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Abstracts
The role of radio campaigns in combating cultism in Ilorin East, Nigeria, is a critical aspect of community safety and social cohesion. This study investigates the effectiveness and impact of radio campaigns in addressing the root causes of cultism and raising awareness among residents. Drawing on empirical research and theoretical frameworks such as agenda-setting theory and social responsibility theory, the study explores the role of radio as a medium for disseminating anti-cultism messages and mobilizing community action. The research methodology involves a survey approach, with data collected from residents of Ilorin East through questionnaire administration. Analysis of the data reveals the perceptions and attitudes of respondents towards radio campaigns against cultism, indicating both the effectiveness of existing campaigns and areas for improvement. Notably, findings suggest that radio campaigns have contributed to reducing the incidence of cultism in the region, with Radio Kwara emerging as a prominent channel for broadcasting anti-cultism messages. In conclusion, the study underscores the significance of radio campaigns in combating cultism and promoting community safety in Ilorin East. Recommendations include greater involvement of community leaders, increased airtime allocation for anti-cultism campaigns, and the use of expert opinion programs to enhance persuasive messaging. By leveraging the reach and influence of radio, stakeholders can effectively address the menace of cultism and foster a safer and more cohesive society in Ilorin East, Nigeria.
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CHAPTER ONE
1.1 Background of the Study
Radio is one of the mass media used to transmit information from one geographical entity to another. It is said to be the most effective medium amongst other media such as television, newspaper, magazines, internet etc. (Chiamaka, 2018). Radio is regarded as the most effective medium because it transcends the barrier of literacy and it covers a wide geographical region. Thus, radio broadcasts, when skilfully used, have proven to be the most effective medium of communication with the population (Oyesomi & Okorie, 2015). 
Since the first appearance of radio in the world and Nigeria in particular through BBC rediffusion, to the establishment of federal radio corporation, state radio and to the time of broadcasting media privatization in 1992 through Decree 38 and up till date radio remain a valuable instrument for social mobilisation, platform for education and social change while it also play a major role in political awareness among other role. In fact, radio still has the larger percentage of audience if compared to the television, newspaper, magazine even the internet because of its flexibility since it appeals only to the audience sense of hearing and Because it is portable, mobile, simple to operate, it cost less among other features. No wonder radio can be enjoyed in the car, bus, farm, village, sitting room, bed room, office etc.
Radio by definition is an electronic device that uses electromagnetic wave for the transmission of messages, information, communication and it possesses some attributes which place it upon the television broadcasting and other mass media (Oyekanmi, 2008). Radio gives voice to the less privileged and it offers forum for dialogue between communities and government. Radio takes up this responsibility and ensures vulnerable groups in society are included and represented in their programme.
The impact of radio and television campaign on cultism cannot be undermined. Instead, it has gotten enough recognition in our society and beyond, because the extent at which campus cultism is increasing baffles.
Cultism has become a significant social problem in Nigeria, especially among young people in various communities. According to Akanji and Oluwole (2015), the rise of cult-related activities has led to increased violence, crime, and insecurity, affecting the social fabric and development of these communities. Ilorin East, like many other regions in Nigeria, has experienced the negative impacts of cultism.
In response to this challenge, various strategies have been employed to combat cultism, one of which is the use of radio campaigns. Radio, as a mass communication tool, has the potential to reach a wide audience, including both urban and rural populations, making it an effective medium for disseminating anti-cultism messages. According to Olayemi (2013), radio campaigns have been successful in raising awareness and changing attitudes towards cultism in different Nigerian communities.
In Ilorin East, radio stations such as Harmony 103.5FM have been at the forefront of the fight against cultism. Through their “Say No to Cultism” campaign Harmony FM has engaged residents through a series of informative programs, live call-in shows, and town hall meetings. By partnering with local authorities, community leaders, and NGOs, Harmony FM has been able to reach a wide audience and mobilize support for anti-cult initiatives. As a result of their efforts, residents of Ilorin East have become more vigilant, informed, and empowered to resist the influence of cult groups in their communities.
Based on the foregoing  discussion this study aims to investigate the role of radio campaigns in combating cultism in Ilorin East. By examining the effectiveness of radio campaigns in raising awareness, changing attitudes, and reducing involvement in cult-related activities, the study seeks to provide insights into the potential of radio as a tool for social change and crime prevention.
1.2 Statement of the Problem
“Cultism has become a significant social problem in Nigeria, especially among young people in various communities” (Akanji & Oluwole, 2015). The rise of cult-related activities has led to increased in violence, crime, and insecurity, affecting the social fabric and development of these communities.
The evil whichh the existence of secret cult has done in our society and its widespread in our higher institutions of learning and in our secondary schools has no doubt, called for a rethink. Since the formation of secret cult in Nigeria by some group of people led by professor Oluwole Soyinka who believe that it would be used to propagate peculiar idea, while every of their plans are kept in secret without revealing it to anyone, now the story has changed drastically. The once secret keeping group had now turned to secret cult of blood intimidation and the likes in our society and institutions of learning is so rampart and has been extend to some primary and secondary schools in Nigeria. The dimension and magnitude of this problems caused by secret cult activities has become the talk of everybody at tea table, the church and even in government circles.
“Despite efforts to combat cultism, including the use of various strategies such as awareness campaigns, law enforcement, and community mobilization, the problem still persists” (Olayemi, 2013). In Ilorin East, like many other regions in Nigeria, cult-related activities continue to pose serious challenges to the safety and well-being of residents.
“While radio campaigns have been used as one of the strategies to combat cultism in Nigeria, there is limited research on their effectiveness, particularly in specific communities such as Ilorin East” (Ajala, 2018). Understanding the effectiveness of radio campaigns in combating cultism is essential for developing more targeted and efficient intervention strategies.
1.3 Research Objectives 
1. To determine the impact of radio campaign against cultism in Nigeria 
2. To know the extent to which radio is used to campaign against cultism in Ilorin East Local Government 
3. To determine the ways of improving the radio  messages for best result in waging war against cultism in Nigeria.
1.4 Research Questions 
1. What is the impact of radio campaign against cultism in Nigeria?
2. To what extent is radio used to campaign against cultism in Ilorin East Local Government?
3. What is the way of improving radio messages for best result in waging war against cultism in Nigeria?
1.5 Significance of the Study 
The result of the study will be of immense benefit to the government, security agencies, school authorities and policies makers in the fight against cultism in our Nigeria.The findings on the role of the radio will also help media practitioners and establishments to understanding the proper method of disseminating information in the fight against cultism to achieve maximum impact. The government will also see the need to enact laws that will adequately punish secrets cult members as well as mapping out strategies of bringing them to book. Future researchers on similar topics on cultism will find this study very beneficial since it will serve as a source of information needed by them.
1.6 Scope and Limitations of the study
 The study will focus on residents of Ilorin East Local Government Area in Kwara State, Nigeria, who have been exposed to anti-cultism radio campaigns aired on Harmony FM. The study will involve residents of Ilorin East Local Government Area, including both urban and rural populations, who have listened to anti-cultism radio campaigns broadcasted on Harmony FM. However, this study will be limited to the rural dwellers of Oke-Oyi.
Limitations of the Study 
 I. Financial Constraints: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in the process of data collection (internets and questionnaire). 
II.Time constraints: The researcher will simultaneously engage in this study with other activities, especially academic activities which serves as a constraints to this study.
1.7 Definition of Key Terms 
1.Radio:
Radio is a form of mass communication that uses electromagnetic waves to transmit audio signals to a wide audience. In the context of the topic, radio refers to the medium through which a campaign against cultism is conducted, including radio broadcasts, programs, and advertisements aimed at raising awareness, educating the public, and mobilizing support against cultism in Nigeria.
2.Role:
The function or purpose that something or someone has in a particular situation or activity. In the context of the topic, the role of radio refers to its function as a tool for conducting a campaign against cultism in Nigeria. This includes raising awareness about the dangers of cultism, educating the public about its consequences, and mobilizing support for anti-cult initiatives.
3.Campaign:
A coordinated series of activities aimed at achieving a specific goal or objective. In the context of the topic, a radio campaign against cultism involves a series of radio broadcasts, programs, and advertisements designed to raise awareness, educate the public, and mobilize support against cultism in Nigeria. This may include informational programming, public service announcements, interviews, and interactive elements to engage and mobilize the target audience.
4. Cultism:
The adherence to or promotion of beliefs, practices, or rituals associated with a particular group, often characterized by secrecy, exclusivity, and extreme devotion to a leader, ideology, or cause. In Nigeria, cultism often refers to the activities of secret societies or confraternities that engage in criminal behavior, violence, and intimidation.
CHAPTER TWO
2.0 Literature Review 
A Literature review is a comprehensive summary of the researches previously done on the topic or issue at hand. Literature review is the critical analysis of a part of work done by the researchers in the concerned field or a portion of the published body of knowledge available through summaries, classifications, and comparisons of previous research studies, reviews of literature by others, journal articles, scholarly articles, books and other sources relevant to a particular area of research. The review should enumerate, describe, evaluate objectively and relate the previous researches to the one being carried on. The literature review acknowledges the work that other researchers have already done and accordingly assures the concerned authors that your work has been well conceived. It is assumed that, by mentioning previous work in the field of study, the author has read, evaluated and assimilated thatwork into his own (bloomu, 2014)).
This study aims to find out the role of radio campaign against cultism in Nigeria (a case study of Ilorin east resident). The previously done research in connection with the topic at hand have also been discussed in detail and critical view is given thereof. 
Radio is the most useful medium for mass communication in developing countries. The government and non-governmental organizations consider that radio is important source of education, information, and entertainment, which easily reach to a larger audience both in urban and rural areas in the country. Broadcasting, mainly the radio, reaches to most of the population in Nigeria, both literate and illiterate; more than other sources of information like TV, Print Media or internet (Ababa, 2008). 

2.1    Conceptual Framework 
     INTRODUCTION 
Radio campaigns against cultism in Nigeria, particularly in Ilorin East, exemplify the social responsibility of the media and the power of agenda setting in shaping public opinion and behavior. By leveraging the reach and influence of radio, these campaigns have succeeded in raising awareness, mobilizing communities, and advocating for positive social change. Moving forward, continued investment in radio campaigns and other media-based interventions will be essential in the ongoing fight against cultism in Nigeria.  
Radio campaigns against cultism in Ilorin East have had a significant impact on the community. Through a combination of informational programming, public service announcements, and interviews with experts, radio stations have successfully raised awareness about the dangers of cultism and provided residents with the knowledge and resources to resist recruitment efforts. Additionally, radio campaigns have mobilized community members to take action against cultism, leading to increased cooperation with law enforcement and the implementation of community-based initiatives to prevent cult-related violence.
2.1.1. Concept of radio
Radio can be defined as a medium used for sending and receiving messages through the air using electronic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast (Idebi, 2008:1). It can also be defined as the broadcasting of programmes for the public to listen to. It is the system of sending sound over a distance by transmitting electrical signals (BBC English Dictionary, 1992:946).
Radio involves the process by which messages are sent through electrical waves. In other words, sound could be sent and received through these waves, (Sambe, 2008:75). 
Further, according to Idebi (2008:1) the word Radio is defined as the process of sending and receiving messages through the air, using electromagnetic waves. It is also about the activity of broadcasting programmes for people to listen to the programmes being broadcast. 
The history dates back to the 19th century when Samuel Morse invented the electric telegraph. Later Gugielmo Marconi built the first radio factory in Britain and worked on this invention to produce electromagnetic impulses, which could be sent through the air without wires, making it possible for the human voice to be transmitted over long distances. This technique was successfully used and signals were transmitted from England to America in 1866. 
In 1888, Heinrich Hertz, a German working on the electromagnetic theory propounded earlier on by a British scientist, James Clark Maxwell, produced the first radio waves. Marconi, working tirelessly on Hertz s findings, succeeded in inventing what was called radio telephony or the telegraph in Italy in 1895. By 1898, military formations in America began to manufacture transmitters for broadcasting and communication generally.
There are certain features that radio stations cannot be divorced from. According to Sambe (2008:5) they include the following: 
1. Radio reports what is happening now or what has just happened as current. 
2. It is always in search of new ideas and creativity because it has the ability to consume programme materials. 
3. Radio signals are received in many places within the primary service and bordering areas at the same time, thus it overcomes air and other barriers. 
4. Radio broadcasting is prone to interference from weather, local thunderstorms etc. 
5. It is flexible in pre-erupting the schedule programmes and has freedom of time. 
6. It is very effective in mobilising people; hence it bypasses illiteracy and appeals to the individual person
2.1.2   The Growth of Radio in Nigeria 
The growth of radio in Nigeria has been a slow but interesting process. Radio was introduced in Nigeria as a wired system called radio distribution or radio re-diffusion by the British Broadcasting Corporation (BBC). In this process, wires were connected to loudspeakers installed in houses of subscribers. The wireless system was introduced by the BBC in 1930. The wired broadcasting services were commissioned in Lagos on December 1, 1935, and two relay stations were located at Ikoyi and the Glover Memorial Hall, both in Lagos.The main duty of the relay was to carry BBC programmes, with just one hour left for local programmes featuring news, entertainment as well as local announcements. Other stations were later opened at Ibadan in 1939, Kano 1944, and Kaduna, Enugu, Jos, Zaria, Abeokuta, Ijebu Ode, Port Harcourt and Calabar in the subsequent years. 
The colonial government then came up with a policy to carry out a survey on radio broadcasting in all the British colonies including Nigeria. A committee was set up headed by L. W. Turner of the BBC Engineering Department and F. A. W. Byron of the Telecommunications Department of the Crown Agents. The committee recommended a wireless system of broadcasting for the colony of Nigeria. 
According to Ladele (1979), cited in Sambe (2008:83), an old building on 32 Marina, close to the General Post Office, was renovated as temporary headquarters. In addition, the Kaduna and Enugu Radio Diffusion Services were restructured and converted to regional broadcasting houses. 
The Radio Diffusion Services (RDS) later became the Nigerian Broadcasting Service (NBS) and was basically concerned with satisfying the programme needs of its audience, with the traditional role of informing, educating and entertaining the audience members. The NBS put up a remarkable performance, especially during the visit of Queen Elizabeth II to Nigeria. The NBS upheld the role of impartiality; the colonial government on the other hand did not give all the Nigerian nationalists the opportunity to react to accusations leveled against them. Against this backdrop, the Nigerian Broadcasting Corporation was established on April 1, 1957, to replace the NBS. The establishment of NBC marked the first public broadcasting corporation established in any British colonial territory. But not satisfied with the new arrangements, the Western Regional Government established its radio and television station in 1959. 
Eastern Nigeria followed in 1960 on the day Nigeria had its political independence from Britain. Northern Nigeria followed suit in 1962. Today, virtually all the states own and operate both radio and television stations.
2.1.3	Basic Functions of Radio
· News and Information 
It is the responsibility of the press to report timely events has its happening to the public. Timeliness and factuality is one of the major criteria that make a radio station unique and standardized. Aziz (2012)
· Education
Radio has been used severally to educate the public on societal cause, values, norms and health related issues. Public are educated on positive and negative effects of their actions. In general education, function of the radio broadcast are categorized in two groups. Formal education, education at school and informal education, adult education/ common education. Aziz (2012).
· Advertisement 
The function of promoting good service is particularly important for radio stations that were founded for commercial purposes. In consideration of the fact that private radios pursue the aim of generating profits, advertisement revenues represent the solw income source of private radios. However, indirect adverts are made through indirect promotional statements used in the programs even in the stations that do not give place to advertising. Aziz (2013).
· Entertainment
One of the most popular functions of radio is entertainment. As a matter of fact, a higher percentage of audience prefers entertainment to information. Those in this category include students, youths, teenagers, sports lovers. Except for very serious-minded individuals who tune to radio for information, quite a number of people consume media products during their leisure time, and as such radio becomes a tool of enjoyment and entertainment. (MEB, 2007)
2.1.4   Ownership and Control of Radio 
There are two types of ownership and control of radio. These are: 
1. Government Ownership and Control: Here, the government establishes, runs and operates the station. This happens at federal, regional or state levels. If it were possible for local governments in Nigeria to operate and run a station, there is likely to be no difference. Government control usually is the responsibility of the Ministry of Information. Government finances the system, that is, it pays staff emoluments and censors the programme materials when necessary. The censorship is meant to arrest the situation whereby negative news will be broadcast against the government. 
2. Private Ownership and Control: Certain stations are owned by individuals and corporate organisations and institutions. Government can regulate the activities of such organisations to some extent as spelt out by the National Broadcasting Commission Act No. 35 of 1992, Subsection 9, Article 13. In such situations, the station generates its revenue by the sale of airtime, by carrying out advertisements, by endorsements or by getting donations from well-wishers.
2.1.5 Types of Radio Broadcasting
With the most recent generations having primarily grown up on FM radio, there is an abundance of people who don’t realise the vastness to radio broadcasting like AM, FM, Pirate Radio, Terrestrial digital Radio, and Satellite. Here is a brief overview of the differing types of radio broadcasting:
1. AM: AM (amplitude modulation) was the earliest form of radio broadcasting. This specific type of broadcasting got it’s name for how it emits radio waves by manipulating the amplitude of the signal in conjunction with the amplitude of the signal that is being transmitted. What is known as a ‘medium-wave band’ is what is used worldwide to deliver AM broadcasting across the globe, while other parts of the world (like Europe) also use ‘long-wave band’ broadcasting. A great advantage to AM radio is that is fairly simplistic and the sound that is emitted from this type of signal can be easily detected.
2. FM: FM radio (frequency modulation) was invented in the 1930s as a way to counter the interference issues with AM radio. FM radio stations happen on VHF (very high frequency) waves and are much more common thanks to better sound fidelity, which allowed stereo broadcasting to thrive on this specific type of broadcasting network. FM ranges are much shorter than AM ranges, despite the high frequency, meaning that the FM radio is much better for local radio stations. When this technology was originally developed, there wasn’t a specific threat to AM radio because FM radio required people to purchase a different type of receiver. It wasn’t until after World War II that there was a change in frequencies that allowed FM radio to be more accessible, thus toppling the popularity of AM radio.
3. Pirate Radio: This type of radio refers to ‘illegal’ or un-regulated radio transmission. Often, this sort of radio broadcasting is used for political reasons, for entertainment, or as an exchange of two-way radio. While the origins of pirate radio can be linked to a general unlicenced use, history suggests that there have been moments that ships out at sea have used this mode of communication (ie pirate) as a base for broadcasting. While rules and regulations depend on where a person is at in the world, this type of broadcasting normally refers to an FM, AM, or short wave signal transmission. Even more interesting is that the origin of the broadcast may be legal, but where the broadcast is received may be construed as illegal (ie if a broadcast goes across borders).
4. Terrestrial Digital Radio: Digital radio surfaced in the mid 1990’s in Europe, making its debut in the UK in ’95, in Germany in ’99 and eventually emerging in the United States, France, Netherlands, and South Africa shortly after. A simpler term to describe this type of radio is DAB Digital Radio (Digital Audio Broadcasting). Digital radio is still an evolving form of radio that has a strong foothold in Europe, but is still lacking in a lot of countries (specifically in the US).
5. Satellite Radio: As the name suggests, this is a radio broadcasting service that is produced via satellites. Satellite radios are able to broadcast to a very large geographical area compared to all of its counterparts and was developed to be used primarily in cars. Most often, satellite radio is only available through a subscription, meaning it isn’t a free service. An interesting note about satellite stations is that ground stations often send signals to satellites that are in turn projected back to radio receivers in both cars and homes. This particular signal not only has scrambled broadcasts, but also retains meta-data regarding particular broadcasts. These signals have to be sorted by radio receivers that display the information. This type of technology allows for a radio station to be heard nation and worldwide.
2.1.6 Characteristics of radio
· Radio makes pictures: Radio can create pictures in the mind once you hear  a radio commentary you could visualize or ‘see’ in your mind what was being described. You could actively ‘see’ pictures in your mind of the parade even as you listened to the sounds of bands playing patriotic tunes or the sounds of marching and commands. You use your power of imagination as you follow the running commentary.
· The speed of radio : Radio is the fastest medium. It is instant. As things happen in a studio or outside, messages can be sent or broadcast. These messages can be picked up by anyone who has a radio set or receiver which is tuned into a radio station. If you have a television set and cable or satellite connection you may be using a remote to get your favourite channel. These days if you have a satellite connection, you can also receive radio signals of various AIR stations. Otherwise your normal radio set gives the meter or frequency on which various radio stations operate. You are tuned into that station and listen to news that happened a few minutes earlier. On the other hand, a newspaper gives you the previous days’ news. Of course television can also cover events instantly. But television is a more complex medium where you need light and cameras for any coverage.
· Simplicity of radio: Compared to all other media, radio is simple to use. As mentioned in the previous sections, radio needs very simple technology and equipment. 
· Radio is inexpensive: As it is simple, it is also a cheaper medium. The cost of production is low and a small radio can be bought for as low a price that is very affordable by even a poor man.
· Radio does not need electric power supply: You can listen to radio using dry battery cells even if you do not have electric power supply or a generator. So in a country like ours, where electricity has not reached everywhere, radio is a great blessing. 
· A radio receiver is portable: Don’t you move your radio set at home from the living room to the kitchen or as you go out some where? You can’t do that very easily with television. This facility of moving an object which is called ‘portability’ gives radio an advantage. These days if you have a car and a radio in it, you can listen to it as you drive or travel. Can you think of watching television, when you drive ? 
· One does not have to be literate to listen to radio : Unless you are literate, you can’t read a newspaper or read captions or text on television. But for listening to radio, you need not be literate at all. You can listen to programmes or news in any language on the radio. 
· For a majority of Indians in the rural areas, radio is the only source of news and entertainment . Radio news can be heard anywhere using an inexpensive receiver. Even the most economically backward sections can afford to use the medium of radio. 
· Radio is the best medium of entertainment. It provide healthy entertainment to the listeners. 
· There is plenty of music of different types available to people. The popular types of music are classical, light classical, light, devotional, folk and film music.
2.1.7       Limitations of Radio Broadcast 
So far, we have learnt about the main strengths of radio as a medium of mass communication. Now let us understand the limitations of radio. 
a. A one chance medium: When you read a newspaper, you can keep it with you and read it again. You have the printed word there and unless the paper is destroyed it will remain with you. Suppose when you read a news item, you do not understand the meaning of certain words. You can refer to a dictionary or ask someone who knows to find out the meaning. Now think of radio. Suppose you are listening to a news bulletin in English and you hear words that you don’t understand. Can you refer to a dictionary or ask someone else for the meaning? If you stop to do that, you will miss the rest of the news. You have to understand what is being said on radio as you listen. You have only one chance to listen. What is said on radio does not exist any longer; unless you record it. The words have momentary life. After it is spoken, it disappears unlike a newspaper or a printed book. So that is one of the greatest limitations or weaknesses of radio. It’s momentary nature or to put it differently – radio is a one chance medium. A listener has just one chance to receive the message and understand it. 
b. Radio has no visual images: Let us consider a news item on radio and the same item on television. For example, the news about the devastating cyclone Nargis that hit Myanmar in May 2008. Radio news talked about the intensity of the cyclone, the number of deaths, details about property destroyed etc. However in the case of television, it showed the actual cyclone hitting the country, visuals of properties destroyed, rescue operations and many more details which could be seen. Now compare the two. A natural disaster like a cyclone when seen on television is more effective than what you hear on radio. It is said that “a picture is worth a thousand words”. It Is also said that ‘‘seeing is believing’’. So when you see something, it is more believable than what you hear. So having no visuals is a major limitation of radio. 
c. Messages on radio are easily forgotten: The problem of not having visuals leads to another limitation of radio. What is seen is often remembered and may remain with us. For example if you have seen the fine visuals of something it will remain in your memory. But what you hear is normally forgotten fast. Probably you may remember what you have heard in a class room if you found it interesting. But can you recall all the head lines of a news bulletin you heard on radio? Normally, you don’t. So this is another limitation of radio. Messages heard on radio are easily forgotten. 
D. Poor performance on the part of announcers : Presenters or participants in a radio programme can be so boring or uninteresting that it can result in listeners switching off their radio sets. So listeners’ interest depends on how information or messages are presented. 
e. Radio broadcasts are of no use to people who have no sense of hearing, especially those with hearing disabilities.
2.1.8.      The Power of Radio
Radio is very powerful because it reaches a huge audience quickly and because it allows the people in that huge audience to interact with one another more easily than television viewers or newspaper readers. 
There are different types of radio stations: community, commercial and public. They have different types of owners and audiences and different programming, but they share a common goal: to connect with the listener in a way that is immediate and relevant.
Radio is powerful because: 
-It is immediate. News can be reported more quickly on radio than in newspapers or on television, because the technology is simpler. 
-It is accessible. You can tune in to radio wherever you are. You can take a radio to the fields, or listen to it in a car. You can also do other things while you listen. 
-It is inclusive. Radio can reach most people, including the poor, the marginalized and those who cannot read or write.


2.1.9. Concept of Cultism
A cult is a small group of people who have extreme beliefs and ideas which only members have access to. Cultism can therefore be defined as a ritual practice by a group of people whose membership, initiation, policies, and activities are done secretly. Everything about its operation is kept away from the knowledge of non members. The activities of secret cults are carried out at odd hours of the day and are at variance with the accepted norms of society. A member of a secret cult is called a cultist.
Cultism is a major social problem in the Nigerian society. It is practiced in schools and campuses, and even outside school environments. There are different cults in villages, towns and even streets. The activities of various cults have caused a lot of damage to lives and properties in Nigeria. Cultism cut across all spectra of society. However, the youths are the most vulnerable. When it comes to initiation of new members, they are easily lured by old members.
Their activities have negative effects on both members and non members. Secret cults recruit their members through application, invitation or force. The activities of these cults take various destructive forms which include:
· Taking of alcoholic drinks and smoking of hard drugs like cocaine and Indian hemp that tend to give false courage
· Stealing, violent behaviours, killing and gun wars.
· Sexual harassment and indiscriminate raping of female students.
· Pulling dangerous weapons such as daggers, knives and guns at non members or members of other secret cults who are targets.
· Torture, flogging, stripping to the pants and making destructive cult marks on the bodies of new members with red-hot swords during initiation.
Cults Group in Nigeria and their Signs/Symbols
· The Buccaneers Association of Nigeria – yellow shirts and yellow socks.
· The Seadogs Confraternity (a.k.a Pirates) – human skull on two crossed bones.
· The Mafia Confraternity/Maphites – handkerchief, green ribbon on beret.
· Black Stars – beret with inscription.
· The Neo Black Movement or Black Axe Confraternity – crossed bones, black ribbon on beret.
· The Vikings fraternity – small black pick axe
· The National Association of Airlords (EIYE) – axe on black skull, black on black dress, red ribbon on beret.
· The Warlords (Brotherhood of Don) beret with inscription of stars.
2.1.9 The Origin of Cultism
The origin of secret cult societies can be traced to the ancient Egyptians. The Egyptians had many magicians who practiced occultism and used occultic means to acquire more powers. These magicians belonged to groups that kept their activities secret. The beginning of cultism in Nigeria dates back to the pre-colonial era, when a group of individuals with the main objective of seeking protection from their ancestors, conducted rituals. Initiations were normally for those who wanted to belong to the secret cult. Once initiated, the secrets were religiously and sacredly observed by the members. The Ogboni society could be found among the Yoruba of South-Western Nigeria. The Ekpe secret cult existed among the Efik of the South-South. The Aros in the South-East equally had the Ekpe secret society. These cult groups gave their members social, economic and political security. This was what they believed.
America experienced many changes after the abolition of slavery and after the American Civil War. The Ku Klux Klan (KKK) was founded on 24th December, 1765 in Pulaski, Tennessee as a terrorist organization by six well educated veterans (soldiers who fought in the war) of the confederate army. As a secret cult the clan targeted freed men (Ex-slaves) and those who gave them freedom. It sought to restore white supremacy by threats and violence including murder against blacks and those who supported them. Many secret cults in Nigerian universities were inspired by the activities of the Ku Klux Klan in the United States of America.
In the 1950s, nationalism was intensified in Nigeria with the aim of fighting colonialism and gaining independence for Nigeria. Nigerian students were not left out in this fight for independence.
Therefore, in 1952 the first secret cult, The Seadogs Confraternity (a.k.a Pirates Confraternity) was formed at the University of Ibadan by a group of seven students namely: Wole Soyinka, Pius Olegbe, Olumuyiwa Awe, Aig Imoukhuede, Ralph Opara, Olu Agunloye, and Tunji Tubi.
The formation of this secret cult was in good faith and with good intentions. Their activities and operations were aimed at fighting colonialism and oppression. They equally rendered social services such as blood donation to hospitals and presentation of gifts to orphanage homes etc. The Pirates Confraternity dominated the university scene for twenty years before other cults came into existence. Their actions and mannerisms were all symbolic and imitative of the pirates of the Treasure Island literature book.
In the 1960s and 1970s, Pirates Confraternity was not known for violence. They socialized freely. They were brilliant students who went about their academic business without trampling on the fundamental rights of other students. They never practiced primitive savagery or wickedness that is common among present-day cultists.
In the 70s and 80s trouble broke out in the cult as a result of unresolved leadership problems. Some members of the cult broke out and formed the Buccaneers Association of Nigeria (BAN), A.K.A Sealords. Some of them formed the Vikings fraternity. This led to the explosion of secret cults in Nigerian universities. The Buccaneers Association of Nigeria was founded in 1992 at the University of Benin. Others like the Mafia confraternity, the National Association of Airlords (Eiye Fraternity) which used to be a cultural secret society, the Vikings fraternity, the Neo Black Movement of Africa or Black Axe Confraternity, the War Lords (Brotherhood of Don) were all formed in the various universities.
By the early 1990s, there was cult explosion such as; Maphites, KKK, the Mgba brothers, the Red Devils, Red Berets, Green Berets, the Trojan Horse, etc. Among the female cults were The Daughters of Medusa, White Angels, Dirty Virgins, the Amazons, the Sharons, Daughters of Eve, Black Queens, etc. these female confraternities acted as spies for the male confraternities and operated as prostitution syndicates. Unfortunately, these cults have filtered into our secondary schools and are seriously destroying the lives of our vibrant youths. 
2.1.10 The Concept of Radio and Cultism in Nigeria
Radio, as a mass communication medium, has played a significant role in Nigerian society, both positively and negatively. In recent years, there have been instances where radio has been used as a tool for cultism, particularly in the propagation of cult ideologies and the recruitment of members.
Cultism in Nigeria refers to the formation of exclusive groups or societies that often exhibit extreme devotion to a particular ideology, belief system, or leader. Some cult groups have used radio broadcasts to spread their messages and attract new members.
Radio programs hosted by cult leaders or sympathizers serve as platforms for disseminating their ideologies and recruiting followers. These programs often target vulnerable individuals, such as youths, who are easily swayed by charismatic leaders and persuasive rhetoric.
An example of the relationship between radio and cultism in Nigeria is the case of the “Black Axe” confraternity. This cult group, which originated from the University of Benin in the 1970s, has used radio broadcasts to promote its activities and recruit new members.
The power of the media to disseminate information cannot be overemphasized. Cult groups are aware of this power, and they use it effectively to recruit new members and propagate their ideologies. As Dr. Chukwuma Nwosu from the Department of Mass Communication at the University of Lagos points out, “The power of the media to disseminate information cannot be overemphasized. Cult groups are aware of this power, and they use it effectively to recruit new members and propagate their ideologies.”
However, it is essential to note that not all radio programming related to cults in Nigeria is negative. Radio can also be used as a tool to educate the public about cultism and its harmful effects. By providing information and raising awareness, radio stations can help prevent individuals from being drawn into cults.
In addition to education and awareness, government regulations and policies can also play a crucial role in addressing the issue of cultism on the radio. By enforcing strict regulations and monitoring radio broadcasts, the government can prevent cult groups from using radio as a tool for recruitment and propaganda.
In conclusion, while radio has been used as a tool for cultism in Nigeria, it also has the potential to be a force for good. By promoting education, awareness, and government intervention, radio can help combat cultism and protect vulnerable individuals from exploitation.
2.2. Theoretical Framework
In recent years, Nigeria has experienced a rise in cult-related activities, posing a significant threat to the safety and well-being of its citizens. Cultism, characterized by its secretive nature and often violent tendencies, has infiltrated various aspects of Nigerian society, including educational institutions, communities, and even religious organizations. In response to this growing problem, radio campaigns have emerged as a vital tool in the fight against cultism, with particular relevance to the residents of Ilorin East. This section of the research contains the theory that are used in explaining the role of radio campaign against cultism in Nigeria a case study of Ilorin east resident. This research made use of Social Responsibility Theory and Agenda Settings Theory.
2.2.1 SOCIAL RESPONSIBILITY THEORY 
In mid 20th century most of the developing countries and third world nations have used this social responsibility theory of press which is associated with “the Hutchins Commission on the Freedom of the Press” in United States at 1942. In the book “Four theories of Press” (Siebert, Peterson and Schramm) it’s been stated that “pure libertarianism is antiquated, out dated and obsolete.” That paved way for replacement of Libertarian theory with the Social responsibility theory. Social responsibility theory allows free press without any censorship but at the same time the content of the press should be discussed in public panel and media should accept any obligation from public interference or professional self regulations or both. The theory lies between both authoritarian theory and libertarian theory because it gives total media freedom in one hand but the external controls in other hand. Here, the press ownership is private and media have an obligation to the public that amount to a form of public stewardship. The social responsibility theory moves beyond the simple “Objective” reporting (facts reporting) to “Interpretative” reporting (investigative reporting). The theory links with the democratic process and the media are guardians of that process, vigilant on behalf of the citizens, with a duty to be honest and fair to all. The theory balances the claims for freedom with the need for responsibility. It urges that in public interest, in the interest of true representation, both sides of a case should be stated. Professionalism was created in the media by setting up a high level of accuracy, truth, and information. The commission of press council also included some tasks based on social responsibility of media, which are as follows: 
• Formulate the code of conduct for the press 
• Improve the standards of journalism. 
• Safeguarding the interests of journalism and journalist. 
• Criticize and make some penalty for violating the code of conduct. Social responsibility theory appealed to the idealism of individual media practitioners and tried to unite them in service of cultural pluralism. It encouraged them to see themselves as front-line participants in the battle to preserve democracy in a world drifting inexorably towards totalitarianism. Dennis McQuail (1987) summarized the basic principles of the theory as follows: 
• Media should accept and fulfill certain obligations to society 
• These obligations are mainly to be met by setting high or professional standards of informativeness, truth, accuracy, objectivity and balance. 
• In accepting and applying these obligations, media should be self-regulating within the framework of law and established institutions. 
• The media as a whole should be pluralist and reflect the diversity of their society, giving access to various points of view and to rights of reply. 
• Society and the public have a right to expect high standards of performance and intervention. 
• The media should avoid whatever might lead to crime, violence, or civil disorder or give offence to minority groups. For this theory to work successfully, it would demand a pluralist media in a pluralist society and is only responsible through multiple ownership. Critics of Social Responsibility Theory are of the belief that 
 • Media will not play monopoly because the audience and media scholars will raise questions if media published or broadcast anything wrongly or manipulate any story. 
• Media Standards will improve. 
• Media will concern all class audience rather than focus on higher classes in the society. 
• Media may work autonomously but certain thing is controlled by the government and other public organization. 
This theory places emphasis on the moral and social responsibilities of persons, who, and institutions which operate the mass media. Such responsibilities include obligation to provide the public with information and discussion on important social issues and the avoidance of activities that are harmful to public welfare and security of the state.
The social responsibility theory of the press emphasizes the media’s obligation to serve the public interest by providing accurate, balanced, and ethical information. In the context of cultism, radio campaigns serve as a means of fulfilling this obligation by raising awareness, educating the public, and advocating for positive social change. By disseminating information about the dangers of cultism and promoting alternative pathways for young people, radio stations in Ilorin East are fulfilling their role as agents of social responsibility.
2.2.2 Agenda Setting Theory
 	The agenda setting theory explores how the views and thoughts of the public can be altered by what they see and hear in the media. The theory is important in agenda because of the necessity in agenda setting of crafting a message and communicating it to a large group people. The agenda setting theory also outlines the bias involved is used to advance the media corporation’s own agenda. Agenda setting theory was formally developed by Dr. Max Mc Combs and Dr. Donald Shaw in a study in the 1968 presidential election. There are levels of agenda setting theory which are:
First level;
The first level is usually used by the researchers to study media uses and its objective Or the influences that media creates on people and the most proximal thought that people will have on the exposure to the information given by media house.
Second level;
At this second level, the media focuses on how people should think about the nature of the issues. Thus, sensationalization of news reports may happen to bring in the interest of the audience. In fact, media want to grab attention and implant thought in people minds about some serious issues. That’s why media turn certain issues viral. Agenda setting theory is used in a political advertising, campaigns, business, News, public relation etc…
There are three agenda setting models in the agenda setting theory. Agenda setting models are ways researchers and political scientists break down the effectiveness of the agenda setting theory.
-Awareness Model: This model describes the method in which the news media informs the target audience about issues that they want to be the focus of attention in their audience. The awareness model educates the public about these issues.
-Priorities Model: In the fast-paced, mass media news cycle, some media campaigns need to focus on key issues in their agenda and push that message to their audience over other topics.
-Salience Model: Media organization crafts their messages to make them stand out from competing topics.
The agenda-setting theory suggests that the media have the power to influence the public’s perception of which issues are important. Through strategic programming and targeted messaging, radio campaigns can shape public discourse and prioritize the issue of cultism within the community. By consistently highlighting the consequences of cult involvement and showcasing successful interventions, radio stations in Ilorin East are setting the agenda for public discussion and action against cultism.
2.3.   Empirical Review
Scholars in communication education have published in areas relating to communication education, broadcasting, and literacy which are related to this current work. 
Prof. Dr. Altaf Ullah Khan(2017) conducted a research on Role of FM Radio in Education (A Case Study of FM Radio in Peshawar). The study was conducted to determine the role of FM radio in the promoting education through different programs in their daily broadcasting. The study was carried out using survey method for data collection. A questionnaire was distributed among 300 respondents in Peshawar city. The findings of the study show that eight FM radio stations working in Peshawar, which cover most of KP and FATA, each of the FM radio stations have their own objective of broadcast, like education, information and entertainment. The study shows that number of designed programs broadcast for FM radio stations for the purposes of education which fulfil the needs of the audiences in Peshawar. This research study has also shown compatibility with the uses and gratification theory in the light of research findings. 
Mohammed (2013) studied the challenges and opportunities in the use of radio broadcast for development in Ethiopia: secondary data analysis. The study sought to identify significant impediments in using radio for development, determine how the impediments can be sorted out, and examine the unique opportunities available within Ethiopia’s media landscape to employ radio broadcasting to fight poverty. Mohammed (2013) used data compiled by the Ethiopian Central Statistic Authority, Population and Housing Census and Population and Housing Census, Electoral Reform International Services (ERIS), Ethiopia Media Mapping, Audience Survey Ethiopia, and Ethiopian Broadcast Authority.The study revealed that there were no strategic radio programs in Ethiopia. It revealed that the country’s broadcast system embraced the open broadcast system, which follows what Moemeka (1981) described as “a shot-in-the-dark approach” to radio programming (p. 44). It also stated that the programs are of low quality, and the content tended more toward propaganda than development. The study concluded that the use of radio is unlikely to be successful in informing and educating the public as long as the broadcaster in Ethiopia employs an Open Broadcasting Strategy. The work of Mohammed (2013) is relevant to this study because a gap is identified that radio program may not be successful in educating the public in Ethiopia.
In another study, Chandar and Sharma (2003) researched on a radio program called “Bridges to Effective Learning through Radio” with Indira Gandhi National Open University as a case study. The survey focused on the audience’s perceived need for a radio channel dedicated exclusively to educational programming and provided respondents with an opportunity to suggest possible program content and formats.The study further revealed that when the respondents were asked about a radio station devoted to educational programming, most of the respondents indicated approval, a finding the researcher says supports the need for such educational broadcast service. However, when the respondents were asked whether radio should be used for educational purposes, nearly half of those surveyed did not favor the use of FM radio. The result showed that respondents viewed radio as a “news source domestically (inside India), and foreign (outside India).” Findings also showed that respondents did not want “fancy” anchors to host educational broadcasts. Instead, respondents were generally looking toward Gyan Vani programs to fulfill personal and defined educational goals (e.g., certified vocational courses, coaching for entrance exams, current information on careers, and courses). Finally, the study revealed that educational radio programs are transmitted at a time not preferred by the target audience.
In another study, Alhassan (2012) sought to determine the factors affecting adult learning and their persistence by reviewing the literature on the concept of adult learning and systems theories. The researcher argued that adults needed institutional and environmental support to continue to graduation based on their learning experiences. Nwaerondu and Thompson (1987) carried out a study on the use of educational radio in developing countries: lessons from the past. 
The study identified and discussed three methods used by radio stations. The methods include farm radio forum, education and communication, dialogue, and innovation.The researchers concluded that “there is no single best format for utilizing educational radio, adding that each situation in which educational radio is employed will be unique in some important ways which will impact instructional design considerations” (Nwaerondu & Thompson, 1987, para. 27). They noted that “there is a considerable support for the view that radio is an effective medium of instruction and its widespread availability in the developing countries underscores its educational potential and importance” (Nwaerondu & Thompson, 1987, para. 28)










                                     CHAPTER THREE
3.0	RESEARCH METHODOLOGY
Research methodology simply refer to the practical “how” of any given piece of research. More specifically, it’s about how are researcher systematically design a study to ensure valid and reliable results that address the research aims and objectives.
             This chapter of free study covers the methodology adopted in gathering of relevant information needed for actualization of the objectives of the study. The chapter is therefore discuss under the heading of research design, area of the study, population of the study, snapping size and sample techniques, instrument for data collection, validation of the instrument, method of data Collection and analysis.
3.1	RESEARCH DESIGN 
The survey research method is adopted to collect statistical data for the study. This method is commonly used by behavioral scientist because of the advantages it has over other research method such as it helps to study the opinion or attitude of a group of people through direct source. It also enable us to avoid necessary complication in logistic or in analysis that are involves in other method.
3.2	POPULATION OF THE STUDY 
Osuela (1982), defines population as the earn of identifying characterizes, which work of the universe have in  common and which will identify each unit as being a member of particular group.
    The populations of the study consist of the workers and member of Ilorin East local government. This was done in order to proceed the survey in the community since it consist of the local government and the area of the community. According to National Population Commission of Nigeria and  National Bureau of Statistics the population of Ilorin East as at 2022 is projected to be 311,500.



3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE
Sample was taken from population of member of Ode Alausa and Oja Oba community. The sample covered the Ilorin East local government area in Kwara State.  Though it is difficult to ascertain the total population, so a manageable proportion of one hundred was selected. The reasons for this is that it will give each member equal chance to be selected meanwhile, only framework member to the area are experienced to be stable or to have stayed long in the study area. Random number table were chosen to obtain coordinate good reference for the points and sampling take.
3.4    RESEARCH INSTRUMENT 
Research instruments are said to be different tools or devices used in collecting data. Therefore, in this research, electronic questionnaire is being used as the instrument for data collection. Questionnaire is mostly used in conducting survey and it is as important as the whole research itself.
According to Saadudeen (2015), Questionnaire is used to determines the outcome of a research exercise. This study employs the usage of a close-ended question to formulate it’s questionnaire.
3.5	VALIDITY AND RELIABILITY OF THE INSTRUMENT 
Validity is a way or mechanism of determining that certain instruments, variables or data can measure what they are designed to measure by a researcher. While reliability on the other hand, is concerned with the consistency of an instrument in measuring what it is designed to measure.
The instrument(questionnaire) user is valid because it is the most appropriate instrument for data collection in survey study According to Saadudeen (2015), Questionnaire is the best option when a researcher is interested in studying a very large population as it offers uniformity in coding question.
3.6	METHOD OF ADMINISTRATION OF THE INSTRUMENT 
The data for this research work is obtained from the primary and secondary sources. Primary data serve is collected by the researcher from questionnaire, while the secondary source of data are also collected by making reference to relevant journal, magazines and other relevant material.
3.7	METHOD OF DATA ANALYSIS 
 The responses of the questionnaire administered were statistically analyze by researcher using table format. The analysis was what the researchers used to eventually draw up a conclusion on the role of radio campaign against cultism in Nigeria a case study of Ilorin east resident.















CHAPTER FOUR
4.0	DATA ANALYSIS 
  Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights.
  In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1	ANALYSIS OF RESEARCH INSTRUMENT  
  Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (15) fifteen questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
  DISTRIBUTION TABLE
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 15.
4.1. DATA PRESENTATION
SECTION A- BIO DATA OF THE RESPONDENTS
QUESTION 1: Distribution of sex respondents 
Table I
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Male 
	43
	43%

	Female
	57
	57%

	Total 
	100
	100%


 In response to the question on the distribution of respondents according to their sex, 43 respondents representing 43% of the population are male while 57 representing 57% are female.
QUESTION 2: Distribution of the age of respondents 
Table II
	RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	16-20
	43
	43%

	21-25
	41
	41%

	26-30
	14
	14%

	31 and above 
	2
	2%

	Total
	100
	100%


In the above table, 43 (43%) respondents fall between the age bracket of (16-20)years, 41 (41%) respondents fall between the age bracket of (21-25)years, 14 (14%) fall between the age bracket of (26-30) years, while 2 (2%) falls between the age 31 years and above.
QUESTION 3: Indication of marital status
Table III
	RESPONSES 
	FREQUENCY
	PERCENTAGE (%)

	Single
	75
	75%

	Married
	23
	23%

	Separated
	0
	0%

	Divorce
	0
	0%

	TOTAL
	100
	100%


The table III  above shows the marital status of the respondents. According to the table 75 (75%) of the respondents are single, 23 (23%) of the respondents are married, 0 (0%) of the respondents separated, 0 (0%) of the respondents divorce.
Question 4: Distribution of the respondents occupation
Table IV
	RESPONSES 
	FREQUENCY 
	PERCENTAGE 

	Student
	75
	75%

	Self employed
	21
	21%

	Civil servants
	4
	4%

	Total
	100
	100%


In the above table, 75 (75%) of the respondents are students, 21 (21%) of the respondents are self-employed, 4 (4%) of the respondents are civil servants.
Question 5: Distribution of the respondents religion
Table V
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Islam
	58
	58%

	Christianity
	42
	42%

	Total 
	100
	100%


In response to the question on the distribution of respondents religion, 58 (58%) of the  respondents are Muslim, while 42 (42%) of the respondents are Christian.
 SECTION B
QUESTION 6:  How often do you listen to the radio?
     Table VI
	RESPONSES 
	FREQUENCY
	PERCENTAGE(%)

	Daily
	33
	33%

	Several times a week
	22
	22%

	Weekly
	22
	22%

	Rarely
	17
	17%

	Never
	6
	6%

	Total 
	100
	100%


 From the above table shows the responses to the question How often do you listen to the radio, 33 (33%) of the respondent listen to radio daily, 22 (22%) of the respondents listen to radio several times a week, 22 (22%) of the respondents listen to radio weekly, 17 (17%) of the respondents listen to radio rarely, while 6 (6%) of the respondents never listen to radio.
QUESTION 7: Are you aware of any radio campaigns against cultism in your area?
Table VII
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Yes
	79
	79%

	No
	21
	21%

	Total 
	100
	100%


 In response to the question above which says Are you aware of any radio campaigns against cultism in your area, 79 (79%) of the respondents come across radio campaign against cultism, while 21 (21%) of the  respondents doesn't.



QUESTION 8:  How frequently do you hear these campaigns?
     Table VII
	RESPONSES 
	FREQUENCY
	PERCENTAGE(%)

	Daily
	17
	17%

	Several times a week
	18
	18%

	Weekly
	22
	22%

	Rarely
	37
	37%

	Never
	6
	6%

	Total
	100
	100%


 From the above table shows the responses to the question How frequently do you hear these campaigns, 17 (17%) of the respondent hear the campaign daily, 18 (18%) of the respondents hear the campaign several times a week, 22 (22%) of the respondents hear the campaign weekly, 37 (37%) of the respondents hear the campaign rarely, while 6 (6%) of the respondents never hear about the campaign.
QUESTION 9: Do you believe radio campaigns are effective in reducing cultism?
Table IX
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Yes
	81
	81%

	No
	19
	19%

	Total 
	100
	100%


 In response to the question above which says Do you believe radio campaigns are effective in reducing cultism, 81 (81%) of the respondents believe they are effective, while 19 (19%) of the  representing doesn't believe they are effective.
Have you noticed a reduction in cultism activities due to radio campaigns?
QUESTION 10: Have you noticed a reduction in cultism activities due to radio campaigns?
Table X
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Yes
	94
	94%

	No
	6
	6%

	Total 
	100
	100%


 In response to the question above which says Have you noticed a reduction in cultism activities due to radio campaigns, 94 (94%) of the respondents notice reduction of cultism, while 6 (6%) of the  respondents doesn't not notice any reduction.
QUESTION 11: Do you discuss radio campaigns against cultism with your friends or family?
Table XI
	RESPONSES 
	FREQUENCY
	PERCENTAGE 

	Yes
	79
	79%

	No
	21
	21%

	Total 
	100
	100%


 In response to the question above which says Do you discuss radio campaigns against cultism with your friends or family, 79 (79%) of the respondents discuss campaign against cultism with friends and family, while 21 (21%) of the  respondents doesn't discuss it.



QUESTION 12: Which radio station do you hear these campaigns on most frequently?
  Table XII
	RESPONSES 
	FREQUENCY
	PERCENTAGE(%)

	Radio kwara
	33
	33%

	Sobi fm
	32
	32%

	Daimond fm
	12
	12%

	SBS fm
	19
	19%

	Royal fm
	6
	6%

	Total 
	100
	100%


 From the above table shows responses on the statement Which radio station do you hear these campaigns on most frequently, 33 (33%) of the respondent hear if from radio kwara mostly, 32 (32%) of the respondents hear it from sobi fm mostly, 12 (12%) of the respondents hear it from diamond fm mostly, 19 (19%) of the respondents hear it from SBS fm mostly, while 6 (6%) of the respondents hear it from royal fm mostly.
QUESTION 13: How clear and understandable are the messages in these radio campaigns
Table XIII
	RESPONSES 
	FREQUENCY
	PERCENTAGE

	Very clear
	33
	33%

	Clear
	45
	45%

	Neutral
	7
	7%

	Unclear
	10
	10%

	Very unclear
	5
	5%

	Total
	100
	100%


Table above shows how respondents give response to the statement above How clear and understandable are the messages in these radio campaigns in which 33 (33%) of the respondents said it very clear, 45 (45%) of the respondents said it clear, 7 (7%) of the respondents are neutral, 10 (10%) of the respondents said it unclear, while 5 (5%) of the respondents said it very unclear.
QUESTION 14: Radio campaigns address the root causes of cultism?
Table XIV
	RESPONSES 
	FREQUENCY
	PERCENTAGE

	Strongly agree
	27
	27%

	Agree
	36
	36%

	Neutral
	15
	15%

	Disagree
	11
	11%

	Strongly disagree
	11
	11%

	Total
	100
	100%


The table above show that responses of the respondents to the statement above, Radio campaigns address the root causes of cultism in which 27 (27%) of the respondents strongly agree, 36  (36%) of the respondents agree, 15 (15%) of the respondents remains neutral, 11 (11%) of the respondents disagree, while 11 (11%) of the respondents strongly disagree.
QUESTION 15: What type of content do you find most persuasive in radio campaigns against cultism?
  

   Table XV
	RESPONSES 
	FREQUENCY
	PERCENTAGES (%)

	Personal testimonies
	17
	17%

	Expert opinion
	38
	 38%

	Music and jingles 
	33
	33%

	Interviews with former cult members 
	12
	12%

	Total 
	100
	100%


 Table above show how respondents strongly agree with the statement above What type of content do you find most persuasive in radio campaigns against cultism which 17 (17%)of the respondents find personal testimonies persuasive, 38 (38%) of the respondents find expert opinion persuasive, 33 ( 33%) of the respondents find music and jingles persuasive, while 12 (12%) of the respondents find interview with former cult members persuasive.
QUESTION 16: Involving community leaders in radio campaigns would increase their effectiveness?
Table XVI
	RESPONSES 
	FREQUENCY
	PERCENTAGE

	Strongly agree
	33
	33%

	Agree
	50
	50%

	Neutral
	7
	7%

	Disagree
	10
	10%

	Strongly disagree
	0
	0%

	Total
	100
	100%


 Table VIII shows how respondents give response to the statement above Involving community leaders in radio campaigns would increase their effectiveness in which 33 (33%) respondents strongly agree, 50 (50%) of the respondents agree to it, 7 (7%) of the respondents are neutral, 10 (10%) of the respondents disagree with it, while non of the respondents strongly disagree about it.
QUESTIONS 17: Radio campaigns against cultism has reduced the rate of cultism in Ilorin East Local Government?
Table XVII
	RESPONSES 
	FREQUENCY
	PERCENTAGE

	Strongly agree
	58
	58%

	Agree
	18
	18%

	Neutral
	4
	4%

	Disagree
	13
	13%

	Strongly disagree
	7
	7%

	Total
	100
	100%


The table IX above, show how the respondents respond to the statement that Radio campaigns against cultism has reduced the rate of cultism in Ilorin East Local Government as 58 (58%) strongly agree, 18 (18%) of the respondents agree, 4 (4%) of the respondents remains neutral, 13 (13%) of the respondents disagree, while 7 (7%) of the respondents strongly disagree with this point.



QUESTION 18: More airtime should be alloted for campaign against cultism in Ilorin East?
 Table XVIII
	RESPONSES 
	FREQUENCY
	PERCENTAGE (%)

	Strongly agree
	23
	23%

	Agree
	26
	26%

	Neutral
	14
	14%

	Disagree strongly
	19
	19%

	disagree
	18
	18%

	Total
	100
	100%


The table 15 above shows how the respondents responds that More airtime should be alloted for campaign against cultism in Ilorin East as 23 (23%) of the respondents strongly agree, 26  (26%) of the respondents agree, 14 (14%) of the respondents remains neutral, 19 (19%) of the respondents disagree, while 18 (18%) of the respondents strongly disagree.
4.3 ANALYSIS OF RESEARCH QUESTIONS
Question 1: What is the impact of radio campaign against cultism in Nigeria?
Table XVII answer this question as it was gathered that and show the respondents respond to the statement that Radio campaigns against cultism has reduced the rate of cultism in Ilorin East Local Government as 58 (58%) strongly agree, 18 (18%) of the respondents agree, 4 (4%) of the respondents remains neutral, 13 (13%) of the respondents disagree, while 7 (7%) of the respondents strongly disagree with this point.
Question 2:  To what extent is radio used to campaign against cultism in Ilorin East Local Government?
Table VIII answered this research question 2 as it was gathered that respondents hear campaign against cultism on radio in which 17 (17%) of the respondent hear the campaign daily, 18 (18%) of the respondents hear the campaign several times a week, 22 (22%) of the respondents hear the campaign weekly, 37 (37%) of the respondents hear the campaign rarely, while 6 (6%) of the respondents never hear about the campaign.
Question 3: What is the way of improving radio messages for best result in waging war against cultism in Nigeria?
Table XV answered this research question as it was gathered that respondents strongly agree with the statement above What type of content do you find most persuasive in radio campaigns against cultism which 17 (17%)of the respondents find personal testimonies persuasive, 38 (38%) of the respondents find expert opinion persuasive, 33 ( 33%) of the respondents find music and jingles persuasive, while 12 (12%) of the respondents find interview with former cult members persuasive.
Table XVI also answer this research question as it was gathered that Involving community leaders in radio campaigns would increase their effectiveness in which 33 (33%) respondents strongly agree, 50 (50%) of the respondents agree to it, 7 (7%) of the respondents are neutral, 10 (10%) of the respondents disagree with it, while non of the respondents strongly disagree about it.
4.4 DISCUSSION OF FINDINGS 
  The purpose of this study is to examine the role of radio campaign against cultism in Nigeria a case study of Ilorin East resident. The result obtained (the statistical analysis) in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
  Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaire were administered to the respondent and all the copies of the questionnaire were returned.
 Our findings confined that  Radio campaigns against cultism has reduced the rate of cultism in Ilorin East Local Government as 58 (58%) strongly agree, 18 (18%) of the respondents agree, 4 (4%) of the respondents remains neutral, 13 (13%) of the respondents disagree, while 7 (7%) of the respondents strongly disagree with this point.
It was also discover that Radio campaigns address the root causes of cultism in which 27 (27%) of the respondents strongly agree, 36  (36%) of the respondents agree, 15 (15%) of the respondents remains neutral, 11 (11%) of the respondents disagree, while 11 (11%) of the respondents strongly disagree.
Based on the data provided, Radio Kwara is the most frequently mentioned radio station where respondents hear the campaigns. With 33% of respondents (33 out of 100) indicating that they hear the campaigns on Radio Kwara most often, it clearly stands out as a significant channel for reaching the target audience and this is because Radio Kwara has a wide reach. This wide reach makes it an effective medium for disseminating information to a large audience. Secondly, radio Kwara is a trusted source of information for many people. This trust can enhance the credibility of the campaigns broadcasted on this station. In conclusion, Radio Kwara’s prominence in the responses highlights its importance as a key medium for the campaigns. The station’s ability to reach a large and trusting audience makes it a strategic choice for maximizing the impact and effectiveness of the campaign messages.











CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1. SUMMARY 
This research study is base on the “the role of radio campaign against cultism in Nigeria a case study of Ilorin East resident”. This is research work is divided into five main chapter, from chapter one to chapter five of this study, clearly reviewed some steps approach for easy presentation of it’s contents.
Chapter one, is based on the background of the study with emphasis on the role of radio campaigns against cultism which Radio remains a powerful communication tool in the country due to its wide reach, affordability, and accessibility, even in remote areas. This study investigate the effectiveness of radio campaigns in disseminating anti-cultism messages, raising awareness, and mobilizing community action against cultism in Ilorin East. statement of research problems, research objectives, research questions, significant of the study, scope of the study and it’s key limitations with operational definition of key terms.
Chapter two, of this research work explained the conceptual framework and the theoretical framework of the research applied by the researcher which is agenda setting theory and social responsibility theory, Agenda-setting theory posits that the media influences what issues are considered important by the public. Through consistent coverage and discussion, media can prioritize topics like cultism, making it a focal point of public concern. In Ilorin East, Social responsibility theory emphasizes the ethical obligation of the media to serve the public good. This involves promoting truth, ethical standards, and responsible behavior. and review of related studies were done to explain the nature of different individuals research work.
Chapter three, of this research work however, contains research methodology adopted in the study, population of study, which are the residents of kawara state, ilorin east to be precise. Sample size which is (100) one hundred and the sample techniques which is the purposive or judgement sample technique and the instrument used in the research study was questionnaire that was administered the sample size of the population. It also clearly state the validity and reliability of the instruments, method of administration of the instruments as well as it stated the method of data analysis.
Chapter four, of this research work explained how the data gathered were analyzed for proper comprehension. It also contained how data were presented.
Chapter five, of this research work clearly explained and summarized the whole chapter from chapter one to chapter four. It also contains conclusion and recommendations.

5.2. CONCLUSION 
The research study aimed at finding out the role of radio campaign against cultism in Nigeria a case study of Ilorin East resident.
Radio campaigns hold significant potential in the fight against cultism in Nigeria. By understanding their role and effectiveness in Ilorin East, the study contribute to broader strategies for promoting community safety and reducing the influence of cult activities.
Based on our findings and observation drawn from empirical data it shows that Radio campaigns address the root causes of cultism in which 27 (27%) of the respondents strongly agree, 36  (36%) of the respondents agree, 15 (15%) of the respondents remains neutral, 11 (11%) of the respondents disagree, while 11 (11%) of the respondents strongly disagree.
The research concludes that Radio campaigns against cultism has reduced the rate of cultism in Ilorin East Local Government as 58 (58%) strongly agree, 18 (18%) of the respondents agree, 4 (4%) of the respondents remains neutral, 13 (13%) of the respondents disagree, while 7 (7%) of the respondents strongly disagree with this point.
5.3. RECOMMENDATIONS 
In respect of the findings, the following suggestions have been made to improve the situation.
1. Community leaders should be involved while campaign against cultism on radio.
2. More airtime should be alloted for campaign against cultism in Ilorin East.
3. Expert opinion programme should be involved because of it persuasive method. 
4. Government should use other media such as billboards and poster to campaign against cultism.
5. Campaign against cultism should not only be carried out by media rally campaign should be also adopt
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