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[bookmark: _Toc200927228]ABSTRACT
This study investigates the challenges associated with the use of WhatsApp broadcasts for the dissemination of misinformation among students of Kwara State Polytechnic. With the growing reliance on digital communication platforms in academic settings, WhatsApp has become a popular tool for sharing academic updates, social information, and personal messages. However, its broadcast feature, while efficient, has also become a conduit for the rapid spread of false or misleading information. The study examines the factors contributing to this issue, including lack of fact-checking mechanisms, low digital literacy, and over-reliance on peer-shared content. It also explores the effects of misinformation on students’ academic performance and social well-being, ranging from confusion and panic to disruption of learning processes. Using a structured questionnaire distributed to a sample of students, the study assesses the level of awareness and strategies used to verify information received through WhatsApp broadcasts. The findings aim to provide practical recommendations for reducing the spread of misinformation and fostering a culture of responsible digital communication among students.
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[bookmark: _Toc200927229]CHAPTER ONE
[bookmark: _Toc200927230]1.0 INTRODUCTION
[bookmark: _Toc200927231]1.1 BACKGROUND OF THE STUDY
	The proliferation of social media platforms, particularly WhatsApp, has revolutionized communication, making information sharing seamless and instant. Among students, especially in academic institutions like Kwara State Polytechnic, WhatsApp broadcasts are a popular tool for sharing updates, resources, and opinions. However, this same tool has also become a conduit for spreading misinformation. This study examines the challenges associated with using WhatsApp broadcasts to share misinformation among students, shedding light on its implications for communication, learning, and social interactions.
The widespread adoption of WhatsApp as a means of communication has revolutionized the way people share information. However, this has also led to the proliferation of misinformation, which can have serious consequences, especially among students. A study by (Kaplan & Haenlein, 2010) found that social media platforms like WhatsApp can be breeding grounds for misinformation due to their lack of regulation and fact-checking mechanisms.
	In the context of Kwara State Polytechnic, the use of WhatsApp broadcast for sharing information among students has become increasingly popular. However, this has also raised concerns about the spread of misinformation among students. A study by (Oduwole & Ogunseye, 2018) found that Nigerian students are vulnerable to misinformation on social media due to their limited critical thinking skills and lack of media literacy.
	The advent of digital communication technologies has significantly transformed the way information is shared, particularly among young adults in academic institutions. WhatsApp, a widely used messaging platform, offers various features such as group chats and broadcasts, enabling users to share messages, images, videos, and documents instantaneously. Among students, particularly those in tertiary institutions like Kwara State Polytechnic, WhatsApp broadcasts have become a popular means of disseminating information due to their speed and efficiency.
	However, the same features that make WhatsApp broadcasts appealing also contribute to their potential misuse. The lack of content verification mechanisms and the ease of forwarding messages have made the platform a significant vector for the spread of misinformation (Bakir & McStay, 2018). Misinformation refers to the sharing of false or inaccurate information, often unknowingly, which can lead to confusion, fear, and even harm.
	At Kwara State Polytechnic, where students rely heavily on WhatsApp for academic updates, social interactions, and news, misinformation poses unique challenges. For instance, unverified academic schedules, false alerts, or exaggerated news can disrupt students’ academic activities and social harmony. Research has shown that misinformation on platforms like WhatsApp can spread rapidly due to the trust users place in their contacts and the lack of immediate tools for fact-checking (Wardle & Derakhshan, 2017).
	This study seeks to explore the challenges associated with the use of WhatsApp broadcasts for sharing misinformation among students of Kwara State Polytechnic. By understanding the factors driving this issue and its impact on the student community, the study aims to provide actionable recommendations to mitigate the spread of misinformation and promote responsible digital communication.
The rapid growth of digital communication platforms has revolutionized information dissemination, particularly among young people in academic settings. WhatsApp, a widely adopted messaging application, is one of the most popular platforms for instant communication among students. Its broadcast feature allows users to send messages to multiple contacts simultaneously, making it an efficient tool for sharing updates, academic resources, and social content. At Kwara State Polytechnic, students extensively use WhatsApp broadcasts for communication and information sharing due to its accessibility and ease of use.
However, the same advantages of WhatsApp broadcasts have also made them a significant channel for spreading misinformation. Misinformation, defined as false or misleading information shared without malicious intent (Wardle & Derakhshan, 2017), thrives in environments where users prioritize speed over accuracy. On WhatsApp, the lack of content verification mechanisms and the trust users place in their contacts amplify the risk of misinformation spreading unchecked.
Among students at Kwara State Polytechnic, misinformation shared via WhatsApp broadcasts can have severe consequences. False information about examination schedules, administrative directives, or campus security incidents can cause unnecessary panic, disrupt academic activities, and erode trust within the student community. Research has highlighted the role of platforms like WhatsApp in the rapid dissemination of misinformation, attributing this phenomenon to features such as message forwarding, lack of moderation, and the personalized nature of communication (Vosoughi, Roy, & Aral, 2018).
[bookmark: _Toc200927232]1.2 STATEMENT OF THE PROBLEM
Misinformation on WhatsApp broadcasts has become a growing concern, especially among students who heavily rely on this platform for academic and social communication. The ability to broadcast messages to a large audience without fact-checking often leads to the rapid dissemination of inaccurate or misleading information. This phenomenon creates challenges such as confusion, the spread of false narratives, and potential harm to individuals or groups. At Kwara State Polytechnic, where WhatsApp is a primary mode of communication, addressing this issue is critical to ensuring accurate and responsible information sharing.
[bookmark: _Toc200927233]1.3 OBJECTIVE OF THE STUDY
The primary objective of this study is to investigate the challenges associated with the use of WhatsApp broadcasts for sharing misinformation among students of Kwara State Polytechnic. The specific objectives are:
1. To identify the factors contributing to the spread of misinformation through WhatsApp broadcasts.
2. To explore the impact of misinformation on students' academic and social lives.
3. To assess students' awareness of misinformation and their strategies for verifying information.
4. To propose solutions for mitigating the spread of misinformation via WhatsApp broadcasts.
[bookmark: _Toc200927234]1.4 RESEARCH QUESTIONS
1. What are the main factors contributing to the spread of misinformation through WhatsApp broadcasts among students?
2. How does misinformation affect the academic and social lives of Kwara State Polytechnic students?
3. To what extent are students aware of the misinformation shared through WhatsApp broadcasts?
4. What strategies can be adopted to reduce the spread of misinformation on WhatsApp?
[bookmark: _Toc200927235]1.5 SCOPE OF THE STUDY
	This study focuses on students of Kwara State Polytechnic, examining their use of WhatsApp broadcasts and the challenges associated with the spread of misinformation. It will cover the types of misinformation shared, the reasons behind its dissemination, and its impact on the students. The research will be confined to the Polytechnic’s campus and will primarily target students who actively use WhatsApp for communication.
[bookmark: _Toc200927236]1.6 SIGNIFICANCE OF THE STUDY
The findings of this study will contribute to a better understanding of the challenges posed by misinformation in digital communication among students. It will provide insights for educators, administrators, and policymakers to develop strategies for promoting digital literacy and responsible use of social media. Additionally, the study will serve as a reference for future research on combating misinformation in academic environments.
[bookmark: _Toc200927237]1.7 DEFINITION OF TERMS
1. WhatsApp Broadcast: A feature on WhatsApp that allows users to send messages to multiple contacts simultaneously without creating a group chat.
2. Misinformation: False or inaccurate information shared unintentionally, leading to misunderstanding or miscommunication.
3. Students: Individuals enrolled in academic programs at Kwara State Polytechnic.
4. Digital Literacy: The ability to effectively and critically evaluate digital information and utilize technology responsibly.
5. Social Media: Online platforms that facilitate social interaction, communication, and information sharing, such as WhatsApp.


[bookmark: _Toc200927238]CHAPTER TWO
[bookmark: _Toc200927239]LITERATURE REVIEW
[bookmark: _Toc200927240]2.1 CONCEPTUAL FRAMEWORK
[bookmark: _Toc200927241]2.1.2 WhatsApp as a Communication Platform
	WhatsApp is a widely used messaging platform in Nigeria, particularly among students, offering a range of features that facilitate communication and information dissemination. Here's an overview of some of its key features:
1. Instant Messaging: WhatsApp allows users to send text messages, photos, videos, documents, and voice messages instantly to individuals or groups. This feature enables real-time communication and collaboration among students, whether for academic discussions, project coordination, or social interactions.
1. Group Chats: One of WhatsApp's prominent features is the ability to create group chats where multiple users can participate in conversations simultaneously. Students often create group chats for specific purposes such as study groups, extracurricular activities, or social circles. Group chats provide a platform for sharing information, coordinating events, and engaging in group discussions.
1. Broadcast Lists: WhatsApp's broadcast feature allows users to send messages to multiple recipients simultaneously without the need for individual recipients to be in the same group. This feature is particularly useful for broadcasting announcements, invitations, or updates to a large audience. In the context of students in Nigeria, educators, administrators, or student leaders may utilize broadcast lists to disseminate important information to students efficiently.
1. Multimedia Sharing: WhatsApp supports the sharing of multimedia content such as photos, videos, and documents. This feature enhances communication by enabling users to share visual information, multimedia presentations, lecture notes, and educational resources among students. However, it also facilitates the spread of misinformation through the dissemination of images, videos, and memes containing false or misleading information.
1. End-to-End Encryption: WhatsApp offers end-to-end encryption for messages exchanged between users, ensuring that only the sender and recipient can access the contents of their communication. This feature enhances privacy and security, particularly important for sensitive or confidential discussions among students.
1. Forwarding Feature: WhatsApp allows users to forward messages to multiple contacts or groups with ease. While this feature can be beneficial for sharing relevant information or news articles, it also contributes to the rapid spread of misinformation. Forwarded messages may lack context or verification, making it challenging for recipients to discern the accuracy of the information shared.
Overall, WhatsApp's features such as group chats and broadcast lists play a significant role in facilitating communication and information dissemination among students in Nigeria. However, the platform's ubiquity and ease of use also pose challenges, particularly concerning the spread of misinformation and the need for users to critically evaluate the information they encounter.
[bookmark: _Toc200927242]2.2 THEORETICAL FRAMEWORK
	Various theories have been used for WhatsApp studies. Theories like Domestication theory, Technological acceptance theory, uses and gratifications theory, social learning theory but this study is anchored on Network society theory and Media convergence theory. Scholars have seen that this dynamic landscape of continuous and diversified witnessing and reporting does not represent a crisis of journalism, but rather, an explosion of it. In fact, the profession seems to be more alive than ever and going through a multiplication of both forms and content at amazing speed (Castell, Parks & Bregtje, 2012). Therefore, every journalist becomes a node in a network that functions to collect, process, and distribute information (Beckett & Mansell, 2008; Jarvis, 2006). A network is defined as a collection of links between elements of a unit. The element are called nodes, units are often called system and culture of the network society are largely shaped by the messages exchanged in the composite electronic hypertext made by the technologically linked network of different communication modes (Castell, 2004). Castell argues that it is not purely the technology that defines modern societies but also cultural upbringing, economic, political organization, religion and social status all shape the network society. These influences can either raise or hinder these society. The network society is a social structure based on networks operated by information and communication technology based on microelectronics and digital computer networks that generate process and distribute information via the nodes of the network. The network society can be defined as a social formation with an infrastructure of social and media networks enabling its prime mode of organization at all level. Society shapes technology according to the needs, values and interest of people who use the technology.
	 The network society works on the basis of a binary logic of inclusion/exclusion, whose boundaries change over time, both with the changes in the networks´ programs and with the conditions of performance of these programs. Thus, in theoretical terms, the network society must be analyzed, first, as a global architecture of self-reconfiguration networks constantly programmed and reprogrammed by the powers that be in each dimension; second, as the result of the interaction between the various geometries and geographies of the networks that include the core activities, that is the activities shaping life and work in society; and third, as the result of a second order interaction between these dominant networks, and the geometry and geography of disconnection of social forms left outside the global networking logic(Castell, 2004). In essence, media in the network society present a large variety of channels of communication, with increasing interactivity. The media system is characterized by global business concentration, by diversification of the audience (including cultural diversification), by its technological versatility and channel multiplicity, and by the growing autonomy of an audience that is equipped with the Internet, and has learned the rules of the game – namely, everything that is a collective mental experience is virtual, but this virtuality is a fundamental dimension of everybody´s reality(Castell, 2000).The commons of society are made of electronic networks, be it the media inherited from the mass media age, but deeply transformed by digitalization, or the new communication systems built in and around the Internet. This is not to say that cities disappear or that face to face interaction is a relic of the past. In fact, the opposite trend is observed as more communication happen in the electronic space, and the more people assert their own culture and experience in their localities (Borja, 2003). 
	However, local experience remains fragmented, customized, individualized. The socialization of society, that is the construction of a shared cultural practice that allows individuals and social groups to live together (even in a conflictive togetherness), takes place nowadays in the networked, digitized, interactive space of communication, centered around mass media and the Internet. Thus, the relationship between citizens and politicians, between the represented and the representative, depends essentially on what happens in this media-centered communication space. It also depends on the ability of social actors, in various contexts, to act on these programs, modifying them in the sense of their interests (Castell, 2000). Media convergence is a term which refers to the merging of previously distinct technologies and media forms resulting from digitization and computer networking; an economic strategy in which the media properties owned by communication companies employ digitization and computer networking to work together. Also, technological convergence simplifies the production of media content while also greatly expanding, accelerating and facilitating its distribution often with associated cost savings. Convergence in integrated production according to a study carried out by Jinglei (2012) found in the reorganization of the newsroom. These last models assume that there is some sort of common planning of the news coverage delivered by every outlet. This would ideally foster a more efficient production that would use every medium strength to offer the most useful information in each of them at the right moment. Media groups may use this coordinated strategy to promote audience loyalty (Salaverría, 2003). Distribution of content has been the dimension of convergence that more visibly has developed in recent years, even though journalism research has seldom paid attention to the implications of this trend. The maturity of the Internet and mobile communications, as well as the data-enabled digital television systems, have broaden the range of options for the citizens to access the news. Digitization, again, has facilitated the development of multiplatform delivery strategies that aim to make news distribution as efficient as possible, ideally using the work of one reporter on an issue as the common source for any version of the story in the different outlets of the media company. There seems to be a virtuous circle accelerating the development of multiplatform delivery technologies. All the actors seem to benefit: telecommunication companies and software developers foster new content services as a way to find new revenue opportunities; the media perceive multiplatform strategies as a way to reach new audiences and increase the visibility of their content; and the users may be attracted by the easy anywhere-anytime access to news (Jinglei, 2012). Jinglei (2012) also addresses process of unification in convergence as a fusion process. To create interactivity in a story, journalists must do the hypertext structure and multimedia content in a very intuitive way for the users. 	Thus, journalists must imagine the structure of information, adapt to the phases of multimedia production, and use many platforms to distribute multimedia news. Opgenhaffen & d‟Haenens (2011) identifies six such pieces of information and formats of online news: text, picture, video, sound, embedded picture slideshows, and embedded info graphics. In fact, the «fusion» processes between information assures the growth of knowledge and the information propagation through various media platforms (Jinglei, 2012). Thus, media convergence based on «fusion processes» generates products which are crossplatform or multi-platform muti-performs
	This study is anchored on two theories – the normative Libertarian (Free Press) Theory of the press and the user centered Uses and Gratification Theory (UGT).In its basic form, the Libertarian or Free Press Theory prescribes that an individual should be free to publish what he or she likes and to hold and express opinions freely (Folarin, 2017). Central to this theory was John Milton’s idea of the “self-righting process of the free marketplace of ideas,” with the press constituting this marketplace. The reasoning was that good ideas would drive out bad ideas if both were guaranteed free expression in the press (the marketplace). 	Furthermore, McQuail(1987) observed among other things, that the Libertarian Theory provides that publication of ‘error’is protected equally with that of truth in matters of opinion and belief; that no restriction should be placed on the collection, by legal means, of information for publication; and that there should be no restriction on export or import or sending or receiving ‘messages’ across national frontiers. The theory is descriptive of an era when official control of the press in the West became less fashionable in the 17th century. Although it pushes for press freedom, Folarin (2017) states that it does not prescribe freedom to defame, to indulge in unbridled obscenity, to assault individuals or to commit sedition. In this information age where the social media - WhatsApp inclusive - have offered this free marketplace and opened the floodgates of ideas and platforms for various information sharing and publication, even by citizen journalists, it is easy to see it as a reenactment of that era. However, as the marketplace appears replete with misinformation and fake news, it would be interesting to find out if the self-righting process of this marketplace is active. Uses and Gratifications Theory (UGT), on the other hand, helps us to understand why and how people actively seek out specific media to satisfy needs. Diverging from other media effects theories that question “what does the media do to people?”, UGT focuses on “what do people do with media”? It is interested in why people use media, what they use the media for, how users deliberately choose media that will satisfy given needs. Katz et al (1975) articulated various forms of gratifications obtained by media users to include, but not limited to, diversion, personal relationships,
	personal identity and surveillance (Blumler, 1979). Katz, Gurevitch and Haas (1973) saw mass media as a means by which individuals connect or disconnect themselves with this. They group the needs into five:
Cognitive needs - Acquiring information and knowledge;
Affective needs- emotion, pleasure, feelings;
Personal integrative needs - creditability, stability, status;
Social integrative needs –family and friends; and Tension release needs - escape and diversion. The advent of the internet and subsequently the social media extended the frontiers of uses and gratifications theory. Users now have greater control over what they interact with and when they inter-act with it, including more content choices. Thus, other gratifications users of social media get have come to include socializing by staying in touch and meeting people through the sharing of messages, among others already mentioned. While UGT remains a popular theory in media research, it faces a number of criticisms with some believing it downplays the power and importance of the media. Despite the limitations, UGT has been applied with success to different aspects of mass communication, including social media.
[bookmark: _Toc200927243]2.3 EMPIRICAL FRAMEWORK
	A study to examine the effects of alternative facts in Nigeria and India found out that social media produced a higher number of fake news than mainstream media. The work which focused on Face- book, Twitter and WhatsApp showed that social media users were keen to share information with-out fact-checking first. The study conducted by Edwin and Yalmi (2019) concluded that fake news shared on social media platforms in Nigeria had caused loss of lives, property and ethics. The idea that the phenomenon of fake news, misinformation and disinformation is mainly a first world problem was debunked in a study by Wasserman and Madrid-Morales (2019) where they ex- pored the fake news phenomenon using a two-wave online survey in Kenya, Nigeria and South Africa. After surveying 1,847 people spread across the three countries, they found out that perceived exposure to fake news is high, plus a low trust in both social and traditional media. A comparative study by Chakrabarti, Rooney and Kweon (2019) for the BBC looked at fake news from the angle of a social phenomenon in Nigeria and Kenya with the objective of finding out what makes people disseminate fake news. Their research used multiple methodologies including auto ethnography, semiotic analysis, big data/network analysis and in-depth conversations to find out the social and cultural phenomena involved in the spread of fake news. The researchers found out that both Kenyans and Nigerians are aware of the effects of sharing fake news, especially if such news can lead to violence. However, because they get both news and fake news from the same social media platforms, it is getting more difficult for users to distinguish between the two. 
	The authors re-veal that users from both countries do not use fact checking websites like “Africa Check” or look for markers like “forwarded” (on WhatsApp) to distinguish fake news from news. Rather, they found out that users look at the source and the sender of the messages as a means to fact-check. Finally, they discovered that social media users in Kenya and Nigeria are depending on their social networks to verify content, instead of ‘looking up legitimate news outlets leading to the unwitting spread of fake news’ (6-7).With the advent of Covid-19, fake news proponents found a new field with the propagation of fake cures, rumors, hoaxes and conspiracies. Hollywood and Monstrous (2020) conducted a study in early February, 2020, before the pandemic peaked in Europe, and found many examples of fake news about the Covid-19 on the major social media platforms. They listed examples like a YouTube video with over 16,000 views that promoted Chlorine dioxide (bleach) as a cure for Covid-19. An-other was a British nurse who blamed 5G networks for causing the Covid-19 deaths. The study revealed that the Facebook video of the nurse had over 100,000 views. 
	The study which was conducted at the Bruno Kessler foundation in Italy involved the identification of a database of 5.9 million virus-related tweets and analyzing them using machine learning. A survey in the United Kingdom by OFCOM to find out how people were getting news and information about the pandemic revealed that while four out of five said they received information aboutCovid-19 from the BBC, “15% say they use closed groups, such as WhatsApp groups and Facebook Messenger.” The study, which involved a weekly online survey of 2000 respondents to gauge how people were getting news and information about the corona virus and attitudes towards Covid-19and media coverage revealed that half the respondents have come across misleading information about the virus. On the actions taken by respondents after seeing fake new, the research reports that:“37% checked it with friends and family; 10% checked it with a fact-checking resource; and 7%reported or blocked it. Some 7% said they forwarded it on” (ofcom.org.uk, 2020).In a paper in the Lancet titled.
	 How to Fight an Infodemic, Zarocostas (2020) X-rayed the efforts of the WHO to mitigate the global epidermis of misinformation that spread through social media plat-forms and became a public health challenge. The study which involved In-depth interviews with the global communications team at WHO revealed that disease outbreaks since the Middle Ages are usually followed by a torrent of information, including misinformation, rumors and conspiracies.“But the difference now with social media is that this phenomenon is amplified, it goes faster and further, like the viruses that travel with people and go faster and faster” (pg 1). The author goes onto highlight the role of WHO communications globally, especially its collaboration with Facebook (WhatsApp’s parent company), Twitter, Tencent, Pinterest, TikTok, Chinese social media platforms and Google to make sure that evidence-based answers are available online to check misleading and false information.












[bookmark: _Toc200927244]CHAPTER THREE
[bookmark: _Toc200927245]RESEARCH METHODOLOGY
[bookmark: _Toc200927246]3.0 INTRODUCTION
This chapter contains the methodology adopted in the course of the study to obtained information from the respondents in the population.   
[bookmark: _Toc200927247]3.1 RESEARCH DESIGN 
Design is the “specification of procedures for collecting and analyzing the data necessary to help solve the problem such that the difference between the cost of obtaining various levels of accuracy and the expected value of information associated with each level of accuracy is maximized”. It comprises a series of prior decisions and provides a master plan for executing a research project.
[bookmark: _Toc200927248]3.2 POPULATION OF THE STUDY
In this research work the uses and challenges of whatsapp broadcast for sharing misinformation among student constituted the population studied however, it was not possible to study the whatsapp, the researcher adopted a survey technique and as such the branch in Ilorin metropolis was selected for the study. A population of one hundred (100) was targeted and studied. 
[bookmark: _Toc200927249]3.3 SAMPLE SIZE AND SAMPLE TECHNIQUES 
A sample was determined to obtain a broad view on the uses Evaluating audience perception of online dating ( A case study of kwara state polytecnic students ilorin under study based on this the population of one hundred (100) was targeted. 
Thus, from the target population the sample size was determined using the formulae below:



		n =      N
	  	        1+n (e)2
Where n = sample size
	  N = the target population (100)
	  e = margin of error (5%)
 n =          100
         		 1+100 (0.05)2
	       = 100 	=	100 	=80
	        1+0.25		1.25	
[bookmark: _Toc200927250]3.4 VALIDITY AND RELIABILITY OF THE INSTRUMENT 
	Reliability refers to anything that may be trusted and tested and dependable. Reliability is the stability dependability and predictability of meaning instruction.
	Nevertheless, the best technique is the practical approach used this work to establish the reliability of the questionnaire. This is done by asking the respondents to complete the questionnaire again and then compare the question with the previous choice for consistency, reliability and standardization of the design questionnaire.
[bookmark: _Toc200927251]3.5 METHOD OF DATA COLLECTION 
The primary and secondary sources of data collected were adopted in this research work . Data in the category were collected mainly though visits, personal participation and observation and distribution of questionnaires to the bank under study.
The various methods were adopted independently to reduce the incidence of bias or subjective views about the subject on investigation and Secondary data in this research work were collected through the review of related literature; the relevant literatures were obtained from books journals, magazines, internet and newspapers.
[bookmark: _Toc200927252]3.6 METHOD OF DATA ANALYSIS 
To accomplish the research, analysis of the data was of utmost importance since the data collected was in disarray and as such cannot make any meaning to the reader.  
Direct report of the qualitative data from observation has been made while descriptive statistics was utilized in the analysis of the descriptive data collected from questionnaires to generate frequencies and parentages. Statistical analysis is carried out on each of the research questions based on the data extracted from the computation of data which was affected using simple parentages after which comparisons were done to determine the effectiveness in achieving the desired objectives.




[bookmark: _Toc200927253]CHAPTER FOUR
[bookmark: _Toc200927254]Data Presentation and Analysis
[bookmark: _Toc200927255]4.0 Introduction
The essence of this chapter is to analyze and discuss the responses given to the questionnaire distributed to the respondents. Gathered data is analyzed using tables and percentages to reflect the proportion of responses, accompanied by interpretation of the results. The study also answered the key research questions through the data collected. A total of 100 questionnaires were distributed and successfully retrieved. 
[bookmark: _Toc200927256]4.1 Data Analysis and Presentation of Results
[bookmark: _Toc200927257]4.1.1 Demographic of the Respondents
TABLE 1: Gender
	Options
	Respondents
	Percentage

	Male
	58
	58%

	Female
	42
	42%

	Total
	100
	100%


Source: Researchers field survey 2025
From the above table, it shows that 58 respondents representing 58% are male, while 42 respondents representing 42% are female.
TABLE 2: Age
	Options
	Respondents
	Percentage

	16–20 Years
	20
	20%

	21–25 Years
	50
	50%

	26–30 Years
	20
	20%

	Above 30
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From Table 2 above, 20 respondents representing 20% fall between 16–20 years, 50 respondents representing 50% are between 21–25 years, 20 respondents representing 20% are between 26–30 years, while 10 respondents representing 10% are above 30 years of age.
TABLE 3: Level of Study
	Options
	Respondents
	Percentage

	ND 1
	25
	25%

	ND 2
	30
	30%

	HND 1
	20
	20%

	HND 2
	25
	25%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 25 respondents representing 25% are ND 1 students, 30 respondents representing 30% are ND 2 students, 20 respondents representing 20% are in HND 1, while 25 respondents representing 25% are in HND 2.
SECTION B: WhatsApp Usage
TABLE 4: Do you use WhatsApp regularly?
	Options
	Respondents
	Percentage

	Yes
	95
	95%

	No
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 95 respondents representing 95% use WhatsApp regularly, while 5 respondents representing 5% do not.


TABLE 5: Are you a member of any WhatsApp broadcast list or group?
	Options
	Respondents
	Percentage

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 85 respondents representing 85% are members of WhatsApp broadcast lists or groups, while 15 respondents representing 15% are not.
TABLE 6: How often do you receive forwarded messages or broadcasts?
	Options
	Respondents
	Percentage

	Daily
	60
	60%

	Weekly
	20
	20%

	Occasionally
	15
	15%

	Rarely
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 60 respondents representing 60% receive WhatsApp broadcasts daily, 20 respondents (20%) weekly, 15 respondents (15%) occasionally, and 5 respondents (5%) rarely.


TABLE 7: Do you verify the information in WhatsApp broadcasts before believing or sharing it?
	Options
	Respondents
	Percentage

	Always
	20
	20%

	Sometimes
	45
	45%

	Rarely
	25
	25%

	Never
	10
	10%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 20 respondents (20%) always verify broadcast information, 45 respondents (45%) sometimes do, 25 respondents (25%) rarely verify, and 10 respondents (10%) never do.
SECTION C: Perception and Challenges of Misinformation via WhatsApp Broadcast
TABLE 8: I often receive false or misleading information via WhatsApp broadcasts
	Variable
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	15
	15%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 30 respondents representing 30% strongly agree, 40 respondents representing 40% agree, 10 respondents representing 10% are neutral, 15 respondents representing 15% disagree, and 5 respondents representing 5% strongly disagree that they often receive false or misleading information via WhatsApp broadcasts.
TABLE 9: WhatsApp broadcasts spread faster than verified news
	Variable
	Respondents
	Percentage

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	10
	10%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 35 respondents representing 35% strongly agree, 40 respondents representing 40% agree, 10 respondents representing 10% are neutral, 10 respondents representing 10% disagree, and 5 respondents representing 5% strongly disagree that WhatsApp broadcasts spread faster than verified news.
TABLE 10: Students hardly cross-check the truthfulness of information received via broadcasts
	Variable
	Respondents
	Percentage

	Strongly Agree
	25
	25%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	20
	20%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 25 respondents representing 25% strongly agree, 35 respondents representing 35% agree, 15 respondents representing 15% are neutral, 20 respondents representing 20% disagree, and 5 respondents representing 5% strongly disagree that students hardly cross-check the truthfulness of WhatsApp broadcast information.
TABLE 11: False information from WhatsApp broadcasts causes panic or confusion among students
	Variable
	Respondents
	Percentage

	Strongly Agree
	28
	28%

	Agree
	42
	42%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 28 respondents representing 28% strongly agree, 42 respondents representing 42% agree, 15 respondents representing 15% are neutral, 10 respondents representing 10% disagree, and 5 respondents representing 5% strongly disagree that false information from WhatsApp broadcasts causes panic or confusion.
TABLE 12: Some students intentionally share misinformation through WhatsApp broadcasts
	Variable
	Respondents
	Percentage

	Strongly Agree
	20
	20%

	Agree
	38
	38%

	Neutral
	25
	25%

	Disagree
	12
	12%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 20 respondents representing 20% strongly agree, 38 respondents representing 38% agree, 25 respondents representing 25% are neutral, 12 respondents representing 12% disagree, and 5 respondents representing 5% strongly disagree that some students intentionally share misinformation via WhatsApp broadcasts.
TABLE 13: The anonymity of WhatsApp makes it hard to trace the original sender of misinformation
	Variable
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	36
	36%

	Neutral
	18
	18%

	Disagree
	10
	10%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 30 respondents representing 30% strongly agree, 36 respondents representing 36% agree, 18 respondents representing 18% are neutral, 10 respondents representing 10% disagree, and 6 respondents representing 6% strongly disagree that WhatsApp’s anonymity makes tracing misinformation sources difficult.
TABLE 14: Broadcast messages are often forwarded without fact-checking due to trust in the sender
	Variable
	Respondents
	Percentage

	Strongly Agree
	22
	22%

	Agree
	41
	41%

	Neutral
	20
	20%

	Disagree
	12
	12%

	Strongly Disagree
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 22 respondents representing 22% strongly agree, 41 respondents representing 41% agree, 20 respondents representing 20% are neutral, 12 respondents representing 12% disagree, and 5 respondents representing 5% strongly disagree that trust in the sender leads to unverified forwarding.
TABLE 15: Misinformation via WhatsApp affects students’ academic and social decisions
	Variable
	Respondents
	Percentage

	Strongly Agree
	24
	24%

	Agree
	40
	40%

	Neutral
	18
	18%

	Disagree
	12
	12%

	Strongly Disagree
	6
	6%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 24 respondents representing 24% strongly agree, 40 respondents representing 40% agree, 18 respondents representing 18% are neutral, 12 respondents representing 12% disagree, and 6 respondents representing 6% strongly disagree that WhatsApp misinformation affects decisions.
TABLE 16: Campaigns against misinformation on WhatsApp should be promoted in the school community
	Variable
	Respondents
	Percentage

	Strongly Agree
	30
	30%

	Agree
	45
	45%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 30 respondents representing 30% strongly agree, 45 respondents representing 45% agree, 15 respondents representing 15% are neutral, 7 respondents representing 7% disagree, and 3 respondents representing 3% strongly disagree that campaigns should be promoted in the school.
TABLE 17: Digital literacy training can reduce the spread of misinformation through WhatsApp broadcasts
	Variable
	Respondents
	Percentage

	Strongly Agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly Disagree
	3
	3%

	Total
	100
	100%


Source: Researchers field survey 2025
From the table above, 35 respondents representing 35% strongly agree, 40 respondents representing 40% agree, 15 respondents representing 15% are neutral, 7 respondents representing 7% disagree, and 3 respondents representing 3% strongly disagree that digital literacy can help reduce the spread of WhatsApp misinformation.
[bookmark: _Toc200927258]4.2 Summary of Findings
The findings from the data analysis indicate that WhatsApp is a widely used communication tool among students of Kwara State Polytechnic, with 95% of respondents confirming regular usage. A majority also participate in broadcast lists or groups, exposing them to frequent broadcasts—often on a daily basis.
While most students acknowledged receiving forwarded messages regularly, only a small percentage consistently verified the authenticity of such information. Many admitted to forwarding messages based on trust in the sender rather than through fact-checking. This behavior contributes to the unchecked spread of misinformation.
Furthermore, a significant portion of students agreed that misinformation shared via WhatsApp often spreads faster than verified news, and can cause confusion or panic. Despite this, there was strong awareness among respondents about the dangers of misinformation, with many supporting initiatives such as digital literacy training and anti-misinformation campaigns within the school environment.
Overall, the study shows that while students heavily rely on WhatsApp for communication, there is a lack of verification culture, which facilitates the spread of false information. However, the willingness of students to embrace corrective measures suggests a positive outlook for future interventions.


[bookmark: _Toc200927259]CHAPTER FIVE
[bookmark: _Toc200927260]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc200927261]5.1 SUMMARY
This research set out to investigate the challenges of WhatsApp broadcast in the spread of misinformation among students of Kwara State Polytechnic. In Chapter One, the problem was introduced in the context of rising concerns over the ease with which unverified information circulates via WhatsApp broadcasts, especially among students. The objectives included assessing students’ level of WhatsApp usage, evaluating how often they receive and forward broadcast messages, determining their verification habits, and understanding their perception of misinformation.
Chapter Two presented a review of both theoretical and empirical literature. The Diffusion of Innovations Theory and Uses and Gratifications Theory guided the framework, emphasizing how individuals adopt new communication tools and use them to meet personal needs. Prior studies highlighted both the benefits and risks of digital communication—underscoring how unchecked broadcast content may fuel false narratives, confusion, or even panic among youth populations.
Chapter Three discussed the research methodology. A quantitative survey approach was adopted, using a structured questionnaire administered to 100 students randomly selected across ND and HND levels. Data were analyzed using simple percentages and presented in tables.
Chapter Four detailed the findings. It revealed that 95% of respondents use WhatsApp regularly, and 85% are active in at least one broadcast list or group. Most students (60%) receive forwarded messages daily, yet only a small fraction (20%) consistently verify such information. Students agreed that WhatsApp broadcasts can spread misinformation quickly and cause confusion. However, the majority also believed that campaigns against misinformation and digital literacy initiatives could reduce the problem significantly.
5.2 CONCLUSION
The findings of this study show that WhatsApp broadcasts play a dual role among students—serving both as a convenient tool for information sharing and as a channel through which misinformation spreads rapidly. Students are constantly exposed to unverified content, often forwarded without fact-checking due to a combination of trust in the sender, platform convenience, and lack of awareness.
Although the majority of students are aware that false information circulates via WhatsApp, very few take the time to verify content before sharing. This behavior reflects a gap in digital responsibility and highlights the urgent need for awareness, training, and improved media literacy within the student population.
Moreover, anonymity and forwarding features contribute to the challenge of tracing the original source of misinformation. Yet, students showed willingness to support institutional efforts aimed at combating this issue through awareness campaigns, peer education, and structured intervention.
In conclusion, whether WhatsApp broadcasts serve as a tool for learning or a source of misinformation depends largely on how deliberately students engage with the platform. Intentional use backed by education and moderation can help transform WhatsApp into a reliable means of academic and social communication.
[bookmark: _Toc200927262]5.3 RECOMMENDATIONS
To mitigate the spread of misinformation through WhatsApp broadcasts and promote responsible usage among students, the following strategies are recommended:
1. Incorporate Digital Literacy into Academic Programs
Kwara State Polytechnic should embed digital literacy and fact-checking training into its general studies curriculum or through student workshops. This will empower students to question, verify, and responsibly handle the information they receive.
2. Launch Campus-Wide Awareness Campaigns
The school management, in partnership with student unions and media clubs, should organize regular campaigns using flyers, banners, drama, and campus radio to educate students on the dangers of misinformation and responsible use of WhatsApp.
3. Promote Verified WhatsApp Channels
Academic departments and student associations should manage official WhatsApp broadcast lists that circulate only confirmed and relevant academic information. These should be moderated by staff or trained student leaders to minimize rumor-spreading.



4. Encourage Peer-Based Fact-Checking Networks
Create WhatsApp “Fact-Check Squads” or peer-monitoring groups where students can report, question, and verify suspicious broadcasts before spreading them. This can build a culture of caution and collective responsibility.
5. Provide Student Training on Reporting Tools
Many students are unaware that WhatsApp allows for the reporting of fake or harmful messages. Institutions should educate students on how to use the “Report,” “Block,” and “Flag” functions effectively to stop misinformation at the source.
6. Tailor Educational Messaging to Student Preferences
Use platform-appropriate formats for different student groups. For instance, short animated videos, memes, or influencer-led micro-campaigns on WhatsApp Status, Instagram, and TikTok can reach younger students more effectively than traditional bulletins.
7. Establish a School Policy on Broadcast Use
Develop a guideline or policy within the polytechnic that encourages responsible digital behavior and discourages the unverified forwarding of information. Sanctions or monitoring may not be necessary, but a clear code of conduct will raise awareness.
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