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CHAPTER ONE
1.0	INTRODUCTION
1.1 	Background of the Study
	The media plays an integral role in shaping public opinion, creating awareness, and influencing political and social landscapes. In a democratic society, news reporting should be objective, accurate, and fair to allow citizens to make informed decisions. However, the manner in which news is reported is often influenced by several factors such as personal biases, political pressures, financial interests, and ethical considerations. In the context of journalism, media ethics refers to the principles and standards that guide journalists in their quest to report news in a fair, balanced, and responsible manner (Bello, 2018).
	In Kwara State, as in many other regions, the media landscape is evolving rapidly with digital and social media playing a significant role. The ethical practices of journalists, especially in terms of ensuring objectivity and truthfulness in news reporting, are critical for the credibility of the media and public trust in the profession. However, despite the importance of media ethics, challenges such as sensationalism, the spread of misinformation, and unethical reporting practices are prevalent in the journalism industry (Rosenstiel, 2014).
	The role of media ethics in news reporting is an essential cornerstone in the practice of journalism, particularly in ensuring that journalists fulfill their role as societal informants while maintaining public trust. In Kwara State, Nigeria, the importance of ethical journalism has become more pronounced in the face of rapid 


media proliferation, advances in technology, and challenges to journalistic integrity. Media ethics are a set of principles that guide journalists in making decisions about news coverage, balancing public interest, accuracy, fairness, and the potential consequences of their reporting (Kovach & Rosenstiel, 2014). These ethical guidelines play a crucial role in shaping public opinion, maintaining credibility, and ensuring the delivery of reliable, accurate, and timely news to the audience.
	Kwara State, like other regions in Nigeria, is marked by a diverse media landscape where both traditional media (newspapers, radio, and television) and digital platforms (blogs, social media, and online news sites) coexist. The proliferation of digital media, with its often unregulated and instant nature, has intensified the challenge of maintaining ethical standards. The rise of fake news, sensationalism, and biased reporting in both mainstream and new media has prompted calls for a renewed focus on media ethics (Ogunyemi, 2019).
 	Journalists in Kwara, therefore, face increasing pressure to balance ethical considerations with the demands of competitive news cycles and the desire to attract viewership or readership. In Kwara, as in other parts of Nigeria, journalism remains a critical profession that influences governance, public policies, and social harmony. Journalists are responsible for ensuring that news is factual, objective, and free from personal bias. Yet, the realities of sensationalism, political pressures, and sometimes limited resources pose significant challenges to maintaining these ethical standards. 
	According to a study by Bello (2018), ethical lapses among journalists in Kwara are often linked to economic pressures, lack of professional training, and inadequate institutional support for ethical practices.
	The growing reliance on digital media platforms has also contributed to a shift in the way news is consumed and produced in Kwara. Social media platforms like Facebook, Twitter, and WhatsApp enable users to share and disseminate news rapidly, often bypassing the traditional journalistic processes of verification and fact-checking. This phenomenon has led to an increased spread of misinformation, raising concerns about the role of media ethics in the new media environment (Ajiboye & Olowu, 2020). 
	This study explores the role of media ethics in news reporting among journalists in Kwara State, Nigeria, and examines the extent to which journalists adhere to ethical guidelines while reporting news.
1.2 	Statement of the Problem
	Journalism in Kwara State has seen considerable growth over the years, with various media outlets serving the population. However, ethical lapses, sensationalism, biased reporting, and other unethical practices are widespread in the media. Such practices can undermine the integrity of the media, cause public misinformation, and erode trust in news outlets. 
	The problem, therefore, lies in the lack of sufficient research and understanding regarding how media ethics influence the quality and credibility of news reporting in the region.
	Despite the growing awareness of the need for media ethics, journalists in Kwara State may still face challenges in adhering to established ethical standards. Therefore, it is crucial to investigate the role of media ethics in the reporting practices of journalists in Kwara State, identify the challenges they face in implementing these ethics, and assess how these challenges impact their professional conduct.
1.3 	Research Questions
The following research questions guide this study:
i. To what extent do journalists in Kwara State adhere to ethical standards in news reporting?
ii. What are the major ethical challenges faced by journalists in Kwara State?
iii. How does media ethics influence the credibility of news reporting in Kwara State?
iv. What role do media organizations in Kwara play in promoting media ethics among their journalists?
1.4 	Objectives of the Study
The main objectives of the study are as follows:
i. To examine the adherence of journalists in Kwara State to ethical standards in news reporting.
ii. To identify the ethical challenges faced by journalists in Kwara State.
iii. To assess the influence of media ethics on the credibility and quality of news reporting in Kwara State.
iv. To explore the role of media organizations in promoting ethical practices among journalists in the region.
1.5	Scope of the Study
	The scope of this study is focused on journalism and media ethics in Kwara State, Nigeria. It will examine the practices of journalists working for both print and electronic media outlets within the state. The study will explore how ethical considerations are incorporated into news reporting and will consider both traditional media organizations as well as emerging digital and social media platforms. The study will not include journalists outside Kwara State or those working for international media organizations.
1.6	Significance of the Study
	The findings of this study will be significant in several ways. First, it will contribute to the academic literature on media ethics, providing a deeper understanding of the challenges journalists face in maintaining ethical standards in a rapidly changing media landscape. Second, the study will serve as a resource for media practitioners and professional organizations by identifying the key issues affecting news reporting ethics in Kwara State. By highlighting these challenges, the research aims to foster discussions about solutions and potential reforms. Finally, the study will be valuable for media policymakers, as it provides insights into the impact of media ethics on public trust and the role of media in a democratic society.


1.8 	Definition of Terms
Media Ethics: The principles, standards, and guidelines that govern the practice of journalism and the behavior of journalists, ensuring fairness, accuracy, objectivity, and responsibility in reporting news.
News Reporting: The process of gathering, verifying, and disseminating information on current events to the public through various media channels.
Journalist: A person employed in the media industry whose primary role is to gather, verify, and report news stories to the public.
Professional Ethics: A code of conduct that governs the behavior of professionals in a given field. In journalism, it refers to the standards and principles journalists are expected to uphold in their reporting. 


CHAPTER TWO
2.0	LITERATURE REVIEW
	Introduction
	This chapter provides a detailed review of existing literature on media ethics in news reporting, focusing on its significance among journalists in Kwara State. It explores the conceptual framework, theoretical perspectives, and empirical studies relevant to the topic.
2.1	 Conceptual Framework
2.1.1	Concept of Media Ethics
	Media ethics refers to the moral principles and standards that guide journalists in their news reporting. It encompasses accuracy, fairness, impartiality, and accountability, ensuring that information disseminated to the public is truthful and responsible (Ward, 2020). 
	Media ethics plays a crucial role in shaping the quality and integrity of news reporting. Journalists serve as gatekeepers of information, responsible for ensuring that news stories are not only informative but also accurate, fair, and ethically sound. Ethical standards in journalism, therefore, guide the decisions made by reporters and editors, influencing how news is gathered, reported, and presented to the public. This chapter examines the importance of media ethics in news reporting, focusing on the principles and guidelines that govern journalistic practice. 
	Lastly, empirical reviews will provide insights from research studies on the application of media ethics in news reporting. Ethics in journalism also involve respecting privacy, avoiding sensationalism, and minimizing harm, which are essential in upholding public trust (McBride & Rosenstiel, 2019).
	The conceptual framework of this study is built on the relationship between media ethics and professional journalism practices. It highlights how ethical adherence impacts news credibility, journalistic integrity, and audience trust.
A simplified model is presented below:
Independent Variable: Media Ethics → Dependent Variable: Quality of News Reporting → Outcome: Public Trust
	This framework supports the notion that ethical journalism leads to better-informed audiences and enhances media credibility. Media ethics plays a fundamental role in shaping the integrity and reliability of news reporting, especially within the journalism landscape of Kwara. 	The conceptual framework for this study is anchored in ethical theories that guide journalistic practices, ensuring that news dissemination remains truthful, fair, and beneficial to the public. This framework explores how adherence to ethical principles influences the credibility of journalism and public trust in news media.
	At the core of this framework is the normative ethical theory, which includes principles such as objectivity, fairness, and accountability in journalism. Ethical journalism is expected to adhere to standards that prevent misinformation, bias, and sensationalism. In Kwara, where journalism serves as a critical medium for informing the public on socio-political and economic affairs, the enforcement of media ethics plays a vital role in fostering responsible reporting. Media ethics is a branch of applied ethics that examines the principles and standards guiding responsible journalism and media practices. It involves the moral obligations of media professionals in ensuring accuracy, fairness, and accountability in reporting. 
	According to Wilkins and Christians (2018), media ethics is essential in maintaining public trust and preventing misinformation. Ethical journalism requires adherence to truthfulness, impartiality, and respect for privacy, ensuring that media serves as a reliable source of information rather than a tool for manipulation.
	The theoretical foundations of media ethics are rooted in philosophical perspectives such as deontology, which emphasizes duty-based ethics, and utilitarianism, which focuses on the consequences of media actions. Ethical dilemmas often arise when journalists must choose between public interest and individual rights, requiring careful judgment and adherence to ethical codes.
	According to Alia (2014) argues that ethical maturity in media professionals develops through continuous learning and exposure to diverse perspectives. The rapid spread of information through social media platforms has made it necessary for journalists to uphold ethical standards to prevent the dissemination of false narratives and harmful content.
	According to Merrill (2011) emphasizes that ethical media consumption involves critical thinking and skepticism toward information sources. Audiences must be aware of media biases and verify facts before accepting news as truth. As media continues to evolve, ethical considerations remain fundamental in shaping responsible journalism and fostering an informed society. Journalists in Kwara operate in a socio-political environment that demands professional integrity to uphold democratic values. Ethical reporting ensures balanced coverage of events, protects the rights of individuals, and holds institutions accountable. The application of social responsibility principles enhances the media's role in sustaining an informed and enlightened society.


2.1.2	The Role of Media Ethics in News Reporting
	The conceptual framework for this study revolves around the relationship between media ethics and news reporting. It emphasizes the notion that ethical decision-making in journalism is influenced by a combination of internal and external factors, such as professional standards, editorial policies, societal values, and technological advancements. The key concepts in this framework include:
i. Media Ethics: The set of moral principles and standards that govern journalism and news reporting.
ii. News Reporting: The process of gathering, writing, and presenting news stories to the public.
iii. Journalistic Integrity: The adherence to ethical standards in the production and dissemination of news content.
iv. Ethical Decision-Making: The process by which journalists resolve ethical dilemmas in their work.
	Media ethics in Nigeria, as in many countries, refers to the principles and standards that guide the practice of journalism and media reporting. In the context of Nigeria, this field has unique challenges due to the country's socio-political landscape, technological advancements, and the diversity of its people. Here are some key aspects of media ethics in Nigeria:
1. Freedom of the Press vs. Censorship
	Freedom of the press is guaranteed by the Nigerian Constitution, but in practice, the press often faces restrictions. There are instances of censorship, both direct (government interference) and indirect (self-censorship due to political pressures or fear of retribution). Journalists sometimes face intimidation, harassment, or violence, especially when reporting on sensitive topics like corruption, government misdeeds, or societal issues.
2. Truth and Accuracy
	Journalists are ethically bound to report the truth and strive for accuracy. However, the challenge in Nigeria is the spread of misinformation and fake news, particularly on social media platforms. Sensationalism and bias can sometimes override factual reporting, especially in politically charged environments where media outlets may have affiliations or biases.
3. Objectivity and Independence
	Nigerian media outlets, like others worldwide, must strive for objectivity and avoid personal bias. However, in Nigeria, media ownership can be highly politicized, with many outlets aligned with certain political parties, business interests, or religious groups. This ownership influence often affects the media's ability to be truly independent and impartial, leading to selective reporting.
4. Privacy and Sensitivity
	Ethical journalism in Nigeria also involves respecting people's privacy. However, in many cases, especially concerning public figures or high-profile events, media outlets might publish sensitive information without proper consideration. Sensationalism of tragedies, such as accidents or personal losses, can infringe on individuals' dignity and privacy, yet it remains common in the race for higher ratings and online engagement. This framework posits that ethical journalism results from the effective application of ethical principles in the news reporting process. Journalists must be aware of ethical codes and guidelines and make decisions that reflect integrity, responsibility, and professionalism.
2.1.2	Media and Its influence on Society
	The media plays a significant role in shaping societies, cultures, and individual behaviors. It influences public opinion, creates awareness on key issues, and serves as a powerful tool for socialization and communication. Below, I’ll provide an overview of the media's influence on society, with references to studies and events from various periods.
1. The Role of Media in Shaping Public Opinion
One of the most profound impacts of the media is its ability to shape public opinion. In the 1920s, with the rise of radio, political campaigns such as those of U.S. presidents Herbert Hoover and Franklin D. Roosevelt began to leverage the media to directly connect with the public. Franklin D. Roosevelt’s Fireside Chats are a classic example of how media was used to influence public sentiment and rally support during the Great Depression (1930s) and World War II (1940s).
	In the 1960s, television became the dominant medium, significantly influencing how people perceived political events. The 1960 U.S. presidential debates between Richard Nixon and John F. Kennedy demonstrated how televised appearances could impact voters’ perceptions. Kennedy's calm and charismatic demeanor contrasted with Nixon’s more anxious appearance, contributing to his electoral victory. This marked a shift in political communication and the growing importance of media presence in politics (Harris, 1960).
2. The Media and Socialization
	The media is a primary agent of socialization, helping individuals form beliefs, values, and norms based on what they consume. Television, for example, shapes views on gender, race, and family life. In the 1970s and 1980s, sitcoms like The Cosby Show (1984-1992) played a role in reshaping the American family narrative and the perception of African American families.
	However, the media also often perpetuates stereotypes. A study by Goffman (1979) highlighted how TV shows and advertisements often depict women in traditional roles as caregivers or objects of beauty, reinforcing societal gender norms. Similarly, media representations of minorities tend to be skewed and often reinforce negative stereotypes, as noted by studies on Hollywood films from the 1980s and 1990s (Cohen, 2001).
3. The Media’s Role in Shaping Social Movements
The media has long been a tool for advocating social change. One of the most notable examples is the Civil Rights Movement in the United States in the 1950s and 1960s. The images of police violence against peaceful protesters, broadcast across television networks, played a pivotal role in galvanizing public support for the movement. The media coverage of the Selma to Montgomery marches (1965), especially the brutal "Bloody Sunday" attack, brought national attention to the civil rights cause (Kelley, 1990).
4. Media and Consumerism
	The media also has a major influence on consumer behavior. Advertising has evolved from print and radio to television and, more recently, digital platforms. In the 1950s and 1960s, advertisements on television helped cement the image of the "American Dream" – a materialistic ideal associated with purchasing power. Companies like Coca-Cola and Ford made extensive use of TV commercials to establish emotional connections with their consumers, promoting a lifestyle centered around consumption (Leiss et al., 2015).
5. Media, Technology, and Information Dissemination
	In the 21st century, the internet and social media platforms have radically changed how information is disseminated. The 2008 financial crisis, for example, saw widespread online discourse and debate, with platforms like blogs and Twitter offering alternative viewpoints that traditional media outlets might have ignored. Similarly, during the Arab Spring (2010-2012), social media became a key tool for organizing protests and spreading information in regions with limited press freedom (Howard et al., 2011).
	However, the democratization of media through social platforms has also led to challenges such as the rise of misinformation, echo chambers, and polarization. The role of social media in the 2016 U.S. presidential election, including the spread of fake news and foreign interference through platforms like Facebook, has been the subject of extensive scrutiny (Allcott & Gentzkow, 2017).


2.1.3 The Importance of Media Ethics in Journalism
	Media ethics are a set of principles that guide journalists in their professional conduct. These principles include accuracy, fairness, impartiality, transparency, and accountability. Journalistic ethics are essential to maintaining public trust and ensuring that news reporting does not harm individuals or society at large. 
	According to Richards (2014), ethical journalism promotes social responsibility by presenting information in a way that supports democratic processes and the free flow of ideas. Ethics in news reporting prevent the sensationalization of stories and ensure that reporters are not influenced by personal biases or external pressures.
2.1.4 Ethical Dilemmas in News Reporting
	Journalists often face ethical dilemmas when reporting news. These dilemmas arise in situations where journalists must balance competing interests such as truth, privacy, and public interest. For example, the decision to publish sensitive information about a public figure or private individual requires careful ethical consideration. Scholars such as Plaisance (2014) argue that ethical dilemmas are an inherent part of the profession and that journalists must be trained to make informed decisions that align with ethical standards.


2.1.5 Media Ethics Codes and Guidelines
	Numerous media organizations and professional bodies have developed ethical codes and guidelines to help journalists navigate these ethical dilemmas. The Society of Professional Journalists (SPJ) Code of Ethics, for instance, outlines fundamental principles such as seeking truth and reporting it, minimizing harm, acting independently, and being accountable. 
	Similarly, the International Federation of Journalists (IFJ) has established ethical guidelines for global journalism practices (IFJ, 2015). These codes aim to provide a moral framework for journalistic practices and ensure that reporters uphold ethical standards in their work.
2.1.6 	Challenges to Media Ethics in the Digital Age
	With the rise of digital media, new ethical challenges have emerged. Social media platforms, blogs, and citizen journalism have blurred the lines between professional journalism and user-generated content. According to Shoemaker and Vos (2009), the digital age has raised concerns regarding misinformation, fake news, and the speed at which news is disseminated. Journalists are now required to maintain ethical standards while navigating the complexities of digital media, where the pressure to publish quickly may sometimes compromise the quality of news reporting.


2.2	Theoretical Framework
	The theoretical framework for this study draws on several key theories of communication and journalism ethics. These theories provide insight into the role of media ethics in news reporting.
2.2.1	Agenda-Setting Theory
	Agenda Setting Theory is a key concept in media studies that explains how the media influences public perception by determining which issues receive attention. Journalists in Kwara, like their counterparts elsewhere, play a crucial role in shaping the news agenda by selecting and emphasizing certain topics over others. 
	This process affects how the public prioritizes issues, as repeated coverage of specific subjects makes them seem more important. The theory suggests that media does not tell people what to think but rather what to think about, guiding public discourse and shaping societal concerns.
	In Kwara, media organizations and journalists often focus on political developments, economic challenges, and social issues that resonate with the local population. The prominence given to certain stories can influence public opinion and even policy decisions. For instance, consistent reporting on governance and corruption may lead to increased civic engagement and demand for accountability. Conversely, underreporting of critical issues like rural development or healthcare can result in limited public awareness and action. This selective emphasis underscores the power of media in shaping societal priorities.
	Agenda-setting theory was developed by Maxwell McCombs and Donald Shaw in 1972. It suggests that while the media may not be able to tell people what to think, it is highly effective in telling people what to think about. Through the selective reporting of certain topics, the media can influence the public agenda by highlighting particular issues over others. In the context of media ethics, agenda-setting theory raises questions about the ethical responsibilities of journalists in choosing which stories to cover and how to prioritize issues.
	Ethical concerns arise in agenda-setting when journalists or media organizations have the power to shape the public agenda by selecting certain issues that align with their own values, interests, or biases. Media outlets must be transparent in their decision-making processes and ensure that their agendas do not unfairly influence public opinion or marginalize important issues.
2.2.2	 Uses and Gratification Theory
	Uses and gratification theory, developed by Elihu Katz, Jay Blumler, and Michael Gurevitch in the 1970s, posits that media consumers actively choose media content to satisfy specific needs. These needs can range from information acquisition to entertainment, social interaction, and personal identity reinforcement. The theory suggests that audiences are not passive recipients of media messages; instead, they engage with the media according to their individual preferences and desires.
	From an ethical perspective, uses and gratification theory highlights the need for media organizations to provide content that meets the diverse needs of their audience while maintaining standards of truth, fairness, and responsibility. Ethical journalism requires that the media consider how their content satisfies the needs of their audience without compromising objectivity or promoting misinformation. Journalists must be vigilant in ensuring that their reporting does not exploit or manipulate their audience's desires for sensationalism or biased content.
2.2.3	Social Responsibility Theory
	Social Responsibility Theory emphasizes the ethical obligations of the media to serve the public interest while maintaining editorial independence. This theory, which emerged in response to the limitations of libertarian media models, advocates for responsible journalism that balances press freedom with accountability. According to Siebert, Peterson, and Schramm (1956), media should not only report facts but also provide interpretative analysis to ensure informed public discourse.
	In Kwara, journalists operate within a dynamic media landscape where social responsibility plays a crucial role in shaping news reporting. A study by Sanusi, Zakariyau, and Owolabi (2023) highlights that editorial independence in Nigerian journalism is often challenged by ownership structures, political influences, and economic constraints. Despite these challenges, journalists in Kwara strive to uphold ethical standards by verifying information, avoiding sensationalism, and ensuring balanced reporting.
	The application of Social Responsibility Theory in Kwara's media sector is evident in efforts to improve journalism standards. Media organizations and regulatory bodies encourage adherence to ethical codes, fostering professionalism among journalists. Middleton (2019) argues that responsible media practices enhance public trust and contribute to societal development. In Kwara, journalists are expected to navigate ethical dilemmas by prioritizing truthfulness, fairness, and accountability in their reporting.
	Furthermore, the role of media in Kwara extends beyond news dissemination to advocacy and public engagement. Journalists are instrumental in addressing social issues, promoting transparency, and holding authorities accountable. By embracing the principles of Social Responsibility Theory, Kwara's media professionals can strengthen their credibility and contribute to a more informed and engaged society.
2.2.4	Gatekeeping Theory
	It explains how journalists and editors influence news selection, shaping what is published based on ethical considerations. Proper gatekeeping ensures that only truthful and responsible stories reach the public.
	These theories provide a scholarly foundation for understanding media ethics and its influence on journalism in Kwara State.
	Gatekeeping Theory is a crucial framework in media studies that explains how information is selected and filtered before reaching the public. Journalists and media organizations in Kwara play a pivotal role in shaping news narratives by deciding which stories get published and how they are framed. This process significantly influences public perception and discourse. The theory highlights the power dynamics involved in news reporting, where factors such as editorial policies, economic interests, and societal expectations dictate the flow of information.
	In Kwara, journalists must navigate various influences when reporting news. Editorial policies of different media houses determine which stories align with their brand and audience, leading to selective coverage. Additionally, political and economic pressures from stakeholders, including government officials and advertisers, may impact journalists' ability to report freely. These external forces shape the type of news that reaches the public, sometimes resulting in biased reporting or censorship.
	Technological advancements have further transformed the gatekeeping role of journalists in Kwara. With the rise of digital media and social platforms, traditional media no longer holds exclusive control over news dissemination. Citizens can directly share information, reducing the gatekeeping power of media organizations. However, this shift also raises concerns about misinformation, as unverified reports may circulate without proper journalistic scrutiny. As a result, journalists must adapt to maintaining credibility and accuracy in an era of rapid news sharing.
	Ultimately, ethical considerations remain central to the gatekeeping process in Kwara's journalism landscape. Reporters must balance the need for engagement with responsible journalism practices, ensuring that news coverage remains fair, accurate, and relevant. While gatekeeping helps regulate media content and uphold professional standards, it also comes with challenges related to bias and information control. Understanding this theory provides valuable insight into the evolving role of journalists in shaping public discourse.
Deontological Ethics
	Deontological ethics, particularly Immanuel Kant's categorical imperative, provides a foundational framework for journalistic ethics. Deontology focuses on the inherent morality of actions rather than their consequences. According to this ethical theory, journalists have a duty to report the truth, regardless of the potential consequences. This theory supports the idea that journalists must prioritize ethical principles such as truth-telling, fairness, and accuracy, even when doing so may have adverse effects.
Virtue Ethics
	Virtue ethics, as articulated by Aristotle (2015), focuses on the character traits and virtues that journalists should cultivate in their professional practice. Virtue ethics emphasizes the development of moral character, encouraging journalists to act with integrity, honesty, and empathy in their work. By adopting virtues such as courage, fairness, and respect for others, journalists can make ethical decisions that contribute to a well-functioning democratic society.
2.3 	Empirical Reviews
	An empirical review of media ethics in news reporting among journalists in Kwara State reveals a complex interplay between traditional ethical standards and emerging technological influences. 
	A study by Sholola et al. (2024) found that while journalists in Kwara State demonstrate a high level of awareness such as Natural Language Processing, machine learning algorithms, and automated fact-checking, there is a concern regarding the impact of these technologies on ethical journalism. 
	Similarly, Gbadeyan (2021) conducted a study focusing on the role of social media in journalism ethics in Kwara State. The research highlighted that while social media platforms offer journalists new avenues for news dissemination, they also pose challenges to traditional ethical practices. The study emphasizes the importance of adhering to ethical standards in the face of the rapid spread of information through social media, advocating for continuous ethical training and adherence to professional codes. 
	Furthermore, Issa (2020) explored the public's perception of the media's watchdog role in Kwara State. The study found that the public largely views the media as a reliable and objective source of information, appreciating its role in promoting transparency and accountability. However, the research also underscores the necessity for journalists to maintain ethical standards to preserve public trust and effectively fulfill their watchdog function.
	A study by Usman Issa (2020) examined the public assessment of the media's watchdog role in Kwara State. The findings indicated that the public perceives the media as a reliable and objective source of information, with investigative reports encouraging transparency and accountability in public office. However, the study also highlighted the importance of media professional bodies ensuring that media practitioners strictly adhere to ethical standards to maintain public trust.
	The practice of "brown envelope journalism," where journalists accept monetary incentives for favorable coverage, remains a significant ethical concern in Nigeria, including Kwara State. This practice undermines journalistic integrity and the independence of the media, leading to biased reporting influenced by external interests. Addressing this issue requires systemic reforms, including improved journalist remuneration and stricter enforcement of ethical guidelines.
	A study by Ojebode (2016) examined the ethical decision-making processes of journalists in Africa. The study found that African journalists face unique ethical challenges, such as the influence of political pressures and the role of traditional media in shaping public opinion. The research suggested that despite these challenges, African journalists largely adhere to ethical codes and guidelines, with many citing the importance of journalistic integrity and truthfulness in their work.
	A study by Lwin, Wirtz, and Williams (2020) explored the impact of digital media on journalism ethics. The findings showed that the rise of online platforms has led to an increase in ethical concerns, including the spread of misinformation, privacy violations, and conflicts of interest. Journalists reported feeling pressure to prioritize speed over accuracy in the digital age, leading to concerns about the erosion of journalistic standards.
	A case study by Daramola (2018) examined the effectiveness of ethics training for journalists in Nigeria. The study found that while ethics training programs were prevalent in many Nigerian media houses, journalists often struggled to apply ethical guidelines in real-world situations due to pressures from editors, advertisers, and political interests. The research highlighted the importance of continuous ethical training and the need for strong editorial oversight in maintaining ethical journalism. This chapter has provided a comprehensive review of the role of media ethics in news reporting. The literature reviewed highlights the importance of ethics in journalism and the ethical dilemmas that journalists face. The conceptual and theoretical frameworks offer insight into the principles and theories that guide ethical decision-making in journalism. Finally, the empirical reviews illustrate how media ethics are applied in real-world journalistic contexts, demonstrating both the challenges and opportunities for ethical news reporting. 


CHAPTER THREE
3.0	RESEARCH METHODOLOGY
Introduction
	This chapter describes the methodology that was used in carried out the study. This includes; research design, population, sample and sampling techniques, research instruments, procedures for data collection and data analysis. 
3.1 	Research Design 
Research method is a systematic way of producing knowledge through which findings of a subject are either accepted or rejected. 
Survey is the method adopted in this research work, this is because it is believed to be the best method that can be used to seek opinion of selected group of people or a particular issue. In a survey method, small and large population otherwise called universal, as studies through the selection and studying of samples choose from the universe to discover the relative occurrence, distribution and inter relation of variables. This method will therefore be employed to discover the role of media ethics on news reporting among journalist in Kwara.
3.2	Population of the Study
	The population of this study is the practising journalist in Kwara State which estimated at 200 according to Nigeria Union of Journalists.
	


3.3	Sample Size and Sampling Techniques
Since the total population of focus is 200 then the sample size is 100. Therefore 100 Questionnaires will be distributed to the  some selected area in Kwara.
	Undoubtedly, it is believed that the sample population of Ilorin, Kwara State is our sample. The researcher used the purposive sampling technique in selecting 100 respondents out of the role of media ethics on new reporting among journalist in Kwara. Copies of questionnaire will be administered on those who make themselves available this ensures hundred percent rate of return.
3.4	Instrumentation
	This research design is descriptive and expository in nature; questionnaire will be used as instrument of data gathering. The questionnaire consist of questions which deals with the respondents demographic information and other which requires the respondents opinions or views on the “the role of media ethics on news reporting among journalist in Kwara”.
3.5 	Validity and Reliability of the Instrument
	Validity is concerned with the ability of a research instrument to measure what it has design to measure i.e. how well it measure what it is suppose to measure? Does the instrument measure what is supposed to measure?
	This instrument is valid because the questionnaire is pretested and the questions would be given the desired result. Moreover the questions would be crossed checked by the supervisor to give the instrument validity. On the basis of the above, the instrument is therefore valid.


3.6 	Method of Administration of Instrument
	The instrument used in this study is questionnaire and it will be distributed through personal visit and consultation. We will consult various respondents at different institute of the school. Therefore, the total of one hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 	Method of Data Analysis
	To make the analysis of the data collection simple, frequency count was used, the statistical computation will be done manually, furthermore, table as part of the descriptive statistical techniques would be used mostly to best the research questions and each respondents might be scared according to the basis or frequency distribution and simple percentage that would be computed from distributed questionnaire. 


CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
Introduction
	The response rate of this study is 99% and the administered questionnaire needed was properly answered. The result of this study are presented in table and percentage (%) which will correctly provide clarity in understanding.
	For this study 100 questionnaires were distributed to respondents, 100 questionnaires were returned. Meanwhile, the type of questionnaire used is open ended questionnaire where answers as options were provided for the respondents
4.1	DATA PRESENTATION
In this chapter all data collected from questionnaire will be presented and interpreted.
SECTION A
QUESTION 1:	ANALYSIS OF RESPONDENT BY SEX
TABLE I
	GENDER
	FREQUENCY
	PERCENTAGE%

	MALE
	55
	55

	FEMALE
	45
	45

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 55(55%) respondents were male, 45(45%) were female. This shows that most of the respondents were male

	
QUESTION 2: ANALYSIS OF RESPONDENT BY AGE
TABLE II
	AGE
	FREQUENCY
	PERCENTAGE%

	16 – 20 years
	30
	30%

	21 – 30 years
	40
	40%

	31 – 40 years 
	20
	20%

	41 Above 
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	From the above table, 30% of the respondents fill between the ages of 15 to 16years, 20% of the respondents fill between the ages of 21 to 25 year 30 % of the respondent fill between the age of 31 to 40 years 20% while 2% is between the age of 41year and above.
QUESTION 3: ANALYSIS OF RESPONDENT BY MARITAL STATUS
TABLE IV
	STATUS
	FREQUENCY
	PERCENTAGE%

	Single
	40
	40%

	Married 
	30
	30%

	Divorced
	10
	10%

	Others
	20
	20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The table above shows that 40(40%) respondents were single while 30(30%) respondents were married and 10(10%) respondents representing divorced, 20(20%) were others. This shows that most of the respondents were single.
QUESTION 4: ANALYSIS OF RESPONDENT BY OCCUPATION
TABLE VI
	OCCUPATION
	FREQUENCY
	PERCENTAGE%

	Civil Servant
	15
	15%

	Self employed   
	20
	20%

	Students
	25
	25%

	Others 
	40
	40%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
The above table shows that 15 respondents representing 15% are civil servant, 20 respondents representing 20% are self employed, 25 respondents representing 25% are students 40 and respondents representing 40% are others.
QUESTION 5: ANALYSIS OF RESPONDENT BY EDUCATIONAL QUALIFICATION
TABLE VI
	EDUCATION QUALIFICATION
	FREQUENCY
	PERCENTAGE%

	SSCE
	15
	15%

	OND
	20
	20%

	HND
	25
	25%

	BSc and above 
	40
	40%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
The above table shows that 15 respondents representing 15% are SSCE and 20 respondents representing 20% are OND, 25 respondents representing 25% are Hnd 25 and respondents representing 40% are BSc and above.

6: QUESTION 6: ANALYSIS OF RESPONDENT BY RELIGION
TABLE VII
	RELIGION
	FREQUENCY
	PERCENTAGE%

	Christianity
	35
	35%

	Islam
	40
	40%

	Others
	25
	25%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 35 respondents representing 35% are Christianity, 40 respondents representing 40% are Islam, 25 respondents representing 25% are others.
SECTION B
Table 4.2 ANALYSIS OF INSTRUMENT
QUESTION 7: Ownership influence and compromises ethical news reporting in my organization?
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	10
	10%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	5
	5%

	Strongly Disagree
	30
	30%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 10 respondents representing 10% strongly agree that has ownership influence and compromises ethical news reporting in my organization, 40 respondents representing 40% agree, 15 respondents representing 15% Neutral, 5 respondents representing 5% disagree while 30 respondents representing 30% has ownership influence and compromises ethical news reporting in my organization.
QUESTION 8: Ethical standards influence the way I report news stories?
TABLE VIII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 30 respondents representing 30% strongly agree that ethical standards influence the way i report news stories, 40 respondents representing 40% agree, 5 respondents representing 5% Neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% that has ethical standards influence the way i report news stories.
QUESTION 9: Media organization provides regular training on media ethics.
TABLE: IX	
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 30 respondents representing 30% strongly agree that media organization provides regular training on media ethics, 40 respondents representing 40% agree, 5 respondents representing 5% Neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% media organization provides regular training on media ethics.
QUESTION 10:	Media organizations in Kwara enforce disciplinary actions for ethical misconduct?   
TABLE X
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 30 respondents representing 30% strongly agree the media organizations in Kwara enforce disciplinary actions for ethical misconduct, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% strongly disagree the media organizations in Kwara enforce disciplinary actions for ethical misconduct.

QUESTION 11:	Journalists in Kwara adhere strictly to professional ethical standards?
TABLE XV
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	20
	20%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	15
	 15%

	Strongly Disagree
	20
	20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 20 respondents representing 20% strongly agree the journalists in kwara adhere strictly to professional ethical standards, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 20 respondents representing 20% strongly disagree the journalists in kwara adhere strictly to professional ethical standards
QUESTION 12:	Media ethics helps to promote objectivity in news reporting?
TABLE XII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	45
	45%

	Neutral
	5
	 5%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 8 respondents representing 8% strongly agree that media ethics helps to promote objectivity in news reporting, 45 respondents representing 45% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 29 respondents representing 29% strongly disagree that media ethics helps to promote objectivity in news reporting
QUESTION 13:	Sensationalism is often prioritized over ethics in Kwara journalism?
TABLE XIII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	45
	45%

	Agree
	15
	15%

	Neutral
	8
	 8%

	Disagree
	15
	15%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 45 respondents representing 45% strongly agree that sensationalism is often prioritized over ethics in kwara journalism, 15 respondents representing 15% agree, 8 respondents representing 8 % neutral, 15 respondents representing 15% disagree while 29 respondents representing 29% strongly disagree that sensationalism is often prioritized over ethics in kwara journalism.


QUESTION 14:	Ethical reporting improves the credibility of the media in Kwara State.?
TABLE XIV
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	5
	5%

	Agree
	10
	10%

	Neutral
	20
	 20%

	Disagree
	25
	25%

	Strongly Disagree
	40
	40%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 5 respondents representing 5% strongly agree that ethical reporting improves the credibility of the media in kwara state, 10  respondents representing 10% agree, 20 respondents representing 20% neutral, 25 respondents representing 25% disagree while 40 respondents representing 40% strongly disagree that ethical reporting improves the credibility of the media in kwara state
QUESTION 15:	Ethical lapses in news reporting negatively affect public trust in journalists?
TABLE XVI
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	20
	 20%

	Disagree
	5
	5%

	Strongly Disagree
	10
	10%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 25 respondents representing 25% strongly agree the ethical lapses in news reporting negatively affect public trust in journalists, 40 respondents representing 40% agree, 20 respondents representing 20% neutral, 5 respondents representing 5% disagree while 10 respondents representing 10% strongly disagree ethical lapses in news reporting negatively affect public trust in journalists
QUESTION 16:	Journalists in Kwara are under pressure to publish unverified news?
TABLE XVII
	VARIABLES
	FREQUENCY
	PERCENTAGE%

	Strongly Agree
	25
	25%

	Agree
	40
	40%

	Neutral
	5
	 5%

	Disagree
	10
	10%

	Strongly Disagree
	20
	20%

	TOTAL
	100
	100


Source: Research Survey Work, 2025
	The above table shows that 100 respondents and 25 respondents representing 25% strongly agree journalists in kwara are under pressure to publish unverified news, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 10 respondents representing 10% disagree while 20 respondents representing 20% strongly disagree journalists in kwara are under pressure to publish unverified news.
4.3      ANALYSIS OF RESEARCH QUESTIONS
Media ethics helps to promote objectivity in news reporting?
Table 12 answered this research question as it was gathered that 8 respondents representing 8% strongly agree that media ethics helps to promote objectivity in news reporting, 45 respondents representing 45% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 29 respondents representing 29% strongly disagree that media ethics helps to promote objectivity in news reporting
Table 10 answered this research question as it was gathered that 30 respondents representing 30% strongly agree the media organizations in Kwara enforce disciplinary actions for ethical misconduct, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 10 respondents representing 10% strongly disagree the media organizations in Kwara enforce disciplinary actions for ethical misconduct.
Table 11 answered this research question as it was gathered that20 respondents representing 20% strongly agree the journalists in kwara adhere strictly to professional ethical standards, 40 respondents representing 40% agree, 5 respondents representing 5% neutral, 15 respondents representing 15% disagree while 20 respondents representing 20% strongly disagree the journalists in kwara adhere strictly to professional ethical standards.
4.4	DISCUSSION OF FINDINGS
	The purpose of this study is to examine “The role of media ethics on news reporting among journalist in kwara”. The result obtained the statistical analysis, in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
	Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaire were administrated to the respondents and all the copies of the questionnaire were returned. 
	The findings of this study as seen above support the assertion of the uses and gratification theory, which served as the theoretical framework of this study. 	According to the theory, audience of mass media are very active they deliberately select and exposed themselves only media channels that would provide certain gratification or reward such as information reward, leisure or entertainment among others. 
	Our findings confined that introduction of explored how the role of media ethics on news reporting among journalist in kwara 60 (60%) of the respondents agree, 40 (40%) of the respondents doesn’t agree on it.
	It was discovered that the role of media ethics on news reporting among journalist in kwara”45(45%) respondents agree, and 55 (55%) respondents disagree with this point.
	We also find out that the role of media ethics on news reporting among journalist in kwara in which 55 (55%) respondents agree and 45 (45%) respondents disagree.




CHAPTER FIVE
5.0	SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 	Summary 
	Media ethics play a crucial role in shaping the credibility, accuracy, and fairness of news reporting among journalists in Kwara State. As the media serves as a vital tool for information dissemination and public enlightenment, adherence to ethical standards such as truthfulness, objectivity, accountability, and respect for privacy is essential. In Kwara, ethical journalism helps maintain public trust and prevents the spread of misinformation, bias, or sensationalism.
	However, challenges such as political interference, inadequate training, poor remuneration, and pressure from media owners sometimes lead to ethical compromises. Despite these obstacles, many journalists in Kwara strive to uphold professional codes of conduct by verifying facts, giving balanced reports, and respecting the rights of individuals.
	Ultimately, reinforcing media ethics through regular training, institutional support, and strong regulatory frameworks can significantly enhance the quality and integrity of journalism in the state, fostering a more informed and democratic society.


5.2 	Conclusion 
	Media ethics fundamentally shapes news quality and public trust in Kwara. Ethical journalism enhances democracy by ensuring accurate and fair reporting. Conversely, ethical failings biased presentation, sensationalism, corporate or political influence, or lack of oversight can undermine both the press and community confidence. The study shows that while knowledge of ethics among journalists exists, practical implementation is hindered by weak newsroom policies, inadequate training, financial constraints, and external pressures. Addressing these systemic issues is vital to improving journalistic integrity, responsibility, and societal impact within Kwara State.
5.3 	Recommendations 
Based on the study’s findings, the following steps are recommended:
1. Establish Ethics Policies:Each media outlet should adopt a clear, written code of ethics covering verification, impartiality, correction of errors, confidentiality, and conflict-of-interest rules.
2. Regular Ethics Training:Invest in ongoing ethics training and refresher workshops led by senior journalists or media trainers.Incorporate real-life case studies relevant to Kwara’s media environment.
3. Strengthen Editorial Oversight:Ensure functional editorial boards actively vet content for ethical compliance before broadcast/publication.Assign designated ethics officers or “ombudspersons” within newsrooms.
4. Boost Journalists’ Welfare: Provide fair remuneration, manageable workloads, and job support to reduce economic pressure that might encourage unethical practices.
5. Foster Regulatory Collaboration:Encourage support from professional bodies (e.g. Nigerian Press Council, NUJ) to facilitate accreditation, ethics monitoring, and dispute mediation.
6. Promote Public Media Literacy:Organize public outreach programs (radio discussions, social media campaigns) to help audiences understand media ethics and empower them to hold journalists accountable.
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