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CHAPTER ONE
1.0	Introduction
The integration of Artificial Intelligence (AI) into various industries has significantly transformed the way tasks are performed, enhancing efficiency, accuracy, and productivity. The field of journalism is no exception, with AI technologies being increasingly adopted to streamline reporting, data analysis, content generation, and distribution. AI tools are being utilized for automated news writing, fact-checking, content duration, and even audience engagement. This shift has prompted news organizations and individual journalists to explore AI's potential to improve their reporting processes, particularly in regions such as Kwara State, Nigeria.
AI in journalism encompasses a range of applications, including Natural Language Processing (NLP), machine learning algorithms, and automation tools that assist in content creation, data-driven reporting, and editorial decision-making. Globally, media outlets like the Associated Press (AP), Reuters, and The Washington Post have embraced AI for automating repetitive tasks, such as generating short news reports and managing vast data sets. This allows journalists to focus on more complex, investigative stories that require human insight and ethical considerations.
1.1	Background of the study
Professional journalism has historically been built around two elements textual and visual. Numbers have long had a role in journalism as well, but American journalists have consistently downplayed their importance in making up their professional skill set, leading to a notorious difficulty in presenting numerical data accurately and responsibly (Maier 2022).
In the context of Nigeria, the adoption of AI in journalism is gradually gaining traction. However, its penetration varies across different states and regions, influenced by factors such as digital infrastructure, access to technology, and the level of technical skills among journalists. Kwara State, with its growing media landscape, presents a unique case for exploring the adoption and usage of AI among journalists, particularly those affiliated with the Nigeria Union of Journalists (NUJ). Abdulmajeed, & Fahmy, (2022). 
The Nigeria Union of Journalists (NUJ) is a professional organization that plays a significant role in advancing the interests of journalists in Nigeria. It serves as a platform for professional development, advocacy, and ethical journalism. The NUJ in Kwara State comprises media professionals from print, broadcast, and digital platforms, making it an ideal group for studying the adoption of AI in journalism. The NUJ's support for digital transformation in journalism could significantly influence the adoption of AI technologies among its members. Understanding the readiness, perceptions, and challenges faced by journalists in adopting AI tools can provide insights into the future of journalism in Kwara State. Ali, W., & Hassoun (2019). 
Despite the growing interest in AI's potential to revolutionize journalism, there is limited research focused on the adoption and usage of AI tools among journalists in Nigeria, especially at the state level. Kwara State, known for its vibrant media scene, presents a compelling context to explore how AI is being integrated into journalistic practices. This study is motivated by the need to assess the awareness, adoption rate, and practical usage of AI among journalists in Kwara State, as well as to identify barriers and facilitators to its adoption. Biswal, & Gouda, (2020). 
The traditional Nigerian media and mainstream media such as The Punch, Nigeria Television Authority (NTA), etc. were precariously run by highly skilled and experienced editors who acted as gatekeepers, sifting through the information they received from journalists and correspondents to engage in an ethical practice of journalism (Ogueji, 2016).
However, the digital revolution in information and communication technologies has provided the platform for a free flow of information (news) around the world and myriad ways in which changes and challenges are brought to the world’s suppliers and consumers Newspaper since most mainstream -Media have embraced the existing status quo of news as it emerges, eliminating the need for Gate-keeping and jettisoning the ethics of the profession in favour of relevance, views, comments and likes (Nnaane, 2022).
To keep up with the new trend, the media organization has organized training and workshops for journalists, editors, and newsroom staff to improve their understanding of AI tools, their usage, and their ethical implications (Jiang & Rafeeq, 2019). provided practical guidance on the responsible use of AI tools and emphasized the importance of human oversight and editorial judgment (Helberger, Van Drunen, Eskens, Bastian &Miller, 2020). These guidelines covered areas such as content creation, fact-checking, source verification, privacy, and transparency (Brandtzaeg, Flstad & Domnguez, 2018).
As with any complex system, mistakes happen, and with artificial intelligence, these mistakes can have serious consequences (Young, 2022). These implications for journalistic practice undermine the creativity and ethics of journalism. Lack of oversight, there could be bias and lack of transparency, and training of artificial intelligence users is also an issue, as fact-checking and fairness among others (Ali & Hassoun, 2019).
1.2	Statement of the problem
The rapid development of AI technologies has raised concerns about the readiness of journalists to adapt to these changes, particularly in regions with limited access to digital resources. There is a growing need to understand how journalists in Kwara State are leveraging AI in their reporting practices and the extent to which AI is transforming news production, content quality, and audience engagement. Additionally, concerns around ethical implications, job displacement, and the reliability of AI-generated content warrant a closer examination of journalists' perceptions and attitudes toward AI adoption.
Meanwhile, the incorporation of sophisticated artificial intelligence into the profession of a journalist can lead to disruption in the mainstream media industry and a high rate of job losses, laziness, and layoffs, among other negative effects it can bring to the media industry (Guanah & Obi, 2020). Thus, the research tends to study adoption and usage of AI in reporting among journalist in Kwara State using NUJ as a case study.
1.3	Objectives of the study
1. To assess the level of awareness and knowledge of AI technologies among journalists in Kwara State.
2. To examine the extent to which journalists in Kwara State are using AI tools in their reporting activities.
3. To identify the factors influencing the adoption and usage of AI tools in reporting.
4. To evaluate the benefits and challenges associated with AI usage in journalism.
1.4	Research Questions
This study is guided by the following hypothetical questions:
1. What is the level of awareness of AI technologies among journalists in Kwara State? 
2. How are journalists in Kwara State currently using AI tools in their reporting?
3. What factors influence the adoption and usage of AI among journalists in Kwara State?
4. What are the perceived benefits and challenges of using AI in journalism?
1.5	Significance of the study
Research is significance because its believes that artificial intelligence played a dual role in society dues to technology advancement. Thus, the research will provides insights into the current state of AI adoption in journalism within Kwara State and offers recommendations for students of mass communication, media organizations, and training institutions on enhancing AI literacy among journalists. Researcher will contributes to the academic discourse on AI in journalism, particularly in the context of developing regions.
Research is also significance because AI has the potential to revolutionize journalism in Kwara State by enhancing efficiency, accuracy, and audience connection, while also empowering journalists to tackle local and global challenges with proper investment and training, AI can become a transformative force in the region's media landscape.
1.6	Scope of the study		
The scope of the study is on adoption and usage of AI in reporting among journalist in Kwara State using Nigeria Union of Journalist (NUJ) as a case study and the research work is limited to journalists in Kwara State.
Research will focuses on students of Kwara State Journalist who reside in Ilorin and research will also be carryout from October 2024 to June 2025. Thus, public will gain from the study as opinion will be used to shape the event of things happening in the field of journalism. The results of this study will also help students of mass communication in Kwara State Polytechnic.
Research will also focuses on journalists who are members of the NUJ in Kwara State and covers AI applications in news gathering, content production, fact-checking, and dissemination of information and research is also limited to AI adoption trends over the past six years (2019-2025).


1.7	Definition of Terms
· Adoption: The act of adopting, or state of being adopted; voluntary acceptance of a phenomenon. Or, admission to a more intimate relations; reception.
· Usage: The manner or the amount of using; use or habit/accepted practice.
· AI in reporting: Artificial intelligence (AI) in reporting is a method that uses machine learning, natural language processing, and data processing to analyze and present data Reporting:
· Journalists: a reporter, who professionally does living reporting on news and current events.
· Kwara State: one of the North Central, Nigeria states.


CHAPTER TWO
LITERATURE REVIEW
2.0	Introduction
Literature review or narrative review is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field.
2.1	Conceptual Framework
2.1.1	Concept of Artificial Intelligence (AI)
The use of artificial intelligence in reporting has made a tremendous difference and rapidly expanded reach (Guanah, Agbanu & Obi, 2020). Artificial intelligence is now enabling media organizations to collect, curate and disseminate data on local and global issues, expanding the scope of civic engagements beyond a given community or country more effectively (Guanah, et al., 2020). Artificial intelligence has transformed the way we communicate and the strategy for news announcements (Guanah, et al., 2020).
This is possible because when authors combine the use of artificial intelligence with their manual capacity, news gathering and detailing are accelerated and journalists have more time for higher-level tasks to deliver content faster with less burden (Thomson, Angus, Dootson, Hurcombe & Smith, 2020). The fact that the internet empowers writers to do basic research guarantees that stories are complete and free from real errors (Zabidi, Woo, Kumar, Fadzil, & Husain, 2017).
One major concern related to the issue of ethical journalism, is the recognition that the internet is eroding the culture of meticulousness associated with the ethics of conventional reporting displacing what most journalists refer to as armchair journalism (Edeh & Uzochukwu, 2017). There was consensus that the Internet encourages lazy journalism as journalists currently rely on the Internet rather than wandering outside and engaging with employing news sources (Nnaemeka & Benson, (2017).
Some journalists pointed to the danger of creating what they portrayed as a Google journalist, i.e. someone who depends on the internet for everything, and what is created by that they lose touch with real people (Ibrahim, Gusau, Uba & Nasir, 2021). While it is difficult to pinpoint the moral tenets of these experts, some journalists’ opinions suggest that fact- checking, accuracy, and most importantly, meticulousness, hallmarks of traditional journalistic morality, may be at risk (Edeh & Uzochukwu, (2017).
Journalists in Nigeria do not use artificial intelligence in their newsrooms. Experts say it will take at least  years for Nigeria to catch up with the world in the field of artificial intelligence (Olanrewaju 2018; Ndiomewese, 2017). The reasons for this statement are not implausible. Among the challenges presented by the presentation and appropriation of artificial intelligence in newsrooms are the ability to successfully control artificial intelligence applications; the need for satisfactory framework conditions; back to buy and maintain this equipment (Nwanyanwu & Nwanyanwu, 2021).
Social and societal limitations in choice, access to an internet connection and the development of artificial intelligence also pose a problem, as Nigerian journalists are still struggling with their basic needs (Nwanyanwu & Nwanyanwu, (2021). In addition, Nigeria has been reluctant to make innovative advances, as evidenced by the failure to effectively use a computer-aided conversion system for many years (Guanah, et al., 2020). The reality is that artificial intelligence has progressed to the point where speculation in the presentation, preparation, and retraining of editors and Columnists are extremely important (Nwanyanwu & Nwanyanwu, 2021).
When artificial intelligence makes its way into newsrooms, writers must learn to use these untapped resources to tell stories, not just morally but effectively (Thomson, Angus, Dootson, Hurcombe & Smith, 2022). Existing artificial intelligence tools should be used as starting points for considering how publication scores and benchmarks can be applied to the early stages of modern journalistic innovation (Abdulmajeed & Fahmy 2022).
As devices are modified by humans, a concerted and continuous effort is needed to combat hidden tendencies in artificial intelligence that are often unconfirmed but constantly visible (Richardson & Gilbert, 2021). Journalists must strive to bring straightness to their stories and recognize in familiar and non-technical terms how artificial intelligence has been used to aid in their detailing or generation (Abbott, 2017).
2.1.2	AI in Journalism: Global Perspectives
Overview of AI applications in journalism, including automated news writing (e.g., using tools like ChatGPT), data journalism, and AI-powered fact-checking. Case studies from developed countries on successful AI integration in newsrooms.
2.1.3	Conceptualizing AI, News Production, and Newsroom Routines
In the 1950s, AI was defined as the science that allowed robots to behave like humans (Russell and Norvig 2019). Beckett (2019) describes AI as a combination of concepts, tools, and approaches that enable computer systems and software to perform intellect-intensive activities. They encompass autonomous cognitive technologies that learn from prior experiences to do these tasks. The term’s broadness and vagueness contribute to scepticism and opposition, as does AI’s likeness to human intelligence (Noain-Sánchez 2022). AI includes ML, both supervised and unsupervised, and NLP, each having distinct capabilities.
The two types of AI commonly used across varying fields are computational and symbolic intelligence (Shi 2019). Symbolic AI refers to the deliberate incorporation of human behaviour patterns and knowledge into computer programmes (Dickson 2019), while computational intelligence is the ability of a computer to learn a particular task from data or experimental observation to produce answers for many real-life issues (Shakeel et al. 2021). Newsrooms use both symbolic and computational intelligence.
The conceptual complexity of AI is evident in the diverse terminology used in journalism (Noain-Sánchez 2022; Taddeo and Floridi 2018). Automated journalism, or algorithm journalism, refers to content creation by algorithms, defined as the semi-automated crafting of text from data (Dörr 2016). This process involves selecting data, assessing its relevance, organising it semantically, and publishing the content. Additionally, terms like robot journalism, augmented journalism, computational journalism, and machine-written journalism have emerged, each reflecting different aspects of AI’s application in news production (Vállez and Codina 2018). Additionally, concepts like exo-journalism and artificial journalism further diversify the terminology. Scholars also relate AI in journalism to data journalism, highlighting the data-driven aspect of content creation (Parasie and Dagiral 2012).
In 2009, Latar and Nordfors highlighted AI’s potential impact on newsrooms, a notion realised by 2013 when the Associated Press started using Automated Insights’ technology for generating sports narratives and financial reports (Noain-Sánchez 2022). This move marked a significant step in addressing the challenges of news coverage and operational limitations in journalism. Following the Associated Press, other news organisations like France Press and Reuters expanded their news production using algorithms, while outlets like the Los Angeles Times introduced news-writing bots (Túñez-López et al. 2021).
These developments illustrate AI’s growing role in enhancing media operations and offering competitive advantages across various stages of news production.
2.1.4	News Media Organisations and AI Adaptation
The literature concerning the adaptation of AI by news media organisations converge on several critical themes, highlighting AI’s transformative impact on the journalistic landscape. Central to these discussions is the imperative for media organisations to prioritise training and education in AI, enabling journalists to navigate the evolving technological terrain and capitalise on AI’s capabilities. The significant impact of AI on media stories makes it imperative for media professionals to understand how to successfully use new technologies and adapt to these technological advances (Sun et al. 2020). Ufarte-Ruiz et al. (2023) have also argued that the changing dynamics of the press and the rise of AI-driven synthetic media means that journalists need to change their jobs and acquire intense training in AI to ensure they remain an essential part of the news creation process.
In newsroom practices, there is evidence of how AI can help in content creation (Túñez-López et al. 2021), the more accurate and quick detection of fake news (Setiawan et al. 2021), and the personalisation of content and audience interaction (Wang and Li 2022). Calvo Rubio et al. (2024) indicate that the emergence of AI models and tools has significantly altered how the journalism profession is perceived and practiced, changing the production of content and the knowledge required by professionals.
Considering the many potential benefits AI presents to newsroom routines and the media business itself, de-Lima-Santos and Ceron (2021) suggest that AI be strategically added to media operations while ensuring a fair balance with ethical practices. There are also arguments for the adaptation of AI to business structures to generate new ideas, improve media businesses, remain competitive, and strategically ensure growth and innovation (Chan-Olmsted 2019; Túñez-López et al. 2021).
Kuo (2023) argues that innovative methods to integrate AI into journalistic work are needed and encourages journalists to learn more about AI to handle the challenges and possibilities that come with it. This view was also shared by Sukhodolov et al. (2019) and Horska (2020), who discussed the importance of using AI’s promise for advanced, data-driven news and to deal with the ethical and professional problems that attend to its usage.
The adoption of artificial intelligence in newsrooms is mostly motivated by the quest for efficiency and the need to match changing customer expectations (Kioko et al. 2022; Manisha and Acharya 2023). However, overall, the literature supports the idea that media companies should spend money on AI training and education to give writers more power. This investment makes it easier to use AI to improve stories and keep audiences interested and ensures that AI is used in a way that does not violate any ethics. The central argument from the literature is that the media should be more open to using AI, but they need to be willing to keep learning and changing to keep up with how technology and news are evolving.
2.1.5	Ethical Dimensions of the Use of AI in Newsrooms
While AI use in newsrooms is primarily driven by the desire to meet evolving client expectations and maximise efficiency, this drive for efficiency has to be matched with ethical concerns to ensure that the pursuit of simplified operations does not undermine the integrity of journalism or lead to the abandonment of ethical reporting standards (Kioko et al. 2022; Manisha and Acharya 2023).
The ethical aspects of using AI in newsrooms involve a wide range of factors, such as bias, accountability, openness, and motives for adopting the technology, as well as its usage in the creation and dissemination of media and the expectation of increased efficiency. In terms of bias, studies have shown that AI can maintain or even magnify pre-existing biases if it is not properly handled, requiring ethical norms that prohibit discriminatory results and guarantee that news information is represented in a balanced manner (Du and Xie 2021; Jobin et al. 2019).
Kim and Lee (2020) and Brendel et al. (2021) argued for transparency and accountability as critical ethical requirements of AI technologies. They submitted that AI algorithms and decision-making processes used in journalism must be transparent to lead to public confidence and accountability, which are requirements in journalism. Hence, to facilitate scrutiny and ethical review, news organizations should declare their usage of AI and its influence on the development and dissemination of information (Kim and Lee 2020; Brendel et al. 2021).
Additionally, while AI technologies provide considerable advantages in terms of productivity and audience engagement, the expectations that AI will offer efficiency in newsrooms have finally been met with a plea for cautious optimism (Dierickx and Lindén 2023). Research conducted by academics such as Taddeo and Floridi (2018) and Dierickx and Lindén (2023) advocates for a more balanced approach, in which AI is used in journalism as a tool to supplement rather than replace human judgment. However, even when AI is used to supplement human judgment as well as work newsroom routines, scholars emphasize how important it is to respect ethical norms and journalistic ideals.
From the outset, adapting AI to newsroom practices calls for a thorough plan that considers the development of unbiased and transparent AI systems, the maintenance of journalistic accountability, and the careful balancing of efficiency benefits and ethical obligations. As the media landscape continues to change due to advancements in AI, the ethical management of these technologies will be crucial in determining the future of journalism.
The adoption of AI in journalism also brings ethical concerns, including biases in AI algorithms, the potential for misinformation, and the reduction of human oversight. Asado (2020) emphasized the need for ethical guidelines and regulatory frameworks to govern the use of AI in newsrooms. For Radio Kwara, addressing these ethical concerns will be critical to ensuring the credibility and trustworthiness of its content.


2.1.6	Benefits of AI in Journalism
Speed and Efficiency
One of the most significant advantages of AI reporting is the speed and efficiency it brings to the reporting process. Traditional manual reporting methods can be time-consuming and prone to errors, often resulting in delays and inefficiencies. AI reporting solutions, though, can streamline the entire process, from data collection and cleansing to analysis and insight generation. By using the power of these algorithms, these solutions can process vast amounts of data in a fraction of the time it would take a human analyst. This speed and efficiency save valuable time and resources and enable businesses to make decisions more quickly, responding to market changes and customer demands with agility.
Accuracy and Reliability
AI reporting solutions are designed to minimize human error and bias, ensuring the accuracy and reliability of the insights generated. Machine learning algorithms and advanced data processing techniques are trained to identify and correct errors, inconsistencies, and outliers within the data, reducing the risk of inaccurate or misleading insights. Furthermore, AI reporting solutions can continuously learn and adapt to new data patterns, ensuring the insights remain relevant and up-to-date. This level of accuracy and reliability is crucial for businesses operating in highly competitive and rapidly evolving markets, where even minor inaccuracies can have significant consequences.
Scalability and Customization
Another key benefit of AI reporting is its scalability and customization capabilities. Traditional reporting methods often struggle to keep pace with data's growing volume and complexity, leading to bottlenecks and limitations. AI reporting solutions, on the other hand, are designed to scale seamlessly, handling vast amounts of data from multiple sources without compromising performance or accuracy. Additionally, AI reporting solutions offer a high degree of customization, allowing businesses to tailor the reporting process and outputs to their specific needs and requirements. This customization can range from selecting the desired Key Performance Indicators (KPIs) and metrics to customizing the visual representation of the insights through interactive dashboards and data visualizations.


2.1.7	AI Enhanced News Gathering and Reporting
AI technologies can significantly enhance news gathering and reporting by automating data collection and analysis. Tools like natural language processing (NLP) can sift through vast amounts of information, identifying relevant news items quickly (Diakopoulos, 2019). For example, AI can monitor social media platforms for breaking news, providing journalists with real-time updates (Schrøder, 2020).
This capability can be particularly beneficial in Nigeria, where timely and accurate news dissemination is crucial due to the diverse and rapidly changing socio-political environment. The Nigerian media landscape is characterized by a high demand for rapid news dissemination due to the country's large and diverse population as well as the various goings-on in the country which requires reportage. The use of AI for real-time news updates can help journalists stay ahead of the curve, ensuring that they provide timely and relevant information to their audience. Additionally, AI can help journalists uncover trends and patterns that may not be immediately apparent, leading to more insightful and comprehensive reporting (Graefe, 2016).
AI-powered tools like Reuters' News Tracer can analyse social media posts to determine the credibility and newsworthiness of information in real-time (Liu et al., 2017). It can identify breaking news on social media, classify the information, and even craft basic stories. This goes beyond just finding news; Tracer can package it for dissemination, potentially giving journalists a significant head start. Such tools can be invaluable in Nigeria, where social media often serves as a primary source of news for many people. Therefore, by filtering out false or irrelevant information, AI can help ensure that journalists focus on genuine stories, thereby enhancing the overall quality of news reporting.
2.1.8	AI Improved Content Creation
AI-powered systems can also aid in content creation. Automated journalism, where AI generates news articles based on data inputs, is already being used by several news organizations globally (Carlson, 2015). These systems can produce routine news stories, such as financial reports or sports summaries, freeing journalists to focus on more complex and investigative tasks. In Nigeria, AI-driven content creation could help media houses produce more content efficiently, addressing the challenge of resource constraints faced by many news organizations (Nyirenda-Jere & Biru, 2015).
For instance, The Associated Press uses AI to generate earnings reports, a task that would otherwise require considerable time and effort from journalists (Graefe, 2016). By automating such routine tasks, AI allows journalists to allocate more time to in-depth reporting and investigative journalism, which are crucial for holding power to account and informing the public on critical issues. In Nigeria, where newsrooms often face financial constraints, the efficiency gains from AI can be particularly beneficial. AI can help smaller news organizations produce high-quality content at a lower cost, enabling them to compete with larger media houses. Additionally, AI-generated content can be customized to suit the preferences of different audience segments, thereby enhancing reader engagement and satisfaction (Thurman, 2011).
Fact-Checking and Verification AI can play a crucial role in fact-checking and verifying news stories. With the proliferation of fake news, especially on social media, AI tools can help detect and counter misinformation (Graves, 2018). Machine learning algorithms can analyse patterns and discrepancies in information, flagging potentially false stories for further investigation. This is particularly important in Nigeria, where fake news has been linked to exacerbating ethnic tensions and misinformation during elections (Adegoke, 2017).
The spread of misinformation poses a significant threat to social cohesion and political stability in Nigeria. AI-powered fact-checking tools can help mitigate this threat by identifying and flagging false information before it gains traction. For example, AI can be used to cross-reference news stories with reliable sources, identify manipulated images or videos, and detect inconsistencies in reported facts (Schifferes et al., 2014). Organizations like Full Fact in the UK are already using AI to enhance their fact-checking processes, and similar approaches could be adopted in Nigeria. By leveraging AI for fact-checking, Nigerian news organizations can improve the accuracy and credibility of their reporting, thereby building trust with their audience.
2.1.9	AI Audience Engagement
AI can enhance audience engagement through personalized content delivery and interactive tools. AIdriven algorithms can analyse user preferences and behaviours to recommend personalized news stories, increasing user engagement and satisfaction (Thurman, 2011). Chatbots, powered by AI, can also provide instant responses to audience queries, improving the user experience (Linden, 2017).
For Nigerian media organizations, such innovations could attract and retain readers, especially younger audiences who are increasingly turning to digital platforms for news. Personalization is becoming increasingly important in the digital age, where users are often overwhelmed by the sheer volume of available content. By tailoring news content to individual preferences, AI can help media organizations deliver a more relevant and engaging experience to their audience. This can lead to increased readership, higher retention rates, and greater loyalty among users (Malthouse et al., 2019).
Additionally, AI-powered chatbots can enhance the user experience by providing instant assistance and answering common queries. For example, the BBC has developed a chatbot that provides users with personalized news updates and recommendations based on their preferences (Linden, 2017). Such tools can help Nigerian news organizations improve their customer service and engagement, thereby strengthening their relationship with their audience.
2.1.10	AI in Operational Efficiency
AI can streamline editorial processes, leading to cost reduction and increased efficiency. Automated systems can handle tasks such as transcription, translation, and even video editing (Zhong, 2020). This operational efficiency can be a significant advantage for Nigerian newsrooms, which often operate under tight budgets and limited resources (Salawu, 2021). AI's ability to handle routine tasks in journalism frees up human journalists to pursue high-impact investigative stories. This shift in focus has the potential to significantly improve the overall quality of news reporting. For instance, transcription software like Trint uses AI to convert audio recordings into text, saving journalists hours of manual transcription work (Linden, 2017).
Similarly, AI-powered translation tools can help news organizations reach a broader audience by making their content accessible in multiple languages. This is particularly relevant in Nigeria, where there are over 500 indigenous languages spoken (Salawu, 2021). Furthermore, AI can assist in video production by automating tasks such as editing, captioning, and metadata generation. Tools like Wibbitz use AI to create short video summaries of news articles, making it easier for journalists to produce multimedia content (Zhong, 2020). By automating these labourintensive tasks, AI can help Nigerian news organizations operate more efficiently and cost-effectively
2.1.11	AI in Ethical and Privacy Concerns
The adoption of AI in journalism raises significant ethical and privacy concerns. The use of AI tools to collect and analyse data can lead to privacy violations if not properly managed (Zuboff, 2019). In Nigeria, where data protection laws are still evolving, there is a risk of misuse of personal data collected through AI systems (Oyewole, 2020). Moreover, the ethical implications of AI-generated content, which may lack the nuance and context provided by human journalists, need careful consideration (Floridi, 2018).
The deployment of AI in journalism involves handling vast amounts of data, which often include personal information. Without robust data protection measures, there is a risk that this data could be misused or accessed by unauthorized parties. This could lead to privacy breaches and erosion of public trust in news organizations (Zuboff, 2019). In Nigeria, the Data Protection Regulation (NDPR) provides some level of protection, but more comprehensive and enforceable laws are needed to safeguard personal data effectively (Oyewole, 2020).
Ethical concerns also arise from the use of AI to generate news content. AI-generated articles may lack the depth, context, and critical perspective that human journalists provide, potentially leading to superficial or misleading reporting (Floridi, 2018). Additionally, there is a risk that AI-generated content could perpetuate existing biases present in the training data, further exacerbating issues of representation and fairness in the media (O'Neil, 2016).
2.1.12	AI Workforce Impact
The integration of AI in journalism could lead to job displacement, with automated systems potentially replacing human journalists in certain tasks (Autor, 2015). This could result in resistance from the workforce, particularly from traditional journalists who may feel threatened by the new technology. There is also a need for reskilling and training programs to help journalists adapt to the changing landscape (Newman, 2018).
In Nigeria, where unemployment is a major issue, the impact of AI on job security in the media sector could be a significant concern (NBS, 2021). AI's ability to automate routine tasks such as data collection, transcription, and content generation means that fewer journalists may be needed to perform these tasks. This could lead to job losses and increased competition for remaining positions, particularly in a country like Nigeria where the job market is already challenging (NBS, 2021).
The fear of job displacement may also lead to resistance from journalists, who may be reluctant to embrace AI technology (Newman, 2018). To address these concerns, it is essential to invest in reskilling and training programs that help journalists develop the skills needed to work alongside AI. This includes training in data analysis, AI ethics, and the use of AI tools for investigative journalism (Newman, 2018). By equipping journalists with these skills, news organizations can ensure that they remain relevant and valuable in an AI-driven media landscape.
2.1.13	AI in Regulatory and Policy Issues
The regulatory environment in Nigeria poses challenges for the adoption of AI in journalism. There is a lack of clear regulations and guidelines for the use of AI in the media, creating uncertainty for news organizations (Oyewole, 2020). Additionally, enforcing AI-related policies can be difficult due to the rapid pace of technological advancements and the complexity of AI systems (Binns, 2018).
Clear and comprehensive regulations are essential to ensure the ethical and responsible use of AI in journalism. However, the current regulatory framework in Nigeria is insufficient, leading to uncertainty and potential misuse of AI technology (Oyewole, 2020). Developing robust policies that address issues such as data privacy, bias, and accountability is crucial to ensure that AI is used responsibly in the media sector. Enforcing these regulations can also be challenging, given the rapid pace of technological advancements and the complexity of AI systems. Regulators need to stay abreast of the latest developments in AI and ensure that policies are adaptable to new technologies (Binns, 2018). This requires ongoing collaboration between regulators, industry stakeholders, and experts to develop and enforce effective AI policies.
2.1.14	Challenges in AI Adoption
Data Privacy and Security
As AI reporting solutions rely heavily on data, ensuring data privacy and security is a critical concern. Businesses must comply with relevant data protection regulations, such as the General Data Protection Regulation (GDPR) and the California Consumer Privacy Act (CCPA), to safeguard sensitive information and maintain customer trust.
Implementing robust data governance policies, encryption techniques, and access controls is essential to mitigate the risks associated with data breaches and unauthorized access. Additionally, businesses should ensure transparency in their data collection and usage practices, providing clear communication and obtaining consent from customers and stakeholders.
Bias and Fairness
AI algorithms can inadvertently perpetuate biases present in the training data, leading to unfair or discriminatory outcomes. This is particularly concerning in finance, healthcare, and employment industries, where biased decisions can have significant consequences. To address this challenge, businesses must implement rigorous bias testing and mitigation strategies, ensuring that their AI reporting solutions are fair, inclusive, and discrimination-free. This may involve data debiasing, algorithm auditing, and incorporating diverse perspectives during the development and deployment phases.
2.2	Theatrical Framework
2.2.1 Diffusion of Innovation Theory
Theory by Everett Rogers (1995) provides a robust framework for understanding the adoption of AI in journalism within the Nigerian context (Rogers, Singhal, & Quinlan, 2014). This theory explains how new technologies spread across cultures by examining the innovation's characteristics, communication channels, time, and the social system involved. While journalism in its entirety is not "material culture," it does have its own intricate professional culture, which makes it stand out as a profession.
All professions have their own cultures, which refer to the dynamics and realities of operations within such fields, and of course, the standards of practice and behaviour vary across professions. Given the proliferation and adoption of AI-integrated technologies, the landscape of media communication has changed significantly (Kothari & Cruikshank, 2022). AI technologies offer a significant relative advantage over traditional journalism methods by enhancing news gathering, content creation, fact-checking, and operational efficiency (Diakopoulos, 2019).
Their compatibility with Nigeria's existing digital infrastructure and journalistic practices, along with their user-friendly designs that reduce complexity, increase their likelihood of adoption (Marconi & Siegman, 2020). Trialability, or the ability to experiment with AI tools on a limited basis, and observability, where visible success stories influence broader adoption, also play crucial roles in this process (Haenlein & Kaplan, 2019).
Effective communication channels are critical for disseminating information about AI technologies. Professional journals, conferences, workshops, and training programmes provide in-depth analysis and practical insights, helping journalists understand and engage with AI applications. Additionally, social media platforms like Twitter and LinkedIn facilitate discussions and share success stories, thereby influencing adoption decisions (Schrøder, 2020).
The adoption process itself involves several stages: knowledge, persuasion, decision, implementation, and confirmation. Raising awareness through educational campaigns and training sessions fosters knowledge, whereas demonstrating tangible benefits and providing trial opportunities can influence positive decisions. Successful implementation requires support, resources, and possibly reconfiguration of existing processes to integrate AI tools effectively.
The Nigerian media landscape comprises various stakeholders, including journalists, media houses, regulatory bodies, and the audience, whose interactions shape the adoption of AI technologies. Influential figures and early adopters can act as champions for AI, advocating its benefits and addressing potential concerns such as job displacement or ethical implications (Autor, 2015; Floridi, 2018).
Peer networks and social interactions among journalists facilitate the spread of information and best practices. Understanding and addressing the cultural and social context within Nigeria is crucial for widespread adoption. Applying the Diffusion of Innovations Theory suggests that media organisations, policymakers, and other interested parties can come up with targeted plans to make the most of AI's potential while navigating its challenges. This could ultimately change the way journalism is done in Nigeria.


2.3	Review of related studies
Global Perspectives on AI in Journalism, Globally, studies have shown that AI tools are increasingly being used to automate repetitive tasks, such as fact-checking, transcription, and even content generation. Diakopoulos (2019) noted that AI has the potential to transform journalism by enhancing productivity and enabling data-driven reporting. Similarly, Dörr (2016) emphasized the growing role of algorithmic journalism in creating personalized content for diverse audiences. However, these advancements raise questions about job security and the ethical implications of relying on AI for news reporting.
AI Adoption in African Journalism, In Africa, the adoption of AI in journalism is still in its nascent stages. According to Mutsvairo and Ragnedda (2019), the integration of AI in African newsrooms is hampered by limited access to technological infrastructure, inadequate training, and skepticism among journalists. Despite these challenges, some media organizations are beginning to leverage AI tools for content curation and audience engagement. A study by Ekeanyanwu et al. (2021) highlighted that Nigerian journalists are open to adopting new technologies, provided they receive adequate training and resources.
AI in Radio Broadcasting, Radio broadcasting, being one of the most accessible media in Nigeria, has also begun to explore the use of AI for tasks such as automated scheduling, voice synthesis, and audience analysis. Adegoke and Adebayo (2020) found that radio stations in southwestern Nigeria have started using AI to streamline operations and improve audience targeting. However, the study also pointed out that smaller stations, particularly those in less urbanized areas, face significant challenges in adopting these technologies due to financial and technical constraints.



CHAPTER THREE
		RESEARCH METHODOLOGY
3.0	Introduction 
Lawal and Adeoye (2016) sees research methodology as the systematic and objective collection, analysis and interpretation, reporting of data and information for decision-making. This aspect of the study focuses on the method, strategy, process by which the study was investigated, in terms of the research methodology which gives the blue print of how the research was carried out.
3.1	Research Design
Rajendar (2009) defined research design as it communicate the intentions of the researcher the purpose of the study and its importance, together with a step-by-step plan for conducting the study. Problem is identified, questions of hypothesis are stated, variables are identified and terms are defined. The subjects to be concluded in the instruments to construct the producers to follow how the data will be analyzed-all are spelled out.
Research design is a basic plan that guides data collection and the analysis phase of any research work. It can be regarded as the frame-work which specifies the type of information to be gathered including the source of data and the procedure used in collecting them. According to Lawal and Adeoye (2016) research design can be seen as the structure of research, it is the glue that holds all the elements in the research project together. 
3.2	Population of the study
Shobowale (2014) sees population as the total number of objects, units or individuals used for research. It could be finite/limited or infinite/uncountable. It could be the total people occupying a particular geographical environment. Olayiwola (2007) also describes population as a group of interest to the researcher. It comprises a group to which the result or outcome of a study becomes generally stable. The population for the research is the undergraduate students in Kwara State Polytechnic Ilorin.
It is selected purposively due to accessibility and proximity to sample size. For this research, Institute of Information Communication Technology Departments will select for representation. The researcher will randomly select one hundred (100) respondents, this is done based on researcher limitation.
3.3	Sample size and Sampling Technique
According to Saadudeen A.A (2012), sample size it is the collection of individuals, subjects, elements, and so forth that a researcher intends to use for their study. The aim of using sampling methods is to adequately manipulate the large number and reduce the cost of producing the questionnaire to the entire population.
According to Issa (2012) Sampling technique is selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. The sample procedure to be use for the study is probability sampling techniques, the sampling method is to be use in other to conduct investigation is random sampling method of 100 respondents both the married, unmarried among Kwara State Polytechnic students will be selected to have true opinion representative of the population.
One hundred (100) respondents will be selected for the research through non-probability sampling technique, males and female staff in Radio Kwara will be selected and student of Kwara State Polytechnic. A sample is a subject of any sub-group which is fair representation of the entire population interest.
3.4	Instrumentation
The data collection instrument included the questionnaire. Farinde et al (2015) defines questionnaire as a series of carefully prepared questions aimed at collectively providing answers that constitute part of or the main data required in a statistical enquiry or research. It is thus, noted to be the most commonly used method of data generation from large sample. However, the questionnaire basically comprises close ended questions.
The questionnaire will divide into two sections.  Section A which deals with questions that are related to the socio-demographic profile of the respondents such like age, religion, marital status and academic level while section B requires the respondents to provide unbiased information on Adoption and usage of AI in reporting among journalists in Kwara State.
However, the questionnaire consists of relevant items and questions drafted from the research objective and questions. It shall be distributed to the selected sample size, the question shall contain rating scales such as the nominal, ordinal (Likert scale) and interval etc.
3.5	Validity and Reliability of the instrument
Reliability is seen as the extent to which a test, measurement procedure or a questionnaire generates common outcomes on repeated trials. Hooley et al. (2008) has mentioned that reliability is the ‘degree to which the measures yield stable results and are free from error’ i.e. the measurement procedure is stable. If a procedure or measurement device stably assigns similar score to objects or individuals with common values, the components are assumed reliable.
Reliability involves the reproducibility or consistency of scores test i.e., the degree to which one can expect similarly stable individual’s deviation scores across testing situations on parallel or verifying components. Reliability is adopted in this study by ensuring that no question is answered twice by the same respondent and all respondents have answered all the questions in the questionnaire. This is to been assured through personal administration and face to face interaction.
3.6	Data Collection Process
The researcher personally visited the students of Kwara State Polytechnic Ilorin to carry out the field work, the questionnaire will be used by the researcher to elicit relevant information from the students, the questionnaire will administered personally, so as to ensure maximum cooperation of the respondents and to ascertain complete return of the questionnaire distributed.
3.7	Method of Data Analysis
A descriptive statistical analysis was employed to analyze the data gathered through questionnaire using percentage and frequency count. And a correlation analysis was also used to study review of related studies on adoption and usage of AI in reporting among journalists in Kwara State using NUJ in Ilorin chapter as case study.
The data gathered from the distributed questionnaire will be coded and sorted into table template and shall be used to calculate both aforementioned types of data analysis. All data collected from the field will be analyzed using simple percentage and presented in a tabular form.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction
	In the last chapter, the researcher indicated how data is to be collected. In this chapter , the data gathered is presented. In presenting and analyzing the data emphasis is laid on the questions that are directly related to the objectives and problems of the studies. In addition to the sources of data mentioned earlier, this study made use of questionnaires which were analyzed using tabular form.
4.1	PRESENTATION OF DATA
SECTION A - TABLES ON PERSONAL DATA OF RESPONDENTS
TABLE 1: Distribution of the respondents by Sex 
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	Male
	34
	34%

	Female
	66
	66%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the above table, it is derived that 34% of the respondents are males while 66% are females. This implies that there were more female respondents than males in this research study.
TABLE 2: Distribution of the respondents by Age
	OPTIONS
	RESPONDENTS
	PERCENTAGE %

	16-20 years
	7
	7%

	20-30 years
	89
	89%

	30-40 years
	3
	3%

	40 and above
	1
	1%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 7(7%) of the respondents are between the age of 16-20 years, 89(89%) are between 20-30 years, 3(3%) are between 30-40 years and 1(1%) are 40 years and above.


TABLE 3: Distribution of the respondents by Marital Status
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	Single
	82
	82%

	Married
	18
	18%

	Divorce
	-
	-

	TOTAL
	100
	100


Source: Research Survey 2025
From the table above, it shows that 82(82%) of the respondents are single while 18(18%) of the respondents are married. None of the respondents are divorce. Thus, most of the respondents in their survey are single.
TABLE 4: Distribution of the respondents by Education Qualification
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	Diploma
	56
	56%

	Bachelors Degree
	34
	34%

	Master's Degree
	7
	7%

	P.H.D
	3
	3%

	TOTAL
	100
	100%


Source: Research Survey 2025
The table above indicated that 56(56%) of the respondents are Diploma holder, 34(34%) have Bachelor Degree, 7(7%) have Master's Degree and 3(3%) of the respondents are P.hd holder.
TABLE 5: Year of Experience in Journalism
	OPTIONS
	RESPONDENTS
	PERCENTAGE

	0-5 Years
	80
	80%

	6-10 Years
	15
	15%

	11-15 Years
	3
	3%

	16 Years and above
	2
	2%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 80(80%) of the respondents have 5 years experience in field of journalism, 15(15%) of the respondents have spent 6-10years in the field of journalism, just 3(35%) of the respondents have spent 11-15years in journalism field and 2925) of the respondents have spend a decade and 6years and above in the field of journalism.
TABLE 6: Media Organization Type?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Print
	19
	19%

	Broadcast (TV/Radio)
	43
	43%

	Online
	24
	24%

	Multimedia
	12
	12%

	Freelance
	3
	3%

	TOTAL
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 19(19%) of the respondents work with print media organization, 43(43%) of the respondents work with broadcast stations, 24(24%) of the work with Online media, 12(12%) of the respondents work with Multimedia organization and 3(3%) of the respondents work as freelance.
ANALYSIS OF RESEARCH QUESTIONS FROM QUESTIONNAIRE
TABLE 7: Are you aware of Artificial Intelligence (AI) applications in journalism? 
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	88
	88%

	No
	12
	12%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows 88(88%) of the respondents aware of Artificial Intelligence (AI) applications in journalism while just 12(12%) of the respondents didn't aware of Artificial Intelligence (AI) applications in journalism.


TABLE 8: Have you ever used AI tools in your reporting process?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	83
	83%

	No
	17
	17%

	TOTAL
	100
	100%


Source: Research Survey 2025
In the table above, it deduced that 83(83%) of the respondents have used AI tools in their reporting process while 17(17%) of the respondents have not use AI tools in their reporting process.
TABLE 9: If yes, which AI tools have you used?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Chat-bots
	25
	25%

	Automated news writing
	37
	37%

	Speech-to-text software
	13
	13%

	Fact-checking tools
	13
	13%

	Data analysis & visualization tools
	12
	12%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 25(25%) of the respondents normally use Chat-bots AI in their reporting process, 37(37%) use Automated news writing in their reporting process, 13(13%) use Speech-to-text software in their reporting process, another 13(13%) of the respondents use Fact-checking tools in their reporting process and 12(12%) of the respondents use data analysis & visualization tools in their reporting process.
TABLE 10: How frequently do you use AI tools in your reporting?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Daily
	24
	24%

	Weekly
	29
	29%

	Occasionally
	36
	36%

	Rarely
	7
	7%

	Never
	4
	4%

	TOTAL
	100
	100%


Source: Research Survey 2025
In the table above, it shows that 24(24%) of the respondents frequently use AI tools in their reporting daily, 29(29%) of the respondents use frequently use AI tools in their reporting weekly, 36(36%) of the respondents use it occasionally, 7(7%) of the respondents use it rarely and 4(4%) of the respondents never use AI tools in your their reporting.
TABLE 11: In what areas do you think AI is most beneficial in journalism?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	News gathering
	24
	24%

	Writing and editing
	37
	37%

	Fact-checking
	19
	19%

	Content personalization
	10
	10%

	Audience engagement
	2
	2%

	Data analysis
	8
	8%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 24(24%) of the respondents think AI is most beneficial in news gathering, 37(37%) of the respondents claimed that AI is most beneficial in writing and editing, 19(19%) of the respondents agreed that AI is most beneficial in Fact-checking, 10(10%) of the respondents choose content personalization as most beneficial for AI in journalism, 2(2%) of the respondents claimed that audience engagement is most beneficial for AI in journalism and 8(8%) of the respondents agreed that data analysis AI is most beneficial in journalism.
TABLE 12: What challenges do you face in using AI tools?
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Lack of training
	27
	27%

	High cost of AI tools
	32
	32%

	Ethical concerns
	20
	20%

	Job security concerns
	12
	12%

	Limited access to technology
	9
	9%

	TOTAL
	100
	100%


Source: Research Survey 2025
The table above shows that 27(27%) of the respondents claimed that lack of training is a major challenges face in using AI tools, 32(32%) said high cost of AI tools  is a major challenges face in using AI tools, 20(20%) of the respondents claimed that Ethical concerns is a major challenges face in using AI tools, 12(12%) of the respondents said Job security concerns is a major challenges face in using AI tools and 9(9%) of the respondents claimed that limited access to technology is a major challenges face in using AI tools.
TABLE 13: Do you believe AI improves the speed and accuracy of news reporting? 
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Agree
	45
	45%

	Strongly agree 
	35
	35%

	Neutral
	14
	14%

	Disagree
	6
	6%

	Strongly disagree
	-
	-

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 45(45%) of the respondents agreed that AI improves the speed and accuracy of news reporting, 35(35%) of the respondents strongly agreed, 14(14%) stayed neutral and 6(6%) of the respondents disagreed that AI didn't improves the speed and accuracy of news reporting.
TABLE 14: Do you think AI can replace human journalists in the future? 
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Yes
	63
	63%

	No
	26
	26%

	Not Sure
	11
	11%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 63(63%) of the think AI can replace human journalists in the future while 26(26%) of the respondents disagreed that AI can't replace human journalists in the future and 11(11%) of the respondents aren't sure whether AI can replace human journalists in the future.
TABLE 15: How do you perceive the impact of AI on the future of journalism in Kwara State? 
	OPTIONS
	FREQUENCY
	PERCENTAGE

	Positive
	68
	68%

	Negative
	12
	12%

	Neutral
	20
	20%

	TOTAL
	100
	100%


Source: Research Survey 2025
From the table above, it shows that 68(68%) perceive the impact of AI on the future of journalism in Kwara State positive, 12(12%) perceive the impact of AI on the future of journalism in Kwara State negative and 20(20%) of the respondents stayed neutral on perceive the impact of AI on the future of journalism in Kwara State.
4.2	Discussion of findings
Research question 1: To assess the level of awareness and knowledge of AI technologies among journalists in Kwara State?
Table 7 answered research question 1, the table shows that 88(88%) of the respondents aware of Artificial Intelligence (AI) applications in journalism while just 12(12%) of the respondents didn't aware of Artificial Intelligence (AI) applications in journalism.
Research question 2: To examine the extent to which journalists in Kwara State are using AI tools in their reporting activities?
Table 8 answered research question 2, the table shows that 83(83%) of the respondents have used AI tools in their reporting process while 17(17%) of the respondents have not use AI tools in their reporting process.


Research question 3: To identify the factors influencing the adoption and usage of AI tools in reporting?
Table 13 answered research question 3, the table shows that 45(45%) of the respondents agreed that AI improves the speed and accuracy of news reporting, 35(35%) of the respondents strongly agreed, 14(14%) stayed neutral and 6(6%) of the respondents disagreed that AI didn't improves the speed and accuracy of news reporting.
Research question 4: To evaluate the benefits and challenges associated with AI usage in journalism?
Table 12 answered research question 3, the table shows that 27(27%) of the respondents claimed that lack of training is a major challenges face in using AI tools, 32(32%) said high cost of AI tools  is a major challenges face in using AI tools, 20(20%) of the respondents claimed that Ethical concerns is a major challenges face in using AI tools, 12(12%) of the respondents said Job security concerns is a major challenges face in using AI tools and 9(9%) of the respondents claimed that limited access to technology is a major challenges face in using AI tools.
4.3	Discussion of findings
This research critically examines the adoption and usage of AI in reporting among journalists in Kwara State a study of Radio Kwara. Finding shows that 80(80%) of the respondents have 5 years experience in field of journalism, 15(15%) of the respondents have spent 6-10years in the field of journalism, just 3(35%) of the respondents have spent 11-15years in journalism field and 2925) of the respondents have spend a decade and 6years and above in the field of journalism and 19(19%) of the respondents work with print media organization, 43(43%) of the respondents work with broadcast stations, 24(24%) of the work with Online media, 12(12%) of the respondents work with Multimedia organization and 3(3%) of the respondents work as freelance.
Survey indicated that 83(83%) of the respondents have used AI tools in their reporting process while 17(17%) of the respondents have not use AI tools in their reporting process and 25(25%) of the respondents normally use Chat-bots AI in their reporting process, 37(37%) use Automated news writing in their reporting process, 13(13%) use Speech-to-text software in their reporting process, another 13(13%) of the respondents use Fact-checking tools in their reporting process and 12(12%) of the respondents use data analysis & visualization tools in their reporting process.
Field performance deduced that 24(24%) of the respondents think AI is most beneficial in news gathering, 37(37%) of the respondents claimed that AI is most beneficial in writing and editing, 19(19%) of the respondents agreed that AI is most beneficial in Fact-checking, 10(10%) of the respondents choose content personalization as most beneficial for AI in journalism, 2(2%) of the respondents claimed that audience engagement is most beneficial for AI in journalism and 8(8%) of the respondents agreed that data analysis AI is most beneficial in journalism and 24(24%) of the respondents frequently use AI tools in their reporting daily, 29(29%) of the respondents use frequently use AI tools in their reporting weekly, 36(36%) of the respondents use it occasionally, 7(7%) of the respondents use it rarely and 4(4%) of the respondents never use AI tools in your their reporting.
Survey shows that 63(63%) of the think AI can replace human journalists in the future while 26(26%) of the respondents disagreed that AI can't replace human journalists in the future and 11(11%) of the respondents aren't sure whether AI can replace human journalists in the future and 45(45%) of the respondents agreed that AI improves the speed and accuracy of news reporting in Radio Kwara, 35(35%) of the respondents strongly agreed, 14(14%) stayed neutral and 6(6%) of the respondents disagreed that AI didn't improves the speed and accuracy of news reporting in Radio Kwara.


CHAPTER FIVE
SUMMARY CONCLUSION AND RECOMMENDATION
5.1	Summary
Research is on adoption and usage of AI in reporting among journalists in Kwara State a study of Radio Kwara. This chapter however divided into five chapters. The first chapter gave a background to the study, statement of research, objectives of study, research questions, and significance of the study, scope and limitation of study and definition of key terms.
The second chapter of this research work deals with review of relevant literature. The review made a notable attempt towards examining the stands of various authors and scholars on what the whole concept is all about. Chapter two of the research work is therefore divided into the following subheadings; conceptual model, conceptual review, theoretical framework, and empirical review. The chapter also gave the theoretical framework and its application to this study. The work of scholars, their postulations, theoretical assumptions and literary documents that were consulted and reviewed was done for reasonable generalization, coupled with the findings of the study itself.
Chapter three of this work deals with research methodology, survey method was adopted and simple random sampling method was adopted which involved the use of questionnaire as research instrument, a sample size was reached 100 respondents using Taro Yamane calculation method, thus, Google form questionnaire analysis was adopt to gather survey analysis for randomly sample size of this study.
In chapter four, the data gathered through the use of Google form questionnaire in chapter three of this study was analyzed using statistical table. Also, interpretations of the findings were made in line with responses gotten from the respondents. The data were analyzed based on one hundred (100) questionnaires that were administered to respondents.
Chapter four of this research work explains how the data was analysed for proper understanding. It is also contains data presentation and chapter five contains the summary of the whole research work, how researcher recommends the work for another upcoming researchers and how they conclude the whole work.


5.2	Conclusion
This study investigated the adoption and usage of Artificial Intelligence (AI) technologies among journalists at Radio Kwara in Kwara State, Nigeria. The research explored levels of awareness, extent of usage, perceived benefits, challenges, and attitudes toward AI integration in journalistic practices. Data were gathered through Google questionnaires structured with journalists and editorial staff at Radio Kwara.
The findings revealed a moderate level of awareness of AI tools among the journalists, but a relatively low rate of actual adoption in daily reporting tasks. While many respondents recognized the potential benefits of AI including faster content generation, fact-checking, and audience engagement analytics challenges such as lack of training, limited infrastructure, fear of job displacement, and ethical concerns hinder widespread adoption.
The study concludes that although there is growing interest and awareness of AI among journalists at Radio Kwara, practical usage remains limited. This is largely due to infrastructural deficiencies, limited technical skills, and institutional inertia. However, the journalists generally showed a positive attitude toward learning and integrating AI into their workflows if the necessary support is provided and AI holds considerable promise for enhancing journalistic efficiency, accuracy, and audience engagement, but its successful integration depends on targeted capacity-building, ethical frameworks, and supportive policies.
5.3	Recommendations
	From the foregoing, the following recommendations are put forward:
· Organize regular workshops and training programs for journalists on AI tools relevant to journalism 
· Invest in the necessary digital infrastructure, including reliable internet access and AI-powered software, to support AI-driven reporting.
· Develop institutional policies to guide the ethical use of AI in reporting, ensuring transparency, accountability, and the protection of journalistic integrity.
· Partner with universities, tech hubs, and media innovation labs to facilitate knowledge exchange and access to AI tools tailored to local journalistic needs.
· Increase awareness campaigns within the station and across the state’s media sector to demystify AI and reduce fear of displacement.
· Start with pilot projects to integrate AI into specific aspects of to demonstrate its benefits and build confidence among staff. 
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APPENDIX
						Department of Mass Communication
						Institute of Information and
						Communication Technology
						Kwara State Polytechnic,
						Ilorin.
Dear respondent,
	I’m an HND II student of the above-named Institution and Department presently carrying out a research work with the topic "Adoption and usage of AI in reporting among journalists in Kwara State A Study of NUJ". You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively as your responses will be treated with absolute anonymity because it is for academic purpose only. Thanks.
Instruction: please tick () the answer you consider appropriate the questionnaire is divided in two parts
SECTION A: PERSONAL DATA OF RESPONDENTS
1. Sex (a) Male (  ) (b) Female (   )
2. Age (a) 16-20 (  ) (b) 21-30 (  ) (c) 31-40 (  ) (d) 40 and above (  )
3. Marital status (a) Single (   ) Married (   ) (c) Divorced (  )
4. Highest Educational Qualification: (a) Diploma (  ) (b) Bachelor's Degree (  ) (c) Master’s Degree (  ) (d) Ph.D. (  )
5. Years of Experience in Journalism: (a) 0–5 years (  ) (b) 6–10 years (c) 11–15 years (  ) (d) 16 years and above (  ) 
6. Media Organization Type: (a) Print (  ) (b) Broadcast (TV/Radio) ( ) (c) Online (  ) Multimedia (  ) (d) Freelance (  )
SECTION B: RESEARCH QUESTIONS
7. Are you aware of Artificial Intelligence (AI) applications in journalism? (a) Yes (  ) (b) No (  )
8. Have you ever used AI tools in your reporting process? (a) Yes (  ) (b) No (  )
9. If yes, which AI tools have you used? (a) Chatbots (  ) (b) Automated news writing (  ) (c) Speech-to-text software (  ) (d) Fact-checking tools (  ) (e) Data analysis & visualization tools (  )
10. How frequently do you use AI tools in your reporting? (a) Daily (  ) (b) Weekly ( ) (c) Occasionally (  ) (d) Rarely (  ) (e) Never (  )
11. In what areas do you think AI is most beneficial in journalism? (a) News gathering (  ) (b) Writing and editing (  ) (c) Fact-checking (  ) (d) Content personalization (  ) (e) Audience engagement (  ) (f) Data analysis (  )
12. What challenges do you face in using AI tools? (a) Lack of training (  ) (b) High cost of AI tools (  ) (c) Ethical concerns (  ) (d) Job security concerns (e) Limited access to technology (  )
13. Do you believe AI improves the speed and accuracy of news reporting? (a) Agree (  ) (b) Strongly Agree (  ) (c) Neutral (  ) (d) Disagree (  ) (e) Strongly Disagree (  )
14. Do you think AI can replace human journalists in the future? (a) Yes (   ) (b) No (   ) (c) Not Sure (  )
15. How do you perceive the impact of AI on the future of journalism in Kwara State? (a) Positive (  ) (b) Negative (  ) (c) Neutral  (  )
