape in Nigeria is diverse, with numerous television, radio, print, and digital platforms delivering news to the public. However, despite the breadth of available media outlets, concerns about the credibility of news reporting persist, raising questions about how these media outlets produce and present news.
One of the primary factors that affect the credibility of news reporting is media ownership. In Nigeria, media outlets are often owned by powerful political figures, wealthy businessmen, or government entities. This concentration of media ownership raises concerns about the objectivity and fairness of the news content. The media in Nigeria has been criticized for presenting biased or one-sided reporting that reflects the interests of the owners, rather than offering a balanced or impartial view of events. 
The ownership structure of Nigerian media outlets often results in conflicts of interest. For instance, media owners who are involved in politics may use their platforms to advance political agendas, suppress opposing views, or manipulate public opinion in favor of their business interests. Similarly, media outlets owned by corporations may prioritize sensational news that appeals to large audiences for financial gain, rather than focusing on the accuracy or reliability of the information presented.
Media ownership in Nigeria has also been influenced by historical, political, and economic factors (Ate, 2018). The country has witnessed significant changes in media ownership patterns, from the state-controlled media system that existed during the military regimes to the privatization and liberalization of media outlets in the post-democracy era. While these changes have expanded media diversity and given rise to more privately owned media companies, they have also led to new challenges regarding media concentration and the commercialization of news content.
Moreover, the rise of social media and digital platforms has added a new layer of complexity to the media landscape. While these platforms have democratized access to information, they have also contributed to the spread of misinformation, sensationalism, and biased news, often driven by media owners with specific political or ideological affiliations.
The issue of media credibility in Nigeria is also compounded by the economic challenges faced by many news organizations. With decreasing revenue from traditional sources like print subscriptions and advertising, many media outlets are forced to rely on sensationalism, clickbait, and biased reporting to attract attention and generate income. These economic pressures further erode the quality and trustworthiness of news content.
Against this backdrop, the credibility of news reporting in Nigeria is increasingly scrutinized. As the public's trust in traditional media wanes, there is a growing demand for greater transparency, accountability, and diversity in the ownership of media outlets. The need to understand how media ownership influences news credibility in Nigeria is therefore critical for policymakers, media practitioners, and the general public.
This study aims to explore the relationship between media ownership and the credibility of news reporting in Nigeria. By examining how different ownership structures impact news content and public trust, the study seeks to contribute to the ongoing conversation about media ethics, the role of media in democracy, and the ways in which ownership patterns can shape the quality of news reporting. Understanding these dynamics is essential for ensuring that Nigerian media serve the public interest and uphold journalistic standards in a rapidly changing media environment (Okoro, 2010).
1.2. Statement of the Research Problem
The credibility of news reporting in Nigeria has been under scrutiny in recent years, especially in the wake of sensationalism, misinformation, and partisan reporting. One of the key factors contributing to this issue is the concentration of media ownership, where a few influential individuals or organizations control most of the country's media outlets (Baker, 2017). The problem is further compounded by the political and economic interests that often influence media owners, which can lead to biased or unbalanced reporting. This study seeks to investigate the relationship between media ownership and the credibility of news reporting in Nigeria, exploring how ownership structures affect the accuracy, neutrality, and trustworthiness of news.
The manipulation of the media as a weapon for the promotion of narrow political interest is not common (Ojoma, 2009). The widely accepted view that good governance is crucial to sustainable development but linkage of good governance to sustainability of such development through media is yet to be fully appreciated (Langmia, 2010; Okoro, 2010). 
	The degree of freedom of the media affects the ability of the media to perform its roles.It is against this backdrop that the researcher considered the study of an analysis of media ownership and the credibility of news reporting in Nigeria.
1.3. Objectives of the study
The aim of this study was to analysis media ownership and the credibility of news reporting in Nigeria. The specific objectives are to: 
1. Examine whether political and personal ideological difference affect objective reportage among journalist. 
2. Examine whether ownership of media organization influence objectivity in news reportage.
3. Investigate if media organizations adhere to journalistic guidelines.
4. Investigate the extent to which objectivity affect the credibility and prestige of media organization.
1.4. Research Questions
This study will be guided by the following research questions:
1. Does political and personal ideological difference affect objective reportage among journalist?
2. Does ownership of media organization influence objectivity in news reportage?
3. Do media organizations adhere to journalistic guidelines?
4. To what extent does objectivity affect the credibility and prestige of media organization?
1.5. Scope of the Study
This study is intended to analyse media ownership and credibility of news reporting in Nigeria with particular reference to Royal FM. 
1.6. Significance of the Study
The critical nature of credible news is given, this is because this is because it ensures development. The study will contribute to the understanding of mass media particularly how ownership and control affect reportage of news and other events in the Nigerian society. Empirically, this study is carried out to investigate the influence of media ownership in ensuring credibility of news reporting. This study will be of utmost importance to investors, government and the researchers because it will provide policy recommendations to the various Nigeria stakeholders taking adequate measures in the broadcasting industry for rapid capacity investment.  The changing character of the broadcasting industry especially, the television station reforms including the licensing of online radio and television stations has affected the industry in recent times and will push studies on the analysis of media ownership and the credibility of news reporting in Nigeria to new evidence(s). It will contribute to existing literature on the subject matter. This study will be of benefit to;
The Academia: members of the academia will find the study relevant as it will also form basis for further research and a reference tool for academic works.
Government: this study will reveal to the government happenings in the media industry. Formulation and implementation of policies based on this findings would ensure development in the area.
Investors: this study shall also be valuable to the investors especially those who may have research interest as it shall guide their private investment decisions.
1.7. Operational Definition of Terms
The following terms have been defined operationally. 
· Media: communication outlets or tools used to store and deliver information as data.
· Credibility: the quality of being believable or worth of trust. The objective and subjective components of the believability of a source or message.
· Mass media: refers to a diverse array of mass technologies that reach a large audience via mass communication.
· News: Newly received or noteworthy information, especially about recent events.
· Reporting: an account or statement describing in details an event, situation usually as the result of observation, inquiry. To give a spoken or written account on something that one has observed, heard, done or investigated. 
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CHAPTER TWO
THEORETICAL FRAMEWORK AND LITERATURE REVIEW
LITERATURE REVIEW
2.0	INTRODUCTION
The chapter deals with literature review on the concept of an analysis of media ownership and the credibility of news reporting in Nigeria. This involves various definitions of mass media, news distortion, and history of media ownership in Nigeria, the review of empirical studies, theoretical review and theoretical framework.
2.1	Bottom of FormCONCEPTUAL REVIEW
In understanding the relationship between media ownership and the credibility of news reporting in Nigeria, it is important to clarify the key concepts that form the foundation of this analysis. These concepts include media ownership, news credibility, and the factors that influence both, such as political influence, economic interests, and editorial independence(Tambini, 2008). This review will explore and define these concepts, highlighting how they shape the media landscape in Nigeria and the credibility of the news provided to the public.
1. Media Ownership
Media ownership refers to the control, possession, or holding of media outlets—whether newspapers, television stations, radio networks, or online platforms—by individuals, corporations, or state entities. Ownership of the media dictates not only the financial and operational dynamics of media organizations but also influences the editorial decisions and news content produced.
Types of Media Ownership:
· State-Owned Media: In Nigeria, state-run media include entities like Nigerian Television Authority (NTA) and Federal Radio Corporation of Nigeria (FRCN), which are directly controlled by the government. These outlets are often used by the ruling party to promote its policies and protect its image.
· Private Media: Private media outlets in Nigeria, such as The Guardian, The Punch, and Channels Television, are owned by individuals, family-run businesses, or corporate entities (Rittenberg, 2012).These outlets, although independent in theory, can still be influenced by the interests of their owners.
· Corporate-Owned Media: Corporate entities or large conglomerates, like the Dangote Group or Oando, may own media outlets as part of their diversified portfolios. These owners can exercise influence over media content, particularly when it intersects with their business interests, potentially undermining journalistic objectivity.
· Community Media: Local and regional media outlets that serve specific communities or interest groups. These outlets are typically more localized in their focus and may offer news that directly relates to the immediate community.
2. News Credibility
News credibility refers to the trustworthiness, accuracy, and reliability of news reports and information presented by the media. Credible news is characterized by factual accuracy, impartiality, fairness, and the use of verified sources. Credibility is central to the media’s role in informing the public, holding power to account, and facilitating democratic participation.
Components of News Credibility:
· Accuracy: The degree to which news reports reflect reality, free from errors or misleading information.
· Fairness: The impartiality with which news stories are reported, ensuring that all sides of an issue are represented.
· Balance: Presenting information in a way that gives equal weight to different viewpoints, without favoring one perspective over another.
· Objectivity: The independence of news outlets in reporting facts without personal, political, or financial bias.
The credibility of news reporting is a key concern, especially in countries like Nigeria, where the media can be subjected to pressures from government, business, and political elites. The more independent a media outlet is from these pressures, the more credible its reporting is likely to be.
3. Political Influence and Media Ownership
Political influence refers to the ways in which political elites, parties, and governments can control or influence media outlets to shape public opinion, promote agendas, or suppress dissent(Zoller, 2013).. Political influence can affect the editorial independence of news organizations, potentially leading to biased or selective reporting.
· Government Control: In state-owned media, governments often exercise direct or indirect control over news content. In authoritarian regimes or semi-democratic systems like Nigeria, government-controlled media outlets may focus on promoting the ruling party’s successes and suppress critical views. This compromises the credibility of the media and leads to the propaganda effect, where the news is used as a tool for political manipulation rather than information dissemination.
· Political Ties in Private Media: Even in privately owned outlets, the media may still be influenced by political considerations. Business owners with political connections may either use the media to advance their political goals or avoid publishing news that could harm their political ties, thus compromising the objectivity and credibility of their reporting.
· Election Periods: During election seasons, media outlets are particularly susceptible to political influence, with political parties and candidates exerting pressure on the media to report in their favor. This results in selective reporting, biased coverage, and unbalanced narratives, ultimately eroding the credibility of news coverage.
4. Economic Influence and Media Ownership
Economic influence refers to the role of financial pressures—such as advertising revenue, ownership concentration, and corporate interests—in shaping the content and editorial policies of media outlets. The financial sustainability of media organizations often depends on advertising revenue, sponsorships, and partnerships, which can introduce economic bias into the reporting process.
· Advertiser Pressure: In many cases, media outlets depend on revenue from advertisers. If large corporations or government agencies are key advertisers, media outlets may avoid publishing stories that negatively affect these entities to protect their financial interests. This can result in biased news reporting and a lack of critical coverage on issues like corporate malfeasance or government corruption.
· Ownership Concentration: In Nigeria, a few large conglomerates own multiple media outlets across different sectors. When media organizations are owned by powerful business interests, their reporting may be influenced by the commercial and corporate goals of their owners. This concentration of media ownership can limit the diversity of voices and perspectives in the media, reducing its overall credibility.
· Conflict of Interest: Corporate ownership of media can create conflicts of interest, particularly when media outlets report on issues that affect the business interests of their owners. For example, media companies that own mining, oil, or other extractive industries might underreport environmental damage or labor exploitation linked to these industries to protect their profits.
5. Editorial Independence
Editorial independence is the ability of journalists and media outlets to report the news without undue influence from external entities, including government, business, or political interests. It is a core principle for ensuring news credibility and is seen as essential for high-quality journalism.
· Impartiality and Integrity: When media outlets are editorially independent, they can pursue investigative journalism, hold powerful actors accountable, and provide objective reporting. This is essential for maintaining trust with the public and for fostering a well-informed citizenry.
· Challenges to Editorial Independence in Nigeria: In the Nigerian context, editorial independence is often undermined by the close ties between media owners and political figures or corporate elites. Even journalists working in otherwise independent media outlets may face internal pressures or self-censorship, especially when they fear losing their jobs or facing legal repercussions for publishing controversial stories.
6. Media Pluralism and Diversity
Media pluralism refers to the diversity of ownership and viewpoints within a media system. A pluralistic media landscape ensures that various voices and perspectives are represented, leading to more balanced and credible news reporting. The more diverse the media landscape, the more likely it is that news reporting will be free from monopolistic or partisan influences.
· Monopoly of Media Ownership: In countries like Nigeria, where media ownership is concentrated in the hands of a few powerful individuals or corporations, media pluralism can be limited. When a few owners control the majority of media outlets, the diversity of opinions and reporting is reduced, which can harm the overall credibility of the media system.
· Regulation of Media Ownership: To promote media pluralism and ensure the credibility of news reporting, regulatory bodies like the National Broadcasting Commission (NBC) in Nigeria must enforce ownership limits and encourage diversity of media outlets. Ensuring that no single entity has disproportionate control over the media helps protect news credibility and promotes balanced reporting.
2.2	THEORETICAL REVIEW
The theoretical review explores relevant theories and frameworks that help explain how media ownership impacts the credibility of news reporting. Several media theories can provide insights into the relationship between media ownership structures and news credibility in Nigeria. These include theories of media ownership and control, agenda-setting theory, Framing theory, and media dependence theory.
1. Agenda-Setting Theory
The Agenda-Setting Theory, introduced by Maxwell McCombs and Donald Shaw in 1972, posits that the media do not tell people what to think, but rather what to think about. In other words, the media has the power to influence the salience of issues by highlighting certain topics while downplaying others. This is especially true in media environments where ownership structures dictate which stories are covered and which are ignored.
· Implication for News Credibility: Media owners, particularly in state-controlled or corporate-owned media, can use agenda-setting to shape the public discourse by prioritizing certain issues while minimizing others. When media outlets focus on government achievements and avoid controversial topics, their credibility as objective news sources can be undermined. In contrast, when private media outlets prioritize sensationalist stories or corporate interests, they may fail to deliver reliable, well-rounded news, which reduces public trust.
· Application in Nigeria: During election seasons, state-owned and some privately-owned media outlets in Nigeria may prioritize stories favorable to the incumbent government while ignoring critical issues, such as corruption or human rights abuses. This selective coverage diminishes the credibility of these outlets and their capacity to inform the public impartially.
2. Framing Theory
Framing Theory, developed by Erving Goffman (1974) and later expanded by others, suggests that the way media presents an issue (or "frames" it) influences how the audience perceives and interprets that issue. The media, through framing, shape the context and emotional undertone of the news, thereby influencing public opinion and perceptions.
· Implication for News Credibility: When media outlets frame stories in a particular way, they can influence how the public interprets facts. In the case of biased ownership, owners may exert pressure on editorial teams to frame stories in a way that reflects their political or economic interests. This distorts the information and reduces the credibility of the news. For example, state-run media in Nigeria may frame news in a way that glorifies the government, while downplaying criticisms or failures.
· Application in Nigeria: In Nigeria, the framing of news surrounding political events, such as elections or government policies, is highly influenced by ownership. State-controlled media may frame government actions in a positive light, even in the face of evidence to the contrary. Private media outlets with strong political affiliations may similarly frame news to support the interests of their owners.
The theoretical frameworks explored in this review provide a foundation for understanding how media ownership influences news credibility in Nigeria. The Theory of Media Ownership and Control helps explain how media owners shape the content of news, often in ways that reflect their political or business interests. Agenda-setting and framing theories emphasize the media’s role in determining which issues are covered and how they are presented, which can affect public perception and trust. Media Dependency Theory highlights the implications of media ownership on public knowledge and understanding, while Public Sphere Theory underscores the importance of independent media for democratic debate and accountability.
In Nigeria, where media ownership is often concentrated in the hands of a few powerful entities, the credibility of news is often compromised by political, corporate, and economic influences. For a media landscape to be credible, there needs to be a commitment to journalistic independence, a diverse range of ownership models, and an ethical commitment to providing accurate and balanced information to the public.Top of Form
2.3	EMPIRICALREVIEW
This section reviews existing research on media ownership and its impact on the credibility of news reporting in Nigeria. By examining previous studies, this review highlights key findings, methodologies, and conclusions that contribute to understanding how media ownership affects news reporting practices and the public’s perception of media credibility in Nigeria.
5. Media Ownership and Its Impact on News Reporting in Nigeria
Several studies have explored the relationship between media ownership and news reporting in Nigeria, highlighting how the ownership structure influences journalistic practices, editorial bias, and credibility.
· Akinfeleye (2003) explored the issue of media control and independence in Nigeria. He argued that state-owned media outlets, such as the Nigerian Television Authority (NTA) and Federal Radio Corporation of Nigeria (FRCN), often operate under the direct influence of government agendas, especially during periods of political crises. He found that state-owned media in Nigeria frequently lack editorial independence, leading to biased news reporting that serves the interests of the ruling government, rather than offering objective, reliable news.
· Bello (2014) examined private media ownership in Nigeria and found that many privately owned media outlets have strong political ties, which influence the objectivity of their reporting. Bello’s study highlighted how media owners with political affiliations or business interests sometimes use their media outlets to advance personal or corporate agendas, which compromises news credibility. For example, media outlets with ties to oil corporations may downplay environmental issues related to the oil industry to avoid conflict with their corporate partners.
· Adewale (2017) conducted a study focusing on the effects of media ownership on the editorial content of Nigerian newspapers. Adewale found that ownership had a significant effect on the news agenda and tone of reporting. For instance, he noted that newspaper outlets owned by politically influential figures tend to prioritize stories that benefit their owners’ political interests, while minimizing coverage of controversial or opposition-driven news. The study concluded that this editorial bias diminished the overall trust in the credibility of Nigerian print media.
2. State-Owned Media and Government Influence
Research has consistently shown that state-controlled media in Nigeria are subject to significant government influence. These media outlets are often used as tools of political propaganda rather than as objective news sources.
· Osuagwu (2015) explored how government control of state-run media in Nigeria undermines journalistic integrity. His study showed that government-owned media often focus on reporting favorable images of the ruling party, while sidelining or censoring critical views from opposition parties or civil society. Osuagwu argued that this practice harms the credibility of state media by presenting a biased narrative that aligns with the interests of the ruling government, rather than providing accurate, balanced news coverage.
· Ibrahim (2018) looked at the role of state-controlled media during election periods in Nigeria. The study found that government-owned outlets, such as the Nigerian Television Authority (NTA), tend to give more coverage to the achievements of the sitting government and are less likely to report on corruption scandals or human rights abuses associated with the government. Ibrahim concluded that these practices during electoral cycles erode the trust of the public in state-controlled media, leading to a perception of these outlets as partisan and unreliable.
3. Private and Corporate Media Ownership: Conflicts of Interest
Studies have also explored the challenges related to private media ownership, especially concerning the conflict of interest between media outlets’ editorial independence and the financial or political goals of their owners.
· Musa and Olaniran (2016) conducted a study on media conglomerates and their influence on news reporting in Nigeria. They found that some large media corporations with diversified business portfolios have a vested interest in maintaining positive relationships with government agencies or major corporations. This leads to self-censorship and biased reporting on issues related to those business interests. For instance, media houses owned by large conglomerates often downplay negative stories about industries they are invested in, such as the oil or telecommunications sectors. Musa and Olaniran’s study argued that this kind of corporate interference reduces the independence and credibility of news media in Nigeria.
· Odeyemi (2019) examined the impact of ownership concentration in Nigerian media on the diversity of perspectives offered in the news. Odeyemi found that the concentration of media ownership among a few powerful elites has led to a narrowing of viewpoints in mainstream Nigerian media. The dominance of a few political and corporate players in media ownership means that news coverage often reflects the interests of these owners, and alternative voices or critical perspectives are marginalized. This has led to news bias and a decline in public trust in media outlets, which affects their credibility.
6. Media Ownership, Political Economy, and News Credibility
The political economy of media is another area of study that highlights the role of media ownership in shaping news credibility. This approach emphasizes the economic and political factors that influence media production, distribution, and consumption.
· Okoro (2015) applied the political economy theory to investigate how capitalist control over media in Nigeria affects the content and credibility of news. Okoro’s study suggested that media outlets that are part of larger media conglomerates prioritize profitability over journalistic ethics, leading to the dissemination of sensationalized or biased news to attract larger audiences and more advertisers. In this context, the media’s role as an unbiased informer is compromised, as media owners prioritize financial gain over delivering credible, accurate news.
· Akinwumi (2020) analyzed the political economy of Nigerian media, noting that the influence of both political and economic elites on the media undermines the credibility of the news. He argued that when media outlets are subject to economic pressures from advertisers or political pressures from government, their ability to report objectively is compromised, leading to public skepticism about news sources. This reflects a broader concern in Nigerian journalism about the lack of independence and the potential for media capture by powerful elites.
7. Public Perception of Media Credibility
Several studies have also investigated the public perception of media credibility in Nigeria, assessing how audiences view the objectivity and trustworthiness of different types of media outlets.
· Nwachukwu and Okorie (2017) conducted a public opinion survey on media credibility in Nigeria and found that the general public often perceives state-controlled media as biased in favor of the government. Their research suggested that these outlets were seen as less credible, especially in comparison to private media that were viewed as more diverse in their coverage. However, they also found that private media outlets that were aligned with certain political parties or wealthy business elites were also seen as partisan and biased.
· Ogundele (2018) examined how the perception of media credibility changes during election periods in Nigeria. His study found that public trust in the media declines significantly when media outlets, especially those owned by political figures or government interests, are perceived to be aligned with one political party or agenda. Ogundele argued that media neutrality during elections is essential for maintaining credibility, but political and corporate ownership often leads to biased reporting, further alienating the public from the media.
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CHAPTER THREE
RESEARCH METHODOLOGY
3.1	Introduction
	This chapter concentrates on the methodological procedures to be adopted in conducting this study. It consists of research design, research method used, Population, Sampling size, Sampling techniques, instrument or data collected, validity and reliability test, data collection data analysis method.
3.2	Research Design
The method used to accomplish the objective of this research work is descriptive method which is set together integration analysis summarized and defines particular purpose of this research work. The research was designed in such a way that information obtained in the case of the study was through the use of primary and secondary data, from the primary data, interview method was employed which the respondent were asked simple questions and their responses was noted in preparing the chapter four.
3.3	Research Method
The interview method was employed as the primary tool for data collection in this qualitative study. This method was chosen to allow for in-depth engagement with respondents and to capture their perspectives in their own words. Simple and clear questions were asked during the interviews, enabling respondents to express their opinions freely and in detail.
The responses obtained from these interviews were carefully recorded and analyzed to form the basis of the discussion and findings presented in Chapter Four of this research. This method provided valuable insights into the experiences and perceptions of both Royal FM staff, ensuring a comprehensive understanding of the subject under investigation.
3.4	Population Of Thee Study 
According to Nnajehigo (2001, p. 67), the population refers to animate or inanimate things upon which a study is focused. It may include classes, libraries, towns, local government areas, states, nations, or individuals. The researcher is interested in obtaining relevant information from this population.
For this study, the target population comprises staff of Royal FM, specifically focusing on residents of Ilorin West Local Government Area. The population includes both youth and adults, as they represent a diverse group of workforce.
3.5	 Sample Size
This study adopted a purposive sampling technique, which involves selecting respondents based on specific characteristics relevant to the research objectives. The technique was deemed appropriate because the study focuses on a particular group—residents of Ilorin West who listen to Royal FM and staff members of the station.
A total sample size of 25 respondents was selected for this study. This sample comprises both on-air staff and administrative staff. The division of the sample ensures that data is collected from both the audience and the media professionals, providing a balanced perspective on the subject matter.Tairo Yamani Sampling method was therefore used to determine the sample size.  The Formula is given thus:
n = 
Where,
n=sample sizes
N=population of the study
e=tolerable error (5%)
n = 


Thus the sample size used for this study is 24.

3.6	Sampling Procedure
	The overall selected population proportion for this research work is twenty five (25). Consequently, questionnaire will be administered to the respondents respectively for each for their view and idea, so students and government workers who reside in ilorin for further responses towards achieving the research design or objective.
3.7	Research Instrumentation
For the purpose of this study, primary sources of data will be used. The instruments to be used include questionnaires and personal interview on the research work. The questionnaires will be used to test the degree respondent’s answer, while the personal interview will help to get the overall view of the respondents.
3.8	Data Collection Procedure
Data collected is going to be used to arrange and present in tables and analyzed in sample percentage format for easy comprehensive while reference response will also be tabulate during the testing of hypothesis. Questionnaire is going to be used to gather the basic facts about the researchers.
3.9	Data Analysis
	In analyzing the data collected, sample, personal analysis will be used in order to determine the influence of social media in sensitizing the public on economic and financial crimes.
	In analyzing the data collected through our questionnaire, simple percentage table and cross tabulation will be used in the course of this research and conclusion of the findings will follow. This is one of the most adopted method of data analysis employed by many researchers.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS, AND INTERPRETATION
4.1 INTRODUCTION
This chapter presents, analyzes, and interprets the qualitative data collected through oral interviews with a purposively selected sample of 25 respondents. The sample comprises journalists, editors, media analysts, and frequent listeners of Royal FM Ilorin. The goal of the interviews was to investigate how media ownership influences the credibility and objectivity of news reporting in Nigeria. Since the study adopted a qualitative method, the interview responses are thematically organized based on each research question and are analyzed with supporting comments and patterns from the data. The findings are also interpreted in line with the research objectives and theoretical framework underpinning the study, especially the political economy theory and gatekeeping theory of mass communication.
4.2 THEMATIC ANALYSIS OF INTERVIEW RESPONSES AND INTERPRETATION
4.2.1 Impact of Political and Personal Ideologies on Objectivity
Interview Question:Does political and personal ideological difference affect objective reportage among journalists?
A significant number of respondents confirmed that political and ideological orientations of journalists can and often do interfere with their ability to maintain objective reporting. Respondents noted that although journalism is founded on principles of impartiality, fairness, and neutrality, many media practitioners subtly or overtly reflect their personal views or political affiliations in the framing, selection, and tone of their news stories.
· "In most newsrooms, especially in privately owned stations, political leanings often dictate the slant of a story. Reporters sometimes have to toe the ideological line of their editors or owners." — Senior Broadcast Journalist.
· "Even though journalism ethics encourage objectivity, biases sometimes unconsciously reflect in tone and framing. It’s difficult to be totally neutral when reporting political issues." — Media Content Analyst.
These responses reveal a recurring theme: ideological subjectivity. The influence of personal or political beliefs challenges the notion of complete objectivity. This underscores the need for stronger internal checks and training within media institutions to uphold the ethical standards of journalism. It also aligns with the gatekeeping theory, which posits that individual beliefs and newsroom policies influence how news is filtered and disseminated.
4.2.2 Media Ownership and Objectivity in News Reporting
Interview Question:Does ownership of media organization influence objectivity in news reportage?
All 25 respondents expressed a unanimous view that ownership has a powerful influence on how news is reported. Whether the owner is a private entrepreneur, politician, or government body, the editorial direction of the station is typically shaped by the interests of the owner. Several journalists acknowledged that direct or indirect expectations are placed on them to avoid content that may conflict with the proprietor's interests.
· "Owners may not directly tell us what to say, but there are clear expectations we cannot cross. We know the kind of stories that are encouraged and the ones that are off-limits." — Reporter, Royal FM Ilorin.
· "Ownership determines everything – from the kinds of stories covered to the way they are framed. We are constantly aware of the interests behind the newsroom." — Media Policy Consultant.
The overwhelming consensus among respondents supports the assertion that media ownership compromises objectivity. This finding validates the political economy theory of the media, which holds that media systems are shaped by the interests of owners, advertisers, and powerful institutions. In the Nigerian context, where media proprietors often have political ambitions or affiliations, the independence of newsroom content is frequently compromised, leading to slanted or partial reporting.
4.2.3 Adherence to Journalistic Guidelines
Interview Question:Do media organizations adhere to journalistic guidelines?
This question drew mixed responses. While many acknowledged the presence and awareness of professional guidelines (e.g., accuracy, fairness, neutrality, and balance), they also admitted that real-world constraints often lead to compromises. Pressures from owners, advertisers, political actors, or the need for ratings and revenue were cited as major factors that lead journalists and editors to bend or overlook journalistic rules.
· "We know the guidelines, but reality often pushes us to the edge. Sometimes, you just have to align with what the management wants." — Veteran News Editor.
· "Sometimes, the news seems too biased to be guided by any professional code. It's clear when a station is more loyal to its owner than to the public." — Loyal Listener, Ilorin.
These responses reflect a discrepancy between the ideal and the actual practice of journalism in Nigeria. Although codes of ethics exist, enforcement remains weak, especially in privately owned stations where commercial or political interests override ethical considerations. The result is a media environment where truth and neutrality are often subordinated to profit and power.
4.2.4 Objectivity and the Credibility of Media Organizations
Interview Question:To what extent does objectivity affect the credibility and prestige of a media organization?
A large majority of the respondents affirmed that objectivity is essential to the long-term credibility, trust, and prestige of any media organization. Respondents emphasized that audiences today are more media-literate and can easily detect bias or propaganda. Once a media outlet is perceived as being partisan or unreliable, its public image suffers significantly, leading to a loss of audience and influence.
· "Once I notice a station always favors a political side, I stop trusting their news. Balanced reporting earns loyalty." — Regular Listener, Ilorin.
· "Our station’s credibility is built on how balanced and factual our reports are. Audiences are watching, and their trust matters." — Journalist, Royal FM.
Objectivity is not just a professional obligation but also a commercial asset. Credibility enhances audience retention and public respect, while perceived bias can lead to a decline in listenership, advertising revenue, and institutional relevance. This reinforces the critical link between ethical journalism and media sustainability.
4.3 SUMMARY OF FINDINGS FROM INTERVIEWS
The following findings emerged from the analysis of the interviews conducted:
1. Political and ideological biases among journalists affect objective reporting.
Journalists sometimes allow personal or political beliefs to influence their reporting, especially in sensitive political contexts.
2. Media ownership is a dominant factor influencing editorial direction.
The interests of media proprietors, particularly those with political or business stakes, directly shape news framing and coverage priorities.
3. Adherence to journalistic guidelines is inconsistent.
While codes of conduct are acknowledged, they are often circumvented due to commercial, political, or managerial pressure, revealing a gap between ethics and practice.
4. Credibility and prestige are directly linked to objectivity.
A media organization's reputation among the public depends heavily on its ability to maintain fairness and neutrality in its reporting.
5. Royal FM Ilorin reflects broader national trends.
As a case study, Royal FM displays both the strengths and weaknesses of Nigerian broadcast journalism—highlighting the tension between professional ethics and ownership interests.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY OF THE STUDY
This study was undertaken to analyze how media ownership affects the credibility and objectivity of news reporting in Nigeria, with Royal FM Ilorin as the case study. The research specifically aimed to examine whether personal and political ideologies among journalists influence objective reporting, the extent to which ownership shapes news content, the adherence to journalistic guidelines, and how objectivity impacts the credibility of a media organization.
A qualitative research design was adopted, and data were collected through in-depth interviews with a purposive sample of 25 participants, including journalists, media analysts, and regular listeners of Royal FM Ilorin. Their responses were analyzed thematically and interpreted within the framework of the political economy and gatekeeping theories of mass communication.
Political and ideological orientations significantly affect the objectivity of some journalists.
Media ownership is a critical determinant of the tone, framing, and focus of news content.
While journalistic guidelines exist, they are often inconsistently applied due to ownership pressure and commercial interests.
Objectivity is vital to building and sustaining the credibility and prestige of any media organization.
5.2 CONCLUSION
Based on the data gathered and analyzed, it is evident that media ownership plays a profound role in shaping the editorial decisions of media outlets in Nigeria. Journalists are often caught between professional ethics and the expectations or pressures of media proprietors, particularly in privately-owned stations such as Royal FM Ilorin.
Furthermore, the research confirmed that objectivity in news reporting is increasingly under threat due to political interference, economic pressures, and personal ideologies. Despite the existence of professional guidelines, their implementation is often secondary to the interests of media owners.
Most importantly, the study concludes that public trust in media is largely dependent on the perception of fairness and objectivity in reporting. Therefore, to preserve the credibility and relevance of journalism in Nigeria, media organizations must strive to insulate their editorial processes from ownership bias and ensure adherence to ethical standards.
5.3 RECOMMENDATIONS
Based on the findings and conclusion of this study, the following recommendations are made:
1. Strengthen Ethical Training and Oversight:Media organizations should invest in regular training of journalists on ethical reporting, with a focus on reinforcing the principles of objectivity, balance, and impartiality.
2. Establish Independent Editorial Boards:To reduce undue influence from media owners, stations like Royal FM should consider creating independent editorial boards responsible for content decisions.
3. Media Ownership Regulation:The Nigerian Broadcasting Commission (NBC) and other regulatory bodies should enforce stricter policies that limit excessive editorial interference by media proprietors, especially in politically sensitive content.
4. Encourage Public Media Literacy:Civil society organizations and educational institutions should promote media literacy among the public, enabling them to identify bias and demand more accountable journalism.
5. Institutionalize Internal Accountability Mechanisms:Media houses should establish ombudsman roles or internal review units to monitor and evaluate content for fairness, factual accuracy, and compliance with ethical standards.
6. Diversify Funding Sources:Stations should seek alternative, non-political funding sources to reduce reliance on owners or politically aligned sponsors, thereby enhancing editorial independence.
5.4 SUGGESTIONS FOR FURTHER STUDIES
Conducting comparative studies across multiple media organizations (both public and private).
Exploring the role of digital and online media ownership in influencing reporting standards.
Investigating audience perceptions of bias and credibility in Nigerian media on a wider scale.
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Interview Questions
1 Does political and personal ideological difference affect objective reportage among journalist?
2 Does ownership of media organization influence objectivity in news reportage?
3  Do media organizations adhere to journalistic guidelines?
4 To what extent does objectivity affect the credibility and prestige of media organization?
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