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ABSTRACT
This study investigates the impact of social media on the socio-economic development of Ilorin South Local Government Area in Kwara State, Nigeria. In recent years, social media has become a pivotal tool for communication, information dissemination, business promotion, and civic engagement. The research explores how platforms like Facebook, WhatsApp, Twitter (now X), and Instagram influence youth empowerment, entrepreneurship, education, and political participation within the community. Using a mixed-methods approach, including surveys and interviews with residents, business owners, and local officials, the study reveals that social media significantly contributes to economic activities by enhancing market accessibility, digital marketing, and informal job creation. Additionally, it fosters social awareness, community mobilization, and the spread of information, although challenges such as misinformation and digital divide remain. The findings underscore the need for digital literacy programs and infrastructural development to harness the full potential of social media for inclusive growth. The study concludes that, when strategically utilized, social media can be a catalyst for socio-economic advancement in Ilorin South.
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CHAPTER ONE
1.0	Introduction
1.1 	Background of the Study
	In the 21st century, social media has become a significant tool for communication, interaction, and influence. It has reshaped the way people interact with each other, organizations, and the world at large. Platforms such as Facebook, Twitter, Instagram, LinkedIn, and WhatsApp have changed the dynamics of communication and information sharing, influencing both global and local developments. The rapid adoption of social media has made it a vital component in the development of societies, including local governments (Olumide, 2012).
	Ilorin South, a local government area (LGA) in Kwara State, Nigeria, has not been immune to these changes. Social media plays a significant role in its socio-economic and political landscape, enhancing communication, promoting social causes, and fostering local development. Despite the growing reliance on these platforms, the extent of their impact on the development of Ilorin South remains inadequately explored. Therefore, this study aims to examine how social media influences the development of Ilorin South LGA, focusing on aspects such as governance, education, health, and social welfare (Adebayo, 2022)
	The rise of social media has significantly transformed the way communities engage with one another and access information, with far-reaching effects on governance, development, and social dynamics. Ilorin South Local Government Area (LGA), located in Kwara State, Nigeria, is no exception to this trend. Social media platforms such as Facebook, Twitter, Instagram, and WhatsApp have become powerful tools for communication, offering citizens a platform for activism, dialogue, and participation in local affairs. The influence of social media in Ilorin South is multi-faceted, impacting economic development, educational outreach, governance transparency, and the promotion of local culture (Olayinka, 2021).
	In recent years, social media has played an increasingly vital role in enhancing civic engagement and empowering citizens. For example, local government officials and institutions in Ilorin South have used social media to disseminate information, mobilize citizens for community projects, and foster greater transparency in governance. Additionally, social media has emerged as a critical tool in promoting small businesses, local entrepreneurs, and cultural events, contributing to economic growth within the area (Nwachukwu, 2020).
	Furthermore, social media serves as a space for activism and the expression of public opinion. In Ilorin South, it has been used to organize discussions around societal issues, encourage youth participation in politics, and raise awareness about various social concerns, including infrastructure development, education, and health services. This digital platform offers a direct line between the government and the people, facilitating communication that can lead to improved service delivery (Adebayo, 2022).
	While the positive impact of social media on the development of Ilorin South is evident, it also presents challenges such as misinformation, digital divide, and potential security risks. Nevertheless, its growing presence continues to shape the local government’s strategies for development, social cohesion, and citizen empowerment (Iqbal, 2010).
1.2 	Statement of the Problem
	The problem this study seeks to address is the lack of comprehensive understanding of the actual impact of social media on the development of Ilorin South Local Government. While social media is widely used for personal communication, there is limited research into how it contributes to or hinders social, economic, and political development in the region. Some concerns include the possible misuse of these platforms, the spread of misinformation, the lack of digital literacy, and its implications for community participation in local governance.
	Additionally, there is a gap in the literature regarding how local governments like Ilorin South can leverage social media for developmental purposes and the challenges faced by residents in fully utilizing these platforms for improvement
1.3 	Research Questions
i. What is the role of social media in promoting social development in Ilorin South Local Government?
ii. How does social media influence economic activities, such as business promotion, marketing, and entrepreneurship, in Ilorin South?
iii. To what extent does social media impact governance and political participation in Ilorin South Local Government?
iv. What are the challenges faced by residents of Ilorin South in utilizing social media for developmental purposes?


1.4	Objective of the Study
The main objectives of this study are:
i. To examine the influence of social media on the social development of Ilorin South Local Government.
ii. To analyze how social media affects local businesses, entrepreneurship, and the local economy in Ilorin South.
iii. To investigate the role of social media in enhancing political participation and governance in Ilorin South.
iv. To identify the challenges and barriers to effective use of social media for local development in Ilorin South.
1.5	Scope of the Study
	This study is focused on Ilorin South LGA, located in Kwara State, Nigeria. The scope of the research covers the period from 2015 to 2024, a time during which the use of social media has notably increased. The study will consider the effects of social media on governance, education, health, and social welfare, with particular focus on the role of platforms like Facebook, Twitter, WhatsApp, and Instagram in the development of the local government area.
1.6	 Significance of the Study
	This study is significant for several reasons. It will provide insights into the role of social media in the socio-economic development of a local government area, contributing to the body of knowledge on the impact of digital communication in Nigerian localities. Additionally, it will inform local government officials and policymakers on how to effectively harness social media to promote governance, education, health, and social welfare. Furthermore, the findings will highlight the challenges of social media use, offering recommendations for minimizing its negative impacts and maximizing its benefits for local development.
1.7 	Definition of Terms
Social Media: Refers to online platforms and applications that allow users to create, share, and exchange content, such as Facebook, Twitter, Instagram, and WhatsApp.
Development: In the context of this study, development refers to the improvement in the socio-economic and political conditions of Ilorin South, including enhanced infrastructure, education, health, and governance.
Ilorin South Local Government: A local government area in Kwara State, Nigeria, which encompasses the city of Ilorin and surrounding towns and villages.
Governance: The processes and systems by which local government officials make decisions and interact with citizens, particularly in terms of public administration and service delivery.
Civic Engagement: The participation of citizens in political and social activities, such as voting, activism, and discussions aimed at improving their communities.
Social Welfare: Government or community services provided to improve the quality of life, including poverty alleviation programs and health initiatives.
Misinformation: The spread of false or inaccurate information, often through social media, which can mislead or confuse people.


CHAPTER TWO
2.0	LITERATURE REVIEW
Introduction
	This chapter reviews existing literature on the relationship between social media and public opinion formation, with a focus on Nigeria. It explores the influence of social media on political participation, public trust in information, and the spread of misinformation.
2.1	Conceptual Framework
	The conceptual framework for understanding the impact of social media on the development of Local Government involves the identification of key concepts and variables that are pivotal in linking social media usage to developmental outcomes. Social media refers to online platforms where individuals and organizations can create, share, or exchange content in virtual communities and networks. These platforms, such as Facebook, Twitter, Instagram, and WhatsApp, have become integral parts of communication, governance, and development activities globally.
	In this context, the conceptual framework explores how social media usage influences key developmental areas in Ilorin South, such as economic growth, political participation, social awareness, education, and health. It assumes that social media serves as a tool that enhances communication, facilitates access to information, and allows for active participation in civic and governmental processes. The framework posits that the impact of social media can be both direct (such as through increased political participation) and indirect (such as through improved social awareness leading to health or education reforms).
	The major components in the framework would include social media usage (frequency, platforms used, type of content shared), developmental outcomes (political engagement, economic development, educational advancement, health improvements), and factors that may moderate these relationships, such as access to technology, literacy rates, and governmental responsiveness. It also highlights the role of social media in shaping public opinion and empowering citizens in local governance and community development.
2.1.2 	The Role of Social Media in Public Opinion Formation
	Social media has increasingly become a powerful tool in shaping public opinion. According to Fenton (2012), social media platforms provide an avenue for individuals to engage in the political process, express their views, and mobilize others. In Nigeria, social media has been credited with influencing political campaigns and mobilizing voters during elections.
	In a study by Akinmoladun (2020), it was found that social media has contributed to the formation of political opinions, especially among the youth. The study also emphasized that social media's impact is not limited to political decisions but extends to social issues such as education, health, and national security. Many studies have examined how different forms of media play a role in the dissemination of public relations messages. 
	According to McQuail (2010), the mass media serves as a primary channel through which organizations communicate with their publics, shaping their image and reputation. Media coverage, especially in news outlets, can significantly influence how an organization is perceived by the public (Gandy, 2001).
	A study by Ayres and Heitzman (2014) explored how media channels influence corporate reputation in the context of PR campaigns. They found that media visibility through both traditional and digital platforms positively correlates with an improved public image and trust in the organization. However, the study also highlighted the negative impact of media distortion or biased coverage, which can damage a company’s reputation.
2.1.3 	Misinformation and Public Opinion
	One of the challenges of social media is the spread of misinformation. According to Allcott and Gentzkow (2017), misinformation on social media can have profound consequences on public opinion, particularly in elections. The Nigerian general elections have witnessed the spread of false political news, which often leads to the polarization of opinions and distrust among citizens.
In a study by Adedoyin (2021), it was observed that misinformation on platforms like WhatsApp and Twitter has had a significant impact on voters' decisions. The study noted that during the 2019 Nigerian elections, fake news on social media led to confusion among voters, as many were uncertain of the authenticity of the information they received.


2.1.4 The Influence of Social Media on Political Discourse in Nigeria
	Political discourse in Nigeria has shifted from traditional media to social media platforms. According to Ajayi (2018), social media has democratized political participation, allowing Nigerians to actively discuss and debate policies and candidates. Platforms like Twitter and Facebook have become arenas for political debates, where citizens voice their opinions and critique government policies.
	However, social media’s influence on political discourse is not always positive. The prevalence of hate speech, cyberbullying, and incitement to violence has raised concerns about the effects of unregulated online political discussions. In an analysis by Ojo (2019), it was noted that the Nigerian government has occasionally attempted to control the narrative on social media, especially during politically sensitive periods.
2.1.5 The Trustworthiness of Information on Social Media
	The credibility of information on social media is often questioned. While some Nigerians trust social media as a reliable news source, others remain skeptical of its accuracy. A 2022 report by the Reuters Institute found that 42% of Nigerians trust news from social media, compared to 58% who trust traditional media sources. This discrepancy highlights the need for further research into the reliability of social media content in shaping public opinion.


2.2	THEORETICAL FRAMEWORK
	In this section, the theoretical foundations that underpin this research are discussed. Theories in mass communication provide insights into the relationships between media, audience, and the messages being conveyed. For this study, the following theories are particularly relevant
2.2.1 	Uses and Gratifications Theory
	The Uses and Gratifications (U&G) Theory, proposed by Elihu Katz, Jay G. Blumler, and Michael Gurevitch in the 1970s, focuses on the active role of the audience in selecting media to fulfill specific needs. Unlike passive audience theories, U&G emphasizes how people use media to satisfy their desires, whether for information, entertainment, social interaction, or personal identity. This theory is particularly useful in understanding how audiences interact with media content and choose media sources based on personal preferences and goals.
	In this study, the U&G theory will help explain how the audience chooses different types of media (such as social media, TV, or print) to fulfill specific communication needs related to public relations messages or campaigns.
2.2.2 	Agenda-Setting Theory
	The Agenda-Setting Theory, developed by Maxwell McCombs and Donald Shaw, suggests that media do not tell people what to think but rather what to think about. The media's ability to influence the salience of issues by covering them extensively means that they can set the public agenda. This theory is relevant for understanding how media organizations influence which issues are considered important by the audience.
	For this research, the Agenda-Setting Theory is important in exploring how media coverage of public relations campaigns may shape public perception about specific topics, issues, or organizations.
2.2.3	Media Dependency Theory
	This theory suggests that individuals become dependent on media (including social media) to fulfill their needs, such as information, entertainment, and social interaction. In the context of Ilorin South, local residents may rely on social media platforms for critical updates about government policies, emergency alerts, and local events. Social media may also provide a space for residents to share their needs, grievances, and opinions, influencing local governance and service delivery. In this sense, social media can shape how the community perceives government actions and responsiveness, potentially fostering or hindering development based on the quality and frequency of communication.
2.2.4	Participatory Development Theory
	Participatory development emphasizes the active involvement of local communities in the decision-making process and in the implementation of development initiatives. Social media platforms in Ilorin South can facilitate participatory development by allowing local residents to contribute ideas, feedback, and resources for community projects. Social media can serve as a tool for local governance, enabling citizens to participate in public consultations, vote on issues, or propose local development policies. This collaborative approach could enhance local democracy and improve the relevance and effectiveness of development efforts.
2.3	Empirical Review
	Empirical studies have shown that social media plays a significant role in the development of local communities across the globe. Research on social media in Nigeria, particularly in local governance and rural development, reveals both positive and negative impacts.
	In a study on the role of social media in Nigeria’s political landscape, authors observed that social media platforms have provided Nigerian citizens with a powerful tool for political mobilization, leading to increased participation in elections and public policy debates (Adebanjo & Adeola, 2019). In Ilorin South, similar patterns can be seen, with social media platforms offering residents a space to engage in political discussions, mobilize for social causes, and voice concerns to local authorities.
	Regarding economic development, social media has been identified as a tool for promoting local businesses and entrepreneurship. Studies have found that small and medium-sized enterprises (SMEs) in Nigerian towns benefit from social media marketing and networking (Akinmoladun et al., 2020). In Ilorin South, businesses can use platforms like Instagram and Facebook to showcase their products, reach customers beyond their localities, and even engage in e-commerce, thereby contributing to local economic development.
	On the educational front, social media has facilitated access to learning materials, online classes, and educational resources, especially in areas with limited access to traditional learning infrastructure. Research in Nigerian communities has shown that educational programs promoted through social media can improve literacy levels and offer vocational training opportunities (Olutayo et al., 2021). Ilorin South is no exception, with local educational initiatives increasingly taking advantage of digital platforms to enhance learning outcomes.
	In the health sector, social media has been instrumental in disseminating health information, combating misinformation, and raising awareness about health issues. Studies have indicated that social media can be used to address public health concerns, especially in local communities where traditional information dissemination channels may be limited (Akinyele & Anyoha, 2022). In Ilorin South, social media campaigns have raised awareness about diseases, healthcare services, and preventive measures.
	Overall, while social media presents numerous opportunities for development in Ilorin South, challenges such as misinformation, digital literacy, and internet accessibility must be addressed to maximize its potential for fostering growth and change.


CHAPTER THREE
METHODOLOGY
3.0	Introduction
	This chapter describes the methodology that was used in carried out the study. This includes; research design, population, sample and sampling techniques, research instruments, procedures for data collection and data analysis. 
3.1 	RESEARCH DESIGN 
Research method is a systematic way of producing knowledge through which findings of a subject are either accepted or rejected. 
Survey is the method adopted in this research work, this is because it is believed to be the best method that can be used to seek opinion of selected group of people or a particular issue. In a survey method, small and large population otherwise called universal, as studies through the selection and studying of samples choose from the universe to discover the relative occurrence, distribution and inter relation of variables. 	This method will therefore be employed to discover the influence of social media on the social development of Ilorin South Local Government.
3.2	POPULATION OF THE STUDY
	Population, according to Evboroulalai (2022), refers to the entire subject whom the researcher’s is investigating or any group of persons or organization being studied by an investigator that constitute the population. The research includes the total number of people in the area of study though it is not possible to ascertain or know the exact member of population in this study the research mainly carried out with the Ilorin South Local Government with the population of over 314,100 people, Ilorin South is a local government in Kwara State.
Ilorin south in one 16 LGAs in Kwara State
The LGA was created in 1996 and headquatered in Fufu
The LGA has a population density of about 1,200 people per square Kilometer.
The Major towns in Ilorin South include Fufu, Ilota, Gaa-Akanbi, and Omode.
	The population of this thesis is therefore going to be carried out within the Ilorin South Local Government Auditing staff selecting 100 respondents out of the students of different department in Ilorin Kwara State. Copies of questionnaire will be administered on those who make themselves available; this ensures hundred percent rate of return.
3.3	Sample Size and Sampling Techniques
3.3.1	 Sample Size
In calculating the sample size, the Taro Yamane’s formula with
1. =
Where;
n = Sample size
N = Total Population
e = Sampling error (which is usually 0.05) 
Now, substituting the values into the formula Where N= 40,000
e= (0.05)2= 0.0025
[bookmark: page50]Sample Size= 100
Since the total population of focus is 40,000 then the sample size is 100. Therefore 100 Questionnaires will be distributed to the selected Motorcyclists.
	Undoubtedly, it is believed that the sample population of Ilorin, Kwara State is our sample. The researcher used the purposive sampling technique in selecting 200 respondents out of the impact of social media in the development of Ilorin south local government. Copies of questionnaire will be administered on those who make themselves available this ensures hundred percent rate of return.
	For the purpose of this research, the sampling procedure for this study was the combination of stratified and systematic sampling procedures. The population of the study which was the residents in some selected areas in Ilorin is first stratified into students, civil servant, and artisans. In each strata (students, civil servant, and artisans), simple random sampling technique was used to select respondents from population. Then, purposive sampling technique will employed to select Ilorin.
3.4	INSTRUMENTATION
	This research design is descriptive and expository in nature; questionnaire will be used as instrument of data gathering. The questionnaire consist of questions which deals with the respondents demographic information and other which requires the respondents opinions or views on the “Influence of social media on the social development of Ilorin South Local Government”.


3.5 	VALIDITY AND RELIABILITY OF THE INSTRUMENT
	Validity is concerned with the ability of a research instrument to measure what it has design to measure i.e. how well it measure what it is suppose to measure? Does the instrument measure what is supposed to measure?
	This instrument is valid because the questionnaire is pretested and the questions would be given the desired result. Moreover the questions would be crossed checked by the supervisor to give the instrument validity. On the basis of the above, the instrument is therefore valid.
3.6 	METHOD OF ADMINISTRATION OF INSTRUMENT
	The instrument used in this study is questionnaire and it will be distributed through personal visit and consultation. We will consult various respondents at different institute of the school. Therefore, the total of one hundred (100) questionnaire paper will be distributed and administered within a reasonable period of time.
3.7 	METHOD OF DATA ANALYSIS
	To make the analysis of the data collection simple, frequency count was used, the statistical computation will be done manually, furthermore, table as part of the descriptive statistical techniques would be used mostly to best the research questions and each respondents might be scared according to the basis or frequency distribution and simple percentage that would be computed from distributed questionnaire


CHAPTER FOUR
4.0	DATA PRESENTATION AND ANALYSIS
	The response rate of this study is 99% and the administered questionnaire needed was properly answered. The result of this study are presented in table and percentage (%) which will correctly provide clarity in understanding.
	For this study 100 questionnaires were distributed to respondents, 100 questionnaires were returned. Meanwhile, the type of questionnaire used is open ended questionnaire where answers as options were provided for the respondents
4.1	DATA PRESENTATION
In this chapter all data collected from questionnaire will be presented and interpreted.
SECTION A
QUESTION 1: Which of the wards do you belong to?
TABLE I
	WARD
	FREQUENCY
	PERCENTAGE%

	Akanbi I
	18
	18%

	Akanbi II
	10
	10%

	Akanbi III
	19
	19%

	Oke- Ogun
	26
	26%

	Balogun Fulani I
	25
	25%

	Balogun Fulani II
	14
	14%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	Table shows that out of 112 respondents, 18% are between the award of Akanbi I, while Akanbi II respondents representing 10%, Akanbi III respondents represent 20%, Oke Ogun respondents represents 26%,  Balogun Fulani I respondents represent 25% and Balogun Fulani II respondents represent 14%.
SECTION B
QUESTION 1:	ANALYSIS OF RESPONDENT BY SEX
TABLE I
	GENDER
	FREQUENCY
	PERCENTAGE%

	MALE
	52
	52

	FEMALE
	60
	60

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	The above table shows that out of 112 respondents, 52 respondents which represent 52% were males, while 60 respondent representing 60% were females.
QUESTION 2: ANALYSIS OF RESPONDENT BY AGE
TABLE II
	AGE
	FREQUENCY
	PERCENTAGE%

	16 – 20 years
	42
	42%

	21 – 30 years
	62
	62%

	31 – 40 years 
	6
	6%

	41 above years
	4
	4%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
Table shows that out of 112 respondents, 42% are between the age of 16-20, while 21- 30 respondents representing 62%, 31-40 respondents represent 6%, 41-Above respondents represents 4%.


QUESTION 3: ANALYSIS OF RESPONDENT BY MARITAL STATUS
TABLE IV
	STATUS
	FREQUENCY
	PERCENTAGE%

	Married
	13
	13%

	Single
	99
	99%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	The above table shows that 35 respondents representing 35% are married and 65 respondents representing 65% are single.
QUESTION 4: ANALYSIS OF RESPONDENT BY OCCUPATION
TABLE III
	STATUS
	FREQUENCY
	PERCENTAGE%

	Civil Servant
	9
	9%

	Self-employed
	16
	16%

	Student
	87
	87%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	The above table shows that out of 9 respondents representing 9% are civil servant 16 respondents representing 16% are self-employed while 87 respondents representing 87% are students.


QUESTION 5: ANALYSIS OF RESPONDENT BY EDUCATIONAL QUALIFICATION
TABLE VI
	EDUCATION QUALIFICATION
	FREQUENCY
	PERCENTAGE%

	O’LEVEL
	9
	9%

	NCE/OND
	65
	65%

	Bsc/HND
	34
	34%

	PGD
	4
	4%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	The above table shows that 65 respondents representing 65% are NCE/OND and 34 respondents representing 34% are Bsc/HND, 9 respondents representing 9% are O’Level and 4 respondents representing 4% are Post Graduate.
QUESTION 6: ANALYSIS OF RESPONDENT BY RELIGION
TABLE V
	RELIGION
	FREQUENCY
	PERCENTAGE%

	Islam
	60
	60%

	Christianity
	52
	52%

	TOTAL
	112
	112


Source: Research Survey Work, 2024
The table shows that 60 respondents representing 60% are Islam while 52 respondents representing 52% are Christians


SECTION C
Table 4.2 ANALYSIS OF INSTRUMENT
QUESTION 7: Do you use social media regularly?
TABLE VII
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	107
	107%

	No
	5
	5%

	TOTAL
	112
	112


Source: Research Study Survey Work, 2025
	The above table shows that 107 respondents representing 107%  regularly use social media while 5 respondents representing 5% said no to use mass social media.
 QUESTION 8: Has social media influenced your participation in political discussions regarding local governance? 
TABLE VIII
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	98
	   98%

	No
	14
	14

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	The above table shows that 98 respondents representing 98% chooses yes that social media hasinfluenced their participation in political discussion regarding local governance   while 14 respondents representing 14% chooses no.


QUESTION 9:	Has social media helped local entrepreneurs and small businesses grow in Ilorin South?
TABLE IX
	RESPONSED
	FREQUENCY
	PERCENTAGE%

	Yes
	105
	105%

	No
	7                  
	                   7%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that 105 respondents representing 105% believe that social media has helped local entrepreneurs and small businesses grow in Ilorin South while 7 respondents representing 7% say don’t believe that social media has helped local entrepreneurs and small businesses grow in Ilorin South.
QUESTION 10: Do you think social media has contributed to transparency and accountability in local government affairs?
TABLE X
	RESPONSED
	FREQUENCY
	PERCENTAGE%

	Yes
	100
	100%

	No
	12             
	                   12%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table show that 100 respondent believe that social media has contributed to transparency and accountability in local government affairs while 12 say No to social media has contributed to transparency and accountability in local government affairs 


QUESTION 11:   Do you believe social media contributes positively to the educational development of residents?
TABLE XI
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	103
	103%

	No
	9
	9%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 103 respondents representing 103% social media contributes positively to the educational development of residents while 9 respondents representing 9% No.
QUESTION 12:	Do you think social media has played a role in improving health awareness within Ilorin South?
TABLE XII
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	107
	107%

	No
	5
	5%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 107 respondents representing 107% that social media has played a role in improving health awareness within Ilorin South while 5 respondents representing 5% said No.

QUESTION 13:	Has social media been a source of misinformation or fake news affecting local development?
TABLE XIII	
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	75
	75%

	No
	37
	37%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 75 respondents representing 75% agreed, while 37 respondents representing 37% disagree.   
QUESTION 14:	Has social media helped you connect with local organizations that work on community development?
TABLE XIV
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	98
	98%

	No
	14
	14%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 98 respondents representing 98% agreed, while 14 respondents representing 14% said No.

QUESTION 15: Do you feel social media enhances social cohesion and unity among the residents? 
TABLE XV
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	103
	103%

	No
	9
	9%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 103 respondents representing 103% agreed, while 9 respondents representing 9% said No
QUESTION 16: Do you think social media has led to more social conflicts or misunderstandings in the community? 
TABLE XVI
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	78
	78%

	No
	34
	34%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 78 respondents representing 78% agreed, while 34 respondents representing 34% said No
QUESTION 17: Has social media encouraged discussions about pressing social issues within Ilorin South?
TABLE XVII
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	104
	104%

	No
	8
	8%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 104 respondents representing 104% agreed, while 8respondents representing 8% said No
QUESTION 18: Do you believe social media has influenced cultural preservation in the local government area?
TABLE XVIII
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	100
	100%

	No
	12
	12%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 100 respondents representing 100% agreed, while 12respondents representing 12% said No
QUESTION 19: Has social media helped you connect with community members or groups? 
TABLE XIX
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	104
	104%

	No
	8
	8%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 104 respondents representing 104% agreed, while 8respondents representing 8% said No


QUESTION 20: Has social media contributed to the spread of employment opportunities within ilorin south?
TABLE XX
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	104
	104%

	No
	8
	8%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 104 respondents representing 104% agreed, while 8respondents representing 8% said No
QUESTION 21: Do you think social media is an essential tool for socio-economic development in ilorin south?
TABLE XXI
	RESPONSE
	FREQUENCY
	PERCENTAGE%

	Yes
	104
	104%

	No
	8
	8%

	TOTAL
	112
	112


Source: Research Survey Work, 2025
	This table shows that, 104 respondents representing 104% agreed, while 8respondents representing 8% said No


4.3      ANALYSIS OF RESEARCH QUESTIONS
Do you think media has helped change societal attitudes towards victims of teenage rape?
Table 12 answered this research question as it was gathered that 45 (45%) of the respondents agreed that change societal attitudes towards victims of teenage rape while 55 (55%) of the respondents disagree.
Table 10 answered this research question as it was gathered that 30 (30%) of the respondents agreed that believe that media campaign specifically aimed at preventing rape in Ilorin while 70 (70%) of the respondents disagree.
Table 11 answered this research question as it was gathered that 40 (40%) of the respondents found mass media plays an important role in creating awareness about teenage rape while 60 (60%) of the respondents disagree.
4.4	DISCUSSION OF FINDINGS
	The purpose of this study is to examine “audience perceptions of the role of mass media in the fight against rape of teenagers in ilorin”. The result obtained the statistical analysis, in this study was used to provide an answer to this research study, as data were presented into tables using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
	Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study, 100 questionnaire were administrated to the respondents and all the copies of the questionnaire were returned. 
	The findings of this study as seen above support the assertion of the uses and gratification theory, which served as the theoretical framework of this study. According to the theory, audience of mass media are very active they deliberately select and exposed themselves only media channels that would provide certain gratification or reward such as information reward, leisure or entertainment among others. Our findings confined that introduction of explored audience perceptions of how mass media contribute to the fight against the rape of teenagers in Ilorin 60 (60%) of the respondents agree, 40 (40%) of the respondents doesn’t agree on it.
	It was discovered that  audience perceptions of how mass media contribute to the fight against the rape of teenagers  45(45%) respondents agree, and 55 (55%) respondents disagree with this point. 
	We also find out that audience perceptions of how mass media contribute to the fight against the rape of teenagers  in which 55 (55%) respondents agree and 45 (45%) respondents disagree.



CHAPTER FIVE
5.0	SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	Summary of Findings
	This study investigated the impact of social media on the development of Ilorin South Local Government. The research aimed to assess how social media platforms influence governance, youth engagement, business promotion, public awareness, and communication between the local government and residents.
	Social media has significantly enhanced information dissemination within the local government. Platforms such as Facebook, WhatsApp, and Twitter are widely used by both the government and residents for sharing updates on community issues, health campaigns, and educational initiatives.
	Youth engagement and participation in governance have increased due to the accessibility of social media. Young people in Ilorin South use social media to express opinions, mobilize for community action, and participate in online dialogues concerning local issues.
	Small and medium-scale businesses are leveraging social media to promote their products and services, leading to improved local economic activity. Many entrepreneurs reported increased visibility and sales through platforms like Instagram and WhatsApp.
Challenges were identified, including the spread of misinformation, poor internet access in some areas, and the digital divide among the older population who may not be active on social media.
	The local government has begun using social media for announcements and community engagement, but its approach is still underdeveloped compared to potential best practices.
5.2 	Conclusion
	This research concludes that social media plays a growing and multifaceted role in the development of Ilorin South Local Government. It serves as a powerful tool for enhancing communication, fostering youth engagement, promoting economic development, and supporting transparent governance. However, the impact is constrained by infrastructural limitations, low digital literacy among some demographics, and occasional misuse of platforms.
	To fully harness the benefits of social media, there is a need for more strategic implementation, capacity building, and policy support that aligns digital tools with local development goals.
5.3 	Recommendations
Based on the findings of this research, the following recommendations are made:
1. The government should invest in improving internet connectivity and access to digital devices, especially in underserved areas.
2. Local authorities and NGOs should organize training workshops to help residents, especially older individuals and low-income earners, learn how to use social media effectively and safely.
3. The Ilorin South Local Government should establish verified and active social media accounts to share timely information, gather feedback, and respond to community concerns.
4. Community leaders and influencers should collaborate to combat fake news and promote responsible use of social media through public education campaigns.
5. Programs and grants that help small businesses build their online presence should be introduced or expanded, fostering economic development through digital marketing.
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