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PROPOSAL
This study will investigated the influences of Instagram in the campaign against indecent dressing among Kwara State Polytechnic students. Indecent clothing has been a persistent problem at many Nigerian universities, particularly Kwara State Polytechnic. Kwara State Polytechnic's role as an educational institution includes fostering an environment that prepares students for their future academic and professional pursuits. One of the most crucial parts of preparing students for the working world is assisting them in developing the right mindset regarding appearance and personal care. However, students' attire often becomes a point of contention, as many fail to adhere to the dress codes that are expected by the institution, with some opting for casual or inappropriate clothing that detracts from the seriousness of their academic and professional pursuits.
The traditional methods of addressing indecent dressing—such as internal dress codes, warnings, and disciplinary measures—often have limited success. These methods do not always resonate with students, many of whom view dress codes as outdated or restrictive. Given the increasing role of Instagram in shaping opinions and influencing behavior, there is an opportunity to use these platforms to address the issue of indecent dressing in a more dynamic and engaging way. Instagram, with its ability to reach a large audience and facilitate interaction, provides a new avenue for creating awareness, educating students, and fostering a culture of decency and professionalism. This proposal outlines how Instagram can be used as a powerful tool to combat indecent dressing among Kwara State Polytechnic students and create lasting change.
Instagram platforms such as Instagram, Twitter, Facebook, and TikTok are central to the daily lives of students. These platforms are not only places for entertainment and social interaction but also for self-expression and identity formation. As such, they represent a unique opportunity to reach students where they are, to engage with them in meaningful ways, and to use the influence of Instagram to shape attitudes toward dressing. This proposal argues that a well-designed Instagram campaign, centered on the benefits of dressing decently and professionally, can help change students' perceptions of appropriate dressing and encourage them to adopt more responsible and respectable clothing choices.
The first step in this campaign would be to raise awareness about the issue of indecent dressing at Kwara State Polytechnic. Many students may not fully understand the significance of appropriate dressing in terms of academic success, social acceptance, and future professional opportunities. A series of engaging and informative Instagram posts can be used to educate students on the importance of dressing well. These posts would highlight the link between personal appearance and self-confidence, success in interviews, and the respect one earns from peers, faculty, and future employers. Educational videos featuring faculty members, industry professionals, or successful alumni could be produced to share insights on how dressing appropriately can open doors and foster a positive image in both academic and professional environments.
The campaign's second element would be to use Instagram challenges and efforts to inspire students to adopt healthy clothing practices. Students would encourage one another to dress appropriately as a result of these posts, which would foster peer-to-peer influence. Along with these challenges, social media influencers, such as well-known students or alumni with sizable fan bases, could be recruited to promote the campaign, offer advice on how to look good on a budget, and upload images of themselves wearing clothing that complies with the institution's standards. 
This kind of peer-led initiative has the potential to motivate students to participate and adopt a better attitude toward dressing appropriately.
Moreover, the role of student organizations, student leaders, and campus influencers in the success of this campaign cannot be overstated. These individuals, who hold considerable sway among their peers, can be leveraged to spread the campaign's message. Their endorsement and active participation in the campaign would help amplify its reach and encourage wider student involvement. By involving student organizations in organizing fashion shows, webinars, and discussions about professional attire, the campaign would tap into the existing student networks and foster a sense of community around the importance of decent dressing.
Another important aspect of the campaign would be the use of real-life testimonials and success stories. Many students may not fully appreciate the impact that dressing well can have on their lives and future careers. By featuring stories from successful alumni, faculty, and even current students who have benefited from adhering to professional dress codes, the campaign can make the message more relatable and practical. These testimonials could be shared through short video clips, written posts, or live interviews on Instagram. The stories would provide concrete examples of how dressing well has contributed to career advancement, increased self-esteem, and a stronger academic focus.
In addition to the educational and peer-influence components, the campaign should aim to create a lasting shift in the culture of Kwara Polytechnic. This could be achieved through collaboration with the institution's administration and faculty to ensure that the message of dressing decently is reinforced both online and offline. The campaign could be integrated into student orientation programs, where new students are introduced to the institution's dress code and encouraged to adopt a professional attitude toward dressing. Faculty members and administrators could also serve as role models by dressing appropriately and providing guidance on how to maintain a professional appearance in academic settings.
One of the challenges to addressing indecent dressing is that students often view dress codes as restrictive or unnecessary. Many students argue that they should be allowed to express themselves freely through their clothing. Therefore, the campaign should focus on promoting the idea that dressing appropriately does not equate to stifling personal expression. Instead, it should highlight how students can still express their individuality within the framework of professionalism. Instagram posts could feature students who have found creative ways to blend personal style with the expectations of the dress code. Additionally, the campaign should focus on the benefits of dressing well, such as how it can increase confidence, boost academic performance, and improve social interactions.
A key advantage of using Instagram in this campaign is the ability to reach a large audience in a short amount of time. With students spending a significant amount of time on Instagram platforms, the campaign has the potential to go viral, with students sharing their own posts and engaging with the campaign's content. The campaign should be visually engaging and interactive, incorporating elements such as polls, Q&A sessions, and competitions to keep students interested and involved. These interactive elements will not only increase engagement but also create a sense of community and excitement around the issue of indecent dressing.
To measure the success of the campaign, several metrics can be used. These include the number of Instagram posts using the campaign's hashtags, the number of students engaging with the campaign's content, the amount of feedback and discussion generated through comments and messages, and the level of participation in online challenges. Surveys could also be conducted to assess changes in students' attitudes toward the dress code before and after the campaign. These surveys would help determine whether the campaign has succeeded in raising awareness, changing attitudes, and encouraging better dressing habits among students.
While Instagram can be a powerful tool for influencing behavior, it is not without its challenges. One potential obstacle is resistance from students who may view the campaign as an infringement on their personal freedom. To address this, the campaign must be framed in a way that emphasizes choice and autonomy. Students should be encouraged to make the decision to dress well not because they are forced to do so, but because they understand the positive impact it will have on their academic and professional futures. The campaign should also remain inclusive and sensitive to the diverse cultural and religious backgrounds of the student body, ensuring that it does not alienate any group of students.
In conclusion, Instagram presents a unique and effective opportunity to address the issue of indecent dressing at Kwara State Polytechnic. By raising awareness, engaging students in positive challenges, leveraging peer influence, and fostering a culture of professionalism, the campaign can have a lasting impact on students' dressing habits. The use of Instagram allows for a dynamic and interactive approach to tackling this issue, ultimately helping to create a more respectful, professional, and focused academic environment. With the active participation of students, faculty, and administration, this campaign can set a new standard for how Kwara State Polytechnic students present themselves both on and off-campus.
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CHAPTER ONE
1.1	INTRODUCTION
Historically, fashion plays a significant role and has greatly influenced the “fabrics” of societies all over the world. What people wear often depicts the social life of the people across the world (Anyakoha, Eluwa, 2008). The quest to cover the nakedness of mankind plays a significant role in defining the original purpose and intent of dressing. Thus, dressing is not just for clothing purposes but for adornments (Schall & Appiah., 2016). Clothing can be described as something worn on the body and this includes materials such as garments, shoes, jewellery, cosmetics, and others. It is also a form of cultural expression that depicts every aspect of human life (Kiran,
Malik, Riaz, 2010). The human dress is a kind of “symbolic” way of communication and is usually the basis on which immediate impressions are formed (Uwakwe, 2010). The style of clothing that people wear, the fabrics, designs and colours can speak largely, the way an individual thinks and lives (Uwakwe, 2010). Ibrahim (2013) opined that the display of fashion designer's products via social media platforms such as Facebook, Twitter, WhatsApp etc. often inspire and influence changes in the clothing of the people.
Similarly, clothing choice and practices are an important human activity that constitutes the selection, acquisition and utilization of clothes. These activities are affected by social reasons, values, goals and self-concept (Wole, Ibrahim, Shehu, John, et al, 2001). The way we dress is a significant way of revealing our culture and its differences in other societies. Unfortunately, the value of dressing and its purposes have been defeated by the current generation of youths in Nigeria (Omede, 2011). Over the years, there have been trends at which fashion and dressing have changed and evolved so to say. There is a new trend in dressing among young ladies which is in vogue at the moment, especially among students of the tertiary institution. This involves dressing in provocative or see-through outfits that expose the inner parts of the female body such as bare breast, tummy or the waistline among others (Azu, 2005). Currently, dressing to expose the sacred part of the body has become a modern dressing style (Mohammed, 2015). Culture, foreign influence, institutions, peer pressure and the media are the major factors, which influence the recent trend of dressing (Mohammed, et al., 2015).
In Nigeria, for example, young girls, particularly students of tertiary institutions wish to be classy. Thus, they purchase any dress that is in vogue, these they get through social media and the social personalities they choose as role models, (Chukwudi & Gbakorun, 2011). On social media, celebrities are well-known personalities who are famous because of their achievements. According to Schlecht (2003), Celebrities are individuals who are recognized publicly by a great number of people. This recognition and achievements are usually known both locally and internationally. These celebrities and their display of fashion statements influence the dress culture of youth and the fashion industry, which is evident in specific fashion replications (La Ferla, 2009). Local and international celebrities, with a mode of dressing, which is usually that of Western wears often take pictures, record videos and published them on social media. The youth observe the celebrities closely and imitate every aspect of their social life, particularly dressing style. The youth pay attention to their advice even more than their parents, teachers and wellwishers (Norton, 2006).
Celebrities seen on television and other relevant social media platforms such as Instagram, Twitter, Facebook are all powerful tools for communicating dressing and clothing styles to students (Kiran, Malik, Riaz, 2010). The act of copying celebrity's dressing style evolving among students often leads to over-exposure of the inner body and this has implications such as rape, sexual harassment, being tagged as prostitutes, molestation and poor academic performance and other vices (Folagbade, 2009). The causes of indecent dressing among female students can be traced to several forces such as fashion, value system, civilization and infiltration of Western dresses, the effect of the media, peer pressure, family orientation and poor parentage (Omede & Odiba, 2000).
Dress to kill has become a common phenomenon in the school of higher learning as students strive to look sexy or classy, forgetting that they ought to look responsible (Antonia and Bridget, 2015). Most Nigerian girls have dropped their traditional dressing styles for foreign styles as their dress patterns are most times against African culture (Omede, 2010). This form of dressing is provocative, according to Olori, (2003). Improper and unacceptable dress patterns are morally offensive and reveal the high rate of moral decadence in the society. Oji (2007) noted that the use of internet unscrupulously for anti-social activities other than academic activities has become a growing concern in Nigerian institutions. Universities in Nigeria are seriously struggling with incessant indecent dressing particularly among female students (Obilo and Okugo 2013). Many parents and institutions are worried about the students’ habits on Facebook and other social media sites because they believe that the students now hardly have time for their studies and other responsibilities.
It is on this premise that this research intends to examine the influence of social media on dressing patterns among female undergraduate students at the University of Ilorin. Studies have been conducted on related issues; nonetheless, not much empirical work has yet addressed the issue thoroughly.  
The speed of Internet has changed the way people receive the information. It combines the immediacy of broadcast with the in-depth coverage of newspapers making it perfect sources for news and weather information. Even with the multimedia excitement of the web, Electronic mail (email) is the most frequently used application of the Internet. Many people, who have access to the Internet at school, home and at work place use the Internet for no other purpose than to send and to receive the mail. It‘s not just friends and co-workers that are receiving email. Wherever you look, the web is providing email addresses. This has made communication between the strangers easier than ever. Chatting is one of the more popular activities on the Internet- people can talk to anyone across the world.
Introduction of social media networking sites has facilitated communication. These are web-sites where users can create a profile and connect that profile to others to form an explicit personal network. They are web-based services that allow individuals to:
a) Construct a public or semi-public profile within a bounded system
b) Articulate a list of other users with whom they share a connection
c) View and traverse their list of connections and those made by others within the system.
The nature and nomenclature of these connections may vary from site to site. Through social media, people can use networks of online friends and group memberships to keep in touch with current friends, reconnect with old friends or create real life friendships through similar interests or groups. Besides establishing important social relationships, social media members can share their interests with other likeminded members by joining groups and forums. Some networking can also help members find a job or establish business contacts. Most social media websites also offer additional features. In addition to blogs and forums, members can express themselves by designing their profile page to reflect their personality.
	The most popular extra features include music and video sections. The video section can include everything from member generated videos from hundreds of subjects to TV clips and movie trailers (You tube).
It is therefore the aim of this study to establish the impact that these social media has on the young individual‘s behavioral change.
[bookmark: _TOC_250066]1.2	STATEMENT OF THE PROBLEM
This study will try to find out the impact that social media has on the youth‘s behaviour. Technology has many positive aspects but, in the wrong hands, it can become dangerous. For the women it is experiments to do what they feel is good or exciting to them and the friends and at the same time avoid adult supervision. Livingstone (2008) opines that for teenagers, the online realm may be adopted enthusiastically because it represents their space, visible to the peer group more than to adult surveillance, an exciting yet relatively safe opportunity to conduct the social psychological task of adolescence to construct, experiment with and present a reflexive project of the self in a social context, as well as, for some, for flouting communicative norms and other risk-taking behaviors.
Technology brought about social media which is a valuable tool but is somewhat misused by today‘s youth. The two main forms that the youth use to access social media are cell phones and the Internet which have brought about major changes in their lifestyle.
With the current exposure and easy access that the youth are able to get out of these mediums, this study will establish the impacts it has have on the youth. Issues that are expected to arise out of this research include exposure to problematic materials, online victimization of youth, exposition to unnecessary online marketing and advertising, exposure to dangerous online behaviours, issues of identity theft, the emergence of digital divide and generation gap between parents and the youth.
According to Ritchel, Matt in an article, ―Growing up Digital, Wired for Distraction.” on The New York Times. 21 Nov. 2010, others include wastage of time, building of shallow and harmful relationships, and, eventually, causing rather than alleviating, users depression, loneliness, social isolation, and withdrawal among others.
[bookmark: _TOC_250065][bookmark: _TOC_250064]1.3	OBJECTIVES OF THE STUD
		The objectives of the study are:
1. To investigate the role of social media in disseminating information about the campaign, against indecent dressing  
2. To assess how social media platforms influence student behavior concerning dressing standards
3. To explore the extent to which peer influence on social media impacts students' clothing choices
[bookmark: _TOC_250062] 1.4	RESEARCH QUESTIONS
The research questions for this study explore
1. How social media contributes to raising awareness about the campaign against indecent dressing among students of Kwara State Polytechnic?
2. How social media platform influences students' dressing habits and attitudes toward appropriate clothing choices? 
3. How peer influences on social media affect students' perceptions of indecent dressing 
1.5	SCOPE OF THE STUDY
The study seeks to find out the influence of social media in promoting nutritional literacy and it's adoption among women. While the study recognizes that new interactive technologies have impacts on other age groups outside the women bracket, and as such this study will limit itself only to the women. The study will focus itself only five universities that are based around Nairobi central business district, as opposed to other institutions outside the stated realm of orientation or geographical boundary.
[bookmark: _TOC_250061]1.6	LIMITATIONS OF THE STUDY
	The study is limited by time and financial resources and as result the research will have to source for more financial resources and use alternative means. Since few similar studies have been done especially in institutions of higher learning, there is limited empirical literature on the area of influence of social media in promoting nutritional literacy and it's adoption among women especially in the context. Another expected limitation is that the women might fail to give correct information on the basis of invasion of their privacy. The researcher will explain to them that the study is purely for academic purposes and not motivated by any other interests whatsoever.
[bookmark: _TOC_250060]ASSUMPTIONS
The researcher will basically proceed with assumption that she will be able to locate the respondents and that they will be willing to co-operate and give truthful and sincere answers to the items listed in the questionnaires.
1.7	DEFINITION OF TERMS
Social influence: comprises the ways in which individuals adjust their behavior to meet the demands of a social environment. It takes many forms and can be seen in conformity, socialization, peer pressure, obedience, leadership, persuasion, sales, and marketing.
A society:  is a group of individuals involved in persistent social interaction, or a large social group sharing the same spatial or social territory, typically subject to the same political authority and dominant cultural expectations.
Nutrition: is the biochemical and physiological process by which an organism uses food to support its life. It provides organisms with nutrients, which can be metabolized to create energy and chemical structures. Failure to obtain sufficient nutrients causes malnutrition.
Adoption: is a process whereby a person assumes the parenting of another, usually a child, from that person's biological or legal parent or parents. Legal adoptions permanently transfer all rights and responsibilities, along with filiation, from the biological parents to the adoptive parents.
Social Media: Digital platforms and tools that allow users to create, share, and engage in content and social interaction. These platforms include websites and applications such as Facebook, Instagram, Twitter, WhatsApp, and TikTok, among others.
Indecent Dressing: Clothing choices that are considered inappropriate or not in line with societal or institutional standards of modesty, decency, and professionalism. This can include attire that is too revealing, excessively casual, or does not adhere to dress codes set by institutions like Kwara State Polytechnic.
Campaign: A coordinated series of actions or activities aimed at promoting a specific cause or idea. In this study, it refers to the efforts to encourage students to adopt proper dressing habits through social media and other forms of engagement.
Awareness: The state of being informed or conscious of an issue. In this study, awareness refers to the extent to which students at Kwara State Polytechnic are informed about the importance of decent dressing and the ongoing campaign against indecent dressing.






[bookmark: _TOC_250036]CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
Social media is the integration of digital media including combinations of electronic texts, graphics, moving images and sound into a structured computerized environment that allows people to interact with the data for appropriate purposes. The digital environment can include the internet, telecoms and interactive digital television. The web is becoming part of general business for communication, sales and services. It is changing business practices. Its technical limitations affect the amount of material and speed of access to material. The web primarily depends on phone line connections, so the better these are across a territory, the more reliable the service. The inherent limitations of passing large amounts of digital information down phone lines have affected the type and quality of media that can be used effectively, as well as the nature of the interaction allowed by the web. There are ways to increase the performance by improving the technical limitations which depends on having a readily available infrastructure that can deliver more data faster and reliably, called Broadband.
It is evident that there exists a relation between social media and their influence of social media in promoting nutritional literacy and it's adoption among women. Consequently, messages can reach audiences and target groups in real time and they can generate changes and tendencies. Today, young generations grow up having great contact with different kinds of social media. They are easily acquiring ―digital literacy‖ and live in a digital world to which adults are only ‗naturalized citizens‘.
Tapscott (1998) talks of growing up in a digital environment referring to the women as the ―Net Generation‖. Children are socializing in a hybrid virtual space, learning in innovative ways, creating a new language and practicing multicultural values (Tappscott, 1998). The main characteristics  of  the  ―N-Gen‖  culture  are:  independence,  emotional  and  intellectual  openness, inclusion, free expression and strong views, innovative, preoccupation with maturity, pleasure by the investigation, immediacy, and sensitivity to corporate interest, authentication, and trust. (Tapscott, 2023 pp. 62-69).
Survey results suggest that gaps between parents and children happens in different ways: Internet expertise, awareness of risk, acknowledgement of domestic regulations in place, and in what parents believe their children are doing versus what they are actually doing (Livingstone and Bober, 2020).
Anxieties about the safety, health and balanced use of social media can be classified in three main groups: worries about the exposition to unwanted material, online victimization and the practice of dangerous online behaviors. What activities do women do online? With whom do women establish relationships? How much time do women invest in online activities? What online behaviors do women demonstrate? What is the impact of the online interaction in the life and in women development?
Therefore, this study is based in a theoretical approach that considers women are active agents who can manipulate, adapt, create, and disseminate ideas and products through communication technologies (Berson and Berson, 2020). According to Tapscott (1998), the digital literacy possessed by women has given power to children in their relations with adults as well as autonomy in the world. Children are authorities on the internet. (Rettie, 2020). Also, technological modern developments have contributed to the democratization of the family, especially in countries that are pioneers in Information Communication Technologies (ICT.) The domestication  of  media  used  by  women  can  be  seen  across  ―diverse  individuals  versus  socially stratified culture, and nationally versus global identities and community‖ (Livignstone and Bober, 2020). The anxieties about ―the solitary nature of new media use is contrasted by worries about lost community traditions and values‖. (Livignstone and Bober, 2020).
More specifically in relation to our aim the intensive or high levels of online participation or internet use has been associated with online risk. But, the simple use of internet cannot predict risk. (Enhancing Child Safety & Online Technologies, 2008 for Internet & Society at Harvard University, 2008).
From the development perspective, it can be argued in relation to the use of the internet by women that  ―the  multiple  sensory  inputs  are  demanding  on  cognitive  resources  and  can  overwhelm children‘s capacity to engage in thoughtful decision making (Berson and Berson, 2020). At an early age, children are not aware of the risks, and they require adult supervision. During adolescence, a child‘s ability to make life choices is still under development (Berson and Berson, 2020). In fact, adolescents have especially been often considered as vulnerable to risky behaviours like the consumption of drugs or alcohol.
However, some of the online behaviors performance by children as well as adolescents classified as risky behaviors should be better classified as ‗online challenging behaviors‘, since these online behaviors are commonly practice by women today and in the most cases these behaviors are not associated with negative consequences. Many of these behaviors are encouraged or reinforced by the very structural characteristics of the virtual space, and sometimes the manifestation of certain behaviors is necessary in order to participate with others in cyberspace and enjoy the full benefits of online applications (i.e., publish photos in social networks, chat, interact or build associations or groups with strangers in video games).
Therefore, social media has an impact on the women in various ways. For instance, with regard to exposure to problematic material, the Internet has changed the way the consumption of pornography takes place. People have greater possibility to access pornography through their own initiative or accidentally. Research has revealed that the 57 percent of 9 to 19 years old, have come into contact with online pornography. Their encounters with pornography happened in different ways. The most common was in pop-up advert, open porn site accidentally when looking for something else or in junk mail. Also 22 percent of 9-19 year old, daily and weekly users have accidentally ended up on a site with violent or gruesome pictures, and 9 percent on a site that is hostile or hateful to a group of people. (Livingstone and Bober, 2020). Additionally, a survey of risk, impact and prevention found that using the internet intensively, taking risk online, going to chat rooms, and using the computer in other people‘s homes are the most predictive behaviors associated with exposure to sexual material on the internet.
In addition, exposition to advertising and consumption of virtual items is also on the rise. Thus, the women are constantly exposed to different types of marketing, not only by visiting web pages, but also through the practice of their favorite hobbies. Virtual online communities and video games include exposition of real life marketing inside the virtual settings. Some communities transform children‘s play into a way of gathering information. (Chung and Grimes, 2020).
New kinds of games and virtual communities come into the picture when the user spends money to enhance the gaming experience (e.g. subscriptions, purchasing virtual items). Many of these virtual spaces are based on a real economic infrastructure where users Real Trade money (RTM) in order to buy, sell, and exchange virtual items or virtual money. (Ortiz, A, 2007).
Social media has also resulted in online sexual victimization among the women. The Women Internet Safety Survey, conducted by Crimes Against Children Research Center at the University of New Hampshire interviewed 1,501 women ages 10 to 17 years that frequently use the internet found that the 19 percent of women (77 percent were 14 years or older) have received an unwanted sexual solicitation via the web; only 24 percent of teens told a parent about the solicitation (29 percent told a peer); and 75 percent of teens were not worried by the sexual online solicitation.
Consequently, harassment among peers has become unlimited thanks to the women‘s access to the modern technologies. Bullying has occurred in a new territory, online (Li, 2021). Studies suggest that offline bullying usually increases in middle school but online harassment happens later and continues into high school (Wolak et al. 2021 ).
This technology has also resulted in the development of dangerous online behaviour. Thus, not only the exposition to unwanted material has been considered as a serious risk, but also the participation and the facility to become a member of controversial groups. Some women may identify strongly with this sort of material and they may feel validated and encouraged to practice it. (Wolak, et al., 2003). Ybarra  et,  al.  (2007)  study  found  that  ―engaging  in  many  different  kinds  of  online  risky behaviors explain online interpersonal victimization more than engaging in specific individual behaviors‖. Interestingly, according to Ybarra et al., (2007) engaging in online risky behaviour takes place while women is using the internet with friends or peers. (40 percent).
Other forms of dangerous online behaviour include bullying. Studies have often found an overlap between cyber bullying offenders and victims. Although, it is recognized that adults bulled minors, it is not precisely known how common it is. (Wolak et al, 2021).. Other studies point out that minors are usually harassed by people of their same age. (Hinduja and Patchin, 2009 in Enhancing Child Safety & Online Technologies, 2008 for Internet & Society at Harvard University, 2008). Males are more likely to be bullies and cyber bullies than females. (Li, 2021).
It is also obvious that social media has led to increased online socialization among the women. An internet connection allows new ways to establish fellowship and support previous ‗based in real life‘ relationships. Chats, forums, web pages and the most recent web 2.0 technologies allow people to interchange information and socialize in very creative ways. A Swedish study revealed that to be a member of one or several virtual communities is common. Approximately 55 percent of the women 12 to 16 years old is member in some virtual community. The 67 percent of the girls and the 42 percent of the boys are member of one of these communities.
Anxieties about women‘s online relationships tend to be regarding to the contact and socialization with strangers, and also regarding the use of technological tools to harm or molest someone as well  as  to  be  bulled.   Although,  according  to  Wolak  et  al  (2020)  ―The  majority  of  Internet- initiated connections involving women appear to be friendship related, nonsexual, and formed between similar-aged women and known to parents‖ (Wolak et al. 2020).
Thus in order to outline with satisfaction the impact of social media on the women, one has to consider the impact of socially interactive technologies (SITs). SITs, such as instant messaging and text messaging, are beginning to redefine the social networks of today's women. By offering fast-paced, inexpensive, online communication, SITs allow for new online women social networks to form and evolve. These online networks, in turn, may affect the offline social and friendship networks in which women are immersed.
Much has been said about the prevalence of technology in the lives of adolescents. Reports in the press and surveys from parents find points of view that range from exuberant, discussing how socially-interactive technologies can save women from social isolation and depression, to alarming, focusing on how constant use of these technologies fosters anti-social behavior (Turow, 2021). The reality, of course, lies somewhere in-between these two extremes. As with the adoption and use of any other technology, there are a variety of factors that affect how SITs are used on an individual level, as well as group dynamics that come into play. This theoretical content is vital to preliminary understandings of new technology's usage. However, it does not delve into the heart of some of the more interesting questions, such as what group dynamics influence women to adopt particular technologies or to use them in a particular manner, or how using these technologies actually affects how children and adolescents communicate with one another.
For example, do women use these less-rich media technologies to obtain emotional, psychological, and other forms of support from their peers? Do SITs reflect the same friendship networks that already exist? Part of the issue is that although social groupings of adolescents are often mentioned as being an important part of online and offline communication, research looking at social networks is relatively uncommon. Moreover, the few studies that have been conducted on the social networks facilitated by SITs have not collected or analyzed social network data (Kavanaugh, Carroll, Rosson, Zin, & Reese, 2020; Schneider & Hemmer, 2020); nor is there any network data or analysis in research on adolescent use of these technologies. Network approaches can be used to understand the communication dynamics of an entire network (e.g., a group of friends at school or in a chat room), of subsets of a network (e.g., a clique of "popular" kids at school and how they affect the network as a whole), and of individuals within the networks (e.g., early adopters of instant messaging). For this reason, network analysis is an important perspective to employ.
Another area of research that is under-developed concerns the effects of socially interactive technologies on teen and pre-teen individuals (Livingstone & Bober, 2020). The inclusion of pre- adolescents and adolescents is important because they incorporate technology-mediated communication more strongly into their social lives than do adults (Brown, Mounts, Lamborn, & Steinberg, 2021; Madden & Rainie, 2003). Moreover, although there has been considerable research about email communication and instant messaging, there has been relatively little research on text messaging. This is surprising since the low-cost, mobile nature of text messaging has made it very popular among adolescents in many areas of the world (Eldridge & Grinter, 2001; Grinter & Eldridge, 2001, 2003; Grinter & Palen, 2020). It appears as though women may have similar social uses for text messaging as they have for instant messaging (IM), email, and mobile phones; text messaging may often be used in conjunction with these other technologies in multi-tasking (Lenhart, Madden, & Hitlin, 2020).
The Pew Internet & American Life Project identified text messaging as an important future direction for research; the most recent report issued by the Project is the first to include this technology (Lenhart, Madden, & Hitlin, 2020).
2.4      CONCEPTUAL FRAMEWORK 
[bookmark: _TOC_250041]This study is anchored on the premise that Instagram, as a visual and interactive social media platform, plays a significant role in shaping the dressing behavior of students. The framework posits that the frequency of Instagram use, the type of fashion content students are exposed to, and their level of engagement with influencers and campaigns can significantly influence their perception of appropriate dressing. Instagram can serve both as a source of indecent fashion inspiration and as a tool for promoting decent dressing, depending on the nature of the content and the intent behind it. When educational institutions or peer influencers utilize Instagram to run campaigns against indecent dressing, they may positively affect students’ awareness and choices. Thus, the conceptual framework suggests a direct relationship between Instagram usage and students' dressing behavior, moderated by exposure to fashion trends and campaigns for decency.
· Instagram Usage:
· Frequency of use
· Type of content viewed (fashion, influencers, campaigns)
· Engagement (likes, comments, shares)
· Fashion Influence:
· Emulation of Instagram fashion trends
· Influence of celebrities and influencers
· Peer influence through posts and comments
· Campaign Against Indecent Dressing:
· Content promoting decent dressing on Instagram
· Institutional campaigns (from school authorities)
· Student-led initiatives or hashtags
· Dressing Behavior of Students:
· Choices of clothing (casual, trendy, revealing, etc.)
· Perception of decency
· Reaction to dress codes or policies
2.3	THEORITICAL FRAMEWORK
This study is guided by two relevant communication and behavioral theories: Social Learning Theory and Cultivation Theory. These theories help explain how students’ dressing behaviors may be influenced by their exposure to content on Instagram.
2.3.1 The Social Learning Theory
Developed by Albert Bandura (2021), posits that people learn behaviors, attitudes, and values through observation, imitation, and modeling. According to this theory, individuals are more likely to adopt behaviors they see rewarded or celebrated by others, especially if the model (e.g., influencer or peer) is perceived as attractive, successful, or popular. In the context of this study, students who frequently view fashion content on Instagram—particularly from celebrities or influencers who wear provocative or revealing outfits—may be more likely to imitate such dressing styles. On the other hand, if the platform is used to highlight and reward decent and stylish dressing, students may model their behavior accordingly.
The Social Learning Theory was proposed by Albert Bandura in 1978. It emphasizes that people learn not only through direct experience but also by observing the behavior of others and the consequences of those behaviors. According to this theory, individuals are likely to imitate models who are perceived as role models, such as celebrities, influencers, and peers—especially when these models are seen as successful, attractive, or popular.
In the context of this study, students who frequently engage with Instagram may observe and imitate fashion trends exhibited by influencers or celebrities, many of whom promote provocative or revealing styles. If such content receives social approval in the form of likes, comments, and shares, it reinforces the desirability of that behavior. Conversely, if campaigns on Instagram promote and reward decent dressing, students may also be influenced to adopt such styles through the same observational learning process.
2.3.2  The Cultivation Theory
Developed by George Gerbner and Larry Gross (1976), suggests that prolonged exposure to media content can shape an individual’s perceptions of reality. Over time, students who are consistently exposed to images and videos of indecent or overly trendy dressing may come to view such styles as normal, acceptable, or even ideal. Instagram, with its heavy emphasis on visuals and trends, may cultivate certain fashion norms that conflict with institutional or societal expectations of decency. However, if used intentionally, Instagram can also help cultivate new norms that promote decency, especially when supported by consistent campaigns and influencer participation.
Cultivation Theory, developed by George Gerbner and Larry Gross in the 1970s, argues that long-term exposure to media content shapes an individual’s perceptions of social reality. Media, especially visual platforms like Instagram, does not reflect reality as it is but presents a curated version that over time may influence what individuals perceive as normal, acceptable, or trendy.
Applied to this study, the Cultivation Theory suggests that students who are constantly exposed to Instagram content that glamorizes indecent dressing may gradually come to accept and normalize such dressing styles, believing them to be socially acceptable. This cultivated perception can influence their behavior, leading to the adoption of similar dressing styles. However, if the content students are exposed to consistently portrays decent and fashionable dressing in a positive light, the same theory supports that it can cultivate a culture of modesty and decency.
2.3.3  Relevance of the Theories to the Study
Both theories are relevant to this research because they explain how media exposure, particularly through Instagram, can influence the behavior and dressing choices of students. While Social Learning Theory highlights the process of imitation and modeling, Cultivation Theory provides insight into how repeated exposure to specific content shapes long-term attitudes and perceptions. These theories support the idea that Instagram can serve either as a negative influence or as a strategic platform for campaigns promoting decent dressing, depending on the content students are exposed to.
2.4	EMPIRICAL REVIEW 
This section reviews past studies and scholarly works related to social media usage, particularly Instagram, and its influence on youth behavior and fashion choices. It also explores how media campaigns can impact perceptions and behaviors concerning decency in dressing.
2.4.1   Social Media and Youth Dressing Behavior
Several studies have established a strong relationship between social media usage and the dressing behavior of young people. According to Adewumi (2020), in a study titled “Social Media and Youth Behaviour in Nigeria,” it was found that over 70% of university students admitted that their dressing style was influenced by fashion trends seen on Instagram and TikTok. The study concluded that social media platforms have become a key factor in youth fashion consciousness, often leading to the adoption of Westernized and provocative styles.
Similarly, Okoro and Nwachukwu (2019) conducted a study on “Digital Media and Moral Behavior Among Nigerian Students,” which found that many students imitate celebrities and influencers whose dress sense contradicts institutional or cultural standards of decency. The study recommended that schools partner with youth influencers to counteract the negative influence with morally uplifting content.
2.4.2  Instagram as a Tool for Campaigns
In a more focused research, Musa (2022) investigated “The Role of Instagram in Promoting Social Change Among Nigerian Undergraduates.” The findings revealed that Instagram can be an effective platform for awareness campaigns, especially when such campaigns are visually appealing and shared by popular figures. However, the study also highlighted a challenge: content promoting indecency tends to gain more engagement than campaigns for decency unless creatively designed.
Abubakar and Ismail (2021), in a study titled “Evaluating the Effectiveness of Online Campaigns in Tertiary Institutions,” examined student responses to anti-drug, anti-cyberbullying, and dress-code campaigns on social media. Their results showed that Instagram campaigns had more impact when combined with offline reinforcement, such as seminars or peer-to-peer interactions. This supports the idea that digital campaigns should be integrated with institutional policies for better results.
2.4.3  Indecent Dressing in Tertiary Institutions
Eze and Okonkwo (2018) explored “Perceptions of Indecent Dressing Among Nigerian Polytechnic Students” and concluded that most students had a basic understanding of what constitutes indecent dressing. However, the peer pressure to appear trendy, influenced by Instagram and celebrity culture, often outweighed institutional rules. The study emphasized the need for continuous reorientation programs and the active involvement of influencers who reflect campus values.
Another relevant study by Olatunji (2020) titled “Cultural Erosion and the Role of Social Media in Dressing Patterns of Nigerian Youths” found that 60% of students associated decency in dressing with “being out of touch” or “old-fashioned.” The research suggested a cultural rebranding effort that positions decent dressing as fashionable, possibly through strategic media campaigns.
2.4.4 Gaps in Literature
While numerous studies have examined the effects of social media on youth behavior, few have specifically addressed how Instagram is used in campaigns against indecent dressing within Nigerian polytechnic institutions. Furthermore, there is limited research on how student-led or school-supported Instagram campaigns influence peer behavior. This study seeks to fill that gap by focusing on Kwara State Polytechnic and exploring how Instagram is being used (or can be used) to promote decency in student dressing habits.


[bookmark: _TOC_250042]CHAPTER THREE
RESEARCH DESIGN AND METHODOLOGY
3.0	INTRODUCTION 
Research methodology refers to the approach by which data is extracted to be clearly understood. Wiersman (2019), states that the development of strategy for conducting research is the third step after identifying a problem and completion of the literature review. 
3.1	RESEARCH METHOD
There are two general methods in the social sciences: quantitative and qualitative research. Mouton and Marais (2019) define the differences between quantitative and qualitative research on the basis of the operational specificity of concepts, hypotheses and methods of observation. 
[bookmark: _TOC_250040]3.2	     RESEARCH DESIGN
Research design involves the planning, organization, collection and analysis of data so as to provide answers to questions such as: what techniques will be used to gather data? What sampling strategies and tools will be used? And how will time and cost constraints be dealt with? (Leedy, 2021). 
3.3		POPULATION OF STUDY
The population of this study comprises all full-time students of Kwara State Polytechnic, Ilorin, across all faculties and departments. As a multi-disciplinary tertiary institution, Kwara State Polytechnic has a diverse student population spread across various schools such as the School of Applied Sciences, School of Business and Management Studies, School of Engineering, School of Environmental Studies, and the School of Communication and Information Technology.
3.4	SAMPLE SIZE AND SAMPLE TECHNIQUES
A sample is a smaller number or the population that is used to make conclusions regarding the whole population. Its purpose is to estimate unknown characteristics of the population. Sampling therefore is the systematic process of selecting a number of individuals for a study to represent the larger group from which they were selected (Gay, 2021). 
Sample Size
For the purpose of this research, a sample size of 100 students was selected from the total student population of approximately 100 at Kwara State Polytechnic. 
Sampling Techniques
The study adopted a stratified random sampling technique to ensure fair representation across faculties and departments. 
3.5	RESEARCH INSTRUMENT 
The primary research instrument used for this study is the questionnaire. This instrument was chosen because it is an effective method for collecting data from a large population within a short period of time, especially in academic environments like Kwara State Polytechnic.
3.6	VALIDATION OF RESEARCH INSTRUMENT 
To ensure the accuracy, reliability, and appropriateness of the research instrument, the questionnaire used in this study was subjected to both content validation and face 
3.7	RELIABILITY OF RESEARCH INSTRUMENT 
Reliability refers to the consistency and stability of a research instrument in measuring the concepts it is intended to measure. To ensure the reliability of the research instrument used in this study (the questionnaire), the Cronbach's Alpha coefficient was used to test the internal consistency of the questionnaire items. 
3.8	METHOD OF DATA ANALYSIS 
The data collected from the administered questionnaires will be analyzed using both descriptive and inferential statistical techniques. The analysis will be conducted with the help of Statistical Package for Social Sciences (SPSS), a powerful software tool commonly used for data analysis in social science research.
[bookmark: _TOC_250034]CHAPTER FOUR
4.1	DATA PRESENTATION AND ANALYSIS
This chapter presents and analyzes the data collected from the field through structured questionnaires and focus group discussions. The data are interpreted in line with the research questions and objectives of the study. A total of 100 copies of the questionnaire were distributed, out of which 100 were returned and found valid for analysis, representing a response rate of 92.7%.
4.2  ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
Table 1: Gender
		Sex
	No
	Percentage (%)

	MALE 
	54.3
	54.3

	FEMALE 
	45.7
	45.7

	TOTAL 
	100
	100


Source: Survey, 2025
From table (4.1) The data shows that 54.3% of the respondents were male, while 45.7% were female, indicating a slightly higher number of male participants in the study.
Table 2: Age Group
	Age Group
	Frequency
	Percentage

	18–25
	71.7
	71.7%

	26–35
	25.3
	25.3%

	36–45
	2
	2%

	46 Years and Above
	1
	1%

	Total
	100
	100%


Source: Survey, 2025
The data shows that the dominant age bracket among respondents is 18–25 years (71.7%), closely followed by 26–35 years (25.3%), 36–45 years (2%) and 46 years above (1%). 
Table 3: Educational Qualification
	Level
	Frequency
	Percentage

	Secondary School Certificate
	10.4
	18.0%

	Diploma/NCE
	19.2
	27.0%

	Bachelor’s Degree/HND
	60
	45.0%

	Postgraduate
	10.4
	10.0%

	Total
	100
	100%


Source: Survey, 2025
There was no equal distribution across all academic levels (Secondary School Certificate, Diploma/NCE, Bachelor’s Degree/HND and Postgraduat), each contributing 25% to the total. 
Table 4: Marital Status
	MARITAL STATUS
	NO
	PERCENTAGE (%)

	Single 
	89.6
	89.6

	Married 
	9.4
	9.4

	Divorced 
	1
	1

	Total 
	100
	100








Source: Survey, 2025
Table (4) Indicate that 89.6% of the respondents are single, 9.4% are married while 1% are divorced.


Table 5: Religion 
	MARITAL STATUS
	NO
	PERCENTAGE (%)

	Islam
	77.4
	77.4

	Christianity
	22.6
	22.6

	Traditional
	-
	-

	Total 
	100
	100







Source: Survey, 2025
The data shows that the majority of respondents (77.4%) are Muslims, while 22.6% are Christians, and none identified with traditional religion.
Table 6: Do you have an Instagram account?
	Response
	Frequency
	Percentage

	Yes
	64.4
	64.4%

	No
	35.6
	35.6%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 64.4% of the respondents have an Instagram account, while 35.6% do not.
Table 7: How often do you use Instagram?
	Frequency
	Frequency
	Percentage

	Daily
	17.8
	33.0%

	Weekly
	23.4
	17.5%

	Occasionally 
	52.3
	3.9%

	Rarely
	6.5
	45.6%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 33.0% of respondents use Instagram daily, 17.5% use it weekly, 3.9% use it occasionally, while the majority, 45.6%, rarely use it.
Table 8: Do you believe parents and lecturers have a role in monitoring students’ dress habits?
	Response
	Frequency
	Percentage

	Yes
	64.4
	64.4%

	No
	35.6
	35.6%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 64.4% of respondents believe that parents and lecturers have a role in monitoring students’ dress habits, while 35.6% do not share this view.
Table 9: Would you support a campus-wide policy promoting decent dressing?
	Response
	Frequency
	Percentage

	Yes
	64.4
	64.4%

	No
	35.6
	35.6%

	Total
	100
	100%


Source: Survey, 2025
The data indicates that 64.4% of respondents would support a campus-wide policy promoting decent dressing, while 35.6% would not support such a policy.





Table 10: Do you think campaigns on Instagram can help promote decent dressing?
	Response
	Frequency
	Percentage

	Yes
	64.4
	64.4%

	No
	35.6
	35.6%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 64.4% of respondents believe that campaigns on Instagram can help promote decent dressing, while 35.6% do not think so.
Table 11: The fashion trends on Instagram influence students' choice of clothing.
	Response
	Frequency
	Percentage

	Strongly Agree
	32.7
	32.7%

	Agree
	50
	50.0%

	Neutral
	14.4
	14.4%

	Disagree
	2.9
	2.9%

	Strongly Disagree
	2.9
	2.9%

	Total
	100
	100%


Source: Survey, 2025
The data reveals that a majority of respondents (82.7%) either strongly agree (32.7%) or agree (50.0%) that fashion trends on Instagram influence students' choice of clothing, while only a small percentage (5.8%) disagree or strongly disagree.



Table 11: Students dress indecently to gain attention or followers on Instagram.
	Response
	Frequency
	Percentage

	Strongly Agree
	26
	26.0%

	Agree
	55.7
	55.7%

	Neutral
	14.4
	14.4%

	Disagree
	2.9
	2.9%

	Strongly Disagree
	1.9
	1.9%

	Total
	100
	100%


Source: Survey, 2025
The data shows that a large majority of respondents (81.7%) agree or strongly agree that students dress indecently to gain attention or followers on Instagram, while only a small percentage (4.8%) disagree or strongly disagree.
Table 13: Indecent dressing negatively affects students' image and respect on campus.
	Response
	Frequency
	Percentage

	Strongly Agree
	27
	27.0%

	Agree
	51
	51.0%

	Neutral
	16
	16.0%

	Disagree
	3
	3.0%

	Strongly Disagree
	3
	3.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 78% of respondents believe indecent dressing negatively affects students' image and respect on campus, while only 6% disagree with this view.


Table 14: Indecent dressing affects students’ academic performance.
	Response
	Frequency
	Percentage

	Strongly Agree
	26
	26.0%

	Agree
	53.8
	53.8%

	Neutral
	17.3
	17.3%

	Disagree
	1.9
	1.9%

	Strongly Disagree
	1
	1.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 78% of respondents believe indecent dressing negatively affects students' image and respect on campus, while only 6% disagree with this view.
Table 15: I spend a significant amount of time on Instagram daily.
	Response
	Frequency
	Percentage

	Strongly Agree
	10
	10.0%

	Agree
	59.6
	59.0%

	Neutral
	22.5
	22.5%

	Disagree
	5.8
	5.8%

	Strongly Disagree
	2.9
	2.9%

	Total
	100
	100%


Source: Survey, 2025
The data indicates that a majority of respondents (69%) agree or strongly agree that they spend a significant amount of time on Instagram daily, while only 8.7% disagree or strongly disagree.



Table 16: The fashion trends I see on Instagram influence how I dress.
	Response
	Frequency
	Percentage

	Strongly Agree
	19.2
	45.0%

	Agree
	57.7
	35.0%

	Neutral
	19.2
	15.0%

	Disagree
	2.9
	3.0%

	Strongly Disagree
	1
	2.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 80% of respondents agree or strongly agree that the fashion trends they see on Instagram influence how they dress, while only 5% disagree or strongly disagree.
Table 17: Indecent dressing is more common among students who are active on Instagram.
	Response
	Frequency
	Percentage

	Strongly Agree
	18.2
	20.0%

	Agree
	52.9
	45.0%

	Neutral
	20.2
	20.0%

	Disagree
	5.8
	10.0%

	Strongly Disagree
	2.9
	5.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 65% of respondents agree or strongly agree that indecent dressing is more common among students who are active on Instagram, while only 15% disagree or strongly disagree.

Table 18: Dressing indecently makes students more vulnerable to harassment.
	Response
	Frequency
	Percentage

	Strongly Agree
	19.2
	45.0%

	Agree
	57.7
	35.0%

	Neutral
	19.2
	15.0%

	Disagree
	2.9
	3.0%

	Strongly Disagree
	1
	2.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 80% of respondents agree or strongly agree that dressing indecently makes students more vulnerable to harassment, while only 5% disagree or strongly disagree with this view.
Table 19: Students who dress indecently are often judged negatively by lecturers and peers.
	Response
	Frequency
	Percentage

	Strongly Agree
	22.1
	50.0%

	Agree
	52.9
	35.0%

	Neutral
	16.3
	10.0%

	Disagree
	7.7
	3.0%

	Strongly Disagree
	1
	2.0%

	Total
	100
	100%


Source: Survey, 2025
The data shows that 85% of respondents agree or strongly agree that students who dress indecently are often judged negatively by lecturers and peers, while only 5% disagree or strongly disagree.

Table 20: Kwara State Polytechnic should enforce a dress code policy.
	Response
	Frequency
	Percentage

	Strongly Agree
	23.1
	23.1%

	Agree
	53.8
	53.8%

	Neutral
	18.3
	18.3%

	Disagree
	1.9
	1.9%

	Strongly Disagree
	2.9
	2.9%

	Total
	100
	100%


Source: Survey, 2025
The data shows that a majority of respondents (76.9%) agree or strongly agree that Kwara State Polytechnic should enforce a dress code policy, while only 4.8% disagree or strongly disagree.
4.3 ANALYSIS OF RESEARCH QUESTIONS 
Research Question 1:
Do Kwara State Polytechnic students use Instagram, and how frequently?
Findings:
· 64.4% of respondents have an Instagram account.
· Usage frequency:
· 33.0% use it daily.
· 17.5% use it weekly.
· 45.6% rarely use it.
Analysis:
Most students have Instagram accounts, but usage varies, with a significant portion accessing the platform daily. This suggests Instagram is a relevant and accessible platform for reaching students, though not all engage regularly.
Research Question 2:
Do Instagram campaigns influence students’ dressing behavior?
Findings:
· 64.4% believe Instagram campaigns can help promote decent dressing.
· 82.7% agree that fashion trends on Instagram influence their clothing choices.
· 81.7% agree that some students dress indecently to gain attention or followers.
· 80% say Instagram fashion trends influence how they personally dress.
Analysis:
The majority of students acknowledge Instagram’s influence on their dressing habits. This supports the view that Instagram is not just a social platform, but a driver of behavioral and fashion trends among students.
Research Question 3:
Do students support efforts to promote decent dressing through policies or guidance?
Findings:
· 64.4% support a campus-wide policy promoting decent dressing.
· 78% agree that indecent dressing negatively affects students’ image on campus.
· 85% believe students who dress indecently are judged negatively by lecturers and peers.
· 76.9% support the enforcement of a dress code policy.
Analysis:
A significant majority supports institutional efforts to encourage decent dressing, indicating openness to policy enforcement and the influence of social expectations from peers and authorities.

Research Question 4:
What role do parents and lecturers play in monitoring student dressing habits?
Findings:
· 64.4% believe parents and lecturers have a role in monitoring students’ dressing.
Analysis:
Students generally accept that external figures, such as parents and lecturers, can play a role in shaping their dressing behavior, suggesting a shared responsibility between family, institutions, and society.
Research Question 5:
What are the perceived consequences of indecent dressing among students?
Findings:
· 80% agree that indecent dressing makes students more vulnerable to harassment.
· 78% agree it affects respect and image.
· 85% say students are judged negatively by peers and lecturers for indecent dressing.
Analysis:
Most students are aware of the negative consequences of indecent dressing, both in terms of social judgment and safety, indicating a receptive environment for awareness campaigns and corrective messaging.
 4.4	DISCUSSION OF FINDING 
Instagram Usage and Student Engagement
The findings reveal that a significant number of students (64.4%) have Instagram accounts, and 33% of them use it daily. This aligns with global trends indicating that youth and young adults are the most active users of social media, particularly platforms with strong visual appeal like Instagram. It confirms that Instagram is a powerful communication tool among tertiary students and is capable of influencing their perceptions and behaviors.
Instagram's Influence on Dressing Behavior
The study shows a strong relationship between Instagram fashion trends and students' dressing habits:
· 80% of respondents agree that Instagram fashion trends influence how they dress.
· 81.7% agree that some students dress indecently to attract attention or followers.
· 64.4% believe that campaigns on Instagram can promote decent dressing.
These findings support Bandura’s Social Learning Theory, which argues that people model behaviors observed in others, especially those perceived as successful or popular. In this case, students are influenced by Instagram influencers, celebrities, and peers whose fashion choices shape online and offline perceptions of attractiveness and trendiness.
Perception of Indecent Dressing and Campus Image
A large portion of respondents (78%) believe that indecent dressing negatively affects students' image and respect on campus. Additionally, 85% feel that students who dress indecently are judged negatively by lecturers and peers. This confirms the strong social and academic perception that dressing styles are a reflection of one’s values and can either attract respect or criticism.
This also aligns with previous studies that found indecent dressing is often associated with immorality or irresponsibility within African educational contexts, where cultural norms and institutional dress codes are still emphasized.
Role of Authority Figures and Policy Support
Interestingly, 64.4% of students believe that parents and lecturers have a role to play in monitoring dressing habits. Moreover, 76.9% support the enforcement of a dress code by the institution. This shows a willingness among students to accept guidance and policy intervention when it comes to promoting acceptable dressing standards.
This finding contradicts the assumption that students often resist institutional control. Instead, it suggests that most students recognize the importance of proper dressing in an academic environment and are open to structured efforts—especially when such efforts involve digital platforms they already use.
Awareness of Harassment and Risk
The study also highlights the perceived risks associated with indecent dressing:
· 80% of respondents believe indecent dressing increases vulnerability to harassment.
This demonstrates students’ awareness of the social risks that may accompany certain dressing styles and reflects broader concerns about safety and gender-based violence. It reinforces the need for campaigns that not only promote decency but also educate students about personal safety and self-respect.
 

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY	
This study examined the influence of Instagram in the campaign against indecent dressing among students of Kwara State Polytechnic. The research focused on understanding how Instagram as a visual social media platform shapes students' fashion choices, the perception of decency, and the effectiveness of online campaigns in promoting appropriate dressing on campus.
The research employed a quantitative method using structured questionnaires administered to a sample of students across various departments. Focus group discussions were also conducted to gather deeper insight into students' personal experiences and opinions. The findings revealed that a majority of the respondents actively use Instagram, with a significant number engaging with fashion-related content daily. A large proportion of the students agreed that Instagram influences how they dress and that some students deliberately dress indecently to attract attention and followers on the platform.
The study also found that most students are aware of the social consequences of indecent dressing, including being judged negatively by peers and lecturers or being more vulnerable to harassment. Interestingly, many students supported the idea of a campus-wide dress code policy and acknowledged that parents and lecturers have a role to play in shaping students' dress habits. This reflects a general willingness to accept moral and institutional guidance when it comes to appearance and conduct.
Based on these findings, it is concluded that Instagram has a dual influence: while it exposes students to global fashion trends that may encourage indecency, it also provides a viable platform for promoting positive behavior through well-organized campaigns. If used effectively, Instagram can help reinforce decency, dignity, and self-respect among students through visual storytelling, peer influence, and consistent messaging.
To enhance the effectiveness of Instagram-based campaigns against indecent dressing, the study recommends that school authorities partner with student influencers to design and share modest fashion content tailored to students’ tastes. Campaigns should use relatable and creative approaches such as dress challenges, testimonials, and reward-based competitions. The institution should also integrate dress code education into orientation programs for new students. Additionally, parents and lecturers should remain actively involved in conversations around students’ appearance, providing mentorship and guidance in a supportive manner.
The research work was structured into five distinct chapters for clarity and ease of understanding.
Chapter One introduced the study through its background, statement of the problem, objectives, research questions, significance, scope, and operational definitions of key terms.
Chapter Two reviewed relevant literature, including the conceptual framework, and was anchored on the Uses and Gratification Theory and the Social Exchange Theory. It also included a detailed empirical review of past studies related to privacy and digital security.
Chapter Three presented the research methodology. It outlined the study population—Mass Communication students at Kwara State Polytechnic, Ilorin—with a sample size of 100 respondents selected through simple random sampling. The primary instrument for data collection was a structured questionnaire. This chapter also covered the validity and reliability of the instrument, as well as the techniques used for data analysis.
Chapter Four focused on the presentation, analysis, and interpretation of data collected from the field. It included detailed tables for all 24 questionnaire items, analysis of each response, discussion of the findings, and an analytical response to the research questions.
Chapter Five, the final chapter, provides a summary of the entire research process, a conclusion drawn from the findings, and practical recommendations to address privacy concerns on Instagram among students.
5.2 CONCLUSION
The findings of this study clearly show that Instagram plays a significant role in influencing the dressing habits of students at Kwara State Polytechnic. While the platform exposes students to global fashion trends—some of which promote indecent dressing—it also offers a powerful opportunity to campaign for positive change and modesty through digital content. A majority of the students not only acknowledged the influence of Instagram on their appearance but also expressed support for dress code enforcement and recognized the role of parents, lecturers, and institutional policies in guiding student behavior.
It is therefore concluded that Instagram can serve as both a challenge and a solution in the campaign against indecent dressing. With the right strategies—such as involving student influencers, creative visual campaigns, and consistent messaging—Instagram can be an effective tool for promoting decency, discipline, and a positive image among students.
 5.3 RECOMMENDATIONS
Based on the findings of this study, the following recommendations are made:
1. Leverage Influencers and Peer Role Models: The institution should collaborate with popular student influencers and campus ambassadors to promote decent dressing through Instagram. Their influence can help normalize modest fashion among students.
2. Create Engaging Social Media Campaigns: Dress code campaigns should be visually appealing and interactive. Tools like reels, Instagram challenges, hashtags (e.g., #DecentIsCool), and before-and-after transformation posts can increase engagement and awareness.
3. Integrate Dress Code Awareness into Orientation Programs: New students should be educated on the importance of decent dressing during their induction or orientation. This will set a standard from the beginning of their academic journey.
4. Enforce a Clear, Fair, and Inclusive Dress Code Policy: Kwara State Polytechnic should implement a well-defined dress code policy that is inclusive, culturally sensitive, and clearly communicated through all platforms—including Instagram and student portals.
5. Parental and Lecturer Involvement: Parents and lecturers should be encouraged to mentor students by addressing dressing habits in constructive and supportive ways, rather than through criticism or punishment.
6. Provide Alternative Fashion Inspiration: Campaigns should offer examples of trendy, modest outfits that students can relate to. This helps demonstrate that modesty does not mean a lack of style or expression.
7. Monitor and Evaluate Campaign Impact: The institution should regularly assess the effectiveness of its Instagram campaigns and make improvements based on student feedback and engagement levels.
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QUESTIONNAIRE
QUESTIONNAIRE

Department of Mass Communication,
Kwara State Polytechnic,
P.M.B 1375,
Ilorin, Nigeria.

Dear Respondent,

I am a final year student in the department of Mass Communication, Kwara State Polytechnic carrying out a research on "the influence of instagram in the campaign against indecent among Kwara state Polytechnic student”.

Kindly respond to the under listed questions as they would enable me provide answers to my research objectives. I will like to assure you that the information you will provide in confidence shall be treated with uttermost confidentiality and in the event that this research is published, it will not be done without your consent.
Thanks for your co-operation.

Yours faithfully, 


BALOGUN SALAWAT OMOBOLANLE 
HND/23/MAC/FT/0474


Instruction: Kindly tick (✓) the appropriate response.
SECTION A: DEMOGRAPHIC INFORMATION
1. Gender:	a. Male (      )	b. Female (	)
2. Age Group:	a. 18 – 25 years (     ) b. 26 – 35 years (    ) c. 36 – 45 years (    ) d. 46 years and above
3. Educational Qualification: a. Secondary School Certificate (    )  b. Diploma/NCE (     ) c Diploma/NCE (     ) d. Bachelor’s Degree/HND (      ) e. Postgraduate (     )
4. Marital status a. Single (     ) b. Married (    ) c. Divorce  (     ) d. Widow
5. Religion a. Islam (     ) b. Christianity   (    ) c. Traditional (     ) d. Others
6. Do you have an Instagram account? a. Yes (     )  b. No (      )
7. How often do you use Instagram?
a. Daily (     ) b. Weekly   (    ) c. Occasionally (     ) d. Never
8. Do you believe parents and lecturers have a role in monitoring students’ dress habits?
a. Yes (     )  b. No (      )
9. Would you support a campus-wide policy promoting decent dressing?
a. Yes (     )  b. No (      )
10. Do you think campaigns on Instagram can help promote decent dressing?
a. Yes (     )  b. No (      )

SECTION B: Perception and Influence of Instagram on Dressing
Please indicate your level of agreement with the following statements:
	
	Statements
	SA
	A
	D
	SD

	10
	Instagram encourages indecent dressing among students.
	
	
	
	

	11
	The fashion trends on Instagram influence students' choice of clothing
	
	
	
	

	12
	Students dress indecently to gain attention or followers on Instagram.
	
	
	
	

	13
	Indecent dressing negatively affects students' image and respect on campus.
	
	
	
	

	14
	Indecent dressing affects students’ academic performance.
	
	
	
	

	15
	I spend a significant amount of time on Instagram daily.
	
	
	
	

	16
	The fashion trends I see on Instagram influence how I dress
	
	
	
	

	17
	Indecent dressing is more common among students who are active on Instagram.
	
	
	
	

	18
	Dressing indecently makes students more vulnerable to harassment.
	
	
	
	

	19
	Students who dress indecently are often judged negatively by lecturers and peers.
	
	
	
	

	20
	Kwara State Polytechnic should enforce a dress code policy.
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