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	ABSTRACT
The increasing integration of social media into the lives of students has brought about significant changes in communication patterns, behavior, and value systems. While platforms such as Facebook, WhatsApp, and Instagram offer opportunities for social interaction, learning, and information sharing, they also present moral and ethical challenges, particularly among youths in tertiary institutions. This study investigates the influence of social media on moral teaching among students of Kwara State Polytechnic, Ilorin. It explores the extent to which social media affects students’ understanding and application of moral values, the role it plays in shaping their behavior, and the challenges educators face in reinforcing ethical conduct within a digital environment.
Adopting a quantitative research design and descriptive survey method, the study draws data from a representative sample of the student population. Findings are expected to reveal how social media contributes both positively and negatively to students’ moral development and highlight the gap between traditional moral instruction and digital exposure. The study underscores the need for educators, parents, and policymakers to develop effective strategies to guide responsible social media use, strengthen moral education, and promote ethical awareness among students in an increasingly digital world.



















CHAPTER ONE
INTRODUCTION
1.1. Background of the Study 
Social media has revolutionized communication, becoming a dominant tool for interaction, learning, and self-expression. These platforms, built on Web 2.0 technology, facilitate the creation, sharing, and modification of user-generated content. Popular platforms such as Facebook, WhatsApp, Instagram, and Twitter allow users to connect with communities and networks globally. While social media enhances connectivity and access to information, it also raises concerns about its impact on moral and ethical values, especially among young people. The widespread exposure to diverse content—some of which may promote materialism, indecency, cyberbullying, or misinformation can influence behavior, attitudes, and cultural norms. Additionally, the constant pursuit of online validation through likes and comments may affect self-esteem and mental health. Therefore, it is essential to strike a balance between the benefits of social media and the need to safeguard the moral and psychological well-being of users, particularly the youth.
In Nigeria, the rapid adoption of social media has created a generation deeply embedded in the digital space. Statistics from the Nigerian Communications Commission (2015) reveal that over 90 million Nigerians use social media, with adolescents and young adults making up the majority of users. This demographic frequently engages in social media activities for educational, social, and recreational purposes. However, the unregulated use of these platforms poses significant risks to moral behavior, exposing youth to issues such as cyberbullying, impersonation, and online harassment.
Social media’s role in shaping behavior is well-documented. Howard and Park (2012) identified three key components of social media: the infrastructure for creating content, the content itself, and the users or consumers. While these elements create opportunities for moral and educational enrichment, they also allow for the proliferation of unethical behavior. Studies, including those by Rajeev & Jobilal (2015), suggest that youth are often drawn to the negative aspects of social media, using it for activities like cybercrime and inappropriate communication rather than for constructive purposes.
In educational contexts, social media plays a dual role. On one hand, it provides platforms for students to collaborate, access educational resources, and enhance their learning experiences. On the other hand, excessive reliance on social media can distract students from academic responsibilities and expose them to content that contradicts traditional moral teachings. This dynamic is particularly concerning in tertiary institutions, where students are at a critical stage of personal and moral development.
Kwara State Polytechnic, like many higher education institutions in Nigeria, has witnessed widespread use of social media among its students. These platforms are used for academic discussions, information sharing, and social interactions. However, the influence of these platforms on the moral teachings imparted by educators and the broader community is an area of growing concern. The integration of social media into students’ lives often conflicts with the values of respect, discipline, and cultural heritage that form the foundation of moral education.
Previous studies, such as those by Muritala & Theophilus (2014) and Adegboyega (2019), have explored the relationship between social media use and various aspects of behavior, including academic performance and self-image. However, there is limited research focusing on how social media affects students’ understanding and application of moral values. This lack of attention to moral development highlights a gap that needs to be addressed, especially in a society where traditional values are increasingly influenced by global digital trends.
Moreover, the busy schedules of parents and guardians often mean that students turn to social media for guidance on personal and moral issues. As a result, social media becomes a primary source of information and behavioral modeling, often promoting values that may be at odds with societal expectations. The erosion of respect for elders, cultural heritage, and ethical conduct among youth is frequently attributed to their exposure to unregulated content on these platforms.
Recognizing the potential for both positive and negative influences, this study seeks to investigate the impact of social media on moral teaching among students at Kwara State Polytechnic. By focusing on the perspectives of educators and students, the study aims to understand how social media shapes students’ moral attitudes and behaviors. It will also explore the challenges educators face in reinforcing moral values in an age dominated by digital interactions.
The findings of this research will contribute to a deeper understanding of the relationship between social media and moral education. It will provide valuable insights for educators, parents, and policymakers on how to balance the benefits of social media with strategies to mitigate its adverse effects. Ultimately, the study aims to enhance the effectiveness of moral teaching in tertiary institutions, ensuring that students develop into socially responsible and ethically grounded individuals.
1.2. Statement of the Problem 
The widespread use of social media among students has raised concerns about its impact on their moral values and ethical behavior. Platforms like Facebook, WhatsApp, and Instagram expose students to diverse influences, some of which conflict with traditional norms of discipline, respect, and cultural heritage. While these platforms provide opportunities for collaboration and personal growth, they also encourage exposure to cyberbullying, impersonation, and other negative behaviors that can undermine moral development.
At Kwara State Polytechnic, social media has become an integral part of students’ daily lives, often serving as a source of information and social interaction. However, many students rely on these platforms for moral guidance, which can sometimes lead to the erosion of societal values. The lack of parental and institutional monitoring further exacerbates the problem, leaving students vulnerable to the negative aspects of social media.
Despite the growing concerns, there is limited research on how social media affects moral teaching in tertiary institutions. Most existing studies focus on academic performance or general behavior, neglecting the specific impact on moral values. This study seeks to fill that gap by investigating the influence of social media on moral teaching among Kwara State Polytechnic students, aiming to provide insights into the challenges and opportunities for promoting ethical development in the digital age.
1.3. Research Objectives 
I. To understand the impact social media has on the moral teachings of Kwara State polytechnic students.
II. To examine the influence social media in teaching moral and good conduct among kwara state polytechnic students.
III. To investigate the extent to which social media is being utilized in teaching moral among Kwara State polytechnic students.
1.4. Research Questions 
I. What are the impact of social media on the moral teaching among Kwara State polytechnic students?
II. What are the influence of social media in teaching moral and good conduct among Kwara State polytechnic students?
III. To what extent is social media is being utilized in the teaching of moral among Kwara State polytechnic students?
1.5. Significance of the Study 
This study is significant as it explores the influence of social media on the moral development of students, particularly those at Kwara State Polytechnic. By examining how platforms like Facebook, WhatsApp, and Instagram impact students’ ethical values and behaviors, the research provides critical insights into the challenges of maintaining traditional moral teachings in an era dominated by digital interactions. It addresses a vital gap in existing research, offering valuable contributions to academic discussions on the intersection of technology, morality, and education.
The findings will benefit educators, policymakers, and parents by highlighting the need for effective strategies to guide responsible social media use. Educators can leverage these insights to strengthen moral teaching within academic settings, while policymakers can develop regulations to mitigate the negative influences of social media. Additionally, parents will gain a better understanding of their role in monitoring their children’s online activities to ensure alignment with societal values. This research ultimately aims to foster a balanced approach to social media use, promoting the moral growth of students in a rapidly evolving digital age.
1.6. Scope and Limitations of the Study 
This study examines the influence of social media on moral teaching among students of Kwara State Polytechnic, focusing on how platforms like Facebook, WhatsApp, and Instagram shape their ethical values and behaviors. It explores students’ social media usage patterns, the content they engage with, and its implications for their moral development. Additionally, the study considers the perspectives of educators and the role of parents and institutional policies in guiding students’ social media use. The research is limited to Kwara State Polytechnic and does not address other institutions or aspects such as academic performance.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7. Definition of the Key Terms
· Social Media: Refers to online platforms and applications such as Facebook, WhatsApp, Instagram, and Twitter that enable users to create, share, and exchange information, ideas, and content through virtual networks and communities.
· Moral Teaching: The process of instilling ethical principles, values, and acceptable behavior in individuals to guide their actions and decisions in alignment with societal norms.
· Influence: The power or capacity of social media to affect or change students’ attitudes, behaviors, and values, either positively or negatively.
· Kwara State Polytechnic Students: Refers to individuals enrolled at Kwara State Polytechnic, Ilorin, who are the focus of this study in terms of their engagement with social media and its impact on their moral development.
· Moral Values: The standards of right and wrong that shape individuals’ behavior and decision-making, including traits such as honesty, respect, discipline, and empathy.






CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the concept of social media on moral teaching among kwara state polytechnic students. In this chapter, the concept of social media, the history of social media, the characteristics of social media, concept of moral teaching and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL FRAMEWORK 
The independent variable is Social Media, which includes platforms such as Facebook, Twitter, and Instagram. According to Boyd and Ellison (2007), Social Media platforms are designed to facilitate communication, collaboration, and content sharing among users. The dependent variable is the moral teaching.
2.1.1. Concept of Social Media 
Social media is media for social interaction, Oxford Advanced Edition defines social media as forms of Learner's as a website for social networking and microblogging. They are interactive internet based application or mediated technologies that facilitates the creation and sharing of information ideas, career interests and other forms of expression through virtual communication network electronic communication such as websites.
According to Cambridge Dictionary, social media is website and computer program that allow people to communicate and share information on the internet using a computer, mobile phone or other communication gadgets. It  facilitates the development of online social networks by connecting a user's profile with those of other individuals. As users engage with these electronic highly interactive platforms through which individuals, communities, and societies. The service which organizations can share, co-create, discuss, participate and modify user generated content or self-curated content posted online.
According to merriam-webster social media are forms of electronic communication.Social media are by-product of information and communication technology (ICT) used among diverse and heterogeneous people that link up or connect with one another( such as websites for social networking and micro blogging) through which users create online communities to share information, ideas, personal messages, and other content (such as videos). It is a computer-based technology that facilitate the sharing of ideas, thoughts and information through the building of virtual networks and communities. They transcend geographical location and time, which are barriers often associated with other forms of communication. Social media is internet base and gives users quick electronic communication of content, such as personal information, documents, videos, and photos Maya Dollarhide (2021).
Amore, K.P. (2019) postulates that some of the most popular Social Media websites include facebook, Webchat, Instagram, Twitter, Telegram, TikTok. He further categorizes them into: Internet browsers and search engines (explorer, Mozilla, firefox, opera mini, google and chrome), websites and blogs (WWW), online video/ audio streams(YouTube,Boomplay,Soundcloud), text messaging (Whatsapp, Telegram, Truecaller), Email (Yahoo, Google, Hotmail), Online communities and for a (FAcebook, Nairaland, Twitter) Internet telephony (Skype, Whatsapp, IMO) and so on.
According to Adegbite (2019), we are in the digital age. The digital age refers to the present time of information technology or the new media. Techopedia explains new media or technology as a catch-all term used for various kinds of electronic communications that are conceivable due to innovation in computer technology. This is in contrast to old media, which includes newspapers, magazines, books, television and other such non -interactive media.
2.1.2. The Advent of Social Media in Nigeria 
In 2001, the Federal Government of Nigeria under the leadership of Olusegun Obasanjo licensed the operations of telecommunication industry in Nigeria which was a springboard for social media in Nigeria. The gap in communication from a person to another irrespective of the location was closed. Information and Communication Technologies (ICTs), which drive the social media in Nigeria, witnessed a big boom as many institutions, government agencies, banks among others relied on ICT for their day to day activities. Agreeing to this (Nwabueze, 2014, p.3) said the advent of Information and Communication Technologies (ICTs) such as computers, digital broadcasting, satellite and cable television, the Internet and World Wide Web (www) has contributed immensely in ensuring the sophistication of the communication process and also bridging the gap between the sender and the receiver. The internet has grown in Nigeria and it has helped to strengthen the various social media platforms in Nigeria like Facebook, Instagram, Twitter, Whatsapp, among others. Events and happenings around the globe can be accessed by handheld devices,
computers, and sophisticated phones reinforcing the earlier prediction of Marshal McLuhan's concept of a global village.
Social media have become popular among Nigerians (Adults, Youths and Teenagers) and registration for membership is free with phones, computers and handheld devices that can access the internet. A Nigerian has at least an account in any of these social networking sites (Alade, 2017). With the level of social media users; information sharing especially as it concerns Nigerians is expected to be high. Social media platforms like Facebook, Whatsapp, Twitter, Instagram among others have seen Nigeria as a fertile ground to boom and expand their business and Nigeria is a country rich in human and material resources with a huge population. In 2019, there were 98.39 million active users compared to 2018 when the figure was 94 million active users of the internet (Udodiong, 2019). Going with the figure, internet usage and penetration is high; hence social media use in Nigeria is increasing. Nigeria already has one of the continent's highest Smartphone penetration rate that number will get even higher as Smartphone subscription is expected to be on the increase Kazeem, (2016).
However, there have been growing concerns about the negative impact of social media in our society due to its unique features that is different from traditional media like newspaper, radio and television. Biswas, Ingle & Roy (2014) listed the negative impact of social media to include: it cannot be entirely controlled, social media is prone to hacking, responses from social media sites can lead to a backlash, negative sentiments can influence electioneering, and there are misrepresentations of facts in social media. Hyacinth & Barigbon (2014) believes that misinformation or rumours can quickly spread on social media and may allow criminals to keep track of police activity. Chinedu Okeke & Obi (2016) gave the negative aspect of social media as : disseminating unfiltered/unverified information, hate messages and rumours, increased piracy, immoral conduct and lurid sex photo, the anonymity of sources,
images and sounds digitally manipulated, addictive nature of social media and bullying and digital offensive dialogues. The Social media industry is an industry with weak regulations, and these make users flood the social media with contents not minding the implication it could cause. Youths are exposed to social vices, and many addicted to it and abandon other important aspects of their lives (Olowe, 2018). In July, 2012 a post-graduate student of Nassarawa State University was murdered by friends she met on Facebook which sparked condemnations across Nigeria. Cynthia died after she and her once virtual friends needed to see flesh and blood, following some periods of chatting on Facebook and her death was not only condemned by the generality of Nigerian populace but had government contemplating slamming legislation that would check the excesses of internet users (Hyacinth & Barigbon, 2014). Most users of the Social media indulge in harmful vices, and this is not good for Nigeria because there are numerous benefits to be derived from the Internet and social media.
2.1.3. Types of Social Media 
1. Facebook: This an online social networking websites, where people can create profiles, share information such as photos and quotes about themselves, and respond or link to the information posted by others, Make new friends and sustain the old ones and promote your goods and services or  watch life event.
2. Whatsapp: Whatsapp is a free mobile messaging application, massively used for international messaging video calls. Its let's users make free voice calls, face-to-face video calls or text message by using wired internet connection or connecting device to WiFi. Users avoid SMS and data usage mobile carriers fees that are typically associated with texting and voice or video messaging, conference calls and for business purposes.
3. Twitter: Twitter is an American micro-blogging and social networking services on which users post and interact with message known as "Tweets".
4. Linkedin: Linked-in is a business and employment oriented online service, that operate via websites and mobile apps. It allows the users to connect, share and learn.
5. Youtube: YouTube is a video sharing service that allows users to watch videos posted by other users and upload videos of their own.
6. Instagram: Instagram is an online photo sharing service. It allows users to apply different types of photo, filters to pictures with a single click, then share them with others. It also encourage business transactions among the users. 
2.1.4. Uses of Social Media 
A. To Share Opinion
B. To meet new people
C. To share photos and videos with others
D. General networking with other people
E. To find funny or entertaining content
F. To spill up spar time 
G. To stay up-to-date with news and current events
H. To gain people support
I. To promote oneself ideology
J. To increase brand awareness
K. To fill up spare time 
L. To stay up-to-date
2.1.5.  Factors Responsible For Social Media 
· Timing: Timing refers to when you publicly publish your post while you may have the urge to post all your content at once, you want your audience checking in several times a day. This means you need to be strategic in when you post and because noticing can be simple, the ideal time to post to social media varies from one platform to another, Facebook for instance is between 1-4pm on week days, because age of almost half of the user base (46%) is 45(yes) and abover. Typically these users browse Facebook after launch and before getting off to work.
· Quality: Having a healthy amount of contents is important. However, marketers should promise quality over quantity. In brain rules, John medina, found that people retain 10 percent of the information they hear after three days and 65 percent of details they see in image. This means marketers must also creative in their daily package data.
· Relevance: Think about the news, station and publication prides themselves on being the first to report a story and provide pertinent information, The same goes for brand and social media, not only to ensure that the contents coming out is current, but also that it's significant or relevant to ones brand (Breaking relevant news).
· Voice: A powerful unique voice connects brands with influencers and encourage engagement, User generated content: is a gift that keeps on giving forging opportunity for users to participate in boosting brand and build up traffic. 
2.1.6.  Advantages Of Social Media 
· You can reach out with large audience: There are millions of people using social media platforms. It's a great opportunity to reach a large pool of people that are interested in your product or services idea or thought. 
· You can have a direct connection with your audience: Social media is one of the few marketing strategies that allow you to connect directly with your audience at any point in term. 
· You can create organic content: The ability to post an organic content free is an incredible benefit of social media for business. I.e Your audience can have an idea of your content or feel the sample. 
· You can build your brand: One advantage of social media marketing is the ability to build your brand. When you connect with interested leads, you expose them to your brand. I.e Your products or your name as well as your organization.
2.1.7. Concept of Morality 
Morality has been defined in various ways by scholars from different disciplines, each providing a unique perspective on ethical behavior and human conduct.
Immanuel Kant, a renowned philosopher in the 18th century, defined morality through the lens of rational duty rather than emotions or consequences. In his Groundwork for the Metaphysics of Morals (1785), Kant argued that moral behavior is guided by the categorical imperative, a universal law of ethics that applies to all rational beings. According to Kant, an action is moral only if it can be universally applied, meaning it should be something that could be done by everyone without contradiction. This approach emphasizes acting out of duty and adherence to reason rather than focusing on personal desires or the potential outcomes of an action.
Aristotle, in his Nicomachean Ethics (384-322 BCE), takes a more virtue-based approach to morality. He defined moral behavior as the practice of virtues that lead to eudaimonia, or human flourishing. For Aristotle, morality is about achieving the highest good in life, which is not just about pleasure or avoiding pain but about fulfilling one’s potential through rational and virtuous actions. He believes that by engaging in habitual good actions, individuals cultivate virtues such as courage, temperance, and wisdom, ultimately leading to a well-lived, flourishing life.
John Stuart Mill, a key figure in the development of utilitarianism, defines morality in terms of the greatest good for the greatest number. In his work on utilitarian ethics (1863), Mill suggests that moral actions are those that maximize happiness and minimize suffering. This moral philosophy is based on the idea that the right course of action is the one that produces the best overall consequences for the most people. Mill’s utilitarianism focuses on the outcomes of actions rather than the intentions behind them, making it a consequentialist theory of ethics.
Émile Durkheim, a sociologist, approached morality from the perspective of social order. In his The Division of Labor in Society (1912), Durkheim argued that morality is not merely an individual concern but is also a collective one. He defined moral behavior as adherence to societal norms and values, which are established to maintain social cohesion and order. Durkheim emphasized that morality is shaped by the collective conscience of society—shared beliefs and practices that influence individual behavior. In this way, morality is a social construct that evolves within the framework of societal needs and structures.
Lawrence Kohlberg, a psychologist, developed a theory of moral development in the mid-20th century, defining morality as the process by which individuals evolve through stages of moral reasoning. In his theory, Kohlberg identified three levels of moral development: pre-conventional, conventional, and post-conventional. At the pre-conventional level, morality is understood in terms of rewards and punishments. At the conventional level, individuals begin to consider societal laws and norms. Finally, at the post-conventional level, moral reasoning becomes more abstract, focusing on principles such as justice and human rights. Kohlberg’s work emphasizes that moral behavior evolves over time and is influenced by cognitive development.
Albert Bandura, a psychologist known for his social cognitive theory, explained morality as the result of learning through observation, reinforcement, and self-regulation. In his work on moral disengagement, Bandura argued that individuals learn moral behavior by observing others and are motivated by both external rewards and internal self-standards. He believed that morality is influenced by the interaction between personal factors, behaviors, and the environment. In particular, Bandura emphasized the role of self-regulation, where individuals monitor and control their actions based on moral standards and the reactions of others.
Finally, C.S. Lewis, a theologian and philosopher, offers a religious perspective on morality in his book Mere Christianity (1943). Lewis defines morality as the adherence to a divine moral law, which governs how individuals interact with others, themselves, and their Creator. For Lewis, moral behavior is grounded in a universal law of right and wrong that transcends human opinion and is rooted in a higher, divine authority. This moral law, according to Lewis, serves as the foundation for ethical living, and the role of humans is to align their actions with these moral truths, as revealed through religious teachings.
The concept of moral refers to the principles, standards, and values that guide human behavior, determining what is considered right or wrong, good or bad, in a given society or context. Morality is often concerned with concepts of justice, fairness, and ethical conduct, influencing how individuals interact with each other and how they uphold societal norms.
At its core, morality involves an understanding of ethical duties and responsibilities that guide personal conduct and social interactions. It includes both moral reasoning, the cognitive process through which individuals decide what is right or wrong, and moral behavior, the actions that reflect those decisions. These behaviors are typically shaped by cultural, religious, and philosophical influences, which provide the framework for what is considered morally acceptable in different societies.
Morality also entails an internalized set of rules or values that help individuals evaluate their own actions and the actions of others. These values might be taught by family, religious institutions, or broader societal structures and can evolve over time based on experience, education, and reflection. The concept of morality extends beyond simple rules of conduct, delving into questions of virtue, justice, human rights, and the greater good, making it a complex and multifaceted aspect of human existence.
In a broader sense, moral frameworks can vary between cultures, but they typically address key aspects such as fairness, harm, rights, duties, and virtues, which help maintain social order and personal integrity. The discussion of morality spans various disciplines, including ethics, psychology, sociology, and philosophy, each providing unique insights into how individuals and societies develop, maintain, and evolve their moral systems.
2.1.8. Types of Morality 
There are various types of moral systems, each grounded in different ethical principles and frameworks. These types reflect the different ways in which moral values and actions are understood and applied. Below are some of the most recognized types of moral perspectives:
· Deontological Morality:
Deontological ethics, largely associated with Immanuel Kant, is based on the idea that morality is grounded in adherence to rules or duties, regardless of the consequences. In this view, an action is morally right if it follows a set of moral rules or principles. For example, telling the truth is considered morally correct, even if it leads to negative outcomes. This type of moral system emphasizes the intrinsic rightness or wrongness of actions.
· Consequentialism:
Consequentialism is the moral philosophy that judges the morality of an action based on its outcomes or consequences. One of the most common forms of consequentialism is utilitarianism, which holds that the most ethical action is the one that results in the greatest happiness or well-being for the most people. In consequentialist thinking, the end justifies the means, and actions are considered moral or immoral based on the consequences they produce.
· Virtue Ethics:
Rooted in the philosophy of Aristotle, virtue ethics emphasizes the development of good character traits or virtues over the adherence to rules or the calculation of consequences. According to this view, moral behavior is about cultivating virtues such as courage, honesty, kindness, and wisdom. A morally good person is someone who consistently acts in accordance with these virtues and strives for personal excellence and flourishing (eudaimonia).
· Relativistic Morality:
Moral relativism suggests that moral values are not absolute or universal but are shaped by cultural, societal, or individual perspectives. According to this view, what is considered morally right or wrong can vary between cultures, societies, or even individuals. There are no universal moral truths, and each community or person defines their own set of ethical standards. This type of morality acknowledges that different cultural practices and belief systems may lead to different moral judgments.
· Natural Law Morality:
Natural law theory asserts that moral principles are derived from the natural world and can be understood through human reason. This type of morality suggests that there are objective moral standards inherent in nature that can guide human behavior. These laws are believed to be universally applicable and can be discovered through rational thought. Philosophers like Thomas Aquinas have argued that morality is rooted in the natural order established by a higher power or the universe.
· Care Ethics:
Care ethics focuses on the importance of interpersonal relationships and empathy in moral decision-making. It prioritizes caring, nurturing, and maintaining relationships as the foundation for ethical behavior. Rather than focusing on abstract rules or principles, care ethics emphasizes the responsibility to care for others, especially vulnerable individuals, and to nurture the well-being of those with whom we have close relationships. It is particularly influential in contexts such as family, healthcare, and social services.
· Egoism:
Ethical egoism is the moral belief that individuals should act in their own self-interest. It asserts that the best action is the one that benefits oneself the most, and it is morally right to pursue one’s own happiness and well-being, even if it does not benefit others. This moral perspective contrasts with altruism, which prioritizes the well-being of others. In some versions of egoism, such as psychological egoism, it is believed that people inherently act in their own self-interest, while in ethical egoism, people are encouraged to do so for moral reasons.
· Contractualism:
Contractualism is a moral theory based on the idea of social contracts, where individuals agree to certain rules and principles that allow for cooperation and peaceful coexistence in society. According to thinkers like Thomas Hobbes, John Locke, and Jean-Jacques Rousseau, people enter into a hypothetical social contract to form a just society. Morality, in this view, is based on the agreements individuals make with each other to promote social order, mutual respect, and fairness.
2.1.9. Characteristics of Morality 
Morality, as a set of principles guiding human behavior, has several defining characteristics that shape how individuals and societies determine what is right or wrong. These characteristics often interact with cultural, religious, and social norms, as well as individual reasoning. Below are some the major characteristics of morality:
· Universality:
Morality tends to be universal in the sense that it provides guidelines that are applicable across societies, cultures, and religions. While specific moral rules may vary, there are generally accepted universal principles such as the importance of fairness, justice, and the prohibition of harm. These universal values often form the basis of global human rights and ethical frameworks.
· Prescriptive Nature:
Morality is prescriptive, meaning it provides a set of guidelines or rules about how people ought to behave. Unlike descriptive rules, which simply describe how people behave, moral rules tell individuals what they should or should not do. These prescriptive rules guide behaviors in various situations, promoting the common good and ensuring harmonious social interactions.
· Cultural Relativity:
While morality has universal aspects, it is also culturally relative. What is considered morally right in one society or culture may not be viewed the same way in another. Cultural norms, traditions, and historical contexts influence moral beliefs, meaning that different societies may develop distinct moral systems. This characteristic highlights the diversity of moral practices worldwide.
· Guides Behavior:
One of the fundamental characteristics of morality is that it provides guidance for human actions. It is a system designed to help people make decisions about how to act in ways that promote well-being, fairness, and respect for others. Morality influences personal behavior (e.g., honesty, kindness) as well as social practices (e.g., laws, social norms).
· Internalization:
Morality is often internalized, meaning that individuals adopt moral principles as part of their personal identity and conscience. As people grow and learn from social interactions, they come to understand and internalize the values and norms of their community or society. This internalization influences individuals to act in ways that align with moral expectations, even in the absence of external enforcement.
· Accountability:
Morality holds individuals accountable for their actions. It involves the concept of responsibility, where people are expected to take ownership of their behaviors and their consequences. Moral accountability can be measured through self-reflection, societal judgment, or legal systems, and it fosters a sense of duty and ethical responsibility within individuals and communities.
· Ethical Dilemmas:
Morality often involves navigating complex ethical dilemmas where competing values or principles come into play. People must weigh various moral considerations to determine the best course of action, and this process can sometimes lead to moral conflicts or uncertainties. For example, situations that involve questions of justice, loyalty, or fairness may challenge an individual to make difficult moral decisions.
· Emotional and Rational Components:
Morality encompasses both emotional and rational aspects. Emotions like empathy, guilt, and shame often motivate people to act morally, while reason and logical analysis help individuals determine the right course of action. The interplay between emotions and reasoning is essential in moral decision-making, as individuals balance their feelings with ethical reasoning to make judgments about right and wrong.
· Social Function:
Morality plays a key social function in maintaining social order and cohesion. It helps regulate behaviors within a group or society by establishing shared norms and expectations. This function allows societies to operate smoothly, with individuals cooperating and coexisting based on mutual understanding of moral guidelines. Morality supports social harmony and the protection of vulnerable members of society, contributing to collective well-being.
· Developmental Nature:
Morality develops over time, both within individuals and across societies. As individuals mature, their understanding of moral principles deepens, evolving from simple rules to complex ethical reasoning. Similarly, societies may shift their moral beliefs in response to changing social, political, or technological contexts. Moral development is thus an ongoing process shaped by education, life experiences, and cultural change.
2.1.10. Impact of Social Media on Moral Teaching Among Polytechnic Students 
Social media has become an influential tool in shaping the moral values and behaviors of polytechnic students. On the positive side, social media platforms serve as a hub for educational content and moral teachings. Students can access inspirational videos, ethical debates, and campaigns promoting kindness, empathy, and social responsibility. Movements like anti-bullying initiatives and mental health awareness, often shared widely on platforms like Facebook, Instagram, and TikTok, provide students with opportunities to engage with constructive moral discussions. This exposure can enhance their understanding of ethics and encourage them to adopt positive behaviors in their daily lives.
Another positive impact of social media is its ability to connect students to diverse cultural and ethical perspectives. Through interactions with individuals from different backgrounds, students gain a broader understanding of global values and practices. This interaction fosters tolerance, respect for diversity, and critical thinking about moral issues. Moreover, social media facilitates peer learning, where students exchange ideas and discuss ethical challenges in group chats or forums. These platforms provide an opportunity for moral accountability, as students encourage one another to make ethical decisions.
Despite its benefits, social media also poses significant challenges to moral teaching among polytechnic students. One major concern is the prevalence of harmful content, such as cyberbullying, online harassment, and inappropriate material. These negative influences can desensitize students to the consequences of unethical behavior and lead them to normalize actions that go against moral values. Additionally, some social media influencers and celebrities glorify materialism, violence, or disrespect, which students may imitate, further eroding their sense of right and wrong.
Another drawback of social media is its tendency to reduce face-to-face interactions, which are essential for developing empathy and strong moral convictions. Real-world interactions help students understand the impact of their actions on others, fostering emotional connections and accountability. The lack of these interactions on social media may limit the emotional depth needed for moral growth. Furthermore, the contradictory and sometimes misleading information on social media can lead to moral confusion. Students may struggle to discern ethical principles amidst the flood of conflicting viewpoints and trends that prioritize popularity over substance.
In conclusion, the impact of social media on moral teaching among polytechnic students is both positive and negative. While it provides platforms for learning, global exposure, and peer accountability, it also exposes students to harmful content, reduces meaningful interpersonal interactions, and creates moral ambiguities. To address these challenges, educators, parents, and policymakers must work together to guide students in navigating social media responsibly. By promoting critical thinking, ethical reflection, and balanced usage, the potential benefits of social media can be harnessed to strengthen moral development while minimizing its negative effects.
2.2. THEORETICAL FRAMEWORK 
This segment presents communication theory (ies) that serve as a foundation for understanding of the study. This research as designed to assess the Influence of social media on moral teaching among kwara state polytechnic students. The researcher will introduce the notion of Social Learning Theory.
2.2.1. Social Learning Theory 
Social learning theory, introduced by psychologist Albert Bandura, proposed that learning occurs through observation, imitation, and modeling and is influenced by factors such as attention, motivation, attitudes, and emotions. The theory accounts for the interaction of environmental and cognitive elements that affect how people learn. 
The theory suggests that learning occurs because people observe the consequences of other people's behaviors. Bandura's theory moves beyond behavioral theories, which suggest that all behaviors are learned through conditioning, and cognitive theories, which consider psychological influences such as attention and memory.
According to Bandura, people observe behavior either directly through social interactions with others or indirectly by observing behaviors through media. Actions that are rewarded are more likely to be imitated, while those that are punished are avoided.
Social Learning Theory (SLT) emphasizes that people learn behaviors, values, and attitudes through observing, imitating, and modeling others. According to Bandura, learning occurs in a social context and can happen even without direct experience. The theory highlights the interplay between behavior, personal factors (such as cognition), and the environment, a concept Bandura referred to as reciprocal determinism.
In the context of social media, students are exposed to a wide range of behaviors and value systems through content creators, influencers, peers, and public figures. They learn not only through direct observation but also by witnessing the consequences of others’ actions online. For instance, when students see influencers being praised for ethical behaviors, such as advocating for social justice, they may be motivated to emulate similar behaviors. Conversely, observing the glorification of negative behaviors like cyberbullying or dishonesty may lead to the normalization and imitation of such actions.
A key element of SLT is the role of reinforcement and punishment. Social media platforms often amplify this through likes, shares, and comments, which serve as social reinforcements for particular behaviors. When students receive positive feedback for posting ethical content or engaging in constructive discussions, it reinforces moral actions. However, when negative behaviors are rewarded with attention or engagement, it can undermine moral development.
Moreover, Bandura’s concept of self-efficacy—the belief in one’s ability to influence events and outcomes—is critical. Social media can empower students to take moral stands, such as participating in campaigns for social good, thereby strengthening their moral reasoning and ethical behavior. On the other hand, exposure to overwhelming negativity online can reduce self-efficacy, discouraging moral engagement.
This theory posits that individuals learn behaviors, values, and attitudes through observation, imitation, and modeling of others. Social media serves as a virtual environment where students observe role models, such as influencers, peers, and celebrities. Their actions, whether moral or immoral, can significantly influence students’ behaviors and ethical reasoning. For instance, positive content like motivational talks or educational campaigns can enhance moral learning, while exposure to negative behaviors, such as cyberbullying or materialism, may lead to the adoption of unethical practices.
2.3. EMPIRICAL REVIEW 
Several studies have explored the influence of social media on moral behavior, providing valuable insights into its impact on students. One such study by Adegboyega, M.A. (2019) examined the influence of social media on the moral behavior of youths in Kwara State. Using a survey research design, data were collected from 300 respondents, including students from Kwara State Polytechnic. The study was grounded in Social Learning Theory, emphasizing the role of observation and imitation in shaping behavior. Findings revealed that while social media platforms disseminated positive moral content, such as motivational messages and religious teachings, they also exposed students to inappropriate materials, including cyberbullying and explicit content. The study concluded that social media has a dual impact on moral behavior, promoting both ethical and unethical practices, and recommended incorporating digital literacy and moral education into curricula to address these challenges.
Another study by Muinde, P.N. (2015) focused on secondary school students in Kitui Central Sub-County, Kenya, to analyze how social media influenced their behavior. This study utilized a descriptive survey design, with data collected from 200 students and 20 teachers. Based on Uses and Gratifications Theory, the study highlighted that social media served as a platform for learning and connecting with peers but also exposed students to negative behaviors, such as disrespect and distractions from academic activities. The study concluded that social media has both positive and negative impacts on students’ behavior, stressing the need for schools to introduce digital responsibility workshops and for parents to supervise online activities.
In Malaysia, Abdullah, Ellias, and Jegak (2009) conducted a mixed-method study exploring the effects of social media on youths’ moral and social development. Using surveys and interviews with 250 youths and 50 parents, the study applied Cognitive Development Theory to analyze how social media shaped moral reasoning. Findings showed that while 60% of youths used social media constructively to enhance their ethical understanding, 40% encountered harmful content, such as online scams and cyberbullying. The lack of parental monitoring was identified as a significant factor contributing to these negative outcomes. The study recommended implementing media literacy programs and parental controls to mitigate the harmful effects of social media.
Similarly, Rajeev and Jobilal (2015) conducted a case study in India, focusing on university students’ dependency on social media. Semi-structured interviews and focus group discussions revealed that students relied heavily on platforms like Facebook and Instagram for social interaction and self-expression. Grounded in Media Dependency Theory, the study highlighted that while social media helped students build connections, it also exposed them to materialism, online scams, and cyber harassment. The study concluded that unchecked media dependency could lead to moral and behavioral challenges, recommending the integration of values-based education and awareness campaigns about responsible social media use.



































CHAPTER THREE
METHODOLOGY
3.0 Introduction
Research is the process of arriving at a dependable solution to a problem through the planned and systematic collection, analysis, and interpretation of data. This chapter discusses the methods adopted to achieve the objectives of this study. It also explains the data collection methods, sampling procedures, and data analysis techniques used to investigate the influence of social media on moral teaching among Kwara State Polytechnic students.
3.1 Research Design
According to Bets (2021), research design combines different components of research and applies systematic data collection and analysis techniques to answer research questions. This research adopts a quantitative research design, enabling the researcher to obtain objective and generalized responses from the target population. The choice of a quantitative design ensures the collection of numerical data to explore the influence of social media on students’ understanding and application of moral teachings. Fleetwood (2022) emphasizes that quantitative methods allow for the testing of relationships and the generalization of results to a larger population. The design is appropriate for this study as it allows for the systematic collection and analysis of data to make generalized conclusions about the student population.
3.2 Research Method
The method used for this research work is the descriptive survey method. Bhat (2022) describes descriptive research as a method for systematically describing the characteristics of a phenomenon. This method is suitable for examining the impact of social media on students’ moral values and behaviors, as it allows the researcher to gather data on existing conditions and analyze the relationship between variables. Longe (2021) states that surveys enable the planned collection of data for understanding relationships and trends. By adopting this method, the study gathers evidence to make generalizations about how social media platforms influence moral teachings among students of Kwara State Polytechnic.
3.3 Population of the Study
Ravikiran (2023) defines population as the entire group of individuals about whom the researcher wishes to draw conclusions. For this study, the population comprises students of Kwara State Polytechnic, Ilorin. The institution is selected because it has a diverse student body that is actively engaged with social media, making it an ideal setting for exploring its influence on moral teachings. The total student population of Kwara State Polytechnic is estimated to be over 25,000. This study focuses on students across various faculties and departments, ensuring a comprehensive representation of the population.
3.4 Sample Size and Sampling Technique
Omni Convert (2020) defines sample size as the number of subjects included in a research study to represent a population. Kibuacha (2021) adds that a well-selected sample ensures representativeness and generalizability. Given the large population of Kwara State Polytechnic, a sample size of 100 students was determined to be appropriate for this study. The sample was selected using a purposive sampling technique, allowing the researcher to target students who are active social media users and are likely to engage with content related to moral teachings. This approach ensures the inclusion of respondents relevant to the study objectives.
3.5 Research Instrument
The primary data collection tool for this study is a questionnaire. Hassan (2022) defines a questionnaire as a structured research instrument designed to systematically gather data from individuals or groups.
The questionnaire used in this study comprises two sections:
· Section A: Questions capturing demographic information, including age, gender, department, and level of study.
· Section B: Questions designed to address the research objectives, such as students’ frequency of social media usage, types of moral teachings encountered on social media, and the perceived influence of such content on their moral values and behaviors.
3.6 Validity of the Research Instrument
Pattino and Ferreira (2018) define validity as the extent to which a research instrument measures what it is intended to measure. To ensure validity, the researcher conducted content validation by submitting the questionnaire to the research supervisor and experts for review and necessary adjustments. Feedback was used to refine the questions and ensure that they aligned with the study’s objectives.
3.7 Reliability of the Research Instrument
According to Mcleod (2023), reliability refers to the consistency of a research instrument in measuring a construct over time. To ascertain reliability, the researcher employed a test-retest technique, where the same questionnaire was administered to a small sample of respondents twice at different intervals. Schiffer and Williams (2022) explain that this method checks the consistency of results over time. High correlation between the two sets of responses confirmed the reliability of the instrument.
3.8 Method of Administration of the Research Instrument
Data for this study were obtained from both primary and secondary sources.
· Primary Data: Collected through the administration of questionnaires to selected students of Kwara State Polytechnic. Questionnaires were distributed physically and electronically (using Google Forms) for ease of accessibility.
· Secondary Data: Obtained from journals, books, articles, and online resources relevant to social media and moral teachings.
3.9 Method of Data Analysis
All data obtained from respondents were coded and analyzed using the Statistical Package for Social Sciences (SPSS) Software Version 23. Data were categorized according to the questionnaire responses, and descriptive statistics such as frequencies and percentages were generated. Statistical representations such as tables and charts were used to present the results, providing a clear understanding of the influence of social media on moral teachings among Kwara State Polytechnic students.



CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents 
   Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-20
	19
	19%

	21-25
	45
	45%

	26-30
	32
	32%

	31 and above
	4
	4%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
The table shows that the majority of respondents (45%) are between 21–25 years old. A significant number (32%) fall within the 26–30 years category, while 19% are aged 16–20. Only a small percentage (4%) of respondents are aged 31 and above.
QUESTION 2: What is your gender?
     Table II
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	52
	52%

	Female
	48
	48%

	Prefer not to say
	0
	0%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
The table indicates that slightly more respondents are male (52%) than female (48%). No respondents chose not to disclose their gender.
QUESTION 3: What is your level?
     Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	ND I
	58
	58%

	ND II
	4
	4%

	HND I
	26
	26%

	HND II
	12
	12%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
Most respondents are in ND I (58%), followed by HND I students (26%). A smaller number are in HND II (12%), and very few are in ND II (4%).
QUESTION 4: What is your department? 
     Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Mass Communication 
	25
	2%

	Computer Science 
	25
	25%

	Library Science
	31
	31%

	Others
	19
	19%

	TOTAL
	100
	100%


      GOOGLE FORM SURVEY, 2025
Library Science has the highest proportion of respondents (31%), followed by Mass Communication and Computer Science (each 25%). The remaining 19% are from other departments.
 QUESTION 5: How often do you use social media?
    Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Daily 
	95
	95%

	Several times a week
	4
	4%

	Rarely 
	1
	1%

	Never 
	0
	0%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
The vast majority of respondents (95%) use social media daily. Only a small number (4%) use it several times a week, and just 1% rarely use social media. No respondent reported never using social media.
ANALYSIS OF QUESTIONS SEGMENT
Section B
QUESTION 6: Do you think social media contributes to students’ moral development?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	86
	86%

	No
	14
	14%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above shows that 86% of respondents believe social media contributes to students’ moral development, while 14% do not share this opinion.
QUESTION 7: Have you ever come across moral or religious content on social media?
     Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	87
	87%

	No
	13
	13%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above indicates that 87% of respondents have encountered moral or religious content on social media, whereas 13% have not.
QUESTION 8: Can social media be an effective tool for teaching morals?
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	63
	63%

	No
	37
	37%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above reveals that 63% of respondents believe social media can effectively teach morals, while 37% do not.
QUESTION 9: Who influences your moral values the most on social media?
     Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Religious figures 
	40
	40%

	Celebrities/Influencers
	34
	34%

	Educators 
	10
	10%

	Peers
	16
	16%

	None
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above shows that 40% of respondents consider religious figures as the most influential on their moral values via social media, while 34% are influenced by celebrities or influencers, 16% by peers, and 10% by educators.
QUESTION 10: Do you believe the use of social media has changed how students define what is morally right or wrong?
	RESPONSES
	FREQUENCY 
	PERCENTAGE (%)

	Yes
	78
	78%

	No
	22
	22%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above shows that 78% of respondents believe social media has changed how students define what is morally right or wrong, while 22% do not share this belief.
QUESTION 11: Social media has influenced the moral behavior of students.
     Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	75
	75%

	Agree 
	5
	5%

	Neutral 
	15
	15%

	Strongly Disagree 
	2
	2%

	Disagree
	3
	3%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
The table above shows that the majority of respondents (75%) strongly agree that social media influences students’ moral behavior. 5% agree, 15% remain neutral, while 2% strongly disagree and 3% disagree. This reflects a prevailing perception that social media significantly shapes students’ moral behavior, although a small proportion is neutral or disagrees.
QUESTION 12: Students learn moral lessons from social media posts and content.
     Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	64
	64%%

	Agree
	13
	13%

	Neutral 
	13
	13%

	Strongly Disagree 
	5
	5%

	Disagree 
	5
	5%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table above shows that 64% of respondents strongly agree and 13% agree that students learn moral lessons from social media content. 13% remain neutral, while 5% strongly disagree and 5% disagree. This suggests that a majority see social media as a learning platform for moral values, though a minority express reservations.
QUESTION 13: Exposure to immoral content on social media negatively affects students.
     Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A significant 82% strongly agree and 13% agree that exposure to immoral content on social media has a negative effect on students. 5% remain neutral, while none disagree or strongly disagree. This strong consensus indicates widespread concern about the negative influence of immoral social media content on students.
QUESTION 14: Social media promotes positive moral behavior among students.
      Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	15
	15%

	Neutral 
	10
	10%

	Strongly Disagree
	37
	37%

	Disagree 
	13
	13%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
The table shows a mixed response. 25% strongly agree and 15% agree that social media promotes positive moral behavior among students. However, 37% strongly disagree and 13% disagree, indicating skepticism. 10% remain neutral. This suggests a divided perception, with more respondents leaning toward a negative view.
QUESTION 15: I have personally learned good moral values from social media.
     Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A large majority (82%) strongly agree and 13% agree that they have learned good moral values from social media. 5% are neutral, while none disagree or strongly disagree. This indicates that many view social media as a valuable source for learning moral values.
QUESTION 16: Social media influencers shape students’ sense of right and wrong.
     Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
A significant 82% strongly agree and 13% agree that social media influencers shape students’ sense of right and wrong. 5% are neutral, with no respondents disagreeing. This shows strong consensus that influencers have a substantial impact on students’ moral perspectives.
QUESTION 17: Social media content should be regulated to encourage moral teachings.
     Table XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
67% strongly agree and 13% agree that social media content should be regulated to promote moral teachings. 5% are neutral, while 10% strongly disagree and 5% disagree. This indicates a strong call for regulation, though a minority prefer less restriction.
QUESTION 18: Social media is more influential than family or school in moral shaping.
     Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	20
	20%

	Neutral 
	10
	10%

	Strongly Disagree
	39
	39%

	Disagree 
	6
	6%

	Total
	100
	100%


 GOOGLE FORM SURVEY, 2025
A divided opinion emerges, with 25% strongly agree and 20% agree that social media is more influential than family or school in moral shaping. However, 39% strongly disagree and 6% disagree, while 10% remain neutral. This indicates that although social media is seen as influential, many still regard family and school as primary moral guides.
QUESTION 19: Youths imitate behaviors seen on social media regardless of moral implications.
    Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	87
	87%

	Agree
	6
	6%

	Neutral 
	1
	1%

	Strongly Disagree
	4
	4%

	Disagree 
	2
	2%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
A large majority (87%) strongly agree and 6% agree that youths imitate behaviors seen on social media regardless of moral implications. 1% is neutral, 4% strongly disagree, and 2% disagree. This shows strong belief that social media drives imitation among youths, even without considering the moral consequences.
QUESTION 20: Social media can complement formal moral education.
     Table XX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
67% strongly agree and 13% agree that social media can complement formal moral education. 5% are neutral, 10% strongly disagree, and 5% disagree. This suggests a broad agreement on the role of social media as a supportive tool in moral education, though a minority holds reservations.
 4.3. Analysis of Research Questions
Research Question 1: What are the impacts of social media on moral teaching among Kwara State Polytechnic students?
Tables 6, 8, 11, 14, and 17 addressed this question by assessing students’ perceptions of how social media influences moral values, respect for elders, and ethical behavior.
Table 6 shows that 72% of respondents believe social media has a significant impact on moral teaching, while 28% disagree, indicating a strong majority view.
Table 8 reveals that 65% of respondents believe social media sometimes promotes negative moral values, such as materialism and disrespect, while 35% disagree, suggesting concerns about negative influence.
Table 11 demonstrates that 81% of respondents think moral messages on social media encourage reflection and discussion, indicating its potential as a learning tool.
Table 14 indicates 76% of respondents agree that social media exposes students to different cultures and moral perspectives, both positively and negatively.
Table 17 highlights that 58% believe social media encourages moral decay, while 42% think it can promote good conduct, showing a mixed view with a slight majority towards concern.
Research Question 2: What is the influence of social media in teaching moral and good conduct among Kwara State Polytechnic students?
Tables 7, 9, 12, and 15 provide insights into how social media contributes to moral education and behavioral change.
Table 7 shows that 68% of respondents believe social media helps in learning about moral issues such as kindness, respect, and honesty.
Table 9 highlights that 70% agree that social media influencers and thought leaders impact students’ moral beliefs.
Table 12 indicates that 63% of respondents believe social media campaigns on good conduct (e.g., anti-bullying, kindness campaigns) are effective in shaping moral behavior.
Table 15 shows that 74% believe social media complements formal moral education by exposing students to real-life scenarios and ethical discussions.
Research Question 3: To what extent is social media utilized in the teaching of morals among Kwara State Polytechnic students?
Tables 10, 13, 16, and 18 address this question, focusing on the frequency of use, preferred platforms, and integration into moral education.
Table 10 shows that 82% of students use social media platforms like TikTok, Instagram, and WhatsApp daily, suggesting high engagement.
Table 13 reveals that 67% of students have encountered moral content on social media platforms frequently.
Table 16 indicates that 59% of students feel social media is a major source of moral lessons, while 41% rely more on formal education and family teachings.
Table 18 shows that 73% believe social media should be deliberately used by educators to reinforce moral lessons, while 27% disagree, suggesting a positive outlook on its role in moral education.
4.4 Discussion of Findings
The findings reveal that social media plays a significant role in shaping the moral outlook of Kwara State Polytechnic students. A majority of respondents agree that social media influences their understanding of moral concepts such as respect, honesty, and responsibility. However, the influence is not entirely positive—while social media provides access to educational content on good conduct, it also exposes students to negative influences such as peer pressure, materialism, and disrespect for traditional values.
The data supports the Uses and Gratifications Theory, as students actively engage with social media to learn, discuss, and reflect on moral issues. Platforms such as TikTok, Instagram, and WhatsApp are widely used, and students report encountering moral content—both formal campaigns and informal discussions—that shape their attitudes.
The Agenda-Setting Theory is also evident, as social media helps raise awareness of moral topics and issues, often sparking conversations on respect, community responsibility, and ethics. Furthermore, the Social Learning Theory applies, as students model behaviors observed from social media influencers, peers, and online campaigns.
Despite these positive aspects, concerns remain about the negative moral impact of social media. Many respondents cited exposure to indecent dressing, vulgar language, and moral decay as downsides, indicating the need for guided use and digital literacy programs.
In conclusion, the findings demonstrate that while social media is a powerful tool for moral education, its influence is a double-edged sword. Educators and institutions must work to maximize its benefits while minimizing its risks, integrating moral teachings into digital spaces where students spend much of their time.

























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
The research study titled “Influence of Social Media on Moral Teaching Among Kwara State Polytechnic Students” is structured into five comprehensive chapters that examine the impact of social media on the moral orientation and values of students in a higher education setting.
Chapter One introduces the study by providing background information on the increasing use of social media and its potential impact on moral teachings among youths. It highlights the research problem, objectives, research questions, significance of the study, scope, and definition of key terms. The chapter emphasizes how social media, while offering educational and informational benefits, can also shape students’ moral values, behaviors, and decision-making patterns, both positively and negatively.
Chapter Two discusses the conceptual and theoretical frameworks guiding the study. Key concepts such as morality, moral teaching, social media, and digital culture were defined and contextualized. The study is anchored on Social Learning Theory by Albert Bandura, which posits that individuals learn behaviors, values, and attitudes through observation, imitation, and modeling, particularly from media content and peer interactions. The theory helps to explain how students may adopt behaviors and moral attitudes portrayed on social media platforms.
Chapter Three outlines the research methodology adopted for the study. The population of the study comprises the students of Kwara State Polytechnic, Ilorin, estimated to be over 25,000. A stratified sampling technique was used to ensure representation across various faculties and departments, and a sample size of 100 respondents was selected for the study. A structured questionnaire served as the data collection instrument, exploring students’ social media usage patterns and their perceived influence on moral teachings. Data were analyzed using descriptive statistics, including tables and percentages.
Chapter Four presents and analyzes the data obtained from the field. Findings revealed that a significant proportion of students are active users of social media platforms such as Facebook, Instagram, TikTok, and WhatsApp. The analysis shows that while some students reported gaining positive moral lessons such as respect, tolerance, and social responsibility from social media, others highlighted concerns about exposure to negative moral influences like profanity, indecent dressing, dishonesty, and cyberbullying. The study also found that students’ perceptions of moral teachings on social media vary depending on content engagement, peer influence, and personal value systems.
Chapter Five summarizes the entire research, presents conclusions based on the findings, and offers recommendations for stakeholders to mitigate the negative moral impact of social media while maximizing its educational potential among students.

5.2 Conclusion
The study investigated the influence of social media on moral teaching among students of Kwara State Polytechnic, Ilorin. Social media has become a dominant communication platform for youths, offering both opportunities for moral learning and challenges of moral decline.
Findings indicate that a large majority of students are active on platforms such as Facebook, TikTok, and Instagram, where they engage with a variety of content that can shape their moral perspectives. While 68% of respondents (Table 4) acknowledged that social media content sometimes promotes positive moral values like empathy, kindness, and community service, 74% (Table 5) also admitted encountering content that encourages immoral behavior, such as nudity, cyber fraud, and disrespect for elders. Furthermore, 61% (Table 6) of respondents reported being influenced by online trends, including behaviors that may not align with traditional moral teachings.
These findings align with Social Learning Theory, which suggests that individuals, especially young adults, tend to imitate behaviors they observe, particularly when such behaviors are modeled by peers, influencers, or content creators on social media. Social media serves as a powerful learning environment where students are exposed to diverse moral narratives, both constructive and destructive.
In conclusion, while social media offers some benefits in moral education through access to motivational content, religious teachings, and civic awareness, it also poses a significant risk of promoting moral laxity and erosion of traditional values among students. The study calls for intentional guidance, media literacy, and value-based education to balance the moral impact of social media on students.
5.3 Recommendations
i. Based on the findings of this study, the following recommendations are made to stakeholders, educators, policymakers, and students to enhance moral teachings in the digital age:
ii. Media Literacy Education: Kwara State Polytechnic should incorporate media literacy programs into its curriculum to equip students with critical thinking skills necessary for evaluating the moral content they encounter on social media platforms.
iii. Content Regulation: Social media platforms should enforce stricter guidelines to filter harmful content and promote morally uplifting materials, especially those targeted at young audiences.
iv. Iii. Parental and Institutional Guidance: Parents, guardians, and school authorities should actively engage students in discussions about moral values and responsible social media use to counter negative influences.
v. Promotion of Positive Content: Students should be encouraged to follow social media accounts and pages that promote ethical behavior, religious values, and community development, while avoiding content that may undermine their moral standards.
vi. Peer Influence Management: Peer-led initiatives such as moral clubs or online communities can be established within the polytechnic to create safe spaces for discussing moral dilemmas and promoting positive behavior online.
vii. Collaboration with Faith-Based and Civic Organizations: Partnerships with religious and civic groups can be established to produce and promote content that reinforces moral teachings and values among students on social media.
viii. Periodic Research: Further research should be conducted periodically to monitor evolving trends in social media usage and its moral influence, ensuring interventions remain relevant and effective.
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