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ABSTRACT
This research explores the impact of social media content generation on insecurity in Ilorin, Nigeria, with a specific focus on how user-created digital content influences national and local security dynamics. The proliferation of social media platforms such as Facebook, Twitter, WhatsApp, and YouTube over the past decade has transformed the communication landscape, enabling individuals to produce, share, and disseminate information rapidly across large audiences. While this democratization of information fosters participation and community engagement, it also amplifies the spread of misinformation, hate speech, religious content, and inflammatory narratives that can escalate tensions and trigger violence. The study employs a quantitative survey method, collecting data from 200 social media users in Ilorin through structured questionnaires distributed via Google Forms. The data was analyzed using SPSS to determine the relationship between content generation and insecurity indicators such as hate speech, religious unrest, and misinformation-driven violence. The findings indicate that a significant portion of social media content, especially viral and unverified posts, contributes to escalated insecurity and poses challenges to national security management. Notably, content related to religious and tribal sentiments, fake news, and inflammatory rumors have been linked to heightened tensions and violent incidents within the community. The study concludes that social media has a dual capacity: it can be a tool for peacebuilding and civic education but also a potent instrument for spreading harmful content that undermines security. To address these issues, the research recommends the implementation of content moderation policies, increased media literacy among users, and collaborative efforts between government agencies and social media platforms to regulate and monitor content. Ultimately, this study underscores the need for strategic interventions to leverage social media’s positive potential for national development while minimizing its risks to security in Nigeria.


CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY 
Content generation is the name given to the process of creating digital media that is to be deployed on the internet. Anything that is contained on a website is called content and it includes written text, drawings, photographs, videos and audio files.  Anyone contributing to the information hold on the internet could be said to be generating content so it can also include updates to social media sites such as blog posts, Facebook likes and Twitter tweets among other internet related websites. In the 1990’s as the web developed, content generation was largely done by professionals. The advent of social networking sites like Facebook changed the web because anyone could have a web presence online without needing a website of their own.
These contents otherwise understand to be "posts" have influence on the users be it the internet community itself that generate content and also go down to take effect on social behavior of these users to National security. There is no disputing in the fact that the problem of religious violence casts a serious doubt to the stability order of the country. With the rapid growth of social media, such as Facebook, Twitter, Snapchat and YouTube, millions of people around the world have made social media as part of their daily routines (Krasnova,Veltri & Günther, 2012). This increase in social media usage has greatly affected the lives of social media users in the way that they interact and socialize with others, attracting the attention of the researchers (Guven,2019). Using social media allows people to interact and engage with family and friends, as well as meet new people from around over the world (Benson, Ezingeard, & Hand, 2018; Guven,2019). 
In view of security matters by scholars, national security borders on incidence that endangers human existence or welfare (Ali, 2013). Nigeria’s national security means the protection of the lives, rights, dignity and property of its citizens (Ibagere,2010). It is also the protection of its resources, cultural integrity, territory, sovereignty and lawful institutions of the country (Wali, 2012). National security encompasses freedom from danger or threats to a nation’s stability to protect itself, promote its cherished values and legitimate interest, and enhance the well-being of its people (Nwanegbo and Odigbo, 2013). The aim of national security is to secure the just and equitable living conditions for all the citizens of the country and of peace for human life.
Social media, as a means of communication are computer-mediated tools that allow people to create, share or exchange information, ideas, and pictures/videos in virtual communities and networks (Adedeji, 2011). It is the collections of internet websites, services and practices that support collaboration, community building, participation, and sharing (Ndaku, 2013).
As it were, social media has experienced explosive growth over the past thirty years. While not all research is in agreement as to whether the use of social media has a positive or negative effect on people and, specifically faithful communities in Nigeria, an exploration of theological, spiritual, missionary implications is called for. This will provide some context for religious communities in Nigeria to consider how to shift behaviors to deal appropriately with social media and online interaction while tending to the spiritual and religious needs of their people in addition to helping said faith communities navigate how to apply traditional rules to new technologies. According to Essoo and Dibb (2010), Religion is a major influence on human life. It plays a major role in the formation of behaviors and attitudes. Particularly, for conservative religious countries, religion plays a major role in shaping the people’s online behaviors. For example, in Saudi Arabia, a conservative Islamic country, the use of new, modern technologies was banned on the basis of religion (Al-Kandari & Dashti, 2014; Chawki, 2010; Schanzer & Miller, 2012). Prohibiting these technologies affected the companies, individuals and the government.
Another example of religious guideless and expectations impacting users behavior and choices was seen when western reality TV programmes such as Big Brother were introduced to middle eastern countries, particularly Saudi Arabia. These programmes received public criticism for their controversial inclusion of content deemed contrary to religious norms in the region, leading to a massive loss of viewership and the immediate shutdown of the programme (MEO, 2004). This example and many others show that religious norms and expectations affect people’s behaviors and choices in real life and consequently, religion also affects why people interact with social media and how they participate. This study is necessary for the field of pastoral leadership because it will add to the developing conversation about our changing contexts and how faith communities might engage a particular and vital demographic amidst rapid social and technological change.
This study thereby takes the incidence of May 12, 2022, that saw the lynching of Deborah Samuel Yakubu, a second-year Christian student of Shehu Shagari College of Education in Sokoto State by a mob of Muslim students in the state, after being accused of blasphemy. Deborah a Christian was accused of posting a blasphemous statement against the Islamic prophet Muhammad. She allegedly made a comment on WhatsApp, criticizing the religion-related posts that Muslim classmates discussed in the study group she believed should have been reserved for academic purposes.
1.2 STATEMENT OF THE PROBLEM 
Cases of religious crises abound globally. The effects of religious crises have been enormous the world over. To date, the number of inquiries pertaining to individuals who have “insulted” religion on the Internet is unknown. Ndaku (2013) rightfully posited that social media function as a watchdog capable of blowing the whistle to call attention to serious national issues. This same media due to inability to control the users by government and security agency also contributed some notable unrest in the country, one of which is the lynching of Deborah Samuel.
Content generation on social media is like a free bird that leaps, users either misuse or underuse for personal, ethnicity or religious gain. Users tend to create or write on contents as they please which some are liable to affect believe or faith of some concerned community or raise alarm at the detriment of national security. These rampant attitudinal behaviors of online users have harmful effects on victims through comments and contributions as we have seen in Nigeria and some other parts of the world.
The growing challenge of security in Nigeria is of concern to all. Every effort must be employed to combat this challenge. The issue of national security is a fundamental issue in national and international relations. It is in adherence to this fact that media publication outfits are experts at intelligence gathering processes. Brings the question, How could they publish without security concerns when they knowingly lack the intelligence requirements (Kemi, 2016).
1.3 OBJECTIVES OF THE STUDY	
The aim of this study is to examine the Effect of content generation on Nigeria security from the case study of viral video of Deborah Samuel. Specifically, the objectives of this study are:
1. To examine the effects of content generation on Nigeria security.
2. To investigate the effects of social media on National security. 
3. To examine the influence of viral content on social media.
4. To determine the contribution of social media contents on Nigeria security.
5. To proffer ways of improving social media for effective management of national security in Nigeria.
1.4       RESEARCH QUESTIONS
This study will answer the following research questions:
1. Does content generation on social media have effect on Nigeria security?
2. Do social media have effect on National security?
3. What are the influences of viral content on social media?
4. Do social media contribute to national security?
5. What are the ways of improving social media for effective management of national security in Nigeria?
1.5 SIGNIFICANCE OF THE STUDY
 	The social media is a principal player in the arena of national security; hence, this study shall provide a conceptual framework that will address the effects contents generation on social media on national security. This research will therefore enlighten the Government of Nigeria and other concerned stakeholders on how contents on social media can affect national security, thus providing ways of managing the rising insecurities in Nigeria especially on religious matters. This research will serve as a useful guide to policy makers on how best to tackle security challenges in Nigeria. More so, this study will also serve as a good source of information by Nigerian policy makers, students of security studies, public administration and sociology as it would also identify the positive and negative effects of contents generation of social media on national security. This study will also serve as a starting point for further research by other scholars who might be interested in this area of study. In addition to that, this study will also add to the body of existing literatures on the effect of content generation on Nigeria security.
1.6 THE SCOPE OF THE STUDY 
This study examines the Effects of content generation Nigeria security. It is, thus, limited to the assessment social media types and generated content on social media such as video image, text and audio. Succinctly, social media types varies and they include but not limited WhatsApp, Facebook, Twitter among other that are less relevant to this study. It further focuses on collecting relevant data majorly from social media users of Ilorin east local government of Kwara state. Hence, this study this limited only to feelings, knowledge, opinion, attitude and perceptions of the said population. 
1.7 OPERATIONAL DEFINITION OF TERMS 
To avert the problem of confusion and misunderstanding of the research work, these are the definition of some key terms used in carrying out the study.
EFFECT: is a change that results when something is done or happened an event, condition, or state of affairs that is produced by a cause of action.
CONTENT GENERATION: This in this regard is the process of creating digital information on media for end-users or audience. This digital information includes videos, audios, photos and texts.
SECURITY: is guaranteed or state of being free from threat or danger. It is also freedom from fear, anxiety, injury or purposely loss of life and property in this regard.
 NIGERIA: Nigeria is a West Africa country with diversify ethnic, religion, languages and of course varied point of views.


CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL REVIEW
2.1.1 OVERVIEW OF CONTENT GENERATION 
A central feature of social media is that much of the content is produced by the users themselves. User-generated content (UGC) is the most common concept used to describe this essential feature. According to Östman (2012), UGC has two distinctive features. First, it refers to the production of original content or alteration/remixing of existing content. Second, it involves sharing this content with others.
Although social media are based on UGC, it is estimated that only a small proportion of users actually produces content; instead, most users distribute content (Villi & Matikainen 2015). However, producing content is not the only way of being active in the social media context. Many users participate by redistributing content or ‘liking’ in Facebook, for instance. As Östman (2012) pointed out, UGC should be distinguished from online social networking despite only a slight difference. It is important to emphasize that UGC refers not only to content production but also to alteration or remixing, and especially to sharing of content. New concepts have been developed to describe this phenomenon. For example, Villi (2012: 616) introduced the concept of social curation, which is closely related to distribution but adds value judgment, critique, assessment and selection to the distribution process. This description neatly captures the idea that content generation is a continuum ranging from the origination of content to its curation and distribution. 
Although the UGC and social media concepts emphasize content (Lietsala & Sirkkunen 2008), its boundaries are often unclear; what is and is not content? Most UGC could not be compared to the content produced by professionals, such as journalists, and the related concepts of distribution, sharing, curation and participation are a good indication that content essentially involves a kind of interaction, while original content creation may be scarce. Blank (2013) presented a useful classification of content into three categories: skilled (maintaining a personal website, writing a blog and posting articles, stories, poetry or other creative work), social and entertainment (visiting social network sites, posting photos and uploading music videos) and political (sending emails with political content and commenting on political or social issues). Based on Blank’s classification, in this article, ‘content’ refers to any kind of content on the Web and social media – blog posts, comments, links, Facebook status messages, photos, videos and so on. The essential point is that the user is somehow actively engaged with the content rather than being a passive receiver. 
The broad understanding of content is closely related to the concepts of participation and interaction. Participation is in many ways a problematic and ambiguous concept. Sometimes participation is assumed to be the crucial feature that distinguishes the idea about the active, new media audience from the older one about the passive audience.
Audiences are becoming more participatory, and participation is ever more mediated (Livingstone 2013). On the other hand, participation has a strong political meaning. For example, as Carpentier (2011) argued, participation always has a political aspect, or more precisely, ‘every social process (including [the] cultural [type] and participation) has a political dimension’ (Jenkins & Carpentier 2013: 5). Interaction has no such political meanings as participation does because participation always entails power dynamics, but interaction does not (Jenkins & Carpentier 2013). Notwithstanding the close relationship among UGC, participation and interaction, this article concentrates on UGC. Participation and interaction could more profoundly describe all the activities associated with social media. However, a broad understanding of content (skilled, social and entertainment and political content) enriches UGC; therefore, UGC is a satisfactory and appropriate starting point. Generally, UGC is based on macro-theoretical ideas of participatory culture (van Dijck 2009). Participatory culture contrasts with traditional media, as contemporary media producers and consumers interact with each other (Jenkins 2006). As the subject of considerable interest in recent years, UGC has been the target of high, positive expectations in terms of its potential (Mitchelstein & Boczkowski 2009). For example, UGC might be expected to challenge the relation between journalists and audiences (Mitchelstein & Boczkowski 2009), or it could have positive implications for political engagement (Östman 2012). Because of this perceived potential, it is pertinent to focus on the factors that motivate content production. 
2.1.2 IMPACT OF SOCIAL MEDIA ON SECURITY IN NIGERIA
In the Nigerian state, over 87.37 percent of social media activities are conducted on Facebook. The National Communications Commission (NCC) attributes 74 percent of this traffic to 32,513,261 young Nigerians who use mobile devices (Beckley, 2018).
This new media eliminates the gate keeping mechanism of traditional media, which has allowed a large number of youth the freedom to communicate anonymously thereby resulting from directing hate filled comments to other Nigerians. Such actions generate and fuel hatred, which then leads to acts of individual and collective violence which pose significant threats to national security. Accordingly, the Nigerian government adopted measures, including establishing the Nigeria Internet Registration Association and other organizations which censor content deemed offensive to the Nigerian community (Beckley, 2018).
Also, the National Assembly passed the Prohibition of Frivolous Petitions and Other Related Matters Act 2017, which popularly, termed the ‘social media bill’ that aims to censor aspects of conduct on social media. These steps have failed to curtail hate speech, incitement to violence and other criminal activities conducted over social media in Nigeria. The lack of synergy among relevant agencies in charge of digital communication inhibits greater achievement of the unified efforts of the individual agencies that are assigned either advocacy or control responsibility on social media. This resulted in the absence of a designated body endowed with the responsibility to clamp down on perpetrators of abuses on the social media, civil violations and social media related crimes. There is no agency currently saddled with the responsibility and requisite enablement to filter social media postings that constitute a threat to national security and track the perpetrators as well as site owners in order to bring them to justice. The absence of a regulating body or law for social media users means that messages can be sent without being monitored nor censured regardless of its possible effects on national security (Beckley, 2018).
On the other hand, social media has created a cost-effective means of participatory political discourse. It gives voices to voiceless people and community. It enables members of the larger society to broadcast their feelings without necessarily seeking the services of journalists. It empowers users to get first-hand information and also allows them to contribute and rebroadcast what they read with other users (Deen, n.d).
2.1.3 CONCEPT OF NATIONAL SECURITY
The traditional concept of national security focused on building a defense and security workforce and amassing weapon systems that a state could use to respond and defeat enemies. This understanding might have influenced the thinking of John Edwin Mroz, founder, CEO, and visionary leader of the EastWest Institute when he conceptualized national security as “the relative freedom from harmful threats. Ian Bellary in his article, “The concept of security and Security Studies,” presented the concept as “relative freedom from war coupled with relatively high expectations that defeat will not be a consequence of any war that should occur.”60 These militarist concepts of national security are too restrictive for this study and do not show the linkages between national security and social media.
Oge Samuel Okonkwo a Nigerian scholar, writes in one of his articles, “Redefending National Security in the 21st Century: A perspective of the contemporary Nigerian States,” that any society that seeks to achieve adequate military security in the face of food shortage, low level of productivity, low per capita income, among others, has a false sense of security. The clear message here is that the government must not only look at the application of security forces in search of national security but must meet the socio-economic and political needs of the people. Counter to this argument, C. Jaja Nwanegbo and Jude Odigbo argued that national security could be seen as including other factors like ecology, politics, economic resources, and social development. National security is the aggregation of the security interest of the individuals, political entities, human association and, social groups that make up a nation. The study uses a broad-based definition of national security that encompasses the positions of Okonkwo and Nwanegbo, and Odigbo. According to these scholars, national security is the totality of all the efforts taken to protect the sovereignty and cherished values of a nation. It improves the living standards of the people as well as securing the freedom of all citizenry from all forms of threat to life and property. National security also ensures safety from natural or man-made disasters.
2.1.4 RELATIONSHIP BETWEEN SOCIAL MEDIA AND NATIONAL SECURITY 
Social media reports can enhance or endanger the peace and security of a nation. The blogger Bilal Ahmad on March 10, 2016, provided ten ways in which social media can enhance or endanger the peace and security of a state, on the Techmaich.com blog site. The concepts posted indicate that information management and control are important ingredients of security. Proper management of information could support informing the public on the rationale behind national security-related decision making. 
Conversely, national security includes socio-political, economic, cultural, environmental, and technological security, and including the well-being of the people. For national security to thrive there is a need for balanced and adequate information. Without adequate information, the state cannot effectively execute its principal mandate of providing goods and services to its citizens, with security esteemed as a significant good. The concept discussed above establishes a direct relationship between media and national security. 
2.2 THEORETICAL FRAMEWORK 
2.2.1 TECHNOLOGICAL DETERMINISM THEORY
Many researchers have anchored social media related study on Technological Determinism Theory. This is so because the theory posits that media technologies shape how we as individuals in a society think, feel, act and how society operates as we move from one technological age to another. It best explains the impact of ICTs on how information is consumed, retrieved and disseminated in contemporary society. The theory argues that changes in communication modes largely determine the course of history. It draws attention to the strength of communication technologies in fostering human interactions (Marshlal McLuhan, 1989).
The theory regards the wider dimension of information craze in the society as a direct result of the information explosion fostered by Information and Communication Technologies. It believes that the social historical, economic and cultural changes occurring in human society today could be linked to the invention and development of new technologies. These technologies emphasize - new media and social media in particular are turning the world into an interactive forum, allowing users to express themselves, interact with friends, share personal information as well as publish their own views on issues on the internet.
What has returned McLuhan to the forefront of the cultural discussion surrounding the mass media is the internet. McLuhan’s ideas resonate with those who believe the new medium can fulfill his optimistic vision of an involved connected global village. 
There is no doubt that McLuhan’s critics have really surrendered to the supremacy of his argument. Therefore, the importance of Technological Determinism theory to this study is that the recent breakthroughs in ICTs have greatly enhanced the area of human communication, making everyone information creator instead of mere receiver. 
2.2.2 USE AND GRATIFICATION THEORY
Uses and Gratiﬁcation theory is relevant to social media because of its origins in the communications literature. Social media is a communication mechanism that allows users to communicate with thousands, and perhaps billions, of individuals all over the world (Williams et al., 2012). The basic premise of uses and gratiﬁcations theory is that individuals will seek out media among competitors that fulﬁlls their needs and leads to ultimate gratiﬁcations (Lariscy et al., 2011). Studies have shown that gratiﬁcations received are good predictors of media use and recurring media use (Kayeand Johnson, 2002; Palmgreen and Rayburn, 1979).
Uses and gratiﬁcations theory has also been used extensively within the study of politics and the dissemination of political messages (Blumler and McQuail, 1969; McLeod and Becker, 1974). While widely used in other disciplines, uses and gratiﬁcations theory can also be relevant in helping to explain social media uses.
Actually, researchers studying new technology have found Uses and Gratifications to be quite helpful in studying a wide range of new media of which the social media contends. This theory which is also called Utility theory, seeks to explain what function a particular kind of media content serves in a particular circumstance.
Asemah (2011) submits that the theory seeks to investigate what people do with communication content instead of what the content does to them. Uses and gratification theory emphasizes motives and the self – perceived needs of audience members. (p. 170) Katz, Blumler and Gurevitch (1974), in Asemah (2011) argued that different people can use the same communication message for different purposes. The same media content may gratify different needs for different individuals. There is not only one way that people use media content, there are many reasons for using the media as there are users (p 170).
This theory is relevant to this work since it explains that internet usage has both extended and challenged the uses and gratification approach to understanding media attendance by discovering new gratifications and introducing new explanatory variables. The assumption derivable from the theory to this study is that as people use the social media, the gratification they elicit will depend on the aspect of the web they explore. Academics may use the internet more for research just as youths and fun seekers use the social media to gratify their needs and desires, thus, other social media users may in using this media, satisfy a need of theirs which may serve a purpose contrary to the national security of a nation.


2.3 EMPIRICAL REVIEW 
This aspect of the chapter reviews existing literature on the concept of content generation, social media and national security in Nigeria specifically. Hence the following past related literature are reviewed.
Motives for producing content are usually presented in the form of lists, which have been formulated from very different starting points. Some contributions are largely educated guesses, as in the case of the four factors motivating people to participate in online communities – self-expression, sharing, communication and collaboration – proposed by Nuxoll (2006). Some lists draw on theoretical or scientific premises without being based on actual research. For example, Deragon (2007) built on Maslow’s hierarchy of needs, proceeding from the idea that physiological needs, which represent the lowest level, should be met before it becomes possible to satisfy higher needs (e.g. sociality and self actualisation). 
Systematic research has also been carried out on motivations for content generation. Kollock (1999) proposed a different set of four motivating factors for participating in and producing content for online communities: reciprocity, reputation, sense of efficacy and need. However, Kollock’s list was presented before the emergence of social media.
In traditional media settings, users seek to maximize utility through effectively allocating scarce resources (e.g., money and time) across different activities. For example, Hornik and Schlinger (1981) examine media usage patterns and find that people allocate their time to viewing, listening, and reading in order to receive certain gratifications and that different media are used to meet different personal needs. Specifically, Hornik and Schlinger (1981) show that mass media (e.g., television, radio, magazines, and newspapers) do not serve as substitutes for one another in terms of media time use. That is, spending time in one medium does not necessarily reduce the time spent in the others. In online settings, users allocate resources between content generation and content usage activities (e.g., creating one’s own blog vs. viewing someone else’s blog, or uploading photos vs. downloading photos posted by others). This has also been documented in various industry studies (see for example, Forrester Research 2009). Unlike traditional media such as TV or magazines where consumers typically only consume content, in online settings people can take on the dual role of creators as well as consumers (Trusov et al. 2006). Nevertheless, there are users who tend to free-ride by only consuming content without creating any in return. This is because the creation and provision of content can often incur a cost to providers (Feldman et al. 2003). 
In mobile media settings not only do users need to invest time and effort but they also incur explicit transmission charges to generate (i.e., upload) and use (i.e., download) content.
Hence, time and monetary resource constraints are important in this setting. Changes in resource constraints may lead the user to reallocate time and money between content generation and content usage activities over time. For example, if a user has spent most of her discretionary time and money in consuming content on mobile portal or social media sites, the user would be left with less time and money to generate content on these sites. Thus, we can posit that there will be a negative inter-temporal interdependency between content creation and content usage.
In contrast to the above argument, some work in the online sharing literature (Asvanund et al. 2004; Xia et al. 2007) draw on the social exchange theory (Homans 1958) and suggest the presence of a positive inter-temporal interdependence between content generation and usage. They predict that the more a user benefits from the contribution of other users, the more the user is willing to create content that could be of use to other participants. This stems from a community-like structure in these forums. Xia et al. (2007) study factors that affect a user’s choice to share in an online music sharing community, and find that users are more likely to share if they receive more benefit directly from the community.
Since the extent of reciprocal interactions with each other in the mobile setting is unknown, the overall extent of the inter-temporal effect between content generation and usage still remains an empirical question. Even though we can theorize about the existence of a relationship, the directional nature of this relationship is not unambiguous ex-ante.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION 
Data constitutes a very important component of any research work. The chapter outlines the research design and methodology the researcher employed to understand the effects of content generation on Nigeria security. The chapter discusses how data was generated for the study and explains the research design. 
3.1 RESEARCH METHODOLOGY	
The research method for this study is the survey method. Survey is the collection of data from large population with the aim of drawing relevant relationships between and among variables. It is the appropriate research design to investigate the opinion, perception, attitude and behavior of a group of people about a particular phenomenon. Survey method was rightly selected because it is the best method to collect data from a large population that cannot be observed directly. The researcher employed survey method to establish the effect of content generation on security in Nigeria as the survey method can supply researchers with data on attitude, feelings, beliefs and envisioned behaviors of the targeted population.
3.2 POPULATION OF THE STUDY 
In every social science research, there must be a population by which the prevailing phenomenon affected. In this study, the research work focuses majorly on Ilorin with projected population according to National Population Commission (NPC) and National Bureau of Statistics (NBS) published on city population website, the total population of Ilorin in 2023 is estimated to be one million, one hundred and seventy-four thousand, nine hundred (1,174,900).
3.3 SAMPLE SIZE 
Kiswar (2009) defines sample as a portion that is selected from a population. However the area of the study is Ilorin, Kwara State.
The population is expected to be made up of social media users who will greatly contribute to this research work, hence, the sample size is two hundred (200), with average of 0.03% of the population from the local government of the population.
3.4 RESEARCH INSTRUMENT 
The instrument of data collection for this research will be interrogation through the use of questionnaire on internet. The questionnaire will be structured into two parts, and administered to respondents in Ilorin via internet otherwise known as Google docs.
However, the questionnaire consists of relevant items and questions drafted from the research objective and questions. It shall be distributed to the selected sample size, the question shall contain rating scales such as the nominal, ordinal (Likert scale) and interval etc.
3.5 METHOD OF ADMINISTRATION OF THE INSTRUMENT
For the questionnaire, 200 questionnaires will be distributed among selected population of Ilorin via google form.
3.6 METHOD OF DATA ANALYSIS 
The tabulation method will be used to analyze the data to be drawn from questionnaire and data obtained from the study will be interpreted using SPSS Method of data analysis.


CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.0 INTRODUCTION
This chapter gives in details on how the research collected were analyzed, examined and interpreted. The presentation of the data accordingly to the research question was analyzed appropriately and results were also discussed.
For the purpose of simplicity, the analysis was done through the use of tables and simple percentage.
4.1 DATA PRESENTATION
Table 1: Distribution of Respondents’ Gender
	Option
	No of respondents
	Percentages

	Male
	96
	48%

	Female
	104
	52%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, the analysis revealed that females are the majority with responses of 104 (52%), while male are 96 (48%).
Table 2: Distribution of Respondents’ age
	Option
	No of respondents
	Percentages

	15-20
	69
	35%

	21-25
	53
	26%

	26-30
	40
	20%

	31 and above
	38
	19%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, respondents under the age of 15-20 recorded the highest with 69 (35%), followed by respondents under the age of 21-25 with a response of 53 (26%). The least age from the respondents is 31 and above with a response of 38 (19%). This analysis shows that majority of respondents are under the age of 15-20 years.
Table 3: Distribution of Respondents’ Marital Status
	Option
	No of respondents
	Percentages

	Married
	104
	52%

	Single
	96
	48%

	Divorced
	-
	-

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, the highest respondents are married with a response of 104 (52%), followed by single with 96 (48%) responses. There were no respondents for the variable Divorced. This analysis shows that majority of the respondents are married, while the least are divorced.
Table 4: Distribution of Respondents’ Religion
	Option
	No of respondents
	Percentages

	Christian 
	74
	37%

	Islam 
	126
	63%

	Others
	-
	-

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 126 (63%) of the respondents were from the religion Islam, while 74 (37%) were from Christians. This table reveals that majority of the respondents were Muslims.
Table 5: Distribution of Respondents’ Educational level
	Option
	No of respondents
	Percentages

	Undergraduate 
	75
	38%

	Graduate 
	85
	42%

	Post Graduate 
	40
	20%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 85 (42%) respondents were graduates of polytechnics and universities, while 75 (38%) are diploma undergraduate. The least respondents were Post Graduate with 40 (20%) responses. This table revealed that majority of the respondents was graduates.
Table 6: Distribution of Respondents’ LGA Residence
	Option
	No of respondents
	Percentages

	Ilorin East
	50
	25%

	Ilorin West
	110
	55%

	Ilorin South
	40
	20%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 110 (55%) respondents were from Ilorin west, while 50 (25%) were from Ilorin East. The least respondents were from Ilorin South with 40 (20%) responses. This table revealed that majority of the respondents was from Ilorin East.
4.2 ANALYSIS OF RESEARCH PROBLEMS
Table 7: social media promote negative information from all sources without interest of national security
	Option
	No of respondents
	Percentages

	Strongly disagree
	33
	16%

	Disagree 
	47
	24%

	Neutral 
	-
	-

	Agree 
	85
	42%

	Strongly agree
	35
	18%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 85 (42%) respondents agreed and 35 (18%) strongly agreed that social media promote negative information from all sources without interest of national security, while 47 (24%) respondents disagreed and 33 (16%) strongly disagreed. This table revealed that majority of the respondents agreed that social media promote negative information from all sources without interest of national security.
Table 8: social media content can contribute to violent rumours and promote hate speech
	Option
	No of respondents
	Percentages

	Strongly disagree
	28
	14%

	Disagree 
	30
	15%

	Neutral 
	25
	12%

	Agree 
	47
	24%

	Strongly agree
	70
	35%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 70 (35%) respondents strongly agreed and 47 (24%) agreed that social media content can contribute to violent rumours and promote hate speech. The least respondents were responses that strongly disagreed with 28 (14%) from respondents. This table revealed that majority of the respondents agreed to the above statement.
Table 9: viral nature of social media content can spread violence beyond repair
	Option
	No of respondents
	Percentages

	Strongly disagree
	42
	21%

	Disagree 
	33
	16%

	Neutral 
	-
	-

	Agree 
	58
	29%

	Strongly agree
	67
	34%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 67 (34%) strongly agreed and 58 (29%) respondents agreed that viral nature of social media content can spread violence beyond repair. The least respondents disagreed to the above statement with 33 (16%) responses. This table revealed that majority of the respondents agreed that viral nature of social media content can spread violence beyond repair.
Table 10: viral nature of social media content can spread violence beyond repair
	Option
	No of respondents
	Percentages

	Strongly disagree
	30
	15%

	Disagree 
	22
	11%

	Neutral 
	25
	13%

	Agree 
	43
	21%

	Strongly agree
	80
	40%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 80 (40%) respondents strongly agreed and 43 (21%) agreed that viral nature of social media content can spread violence beyond repair. The least respondents with 22 (11%) disagreed to the above statement. This table revealed that majority of the respondents agreed to the above statement.
Table 11: inappropriate sharing of religious and tribalism content can expose individual to harm
	Option
	No of respondents
	Percentages

	Strongly disagree
	60
	30%

	Disagree 
	35
	18%

	Neutral 
	-
	-

	Agree 
	75
	37%

	Strongly agree
	30
	15%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 75 (37%) respondents strongly agreed and 30 (15%) agreed that inappropriate sharing of religious and tribalism content can expose individual to harm. The least respondents with 35 (18%) disagreed to the above statement. This table revealed that majority of the respondents agreed to the above statement.
Table 12: social media content affect security situation in Nigeria
	Option
	No of respondents
	Percentages

	Strongly disagree
	33
	16%

	Disagree 
	47
	24%

	Neutral 
	-
	-

	Agree 
	85
	43%

	Strongly agree
	35
	17%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 85 (43%) respondents strongly agreed and 35 (17%) agreed that social media content affect security situation in Nigeria, while 47 (24%) respondents disagreed and 33 (16%) strongly disagreed. This table revealed that majority of the respondents agreed that social media content affect security situation in Nigeria.
Table 13: I have seen religious content on social media that affect national security
	Option
	No of respondents
	Percentages

	Strongly disagree
	42
	22%

	Disagree 
	33
	16%

	Neutral 
	-
	-

	Agree 
	35
	17%

	Strongly agree
	90
	45%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 90 (45%) respondents strongly agreed that they have seen religious content on social media that affect national security. 42 (22%) of the respondents strongly disagreed to the above statement. This table revealed that majority of the respondents agreed that I have seen religious content on social media that affect national security.




Table 14: I have seen content on social media that causes religion violence and unrest
	Option
	No of respondents
	Percentages

	Strongly disagree
	40
	20%

	Disagree 
	35
	17%

	Neutral 
	-
	-

	Agree 
	55
	28%

	Strongly agree
	70
	35%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, 70 (35%) respondents strongly agreed that they have seen content on social media that causes religion violence and unrest, followed by respondents that agreed with 55 (28%) responses. The least respondents were 35 (17%) whom disagreed to the above statement.
Table 15: I believe social media is key to promoting peace of the country
	Option
	No of respondents
	Percentages

	Strongly disagree
	36
	18%

	Disagree 
	29
	14%

	Neutral 
	22
	11%

	Agree 
	48
	24%

	Strongly agree
	65
	33%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 65 (33%) respondents strongly agreed that they believe social media is key to promoting peace of the country. This is followed by respondents who agreed with 48 (24%) responses. The table revealed that majority of the respondents agreed to the above statement.

Table 16: social media can promote effective management of national security
	Option
	No of respondents
	Percentages

	Strongly disagree
	42
	21%

	Disagree 
	33
	16%

	Neutral 
	-
	-

	Agree 
	58
	29%

	Strongly agree
	67
	34%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 67 (34%) strongly agreed and 58 (29%) respondents agreed that social media can promote effective management of national security. The least respondents disagreed to the above statement with 33 (16%) responses. This table revealed that majority of the respondents agreed to the above statement. 
Table 17: social media content have influence on national security in Nigeria
	Option
	No of respondents
	Percentages

	Strongly disagree
	30
	15%

	Disagree 
	22
	11%

	Neutral 
	25
	12%

	Agree 
	43
	22%

	Strongly agree
	80
	40%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 80 (40%) respondents strongly agreed and 43 (22%) agreed that social media content have influence on national security in Nigeria. The least respondents with 22 (11%) disagreed to the above statement. This table revealed that majority of the respondents agreed that social media content have influence on national security in Nigeria. 
Table 18: fake news on social media can trigger security instability in Nigeria
	Option
	No of respondents
	Percentages

	Strongly disagree
	33
	16%

	Disagree 
	47
	23%

	Neutral 
	-
	-

	Agree 
	85
	44%

	Strongly agree
	35
	17%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 85 (44%) respondents strongly agreed and 35 (17%) agreed that fake news on social media can trigger security instability in Nigeria, while 47 (23%) respondents disagreed and 33 (16%) strongly disagreed. This table revealed that majority of the respondents agreed that fake news on social media can trigger security instability in Nigeria.
Table 19: freedom of expression and unverified source of news on social media have a lot to do with security in Niger
	Option
	No of respondents
	Percentages

	Strongly disagree
	30
	15%

	Disagree 
	40
	20%

	Neutral 
	22
	11%

	Agree 
	70
	35%

	Strongly agree
	38
	19%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 70 (35%) respondents strongly agreed that freedom of expression and unverified source of news on social media have a lot to do with security in Nigeria. 38 (19%) agreed, while the least respondents with 22 (11%) responses were not sure. The table revealed that majority of the respondents agreed to the above statement.
 Table 20: I see social media as instrument of peace and insecurity in Nigeria
	Option
	No of respondents
	Percentages

	Strongly disagree
	39
	19%

	Disagree 
	41
	21%

	Neutral 
	-
	-

	Agree 
	50
	25%

	Strongly agree
	70
	35%

	Total
	200
	100%


Source: Research Survey, 2025
From the table above, it shows that 70 (35%) respondents concur very high that I see social media as instrument of peace and insecurity in Nigeria, 50 (25%) respondents went with high. The least respondents with 41 (21%) didn't see social media as instrument of peace and insecurity in Nigeria. From the table, it revealed that majority of the respondents see social media as instrument of peace and insecurity in Nigeria.
4.3 DISCUSSIONS OF FINDINGS
The findings of this study revealed that there is significant relationship between social media content generation and insecurity in Nigeria. The study seeks to examine the effect of content generation on national security. The results revealed that there is high effect on security through these contents generations. This is in line with the findings of Drapeau and Wells (2009), which revealed that The proliferation of social software has ramifications for U.S. national security, spanning future operating challenges of a traditional, irregular, catastrophic, or disruptive nature. Failure to adopt these tools may reduce an organization’s relative capabilities over time. Globally, social software is being used effectively by businesses, individuals, activists, criminals, and terrorists. Governments that harness its potential power can interact better with citizens and anticipate emerging issues.
The findings of research question two revealed that social media content affect national security in Nigeria. This is in line with Al Naqbi, Al Momani and Davies (2022), which revealed that the effects and consequences of social media on national security in the UAE, rates social media as having the highest level of influence on political implications followed in decreasing order of influence by, economic, cultural and societal, ethical and religious dimensions, and the least potential influence being on perceived national security implications. Further, the results of a one-way variance analysis indicate the potential for the perceived level of national security experienced by youth community members in the UAE to be predicted through social media.
The research question that seeks to answer the level social media content generation has influenced Nigeria security was also answered. The findings revealed that social media content has influenced Nigeria security in all possible ways. This is in line with Asemah and Edegoh. (2012), that revealed that social media have actually contributed to the insecurity in Nigeria. Based on the findings and conclusion, it recommends that the audiences and users of social media should be educated on the dangers of using the social media to portray negative vices. People now treat the media as human beings, so they tend to believe whatever they come across in the media; youths, especially should moderate the kind of messages they send through the social media.  He added that social media have a higher capacity regarding transmission, which overcomes the former restrictions of cost, distance and capacity; there is also room for interactivity; as the receiver can select, answer back, exchange and be linked to other receivers directly; and there is flexibility in deciding on content and usage patterns.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1 SUMMARY
The finding of this research has shown that social media as a new media has influence the way audience perceived the insecurity rate in Nigeria. The new media are not only or mainly concerned with the production and distribution of messages, but at least, mainly concerned with processing, exchange and storage. The new media are as much an institution of private, as of public communication and are regulated or not accordingly. Their operations are not typically professional or bureaucratically organised to the same degree as mass media. These are quiet significant differences that underscore the fact that the new media correspond with the mass media primarily in being widel`y diffused, in principle available to all for communication and at least, as free from control. Social media have a higher capacity regarding transmission, which overcomes the former restrictions of cost, distance and capacity; there is also room for interactivity; as the receiver can select, answer back, exchange and be linked to other receivers directly; and there is flexibility in deciding on content and usage patterns. 
The study also established that social media escalates issues that are not up to the extent in reality, from the findings, it was revealed that religious issues quickly escalate on social media, and social media is used as the vehicle to push it up.
5.2 CONCLUSION
Conclusively, the study revealed that social media content generation affects Nigeria’ security heavily. Also, findings reveal that discussion forums and social media platforms are the most preferred source for insecurity issues.
Finally, the use of social media in the provision of insecure information for audience needs to be improved on in Nigeria. This inadequate provision could be attributed to the under-developing nature of the region. The study showed that social media can be enhance to empower the youths and also to build the nation if adequately controlled.

5.3 RECOMMENDATIONS
From the findings of this study, the followings are the recommendation to issue out some problems and to set the ground for other scholars in the future.
· Users should understand security settings for each social media and seek consultation. This will assure that privacy and settings are in place.
· Users should not publish sensitive information or any information that might be used to escalate security issues in the country
· Social media regulations should be encouraged by both government and citizens of the country
· Provision of verification badges to sites online for audience to follow up happenings in the country
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QUESTIONNAIRE ON THE RESEARCH TOPIC: EFFECT OF SOCIAL MEDIA CONTENT GENERATION ON INSECURITY IN ILORIN
Department of mass communication
Kwara State Polytechnic, Ilorin
P.M.B 1375
Kwara State.
I SALAUDEEN ABDULLAHI O, an HND2 student from the above department conducting research on "EFFECT OF SOCIAL MEDIA CONTENT GENERATION ON INSECURITY IN ILORIN"
You have been selected as one of the respondents: information given will be treated as confidential and only for research purpose
Instructions:
Kindly tick (√) the option that best suit your response to the question.
SECTION A: DEMOGRAPHY OF RESPONDENTS
1. Gender: (a) Male  (   )  (b) Female (  )
2. Age: (a) 15-20 (  )  (b) 21-25 (   )  (c) 26-30 (  )  (d) 31 and above (   )
3. Marital status: (a) Single (  )  (b) Engaged (   )  (c) Married (  )
4. Religion: (a) Islam (   )  (b) Christian (   )  (c) Africa Traditional religion (   )
5. Academic level: (a) Undergraduate (  )  (b) Graduate (  ) Post Graduate (  )
6. LGA Residence: (a) Ilorin East (   )  (b) Ilorin West (   )  (c) Ilorin South (  )
SECTION B
TO EXAMINE THE EFFECT OF CONTENT GENERATION ON INSECURITY IN ILORIN
S. A: Strongly Agree A: Agree N: Neural SD: Strongly Disagree D: Disagree
	7
	Social media promote positive and negative information from all source without interest security in Ilorin?
	
	
	
	
	

	8
	Social media content can contribute to violent rumors and promote hate speech?
	
	
	
	
	

	9
	Viral nature of social media content can spread violence beyond repair?
	
	
	
	
	

	10
	Social media contributes to escalating security challenges?
	
	
	
	
	

	11
	Inappropriate sharing of religious and tribalism content can expose individual to harm and threat?
	
	
	
	
	



TO EXAMINE HOW SOCIAL MEDIA CONTENT AFFECT SECURITY IN ILORIN.
S. A: Strongly Agree, A: Agree, N: Neural, SD: Strongly Disagree, D: Disagree
	12
	Social media content affect security situation in Ilorin
	
	
	
	
	

	13
	I have seen religious content on social media that affect security in Ilorin
	
	
	
	
	

	14
	I have seen content on social media that causes religion violence and unrest
	
	
	
	
	

	15
	I believe social media is key to promoting peace of the country
	
	
	
	
	

	16
	Social media can promote effective management of national security
	
	
	
	
	



TO WHAT LEVEL HAS SOCIAL MEDIA CONTENT GENERATION HAS INFLUENCE INSECURITY IN ILORIN
S.A: Strongly Agree A: Agree N: Neural SD: Strongly Disagree D: Disagree
	17
	Social media content has influence on security in Ilorin
	
	
	
	
	

	18
	Fake news on social media can trigger security instability in Ilorin
	
	
	
	
	

	19
	Freedom of expression and unverified source of news on social media have a lot to do with security in Ilorin
	
	
	
	
	

	20
	I see social media as instrument of peace and insecurity in Ilorin
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