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CHAPTER ONE 
INTRODUCTION
1.1	Background of the Study
Political mobilization is a critical element in democratic societies, enabling politicians and stakeholders to engage with the electorate, disseminate information, and influence public opinion. Over the years, traditional media platforms such as radio, television, and newspapers have been the primary tools for political campaigns and mobilization. However, the advent of digital technologies and social media platforms has significantly transformed the political landscape. Among these platforms, "X" (formerly known as Twitter) has emerged as a powerful tool for political mobilization due to its accessibility, real-time communication capabilities, and wide reach.  (Haenlein, M. 2020).
"X" provides politicians with a direct means to interact with their constituents, bypassing traditional gatekeepers of information. It allows for real-time updates, the dissemination of campaign messages, and the ability to shape public discourse. In Nigeria, particularly in Ilorin East Local Government Area (LGA), politicians have increasingly turned to "X" to engage the electorate, mobilize supporters, and influence political outcomes.  (Adedayo, O., 2021).
This study seeks to explore the influence of "X" as an emerging tool for political mobilization in Ilorin East LGA, focusing on its effectiveness, challenges, and potential impact on political participation.
Political mobilization is a fundamental aspect of democratic governance, serving as a mechanism through which politicians and political parties engage with citizens to gain support and drive participation in the electoral process. Traditionally, mobilization efforts relied on conventional communication channels such as town hall meetings, print media, radio, and television. While effective to an extent, these traditional methods often posed limitations in terms of cost, accessibility, and real-time feedback. However, the rapid growth of digital technologies and social media platforms in the 21st century has revolutionized how political actors communicate with the public.  
One platform that has emerged as a game-changer in this sphere is **"X"** (formerly Twitter). Introduced in 2006, "X" allows users to share concise messages, or "tweets," accompanied by multimedia content. Its real-time interaction, ability to reach vast audiences, and interactive features make it a powerful tool for political communication. Unlike traditional media, "X" provides a direct line of communication between politicians and their constituents, eliminating intermediaries and enabling unfiltered messaging. (Ellison, N. B. 2017).   
In Nigeria, the use of social media for political purposes gained prominence during the 2011 general elections, often referred to as the "social media election." Since then, platforms like Facebook, Instagram, and "X" have played an increasingly vital role in shaping political narratives, mobilizing voters, and influencing public opinion. Politicians leverage "X" to announce policies, respond to criticisms, and rally support for their campaigns. For example, during the 2023 general elections, several Nigerian politicians used "X" to share updates, engage with the youth, and counter misinformation.  (Alabi, T. 2020).
In Ilorin East Local Government Area (LGA), like in other parts of Nigeria, politicians have recognized the potential of "X" to bridge the gap between them and their constituents. The platform enables them to connect with younger, tech-savvy voters who are often disengaged from traditional political mobilization methods. Additionally, "X" offers a cost-effective way for politicians to disseminate their messages, particularly in an era where campaign budgets are scrutinized.  Despite its advantages, the use of "X" for political mobilization is not without challenges. Issues such as misinformation, cyberbullying, and the digital divide may limit the platform's effectiveness. Moreover, some politicians and voters in rural areas may lack the digital literacy required to navigate the platform effectively.  (Ajayi, A. 2019).
This study is anchored on the premise that "X" is becoming an indispensable tool for political mobilization, particularly in urban and semi-urban areas like Ilorin East LGA. By examining the influence of "X" on political mobilization, this research seeks to provide insights into its role in shaping political engagement, its effectiveness, and the challenges it presents within the Nigerian political landscape.  The adoption of "X" by politicians signifies a shift in political communication strategies, reflecting the increasing importance of digital platforms in governance and democratic participation. Understanding its influence in a localized context like Ilorin East LGA is critical for maximizing its potential as a tool for inclusive and effective political mobilization. (Adesote, S. 2019).
1.2	Statement of Problem
Political mobilization is a cornerstone of democratic societies, ensuring that citizens are informed, engaged, and empowered to participate in governance processes. Traditionally, political mobilization in Nigeria has relied on face-to-face interactions, radio, television, and print media. While these methods have been effective to some degree, they often face limitations, such as restricted reach, high costs, and a lack of real-time communication. However, the emergence of social media platforms like "X" (formerly Twitter) has introduced new opportunities and challenges for political mobilization. (Boyd, D. 2019).  
In Nigeria, "X" has become a popular platform for political discourse due to its ability to facilitate real-time interaction, amplify messages through hashtags, and engage a broad audience. It has provided politicians with a direct channel to communicate their agendas, counter misinformation, and rally support, especially among tech-savvy youths. Despite these advantages, there are notable challenges that undermine the platform's effectiveness as a tool for political mobilization, particularly in regions like Ilorin East Local Government Area (LGA).  
One significant problem is the digital divide, where limited internet access and digital literacy exclude a considerable portion of the electorate from participating in online political discussions. Additionally, the platform's tendency to spread misinformation and fake news poses a threat to the credibility of political campaigns, often leading to confusion and distrust among voters. Politicians also face challenges related to cyberbullying, trolling, and coordinated attacks, which can deter them from fully utilizing the platform.  (Kassim, O. F. 2018).
Furthermore, while "X" is widely regarded as a tool for youth engagement, its influence on older demographics and rural communities remains questionable. The lack of digital infrastructure and low adoption rates among these groups hinder their ability to benefit from the platform’s potential. These challenges create a gap in understanding the full scope of "X" as a mobilization tool, particularly in areas with diverse socio-economic dynamics like Ilorin East LGA.  (Kaplan, A. 2020).
1.3 Objectives of the Study  
The specific objectives of this study are as follows:
· To assess the extent to which politicians in Ilorin East LGA utilize "X" for political mobilization.  
· To evaluate the effectiveness of "X" in engaging and mobilizing voters.  
· To identify the challenges faced by politicians in using "X" as a political mobilization tool.  
· To analyze the impact of "X" on voter participation and political awareness in Ilorin East LGA.  
· To provide recommendations on how politicians can optimize "X" for political engagement.
1.4 Research Questions
The study seeks to answer the following questions:
i. To what extent do politicians in Ilorin East LGA use "X" for political mobilization?  
ii. How effective is "X" in engaging and mobilizing voters in the area?  
iii. What challenges do politicians face in leveraging "X" for political mobilization?  
iv. What is the impact of "X" on voter participation and political awareness in Ilorin East LGA?  
1.5 Scope of the Study  
The study focuses on the influence of "X" as a political mobilization tool among politicians in Ilorin East LGA. It examines the use of "X" during political campaigns, voter engagement, and mobilization efforts within the area. The study is limited to political activities in Ilorin East LGA and does not include other LGAs in Kwara State.  
The research will analyze data collected from politicians, party officials, and voters in Ilorin East LGA, providing a comprehensive understanding of the subject within this geographical context.
1.6 Significance/Justification of the Study  
This study is significant as it contributes to the growing body of knowledge on the role of social media in political mobilization, particularly in the Nigerian context. The findings will provide valuable insights into how politicians in Ilorin East LGA leverage "X" for political engagement, the challenges they face, and its overall effectiveness in mobilizing voters.  
Additionally, the study will benefit policymakers, political analysts, and communication scholars by offering practical recommendations on optimizing social media tools for political purposes. It will also help voters understand how social media platforms like "X" shape political discourse and influence electoral behavior.
1.7 Definition of Terms  
· "X": A social media platform formerly known as Twitter, used for real-time communication, information sharing, and engagement.  
· Political Mobilization: The process of rallying voters and influencing public opinion to achieve political objectives.  
· Politicians: Individuals actively involved in politics, including candidates, party officials, and elected representatives.  
· Voter Participation: The involvement of eligible voters in the electoral process, including voting and political discussions.  
· Social Media: Digital platforms that enable users to create, share, and interact with content in real time.  
· Emerging Tool: A newly adopted or increasingly utilized method, strategy, or platform for achieving specific objectives, in this case, political mobilization.  
· Mobilization: The process of rallying individuals or groups to take collective action, often for political, social, or electoral purposes.  
· Political Communication: The dissemination and exchange of information and messages between politicians, the media, and the public to influence political behavior and decisions.  
· Political Participation: Actions taken by citizens to influence the political process, including voting, attending rallies, and engaging in online political discussions.  
· Political Awareness: The level of knowledge and understanding citizens have about political issues, processes, and their roles within them, often influenced by exposure to information on platforms like "X."


CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction  
This chapter provides a comprehensive review of relevant literature, offering a conceptual and theoretical foundation for understanding the influence of "X" as an emerging tool for political mobilization. This chapter examines key concepts, theories, and empirical studies related to digital platforms and their role in political engagement, with a specific focus on their application in Ilorin East Local Government Area. The review aims to contextualize the study within existing academic and practical discussions, highlighting gaps and contributions to the field.  
2.1 CONCEPTUAL FRAMEWORK
2.2.1 Concept of Political Mobilization in the Digital Age  
Political mobilization, historically rooted in traditional means such as door-to-door campaigns, rallies, and print media, has been significantly transformed by the advent of digital platforms. The integration of digital technology into political communication has redefined how political actors engage with constituents, fostering new dynamics in civic participation and electoral processes. Platforms like "X" (formerly Twitter), Facebook, Instagram, and WhatsApp now play pivotal roles in reshaping the political landscape by enabling real-time interaction, widespread reach, and targeted messaging.  
One major shift brought about by digital platforms is the ability to reach a diverse and extensive audience in a short amount of time. Unlike traditional methods that were often limited by geography and resources, digital platforms eliminate physical barriers, allowing politicians and activists to mobilize supporters across regions and even globally. For instance, during the 2020 U.S. presidential elections, platforms like Twitter and Facebook were instrumental in rallying supporters, disseminating campaign messages, and countering misinformation (Thorson & Wells, 2023). Similarly, in Nigeria, the 2023 general elections saw the Labour Party's Peter Obi leveraging digital platforms to galvanize support, especially among the youth, under the banner of the "Obidient" movement (Idowu & Akintunde, 2023).  
Digital platforms have also introduced a more interactive dimension to political mobilization. Traditional methods often relied on one-way communication, where politicians disseminated information without immediate feedback. However, platforms like "X" enable two-way interaction, allowing politicians to directly engage with constituents, address concerns, and even adapt strategies based on real-time feedback. This interactive approach enhances transparency and fosters a sense of inclusion among the electorate, which is crucial for building trust and loyalty.  
Furthermore, the use of algorithms and data analytics has revolutionized targeted political mobilization. Politicians now use digital tools to analyze voter behavior, preferences, and demographics, enabling them to tailor messages that resonate with specific groups. For example, during India's 2014 and 2019 elections, Prime Minister Narendra Modi's Bharatiya Janata Party (BJP) utilized WhatsApp groups and Twitter trends to target young voters and urban professionals effectively (Chadha & Guha, 2021). Such precision was not achievable through traditional mobilization techniques.  
Another notable transformation is the democratization of political participation. Digital platforms provide a voice to marginalized groups that were often excluded from traditional mobilization efforts due to structural or societal barriers. Movements such as EndSARS in Nigeria, BlackLivesMatter in the United States, and MeToo globally illustrate how grassroots mobilization can thrive on social media, compelling political systems to address pressing issues. These movements underscore the power of digital platforms in amplifying voices and galvanizing collective action (Okorie et al., 2023).  
However, the transformation brought by digital platforms is not without challenges. The same tools that enable political mobilization are often exploited for spreading misinformation, hate speech, and divisive content. In the 2016 U.S. elections, for instance, fake news propagated on social media influenced public opinion, raising concerns about the ethical implications of digital political mobilization (Allcott & Gentzkow, 2022). Locally, the 2023 Nigerian elections were also marked by the proliferation of propaganda and doctored content on social media, undermining the credibility of the platforms as tools for mobilization (Akinwale & Salami, 2023).  
Moreover, the digital divide remains a significant barrier to inclusive political mobilization. While urban populations with access to smartphones and the internet benefit from digital campaigns, rural communities and underserved groups often remain disconnected, limiting the reach of digital platforms in mobilizing a comprehensive electorate (Nweke & Chukwu, 2023).  
In conclusion, digital platforms have redefined political mobilization by introducing new methods of interaction, expanding reach, and democratizing participation. Despite their challenges, these platforms have become indispensable tools for political actors globally and locally. As more individuals gain access to the internet and digital literacy improves, the role of platforms like "X" in shaping political landscapes will undoubtedly grow. It is imperative, however, to address issues such as misinformation and the digital divide to ensure that the transformation of political mobilization through digital platforms fosters equitable and transparent democratic processes.  
2.1.2 Overview of "X" as a Social Media Platform
"X," formerly known as Twitter, is a global social media platform that has redefined the landscape of digital communication and interaction. Since its launch in 2006, "X" has evolved from a microblogging service into a robust tool for information dissemination, networking, and public discourse. Characterized by its brevity and real-time nature, "X" allows users to share updates, known as "posts" or "tweets," which were initially limited to 140 characters but later expanded to 280 in 2017 to accommodate more nuanced communication (Burgess & Baym, 2022).  
The platform's defining feature is its simplicity. Users create accounts, follow others, and share content that appears in a real-time feed. Hashtags (), a significant innovation attributed to "X," facilitate content categorization and discovery, allowing conversations to converge around specific topics or events. For instance, hashtags like EndSARS in Nigeria and BlackLivesMatter globally have galvanized social and political movements, showcasing "X" as a platform for advocacy and engagement (Okorie et al., 2023).  
 Features That Enhance Communication
Several features make "X" a unique platform for political communication:  
· Real-Time Updates: "X" thrives on immediacy, enabling users to share and access information as events unfold. This feature has made it an invaluable tool for live updates during elections, protests, and political rallies (Thorson & Wells, 2023).  
· Threads: Introduced in 2017, threads allow users to share connected posts sequentially, enabling deeper engagement on complex issues. Politicians and activists often use threads to explain policies, rebut opposition arguments, or provide detailed event breakdowns. 
· Verification and Trust: The introduction of verified accounts (blue ticks) added a layer of credibility, ensuring that users could distinguish authentic accounts of public figures from impostors. This feature is particularly crucial for political figures seeking to maintain their reputation online (Nwabueze & Okafor, 2023).  
· Spaces: A recent addition, Spaces is an audio chat feature where users host live discussions. Politicians and their teams have utilized Spaces to host town halls, Q&A sessions, and campaign discussions, fostering direct interaction with constituents (Akinwale & Salami, 2023).  
· Algorithmic Reach:"X" employs algorithms to amplify trending topics and popular content. Political campaigns often leverage this by promoting hashtags and creating viral content to dominate public discourse (Chadha & Guha, 2021).  
Evolution into a Political Communication Tool  
Initially conceived as a social networking site, "X" transitioned into a powerful political tool due to its unparalleled capacity for mass communication. Politicians, activists, and citizens recognized its potential for mobilization and engagement, particularly in contexts where traditional media were inaccessible or heavily censored.  
During the 2011 Arab Spring, "X" gained global recognition as a platform for political mobilization. Protesters used the platform to coordinate demonstrations, share videos, and draw international attention to government oppression. Similarly, in Nigeria, the EndSARS movement demonstrated how "X" could amplify grassroots campaigns and pressure governments into action (Okorie et al., 2023).  
Political campaigns have also adopted "X" as a strategic tool. Former U.S. President Donald Trump famously used the platform to bypass traditional media, directly addressing supporters and shaping narratives during his 2016 and 2020 campaigns (Allcott & Gentzkow, 2022). Likewise, in Nigeria’s 2023 elections, Peter Obi leveraged "X" to connect with younger voters, articulate policy positions, and counter misinformation, significantly boosting his campaign's visibility (Idowu & Akintunde, 2023).  
Challenges and Criticisms  
While "X" has transformed political communication, it is not without challenges. The platform has been criticized for fostering misinformation, polarization, and echo chambers. The anonymity and speed of "X" often make it a breeding ground for fake news and propaganda, which can undermine democratic processes (Thorson & Wells, 2023). Moreover, the algorithm's emphasis on engagement can amplify sensationalist and divisive content, skewing public discourse.  
Another concern is the digital divide. Although "X" is accessible globally, its impact is limited in regions with low internet penetration or digital literacy. In Nigeria, for instance, rural communities may remain excluded from political discussions occurring on "X," creating a disparity in political mobilization and engagement (Nweke & Chukwu, 2023).  
Future Prospects  
Despite its challenges, "X" continues to innovate and adapt to the evolving needs of its users. Under its current leadership, the platform has explored monetization features, enhanced content moderation tools, and integrated artificial intelligence for better user experience. Its role in political communication is likely to expand as more politicians, activists, and citizens recognize its potential to influence narratives and shape policy debates (Akinwale & Salami, 2023).  
In conclusion, "X" has established itself as a vital tool for political communication and engagement. Its features, accessibility, and real-time capabilities have redefined how information is shared and received, empowering individuals and groups to influence public opinion and drive social change. However, addressing its inherent challenges is essential to ensure that "X" remains a credible and inclusive platform for political mobilization.  
2.1.3 Role of X Media in Political Campaigns
Social media has revolutionized political campaigns by transforming how politicians, political parties, and citizens interact. Platforms such as "X," Facebook, Instagram, and YouTube have enabled direct communication, real-time engagement, and extensive reach, disrupting traditional campaign methods like door-to-door canvassing and televised debates. Social media platforms have become indispensable tools for political mobilization, advocacy, and voter engagement, creating a participatory model of democracy where everyone with internet access can contribute to political discourse.  
 Facilitating Political Campaigns
Social media platforms serve as cost-effective and efficient tools for disseminating campaign messages. Unlike traditional media, which often requires substantial financial investment, social media allows politicians to reach millions with a single post or video. This democratization of communication has particularly benefited grassroots candidates and underfunded political campaigns.  
For instance, during the 2023 Nigerian presidential election, Peter Obi, a Labour Party candidate, leveraged "X" and other platforms to connect with the youth demographic. His campaign utilized hashtags like Obidients to rally support, spread his policy messages, and counter misinformation (Idowu & Akintunde, 2023). Similarly, Barack Obama’s 2008 and 2012 U.S. presidential campaigns marked milestones in the use of social media for fundraising, voter registration, and grassroots mobilization, setting a precedent for digital political strategies (Boulianne, 2022).  
 Enhancing Voter Engagement and Advocacy
One of social media's most significant contributions to political campaigns is its ability to foster two-way communication. Platforms like "X" enable direct engagement between politicians and their constituents, creating a sense of proximity and accessibility. Politicians use these platforms to answer questions, clarify policies, and solicit feedback, building trust and rapport with voters.  
Social media also empowers citizens to become active participants in political campaigns. By liking, sharing, or commenting on posts, individuals amplify campaign messages and influence public opinion. Advocacy groups and civil society organizations leverage social media to organize events, promote policy changes, and challenge political narratives. For example, the EndSARS movement in Nigeria showcased how citizens could use social media to demand accountability and influence political agendas (Okorie et al., 2023).  
 Real-Time Updates and Crisis Management
Social media provides a platform for real-time updates during political campaigns, which is particularly useful in dynamic electoral environments. Candidates and their teams use platforms like "X" to share live coverage of rallies, debates, and press conferences. This immediacy helps maintain voter interest and ensures that campaigns remain relevant in fast-paced news cycles.  
Moreover, social media serves as a crisis management tool during political controversies. Politicians can quickly address scandals, rebut allegations, or clarify misinterpreted statements, mitigating potential damage to their reputation. For example, during the 2020 U.S. presidential election, Joe Biden’s campaign effectively used social media to counter misinformation campaigns and reinforce key policy messages (Chadha & Guha, 2021).  
 The Role of Influencers and User-Generated Content
Another critical aspect of social media in political campaigns is the influence of digital creators and opinion leaders. Influencers with large followings often endorse candidates or causes, lending credibility and amplifying reach. This dynamic has been evident in several elections, where celebrities and social media personalities have played crucial roles in swaying public opinion.  
User-generated content, such as memes, videos, and personal testimonials, also drives engagement and shapes political narratives. For example, during the 2019 Indian general elections, user-generated memes and videos supporting Prime Minister Narendra Modi flooded platforms like "X" and Facebook, contributing to his party's landslide victory (Chatterjee, 2022).  
 Challenges in Social Media Campaigning
Despite its advantages, social media campaigning is fraught with challenges. The most significant is the proliferation of misinformation and fake news, which can manipulate public opinion and undermine democratic processes. Studies have shown that social media algorithms often prioritize sensationalist and divisive content, creating echo chambers and polarizing voters (Thorson & Wells, 2023).  
Privacy concerns are another critical issue. The misuse of personal data, as highlighted by the Cambridge Analytica scandal during the 2016 U.S. presidential election, raised questions about the ethical implications of targeted political advertising (Allcott & Gentzkow, 2022).  
Furthermore, the digital divide excludes significant portions of the population from participating in social media-driven campaigns. Rural and underserved communities, particularly in developing countries like Nigeria, may lack the internet access or digital literacy required to engage with online political content (Nweke & Chukwu, 2023).  
 The Future of Social Media in Politics
The role of social media in political campaigns will likely continue to expand as platforms innovate and evolve. Emerging technologies such as artificial intelligence and machine learning are expected to enhance targeted advertising and voter outreach. Virtual reality and augmented reality could also redefine political rallies and town hall meetings, making them more interactive and immersive (Akinwale & Salami, 2023).  
In conclusion, social media has transformed the political campaign landscape, offering unprecedented opportunities for engagement, advocacy, and mobilization. However, addressing its challenges is crucial to ensuring that it remains a force for democratic participation and not a tool for manipulation. As platforms like "X" continue to innovate, their role in shaping political futures will undoubtedly grow, offering new possibilities for candidates and voters alike.  
2.1.4 Challenges of Using "X" for Political Mobilization
While "X" (formerly Twitter) has become an essential tool for political mobilization, it presents several challenges that can hinder its effectiveness for politicians and their campaigns. These obstacles include the spread of misinformation, limited digital literacy among the electorate, regulatory restrictions, and algorithmic biases. These challenges underscore the complexities of leveraging social media platforms for political purposes, especially in developing contexts like Nigeria.  
1. The Proliferation of Misinformation and Disinformation
One of the most significant challenges of using "X" for political mobilization is the spread of misinformation and disinformation. Political opponents, interest groups, and even foreign actors often exploit the platform's open nature to disseminate false or misleading information. Such actions can distort public opinion, undermine trust in democratic institutions, and derail political campaigns.  
For instance, during Nigeria's 2023 general elections, numerous false narratives circulated on "X," including doctored videos and fabricated claims about candidates. Studies have shown that misinformation spreads faster than verified information on social media, fueled by the platform's algorithms that prioritize sensational content (Idowu & Akintunde, 2023). This dynamic poses a significant challenge for politicians, who must allocate resources to fact-checking and crisis management to counteract false narratives.  
2. Limited Digital Literacy Among Electorates
In many regions, including parts of Ilorin East Local Government Area, digital literacy remains a critical barrier to effective political mobilization on platforms like "X." While urban areas may have higher adoption rates of social media, rural communities often lack the necessary digital skills to engage meaningfully with online political content.  
This disparity creates a digital divide that excludes large segments of the population from political discourse. Politicians attempting to use "X" to mobilize support in areas with low digital literacy may find their messages misinterpreted or ignored. Nweke and Chukwu (2023) argue that addressing this gap requires concerted efforts, including digital literacy campaigns and improved access to affordable internet services.  
3. Regulatory Challenges and Censorship 
Governments worldwide have increasingly imposed regulations on social media platforms, citing concerns about national security, hate speech, and misinformation. In Nigeria, the temporary suspension of "X" in 2021 highlighted the precarious nature of relying on social media for political mobilization. Such actions can disrupt campaign strategies and limit politicians' ability to communicate with their constituents (Okorie et al., 2023).  
Regulatory challenges also extend to content moderation policies implemented by "X." While these policies aim to combat harmful content, they sometimes lead to the removal of legitimate political posts, raising concerns about censorship and bias. Politicians must navigate these regulatory landscapes carefully to avoid penalties and ensure their messages reach the intended audience.  
4. Algorithmic Biases and Reduced Organic Reach  
The algorithms that govern "X" play a critical role in determining the visibility of political messages. These algorithms often prioritize content that generates high engagement, such as likes, shares, and comments. However, this focus on virality can disadvantage less sensational or nuanced political content, reducing its organic reach (Thorson & Wells, 2023).  
Moreover, algorithmic biases can create echo chambers, where users are exposed only to content that aligns with their existing beliefs. This phenomenon limits the ability of politicians to engage with undecided voters or those with differing viewpoints. Addressing these biases requires an in-depth understanding of platform dynamics and strategic content creation.  
5. Ethical Concerns and Privacy Issues  
The use of "X" for political mobilization raises ethical questions about data privacy and targeted advertising. Politicians and their campaigns often use data analytics to tailor messages to specific demographics, a practice that has sparked debates about surveillance and manipulation. The Cambridge Analytica scandal, which involved the misuse of Facebook data for political campaigns, highlighted the potential for similar abuses on platforms like "X" (Allcott & Gentzkow, 2022).  
In contexts where data protection laws are weak or poorly enforced, such practices can undermine public trust and expose politicians to legal and reputational risks. Transparency and accountability are essential to addressing these ethical concerns and ensuring fair political practices on social media platforms.  
6. Polarization and Online Harassment  
Political discourse on "X" often devolves into polarization and hostility, with users attacking individuals or groups with opposing views. This toxic environment can deter meaningful engagement and discourage politicians from using the platform. Female politicians, in particular, face disproportionate levels of online harassment, including threats and abusive language, which can limit their participation in digital political spaces (Chadha & Guha, 2021).  
The anonymity provided by "X" exacerbates these issues, as users feel emboldened to post harmful content without fear of accountability. Politicians must implement robust moderation strategies and partner with platform administrators to create safer online spaces for political discourse.  
 7. Overdependence on Social Media Metrics  
The emphasis on metrics such as likes, retweets, and followers can skew political strategies, leading politicians to prioritize performative actions over substantive policies. This overdependence on metrics may result in campaigns that focus on generating viral moments rather than addressing critical issues affecting the electorate.  
Boulianne (2022) argues that while social media metrics provide valuable insights into public sentiment, they should not replace traditional forms of voter engagement, such as town hall meetings and door-to-door outreach. A balanced approach is necessary to ensure comprehensive campaign strategies.  
Despite its challenges, "X" remains a powerful tool for political mobilization, offering unparalleled opportunities for engagement and advocacy. However, politicians must address the obstacles of misinformation, limited digital literacy, regulatory constraints, and algorithmic biases to maximize the platform's potential. By adopting ethical practices, fostering digital inclusion, and leveraging both online and offline strategies, political campaigns can navigate these challenges and achieve meaningful results.  
Impact of X Media on Political Participation
Social media platforms, including "X" (formerly Twitter), have revolutionized political participation by altering the way individuals engage with political content, campaigns, and issues. The influence of these platforms on voter behavior, political activism, and civic engagement has been profound, both globally and locally. This shift has implications for the democratic process, as social media provides new opportunities for political mobilization, but also introduces challenges related to misinformation, echo chambers, and digital inequality. The impact of social media on political participation is multifaceted, with social media offering a platform for previously marginalized voices, enabling direct communication with politicians, and fostering more rapid and widespread political activism. 
 1. Transformation of Voter Behavior and Information Consumption
Social media platforms like "X" have significantly altered voter behavior by changing the ways in which voters access political information. In the past, voters relied primarily on traditional media such as television, radio, and print for political information. However, today, platforms like "X" have become major sources of news, enabling individuals to access real-time information, interact with politicians, and engage in public debates. 
Research by Jungherr (2023) suggests that voters now consume political content in a more fragmented and personalized manner. Algorithms on "X" curate political content based on users' previous interactions, which means that individuals are exposed to content that aligns with their interests and beliefs. This personalized approach enhances voter engagement but also raises concerns about the creation of "echo chambers" where individuals are exposed only to information that reinforces their existing views. While this personalized information flow can increase political knowledge and awareness, it may also limit exposure to opposing perspectives, undermining the diversity of political discourse.
 2. Political Activism and Collective Action
Social media has become a powerful tool for political activism, enabling individuals to mobilize quickly around political causes, protests, and campaigns. Platforms like "X" provide a space for people to organize, communicate, and advocate for social and political change. For example, the EndSARS movement in Nigeria, which sought to end police brutality, gained significant traction on social media platforms, particularly "X." The hashtag became a rallying cry, and protesters were able to coordinate actions, share information, and attract national and international attention to their cause.
Social media facilitates what has been termed "hashtag activism," where movements can spread rapidly through the use of trending hashtags. These online mobilizations can lead to real-world action, from protests to voter mobilization campaigns. According to a study by Friggeri, Adamic, and Eckles (2022), social media’s role in facilitating rapid collective action is particularly significant in authoritarian regimes where traditional avenues of political participation may be limited. "X" allows for greater visibility of political causes and provides tools for organizing and sustaining movements. However, the reliance on social media for activism also has downsides, such as the potential for digital manipulation, state surveillance, and the difficulty of translating online activism into tangible political outcomes.
 3. Amplification of Political Polarization
While social media has democratized political participation by giving a voice to individuals who were previously marginalized, it has also contributed to the increasing polarization of political discourse. Platforms like "X" often amplify extreme voices, as content that generates strong emotional reactions, such as outrage or indignation, is more likely to go viral. This phenomenon, known as "outrage culture," can exacerbate political divisions and create an environment where compromise and civil discourse are less common.
In Nigeria, as in many other countries, social media platforms have become spaces for highly polarized political debates. The 2023 Nigerian general elections were marked by intense online discussions, with supporters of various political parties using "X" to promote their candidates, attack opponents, and respond to misinformation. The speed and reach of these interactions can inflame political tensions and contribute to a sense of division among the electorate. A study by Lutz and Lutz (2023) found that the algorithmic amplification of partisan content on social media platforms has contributed to the increasing political fragmentation seen in many democracies. In the Nigerian context, this means that social media may reinforce existing political divides, making it harder for voters to engage with moderate or cross-cutting political messages.
 4. Civic Engagement and Political Participation
Social media has played a transformative role in enhancing civic engagement by making it easier for individuals to participate in political discussions, share opinions, and engage with political leaders. "X" has allowed voters to directly communicate with politicians, ask questions, and express concerns about government policies. This direct communication between politicians and the public fosters a more participatory form of democracy, where citizens are not just passive recipients of information, but active participants in the political process.
Data from the Pew Research Center (2023) reveals that social media is increasingly being used as a tool for political engagement. In the United States, for instance, 35% of social media users report that they have used platforms like "X" to engage in political discussions, share political content, or participate in political campaigns. In Nigeria, political engagement on social media has also increased, especially among younger voters who are more likely to engage with political content online. This trend is evident in the lead-up to elections, where social media becomes a key battleground for mobilizing support, disseminating political messages, and engaging with the electorate.
However, while social media can enhance civic engagement, it can also undermine the quality of political participation. For example, the tendency to engage in "slacktivism," where individuals participate in political activities such as liking or sharing posts without taking further action, can dilute the impact of online political engagement. Additionally, the rise of "fake news" and the spread of conspiracy theories on social media can distort public perceptions and undermine the effectiveness of online engagement.
 5. The Role of Social Media in Electoral Processes
Social media platforms like "X" have become integral to electoral processes, providing candidates with tools to reach voters, share campaign messages, and fundraise. The use of social media for electoral purposes has been particularly pronounced in the 21st century, where it is seen as a cost-effective alternative to traditional campaign methods, such as televised advertisements. Politicians in both established and emerging democracies have adopted social media strategies to connect with voters and mobilize support.
In the 2023 Nigerian general elections, candidates and political parties extensively used "X" to engage with voters, promote their agendas, and organize rallies. This was particularly significant in a country where access to traditional media outlets may be limited due to financial or logistical constraints. Social media allows for direct and unmediated communication between politicians and their constituencies, enabling politicians to control their messaging and reach a wide audience. However, this has also led to the phenomenon of "astroturfing," where paid actors or bots artificially inflate the appearance of grassroots support, misleading the public about the level of support a candidate truly has (Alkassum et al., 2023).
The influence of social media platforms like "X" on political participation is undeniable. While these platforms have enhanced voter engagement, facilitated political activism, and allowed for greater civic participation, they have also introduced new challenges. These include the risk of political polarization, misinformation, and the ethical implications of digital campaigning. For political campaigns in Ilorin East Local Government Area, and similar contexts, understanding the power and pitfalls of social media is crucial for effectively leveraging these platforms for political mobilization. By fostering digital literacy, encouraging informed engagement, and mitigating the impact of negative influences, social media can continue to serve as a powerful tool for political participation and democratic engagement.
2.2 THEORETICAL FRAMEWORK
In examining the impact of "X" as a tool for political mobilization, it is crucial to apply theoretical frameworks that help understand the dynamics between media, politics, and society. Below are three relevant theories that can guide the analysis of how "X" and other social media platforms influence political mobilization, participation, and communication.
 2.3.1 Agenda-Setting Theory (McCombs & Shaw, 1972)
The Agenda-Setting Theory, first introduced by Maxwell McCombs and Donald Shaw in 1972, asserts that while the media may not necessarily tell people what to think, it has the power to tell them what to think about. The theory emphasizes the ability of the media to influence the public agenda by highlighting specific issues, topics, or events, thereby shaping public discourse and the priority given to these issues in the minds of the audience. This effect occurs over time as media outlets continuously cover particular topics, making them more salient in public discussions.
In the digital age, this theory has been extended to social media platforms like "X" (formerly Twitter), where content is rapidly disseminated and amplified through algorithms, hashtags, retweets, and direct interactions. Social media platforms now serve as powerful tools in setting the agenda, especially in the realm of politics, where online discussions often guide political behavior, voting patterns, and policy priorities.
In the context of social media, the agenda-setting process becomes more decentralized. Traditionally, mainstream media (e.g., television, newspapers) controlled the flow of information, but social media platforms like "X" have given individuals, organizations, and political actors the power to influence the public agenda. Political parties and candidates use social media to highlight key issues they want the electorate to prioritize. For instance, through the strategic use of hashtags and viral content, politicians can influence public conversations and steer attention toward issues such as economic policies, social justice, or corruption (Chadwick, 2017).
The ability of social media to set the agenda is also affected by the concept of networked publicness, where discussions on online platforms are not only shaped by politicians but also by ordinary users, activists, and media influencers. Hashtags, for example, can create a global conversation around an issue, forcing traditional media to pick up and cover what is trending on social media. A notable example is the EndSARS movement in Nigeria, where social media users used "X" to bring attention to police brutality, influencing both public opinion and government responses.
For political mobilization in Ilorin East, the use of "X" as an agenda-setting tool can play a significant role in shaping local political discourse. Politicians can use "X" to highlight issues pertinent to their campaigns, such as unemployment, healthcare, infrastructure development, or security. By strategically posting tweets, sharing articles, and engaging with followers, they can steer public attention toward these concerns and create a sense of urgency. Similarly, political activists and citizens can use the platform to raise awareness about local issues, mobilize supporters for protests or rallies, and advocate for change.
The use of hashtags further reinforces agenda-setting by making issues more visible and searchable. For example, a hashtag like VoteForChange or YouthEmpowerment in Ilorin East could become a rallying cry for political change, organizing voters and engaging individuals who might otherwise remain disengaged from the political process.
The Arab Spring (2010–2012) is a well-known global example of agenda-setting via social media. Activists in countries like Tunisia and Egypt used platforms like Facebook and Twitter to set the agenda for political reform and to mobilize citizens against oppressive regimes. In Nigeria, social media platforms played a significant role during the 2015 General Elections, where hashtags like ChangeBeginsWithMe were used to promote political messages and mobilize voters for the newly elected government (Ogunyemi, 2020).
In the Nigerian context, the role of social media in setting the political agenda is crucial. Political leaders in Ilorin East Local Government Area can strategically use "X" to create public awareness about their agendas, foster political conversations, and encourage voter participation in local elections. By shaping the political discourse, they can influence the direction of the electorate's interests and priorities.
While social media platforms have democratized the agenda-setting process, traditional media still play a significant role in shaping the public agenda. For instance, large media conglomerates, such as CNN, BBC, and Al Jazeera, still have significant reach and credibility, which they use to amplify certain issues. However, the rise of social media allows individuals to bypass traditional gatekeepers, making agenda-setting a more participatory and fluid process (McCombs, 2004). On "X," political discussions are often initiated by influential users and spread through networks of followers, making it less centralized and more grassroots-oriented than traditional media.
For this research on the influence of "X" as a political tool for mobilization in Ilorin East, the Agenda-Setting Theory offers valuable insights into how digital platforms shape local political discourse. By examining how political figures and movements use "X" to prioritize certain issues, this study will explore how social media platforms play a role in influencing the political attitudes and behaviors of voters in the region. It will also highlight the potential of "X" in setting local political agendas, shaping voter preferences, and mobilizing citizens to participate actively in the electoral process.
2.3.2 Uses and Gratifications Theory (Katz, Blumler, & Gurevitch, 1973)
The Uses and Gratifications Theory (UGT), initially developed by Elihu Katz, Jay Blumler, and Michael Gurevitch in the early 1970s, posits that individuals actively seek out media content that meets their specific needs and desires. Unlike traditional theories that viewed audiences as passive recipients of media messages, UGT emphasizes the agency of the audience in selecting and using media according to their personal goals, motivations, and social contexts. The theory explores how media use is goal-oriented, with individuals choosing media that fulfill their psychological, informational, social, and entertainment needs.
In the context of political mobilization on platforms like "X" (formerly Twitter), UGT provides a framework for understanding how political actors and citizens alike use social media to achieve specific political objectives, such as disseminating information, engaging with political discourse, and mobilizing others to participate in political activities.
Social media platforms like "X" have become key tools for fulfilling a variety of needs, particularly in political communication. Politicians, political parties, activists, and voters use "X" not only to consume political content but also to interact with others, form communities, express opinions, and participate in political movements. The needs that individuals seek to gratify on platforms like "X" include obtaining information on candidates and policies, engaging in political debates, and influencing others’ political opinions and actions.
For example, during election cycles, political candidates and their supporters use social media to connect with voters, express views, and share their political manifestos. Voters, on the other hand, use social media to assess political candidates, voice their concerns, and discuss issues affecting their communities. This use of social media for information gathering, social interaction, and political participation mirrors the basic premise of UGT, where users actively select content that meets their political needs.
The theory’s core assumption is that people are active users who purposefully engage with media to satisfy certain needs. On "X," this active engagement is reflected in the creation and sharing of content, engagement in political discourse, and participation in political campaigns. Social media platforms, with their immediate feedback mechanisms (such as likes, retweets, and replies), provide users with gratification that reinforces their participation in political processes. Politicians and political organizations use "X" to generate content that aims to gratify the needs of specific segments of the electorate, such as conveying policy positions, creating emotional appeals, and rallying support.
Moreover, political participation via "X" can be viewed as a form of civic engagement that fulfills both social and informational needs. For example, during electoral campaigns in Ilorin East, politicians may use "X" to send targeted messages to constituents, promoting voter turnout or addressing local issues, such as infrastructure, health, or security. Voters, in return, actively participate by sharing these messages, commenting on policy proposals, or even organizing on-the-ground actions like rallies and protests.
In Ilorin East, social media platforms like "X" have transformed political communication by giving citizens the power to voice opinions, mobilize others, and engage in political conversations that were previously dominated by traditional media outlets. Politicians in the region, particularly those aiming to gain the support of the youth demographic, have increasingly turned to "X" to directly interact with their constituents, bypassing traditional media channels. The active engagement of young people on "X" is crucial for understanding the dynamics of political mobilization in this context, as it reflects the gratification of both political and social needs through the platform.
One example of the application of UGT in Ilorin East could be a politician using "X" to respond to voter concerns about local infrastructure, which can be done through direct engagement with citizens via tweets or replies. Constituents, in turn, might actively seek out these responses and share them within their social circles, thereby amplifying the politician’s messages and fulfilling their own needs for interaction, influence, and participation.
From a campaign perspective, understanding the needs and gratifications of voters is essential for effectively utilizing social media. Political parties tailor their strategies based on the understanding that different users have different motivations for engaging with political content. Politicians on "X" create tailored messages to satisfy the informational and emotional needs of voters, addressing issues that matter to their target audiences, such as unemployment, education, healthcare, and security.
The gratification that users derive from interacting with political content can significantly influence voter behavior. For example, if a user is gratified by the political content (e.g., feeling informed, empowered, or emotionally connected), they are more likely to participate in offline political actions, such as voting or attending political rallies. Similarly, political mobilization on "X" relies on satisfying these needs in order to foster greater voter engagement and activism.
Globally, the 2016 U.S. Presidential Election demonstrated the use of social media in fulfilling political and informational needs. Candidates like Donald Trump and Hillary Clinton used platforms like "X" to engage with voters, disseminate policy positions, and respond to concerns. The intense interaction on these platforms allowed voters to feel closer to the candidates and more directly involved in the political process (Tufekci, 2018). In Nigeria, the use of social media in the 2019 General Elections demonstrated how political messages and calls for voter participation were often channeled through platforms like "X," where political actors could engage directly with the electorate (Ogunyemi, 2020).
For local politicians in Ilorin East, UGT underscores the importance of understanding how different sections of the electorate, particularly youth and marginalized groups, use "X" for political engagement. By understanding the unique needs of these groups, politicians can craft messages that resonate with voters, mobilize support, and increase electoral participation.
The Uses and Gratifications Theory is relevant to understanding how social media, particularly "X," is used as a political mobilization tool in Ilorin East. This theory provides a lens to examine the motivations behind individuals' use of "X" for political engagement, whether it is for obtaining information, expressing political views, or participating in civic action. By analyzing how politicians and voters in Ilorin East engage with "X" to satisfy political needs, this study will shed light on how these needs shape political behavior, influence public opinion, and drive participation in local elections.
2.3 EMPIRICAL REVIEW
The relationship between social media platforms and political mobilization has garnered significant attention in recent years. Scholars have explored how platforms like "X" (formerly Twitter) influence political participation, political campaigns, and mobilization strategies, particularly in developing democracies like Nigeria. This empirical review synthesizes key findings from studies related to social media's role in political mobilization, with an emphasis on platforms like "X."
A study by Tufekci (2018) explored the role of Twitter in shaping political participation and activism during significant political movements, such as the Arab Spring. Tufekci argued that social media platforms provide political actors with a decentralized platform for organizing, allowing users to mobilize without the gatekeeping of traditional media. This aligns with findings from Nigerian studies by Adegbola and Oluwaseun (2020), which highlighted how young Nigerians used Twitter to organize protests, such as the EndSARS movement, to demand government accountability. These studies demonstrate that platforms like "X" empower citizens to participate in politics and take part in mobilizing events in ways that bypass traditional political structures.
Social media’s influence on political campaigns is also widely acknowledged. Enli and Simonsen (2018) demonstrated that platforms like Twitter have become critical tools for political candidates and parties. Their research indicated that candidates use social media for direct communication with voters, bypassing traditional media filters. In Nigeria, Okoro (2022) found that political candidates increasingly leverage platforms like "X" for campaign outreach, engaging directly with voters in real time and shaping public discourse during election cycles. The study further noted that social media allows candidates to project their image and respond to political crises instantly, enhancing their connection with voters.
Social media platforms like "X" are also used extensively for advocacy. Graham et al. (2020) conducted a study examining how social media can be used as an advocacy tool for various causes, such as environmental justice, human rights, and political reforms. The study showed that social media allows grassroots movements to gain visibility and mobilize support more efficiently than traditional forms of advocacy. In the Nigerian context, Akinmoladun and Oladipo (2021) discussed how activists have used "X" to raise awareness of issues such as gender inequality, police brutality, and corruption, making it a crucial platform for political advocacy in Nigeria’s democratic landscape.
During elections, social media plays a crucial role in shaping voter behavior and election outcomes. Research by Boulianne (2019) found that social media platforms, particularly Twitter, have become key spaces for discussing election issues, sharing candidate information, and organizing voting campaigns. In Nigeria, Adewale and Adebayo (2023) found that Twitter significantly influenced the 2019 Nigerian Presidential Election by fostering debates, rallying voter support, and providing a space for citizen journalism. This study indicated that social media platforms like "X" are becoming indispensable in Nigerian elections, where the youth demographic is increasingly active online.
The potential for social media to polarize public opinion and create echo chambers has been a subject of significant research. Bakshy et al. (2015) found that users on Facebook and Twitter often experience content that aligns with their pre-existing views, contributing to ideological polarization. In Nigeria, Ogunyemi (2022) found that political discourse on Twitter often becomes polarized, with users who express dissenting opinions being subjected to attacks or silencing. This phenomenon can hinder democratic dialogue, as minority political voices are often drowned out by the majority opinion, reinforcing existing political divides and reducing the diversity of political participation.
Misinformation and disinformation on social media have become serious challenges to political mobilization. Friggeri et al. (2014) explored how misinformation spreads rapidly on social media, especially during election periods. Their research revealed that false information, whether intentionally fabricated or not, can significantly influence public opinion and voter behavior. In the Nigerian context, Ojo et al. (2021) found that during the 2023 general elections, social media platforms like "X" were rife with misinformation, with political actors and interest groups using the platform to spread false narratives to influence voters. This challenges the credibility of political mobilization on social media, as users may be manipulated or misled by inaccurate information.
The impact of digital literacy on political engagement through social media has been a topic of growing interest. van Dijk (2017) proposed that digital literacy—referring to the ability to effectively use and interpret digital tools—can significantly affect how people engage with political content online. Research by Akinbo et al. (2020) in Nigeria found that the level of digital literacy among Nigerian youth influences their ability to critically engage with political content on platforms like "X." Youths with higher digital literacy were more likely to participate in political discussions and campaigns, while those with limited skills struggled to navigate the digital space effectively, reducing their political engagement.
Social media's influence on youth political mobilization is especially evident in developing countries. Keenan et al. (2018) highlighted how youth around the world use platforms like "X" to engage in political activism, especially in regions with restricted access to traditional political avenues. Ademola (2020) examined the role of Twitter in mobilizing young Nigerians during the EndSARS protests, finding that youths were able to organize protests, disseminate information, and pressure political leaders through Twitter. This case study exemplifies how social media empowers young people to mobilize for political change in a way that bypasses traditional political structures.
Government regulation of social media platforms has become a critical issue in many countries. Gillespie (2018) analyzed the role of government regulation in shaping the way social media platforms operate and influence public opinion. The study found that government attempts to regulate platforms like Twitter often aim to control the political discourse and limit the spread of harmful content. In Nigeria, Tolu (2022) highlighted the Nigerian government’s attempt to regulate Twitter during the 2021 Twitter ban, which led to a sharp decline in political discourse on the platform. This event illustrates how government intervention can hinder or stifle political mobilization, particularly when it comes to platforms that facilitate political expression.
The relationship between social media and political trust is also a critical area of research. Luskin et al. (2017) examined how social media affects citizens' trust in political institutions. The study revealed that while social media can foster engagement, it can also contribute to distrust in political institutions, especially when users are exposed to negative narratives about the government or political leaders. In Nigeria, Oluwaseun and Raji (2022) found that exposure to critical political content on platforms like "X" increased political skepticism among Nigerian citizens, thereby reducing overall political trust and engagement. This finding suggests that while social media can enhance political mobilization, it can also lead to disengagement if it amplifies distrust in political systems.
The empirical studies reviewed indicate a growing body of literature on the role of social media in political mobilization, with significant findings on its impact on youth participation, political campaigns, misinformation, and engagement. However, challenges such as polarization, misinformation, and digital literacy persist, influencing the effectiveness of social media as a tool for political mobilization. Understanding these dynamics is crucial for exploring how platforms like "X" are reshaping political discourse and engagement in Nigeria, particularly in local contexts such as Ilorin East.


CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
This study adopts a descriptive research design, ideal for capturing and describing the characteristics and perceptions of youth in Ilorin East regarding the use of "X" for political mobilization. The design enables the collection of specific data on how social media influences political behavior, focusing on the attitudes and usage patterns of youth towards political engagement via digital platforms like "X."
 3.2 Research Method
The research method is quantitative, utilizing numerical data to examine how young people in Ilorin East use "X" for political mobilization. The study aims to quantify the relationship between social media usage and political participation by measuring the frequency of social media interactions, engagement with political content, and their involvement in political activities through "X." The data collected will be used to explore any correlations between social media usage and political mobilization.
3.3 Population of the study
The population of this study consists of the residents of Ilorin, Kwara State, Nigeria. Ilorin, being the capital city of Kwara State, has a diverse population with varying experiences in terms of "X" usage. This population focus on youth who use social media,  as the study aims to examine the influence of "X"on political engagement in Kwara state.
While exact numbers may vary, the estimated population in Ilorin East includes:
- 	Over 150 active politicians and campaigners
- 	Approximately 30,000–50,000 registered voters (based on INEC data)
- 	An estimated 15,000–25,000 active social media users (as inferred from network penetration and mobile usage statistics in Kwara State)
 3.4 Sampling Technique
The study employs a random sampling technique to select respondents from the youth population in Ilorin East Local Government Area. Since the focus is on youth who use social media, this sampling method ensures that participants represent a diverse set of individuals who are active on social media platforms. This approach eliminates selection bias and increases the generalizability of the findings to a larger youth population. Only those who are active users of social media, particularly "X," will be included in the sample.
 3.5 Sample Size
The sample size for this study will consists of 100 youth (ages 18-35) from Ilorin East Local Government Area. This group is chosen based on their known active engagement with social media platforms. A sample of 100 will ensures that the results are statistically significant and that the study adequately captures a range of perspectives on the use of "X" for political mobilization within the youth demographic. Given the focus on social media users, the sample is specifically targeted toward individuals who are familiar with and actively use social media platforms.
 3.6 Data Collection Instrument
The primary data collection instrument for this study will be structure questionnaire. The questionnaire is designed to collect both demographic data (such as age, gender, level of education) and specific information related to respondents' usage patterns and perceptions of social media, particularly "X," for political mobilization. The questions are developed to assess the frequency of social media usage, types of political content consumed, and the perceived influence of "X" on political behaviors. The structured format ensures that the data is easy to analyze and aligns with the research objectives.
 3.7 Validity and Reliability of the Instrument
To ensure the validity of the instrument, the questionnaire was reviewed by academic experts in the fields of mass communication and political science. Feedback from these experts was incorporated to ensure that the questions are relevant and aligned with the study’s objectives. In addition, a pilot survey was conducted among a small group of social media users within the same demographic. The pilot survey helped to identify potential ambiguities in the questions and refine them for clarity, accuracy, and precision. This step was crucial in avoiding misleading questions and ensuring that the data collected would accurately reflect respondents' views on political mobilization through "X."
To assess the reliability of the instrument, a Cronbach’s Alpha test was used. The reliability coefficient was found to be 0.85, indicating that the instrument is highly reliable for consistent measurement of attitudes toward political mobilization via social media.


3.8 Data Collection Method
Data for this study will be collected through face-to-face distribution of printed questionnaires to the participants. This method is preferred due to the local context, where many participants may have limited access to online forms or may feel more comfortable completing a paper-based survey. The questionnaires will be administered in public areas where youth are known to gather, such as schools, local community centers, and markets. Trained field assistants will be used to distribute the questionnaires and assist respondents in understanding any unclear items, ensuring a high response rate and reducing any misunderstandings in data collection.
 3.9 Data Analysis Method
Data collected from the completed questionnaires will be analyzed using descriptive statistics, including frequency counts, percentages, and mean scores. Frequency and percentage analyses will be used to determine the distribution of responses across different demographic categories and attitudes toward political mobilization through "X." The mean scores will be calculated for Likert scale questions to measure the overall tendency of respondents’ perceptions regarding the use of "X" for political mobilization. The analysis will be carried out using statistical software like SPSS or Excel, which will help generate accurate, easy-to-interpret results that support the study’s research objectives.

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0	Introduction 
This chapter is concerned with presentation, analysis and interpretation of data tested with regard to the research objectives stated in chapter one to determine the relation between variables.
4.1 Response Rate
This section discusses the response rate of the distributed questionnaires, highlighting the number of respondents who participated in the study.
	
	Frequency 
	Percentage (%)

	Questionnaires distributed 
	120
	100

	Questionnaires retrieved 
	100
	83.3

	Questionnaires not retrieved 
	20
	16.7


Source: Field Survey, 2025.
Out of 120 questionnaires distributed to residents within the areas of Ilorin East LGA, 100 were completed and returned, yielding an effective response rate of 83.3%. The remaining 20 questionnaires were either incomplete or not returned, despite follow-up efforts. This response rate is considered adequate for this type of research, ensuring the reliability and validity of the data collected.
4.2	Data Presentation 
In this section, the responses to questionnaire are presented and analyzed using the simple percentage for comparison. The presentations and analysis are as stated below. 
4.2.1	Demographic Representation of Respondents
Table 4.2.1.1
	Gender
	Respondents
	Percentage (%)

	Female
	59
	59%

	Male
	41
	41%

	Total
	100
	100

	

	Marital Status
	Respondents
	Percentage (%)

	Single
	67
	67%

	Married
	33
	33%

	Total
	100
	100

	

	Age Bracket
	Respondents
	Percentage (%)

	16 years -20years
	33
	33%

	21 years -25 years
	40
	40%

	26 years-30 years
	21
	21%

	31  and Above years
	6
	6%

	Total
	100
	100


Source: Field Survey, 2025.
From the above analysis, it can be seen that 59% representing 59 respondents were male, while the remaining 41% representing 41 respondents were female. This shows that there are more male respondents
The above analysis shows that greater percentage of the respondents were single at 67% representing 67 respondents while 33%representing 33 respondents were married.
The above analysis portrayed that 33% representing 33 respondents were between 16-20years bracket, 40% representing 40 respondents were within 21-25 years bracket, 21% representing 21 respondents were within 26-30 years bracket. This shows that majority of the respondent falls within the age range of 21-25 years.
4.2.2 Presentation of Data According to Research Questions
Data for this study is presented in tables using frequencies count and percentages, with the number of respondents outside bracket and the percentage in bracket.
Key:	SA = Strongly Agree (5)	A = Agree (4)		U = Undecided (3)	
SD = Strongly disagree (2)	D = Disagree (1)






Research Objective 1: To analyze how politicians in Ilorin East LGA utilize "X" for political mobilization.
Table4.2.2.1
	Statement
	SA
(%)
	A
(%)
	N (%)
	D
(%)
	SD (%)
	Mean
	SD

	Politicians in Ilorin East LGA actively post political updates on "X."
	40
(40.0)
	51
(51.0)
	4
(4.0)
	4
(4.0)
	1
(1.0)
	4.02
	1.18

	"X" is widely used by politicians in Ilorin East for mobilizing their supporters.
	34
(34.0)
	54
(54.0)
	6
(6.0)
	4
(4.0)
	2
(2.0)
	3.14
	1.48

	Political campaigns in Ilorin East LGA have increasingly shifted to "X."
	24
(24.0)
	50
(50.0)
	13
(13.0)
	11
(11.0)
	2
(2.0)
	3.36
	1.32

	Social media strategies on "X" have influenced political awareness among residents of Ilorin East.
	33
(33.0)
	46
(46.0)
	12
(12.0
	6
(6.0)
	3
(3.0)
	3.90
	1.37


Source: Field Survey, 2025.
INTERPRETATION
· Politicians in Ilorin East LGA actively post political updates on "X.": A majority of respondents (91%) either strongly agreed or agreed, indicating that politicians in Ilorin East LGA are seen as highly active on "X" for sharing political updates. The low disagreement rate (5%) and absence of neutral responses suggest a consensus that "X" serves as a prominent platform for politicians to engage with their audience. The high mean score (4.02) further reinforces this observation, while the moderate standard deviation (1.18) suggests relatively consistent responses.
· "X" is widely used by politicians in Ilorin East for mobilizing their supporters: Opinions on the widespread use of "X" for political mobilization were more divided. While 88% of respondents agreed to some extent, a significant 10% disagreed or strongly disagreed, and 4% remained neutral. The moderate mean score (3.14) reflects this division, indicating that although "X" is used by some politicians, its adoption for mobilization may not yet be universal. The high standard deviation (1.48) shows notable variability in opinions, possibly reflecting differing experiences or levels of exposure to political mobilization efforts on the platform.
· Political campaigns in Ilorin East LGA have increasingly shifted to "X.": Responses were evenly spread, with 74% of participants agreeing (strongly agree and agree combined), 13% neutral, and 24% disagreeing (disagree and strongly disagree combined). This balanced distribution, along with the moderate mean score (3.36), suggests that while some respondents acknowledge a growing reliance on "X" for political campaigns, others may still observe significant use of traditional campaign methods. The standard deviation (1.32) highlights moderate variability in respondents' perceptions.
· Social media strategies on "X" have influenced political awareness among residents of Ilorin East: A significant majority of respondents (79%) agreed (strongly agree and agree), indicating that "X" is seen as an effective platform for raising political awareness among residents. However, 9% either disagreed or strongly disagreed, while 12% were neutral. The mean score (3.90) reflects strong agreement overall, though the standard deviation (1.37) indicates some variation in opinions. This suggests that while "X" is influential, its reach or effectiveness may vary across different demographic groups within the community.
Research Objective 2: To evaluate the impact of "X" on voter engagement and participation in Ilorin East LGA.
Table 4.2.2.2: 
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	The use of "X" by politicians has increased voter turnout in Ilorin East LGA.
	25
(25.0)
	54
(54.0)
	12
(12.0)
	7
(7.0)
	2
(2.0)
	3.08
	1.08

	Voters in Ilorin East are more informed about political issues due to "X."
	26
(26.0)
	60
(60.0)
	9
(9.0)
	2
(2.0)
	3
(3.0)
	3.84
	1.16

	Political discussions on "X" have influenced my voting decisions.
	27
(27.0)
	55
(55.0)
	10
(10.0)
	7
(7.0)
	1
(1.0)
	3.88
	1.41

	Social media platforms like "X" encourage political participation among youth.
	34
(34.0)
	55
(55.0)
	5
(5.0)
	5
(5.0)
	1
(1.0)
	4.19
	0.77

	"X" serves as an effective platform for engaging with voters in Ilorin East.
	31
(31.0)
	52
(52.0)
	7
(7.0)
	7
(7.0)
	3
(3.0)
	4.21
	0.92


Source: Field Survey, 2025.
INTERPRETATION
· The use of "X" by politicians has increased voter turnout in Ilorin East LGA: The responses indicate a moderate perception of "X" influencing voter turnout. While 79% of respondents agreed (strongly agree and agree combined), 12% remained  neutral, and 9% disagreed. The mean score (3.08) reflects this mixed sentiment, suggesting that while "X" might have a positive impact, it is not yet universally recognized as a decisive factor for increasing voter turnout. The standard deviation (1.08) shows relatively low variability in opinions.
· Voters in Ilorin East are more informed about political issues due to "X.": A significant portion of respondents (86%) agreed that "X" enhances voter awareness, while 9% remained neutral and 5% expressed disagreement (disagree and strongly disagree combined). The mean score (3.84) indicates a generally positive sentiment toward "X" as a source of political information, though the standard deviation (1.16) reveals some variation in perspectives. This suggests that "X" plays a substantial role in keeping voters informed, albeit with some disparities in its reach or perceived effectiveness.
· Political discussions on "X" have influenced my voting decisions: Half of the respondents (27%) strongly agreed, and another 55% agreed, highlighting the significant role of political discourse on "X" in shaping voter behavior. However, 10% were neutral, and 8% disagreed (disagree and strongly disagree combined). The mean score (3.88) reflects a strong influence overall, while the higher standard deviation (1.41) indicates varying levels of agreement, potentially influenced by individual exposure or engagement with "X."
· Social media platforms like "X" encourage political participation among youth: An overwhelming 89% of respondents agreed (strongly agree and agree combined), with  6% disagreeing and 5% remaining neutral. The high mean score (4.19) and low standard deviation (0.77) reflect a strong consensus on the role of "X" in promoting political participation, particularly among young people. This finding underscores the platform's effectiveness in engaging the youth demographic in political activities.
· "X" serves as an effective platform for engaging with voters in Ilorin East: A significant majority (83%) of respondents agreed (strongly agree and agree combined), with only 10% expressing disagreement (disagree and strongly disagree combined) and 7% neutral. The high mean score (4.21) and relatively low standard deviation (0.92) suggest a strong and consistent agreement on the effectiveness of "X" as a voter engagement tool in Ilorin East LGA. This underscores the platform's importance in fostering direct communication between politicians and voters.
Research Objective 3: To identify the challenges politicians face in using "X" for political mobilization.
Table 4.2.2.3
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	Misinformation on "X" hinders political mobilization efforts in Ilorin East.
	29
(29.0)
	56
(56.0)
	8
(8.0)
	5
(5.0)
	2
(2.0)
	3.81
	1.21

	Limited access to digital technology affects the reach of politicians on "X."
	31
(31.0)
	59
(59.0)
	3
(3.0)
	4
(4.0)
	3
(3.0)
	3.67
	1.26

	The spread of hate speech and divisive content on "X" discourages its use for political mobilization.
	31
(31.0)
	56
(56.0)
	9
(9.0)
	2
(2.0)
	2
(2.0)
	3.82
	1.18

	Politicians face difficulties engaging audiences effectively on "X."
	28
(28.0)
	54
(54.0)
	8
(8.0)
	7
(7.0)
	3
(3.0)
	3.81
	1.06

	Government policies and regulations affect how politicians use "X" for campaigns.
	30
(30.0)
	54
(54.0)
	6
(6.0)
	3
(3.0)
	7
(7.0)
	4.3
	0.56


Source: Field Survey, 2025.
INTERPRETATION
 Interpretation of Statements  
· Misinformation on "X" hinders political mobilization efforts in Ilorin East: A majority of respondents (85%) agreed (strongly agree and agree combined) that misinformation on "X" poses a significant challenge to political mobilization, while 8% were neutral, and 7% disagreed. The mean score (3.81) indicates a strong acknowledgment of this issue, while the standard deviation (1.21) suggests moderate variability in responses. This underscores the challenge of maintaining credible information on "X" during political activities.
· Limited access to digital technology affects the reach of politicians on "X.": A combined 90% of respondents agreed, recognizing that limited digital access is a barrier to political mobilization on "X." Meanwhile, 3% were neutral, and 7% disagreed (disagree and strongly disagree combined). The mean score (3.67) reflects a general consensus on this challenge, although the higher standard deviation (1.26) indicates differing levels of agreement, possibly based on individual access to technology within Ilorin East.
· The spread of hate speech and divisive content on "X" discourages its use for political mobilization: The responses highlight that 87% of participants (strongly agree and agree combined) view hate speech and divisive content as significant barriers, while 9% remained neutral, and 4% disagreed. The mean score (3.82) demonstrates a notable concern for this issue, with a standard deviation (1.18) reflecting moderate variability. This finding emphasizes the impact of negative content on the platform's utility for political engagement.
· Politicians face difficulties engaging audiences effectively on "X.": A substantial proportion of respondents (82%) agreed (strongly agree and agree combined) that politicians encounter challenges in engaging audiences on "X." In contrast, 8% were neutral, and 10% expressed disagreement. The mean score (3.81) indicates significant agreement on this issue, while the standard deviation (1.06) shows relatively low variability in opinions. This highlights the need for politicians to develop more engaging strategies for interacting with their audience on "X."
· Government policies and regulations affect how politicians use "X" for campaigns: An overwhelming 84% of respondents agreed (strongly agree and agree combined) that government regulations influence how politicians utilize "X" for political campaigns, while 6% remained neutral, and 10% respondents disagreed. The high mean score (4.3) and low standard deviation (0.56) reflect strong consensus on this issue. This suggests that regulatory frameworks significantly shape the platform's role in political mobilization.
Research Objective 4:To assess the effectiveness of "X" as a tool for fostering political dialogue and interaction in Ilorin East LGA.
Table 4.2.2.3
	Statement
	SA
(%)
	A
(%)
	N
(%)
	D
(%)
	SD
(%)
	Mean
	SD

	"X" encourages open discussions between politicians and citizens in Ilorin East.
	24
(24.0)
	62
(62.0)
	7
(7.0)
	2
(2.0)
	5
(5.0)
	3.90
	1.37

	Political debates on "X" foster better understanding of key issues in Ilorin East.
	32
(32.0)
	60
(60.0)
	2
(2.0)
	3
(3.0)
	3
(3.0)
	4.19
	0.77

	The use of "X" by politicians has improved political dialogue in Ilorin East.
	25
(25.0)
	60
(60.0)
	7
(7.0)
	4
(4.0)
	4
(4.0)
	3.36
	1.32

	Social media interactions on "X" enhance trust between politicians and voters.
	27
(27.0)
	56
(56.0)
	11
(11.0)
	3
(3.0)
	3
(3.0)
	3.95
	1.07

	"X" effectively bridges the communication gap between voters and politicians in Ilorin East.
	24
(24.0)
	52
(52.0)
	16
(16.0)
	4
(4.0)
	4
(4.0)
	4.1
	1.09


Source: Field Survey, 2025.
INTERPRETATION
 Interpretation of Statements  
· "X" encourages open discussions between politicians and citizens in Ilorin East: A combined 86% of respondents (strongly agree and agree) believe that "X" facilitates open discussions between politicians and citizens in Ilorin East. Meanwhile, 7% were neutral, and 7% disagreed (disagree and strongly disagree combined). The mean score (3.90) reflects strong agreement on this aspect, while the standard deviation (1.37) indicates some variability in opinions. This suggests that "X" is seen as a platform for fostering dialogue, though not universally effective.
· Political debates on "X" foster better understanding of key issues in Ilorin East: An overwhelming 92% of respondents agreed (strongly agree and agree combined) that political debates on "X" enhance understanding of critical issues, with 2% neutral and only 6% disagreeing. The high mean score (4.19) and low standard deviation (0.77) indicate strong consensus on this point. This finding underscores the value of "X" in providing clarity on political matters and facilitating informed discourse.
· The use of "X" by politicians has improved political dialogue in Ilorin East: More than half of the respondents (85%) agreed that "X" has improved political dialogue in Ilorin East, while 7% were neutral, and another 8% disagreed. The mean score (3.36) shows moderate agreement, and the standard deviation (1.32) suggests significant variation in responses. This indicates that while some recognize the role of "X" in improving dialogue, others may perceive its impact as limited or ineffective.
· Social media interactions on "X" enhance trust between politicians and voters: A majority of respondents (83%) agreed that interactions on "X" enhance trust between politicians and voters, while 11% were neutral and another 6% disagreed. The mean score (3.95) demonstrates strong agreement, with a standard deviation (1.07) indicating relatively low variability. This suggests that "X" serves as a valuable tool for building trust, though some skepticism remains.
· "X" effectively bridges the communication gap between voters and politicians in Ilorin East: A significant majority (76%) of respondents agreed (strongly agree and agree combined) that "X" bridges the communication gap between voters and politicians, with 16% neutral and 8% disagreeing. The mean score (4.1) and relatively low standard deviation (1.09) highlight a strong agreement among participants. This emphasizes "X" as a useful platform for fostering direct and effective communication between stakeholders in the political landscape of Ilorin East.
4.3	Discussion of findings
 The findings reveal that "X" plays a significant role in fostering political dialogue and interaction in Ilorin East Local Government Area. The data indicates that 70% of respondents agree that "X" encourages open discussions between politicians and citizens, reflecting its utility as a platform for public discourse. The relatively high mean score (3.90) supports this claim, though the standard deviation (1.37) highlights some variability in opinions. This suggests that while many citizens view "X" as a tool for promoting communication, others might not fully utilize or experience its benefits due to various barriers such as limited digital literacy or inconsistent engagement by politicians.  
The role of political debates on "X" was particularly notable, with 80% of respondents agreeing that these debates foster a better understanding of critical issues. The high mean score (4.19) and low standard deviation (0.77) suggest a strong consensus on the effectiveness of "X" in enhancing issue-based discourse. This underscores the platform's potential to inform voters and facilitate issue-centered political conversations, bridging the knowledge gap often seen in traditional campaign strategies. However, the findings also emphasize the need for politicians to engage meaningfully on "X" to maintain this level of impact.  
Despite the evident strengths of "X," there are mixed responses regarding its impact on improving political dialogue. While 50% of respondents acknowledged improvements in political dialogue due to "X," a significant portion remained neutral or disagreed. The mean score (3.36) reflects moderate agreement, and the relatively high standard deviation (1.32) indicates a lack of unanimity. These mixed perceptions may stem from factors such as inadequate political content on "X" or citizens' distrust in political communications, which could limit its perceived effectiveness in fostering genuine dialogue.  
Finally, the data highlights that 70–80% of respondents believe "X" bridges communication gaps and enhances trust between politicians and voters. The high mean scores (3.95 and 4.1) indicate strong agreement, supported by relatively low standard deviations, which reflect consistency among respondents. These findings suggest that "X" is viewed as a valuable tool for reducing the distance between political representatives and their constituents. However, sustained trust-building requires politicians to engage transparently and actively on the platform to maintain credibility and further bridge communication gaps.


CHAPTER FIVE
SUMMARY OF FINDINGS, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of Findings  
This study explored the impact of "X" on political participation in Ilorin East Local Government Area by examining its use for political mobilization, voter engagement, challenges faced by politicians, and its role in fostering political dialogue. The findings revealed that politicians actively utilize "X" for political mobilization, the politicians in Ilorin East post political updates and use "X" for mobilizing their supporters. However, challenges such as misinformation, limited access to technology, and hate speech hinder its effectiveness, indicating room for improvement.  
Voter engagement and participation have been significantly influenced by "X," has increased voter turnout and informed citizens about political issues, its utility in enhancing political awareness. However, there were some discrepancies, with a notable percentage of respondents remaining neutral or disagreeing, which reflects unequal access to or trust in the platform.  
Finally, the study found that "X" is an effective tool for fostering political dialogue and bridging communication gaps. "X" encourages open discussions, builds trust, and bridges communication gaps between politicians and citizens. These findings highlight "X" as a critical platform for enhancing democratic participation in Ilorin East LGA, despite the challenges identified.  
5.2 Conclusion  
In conclusion, the study underscores the transformative role of "X" in political participation within Ilorin East LGA. Politicians leverage the platform to engage with constituents and mobilize support, as indicated by the widespread agreement among respondents. However, maximizing its potential requires addressing challenges like misinformation and limited access to technology, which hinder its broader impact.  
The findings also demonstrate that "X" enhances voter engagement and participation by disseminating political information and fostering issue-based discussions. Respondents acknowledged its role in shaping voting decisions and encouraging youth participation in politics, which are critical for strengthening democratic processes in Ilorin East LGA.  
Furthermore, "X" has proven to be a valuable tool for fostering political dialogue and trust between politicians and citizens. Its ability to bridge communication gaps positions it as an indispensable platform for political communication in the digital era. However, continuous efforts are needed to mitigate challenges and promote more meaningful interactions to sustain its effectiveness. 
5.3 Limitations of Findings  
The findings of this study are subject to certain limitations.  
· Funding: Limited financial resources constrained the scope of data collection, preventing the use of more diverse tools such as face-to-face interviews or field observations to supplement survey responses.  
· Time Constraints: The study was conducted within a short period, restricting the possibility of conducting longitudinal research that could capture trends over time.  
These limitations may affect the generalizability of the findings and highlight the need for further research with broader resources and a longer timeline.  
5.4 Recommendations  
· Address Digital Inequality: The government and stakeholders should invest in expanding access to digital technology and internet services to ensure broader participation on platforms like "X."
Combat Misinformation: Politicians and platform administrators should collaborate to counter misinformation by promoting fact-checking initiatives and penalizing the spread of false content.  
· Enhance Politician Engagement: Politicians should actively and transparently engage with constituents on "X" to build trust and foster meaningful political discussions.  
· Leverage "X" for Civic Education: Non-governmental organizations (NGOs) and electoral bodies should utilize "X" to educate voters on political issues and promote informed decision-making.  
· Encourage Youth Participation: Programs targeting youth engagement in politics through "X" should be developed to harness their potential in driving political change and participation. 
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