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ABSTRACT
This study assesses audience perception of the role of social media in the spread of violent expression among students of Kwara State Polytechnic (KwaraPoly). With the increasing prevalence of social media platforms among youth, concerns have grown about their potential influence on behavior, particularly regarding the dissemination of violent content. This research aims to explore how KwaraPoly students perceive the impact of social media on the propagation of violence within their community. A mixed-methods approach was employed, combining quantitative surveys and qualitative interviews to gather comprehensive data. The survey sample consisted of 300 students randomly selected from different faculties, ensuring a diverse representation of the student body. Additionally, in-depth interviews were conducted with 20 students who were active users of social media platforms. The findings indicate that a significant majority of students believe social media plays a crucial role in the spread of violent expressions. Key factors identified include the ease of sharing content, the anonymity provided by some platforms, and the lack of stringent content moderation. Many respondents noted that exposure to violent content on social media can desensitize individuals to violence and potentially encourage violent behavior. Furthermore, the study reveals a complex perception among students, where social media is not only seen as a platform for the spread of violent content but also as a tool for raising awareness and mobilizing against violence. Students expressed the need for improved digital literacy programs and stricter regulation of content to mitigate the negative impacts of social media. In conclusion, while social media is perceived to contribute to the spread of violent expression among KwaraPoly students, it also holds potential for positive influence if properly managed. This study recommends that educational institutions and policymakers collaborate to develop strategies that harness the benefits of social media while minimizing its risks. Enhanced content moderation, comprehensive digital literacy education, and proactive engagement with students on safe social media use are essential steps towards this goal.
KEYWORDS: Social Media, Violent Expression, Audience Perception, Student Behavior, Youth Influence
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND OF THE STUDY
Social media has beenme an integral part of contemporary society, influencing commimisation, information disimination, and social meractions. The rite of social media platforms tas provided a space The individuals, particularly youth, to express themselves and share their thoughts and experiences, However, Concems have been raised about the potemial role of social media in facilitating the spread of violent expression mong the youth. The rapid evolution of social media has transformed the way people communicate, share information, and build connections. Platforms like Facebook, Twitter, Instagram, and Tik Tok have become powerful tools for self-expression and cummunity engagement. While social media offers mumerous benefits, there is a growing concern about its role in amplifying and disseminating violent expressions, particularly among the youth lermidia, 2013)
Violent expression on social media can manifest in various forms, meluding hate speech, cyberbullying. and the glorification of violence. The accessibility and widespread use of social media platfonins among the youth make them susceptible to exposure to such content. Understanding the audience's perception of the role of sooml media in the spread of violent expression is crucial for developing effective strategies to mitigate its negative consequences. Vinlent expression on social media encompasses a spectrum of behaviors ranging from subtle forms of cyberbullying to more overt instances of hate speech and the glorification of violence. The youth, in particular, are active participams in the digital landscape, using social media as a means of shaping their identities, engaging with peers, and expressing their perspectives on various issues. This digital realm, however, is not imune to the challenges of the physical world, and concerns have arisen about the potential impser of violent expression on the psychological well-being of individuais and the broader svetal fabric. (Adams mud Roscigmo. 2005).
The youth, often referred to as digital natives, have grown up in a world where technology is seamlessly integrated into their daily lives. Social media platforms serve ar virtual spores where they navigate relationships, share experiences, and form opinions. However, the unrestricted naturs of these platformas also exposes them to a myriad of influences, both positive and negative. The case of sharing content, coupied with the speed at which information spreads, raises questions about the role social media plays in amphidying and perpetuating violent expression. (Amble, 2012).
The forms of violent expression observed on social media are multifaceted. Cyberbullying, characterized by the use of digital platforms to harass or intimidate others, poses a threat to the mental well-being of individuals. Hate speech, fueled by anonymity and echo chambers, can contribute to the polarization of opinions and the marginalization of certain groups. Additionally, the glorification of violence through various media, including images and videos, raises concerns abour desensitization and the potential normalization of harmful behaviors Given the evolving dynamics of youth engagement with social media and the changing nature of violent expression, there is a dritical need for an in-depth exploration of the audience's perception. Understanding how the youth unterpret und respond to violent content on these platforms is essential for developing targeted interventions and fostering a digital environment that promotes safety, empathy, and constructive dialogue. (Berson and Berson, 2005).
This study aims to fill this gap by investigating the prevalence of violent expression on social media among the youth, analyzing its various forms, and assessing how the audience perceives the role of these platforms in the propagation of such content. By doing so, the research aspires to contribute not only to academic scholarship but also to the development of practical strategies for creating a safer and more responsible digital space for the youth.
1.2 STATEMENT OF THE PROBLEM
The rise of social media has undeniably altered the dynamics of communication, especially among the youth. However, amidst the positive aspects, concerns have emerged regarding the role of social media in the propagation of violent expression among this demographic. Instances of hate speech, cyberbullying, and the glorification of violence on these platforms raise significant questions about the potential consequences for individual well-being and societal harmony. Understanding the nature and extent of this issue is crucial for devising effective strategies to address and mitigate the impact of violent expression on social media platforms.
1.3 OBJECTIVES OF THE STUDY
The primary objective of this study is to comprehensively assess the audience's perception of the role of social media in the spread of violent expression among youth.
Specifically, the study aims to:
1. Examine the prevalence of violent expression on social media platforms among the youth.
2. Analyze the various forms of violent expression observed on social media.
3. Assess the audience's perception of the role of social media in the propagation of violent content among the youth.
4. Identify factors influencing the spread and consumption of violent expression on social media.
1.4 RESEARCH QUESTIONS
To guide the investigation and achieve the outlined objectives, the study will address the following research questions:
1. To what extent does violent expression manifest on social media platforms among the youth?
2. In what forms does violent expression manifest on social media among the youth demographic?
3. How do audiences perceive the role of social media in the propagation of violent content among the youth?
4. What factors contribute to the spread and consumption of violent expression on social media among the youth?
1.5 SIGNIFICANCE OF THE STUDY
The significance of this snady lies in its potential to contribute valuable insights to various stakeholders, shaping policim and interventions to addreses the challenges anciated with the intersection of social media and Violent expression among the youth. The findings of this research can inform the development or revision of policies and regulations aimed at mitigating the impact of violent expression on social media. Policymakers can utilize the insights to create more effective guidelines that balance the freedom of expression with the need to maimain a safe online environment.
The study can contribute to the design of educational programs that promote digital literacy and responsible online behavior among the youth. Parents, educators, and youth advocates can benefit from a deeper understanding of the challenges posed by social media and implement strategies to foster a more positive online culture. Social media platforms can use the insights gained from this study to refine their algorithms, content moderation poticies, and user interfaces. Improvements in these areas can enhance the overall user experience and reduce the likelihood of the spread of violent expression.
The study can serve as a foundation for raising public awareness about the potential risks associated with social media use among the youth. Advocacy groups and NGOs can leverage the findings to advocate for safer online spaces and promote responsible digital citizenship.
1.6 SCOPE OF THE STUDY
The scope of this study is delimited to specific parameters to maintain focus and relevance. The research will be conducted in Kwara State Polytechnic, acknowledging that cultural and regional differences may influence the perception and manifestation of violent expression on social media.
The study will primarily target individuals aged 18 to 30, recognizing this age group as a significant demographic that actively engages with social media.
The research will focus on popular social media platforms where youth engagement is prominent. including but not limited to Facebook, Instagram, Twitter, and TikTok
1.7 OPERATIONAL DEFINITION OF TERMS
To ensure clarity and consistency in the interpretation of key concepts within the context of this study, the following terms are operationally defined:
· Social Media: social media refers to online platforms and applications that enable users to create, share, and interact with content. Examples include but are not limited to Facebook, Instagram, Twitter, and Tik Tok.
· Violent Expression: Violent expression encompasses a range of behaviors on social media that involve the use of language, imagery, or actions that incite harm, hatred, or the glorification of violence. This includes but is not limited to hate speech, cyberbullying, threats, and the promotion of physical harm.
· Youth: In the context of this study, "youth" refers to individuals within the age range of 18 to 30 years. This age group is selected based on the recognition of active social media engagement and developmental considerations.


CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
In this chapter, we delve into the assessment of audience perception regarding the role of social media in the spread of violent expression among youth. Understanding how individual perceive the impact of social media on youth violence is crucial for developing effective strategies to address this growing concern. This chapter presents a comprehensive analysis of existing literature, theories, and frameworks that form the conceptual basis for our study.
2.1.1 CONCEPTUAL FRAMEWORK
In this conceptual framework, we recognize social media as a dynamic tool for expression, emphasizing its potential for both positive and negative impact. Understanding how it serves as a medium for violent expression is crucial for assessing its implication on youth behavior, shaping the subsequent section of the research study.
2.1.2 CONCEPT OF SOCIAL MEDIA
The term “social media” refers to a variety of web-based and mobile services that allow users to engage in online discussion, contribute user-generated content, and join online communities. Social media platforms have gotten a lot of attention in the twenty-first century; many people are using social media sites such as Facebook, LinkedIn, Pinterest, and Twitter to make actions and through this platform organizations communicate their brand products to their customers. These platforms are now taken extremely seriously when it comes to giving information and user comments of a variety of topics (Lee, 2022).
Social media is without a doubt the most significant development of the twenty-first century, affecting the life of literally billions of people throughout the world. It’s a part of people’s daily lives, whether in their personal, professional, or corporate lives. The primary goal of any social media platform is to exchange content with one’s contact discover and entertain (Cite, 2020).
Social media refers to digital platforms and tools that enable individuals to create, share, and exchange information, ideas, opinions, and content with others. Social media has revolutionized the way people communicate and interact with each other. It allows users to connect with friends, family, and acquaintances across the world to discover new information and ideas and to engage with others on a variety of topics or issues. Social media is increasingly being used as a marketing tool by businesses to reach their target audiences with their products or services. Social media platforms provide businesses with an opportunity to engage with customers and potential customers in a more personal and direct way than traditional marketing methods (Boyd and Ellison, 2007).
2.1.3 Social media as a tool for Violent Expression on Social Media
Social media platforms, such as Facebook, Twitter, Instagram, and TikTok, have become pervasive channels for communication, information sharing, and social interaction. However, alongside their positive aspects, these platforms have also witnessed the proliferation of content that expresses or incites violence, particularly among demographic (Chigbu and Nwokoro, 2008).
Mechanism of Violent Expression
Visual Content: Social media allows users to share images, videos, and other visual content. This feature is often exploited for the dissemination of violent imagery, graphic videos, or memes that glorify or encourage violent behavior.
Textual Expression: Violent Expression is not limited to visual content. Users can convey violent ideas through speech, written text, posts, comments, or direct messages. This includes the use of language that glorifies or encourages…
Live Streaming: Platforms with Live Streaming Capabilities enables real-time broadcasting. Unfortunately, this feature has been misused for broadcasting violent acts, fights, or other aggressive behaviors.
Anonymity and Pseudonymity:The use of pseudonyms on social media platforms may embolden users to express their sentiments or engage in aggressive behavior without fear of immediate consequences.
Impact on Youth
Desensitization: Prolonged exposure to violent content on social media may contribute to the severity of violence due to repeated exposures. Normalization: The pervasive nature of violent expression on social media can contribute to its normalization as a socially acceptable aspect of social interaction.
Echo Chambers: Social media algorithms may create echo chambers reinforcing extreme views and facilitating the information of online communities that promote or tolerate violent expression.
Challenges and Controversies
Moderation and Content Policing: Social media platforms face challenges in effectively policing content, especially in curbing the spread of violent expressions while respecting principles of free speech.
Algorithm Amplification: Algorithms designed to maximize user engagement may inadvertently prioritize and propagate sensational or violent content, contributing to its widespread dissemination.
Legal and Ethical Considerations:Legal Boundaries: The legal frameworks surrounding online expression and the responsibility of social media platforms may vary across jurisdictions, posing challenges in defining and enforcing boundaries for violent content.
Ethical Responsibilities: Social media companies grapple with Ethical Considerations regarding their role in limiting harm and ensuring responsible use of the platform.
2.1.4 Social media and the youth
There has been a virtual explosion of the use of technology in making interpersonal connections. This is particularly the case for young people as early as eleven years old to sixteen years who use the internet and mobile phones widely. Social networking has become a phenomenon of social networking.
As Bryant, Sanders, Jackson, and Small (2006) noted, messaging and text messaging are becoming the dominant forms of instant messaging and text messaging among youth. By offering fast-paced social networks, online communication is growing and evolving. New technologies are picking up where phone lines left off, based on social media algorithms may create echo chambers reinforcing extreme views and facilitating the information of online communities that promote or tolerate violent expression.
Personal and organizational social networks are composed among those who have shared interests, attitudes, beliefs, kinships, and needs. Youth substitute groups in neighborhoods, herds, and on school campuses provide long-standing examples of social networks. Technology and restricted access to social sites are burgeoning on the internet. Nest establishes networks of diverse members from a wide geographic spectrum using ten or more numerous interlocutors about a variety of topics and have numerous interactions. Sites allow members to design personal profiles, blogs, and forums that reflect direct expressions of images and statements they use to convey (Ahmad, 2017).
As described by Livingstone (2008): Social networking since enables communication among an ever-widening circle of contacts: Launching Convergence among the hitherto separate activities of - Email, messaging, video conferencing, downloading photos, albums, and music, uploading and sharing, using media means creating content more than ever before, using media means creating content as recovering with user control extending far beyond selecting ready-made mass-produced content.
As youth culture assimilates communications technology, the rapid pace of change makes it difficult to grasp the nature and scope of the impact it has on youth. The positive and negative implications are apparent that all the changes are fundamentally transforming the concept of the community. These changes are a lot of other ways related to youth and social networking through new technologies are topics for engaging exploration and discussion (Amyahide, 2009).
2.1.5 Types of Social Media
There are several types of social media, including:
1. Social Networking Sites (SNS)
· Definition: Platforms that facilitate the building of online communities and the connections of individuals based on shared interests, friendships, or professional relationships.
· Examples:
· Facebook: Founded by Mark Zuckerberg, Andrew McCollum, Eduardo Saverin, Chris Hughes, and Dustin Moskovitz.
· LinkedIn: Founded by Jack Reid Hoffman, Allen Blue, Konstantin Guericke, Eric Ly, and Jean-Luc Vaillant.
2. Microblogging Platforms
· Definition: Platforms that allow users to share short content, often text-based, with a wide audience.
· Examples:
· Twitter: Founded by Jack Dorsey, Noah Glass, Biz Stone, and Evan Williams.
3. Media Sharing Networks
· Definition: Platforms that focus on the sharing and distribution of multimedia content such as photos and videos.
· Examples:
Instagram: Acquired by Facebook; co-founded by Kevin Systrom and Mike Krieger.
YouTube: Founded by Steve Chen, Chad Hurley, and Jawed Karim.
4. Blogs and Forums:
· Definition: Platforms where individuals and groups can publish articles or engage in discussions, sharing and gathering information.
· Examples:
· WordPress: Founded by Matt Mullenweg and Mike Little.
· Reddit: Founded by Steve Huffman and Alexis Ohanian.
5. Social Bookmarking Sites:
· Definition: Platforms that allow users to bookmark, tag, and share content from the web.
· Examples:
· Pinterest: Founded by Ben Silbermann, Paul Sciarra, and Evan Sharp.
· StumbleUpon.
6. Virtual Worlds:
· Definition: Online environments where users can interact with each other through avatars and engage in various activities.
· Examples:
7. Professional and Business Networks:
· Definition: Platforms designed for professional networking, job searching, and business-related activities.
· Examples:
· LinkedIn: (Cited mentioned above)
8. Location-Based Social Networks:
· Definition: Platforms that connect users based on their physical location and allow them to share location-specific information.
· Examples:
· Foursquare: Founded by Dennis Crowley and Naveen Selvadurai.
9. Ephemeral Content Platforms:
· Definition: Platforms where content is only available for a short duration before disappearing.
· Examples:
Snapchat: Created by Evan Spiegel, Bobby Murphy, and Reggie Brown; specialized in photo messaging.
10. Niche or specialized Network:
Definition: Platform catering to specific interests or communities.
Examples:
· Goodreads: Founded by Otis Chandler and Elizabeth Khuri.
2.1.6 Concept of Perception
Perception refers to the way individuals interpret and make sense of the information they receive through their senses. In the context of your assessment on the audience’s perception of the role of social media in the spread of violent expression among youth, understanding how people perceive and interpret the content they encounter on social media is crucial. Perception involves the cognitive processes through which individuals select, organize, and interpret information from their environment. It relates to how individuals perceive and spread the impact of social media and the spread of violent expression among youth (Reinders et al., 2018).
2.1.7 Types of Perception
There are various types of perception that can relate to your assessment:
1. Selective Perception: People tend to select and pay attention to certain aspects of information while ignoring others in the context of social media and violence expression. Individuals may select perceived content that aligns with their existing beliefs or biases.
2. Cultural Perception: Cultural factors can influence how individuals interpret and understand information on different cultures that have varied perceptions on what constitutes violent content. These cultural nuances can shape the way people perceive social media.
3. Social Perception: The way people perceive social media environment, Including their peers and social norms (Cray, 2008).
Violent expression on the role of social media in spreading violent expression among youth is often linked to credibility and reliability of different media sources, including social media platforms. They can influence their attitudes towards the content they encounter.
2.1.7 Factors Affecting Perception
Understanding the factors that influence how individuals perceive the role of social media in the spread of violent expression among youth is essential (Crayemi et al., 2012).
Several factors can shape perception:
1. Personal Factors: Individual characteristics such as age, gender, education, and personal experiences can influence how people perceive and interpret information related to social media and violence.
2. Psychological Factors: Cognitive biases and heuristics can affect how individuals process information. For example, confirmation bias may lead individuals to interpret information in a way that confirms their pre-existing beliefs.
3. Social Factors: Peer influence, social norms, and societal attitudes towards violence can affect how people perceive the relationship between social media and violent expression among youth.
4. Media Literacy: The ability to critically evaluate information and understand the dynamics of social media can influence how individuals perceive the content they encounter.
5. Technological Factors: Familiarity with technology and the specific social media**
Individuals perceive content differently depending on the platform they use. These may adopt at a faster rate compared to those less technologically literate.
6. Emotional Factors: Foster states that an emotional response significantly impacts perception. Individuals may perceive and interpret information differently based on factors emotional state. People at the time of exposure to content related to violent expression on social media.
7. Trust in online communities: The degree of trust individuals place in online communities and the information shared within them can shape perception. If individuals trust the information shared on social media platforms, they may be more likely to accept or be influenced by content related to violent expressions.
Considering these concepts and factors will provide a comprehensive framework for assessing the audience perception of the role of social media in the spread of violent expression among youth. It is an approach that will help identify patterns, biases, and areas for potential intervention or education.
2.1.8 Audience perception on social media as a tool for violent expression
This section explores the dynamic interplay between audience perception and social media as a tool for violent expression. It sets the stage for the empirical research to assess how different audience segments interpret and respond to violent content on social media platforms, understanding the broader societal impact. According to Kaplan and Haenlein (2010), understanding how the audience perceives social media is crucial for evaluating its impact on violent expression on individuals. Audience perception encompasses a range of attitudes, beliefs, and emotional responses that develop due to encountering violent content on social media platforms:
1. Filter Bubble and Echo Chamber
· Explanation: Users may be exposed to content that aligns with their existing beliefs, creating filter bubbles. This can contribute to the reinforcement of certain opinions and contribute to the reinforcement of echo chambers, where users are predisposed to:
· Implications: Audience members within filter bubbles may perceive violent expression differently based on the content they are exposed to, potentially leading to divergent attitudes and opinions.
2. Desensitization and Emotional Impact
· Explanation: Prolonged exposure to violent content may lead to desensitization, where individuals become less emotionally responsive to such stimuli. This can play a role in the severity of violent expression and may overall perceive and respond to such content.
· Implications: Individuals may engage with violent content out of curiosity and be social comparison. This can lead to missing out with others’ lives with others.
3.Fear of Missing out(FOMO) and social comparison:
· Implications: Forms and social comparison can influence how individuals perceive and engage with violent content, potentially shaping their views on the prevalence of violence among youth.
4. Opinion Leaders and Influencers
· Explanation: Prominent figures on social media, including influencers and opinion leaders, can shape the perception of their followers by endorsing or condemning violent expression.
· Implications: The stance taken by influential figures can influence the broader audience’s perception, contributing to the normalization or condemnation of violent content.
5. Cultural and Social Influences
· Explanation: Cultural and societal norms play a significant role in shaping how individuals interpret and respond to violent expression on social media.
· Implications: Different cultural perceptions and societal values can lead to varying degrees of acceptance of what constitutes acceptable or unacceptable behaviors.
· Algorithm Influence:
· Explanation: Social media algorithms play a role in assessment of audience perception by providing a framework for determining the content users are exposed to potentially amplifying or restricting the reach of violent expression.
· Implications: Audience members might be influenced by the content presented to them, often affecting their perception and acceptability of violent expression on their platforms and trust in social media.
6. Algorithm influence:
Explanation: Users trust in social media platforms in content might affect how they perceive content of violent expression, potentially affecting the spread of violent expression.
Implications: A lack of trust in platforms might affect how users perceive the role of social media in facilitating or preventing violent content.

2.1.9 Audience Perception of Social Media Messages
Audience in the contrat of social mellaini and computer-muliated stualles in domain indulo dhe so media oners or audience members (Chan-Olmated er al, 2011, Stavronitu, 2014, Edgerly, Mourun, and Tloween, 2019) that participate in online conversation (Lne, 2012; Achor, 2017) Irepite of this generic classificame network gate keeping researchers have made a distinction between two types of social media uns, elite and con elite users (Hermida, 2015). The elite social media user occurs when an individual's iden and opinions are crowdsourcing to prominence or the user holds some power outside of the internet, while non-eline use are largely unnoticed by the rest of a stie's users (Hermida. 2015). Within the refined network gatskeeping, foor typologies of social media users can be identified: institutions, professional.communicators, uveryday individuals. and networked individuals (Shoemaker, Vos, 2009, Barzilia-Nahon, 2008). These typologies can be members of the generic and elite and non-elite users. The audience perception of social media messages centers on varying psychological interpretations of the types of social media content shared and the tone of social medis content used by social media users in conversing or discussing any topic or issue (Lee, 2012: Chen und Ng, 2016).

2.2 THEORETICAL FRAMEWORK
2.2.1 Social Identity Theory
Social Identity Theory (SIT) is a classic social psychological theory that attempts to explain intergroup conflict as a function of group-based self-definitions.
Social Identity Theory (SIT; Tajfel, 1978: Tajfel & Turner, 1979) begins with the premise that individuals define their own identities with regard to social groups and that such identifications work to protect and bolster self-identity. The creation of group identities involves both the categorization of one's "in-group" with regard to an "out-group" and the tendency to view one's own group with a positive bias vis-a-vis the out-group. The result is an identification with a collective, depersonalized identity based on group membership and unbued with positive aspects (e.g., Turncı, Hogg, Oakes, Reichor, & Wetherell, 1987).
Social Identity Theory contributes to the assessment of audience perception by providing a framework to understand how social categorization, group dynamics, and inter-group processes on social media influence the spread of violent expression among youth. Researchers can use SIT to explore the role of social identity in shaping attitudes, behaviors, and conflicts related to violent content on social media platforms.
2.2.2 Social Learning Theory (SLT)
Social learning theory is increasingly cited as an essential component of sustainable natural resource management and the promotion of desirable behavioural change. (Muro & Jeffrey 2008). This theory is based on the idea that we learn from our interactions with others in a social context. Separately, by observing the behaviors of others, people develop similar behaviors. After observing the behavior of others, people assimilate and imitate that behavior, especially if their observational experiences are positive ones or include rewards related to the observed behavior. According to Bandura, imitation involves the actual reproduction of observed motor activities (Bandura 1977).
Social Learning Theory contributes significantly to the assessment of audience perception by providing a Framework to understand how observational learning, reinforcement, modeling, and cogmtive processes operate in the context of social media and the spread of violent expression among youth Researchers can use SLT lens to investigate the mechanisms through which social media influences the attitudes and behaviors of the audience in relation to violent content.
Social Learing Theory (SLT), developed by Albert Bandura, provides valuable insights into the assessment of audience perception regarding the role of social media in the spread of violent expression among youth. According to SIT, individuals learn from observing others and the consequences of their actions, and this learning can infhience behavior and attitudes.

2.2.3 Agenda Setting Theory
The agenda setting theory is a theory that discusses on how the mass media influences in making a certain issue as a public agenda. The public agenda is the main focus or prime issue which the members of the society or public concern about. The term agenda setting theory is first used by McCombs and Shaw (1972). This theory elaborates the connection in term of relationships between the emphasis that the mass media put as an issue and the media audiences or the public's reaction or attributes to such issue (Littlejohn and Foss: 2009).
The agenda setting theory begins as an explanation on how the mass media affects to change the pattern in political behaviour during elections (Cohen: 1963). Subsequently, the theory has inspired and developed hundreds of latter explorations on how the mass media primes and frames issues for their audiences. Not only limited to such, the discussion also covers on how the mass media colours a particular event for their media audiences (Matsaganis and Payne: 2005). Therefore, the mass media can be considered as responsible in influencing and shaping the public opinion and agenda. Such influence of mass media on the public agenda or opinion can happen intentionally or unintentionally (Iyengar & Kinder: 1987).
Continuously, the agenda setting theory stands as important theory not only on mass communication, but extends to other related social science studies such as political communication (Reese: 1991). Under the agenda setting theory, the mass media is believed not to possess the ability to set the public agenda especially in matters of opinions or atitudes (Cohen: 1963). However, the mass media has a particular access in contributing to or influencing the audience"s perceptions, values, focus and priorities. With such influence from the mass media. the media audiences tend to form their own opinion or focus on those issues that are considered as worthy of inclusion on their mental agendas (Littlejohn and Foss: 2009),
Agenda-Setting Theory provides a valuable framework for assessing audience perception by highlighting he role of social media in shaping the agenda and influencing what issues are considered important. It helps earchers and analysts understand how the media, including social media, contributes to the perception of violent expression among youth in the broader societal context.
The theory helps in sunderstanding how the prannatace of violent namere on social media cont what audiunces perceive as significant sues, potentially shesping their views on the prevalencs and sority of voith violence to the context of violent expression among youth on social media, the theory heips na analyze love the Framing of such incidents influences audience perception. For example, if media fues portray thane aрасноя is isolated incidents or as part of a broader societul issue, it can shape how audiences interpret the phonore.
In the assessment of audience perception, the theory helps identify how social media platione nunu hote to shaping public opinion regarding youth violence. II violent expressions are consistently highlighted. This may influence the public's perception of the extent of the hasue.
Agenda Setting Theory helps us understand how the tone set by social media discussions surrounding youth violence can impact audience perceptions. If discussions are sensationalized or normalized, in an significantly influence how audiences view the severity of the issue.
The theory contributes by helping to analyze how user-generated content on social media platfirms. including shares, comments, and reactions to violent expressions, contributes to the overall agenda and shapes audience perception.

2.3 Review of Related Studies
According to Tinoda Mbunso, the paper examines the phenomenon of hate speech and foul language on social media platforms in Nigeria, and assessed their moral and legal consequences in the society, and to journalist practice. Based both qualitative and quantitative methodology to investigate the phenomenon. In the first place, the paper employed the survey research methodology to sample 30% using questionnaires and focus group discussions as instruments for data collections. Findings from the research indicate the prevailing hate speech and foul language on social media have moral and legal consequences in the society, the respondent understand that finding also shows that although the society does transform hate speech and foul language, they attract legal consequences, they do not know what obligations are created by laws against perpetrators of hate speech, foul language in Nigeria, the paper therefore adopted the qualitative, doctrinal and analytical methodology to discuss the legal consequences and obligations created against perpetrators of hate speech and foul language in Nigeria. The paper concludes based on findings, that hate speech and foul language is prevalent on social media platforms in Nigeria and that there are adequate legal provisions to curb the phenomenon in Nigeria, a government and NGOs should sponsor monitoring projects like the UMATI in Kenya to better understand the use of hate speech and that monitoring agency.
The recent trend in journalism malpractice in Country is the dissemination of hate speech and Vulgar language which the present still tolls the trumpet of reporting best speech and anything discursively from alleged online Sources. A case in point is the 2015 general elections where popular media outlets in Nigeria, like AIT, Channels, TVC linked with Campaign by several political parties displayed abuses and other types of free speech including lewd speech and foul language. Colleague 2015) “legitimate hate speech that some guiding journalism code of ethic such as the Nigerian media Code of election coverage and even member of the society regulate filled the media landscape. A majority of note that hate speech and foul language in Nigeria are mostly linked to religion or politics.
In general, descriptions of hate speech tend to be wide sometimes even extending to everybody words that are insulting of those power or minority groups or demanding being of these power or minority groups in the society of individuals who are particularly visible in campaign. At critical times such as during elections, accusations of speech may be prone to manipulation, accusations of promoting hate speech may be traded among political opponents or used by these in power to curb dissent and critics.
Nonetheless, while still concerning hate speech in these traditional media have emerged as new media has broadened the battlefield in Country to adopt. Sage The new media offers and foul language easily became use of the decentralized, anonymous and interactive structure. The prevalence of hate speech and foul language on social media bordering on political and national issues and even social intercourse in Nigeria, especially on Facebook, Twitter, YouTube and LinkedIn becoming worrisome.
This is because apart from promoting understanding the ethic of journalism profession, it is contributing to bringing disaffection among public as indicated with negative media usage such as character assassination and negative political campaigns at the expense of dissemination of issues that help them make informed choices.






CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
The chapter on research methodology took a look at the research background, research design. popülations, janipling size, sampling techniques, data collection procedure and data analysis
3.1 RESEARCH DESIGN
According to de Vaus 2001, research design is an overall schedule or plan that one's chooses to mix up the various part of the research in a coherent and step by step manner. Thus, ensuring that the problem under the research is well addressed. Research design are basically of two forms, the quantitative and the qualitative variant,
The research design for this study is an explanatory and descriptive survey. This apprinach allow the researcher to colleet data and focus on the quantitative variant to broaden the outcome of the study on the population.
The explanatory or descriptive survey research approach is ideal for investigation that deal with event and public opinion or sentiment, and the survey is a quantitative research design in which social data is gotten from a sample of individual through their feedback to questionnaire.
3.2 POPULATION OF THE STUDY
A population can be referred to as the entire or whole group that one want to draw or gather conclusions from (Bhadari, 2022). The population of the study area (Kwara State Polytechnic) consist of over 40,000 people's including staff and students The respondents will be drawn from undergraduate students of Kwara State Polytechnic selecting 100 respondents from the entire population using age bias selecting respondents from the age of 18-30 as target audience.
The study will focus on the students of Kwara State Polytechnic, Kwara State florin East. The polytechnic has five institutes which are:
· Institute of finance and management studies (IFMS)
· Institute of Applied science (IAS)
· Institute of Environment Studies (IES)
· Institute of Information and Communication Technology (ICT)
· Institute of Technology (IOT)
The survey will cut across all the institute in a form of question distribution which will be given to students a random way irrespective of their levels 25 questionnaire will be shred in each institute.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
According to (Salant & Dillman, 2004). Sample size is a set of number of individuals or participants selected from a larger population for the purpose of survey.
Sampling techniques is the method for the selection of individual on which information are to be made has been describe in literature (Kish 1965, Gupta and Kapoor 1970).
Making use of the hard copy format of Taro ya-mane formula, the sample size for this study will be une Hundred (100). The reaserchor will select participants undergraduate from the school hall, Religion institutions, social center in the Kwara State Polytechnic. This study will adopt a random sampling


3.4 INSTRUMENT OF DATA COLLECTION
Data collection is an essential component of conducting research According to (O'Leary, 2004). Data collection instrument is a complicated and hard task, Indeed, it is also very difficult to say which the best method of data collecting credible or valid data is a tough task.
The main instrument to be used for this study is questionnaire. This is because the questionnaire is a vital instrument for gathering information from people about their opinions, attitudes, behavior and perception on a given phenomenon.
The questionnaire contained both structured and unstructured question which clicited answers from the respondents. The first seetion will contain information related to the listeners, while the second section will be based on the information and option of the population about the subject matter which is impact of political candidates' door- to-door advertisements on their chances of winning election.
3.5 VALIDITY AND RELIABILITY OF INSTRUMENT
Validity explain how well the collected data cover the actual area of investigation (Ghauri and Gronhaug, 2005).
Reliability concern the extent to which a measurement of a phenomenon provide stable and consist result (Carmines and Seller, 1979). The question will be reviewed by a supervisor and scholar who assessed all the features and components part of the questionnaire for grammatical and ambiguous errors The instrument were also satisfied to reliable in measuring the variables raised in the study.
3.6 METHOD OF DATA GATHERING
The researcher will adopt primary data (questionnaire) to carry out the study. The questionnaire includes structured with Likert scale (Agree, strongly Agree, Neutral, Disagree, Strongly Disagree) and unstructured (open - ended) question and will be administer through drop and pick method to respondents. The research method questionnaire will conduct through undergraduate students in Kwara State Polytechnic Selecting from (ie school library, Department and school Park). The respondents will be allow to give answer to the question asked without being bias The questionnaire is distributed to the respondents,filled and return for administered with immediately effect
3.7 METHOD OF DATA ANALYSIS
Marshall and Rodman (1999) describes data analysis as the process of bringing order, structure and meaning to the mass of collected data. It is describe as messy ambiguous and time consuming but also as a creative and fascinating process.
Frequency table were used to analyze the collection of raw data. The raw data were translated into percentage (%) to enable the researcher draw reasonable conclusions based on the information gathered which is based on the actual reaction of the respondents concern with the questionnaire administered.



CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
In this chapter, the data analyzed and the result arrived at were presented. Kwara State Polytechnic, Ilorin Kwara State Nigeria was studied to arrive at a conclusion of this study. A total of 100 copies of the questionnaire were distributed and encouraging 100 were completed and returned. This shows 100% responses, which is highly appreciated by the receptive nature of the respondents as well as personal approach which the researcher adopted to administering the questionnaire.
4.1 Data presentation
Section A: Distribution of Respondents by Sex
TABLE 1: DISTRIBUTION OF THE RESPONDENTS BY PERCENTAGE %
	Option
	No of Respondents
	%

	male
	46
	46%

	female
	54
	54%

	Total
	100
	100%


Source: Research Survey, 2025
For the table 1 above it shows that out of 100 respondent, 46 respondents representing 46% were male while 54 respondent + representing 54% were female.
TABLE 2: DISTRIBUTION OF THE RESPONDENTS BY AGE
	Option
	No of Respondents
	%

	15-20
	8
	8%

	21-25
	56
	56%

	26-30
	34
	34%

	31 years above
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From table 2 above, it shows that out of 100 respondents, 8 respondents representing 8% were 15-20 years, 56 respondents representing 56% were 21-25 years, 34 respondent 34% were 26-30 years, 0 respondent 0% were 31 years above years.
TABLE 3: DISTRIBUTION OF THE RESPONDENTS BY RELIGION
	Option
	No of Respondents
	Percentage (%)

	Muslim
	32.8 
	32.8%

	Christian
	67.7
	67.7%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 3 above that out of 100 respondent representing 32.8 respondent representing 32.8% were Muslim, 67.7 respondent representing 67.7% were Christian.
TABLE 4: DISTRIBUTION OF THE RESPONDENTS BY OCCUPATIONAL
	Option
	No of Respondents
	Percentage (%)

	staff
	6.1
	6.1%

	student
	93.9
	93.9%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 4 above that out of 100 respondents representing 6.1 were staff, 93.9 respondent representing 93.9 were student.
TABLE 5: DISTRIBUTION OF THE RESPONDENTS BY INSTITUTION
	Option
	No of Respondents
	Percentage (%)

	HND
	13.7
	13.7%

	ND
	18.9
	18.9%

	ILT
	2.0
	2.0%

	LOT
	65.4
	65.4%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 5 distribution of the respondent representing 13.7% were HND, 18.9 respondent representing 18.9% were ND, 2.0 respondent representing 2% were ILT, 65.4 respondent representing 65.4% were LOT.
TABLE 6: DISTRIBUTION OF THE RESPONDENTS BY EDUCATIONAL
	Option
	No of Respondents
	Percentage (%)

	HND/ND
	9
	9%

	TSC/BSC
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 6 above that out of 100 respondents representing 9 respondent representing 9% were HND/ND, 0 respondent representing 0% were BSC/BSC.
TABLE 7: DISTRIBUTION OF THE RESPONDENT BY WHICH SOCIAL MEDIA PLATFORM DO YOU USE REGULARLY
	Option
	No of Respondents
	Percentage (%)

	Facebook
	7
	7%

	Instagram
	32
	32%

	Twitter
	28
	28%

	Snapchat
	19
	19%

	Tiktok
	9
	9%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 7 above that out of 100 respondents representing 7 respondent representing 7% were Facebook, 32 respondent representing 32% were Instagram, 28 respondent representing 28% were Twitter, 19 respondent representing 19% were Snapchat, 9 respondent representing 9% were Tiktok.
TABLE 8: DISTRIBUTION OF THE RESPONDENT BY HOW OFTEN DO YOU USE SOCIAL MEDIA PLATFORM
	Option
	No of Respondents
	Percentage (%)

	Several times
	10
	10%

	Once a day
	57
	57%

	A few times a day
	31
	31%

	Rarely
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 8 above that out of 100 respondents representing 10 respondent representing 10% were Several times, 57 respondent representing 57% were Once a day, 31 respondent representing 31% were a few times a day, 0 respondent representing 0% were Rarely.
TABLE 9: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA PLATFORMS ARE LARGELY FREE FROM ANY MANIFESTATION OF VIOLENT EXPRESSION AMONG KWARAPOLY STUDENTS
	Option
	No of Respondents
	Percentage (%)

	Strongly Disagree
	13
	13%

	Disagree
	43
	43%

	Neutral
	32
	32%

	Agree
	10
	10%

	Strongly Agree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 9 above it shows that out of 100 respondents 13 respondent representing 13% were Strongly Disagree, 43 respondent representing 43% were Disagree, 32 respondent representing 32% were Neutral, 10 respondent representing 10% were Agree, 0 respondent representing 0% were Strongly Agree
TABLE 10: DISTRIBUTION OF THE RESPONDENT BY VIOLENT EXPRESSION IS A COMMON OCCURRENCE ON SOCIAL MEDIA PLATFORMS AMONG KWARAPOLY STUDENTS
	Option
	No of Respondents
	Percentage (%)

	Strongly Disagree
	12
	12%

	Disagree
	43
	43%

	Neutral
	29
	29%

	Agree
	13
	13%

	Strongly Agree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 10 above it shows that out of 100 respondent 12 respondent representing 12% were Strongly Disagree, 43 respondent representing 43% were Disagree, 29 respondent representing 29% were Neutral, 13 respondent representing 13% were Agree, 0 respondent representing 0% were Strongly Disagree.
TABLE 11: DISTRIBUTION OF THE RESPONDENT BY VIOLENT MEDIA PLATFORMS ARE PRE-DOMINANTLY FILLED WITH VIOLENT EXPRESSION AMONG KWARA POLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	17.2
	17.2%

	Disagree
	32.3
	32.3%

	Neutral
	26.3
	26.3%

	Agree
	15.2
	15.2%

	Strongly Agree
	9.1
	9.1%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 11 above it shows that out of 100 respondent 17.2 respondent representing 17.2% were Strongly Disagree, 32.3 respondent representing 32.3% were Disagree, 26.3 respondent representing 26.3% were Neutral, 15.2 respondent representing 15.2 were Agree, 9.1 respondent representing 9.1% were Strongly Agree.
TABLE 12: DISTRIBUTION OF THE RESPONDENT BY VERBAL THREATS OR ABUSE ARE COMMONLY OBSERVED ON SOCIAL MEDIA AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	16
	16%

	Disagree
	26
	26%

	Neutral
	29
	29%

	Agree
	20
	20%

	Strongly Agree
	9
	9%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 12 above it shows that out of 100 respondent 16 respondent representing 16% were Strongly Disagree, 26 respondent representing 26% were Disagree, 29 respondent representing 29% were Neutral, 20 respondent representing 20% were Agree, 9 respondent representing 9% were Strongly Agree.
TABLE 13: DISTRIBUTION OF THE RESPONDENT BY IMAGES OR VIDEOS DEPICTING VIOLENT ACTS ARE FREQUENTLY SHARED ON SOCIAL MEDIA BY KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	8
	8%

	Disagree
	25
	25%

	Neutral
	37
	37%

	Agree
	16
	16%

	Strongly Agree
	12
	12%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 13 above it shows that out of 100 respondent 8 respondent representing 8% were Strongly Disagree, 25 respondent representing 25% were Disagree, 37 respondent representing 37% were Neutral, 16 respondent representing 16% were Agree, 12 respondent representing 12% Strongly Agree.
TABLE 14: DISTRIBUTION OF THE RESPONDENT SOCIAL MEDIA IS OFTEN USED BY KWARAPOLY STUDENT TO ORGANIZE AND PROMOTE ACTIVITIES
	Option
	No of Respondent
	Percentage (%)

	Strongly Disagree
	7
	7%

	Disagree
	38
	38%

	Neutral
	24
	24%

	Agree
	22
	22%

	Strongly Agree
	9
	9%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 14 above it shows that 7 out of 100 respondent representing 7% were Strongly Disagree, 38 respondent representing 38% were Disagree, 24 respondent representing 24% were Neutral, 22 respondent representing 22% were Agree, 9 respondent representing 9% were Strongly Agree
TABLE 15: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA PLAYS A NEGLIGIBLE ROLE IN THE PROPAGATION OF VIOLENT CONTENT AMONG KWARAPOLY STUDENTS
	Options
	No of Respondent
	Percentage

	Strongly Disagree
	14
	14%

	Disagree
	32
	32%

	Neutral
	26
	26%

	Agree
	22
	22%

	Strongly Agree
	6
	6%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 16 above it shows that out of 100 respondent 14 respondent representing 14% were Strongly Disagree, 32 respondent representing 32% were Disagree, 26 respondent representing 26% were Neutral, 22 respondent representing 22% were Agree, 6 respondent representing 6% were Strongly Agree.
TABLE 16: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA SIGNIFICANTLY IMPACT ON THE PROPAGATION OF VIOLENT CONTENT AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage (%)

	Strongly Disagree
	10.3
	10.3%

	Disagree
	30.9
	30.9%

	Neutral
	30.9
	30.9%

	Agree
	17.5
	17.5%

	Strongly Agree
	10.3
	10.3%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 16 above it shows that out of 100 respondent 10.3 respondent representing 10.3% were Strongly Disagree, 30.9 respondent representing 30.9% were Disagree, 30.9 respondent representing 30.9% were Neutral, 17.5 respondent representing 17.5% were Agree, 10.3 respondent representing 10.3% were Strongly Agree.
TABLE 17: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA SIGNIFICANTLY CONTRIBUTES TO THE PROPAGATION OF VIOLENT CONTENT AMONG KWARA STATE STUDENTS
	Option
	No of Respondent
	Percentage (%)

	Strongly Disagree
	6.1
	6.1%

	Disagree
	31.3
	31.3%

	Neutral
	32.3
	32.3%

	Agree
	23.2
	23.2%

	Strongly Agree
	7.1
	7.1%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 17 above it shows that out of 100 respondent, 6.1 respondent representing 6.1% were Strongly Disagree, 31.3 respondent representing 31.3% were Disagree, 32.3 respondent representing 32.3% were Neutral, 23.2 respondent representing 23.2% were Agree, 7.1 respondent representing 7.1% Strongly Agree.
TABLE 18: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA IS THE PRIMARY DRIVER OF THE PROPAGATION OF VIOLENT CONTENT AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	12
	12%

	Disagree
	29
	29%

	Neutral
	28
	28%

	Agree
	22
	22%

	Strongly Agree
	9
	9%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 18 above it shows that out of 100 respondent 12 respondent representing 12% were Strongly Disagree, 29 respondent representing 29% were Disagree, 28 respondent representing 28% were Neutral, 22 respondent representing 22% were Agree, 9 respondent representing 9% were Strongly Agree.
TABLE 19: DISTRIBUTION OF THE RESPONDENT BY PEER INFLUENCE IS A SIGNIFICANT FACTOR IN THE SPREAD AND CONSUMPTION OF VIOLENT EXPRESSION ON SOCIAL MEDIA AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	21
	21%

	Disagree
	28
	28%

	Neutral
	31
	31%

	Agree
	15
	15%

	Strongly Agree
	5
	5%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 19 it shows that out of 100 respondent 21 respondent representing 21% were Strongly Disagree, 28 respondent representing 28% were Disagree, 31 respondent representing 31% were Neutral, 15 respondent representing 15% were Agree, 5 respondent representing 5% were Strongly Agree.
TABLE 20: DISTRIBUTION OF THE RESPONDENT BY THE SPREAD LACK OF PARENTAL GUIDANCE CONTRIBUTES TO THE SPREAD AND CONSUMPTION OF VIOLENT EXPRESSION ON SOCIAL MEDIA AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	11
	11%

	Disagree
	41
	41%

	Neutral
	24
	24%

	Agree
	19
	19%

	Strongly Agree
	5
	5%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 20 it shows that out of 100 respondent 11 respondent representing 11% were Strongly Disagree, 41 respondent representing 41% were Disagree, 24 respondent representing 24% were Neutral, 19 respondent representing 19% were Agree, 5 respondent representing 5% were Strongly Agree.
TABLE 21: DISTRIBUTION OF THE RESPONDENT BY EXPOSURE TO VIOLENT CONTENT IN OTHER MEDIA INFLUENCES KWARAPOLY STUDENTS TO ENGAGE IN VIOLENT EXPRESSION ON SOCIAL MEDIA
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	8.1
	8.1%

	Disagree
	33.4
	33.4%

	Neutral
	37.4
	37.4%

	Agree
	17.2
	17.2%

	Strongly Agree
	0
	0%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 21 it shows that out of 100 respondent 8.1 respondent representing 8.1% were Strongly Disagree, 33.4 respondent representing 33.4% were Disagree, 37.4 respondent representing 37.4% were Neutral, 17.2 respondent representing 17.2% were Agree, 0 respondent representing 0% were Strongly Agree.
TABLE 22: DISTRIBUTION OF THE RESPONDENT BY VIOLENT EXPRESSION IS A COMMON OCCURRENCE ON SOCIAL MEDIA PLATFORMS AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage (%)

	Strongly Disagree
	17.2
	17.2%

	Disagree
	32.3
	32.3%

	Neutral
	26.3
	26.3%

	Agree
	15.2
	15.2%

	Strongly Agree
	9.1
	9.1%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 22 it shows that out of 100 respondent 17.2 respondent representing 17.2% were Strongly Disagree, 32.3 respondent representing 32.3% were Disagree, 26.3 respondent representing 26.3% were Neutral, 15.2 respondent representing 15.2% were Agree, 9.1 respondent representing 9.1% were Strongly Agree.
TABLE 23: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA PLATFORMS ARE VERY EFFECTIVE IN MODERATING AND CONTROLLING VIOLENT CONTENT AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage (%)

	Strongly Disagree
	11
	11%

	Disagree
	31
	31%

	Neutral
	29
	29%

	Agree
	19
	19%

	Strongly Agree
	10
	10%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 23 it shows that out of 100 respondent 11 respondent representing 11% were Strongly Disagree, 31 respondent representing 31% were Disagree, 29 respondent representing 29% were Neutral, 19 respondent representing 19% were Agree, 10 respondent representing 10% were Strongly Agree.
TABLE 24: DISTRIBUTION OF THE RESPONDENT BY SOCIAL MEDIA PLATFORMS HAVE LIMITED SUCCESS IN MODERATING, AND CONTROLLING VIOLENT CONTENT AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	12
	12%

	Disagree
	25
	25%

	Neutral
	31
	31%

	Agree
	24
	24%

	Strongly Agree
	8
	8%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 24 it shows that out of 100 respondent 12 respondent representing 12% were Strongly Disagree, 25 respondent representing 25% were Disagree, 31 respondent representing 31% were Neutral, 24 respondent representing 24% were Agree, 8 respondent representing 8% were Strongly Agree.
TABLE 25: DISTRIBUTION OF THE RESPONDENT BY ANONYMITY ON SOCIAL MEDIA SOMETIMES CONTRIBUTES TO THE PREVALENCE OF VIOLENT EXPRESSION AMONG KWARAPOLY STUDENTS
	Option
	No of Respondent
	Percentage

	Strongly Disagree
	11
	11%

	Disagree
	24
	24%

	Neutral
	19
	19%

	Agree
	5
	5%

	Strongly Agree
	100
	100%

	Total
	100
	100%


Source: Research Survey, 2025
From the table 25 it shows that out of 100 respondent 11 respondent representing 11% were Strongly Disagree, 24 respondent representing 24% were Disagree, 19 respondent representing 19% were Neutral, 5 respondent representing 5% were Agree, 100 respondent representing 100% were Strongly Agree.


4.2 Analysis of Research Question
RESEARCH QUESTION 2: To what extent does violent expression manifest on social media platforms among KwaraPoly Students?
The answer to this question is also presented in table 9, 22 respondent representing 22% are strongly agreed, 10 respondent representing 10% agreed, 32 respondent representing 32% are Neutral, 26 respondent representing 26% disagreed, 10 respondent representing 10% are strongly disagreed. In short, 52% agreed to the statement that Social Media platform are largely free from any manifestation of violent expression among KwaraPoly Students. And also in table 10, 13 respondent representing 13% are strongly agreed, 13 respondent representing 13% agreed, 29 respondent representing 29% are Neutral, 43 respondent representing 43% disagreed, 12 respondent representing 12% are strongly disagreed to the statement that Violent expression erodes morals on social media platform among KwaraPoly Students.
RESEARCH QUESTION 2: In what form does violent expression manifest on social media among KwaraPoly Students demographically?
The answer to this question is also in table 13, 12 respondent representing 12% are strongly agreed, 13 respondent representing 13% agreed, 29 respondent representing 29% are Neutral, 43 respondent representing 43% disagreed, 3 respondent representing 3% are strongly disagreed to the statement that Verbal threats or abuse are commonly observed on social media among the youth. And also table 15 that 14 respondent representing 14% are strongly agreed, 32 respondent representing 32% agreed, 26 respondent representing 26% are Neutral, 28 respondent representing 28% disagreed, 0 respondent representing 0% are strongly disagreed to the statement that Images or Videos depicting Violent acts are frequently shared on social media by the youth. This shows that the violent expression can 
RESEARCH QUESTION 3: How do audience perceive the role of social media in the propagation of violent content among KwaraPoly Students?
The answer to this question is also in table 16, 10.3 respondent representing 10.3% are strongly agreed, 17.5 respondent representing 17.5% agreed, 30.9 respondent representing 30.9% are Neutral, 30.9 respondent representing 30.9% disagreed, 10.3 respondent representing 10.3% are strongly disagreed to the statement that Social media significantly impact on the propagation of violent content among the youth. And also in table 15 where 14 respondent representing 14% are strongly agreed, 32 respondent representing 32% are agreed, 26 respondent representing 26% are Neutral, 28 respondent representing 28% disagreed, 0 respondent representing 0% are strongly disagreed to the statement that Images or Videos depicting violent acts are frequently shared on social media by the youth.
RESEARCH QUESTION 4: What factors contribute to the spread and consumption of violent expression on social media among KwaraPoly Students?
The answer to this question is also in table 20, where 5 respondents representing 5% are strongly agreed, 19 respondents representing 19% agreed, 24 respondents representing 24% are Neutral, 11 respondents representing 11% are strongly disagreed, 41 respondents representing 41% are disagreed to the statement that peer influence is a significant factor in the spread and consumption of violent expression on social media among the youth. And also, table 21 shows that 8.1 respondent representing 8.1% are agreed, 37.4 respondent representing 37.4% are Neutral, 33.4 respondent representing 33.4% are disagreed, 17.2 respondent representing 17.2% are strongly disagreed, 0 respondent representing 0% are strongly agreed, 33.3 respondent representing 33.3% disagreed to the Statement: Lack of parental guidance contributes to the spread and consumption of violent expression on social media among the youth. This shows that peer influence and lack of parental guidance are factors that contribute to the spread and consumption of violent expression on social media among the youth.
4.3 Discussion of Findings
This study examined the assessment of audience perception of the role of social media in the spread of violent expression among KwaraPoly Students. The first research question was to investigate the extent at which violent expression manifest on social media platform among the youth. The data obtained on table 9, 22 respondent representing 22% agreed, 32 respondent representing 32% are Neutral, 13 respondent representing 13% are strongly disagreed, 43 respondent representing 43% are disagreed to the statement that Social media platform are largely free from any manifestation of violent expression among KwaraPoly Students. And also finding table 10 that shows that no respondent strongly agreed, 13 respondent representing 13% are agreed, 29 respondent representing 29% are Neutral, 12 respondent representing 12% are strongly disagreed, 43 respondent representing 43% are disagreed to the statement that Violent expression occasionally appears on social media platform among the youth.
The second research question was to investigate the form at which violent expression manifest on social media among the KwaraPoly student demographic. The data obtained on table 13, 12 respondent representing 12% are strongly agreed, 13 respondent representing 13% agreed, 29 respondent representing 29% are Neutral, 43 respondent representing 43% disagreed, 3 respondent representing 3% are strongly disagreed to the statement Verbal threats or abuse are commonly observed on social media among the youth. Finding from table 14 also show that 9 respondent representing 9% are strongly agreed, 22 respondent representing 22% are agreed, 24 respondent representing 24% are Neutral, 38 respondent representing 38% are disagreed, 7 respondent representing 7% are strongly disagreed to the statement that Social media is often used by the youth to organize and promote activities.
The third research question was to investigate how audience perceive the role of social media in the propagation of violent content among the youth. The data obtained on table 16 shows that 10.3 respondent representing 10.3% are strongly agreed, 17.5 respondent representing 17.5% agreed, 30.9 respondent representing 30.9% are Neutral, 30.9 respondent representing 30.9% disagreed, 10.3 respondent representing 10.3% are strongly disagreed to the statement that Social media significantly impact on the propagation of violent content among the youth. And also table 18 shows that 9 respondent representing 9% are strongly agreed, 22 respondent representing 22% are agreed, 28 respondent representing 28% are Neutral, 29 respondent representing 29% are disagreed, 12 respondent representing 12% are strongly disagreed to the statement that Social media is the primary driver of the propagation of violent content among the youth.
The fourth research question was to investigate the factors that contribute to the spread and consumption of violent expression on social media among the youth. The data obtained on table 19 shows that 5 respondent representing 5% are strongly agreed, 15 respondent representing 15% are agreed, 31 respondent representing 31% are Neutral, 28 respondent representing 28% disagreed, 21 respondent representing 21% are strongly disagreed to the statement that Peer influence is a significant factor in the spread and consumption of violent expression on social media among the youth. And also table 20 shows that 5 respondent representing 5% are strongly agreed, 19 respondent representing 19% are agreed, 24 respondent representing 24% are Neutral, 41 respondent representing 41% are disagreed, 11 respondent representing 11% are strongly disagreed to the statement that peer Influence is a significant factor in the spread and consumption of violent expression on social media among KwaraPoly Students. Findings from table 21 also show that no respondent were strongly agreed, 5 respondent representing 5% are agreed, 15 respondent representing 15% are Neutral, 28 respondent representing 28% are disagreed, 21 respondent representing 21% are strongly disagreed to the statement that Peer influence is a significant factor in the spread and consumption of violent expression on social media among KwaraPoly Students.
Findings from table 22 shows that 11 respondent representing 11% are strongly agreed, 15.2 respondent representing 15.2% are agreed, 26.3 respondent representing 26.3% are Neutral, 32.3 respondent representing 32.3% are strongly disagreed, 15.2 respondent representing 15.2% are disagreed to the statement that the exposure of KwaraPoly Students to Violent expression on Social media influences them to engage in Violent expression on Social media.
Finding from table 23 shows that 10 respondent representing 10% were strongly agreed, 19 respondent representing 19% are agreed, 29 respondent representing 29% are Neutral, 31 respondent representing 31% are disagreed, 11 respondent representing 11% are strongly disagreed to the statement that social media platform are very effective in moderating and controlling Violent content among KwaraPoly Students.
Findings from table 24 shows that 8 respondent representing 8% are strongly agreed, 24 respondent representing 24% are agreed, 31 respondent representing 31% are Neutral, 25 respondent representing 25% are strongly disagreed, 12 respondent representing 12% are disagreed. This shows that social media platforms have limited success in moderating and controlling violent content among KwaraPoly Students.






CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary 
In this chapter, the focus is on assessing the perception of KwaraPoly Students regarding the role of Social media in the spread of violent expression. The study utilized Survey and Interview to gather data from a sample of KwaraPoly Students. The findings reveal various perspectives on the influence of Social media on violent expression with a significant portion of respondent agreeing that Social media platform are amplifying and spreading violent message. Additionally, the chapter highlights the different Social media platform most commonly associated with the dissemination of Violent content among KwaraPoly Students.
The research work is divided into 5 main chapters while the chapter revolved strictly approached for easy presentation of research. Chapter one focused on the background on the Study Statement of the problem, objective of the Study, Significance of the Study and limitation of the study and definition of the terms. Chapter two of this research work, explained the conceptual framework of agenda Setting, functional perspective and Interactionism perspective-Theory used clearly explained. The empirical review of related Studies also explained the nature of different individual research work that are related to the Study. Chapter three of this research contains research methodology adopted in the Study population of the Study Sampling Size which is one hundred (100) respondent and the Sampling technique used is Simple random technique while the research used Questionnaire as the instrument for data collection amidst Sample Size. Chapter three also clearly stated Validity and reliability of the instrument as well as it stated the method of data analysis. Chapter four of the research work explained how data were presented and finally chapter five of the research study clearly explained and summarized these chapter one to chapter four. It also contains the Conclusion and recommendation of the Study.
5.2 Conclusion 
In Conclusion, the assessment of audience perception among KwaraPoly Students regarding the role of Social media in the spread of violent expression Disclose a widespread recognition of Social media’s Influence. In this regard, the data suggest that Social media plays a significant role in facilitating the spread of violent message among Student, potentially exacerbating issue of conflict and aggression within the University community.
The conclusion emphasize the need of education and awareness in promoting responsible Social media use. By equipping Students with the knowledge and skills to navigate online spaces safely and ethically, educational Institution can empower them to make informed decisions about their online Interactions. This approach not only fosters digital Literacy but also encourage critical thinking and empathy essential qualities for fostering a positive online Culture.
Moreover, the conclusion highlight the need for collaboration and partnership among various Stakeholders, including educational Institution, government agencies, civil Society organization, and Social media companies. Addressing the spread of violent expression requires a concerted effort that leverages resources, expertise, and technological Solutions. By working together, these Stakeholders can develop comprehensive Strategies that address both the Symptoms and root causes of online Violence.
In essence, the conclusion underscores the Imperative for proactive collaborative and evidence-based approaches to addressing the role of Social media in the spread of violent expression among KwaraPoly Students. By embracing this holistic perspective, Stakeholders can work together to create safer more inclusive online environments that Support the well-being and academic Success of all Students.
5.3 Recommendations 
Based on the findings of the Study, Several recommendations can be made to address the influence of Social media on the spread of violent expression among KwaraPoly Students.
· Social media should implement programs aimed at educating Students about the responsible use of Social media and the potential Consequence of spreading Violent content.
· Social media should develop policies and guidelines for its responsible use of Social media within the University community. Additionally, establish mechanism for monitoring and reporting instance of Violent expressions on Social media platform.
· Social media should collaborate with Social media platforms to develop tools and strategies for Identifying and mitigating the spread of Violent contents among Students.
· Social media should provide Counselling Services and Support system for Student who may be experiencing or witnessing Violence on Social media. Encourage open dialogue and provide resources for addressing conflict in constructive ways. By implementing these recommendations, KwaraPoly can take proactive steps to mitigate the negative effect of Social media on the spread of Violent expression among its Student body, fostering a safer and more Supportive learning Environment for all.
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APPENDIX
QUESTIONNAIRE
Department of Mass Communication, 
Kwara State Polytechnic, Ilorin
Dear respondent, 
My name is Idris Idowu Zainab, I’m a final year student of mass communication department, Kwara state polytechnic Ilorin. As a prerequisite for the award of Higher Diploma (HND), Mass Communication, I am mandated to carry out a research project on the topic: “ASSESSMENT OF AUDIENCE PERCEPTION OF THE ROLE OF SOCIAL MEDIA IN THE SPREAD OF VIOLENT EXPRESSION AMONG KWARAPOLY STUDENT”. The questionnaire was designed to collect necessary information from selected students and Staff of the institution in some selected departments on the research topic.
Please kindly supply answers to the following questions to the best of your ability. The Information gathered will be used strictly for research purpose and shall be treated confidential.
Thanks for your co-operation.
INSTRUCTION: Please tick (✓) the answer you consider appropriate. The questionnaire will be in three part. Section A and B
SECTION A
1. Sex of respondent: (a) Male [ ] (b) Female [ ]
2. Age of respondent: (a) 15-20 [ ] (b) 21-25 [ ] (c) 26-30 [ ] (d) 31 and above [ ]
3. Religion: (a) Muslim [ ] (b) Christian [ ]
4. Occupation: (a) Staff [ ] (b) Student [ ]
5. Institute: (a) Attainment [ ] (b) WASSC/SSCE [ ] (c) HND/OND [ ]
6. Which social media platforms do you use regularly? (a) Facebook [ ] (b) Instagram [ ] (c) Twitter [ ] (d) Snapchat [ ] (e) Others [ ]
7. How often do you use social media platform? (a) few times a week [ ] (b) Rarely [ ] (c) Once a day [ ] (d) Everyday [ ]
8. Several times a day [ ] (b) Once a day [ ] (c) A few times a week [ ] (d) Rarely [ ]
KEY WORDS: Strongly Agree (SA), Agree (A), Neutral (N), Disagree (D), Strongly Disagree (SD)
	S/N
	STATEMENT
	SA
	A
	N
	D
	SD

	9.
	Social media platforms are largely free from any manifestation of violent expression among KwaraPoly students.
	
	
	
	
	

	10.
	Violent expression is a common occurrence on social media platforms among KwaraPoly students.
	
	
	
	
	

	11.
	Social media platforms are predominantly filled with violent expression among KwaraPoly students.
	
	
	
	
	

	12.
	Violent expression among KwaraPoly students is observed on social media.
	
	
	
	
	

	13.
	Verbal threats or abuse among KwaraPoly students are frequently shared on social media by KwaraPoly students.
	
	
	
	
	

	14.
	Images or videos depicting violent acts are frequently shared on social media by KwaraPoly students.
	
	
	
	
	

	15.
	Social media is often used by KwaraPoly students to organize and promote violent activities.
	
	
	
	
	

	16.
	Social media plays a negligible role in the propagation of violent content among KwaraPoly students.
	
	
	
	
	

	17.
	Violent content among KwaraPoly students has an impact on the propagation of violent content among KwaraPoly students.
	
	
	
	
	

	18.
	Social media significantly contributes to the propagation of violent content among KwaraPoly students.
	
	
	
	
	

	19.
	Violent content is the primary driver of the propagation of violent content among KwaraPoly students.
	
	
	
	
	

	20.
	Peer influence is a significant factor in the spread and consumption of violent expression on social media among KwaraPoly students.
	
	
	
	
	

	21.
	Lack of parental guidance contributes to the spread and consumption of violent expression on social media among KwaraPoly students.
	
	
	
	
	

	22.
	Exposure to violent content in other media influences KwaraPoly students to engage in violent expression on social media.
	
	
	
	
	

	23.
	Social media platforms are very effective in moderating and controlling violent content among KwaraPoly students.
	
	
	
	
	

	24.
	Social media platforms have limited success in moderating and controlling violent content among KwaraPoly students.
	
	
	
	
	

	25.
	Anonymity on social media sometimes contributes to the prevalence of violent expression among KwaraPoly students.
	
	
	
	
	




