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CHAPTER ONE

1.1
BACKGROUND TO THE STUDY

Over the last decades, Nigeria has undergone a conceptual reorientation of social policies followed by dramatic changes in institutional mechanisms traditionally akin to social policies. These processes have been imposed by multilateral agencies, pushing a structural adjustment agenda in addressing the complex relationship between state, market and society with respect to poverty reduction and employment generation. The global economic crisis which is manifested in balance of payment deficits and high levels of inflation and poverty, calls for coordinated efforts by all especially the youth to overcome societal shocks and financial imbalance (Burns, 2001:31).
All Nigeria Post-independence National Development plans and National Budgets emphasize employment generation and promotion of gainful employment among their cardinal objectives (Bello, 1995; Damachi, 2003). Some policies designed to generate employment include short-term monetary and fiscal measures aimed at stimulating the domestic supply of goods and services, reducing inflation pressures and preventing the balance of payments and projects were meant to raise production levels and generate employment.
An enduring claim in the field of entrepreneurship is that entrepreneurial activity promotes economic growth and development. His realization, in turn, generated a significant amount of interest in how government policies may be consistent across countries. 1934, Schumpeter stressed the role entrepreneurship plays in the development and spreading of innovation.
Entrepreneurial development has been conceived by successive governments as a program of activities to enhance the knowledge, skill, behavior and attributes of individual and groups to assume the role of entrepreneurs. They have put in place confidence for building successful programs in different parts of Nigeria (Owualah, 1999). In this regard, the Federal Government has adopted several strategies and policies towards entrepreneurial development in Nigeria, by establishing institutions and Agencies which provide support services to entrepreneurs. Some of these institutions and Agencies and their contributions are discussed in this paper. The policy implementation resulted in the introduction of entrepreneurship development programs (EDP) in Nigeria. These programs are usually targeted at owner-manager of small business firms as well as those possessing potential for self employment (Owuala, 1999) for insistence, participants in Nigeria is National Directorate of Employment (NDE) and similar programs in the country are expected to undergo EDP training. This usually includes entrepreneurial tools ranging from the preparation of a business plan with emphasis of finance, marketing, management & production, identification of new business opportunities, alternative supplies and market, sources of finance, cash flow analysis and record keeping to training people to think and act in an entrepreneurial way (Amaechi 2005).
The fact remains that in the last twenty years, governments in developing countries have introduced a number of policies and interventions aiming at promoting entrepreneurship through small and medium enterprise (SME) development. The main impetus for these “interventions” arte specific constraints encountered by SMEs Burns (2001:32) argued that through the SME sector can be more responsive and flexible to changes in the market place, it is also less able to influence such developments. Limited access to finance, a low degree of professionalism, difficulties in recruiting qualified personnel, dependency on clients and suppliers and the absence of economics of scale are identified as core SME sector weaknesses and the main areas where SMEs may requires special attention (Burns, 2001). In this respect, understanding the problems faced by SMEs in the specific context of development could provide the necessary background to develop policies for SME support and hence generation of employment.
1.2
STATEMENT OF THE PROBLEM
The Nigerian economy has been characterized with a lot of inefficiencies public sector dominance, over reliance on oil as the major revenue earner and this has typically affected the country’s course of development. However, since the mid-1980s, Nigeria has introduced some structural economic reforms, abolished policies and structures which prevented entry into certain industries, and opened up its markets to competition from domestic and foreign entrepreneurs. The government have also introduced and pursued a number of entrepreneurship encouragement policies aimed at reducing the high rates of unemployment and poverty. Though, Nigeria is still plagued by many development challenges. “Preliminary evidence suggests a favorable response by the private sector to the new entrepreneurial opportunities thus created” (Elkan, 1988).
Nigeria is naturally endowed with entrepreneurship opportunities; however the realization of the full potential of these opportunities has been dampened by the adoption of inappropriate industrialization policies at different times. Several policy interventions that were aimed at stimulating entrepreneurship development via small and medium scale enterprises promotion, based on technology transfer strategy have failed to achieve the desired goals as it led to the most indigenous entrepreneurs becoming distribution agents of imported products as opposed to building in-country entrepreneurial capacity for manufacturing, mechanized agriculture and expert services. Recent developments in the previously less explored areas of telecom, transport, hospitality, entertainment and food processing has a high probability of success, hence, the need for a concerted effort by government and an organized private sector to create the enabling environment to support the exploration of opportunities in these areas.
Abdullahi (2008) reported that Petrin (1992) opined that for countries to accelerate their economic growth and development, it is necessary for them to build up the critical mass of first generation entrepreneurs because development is now being linked more and more to entrepreneurship. Entrepreneurship as argued by Abdullahi (2008) stands as a Vehicle to improve the quality of life for individuals, families and communities and to sustain a healthy economy and environment.

However, the acceptance of entrepreneurship as a central development of private enterprises until an enabling environment necessary for entrepreneurship to be rewarding is created within communities, the existence of such an environment largely depends on public polices promoting entrepreneurship and according to Petrin, (1994) as cited in Abdullah (2008); the effectiveness of such policies in turn depends on a conceptual framework about entrepreneurship. However, Mbaegbu, D.G (2008) humorously observed some of these policies have been like changing one structure for another much like exchanging a monkey for a baboon, recycling of ideas; a duplication of efforts (which) turn out to be of doubtful relevance or simply a money guzzling machine. Chukwuemeka, (2008) opined that a cursory look at Nigeria indicates that she either lacks entrepreneurship ability or that government entrepreneurship oriented policies and programmes in Nigeria fall short of appropriate development frameworks, some of the policies are poor, frequent changing of policies and programmes and lack of clear entrepreneurial development vision and commitment pose serious threat to entrepreneurship in Nigeria. Some of the entrepreneurial related policies are good but the issue of poor environmental forces hinders them. For instant electricity supply, water and good road network are not available to encourage entrepreneurs. An easy access to finance, high import tariff and other tariffs of government pose serious threat for the survival of young entrepreneurs.
In the light of the forgoing, this research work will however ascertain if government policies has impacted much on entrepreneurship development in spite of government economic policy trust in that direction.
1.3
RESEARCH QUESTIONS

The paper study to answer the following research questions:

1. Does government credit policy enhance the development of entrepreneurship in Nigeria?

2. Does government put effort in creating enabling environment for entrepreneurship development?
3. What is the relationship between government policy and entrepreneurship development?
1.4
OBJECTIVES OF THE STUDY

· To know how government credit policy enhance the development of entrepreneurship in Nigeria.
· To study will emphasize whether government agencies and programmes have any effect entrepreneurship development.
· To examine the relationship between government policy and entrepreneurship development in Nigeria.
1.5
RESEARCH HYPOTHESES

Based on the above discussions, it is hypothesized that:
H01: government credit policy does not enhance the development of entrepreneurship in Nigeria.

H02: government does not put effort in creating enabling environment for entrepreneurship development.

H03: there is no relationship between government policy and entrepreneurship development.
1.6
SIGNIFICANCE OF THE STUDY

Entrepreneurship has been what it is in Nigeria, as the agencies of Nigeria as well as its policies has taken significant effect on its development, yet limited people benefit from its existence.

In the researcher’s assessment of government agencies on entrepreneurship development, this research will be of immense value in recent knowledge of enterprises and managerial achievement of MM yoghurt. This research is very useful to user to supplement the existing knowledge of entrepreneurship development as guide towards the developing Nigeria economy, as well as show how entrepreneurship can identify the strength and weakness of Nigeria.
1.7
SCOPE OF THE STUDY
This study has limited to entrepreneurship program conducted in the case studied and the few beneficiaries involved.
This study will be carried out base on the fact that government agencies really have impact on entrepreneurship development in Nigeria.

1.8
DEFINITION OF TERMS

· AGENCIES: these are institutions who act for or who business affairs of others.
· ARTICULATE: this is the ability to put things together correctly.
· DEVELOPMENT: this is based on human inference; it is an act of developing.
· DISTANCE: this is the measure of space within two points.
· ECONOMIC: this is the central and management of money, goods and other resources of community society or household.
· EMPLOYMENT: this is an act of employment or bring employed.
· ENTREPRENEURSHIP: this involves recognizing a business opportunity, mobilizing resources and persisting exploit that opportunity.
· GOVERNMENT: this can be defined as methods of government or ruling a people.
· GROWTH: this is to increase in size; these are growth in economy of a nation when a nation is increasing in per capital output of goods and services.
· INDUSTRY: an industry is a group of producing the same or similar product for the same market.
· MORTORIUM: legally authorized period of delay have to paid.
· OBJECTIVE: activity is aimed towards those ends.
· ORDER: according to Asikah, (1997) or object in their proper position on the scale.
· ORGANIZATION: according to Oxford Advanced Dictionary “it is an act of organize body of person”.
CHAPTER TWO
LITERATURE REVIEW

2.1
INTRODUCTION
This chapter explains past relevant past literature from other researchers who have conducted research in the same field. It contains opinions, attributes, research outcomes and conclusions thereon from previous research work done by other people and organization. It discusses the conceptual and theoretical literature, it finally looks at the local studies of the case study summarizes the literature review.
2.2
CONCEPTUAL FRAMEWORK

It has been established that entrepreneurship is a very important component of job creation as well as economic development (16) as the success of income generation for the major group of both rural and urban inhabitants without recognized paid job greatly depends on entrepreneurship. On the basis of a review of literature, we discover three elements that serve as contributing attribute to entrepreneurship: creativity and innovativeness, risk taking and start up motive.
2.2.1
CREATIVITY AND INNOVATIVENESS
One of the first writers to present the innovation function into the entrepreneurial process is Kibassa postulates that innovativeness is the consistent of human disposition, which assists entrepreneurs in nurturing innovations in their company. Recently, OECD as well as European union has in strong terms recommended innovation as a strategic driver for economic development.
Wonglimpiyarat stated that productivity, standard of living as well as sustainable economic development may be enhanced through technology innovations. Innovation plays a very crucial role in attaining economic development by concentrating on science and technology-based knowledge. Ajagbe and Ismail reported that innovation has become an indispensable stimulant for nation’s development irrespective of whether the country belongs to industrialized or developing. The innovativeness of an entrepreneur may perhaps tend to improve towards the attainment of economic developments through the development of SMEs. These SMEs within the locality will employ more people thereby increasing the wealth of the locality in sum, innovative based business play a sustained part in economic development by employment generation, wealth new markets development as well as accelerating technological development.
2.2.2
START- UP MOTIVE
Start- up motive consists of those entrepreneurial intentions which made the business person to be an entrepreneur. Several factors may perhaps be attributed to this, which include the zeal to be innovative, to build a successful organization, using specific talents effectively, to be one own boss and need for independence among others. When the start up firm has motive to commence a business, his intention will be of building a successful organization will lead to economic development through employment formation, SME development as well as wealth creation.
2.2.3
RISK TAKING 
Risk taking is defined as the practice of doing things that involves risks for a reward. Building upon this concept, different definitions and concepts regarding risk taking are available to date. In entrepreneurship literature, maintained that the notion of assuming risks and uncertainty began in the 18th century through economic theory which was advanced by cantillion in 1931. Building on the work of cantillion, started that the key element that distinguishes an entrepreneur from a hired employee was uncertainty and the risk embedded in self employment. In line with this concept, described a risk taken as the individual who pursues a business idea with the possibility to succeed. When an entrepreneur succeeds, there is tendency to expand his business and engage more people in employment, thereby creating wealth with the locality and accordingly economic development.
Entrepreneurship helps to bring about economic development through wealth creation, employment creation and enhancement of the competitiveness of existing SMEs. When there is employment generation as well as increase in the number of entrepreneurs or SMEs in the locality, there is the tendency for local people to be employed by these firms. In line with this, described entrepreneurship development as a key enabler of economic development. Furthermore, it is generally acknowledged by numerous scholars that entrepreneurship is the engine of economic development.
Three elements were also found in the course of literature are survey to be contributing attribute to economic development. They are supportive government policies, policy implement and government funding.
SUPPRTIVE GOVERNMENT POLICIES

As government is in the lead of the establishment, sponsorship and administration of most support programmes especially in the developing, countries, a proclamation from the government as it relates to entrepreneurship will go a long way to ensuring the sustainability and positive entrepreneurial practice.
Thus, it will bring economic development through SME development, job creation as well as wealth creation. A number of studies have been development of entrepreneurship generally (16-18-29) and its impact on economic development.

POLICY IMPLEMENTATION

Policy charts a course and provides a blue print for the implementation of government programme. It guides the thinking of government in the implementation of a programme and defines its direction. A case in point is government and administration of public institutions in Nigeria which is fundamentally based von policies drawn up by the government. Often times these policies are beautiful and achievable on paper, however, there has been a problem with implementing these policies owing to several factors of governance and will power to accomplish them.
GOVERNMENT FUNDING

Accessibility of monetary services is one of the significant factors for the continued existence of majority of the newly formed firms as well as an essential element in entrepreneurship practice. Shuo (46) reports that government use direct subsides, tax incentives and government procurement to inject large amount of resources to the entrepreneurial process. For the attainment of economic development through entrepreneurship, there should be a funding pattern by which the support programme will be constantly funded. The programme should be funding by based on the policy document establishing the assistance programme.
The various research contributions of government policy have been contradictory as well as supporting. Studies by have shown that government policy is positively related to entrepreneurship. Consequently, the above discourses show that a contradiction in the developing countries. When there are many SMEs in the locality, there is tendency for local people to be employed by these firms that have been standing on their own as a result of government support programme.
Objective: To examine the moderating effect of government policy between entrepreneurship and economic development.
Government Agency 

Figure 1. Conceptual Framework
Figure 1depicts the proposed conceptual frame work that incorporates the entrepreneurship and economic development through efficient and user friendly government policies. The outcomes of a literature review proposed two hypotheses. There are three measures of entrepreneurship which include start-up motive, creativity and innovativeness and risk taking. Government policy is composed of policy implementation, supportive government policies and funding. Economic development is composed of three measures namely, job creation, SME development and wealth creation.
The context of the framework as shown in figure 1 placed an importance in the role of government policy in determining economic development. Government policy is seen as an anchor to all other factors which are also essential and paramount to any entrepreneurial scheme. The issue here is that with the presence of government policy moderating on the relationship between the entrepreneurship and the economic development there is likelihood of a positive outcome of SME development, with creation and job creation within the locality.
2.3
THEORETICAL FRAMEWORK

Frank Knight’s Risk Bearing Theory 

Frank Knight (1885-1972) first introduced the dimension of risk taking as central characteristics of entrepreneurship. He adopts the theory of early economists such as Richard Cantillon and JB say and adds the dimension of risk taking.
This theory considers uncertainty as a factor of production, and holds the main function of the entrepreneur as acting in anticipation of future events. The entrepreneur earns profit as reward for taking such risks. 
Alfred Marshall’s Theory of Entrepreneurship
Alfred Marshall in his principles of Economics (1890) held land, labou, capital and organization as the as the four factors of production, and considered entrepreneurship as the driving factor that brings these four factors together.

The characteristics of a successful entrepreneur include:

· Through understanding of the industry.
· Good leadership skills

· Foresight on demand and supply changes and the willingness to act on such risky foresights success of an entrepreneur however depends not on possession of these skills, but on the economic situations in which they attempt their endeavors.
Many economist have modified Marshall’s theory to consider the entrepreneur as the forth factor itself instead of organization, and which coordinates the other three factors.
Max Weber’s Sociology Theory

The sociological theory entrepreneurship holds social cultures as the driving force of entrepreneurship. The entrepreneur becomes a role expectation of the society, and such role expectations base on religious beliefs, taboos, and customs.

Max Weber (1864-1920) held religion as the major driver of entrepreneurship and stressed on the spirit of capitalism which highlights economic freedom and private enterprise. Capitalism thrives under the protestant work ethic that harps on these values. The right combination of discipline and an adventurous free-spirit define the successful entrepreneur.
Mark Casson’s Economic Theory

Mark Casson (1945) holds that entrepreneurship is a result of conducive economic conditions. 

In his book “Entrepreneurship, an Economic theory” he states the demand for entrepreneurship arising from the demand for change.

Economic factors that encourage or discourage entrepreneurship include:

· Taxation policy

· Industrial policy

· Easy availability of raw materials

· Easy access to finance on favorable terms
· Access to information about market conditions 
· Availability of technology and infrastructure.
· Marketing opportunities.

Joseph Schumpeter’s Innovation Theory
Joseph Schumpeter’s innovation theory of entrepreneurship (1949) holds an entrepreneur as one having three major characteristics: innovation, foresight and creativity. Entrepreneurship takes place when the entrepreneur.
· Creates a new way to make a product
· Discovers a new market for a product

· Finds a new source of raw material

· Finds new way of making things or organization

Schumpeter’s innovation theory however ignores the entrepreneur’s risk taking ability and organizational skills and place undue importance or innovation. This theory applies to large-scale businesses, but economic conditions force small entrepreneurs to imitate rather than innovate. Other economists have added a dimension to imitating and adapting to innovation. This entails successful imitation by adapting a product to a niche in a better way than the original product innovators innovation.

Israel Kirtzner’s Theory of Entrepreneurship
Isreal Kiritzner (1935) holds spontaneous learning and alertness two major characteristics of entrepreneurs, and entrepreneurship is the transformation of spontaneous learning to conscious knowledge, motivated by the prospects some sign.
Kirtzner considers the alertness to recognize opportunity more characteristics than innovation in defining entrepreneurship. The entrepreneur either remedies ignorance or corrects errors of the customers.
His entrepreneurship model holds:

1. The entrepreneur subconsciously discovering an opportunity to earn money by buying resources or producing a good and selling it.

2. Entrepreneur financing the ventures by borrowing money from a capitalist.

3. Entrepreneur using the funds for his entrepreneurial venture.

4. Entrepreneur paying back the capitalist, including interest and retaining the “Pure entrepreneurial profit”.
Leibenstein’s Theory of Entrepreneurship

Harvey Leibenstein (1922-1994) consider entrepreneur as gap-fillers. The three traits of entrepreneurship include:

· Recognizing market trends 
· Develop new goods on processing in demands but not in supply.

· Determining profitable activities.

Entrepreneurs have the special ability to connect different markets and make up for market failures and deficiencies.
Mcclelland’s Theory of Achievement Motivation

Mc Clleands Theory of Achievement Motivation holds that people have three motives for accomplishing things. The need for achievement, need for affiliation and for power. Need for achievement and need for power drive entrepreneurship.

David Mc Cllelland (1917-1988) considers entreneurs as people who do things in a better way and make decisions in term of uncertainty. The dream to achieve big things over power monetary or other external incentives.

MC clleland’s experiment revealed that traditional beliefs do not inhibits an entrepreneur, and that it is possible to internalize the motivation required for achievement orientation through training.
Peter Drucker’s Theory of Entrepreneurship

Peter Drucker (1909-2005) holds innovation, resources and an entrepreneurial behavior as the keys to entrepreneurship. According to him entrepreneurship involves.
· Increase in value or satisfaction to the customer from the resource.
· Creation of new values.

· Combination of existing materials or resources in a new proculative combination.  

CHAPTER THREE
RESEARCH METHODOLOGY

3.1
INTRODUCTION

This chapter focuses on the various methods used in carrying out the research work; some of this method is research design, population of the study and sample size determination, methods of data collection, methods of data analysis with the historical background of the case study.
3.2
RESEARCH DESIGN

A research design encompasses the methodology and procedures employed to conduct scientific research. This research design was adopted and survey was carried out on the staffs of National Directorate of Employment, Ilorin Kwara State.
3.3
POPULATION OF THE STUDY

The population of the study comprises staffs of National Directorate of Employment, Ilorin Kwara State and the total population elements of 30 work forces represent population of the society.
3.4
SAMPLE SIZE AND SAMPLING TECHNIQUES
The study adopted purposive sampling techniques and sample random sampling. Asika (2010) explain that an appropriate sample size is important to research reliability, validity and for complete population characteristics in the sample statistics. The study made use of 30 respondents which consists of top-management level and other staff members of National Directorate of Employment Ilorin Kwara State.
3.5
METHOD OF DATA COLLECTION

The study adopted primary and secondary data. Questionnaire was administered to selected sixty (60) sample size of the population element, complemented with in depth interview.

Also company’s records, textbook, journal, online materials were used as part of secondary data.

3.6
INSTRUMENT OF DTA COLLECTION

In order to obtain accurate and reliable information, the following research instruments were used.

Questionnaire: this is one of the major sources of data collection used in the project work. Questionnaire were prepared and administered to employees of National Directorate of Employment, Ilorin Kwara State.
3.7
METHOD OF DATA ANALYSIS
The study adopted descriptive statistic techniques. i.e., regression analysis to analysis and test the hypothesis.

The data collected from questionnaire are tested with descriptive, regression and correlation analysis. The data were process with SPSS version 23. The rate used in the questionnaire is base on 5 point like scale (with1= strongly agree, 2=Agree, 3-Veither agree, 4=Disagree, 5=strongly disagree).
3.8
HISTORICAL BACKGROUND OF THE CASE STUDY
The worldwide economic depression of 300C revealed a rapid deterioration in Nigeria, revealed a desperate alarming proportion in their urban areas where the education hand to may employment role was very high although bit was youths and graduate that were highly affected by the trend of unemployment (there equator of them use under 25 year of age) this coursed disharmony and frustration in most families. On 26th march, 1985 President Ibrahim Babangida appointed a committee to deliberate on strategies for dealing with mass unemployment under the auspices of the federal ministry of employment labour and productivity. The report of Chukwu’s committee as it became popularly known was approved by the recommendations thus national Directorate of employment (NDE) was established on the 22nd November, 1986 and it initiate lose programme were formally launched on 30th January, 1987 by the chief of general staff, vice admira, Augustus Aikhomu on behalf of president and commander in chief of the armed forces General Ibrahim Babangida.
CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION

4.1
INTRODUCTION

This chapter focuses on the presentation, analysis and interpretation of the data gathered. The data obtained for the study is presented in tables analyzed and interpreted using frequencies and simple percentages. The bio data of the respondents were dealt with first, after which the main focus of the questionnaire was treated. The statistical package for SPSS was used to analyze frequencies & testing the hypothesis.

4.2
PRESENTATION OF DATA
Thirty questionnaires were distributed and all were returned and analyzed.

ANALYSIS OF RETURN RATE

	Position
	Number Distributed
	Number Returned

	Top management level
	5
	5

	other Staff Member
	25
	25

	Total 
	30
	30


Sources: Field Survey 2025
A total of 30 questionnaires were distributed to National Directorate of Employment staffs. Out of 30 questionnaires distributed, a total of 30 was retrieved, 5 from top management level and 25 from the teachers.
4.3 DISCUSSION OF FINDINGS
4.3.1
Distribution of Nationality; are you a Nigerian
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid/Yes
	30
	100.0
	100.0
	100.0


Sources: Field Survey 2025
From the table 4.3.1, all the respondents are Nigerians

4.3.2
Distribution of Sex

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Male
	11
	36.7
	3
	36.7

	Female
	19
	63.3
	100.0
	

	Total 
	30
	100.0
	100.0
	


Sources: Field Survey 2025
Table 4.3.2 above shows that there are 11 made respondents which translated to 36.7% and 19 female respondents represented 63.3%. this indicates that female staffs dominate the school.

4.3.2
Distributive of Age Group

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: 18-25

      26-45

     46-65
	9

18

3
	30.0

60.0

10.0
	30.0

60.0

10.0
	30.0

90.0

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
From the above table 4.3.3, the number of respondents who are within the age bracket of 18-25 years contributed 30%, those within the age of 26-45 are 60%, ages 46-65 amounted to 10%, it shows that majority of the respondents are between ages of 26-45.
4.3.4
Distributive of Marital Status
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Single

Married
	12

18


	40.0

60.0


	40.0

60.0


	40.0
100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
From the table above 4.3.4, 4% of the respondents are single while 60% are married. This indicates that majority of staffs are married.
4.3.5
Distribution of Educational Qualification

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: ND/NCE

HND/BSC
	23

7


	76.7

23.3
	76.7

23.3
	76.7

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
From the above table 4.3.5, 76.7% of the respondents are ND/NCE holder while 23.3% of the respondents are HND/BSC holder.
4.3.6
Credit Policy Promotes Entrepreneurship Development

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Agree
Strongly Agree
	6

24

	20.0
80.0
	20.0

80.0
	20.0

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
This above table 4.3.6 shows that 80% of the respondents strongly agree that creativity in product design enhances profitability and 20% of the respondents agreed that creativity in product design enhances profitability.
4.3.7
Most of the Credit Policy made by the Government, Suits the entrepreneurship advantage.

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Strongly Disagree
Disagree
Undecided

Agree

Strongly Agree
	5
7

2

8

8

	16.7
23.3

6.7

26.7

26.7


	16.7

23.3

6.7

26.7

26.7


	16.7
40.0
46.7

73.3

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2018
From the above table 4.3.7, this indicates that 26.7% strongly agree and 26.7 agree that level of creativity in marketing and sales of your company products affect profitability 67% respondents were unable to decide while 23.3% disagree and 16.7% strongly disagree that the level of creativity in marketing and sales of your company affect profitability.
4.3.8
Entrepreneurs access the government credit facilities when they like
	 Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Strongly Disagree

Disagree

Undecided

Agree

Strongly Agree
	1

1

1

9

18


	3.3

3.3

3.3

30.0

60.0
	3.3

3.3

3.3

30.0

60.0
	3.3
6.7

10.0
40.0

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
From the above table 4.3.8: this indicates that 60% respondents strongly agree that the number of creative people in an organization determines the profitability of the organization’s product, 30% respondents agree 3.3% respondents were unable to decide while 3.3% disagree and 3.3% strongly disagree that the number of creative people in an organization determines the profitability of the organization’s product.
4.3.9
Government creates enabling working environment for entrepreneurship to operate

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Agree

Strongly Agree
	8

22


	26.7

73.3
	26.7
73.3
	26.6
100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025

From the table 4.3.9, this indicates that 73.3% of respondents strongly agree that process innovation has been of advantage to your organization and 26.7% respondents agreed that process innovation has been of advantage to your organization.
4.3.10
Government provides social amenities to create enabling environment for entrepreneurship development
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Agree

Strongly Agree
	8
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	26.7

73.3
	26.7

73.3
	26.6

100.0

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025
From the table 4.3.10, this indicates that 73.3% of respondents strongly agree that process innovation helps your organization to invest in new approaches to work which will aid sustainability and 26.7% respondents agreed that process innovation helps your organization to invest in new approaches to work which will aid sustainability.

4.3.11
Environment is suitable for entrepreneur to operate
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Agree

Strongly Agree
	15
15

	50
50
	50
50
	50
100

	Total
	30
	100.0
	100.0
	


Sources: Field Survey 2025

From the table 4.3.11, it shows that 50% of the respondents strongly agreed that new and improved work process enhances performance and 50% of the respondents agreed to the statement.
4.3.12
There is an avenue for entrepreneurship development through government

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Strongly disagreed
	1
	3.3
	3.3
	3.3

	Disagreed
	1
	3.3
	3.3
	6.7

	Agree
	13
	43.3
	43.3
	50.0

	Strongly agree
	15
	50.0
	50.0
	100.0

	Total
	30
	100
	100
	


Sources: Field Survey 2025

From the above table 4.3.12, this indicates that 50% of the respondents strongly agreed that new product pricing is determined by need for profit while 43.3% of the respondents agreed, 3.3% disagreed and 3.3% strongly disagreed that new product pricing is determined by need for profit.
4.3.13
Tax Holiday for new Entrepreneurship
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Strongly disagreed
	1
	3.3
	3.3
	3.3

	Disagreed
	1
	3.3
	3.3
	6.7

	Agree
	16
	53.3
	53.3
	60.0

	Strongly agree
	12
	40.0
	40.0
	100.0

	Total
	30
	100
	100
	


Sources: Field Survey 2025
From the above table 4.3.13, it shows that 40% of the respondents strongly agreed that tax Holiday is for new entrepreneurship, while 43.3% of the respondents agreed, 3.3% disagreed and 3.3% strongly disagreed that Tax holiday is for new entrepreneurship.
4.3.14
Government promotes entrepreneurship development
	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Strongly disagreed
	1
	3.3
	3.3
	3.3

	Disagreed
	1
	3.3
	3.3
	6.7

	Agree
	2
	6.7
	6.7
	13.3

	Strongly agree
	8
	26
	26.7
	40

	Total
	30
	100
	100
	


Sources: Field Survey 2025
From the above table 4.3.14, this indicates that 60% of the respondents strongly agreed that new product pricing affect the market share in your organization, 26.7% of the respondents agreed, 6.7% respondents were unable to decide while 3.3% disagreed and 3.3% strongly disagreed that new product pricing affect the market share in your organization.
4.3.15
Government encourages entrepreneurship development

	Option
	Frequency
	Percent
	Valid percent
	Cumulative percent

	Valid: Agreed
	13
	43.3
	43.3
	43.3

	Agreed
	17
	56.7
	56.7
	100.0

	Total
	30
	100
	100
	


Sources: Field Survey 2025

From the above table 4.3.15, it shows that 56.7% respondents strongly agreed that goodwill of your organization has improved as a result of product innovation and 43.3% respondents agreed to the statement.
4.4
TEST OF HYPOTHESES


Re-statement of Hypotheses
Ho1:
Government credit policy does not enhance the development of entrepreneurship in Nigeria

Ho2;
Government does not put effort in creating enabling environment for entrepreneurship development
Ho3:
There is no relationship between government policy and entrepreneurship development

Model Summary

	Model 
	R
	R square
	Adjusted R square
	Std. Error of the estimate

	1
	.008
	.345
	-.036
	.49879


a. Predictors: (Constant). Entrepreneurship development
Anovaa 
	Model
	Sum of squares
	Df
	Mean square
	F
	Sig

	Regression
	.000
	1
	.000
	27.77
	.002a

	1 residual
	6.966
	28
	.249
	
	

	Total
	6.967
	29
	
	
	


a. Dependent variable: Government credit policy
b. Predictors: (Constant). Entrepreneurship credit policy

c. Predictors: (constant). Entrepreneurship development

Interpretation of results and decision

The result from the model summary table above shows the impacts of government agency on entrepreneurship development to be 34.5% (R square 0.345). The ANOVA table shows the F cal as 27.777 at 0.002 level of significance. This implies that government has significant impacts on entrepreneurship development.

Coefficientsa 
	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	4.656
	.557
	
	8.359
	.000

	
	Creativity
	-.002
	.044
	-.008
	-.041
	.002


a.
Dependent variable: Creating enabling environment for entrepreneurship development

The coefficient table above shows a simple model that express government does put effort in creating enabling environment for entrepreneurship development. The model shows the constant and B which is the value of coefficient. Value from the table above shows that for every 100%, creativity contributed -0.29 (0.002). Thus, we reject the null hypotheses and embrace the alternative hypothesis
Ho:
There is no relationship between government policy and entrepreneurship development
Correlations
	Process
	Pearson correlation
	1
	.200

	
	Significance (2-tailed)
	
	.002

	
	N
	30
	30

	Sustainability of your organization lies on proper utilization and management of organization resources
	Pearson correlation

Significance (2-tailed)

N
	.200

.002

30
	1

30


Correlation is significant at the 0.02 level (2-tailed) 

Decision
The significant level below 0.05 implies a statistical confidence of above 95% and correlations is significant at the 0.02 level and this implies that there is significant relationship between government policy and entrepreneurship development. Thus, the decision would accept the alternative hypothesis which is (Hi) since P = 0.02 and P < 0.05 and reject the null hypothesis

Ho:
there is no significance relationship between government policy and entrepreneurship development.
Model Summary

	Model 
	R
	R square
	Adjusted R square
	Std. Error of the estimate

	1
	.189a
	.136
	.001
	.50712


a. Predictors: (Constant). Entrepreneurship development

Anovaa 
	Model
	Sum of squares
	Df
	Mean square
	F
	Sig

	Regression
	.266
	1
	.266
	1.034
	.04a

	1 residual
	7.201
	28
	.257
	
	

	Total
	7.467
	29
	
	
	


a.
Dependent variable: Government policy
b.
Predictors: (Constant). Entrepreneurship development
Interpretation of results and decision

The result from the model summary table above shows the impacts of government agency on entrepreneurship development to be 13.6% (R square 0.136). The ANOVA table shows the F cal as 1.034 at 0.04 level of significance.

Coefficientsa 

	Model
	Unstandardized Coefficients
	Standardized Coefficients
	T
	Sig.

	
	B
	Std. Error
	Beta
	
	

	1
	(Constant)
	4.953
	.487
	
	10.163
	.000

	
	New product pricing
	-.038
	.037
	-.189
	-1.017
	.04


a.
Dependent variable: your product line has become more acceptable by customers

The coefficient table above shows a simple model that express how new product pricing has effect on market share. The model shows the constant and B which is the value of coefficient. Values from the table above for every 100% increase in market share, new product pricing contributed -3.8% (0.038). Thus, we reject the null hypothesis and embrace the alternative hypothesis
Ho:
There is no relationship between product innovation and customer satisfaction
Correlations
	Process
	
	Product innovation
	

	Product innovation
	Pearson correlation

Significance (2-tailed)
	1
	.002

	
	N
	30
	30

	High level of customer satisfaction is major priority to your organization
	Pearson correlation

Significance (2-tailed)

N
	.221
.001
30
	1

30


Correlation is significant at the 0.02 level (2-tailed) 

Decision

The significant level below 0.05 implies a statistical confidence of above 95% and correlations is significant at the 0.02 level and this implies that there is significant relationship between product innovation and customer satisfaction. Thus, the decision would accept the alternative hypothesis which is (Hi) since P = 0.01 and P < 0.05 and reject the null hypothesis

CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1
SUMMARY

From the foregoing, it can be seen that government of several countries view entrepreneurship as the bedrock of industrialization of their economy and thus encourage entrepreneurship. However, argued that agencies had better discontinued subsidizing the establishment of the generic startup; instead consideration should be ion businesses with growth potential. His argument relates to how these agencies direct people to commence marginal companies that are likely to be unsuccessful or have slight economic effect as well as making small employment.


Nonetheless, entrepreneurial success of any nation is largely dependent on the agencies of the government. Since most governments especially in the developing countries are striving to achieve economic developments, they always bring out supportive programmes in different forms, e.g. infrastructural, financial and fiscal among others. The scholarly work fills the literature gap by linking the antecedents of entrepreneurship to economic development while government agencies intervene in the relationship.

Agency implications


This study offers several contributions to the literature in the field of entrepreneurship and strategic management. To start with, it improves an understanding of the role or importance of government agency to entrepreneurship development. Secondly, this study confirms the research conducted by on the importance of government agencies towards business performance. The importance of government agencies towards entrepreneurship cannot be overemphasized since it in turn shapes the institutional environment in which entrepreneurial decisions are made.

5.2
CONCLUSION


This study examines government agencies towards entrepreneurship development in Nigeria and evaluates the job creation capacity of the entrepreneurship development programmes on Nigerians. Government programme and agencies are designed to promote entrepreneurship activity including the establishment of a business or investing in a new venture. The methodology was designed to examine the subject matter to investigate the level of government programmes and agencies on the development of entrepreneurship development in Nigeria, a sample of 1,159 beneficiaries of entrepreneurship programmes in Nigeria were randomly selected. Data were collected through a structured questionnaire and extracted for analysis. Reliability or internal consistency of the items within the structure of this study was assessed by Cronbach’s Alpha giving a value of 0.76 for the questionnaire. The data were analysed using frequency analysis and non-parametric chi-square test @ 0.05


The study found that government agencies have significant effect on the development of entrepreneurial activities in the country and mostly entrepreneurship beneficiaries do not derive maximum satisfaction from government programmes and policies. 


A major limitation of this research relied largely on the opinions and views of beneficiaries whose contact address were given by entrepreneurship officials. Secondly, lack of data base from entrepreneurship and frequent changes of address by beneficiaries make contact a little bit difficult. Data limitations also made it difficult to study in-depth the impact of government agencies towards entrepreneurship development in Nigeria. However, the generalization of available data clearly indicates reliability of the data within the established boundaries of the study.

5.3
RECOMMENDATIONS


Based on the research work, the study recommended that governments should enforce laws and regulations that link institutional development and the entrepreneurial endeavour and to create an environment that will encourage entrepreneurs to develop business and new ventures.


Further research is required to study other variables not covered in this study. An investigation of the nature and characteristics of a set of institutional arrangements that accounts for successful entrepreneurship events in the Nigerian small business sector would be beneficial. More specifically, there is a need to investigate how potential and existing small-scale entrepreneurs in various economic sectors respond to change in institutional arrangements.

Finally, there is need for further investigation on successful entrepreneurial behaviours to be included in the entrepreneurship curriculum. The entrepreneurial success is a function of specific entrepreneurial behaviours and in different economic environments, different types of entrepreneurial behaviours will be effective.
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APPENDIX

Department of Business Administration

Institute of Finance and Management Studies

Kwara State polytechnic, Ilorin

Dear Sir,

To all Respondents.


I am a final year student of the above named Institution conducting a research study on the topic “The Impact of Government Agency on Entrepreneurship Development in Nigeria”. A case study of National Directorate of Employment, Ilorin Kwara State.


The questionnaire before you is required for the project work which is partial fulfillment of the requirements for the award of National Diploma in the course above.


Your sincere response to the questions raised will be highly appreciated. Be rest assured that the information supplied will be treated confidentially.


Thanks in anticipation.








Yours faithfully,








Sanni Mariam Queen

QUESTIONNAIRE

Kindly give your opinion on the question, any information supplied shall be treated in confidence

SECTION A

Please tick (   ) as appropriate

1. Sex:
a
Male
(     )
b.
Female  (     )

2. Age:
a.
21-30 years (     ) b. 31-40 years (     ) c. 41 and above (     )

3. Marital Status:
a.
Single (     ) b. Married (     )

4. Educational Qualification: a. WASSCE/GCE (     ) b. OND/NCE (     )             c. HND/Bsc (     )

5. How old is your business?: a. 1-3 years (     ) b. 4-7 years (     ) c. 8-10 years (     )

SECTION B

1. Have you been supported in your business undertaking by National Directorate of Employment (NDE)? A. Yes (     ) b. No (     )

2. How well have you been supported? A. very well (     ) b. well (     ) c. fairly (     ) d. Poor (     )

3. The National Directorate of Employment grants only financial assistance to interested entrepreneurs?  a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

4. In what way other than finance have you been assisted by NDE in translation of your business? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

5. Do you still have any link with NDE as concerning your business operation? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

6. About 40% of all of self employed ventures established in the past ten (10) years have been due to the role NDE? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

7. More than five (5) additional self owned business ventures are established monthly due to role of NDE? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

8. Since the inception of NDE, entrepreneurs have easy access to modern technology tools? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

9. Self owned business ventures can now complete favourably with the foreign counterparts in international market with the aid of NDE a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

10. Majority of unemployed citizens of Nigeria have been encouraged by NDE to become self and gainfully employed? a Strongly Agree (     ) b. agree (     ) c. Undecided (     ) d. Strongly Disagree (     ) e. Disagree (     )

Supportive government   policies


Policy implementation


Government funding





Start up motive


Creativity and innovativeness


Risk taking 





Job creation





SME Development





Wealth creation
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