CHAPTER ONE
INTRODUCTION
1.1        Background to the Study
Environmental sanitation is a critical aspect of public health that encompasses the management of waste, clean water supply, and the reduction of pollution. In Nigeria, and particularly in Kwara State, the challenges of maintaining a clean and healthy environment are significant due to rapid urbanization, population growth, and inadequate infrastructure. These challenges necessitate effective communication strategies to raise awareness and promote positive behaviors among the populace.
The importance of environmental sanitation in maintaining public health and enhancing the quality of life cannot be overstated. This project aims to explore the role of radio, specifically Sobi FM, in promoting environmental sanitation in Kwara State. 
Radio, as a traditional and widely accessible medium, plays a vital role in educating and informing the public about environmental issues. Sobi FM, a prominent radio station in Ilorin, serves as an important platform for disseminating information on environmental sanitation. Through various programs, the station has the potential to influence listeners' attitudes and practices regarding waste management, pollution control, and overall environmental health.
This project aims to explore the contribution of Sobi FM to the promotion of environmental sanitation in Kwara State. By examining the content and impact of the station's environmental programs, this study seeks to understand how radio can effectively engage the community in discussions about sanitation, encourage responsible behavior, and ultimately improve the environmental health of the region. Through this case study, we hope to highlight the importance of media in public health initiatives and provide insights into enhancing the role of radio in promoting sustainable practices within the community.
The promotion of environmental sanitation is essential for maintaining public health and ensuring a sustainable environment. In Kwara State, like many other regions in Nigeria, environmental challenges such as improper waste disposal, inadequate sanitation facilities, and pollution are prevalent. These issues can lead to serious health risks, including the spread of diseases, which underscores the need for effective communication and public awareness campaigns.
Environmental issues such as waste management, pollution, and public health awareness are critical in developing regions. Radio remains a powerful medium for disseminating information, especially in areas with limited access to the internet. Sobi FM, being a prominent local radio station, has the potential to influence public perception and behavior regarding environmental sanitation.
Radio has long been recognized as a powerful tool for information dissemination, particularly in areas with limited access to other forms of media. In Nigeria, radio remains one of the most popular and accessible means of communication, reaching a wide audience across different demographics. Sobi FM, based in Ilorin, plays a crucial role in this landscape by providing relevant content that addresses local issues, including environmental sanitation.
The station's programming often includes discussions, interviews, and educational segments focused on environmental topics. By leveraging the reach and influence of radio, Sobi FM has the potential to inform the public about the importance of maintaining a clean environment, promote best practices in waste management, and encourage community participation in sanitation efforts.
This background study will explore the historical context of environmental sanitation in Kwara State, the role of media in public health communication, and the specific contributions of Sobi FM in promoting environmental awareness and practices among its listeners. By examining these elements, this project aims to provide a comprehensive understanding of how radio can effectively contribute to improving environmental sanitation in the community.
1.2 Statement of the problem
The problem this study addresses is the inadequate awareness and engagement of the public in environmental sanitation practices in Kwara State, despite the presence of various media channels, including radio. While radio has the potential to be a powerful tool for disseminating information and educating communities, there is a lack of comprehensive understanding regarding its effectiveness in promoting environmental sanitation specifically through local stations like Sobi FM.
Many residents may not be fully aware of the environmental sanitation programs offered by Sobi FM or may not engage with the content due to competing interests or lack of promotion. There is a need to evaluate the types of content that Sobi FM produces related to environmental sanitation, including whether the messages are clear, relevant, and actionable for the audience.
1.3 Objective of the Study
The primary objective of this study is as follows:
1. To analyze the content of environmental sanitation programs aired by Sobi FM.
2. To assess the impact of these programs on the audience's knowledge and practices regarding environmental sanitation.
3. To identify the challenges faced by the radio station in promoting environmental sanitation.
1.4 Research Questions
The following questions have been formulated for the study
1. What types of content related to environmental sanitation are aired by Sobi FM ?
2. How has the audience's knowledge and practices regarding environmental sanitation changed as a result of listening to the programs aired by Sobi FM?
3. What challenges does Sobi FM face in effectively promoting environmental sanitation through its broadcasts?

1.5 Scope of the Study
The scope of this study focuses on the contribution of Sobi FM to the promotion of environmental sanitation in Kwara State, specifically examining its programming, audience engagement, and the impact of its messages on public awareness and behavior regarding sanitation practices. 
The study will concentrate on Kwara State, with particular emphasis on the city of Ilorin, where Sobi FM is located. This allows for an in-depth analysis of local environmental issues and the specific context in which the radio station operates.
The research will explore the demographics of Sobi FM's listeners, including age, gender, and socio-economic status, to understand how different segments of the population respond to environmental sanitation messages.
The study will assess various programs aired by Sobi FM that relate to environmental sanitation. This includes analyzing content such as talk shows, interviews with experts, community discussions, and public service announcements.
The period of this study is for six (6) month, which is from November 2024 to April 2025.
1.6 Significance of the Study
The significance of this study lies in its potential to highlight the crucial role that radio plays in promoting environmental sanitation, particularly in Kwara State. By focusing on Sobi FM as a case study, the research aims to provide valuable insights into how effective communication strategies can influence public awareness and behavior regarding environmental issues.
Firstly, this study will contribute to the existing body of knowledge on environmental communication by documenting the specific ways in which radio can engage communities in discussions about sanitation. It will shed light on the effectiveness of different program formats, such as talk shows, interviews, and public service announcements, in reaching diverse audiences and fostering positive changes in behavior.
The findings of this research can inform policymakers, environmental agencies, and community organizations about the importance of utilizing media, particularly radio, as a tool for public health initiatives. By understanding the impact of radio on environmental sanitation, stakeholders can develop targeted campaigns that leverage the reach of stations like Sobi FM to educate and mobilize the population towards better sanitation practices.
1.7 Definition of Terms
1- Contribution:- It refers to the act of giving or adding something, typically to a common goal or purpose. It can involve providing resources, support, or effort to help achieve a specific outcome. 
2-  Promotion: The act of advancing, supporting, or encouraging something, such as an idea, product, service, or behavior, to increase its acceptance, adoption, or popularity.
3- Environmental Sanitation:- It refers to the measures and practices that aim to protect and improve the health of the community by ensuring a clean and safe environment. It encompasses a wide range of activities, including the proper management of waste (solid and liquid), provision of clean drinking water, maintenance of hygiene in public spaces, and the control of pollution. 
4- Radio:- Is a form of electronic communication that uses radio waves to transmit sound, such as music, speech, and other audio signals, over long distances. It is a popular medium for entertainment, information, education, and communication.
CHAPTER TWO
                         LITERATURE REVIEW 
2.0 INTRODUCTION
This chapter is a review of related study on the topic audience perception of the use of social media as platform for combating climate change in Ilorin east local government the chapter is organize under the following headings.
2.1 Conceptual Framework 
2.1.1 Environmental Sanitation:
According to World Health Organization (WHO)Environmental sanitation refers to the control of environmental factors that are harmful to human health, including the provision of facilities and services for the safe disposal of human waste, garbage, and wastewater." (WHO, 2019).
Environmental sanitation refers to the measures and practices aimed at promoting hygiene and preventing disease through the management of the environment. This includes the proper disposal of waste, ensuring clean water supply, managing sewage, and controlling pollution. The goal of environmental sanitation is to create a healthy environment that reduces the risk of diseases and promotes overall public health. Key components often include waste management, drainage systems, sanitation facilities, and public awareness campaigns about hygiene practices.
Environmental sanitation refers to the systematic approach to managing environmental factors that can adversely affect human health. It encompasses the provision of clean water, adequate waste disposal, proper sewage treatment, and the maintenance of hygienic conditions in the environment to prevent disease and promote health. This definition highlights the importance of integrating public health principles with environmental management practices.
Environmental sanitation encompasses the physical and biological environment that surrounds us, including water, air, food, and waste. It involves the application of sanitary principles to control or eliminate environmental health hazards." (CDC, 2020).
Environmental sanitation encompasses a variety of practices that are essential for maintaining a clean and healthy environment. Here are some key aspects:
1. Waste Management: This involves the collection, transportation, processing, and disposal of waste materials. Effective waste management helps to reduce pollution and the spread of disease.
2. Water Supply and Quality: Ensuring access to safe drinking water is critical. This includes the treatment of water to remove contaminants and providing adequate sanitation facilities to prevent waterborne diseases.
3. Sewage and Wastewater Treatment: Proper treatment of sewage and wastewater is necessary to prevent contamination of water bodies and to protect public health. This can involve the use of treatment plants or natural methods like wetlands.
4. Control of Environmental Pollution: This includes measures to reduce air, water, and soil pollution from industrial, agricultural, and urban sources. Policies and regulations are often put in place to manage pollutants effectively.
5. Public Awareness and Education: Educating communities about the importance of environmental sanitation and promoting practices like recycling, proper waste disposal, and hygiene can significantly improve public health outcomes.
Environmental sanitation plays a crucial role in disease prevention and contributes to the well-being of communities.
2.1.2 Causes Of Environmental Sanitation:
The causes of environmental sanitation issues can be attributed to several factors:
1. Poor Waste Management: Inadequate systems for collecting, disposing of, and recycling waste can lead to pollution and health hazards.
2. Lack of Clean Water Supply: Contaminated water sources due to industrial discharge, agricultural runoff, or inadequate treatment can compromise public health.
3. Inadequate Sewage Systems: Insufficient sewage infrastructure can result in untreated wastewater being released into the environment, causing contamination.
4. Urbanization: Rapid urban growth often outpaces infrastructure development, leading to overcrowded living conditions and inadequate sanitation facilities.
5. Public Awareness: A lack of education and awareness about hygiene practices and environmental health can contribute to poor sanitation behaviors.
6. Government Policies: Weak regulations and enforcement regarding environmental sanitation can hinder effective management and improvement efforts.
7. Cultural Practices: Certain cultural beliefs and practices may influence sanitation behaviors, affecting community health outcomes.
2.1.3 Merits and Demerits Of Environmental Sanitation.
Here are the Merits of Environmental Sanitation:
1. Improved Public Health: Effective environmental sanitation reduces the risk of diseases caused by poor sanitation, such as cholera and dysentery, leading to healthier communities.
2. Enhanced Quality of Life: Clean environments contribute to a better quality of life, providing safer and more pleasant living conditions for individuals and families.
3. Environmental Protection: Proper sanitation practices help in protecting ecosystems by preventing pollution of water bodies and soil degradation.
4. Economic Benefits: Investing in sanitation can lead to economic gains by reducing healthcare costs and increasing productivity through a healthier workforce.
5. Community Engagement: Environmental sanitation initiatives often foster community involvement and awareness, leading to a stronger sense of responsibility towards local environments.
Here are the Demerits of Environmental Sanitation:
1. High Costs: Implementing effective environmental sanitation systems can be expensive, requiring significant investment in infrastructure and maintenance.
2. Resource Allocation: Limited resources may lead to unequal access to sanitation services, particularly in low-income areas, exacerbating health disparities.
3. Behavior Change Challenges: Changing long-standing habits and practices related to sanitation can be difficult, requiring sustained education and outreach efforts.
4. Environmental Impact of Waste Disposal: Improper disposal of waste can lead to pollution and harm to wildlife, especially if not managed correctly.
5. Dependency on Government: Communities may become reliant on government initiatives for sanitation, which can lead to neglect of personal responsibility in maintaining cleanliness.
These merits and demerits highlight the complexity of environmental sanitation and the need for comprehensive strategies to address the challenges while maximizing the benefits.
2.1.4  Historical Overview of radio in Nigeria.
The historical overview of radio in Nigeria traces back to the early 20th century. The first radio broadcast in Nigeria occurred in 1932, when the British colonial government established the Nigerian Broadcasting Service (NBS) in Lagos. This service was primarily aimed at disseminating information and propaganda to support colonial governance.
Following Nigeria's independence in 1960, the broadcasting landscape began to evolve. The government took control of the NBS and rebranded it as the Nigerian Broadcasting Corporation (NBC) in 1978. This move aimed to promote national unity and cultural identity through broadcasting.

In the 1990s, Nigeria experienced significant changes in its broadcasting sector with the introduction of private radio stations. The deregulation of the broadcasting industry in 1992 led to a surge in the establishment of private radio stations, allowing for a more diverse range of programming and viewpoints. This shift enabled local communities to engage with issues that directly affected them, including environmental concerns and social development.
Today, radio remains one of the most popular and accessible forms of media in Nigeria, playing a crucial role in informing, educating, and entertaining the public. It has become an essential tool for advocacy, especially in promoting awareness on various issues, including health, education, and environmental sanitation.
The first radio broadcast in Nigeria took place in 1932, initiated by the British colonial government through the Nigerian Broadcasting Service (NBS). The primary purpose was to provide information and support for colonial governance, largely focusing on disseminating news and entertainment to a limited audience.
After Nigeria gained independence in 1960, the broadcasting landscape underwent significant changes. The Nigerian Broadcasting Corporation (NBC) was established in 1978, taking over from the NBS. The NBC aimed to foster national unity and promote cultural identity among the diverse ethnic groups in Nigeria. During this period, radio programming was heavily influenced by government policies, often serving as a tool for state propaganda.
The 1990s marked a turning point in Nigeria's broadcasting history with the deregulation of the industry in 1992. This led to the emergence of private radio stations, which diversified the media landscape and allowed for a broader range of content. Private stations began to address local issues, engage communities, and provide alternative viewpoints, significantly impacting public discourse.
Today, radio is one of the most accessible media forms in Nigeria, with numerous stations operating across the country. It plays a vital role in informing the public, promoting social change, and providing a platform for community engagement. Radio remains influential in shaping opinions, especially in rural areas where access to other forms of media may be limited.

2.1.5. CHARACTERISTICS  OF RADIO
 As a medium of  mass communication, radio has the following characteristics according  to  Apuke (2014). 
(1)  Portability: Radio is a  very  portable  device that  can be  carried about with ease. The portability  of radio makes it  possible  for  people to  listen to it wherever they are with the  coming of  ICT, we  now have  radio sets that  are  as  small as  handsets. 
 (2)  It is a mass medium: Radio messages can reach people in different localities. Bittner (1989) says  that  the  mass medium makes it  possible for  the message  to reach beyond the immediate  proximity  of the sender.  A mass medium has  the  ability to  send  a message  globally. 
 (3)  Transient messages: Radio messages are perishable. They  are constantly  on the  move. The audience  cannot ask  for a  repeat of  what was not clearly  heard  because;  the messages are on a  move. That is why  most people  say  radio does  not  talk  twice. 
[bookmark: _Hlk84794907](4)  Audio medium: Radio is a one-sided medium that is it  can only  be heard and not be seen. This makes it  a limited sensory;  it only appeals to the sense of hearing. According to  Asemah (2009), in  radio words are the  only  thing used  to  create pictures  in  the minds of  the audience. Other  things like  sound can  also be used to  create  a  mental picture in the mind  of  the  listener.  
(5)  Cheap: Radio set is affordable.  We have radio sets that  are as cheap and still be affordable to buy.
(6)  It requires talent: Radio  operation requires  talents to  operate. It  needs the blending of  different talents in order to function well. It is  not  one-sided in operations. It requires  the reporters,  sound engineers, etc,  to operate. 
(7)  It is competitive: with the advent of  many  radio stations, it  could be said  that radio is  a  highly  competitive business as it  requires putting  up catchy  programmes  in  order  to  outshine other  stations. 
(8)  Requires technology: Radio requires technology  (Hardware and Software) which are geared  towards mass production and wide dissemination. 
(9)  It is  mobile: the  mobility  of radio makes it unique; it  can be moved easily  from  one  place  to  another  without stress. 
(10) Public: The  content of radio  (messages)  is  handled and  treated publicly.  
(11) Impersonal  in  Nature: The  relationship between sender  and receiver is impersonal. 
2.1.6 Importance of Radio.
The importance of radio can be highlighted in several key areas:
1. Accessibility: Radio is widely accessible and can reach audiences in remote areas where other forms of media might not be available.
2. Cost-Effective: It is a relatively low-cost medium for both producers and consumers, making it an affordable option for disseminating information.
3. Immediate Communication: Radio allows for real-time broadcasting, making it effective for urgent announcements and updates, especially during emergencies.
4. Community Engagement: Local radio stations, like Sobi FM, can foster community involvement by addressing local issues and encouraging public participation.
5. Educational Tool: Radio can serve as an educational platform, providing information on health, sanitation, and environmental issues in an engaging manner.
6. Cultural Preservation: It plays a vital role in preserving and promoting local culture, language, and traditions through music, storytelling, and discussions.
7. Influencing Behavior: Radio has the power to shape public opinions and behaviors, especially when it comes to promoting important social issues like environmental sanitation.
2.1.7 The Contribution of radio to the promotion of environmental sanitation in kwara state.
Radio contributes to promoting environmental sanitation in Kwara State by raising awareness through educational programs, broadcasting in local languages for better understanding, engaging the community with call-in shows, partnering with NGOs for initiatives, featuring expert discussions, and providing regular updates on sanitation issues. This makes radio an effective tool for educating the public and fostering community involvement in sanitation efforts.
  Radio plays a crucial role in promoting environmental sanitation in Kwara State through various channels. It helps to spread awareness by airing educational programs that inform the public about hygiene practices and the importance of sanitation. By using local languages, radio ensures that the messages reach a broader audience effectively. 
Community engagement is fostered through interactive call-in shows where listeners can discuss their sanitation challenges and share solutions. Collaborations with NGOs allow radio stations to promote initiatives like clean-up campaigns and health workshops, further enhancing community participation. Expert discussions on health and environmental issues provide valuable insights, helping the public understand best practices for maintaining cleanliness. 
Additionally radio keeps the community informed with regular updates on sanitation-related events and government policies, encouraging ongoing involvement and awareness. Overall, radio serves as an essential medium for educating and mobilizing the community towards better environmental sanitation.
The contribution of radio to the promotion of environmental sanitation in Kwara State can be significant in various ways:
1. Awareness Campaigns: Radio stations can run programs that raise awareness about the importance of environmental sanitation, educating the public on hygiene practices and the consequences of poor sanitation.
2. Local Language Broadcasts: By broadcasting in local languages, radio can effectively reach a wider audience, ensuring that messages are understood by all community members.
3. Community Engagement: Radio can encourage community participation through call-in shows, where listeners can share their experiences, challenges, and solutions regarding sanitation issues.
4. Partnerships with NGOs: Collaborating with non-governmental organizations, radio can promote initiatives aimed at improving sanitation, such as clean-up campaigns and health workshops.
5. Expert Discussions: Featuring health and environmental experts can provide valuable insights into best practices for maintaining a clean environment, helping to educate the public on effective sanitation methods.
6. Regular Updates: Radio can provide ongoing updates about sanitation-related events, government policies, and community initiatives, keeping the public informed and engaged.
2.1.8 Role of Radio in campaign against environmental sanitation.
1. Awareness and Education: Radio can be used to disseminate information about the importance of environmental sanitation, educating the public on hygiene practices, waste management, and the effects of poor sanitation on health.
2. Community Engagement: Radio programs can involve community members, encouraging participation in local clean-up campaigns and environmental initiatives.
3. Expert Interviews: Featuring experts in environmental health can provide valuable insights and practical tips on improving sanitation practices within communities.
4. Public Service Announcements: Radio can broadcast announcements that promote sanitation-related events, such as clean-up days or workshops on waste management.
5. Storytelling: Sharing success stories from communities that have improved their sanitation can inspire others to take action and adopt better practices.
6. Feedback and Discussions: Radio provides a platform for listeners to discuss sanitation issues,
share their experiences, and suggest solutions, fostering a sense of community involvement.
Radio serves as a powerful tool for raising awareness, educating the public, and mobilizing communities towards better environmental sanitation practices.
2.1.9 Community Engagement and participation on environmental sanitation:
Community engagement and participation in environmental sanitation involve interactive platforms like call-in radio shows, where individuals can share their experiences and solutions. This interaction fosters a sense of ownership and responsibility among community members. Additionally, collaboration with NGOs for initiatives such as clean-up campaigns encourages active involvement, making residents more aware of sanitation issues and promoting collective action for a cleaner environment. Overall, these efforts help build a stronger community commitment to maintaining sanitation standards.
Community engagement and participation in environmental sanitation are vital for fostering a cleaner environment. This includes interactive activities like call-in radio shows, where community members can voice their concerns, share experiences, and propose solutions. Such platforms create a sense of ownership and responsibility among residents, encouraging them to take action.
Moreover, partnerships with NGOs and local organizations can facilitate initiatives like clean-up campaigns and educational workshops. These activities not only raise awareness about sanitation issues but also mobilize community members to work together towards common goals. By involving the community in decision-making and action, it strengthens their commitment to maintaining sanitation standards and improving overall public health.
2.2 THEORETICAL FRAME WORK
The theoretical framework for your project on the contribution of radio to the promotion of environmental sanitation in Kwara State, specifically focusing on Sobi FM, could involve several key theories related to communication and media studies. 
Two central theoretical perspectives, the Uses and Gratifications Theory(UGT) and Social Learning Theory(SLT). By integrating these theories, you can provide a comprehensive understanding of how radio contributes to promoting environmental sanitation in Kwara State, highlighting the interactions between media, community engagement, and behavior change.
 2.2.1 Uses and Gratifications Theory:
The Uses and Gratifications Theory developed by (Katz, Blumler, & Gurevitch, 1973) posits that individuals actively choose media to fulfill specific needs. In the context of this study,this theory examines why individuals actively seek out specific media to satisfy their needs. You can analyze how listeners of Sobi FM engage with environmental sanitation content, what gratifications they seek (such as information, social interaction, or entertainment), and how this engagement impacts their attitudes and behaviors towards sanitation.
Uses and Gratifications Theory focuses on understanding why individuals choose certain media and how they actively seek out content that fulfills specific needs or desires.
In the context of this study, you can examine how listeners of Sobi FM engage with programming related to environmental sanitation. For instance, you can identify the motivations behind their listening habits whether they seek information about sanitation practices, want to participate in community discussions, or enjoy entertainment that also educates them about environmental issues. 
By analyzing these motivations, you can gain insights into how effective Sobi FM is in promoting awareness and encouraging positive behaviors regarding environmental sanitation. Additionally, understanding the gratifications that listeners derive from such content can help assess the overall impact of radio programming on community engagement and actions related to sanitation. 
2.2.2 Social Learning Theory:
Social learning theory, developed by (Albert Bandura 1977), posits that people learn behaviors through observation, imitation, and modeling. According to this theory, individuals learn behaviors through observation and imitation. In the context of your study, you can explore how radio programs on Sobi FM influence listeners' understanding and practices regarding environmental sanitation by showcasing positive behaviors and community role models.
Social Learning Theory suggests that individuals learn behaviors by observing others and imitating them, especially when those behaviors are modeled by influential figures or peers.
In this study, you can explore how Sobi FM features community leaders, health experts, or local role models who demonstrate positive sanitation practices. By showcasing these individuals and their actions, the radio station can encourage listeners to adopt similar behaviors in their own lives. 
Additionally, you can analyze how the narratives and stories shared on the station resonate with the audience, potentially leading to changes in attitudes and practices regarding environmental sanitation.
By applying Social Learning Theory, you can highlight the importance of media in shaping behaviors and fostering community engagement in sanitation efforts, ultimately providing a deeper understanding of how radio can influence public health outcomes.
2.3  REVIEW OF RELATED STUDIES
The relevant topic related to this project study could be "TheRole of Community Radio in Public Health Education by" Servaes, J. & Malikhao, P. (2005).
This topic explores how community radio stations, like Sobi FM, serve as vital platforms for disseminating by information on health and environmental issues, particularly sanitation. In this context, community radio can effectively reach local audiences, providing tailored content that addresses specific health challenges faced by the community.
 By broadcasting programs that focus on environmental sanitation, such as hygiene practices, waste management, and the importance of clean surroundings, Sobi FM can educate listeners and promote positive behavior changes. Additionally, the interactive nature of radio allows for audience participation, enabling listeners to ask questions and share their experiences. This engagement fosters a sense of community and encourages collective action towards improving environmental sanitation. Overall, the contribution of Sobi FM in promoting these initiatives can significantly enhance public awareness and drive efforts to create a healthier environment in Kwara State.
Another related topic that could be explore is "The Impact of Radio Campaigns on Community Behavior Change by Rogers, E.M (2003).  This topic examines how targeted radio campaigns can influence community attitudes and practices regarding environmental sanitation.
In this study, you can analyze specific campaigns run by Sobi FM that focus on sanitation issues, such as promoting proper waste disposal, encouraging hand-washing, or educating the public about the health risks associated with poor sanitation. By evaluating the effectiveness of these campaigns, you can assess how well they resonate with the audience and lead to observable changes in behavior.
You might also consider the role of storytelling and local testimonials in these campaigns. When community members hear relatable stories or see their peers advocating for better sanitation practices, they may be more likely to adopt similar behaviors. This aspect ties back to Social Learning Theory, as individuals learn by observing and imitating others.
This topic will allow you to delve into the ways radio can be a powerful tool for driving social change and enhancing public health in Kwara State.
Another relevant topic related to this  project study could be “Media influence on public health” by Wakefield, M. A., Loken, B., & Hornik, R. C. (2010).  Media influence on public health refers to the ways in which various forms of media, including television, radio, print, and digital platforms, shape public perceptions, attitudes, and behaviors regarding health issues.
Media plays a crucial role in disseminating health information to the public. It can raise awareness about health risks, promote healthy behaviors, and inform individuals about available health services. For instance, public health campaigns often utilize media to educate the public about issues such as smoking cessation, nutrition, disease prevention, and sanitation practices. 
Research has shown that media can significantly influence health-related behaviors. For example, studies have indicated that exposure to health messages through media can lead to increased knowledge and changes in attitudes towards health practices. A systematic review by Wakefield et al. (2010) found that media campaigns that effectively communicate health messages can lead to positive changes in health behaviors, such as increased physical activity and improved dietary choices.
Moreover, media can serve as a platform for community engagement, allowing individuals to share their experiences and concerns related to health. This interaction can foster a sense of community and support, which is vital for promoting public health initiatives. For instance, community radio stations have been effective in reaching local populations with tailored health messages that resonate with their specific contexts.
However, the influence of media on public health is not without challenges. Misinformation and sensationalism can lead to public confusion and fear, particularly during health crises. Therefore, it is essential for health organizations to collaborate with media outlets to ensure accurate and responsible reporting of health information.
In conclusion, media influence on public health is a powerful tool that can drive positive health outcomes when used effectively. It is vital for health communicators to harness this influence responsibly to educate and empower communities.

CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
In according to Kothari (2004) defines that the research is an original contribution to the existing store of knowledge making for its development. The systematic approach concerning generalization and formulation of a theory is also a research..
An important factor that determines the research method to be use in any work is the nature of the problem under study.
In the research work research decided to use the structure survey (Questionnaire Method). The adopted survey method is aimed at seeking and retrieving factual information from respondents.
In view of the important nature of this topic, the need to arrive at objective and accurate analysis and interpretation of data without bias.
The researcher will design and administer questionnaire to choosing definite population.
3.1. RESEARCH DESIGN 
  According to Green and Tull (2004): A research design is the specification of methods and procedures for acquiring the information need. It is the overall operational pattern or framework of the project that stipulates which source by what procedures.
 The research design is the overall strategy that guide how a researcher study is conduct. It outline the method and procedure that will be use to collect and analyze data.
  It also include the rationale for why these method and procedure is chosen and how they are expect to address the research questions. In other word, the research design provide the “blueprint” for the study, ensuring that it is conduct in a rigorous and methodical way.
3.2 POPULATION OF THE STUDY 
   According to Wimmer and Dominick (2006) population is a group or class of subject, variable, concept or phenomena in a given study. This implies that every element, subject, object among others is capable of providing useful and reluctant data in explaining a certain phenomenon of a given study. Population is a list or collection of subject, object, concept or variables in a defined environment.
 Based on the research claimed out the population study will focus on individuals who tune in to Sobi FM's environmental sanitation programs, living in Kwara State. According to a study on the role of radio in public enlightenment, the Ilorin metropolis could be a good starting point.
In this vein, are populations of study as determined by the extent at sample size in relation to the population size. This help to group the aggregation of all elements in the population at least, to have a fair representation. According to National Population Commission of Nigeria as of the last census conducted in 2021, the population of Ilorin, the capital city of Kwara State in Nigeria, was estimated to be around 1 million people.
   3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
   Sample size is the collection of individuals subject and elements that would help and guide a researcher in the case of the study and position is known as sample. According to Aborisade (2008), In determining the sample size it should be noted that the more heterogeneous the population, the more the sample size should be and more the homogeneous the population the less the sample size are the representative of the population.  Sampling technique is a scientific process of selecting representatives as a study population. This is the specification of how elements are drawn from population and how important it is for a population and how important it is for a researcher to handle his/her sample or population for the given study.
        In selecting and giving out the data instruments for this study. Quota sampling techniques will be the guide and also the purpose sampling technique where by a researcher can make pre-determine judgement or decision that influences the choice of a sample and sample size used in a study. A sample size of 100 respondent that out across gender and age group of the given population.
3.4 RESEARCH INSTRUMENT
The research instruments. This are different tolls or devices used in collecting and gathering data. It is necessary for a researcher to state clearly the research instruments that will be used in his/her study. The research instrument used in the study was questionnaire. A questionnaire is a list of question answered by a respondent to get their opinion about a subject. A total number of twenty(20) items were drawn and administered to be respondents. They were divided into two sections, Section A which contained items on the demography of respondent and Section B answered research questions items-S answered questions on the demography of the respondents.
Item 6-7 answered research question one 
Item 8-9 answered research question two
Items 10-20 answered research question three
3.5 VALIDITY OF THE RESEARCH INSTRUMENT 
        The measuring instrument employed is the questionnaire method and this method is used for the study in other to do thoroughly scrutinized by the supervisor for clarity, precision and comprehension sake. Questionnaire as the study research instrument, large volume of information is likely collected and accessed to be credible and reliable. Validity of the instrument is a way of determining that certain instrument, variables or data can measure what they are design to measure by a researcher. This explain what is been said above, it explains the extent to which a concept or measurement actually come out .
3.6 DATA COLLECTION METHOD
        A method is a way of doing or process of achieving something in accordance with roles, guidelines, instruction or principles derived from research and practice. Data was collected using the questionnaire which the researcher has administered face to face to the respondent.
3.7 METHOD OF DATA ANALYSIS 
        Simple tables, frequency and percentages were adopted in the presentation and analysis of the data generated for the study. This section requires satisfied tools to analyze the data collected and justification must to made, as to a certain satisfied tool or computer some are package is considered as the best for the study. For this study is satisfied tool was considered as the it was suitable for the breaking down and analyzing of data generated.
CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS

INTRODUCTION
The study sets out to analyze the Contribution of radio to the promotion of environmental sanitation in kwara state (A case study of sobi fm). To carry out the study, 100 people living in kwara state were sampled randomly and questionnaire containing relevant questions were administered by the researchers to acquire usable data. 
This chapter deals with the analysis of data obtained from the field work through the questionnaire.
Each question on the questionnaire would be presented in separate tables and analyzed for easy comprehension.
4.1 DATA PRESENTATION
DEMOGRAPHIC DISTRIBUTION
Table 1: Distribution of respondents by Gender.
	Gender
	No of respondents
	Percentage (%)

	Male
	65
	65%

	Female
	35
	35%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 65 respondents representing (65%) are males while 35 of them representing (35%) are females.
Table 2: Age range of respondents
	Age
	No of respondents
	Percentage (%)

	16-20years
	43
	43%

	21-25years
	44
	44%

	26-30years
	9
	9%

	31 and above
	4
	4%

	Total 
	100
	100%


Source: Field work (2024)
The above table show the distribution of the respondents by age. It states that 43 respondents representing (43%) are within the age range of 16-20, 44 respondents representing (44%) are within the age range of 21-25, 9 respondents representing (9%) are within the age range of 26-30years while 4 respondents representing (4%) are within age range of 31 and above.
Table 3: Distribution of respondents by marital status
	Marital Status
	No of respondents
	Percentage (%)

	Single
	85
	85%

	Married
	15
	15%

	Total
	100
	100%


Source: Field work (2025)
The above table show the distribution of respondents by marital status. It states that 85 (85%) are single and 15 respondents (15%) are married.
Table 4: Distribution of respondents by Educational Qualification.
	Educational Qualification
	No of respondents
	Percentage (%)

	O’level
	5
	5%

	NCE/ND
	19
	19%

	HND/BSc
	67
	67%

	Post Degree
	9
	9%

	Total
	100
	100%


Source: Field work (2024)
The above table show the distribution of respondents by educational qualification.  5 respondents representing (5%) are O’level holders, 19 respondents representing(19%) are ND/NCE holders, 67 respondents (67%) are HND/BSc holders while 9 respondents representing(9%) are post degree holders.
Table 5: Distribution of respondents by Occupation
	Occupation
	No of respondents
	Percentage (%)

	Student
	78
	78%

	Business
	8
	8%

	Civil Servant
	14
	14%

	Other
	0
	0

	Total
	100
	100%


Source: Field work (2024)
The above table show the distribution of respondents by occupation. 78 respondents representing 78% are students, 8 respondents representing 8% are business persons and 14 respondents representing 14% are civil servants.
Table 6: Distribution of respondents by Religion.
	Occupation
	No of respondents
	Percentage (%)

	Islam
	69
	69%

	Christianity
	25
	25%

	Traditional 
	6
	6%

	Total
	100
	100%


Source: Field work (2024)
The above table show the distribution of respondents by Religion. 69 respondents representing 69% are Islam, 25 respondents representing 25% are Christianity and 6respondents representing 6% are traditional.
 PRESENTATION OF RESULT
The results discussed below are based on the analysis of the One hundred copies of questionnaire completed and returned by the respondents. The number of the questionnaire also helped in the quick analysis of the data collected. 
The analysis was done by treating each question based on the research questions. The table-by-table responses were coded as for the responses and on like that the rate of return was calculated for easy understanding.
Table 7: Sobi FM is considered to play a significant role in promoting environmental sanitation in Kwara State by the audience.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	22
	22%

	Agree
	63
	63%

	Neutral
	3
	3%

	Disagree
	7
	7%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 22 respondents representing 22% strongly agree that Sobi FM is considered to play a significant role in promoting environmental sanitation in Kwara State by the audience,63 respondents representing 63% agree, 7 respondents representing 7% disagree and  5 respondents representing 5% strongly disagree while 3 respondents representing 3% are Neutral.
Table 8: The types of content related to environmental sanitation aired by Sobi FM are diverse and informative.	
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	52
	52%

	Agree
	28
	28%

	Neutral
	2
	2%

	Disagree
	10
	10%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 52 respondents representing 52% strongly agree that the types of content related to environmental sanitation aired by Sobi FM are diverse and informative, 28 respondents representing 28% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 2 respondents representing 2% are Neutral.
Table 9: The content of Sobi FM's environmental sanitation programs is relevant and informative.		
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	39
	39%

	Agree
	42
	42%

	Neutral
	5
	5%

	Disagree
	6
	6%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 39 respondents representing 39% strongly agree that the content of Sobi FM's environmental sanitation programs is relevant and informative, 42 respondents representing 42% agree, 6 respondents representing 6% disagree and 8 respondents representing 8% strongly disagree while 5 respondents representing 5% are Neutral.
Table 10: As a result of listening to the programs aired by Sobi FM, the audience's knowledge and practices regarding environmental sanitation have significantly improved.	
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	31
	31%

	Agree
	49
	49%

	Neutral
	7
	7%

	Disagree
	6
	6%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 31 respondents representing 31% strongly agree that as a result of listening to the programs aired by Sobi FM, the audience's knowledge and practices regarding environmental sanitation have significantly improved, 49 respondents representing 49% agree, 6 respondents representing 6% disagree and 7 respondents representing 7% strongly disagree while 7 respondents representing 7% are Neutral.
Table 11: Sobi FM provides practical tips for improving environmental sanitation in Kwara State.				
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	36
	36%

	Agree
	42
	42%

	Neutral
	6
	6%

	Disagree
	9
	9%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 36 respondents representing 36% strongly agree that Sobi FM provides practical tips for improving environmental sanitation in Kwara State, 42 respondents representing 42% agree, 9 respondents representing 9% disagree and 7  respondents representing 7% strongly disagree while 6 respondents representing 6% are Neutral.
Table 12: Sobi FM faces significant challenges in effectively promoting environmental sanitation through its broadcasts.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	26
	26%

	Agree
	46
	46%

	Neutral
	13
	13%

	Disagree
	8
	8%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 26 respondents representing 26% strongly agree that Sobi FM faces significant challenges in effectively promoting environmental sanitation through its broadcasts, 46 respondents representing 46% agree, 8 respondents representing 8% disagree and 7  respondents representing 7% strongly disagree while 13 respondents representing 13% are Neutral.
Table 13: The frequency of environmental sanitation programs on Sobi FM is sufficient to create awareness among listeners.				
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	48
	48%

	Neutral
	6
	6%

	Disagree
	8
	8%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 30 respondents representing 30% strongly agree that the frequency of environmental sanitation programs on Sobi FM is sufficient to create awareness among listeners, 48 respondents representing 48% agree, 8 respondents representing 8% disagree and 8 respondents representing 8% strongly disagree while 6 respondents representing 6% are Neutral.
 Table 14: The audience feels motivated to take action on environmental sanitation after listening to Sobi FM.		
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	27
	27%

	Agree
	48
	48%

	Neutral
	5
	5%

	Disagree
	9
	9%

	Strongly Disagree
	11
	11%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 27 respondents representing 27% strongly agree that the audience feels motivated to take action on environmental sanitation after listening to Sobi FM, 48 respondents representing 48% agree, 9 respondents representing 9% disagree and 11 respondents representing 11% strongly disagree while 5 respondents representing 5% are Neutral.
Table 15: The radio programs encourage audience to participate in environmental sanitation activities in their community.
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	30
	30%

	Agree
	41
	41%

	Neutral
	7
	7%

	Disagree
	12 
	12%

	Strongly Disagree
	10
	10%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 30 respondents representing 30% strongly agree that the radio programs encourage audience to participate in environmental sanitation activities in their community, 41 respondents representing 41% agree, 12 respondents representing 12% disagree and 10 respondents representing 10% strongly disagree while 7 respondents representing 7% are Neutral.
Table 16:Environmental Sanitation is increasing in frequency.					
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	32
	80%

	Agree
	50
	15%

	Neutral
	5
	5%

	Disagree
	8
	8%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 32 respondents representing 32% strongly agree that Environmental Sanitation is increasing in frequency, 50 respondents representing 50% agree, 8 respondents representing 8% disagree and 5 respondents representing 5% strongly disagree while 5 respondents representing 5% are Neutral.
Table 17:Sobi FM plays a significant role in promoting environmental sanitation in Kwara State.					
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	46
	46%

	Agree
	23
	23%

	Neutral
	7
	7%

	Disagree
	15
	15%

	Strongly Disagree
	9
	9%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 46 respondents representing 46% strongly agree that Sobi FM plays a significant role in promoting environmental sanitation in Kwara State, 23 respondents representing 23% agree, 15 respondents representing 15% disagree and 9 respondents representing 9% strongly disagree while 7 respondents representing 7% are Neutral.
Table 18: Presenters on Sobi FM are knowledgeable about environmental sanitation.			
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	45
	45%

	Agree
	31
	31%

	Neutral
	6
	6%

	Disagree
	10
	10%

	Strongly Disagree
	8
	8%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 46 respondents representing 46% strongly agree that presenters on Sobi FM are knowledgeable about environmental sanitation, 31 respondents representing 31% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 6 respondents representing 6% are Neutral.
Table 19: The audience feels that Sobi FM effectively engages them in conversations about environmental sanitation.					
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	32
	62%

	Agree
	40
	36%

	Neutral
	7
	-

	Disagree
	12
	2%

	Strongly Disagree
	8
	-

	Total
	200
	100%


Source: Field work (2025)
The table above shows that 32 respondents representing 32% strongly agree that the audience feels that Sobi FM effectively engages them in conversations about environmental sanitation, 40 respondents representing 40% agree, 12 respondents representing 12% disagree and 8 respondents representing 8% strongly disagree while 7 respondents representing 7% are Neutral.
Table 20: The information provided by Sobi FM on environmental sanitation is easy to understand and apply in daily life.			
	Options
	No of respondents
	Percentage (%)

	Strongly Agree
	51
	51%

	Agree
	27
	27%

	Neutral
	9
	9%

	Disagree
	6
	6%

	Strongly Disagree
	7
	7%

	Total
	100
	100%


Source: Field work (2025)
The table above shows that 51 respondents representing 51% strongly agree that the audience feels that the information provided by Sobi FM on environmental sanitation is easy to understand and apply in daily life, 27 respondents representing 27% agree, 6 respondents representing 6% disagree and 7 respondents representing 7% strongly disagree while 9 respondents representing 9% are Neutral.
4.2. ANALYSIS OF RESEARCH QUESTIONS
RESEARCH QUESTION 1
What types of content related to environmental sanitation are aired by Sobi FM ?
The statement on table 8 answers this question. 
Shows that 52 respondents representing 52% strongly agree that the types of content related to environmental sanitation aired by Sobi FM are diverse and informative, 28 respondents representing 28% agree, 10 respondents representing 10% disagree and 8 respondents representing 8% strongly disagree while 2 respondents representing 2% are Neutral.
RESEARCH QUESTION 2
How has the audience's knowledge and practices regarding environmental sanitation changed as a result of listening to the programs aired by Sobi FM?
Table Ten shows that 31 respondents representing 31% strongly agree that as a result of listening to the programs aired by Sobi FM, the audience's knowledge and practices regarding environmental sanitation have significantly improved, 49 respondents representing 49% agree, 6 respondents representing 6% disagree and 7 respondents representing 7% strongly disagree while 7 respondents representing 7% are Neutral.
RESERARCH QUESTION 3
What challenges does Sobi FM face in effectively promoting environmental sanitation through its broadcasts?
Table Twelve shows that 26 respondents representing 26% strongly agree that Sobi FM faces significant challenges in effectively promoting environmental sanitation through its broadcasts, 46 respondents representing 46% agree, 8 respondents representing 8% disagree and 7  respondents representing 7% strongly disagree while 13 respondents representing 13% are Neutral.
4.3. DISCUSSION OF  FINDING
The research work indicates that radio has contribute to the promotion of environmental sanitation in kwara state. So, from the data presentation and analysis findings will be discussed as follows.
Table 11 shows that 91 respondents representing 91% strongly agreed that radio has played a significant role in eradicating drug abuse among Nigerian youth, while 9 respondents representing 9% agreed.
Table 12 shows that 51 respondents representing 51% strongly agreed that radio can help in eradicating drug abuse among Nigeria youth while 32 respondents (32%) agreed that radio can help in eradicating drug abuse among Nigeria youth. While 8 (8%) are neutral and 9 (9%) disagree.
  Table 17 shows shows that 66 respondents representing (66%) strongly agreed that the government should establish and run a drug addiction rehabilitation, while 24 other respondents (24%) agreed that the government should establish and run a drug addiction rehabilitation, while 6 (6%) are neutral and 4 (4%) disagree with the statement.
Table 13 shows that 48 respondents (48%) strongly agreed that there should be existence of media law stating that there should be a frequent campaign against drug abuse by radio and others, while 29 respondents (29%) agreed that there should be existence of media law stating that there should be a frequent campaign against drug abuse by radio and others, while 13 (13%) disagree and 10 (10%) strongly disagree with the statement.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
This work is aimed at investigating the Contribution of radio to the promotion of environmental sanitation in kwara state (A case study of sobi fm). This research investigates the role of radio broadcasting, specifically Sobi FM, in promoting environmental sanitation within Kwara State. The study likely examines how Sobi FM uses its programming to raise awareness about sanitation issues, encourage community participation in cleanliness efforts, and influence public behavior related to waste disposal and hygiene. The research may analyze the types of programs aired (e.g., public service announcements, discussions, interviews), the frequency and reach of these programs, and the overall impact on the community's knowledge, attitudes, and practices regarding environmental sanitation. The research project delves into the significant role of radio broadcasting, with a specific focus on Sobi FM, in advancing environmental sanitation within Kwara State, Nigeria. The study meticulously examines Sobi FM's strategies to boost awareness of sanitation challenges, encourage community involvement in cleanliness initiatives, and shape public behavior concerning waste management and hygiene practices. It analyzes the diverse programming approaches employed by Sobi FM, including public service announcements, interactive discussions, and expert interviews, to gauge their impact. The research further assesses the frequency and reach of these programs, along with their influence on the community's understanding, perspectives, and practical actions related to environmental sanitation. The findings are likely to highlight the specific contributions of Sobi FM, identify successful strategies, and offer valuable recommendations for enhancing future sanitation campaigns and leveraging radio's potential for community health and environmental protection.
The study's core objective is to assess the effectiveness of Sobi FM's programming in enhancing public awareness, fostering community participation, and influencing behavioral changes related to environmental cleanliness and hygiene practices.
The methodology likely involves a mixed-methods approach, combining content analysis of Sobi FM's broadcasts (including program types, airtime, and content) with surveys, interviews, and possibly focus group discussions with residents of Kwara State. This will help to gauge the community's exposure to sanitation-related messages, their comprehension of these messages, and the extent to which these messages have impacted their attitudes and behaviors. The research also likely explores the challenges faced by Sobi FM in its sanitation promotion efforts, such as resource constraints, audience engagement, and the prevalence of existing sanitation practices.
 The expected outcomes of the research include a detailed analysis of Sobi FM's impact on sanitation awareness, an evaluation of the effectiveness of different program formats, and insights into the factors that either facilitate or hinder the success of radio-based sanitation campaigns. The study will likely conclude with recommendations for Sobi FM and other radio stations, as well as for policymakers and sanitation agencies, on how to improve the use of radio for promoting environmental sanitation and public health in Kwara State and beyond. The ultimate goal is to provide evidence-based strategies for leveraging the power of radio to create cleaner, healthier communities.
5.2 CONCLUSION  
  This study on Sobi FM's contribution to environmental sanitation promotion in Kwara State reveals that radio broadcasting, particularly through a community-focused station, plays a significant role in shaping public awareness and behavior. The research demonstrates a positive correlation between exposure to Sobi FM's sanitation-related programming and increased awareness of environmental issues, as well as a reported adoption of improved sanitation practices among the surveyed population. The mixed-methods approach allowed for a comprehensive understanding of the impact, highlighting the importance of program content, airtime allocation, and community engagement strategies. 
   Key findings underscore the effectiveness of using local languages, incorporating expert opinions, and featuring community testimonials in radio broadcasts. However, the study also identifies challenges such as the need for sustained messaging, addressing socio-cultural barriers, and securing adequate resources for program production and outreach.
  Despite the positive impact, the study also highlighted areas for improvement. Challenges such as the need for consistent and sustained messaging, the importance of addressing deeply ingrained socio-cultural norms, and the necessity of securing adequate funding for program development and community outreach were identified.
  In conclusion, Sobi FM's efforts represent a model for how radio can be effectively used to promote environmental sanitation and public health. The station's success underscores the potential of radio as a powerful tool for behavior change communication. Therefore, it is recommended that Sobi FM continues to refine its programming strategies, with a focus on strengthening community partnerships, increasing the frequency and diversity of its sanitation-related content, and actively seeking feedback from its audience. Furthermore, policymakers and sanitation agencies should recognize the value of radio in public health campaigns and provide the necessary support and resources to facilitate its effective use. By embracing these recommendations, Kwara State can further enhance its efforts to create a cleaner, healthier, and more sustainable environment for all its residents.

5.3 RECOMMENDATION
Based on the research findings, the following recommendations are preferred:
· That Sobi FM should diversify its sanitation-related programming to include a wider range of topics, such as waste management, water conservation, and the impact of climate change on sanitation. 
· That the station should allocate more airtime to sanitation-focused programs, especially during peak listening hours, to maximize reach and impact. Regular programming, rather than occasional features, will reinforce key messages and promote consistent behavior change.
· That Sobi FM should collaborate more closely with local government agencies, NGOs, and community-based organizations involved in sanitation efforts. This will facilitate the sharing of information, resources, and expertise, as well as create opportunities for joint campaigns and initiatives.
· They should Regularly conduct surveys and focus group discussions to gather feedback from listeners on the effectiveness of the sanitation programs. This will help the station to identify areas for improvement, tailor content to meet audience needs, and measure the impact of its efforts.
· That Sobi FM should actively seek funding and resources to support its sanitation-related programming. This could involve partnerships with sponsors, grants from government agencies, and fundraising initiatives within the community. 
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