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This study investigates the influence of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, using Radio Kwara, Ilorin as a case study. The rapid evolution of digital technologies has introduced AI tools such as automated news generation, data-driven journalism, speech-to-text transcription, and content personalization, which are reshaping the media landscape. The research examines how these AI tools are being integrated into newsroom operations, their impact on journalistic ethics, accuracy, speed of news delivery, and overall content quality. The study adopts a descriptive survey method, targeting journalists, editors, and media personnel at Radio Kwara. Data were collected through structured questionnaires and analyzed using descriptive statistics. Findings reveal that AI significantly enhances the efficiency and timeliness of news production but raises concerns regarding the authenticity, bias, and ethical implications of AI-generated content. Moreover, while journalists at Radio Kwara acknowledge the benefits of AI in automating routine tasks and supporting investigative reporting, they also emphasize the need for human oversight to preserve journalistic integrity and professional standards. The study concludes that while AI presents promising opportunities for improving journalistic practices, its application must be guided by ethical frameworks and regulatory policies. It recommends continuous training for media practitioners on AI tools, the establishment of ethical guidelines for AI use in journalism, and increased investment in AI-driven media infrastructure. This research contributes to the growing discourse on the intersection of technology and journalism, providing empirical insights into how traditional media in Nigeria are adapting to the digital revolution.
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[bookmark: _Toc202257431]1.1	Background to the Study
The growing digitalization of our societies, notably impacted by the incoming of smartphone devices and social media platforms, has constituted a watershed moment opening the doors to a profound reshaping of our environment (Wang, X.  2020). Since the era of invention of fire to reaching the Mars, man has invented many things for the benefit of humans. One such invention is the computer, which plays a significant role in reducing the workload of humans and solving many complex mathematical and logical problems (Singh, H 2018). 
Artificial Intelligence (AI) is one of these technologies that has the capacity of constituting a land-marking change. The term “Artificial intelligence”, or AI, has been conceptualised from different perspectives, but always emphasizing that it is “the capability of a machine to imitate intelligent human behavior” (Aghion; Jones; Jones, 2019). It is a “man-made homosapien” species, which are Artificial, i.e., manmade, and Intelligence, i.e., has thinking power. Riihimaa, P (2020).
According to Beckett (2019); Simon (2024), artificial intelligence (AI) refers to a broad range of technologies that are primarily focused on machine learning (ML) and its subfield, deep learning, as well as various forms of natural language processing (NLP). These technologies are often built upon ML techniques, as they involve a computer programme or system that learns from examples, data, and experience with algorithms trained on large amounts of data, ultimately improving performance over time on a narrowly defined task. 
Artificial intelligence has expanded rapidly in society, and it is gradually gaining ground in journalism (Newman, 2020). The adoption of AI has provided a wide range of benefits to mass media and news agencies, whilst at the same time introducing changes on at least three levels: the role of journalists in the production of texts, their substitution in carrying out certain activities, and interaction with the audience (Gomez-Diago, 2022).
The way news organizations use AI for production and distribution, as well as how AI systems use news content to learn, is facing new ethical and legal challenges as a result of technological advancements. Using generative AI tools in newsrooms can boost creativity and productivity. Simultaneously, there is a chance of errors, moral dilemmas, and a decline in public confidence. Additionally, it offers chances for journalists' original work to be misused in violation of copyright. Lawmakers will need to provide precise definitions of AI categories and disclosure requirements for each in order to address these issues (Miroshnichenko, 2018).
Recent developments in artificial intelligence (AI) technology have led to a notable revolution in the field of journalism. Artificial intelligence (AI) has emerged as an effective tool that is transforming the way news is gathered, produced, and distributed. Algorithms operated by AI have renovated news gathering by effective categorization through huge amounts of data from various sources. AI is equipped to track news stories, social media trends, and other online content in real time, assisting journalists in getting a thorough rundown of the most recent happenings. The main players in the news are platform corporations like Microsoft, Google, Amazon, and Meta. They also control the majority of artificial intelligence research, development, and application (Simon, 2023).
News production is being automated, which is one of the biggest ways AI is affecting journalism. These days, news articles, summaries, and even video content can be produced by AI-powered algorithms with little assistance from humans. This not only expedites the news production process but also makes it possible to allocate resources more effectively because journalists can concentrate on telling more intricate and in-depth stories. For example, the BBC has been experimenting with AI-generated video summaries of news events, and the Associated Press has been using AI to automatically generate financial news stories (Frąckiewicz, 2023).
The collecting and verification of news is another area where artificial intelligence is making a splash. Journalists can find patterns and trends in massive amounts of data, as well as authenticate sources and information, with the aid of AI-powered tools. In the era of social media, where false information and fake news can spread quickly, this can be especially helpful. AI can also be used to track trending topics and breaking news on social media platforms, giving journalists the ability to report on stories as they develop and stay ahead of the curve (Diakopoulos & Koliska, 2017).
With the development of computer language processing technologies, artificial intelligence (AI) is gradually making its way into a variety of industries, including finance, healthcare, security, retail, education, aerospace and auto-piloting, and perceptual, cognitive, and complex cognitive AI. It focuses on the potential for enormous economic gains and the media industry's enormous user appeal. The approach is generally well received by media organizations, who recognize the potential benefits of this development; however, the emotions of the individual journalists are given less consideration (Carlson, 2016). On this note, this research seeks to explore the influence of AI on journalism and reporting standards in the digital age.
[bookmark: _Toc202257432]1.2	Statement of the Problem
The integration of Artificial Intelligence (AI) into journalism has transformed the way news is gathered, processed, and disseminated, yet it poses significant challenges to reporting standards. In the digital age, Radio Kwara, like many media organizations, faces the dual-edged nature of AI technologies. On one hand, AI enhances efficiency by automating repetitive tasks such as transcription, translation, and data analysis, enabling journalists to focus on more complex aspects of reporting (Marconi, 2020). On the other hand, it raises concerns over ethical journalism, as algorithms used to filter and curate news might inadvertently propagate bias or misinformation (Diakopoulos, 2019).
The reliance on AI for news generation can dilute human oversight, impacting the authenticity and reliability of journalism. For instance, automated systems may prioritize click-worthy content over investigative reporting, thereby compromising journalistic integrity (Lewis et al., 2019). Furthermore, Radio Kwara's audience may struggle with trust issues if AI-driven news lacks the human touch traditionally associated with credible reporting.
Another problem is the potential displacement of journalists due to automation. AI tools such as Natural Language Generation (NLG) can produce reports without human intervention, creating fears of job loss among media practitioners (Carlson, 2020). Additionally, small-scale media outlets like Radio Kwara may face difficulties in adopting these technologies due to financial constraints, potentially widening the digital divide in the journalism sector.
In lieu of the problems, this study will examine how Radio Kwara navigates these challenges while leveraging AI's potential to enhance journalistic practices. It will also explore audience perceptions of AI-driven news to propose solutions for maintaining reporting standards in the digital era.
[bookmark: _Toc202257433]1.3	Objectives of the Study
i. To examine the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara.

ii. To evaluate the impact of AI on the accuracy of news content produced by Radio Kwara.
iii. To explore the ethical implications of using AI in journalism at Radio Kwara.
iv. To analyze audience perceptions of AI-influenced journalism and reporting standards at Radio Kwara.
v. To determine the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara.
[bookmark: _Toc202257434]1.4	Research Questions
i. What is the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara?
ii. What is the impact of AI on the accuracy of news contents produced by Radio Kwara?
iii. What are the ethical implications of using AI in journalism at Radio Kwara?
iv. How do audience perceive the influence of AI journalism and reporting standards at Radio Kwara?
v. What are the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara?
[bookmark: _Toc202257435]1.5	Significance of the Study
This study is significant in understanding the impact of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, focusing on Radio Kwara. It will highlight the evolving role of AI in transforming how news is gathered, processed, and disseminated, offering insights into its implications for journalistic practices. 
For media practitioners, particularly at Radio Kwara, the findings will provide a framework for leveraging AI tools responsibly to optimize workflows, maintain accuracy, and uphold ethical standards. Policymakers and regulators will benefit from the study by gaining a deeper understanding of how AI can be integrated into the media landscape without compromising journalistic integrity. The study is also relevant to scholars and researchers as it will contribute to the academic discourse on AI's transformative role in media and communication. Furthermore, audience stands to benefit as the study will address how AI can improve news quality and trustworthiness, ensuring that journalism in the digital age remains credible and relevant. 


[bookmark: _Toc202257436]1.6	Scope of the Study
This study will leverage on the impact of Artificial Intelligence (AI) on journalism and reporting standards in the digital age. The geographical scope of the study will be limited to Radio Kwara, Ilorin and Kwara State Polytechnic, Ilorin. The population of the study will be drawn from members of staff in Radio Kwara and students of Journalism and Media Studies, Department of Mass Communication, Kwara State Polytechnic, Ilorin. The Scope of the study will be limited to studies on Artificial Intelligence (AI), Journalism and reporting standards. This particular scope is significance to ensuring a precise data collection from the research population that address the problem of the study and as well provide recommendations for the research case study.
[bookmark: _Toc202257437]1.7	Operational Definition of Terms
· Artificial Intelligence (AI): AI refers to the application of computer algorithms and machine learning technologies that perform tasks such as data collection, content generation, fact-checking, and audience analysis to support and enhance journalistic activities at Radio Kwara.
· Journalism: It is the professional practice of collecting, analyzing, and disseminating news and information to the public through various media channels, including radio broadcasts.
· Reporting Standards: Reporting standards are the ethical principles and professional guidelines, such as accuracy, impartiality, credibility, and timeliness that journalists follow to maintain quality and integrity in their news coverage.
· Digital Age: The digital age refers to the contemporary period dominated by advanced technologies and the internet, which have revolutionized the way information is created, accessed, and shared across digital platforms.
· Influence: Influence refers to the impact or effect that AI technologies have on journalism and reporting practices, including changes in workflows, audience engagement, and adherence to professional standards.
· Radio Kwara: Radio Kwara is a state-owned broadcasting station located in Ilorin, Kwara State, Nigeria, serving as the case study for examining the integration and impact of AI in journalism.
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[bookmark: _Toc202257440]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc202257441]2.1.1	History of Artificial Intelligence (AI)
Within Greek Mythologies, AI's scientific origins and the idea of smart machines are to be sought.  Smart objects have been prevalent in media, with actual mechanical devices displaying actions that demonstrate certain knowledge. It has become possible to create systems that execute complicated learning activities since modern computers were accessible in the aftermath of the Second World War (A. Bansla and N. Bansla, 2012). The logic analysis led to the discovery explicitly of the programmable digital computer, based on the work of mathematician.
Alan Turing et al. The computation theory of Turing proposed that a computer could reproduce any (imaginable) act of mathematical assumption by shuffling symbols as simple as "0" and "1".  In tandem with parallel developments in neurology, information theory and cybernetics, a small group of investigators began to think about structuring an artificial brain seriously (M. Minsky 2015).
In 1951 the first practical AI programs were produced for the Ferranti Mark I system of the University of Manchester: Christopher Strachey's draughts and DIETRICH PRINZ's chess-play software. 
Between 1960 –1970, the prolog computer vocabulary was revisited through MARVIN MINSKY and the SEYMOUR PAPER Tissue PERCEPTRONS in the 1960s and 1970s. The influence of rule-based systems for data representation, treatment and therapy inference has been developed for what is at times referred to as the predominant expert method. TED SHORTLIFFE The first computer-controlled vehicle to address broken barrier path separately was created by HANS MORAVEC.
In the 1980s the back-diffusion-algorithm, first described by PAUL JOHN WERBO Since 1974, was widely used by neural networks. By 1985 the AI industry was more than $1 billion. At the same time, Japan's fifth generation computer project stimulated the U.S and British governments to return grant for academic research in the field. However, beginning with the fall down of the Lisp Machine market in 1987 (K. H. Yu, A. L. Beam, and I. S. Kohane 2018).
In the 1990s and the beginning of the 21st century AI accomplished much, but not least in the history. Artificial intelligence is used throughout the expertise markets of manufacturing, data mining, scientific research and many other fields. The performance was due to many factors: the increasing computing power of the machine puts greater emphasis on exact sub-issues, establishing new relations between AI and other areas which operate on similar issues, and providing researchers with new guarantees on tough mathematical approaches and exact science standards.
[bookmark: _Toc202257442]2.1.2	The Concept of Artificial Intelligence (AI) 
According to the father of Artificial Intelligence, John McCarthy, it is “The science and engineering of making intelligent machines, especially intelligent computer programs”. Artificial Intelligence is a way of making a computer, a computer-controlled robot, or a software think intelligently, in the similar manner the intelligent humans think. Artificial Intelligence (AI) is a branch of Science which deals with helping machines finding solutions to complex problems in a more human-like fashion. This generally involves borrowing characteristics from human intelligence, and applying them as algorithms in a computer friendly way. A more or less flexible or efficient approach can be taken depending on the requirements established, which influences how artificial the intelligent behaviour appears.
AI is accomplished by studying how human brain thinks and how humans learn, decide, and work while trying to solve a problem, and then using the outcomes of this study as a basis of developing intelligent software and systems. While exploiting the power of the computer systems, the curiosity of human, lead him to wonder, “Can a machine think and behave like humans do?” Thus, the development of AI started with the intention of creating similar intelligence in machines that we find and regard high in humans.
AI is generally associated with Computer Science, but it has many important links with other fields such as Maths, Psychology, Cognition, Biology and Philosophy, among many others. Our ability to combine knowledge from all these fields will ultimately benefit our progress in the quest of creating an intelligent artificial being.
AI is one of the newest disciplines. It was formally initiated in 1956, when the name was coined, although at that point work had been under way for about five years.  However, the study of intelligence is one of the oldest disciplines. For over 2000 years, philosophers have tried to understand how seeing, learning, remembering, and reasoning could, or should, be done. The advent of usable computers in the early 1950s turned the learned but armchair speculation concerning these mental faculties into a real experimental and theoretical discipline. Many felt that the new ``Electronic Super-Brains'' had unlimited potential for intelligence. ``Faster Than Einstein'' was a typical headline. But as well as providing a vehicle for creating artificially intelligent entities, the computer provides a tool for testing theories of intelligence, and many theories failed to withstand the test.  AI has turned out to be more difficult than many at first imagined, and modern ideas are much richer, more subtle, and more interesting as a result.
AI currently encompasses a huge variety of subfields, from general-purpose areas such as perception and logical reasoning, to specific tasks such as playing chess, proving mathematical theorems, writing poetry, and diagnosing diseases. Often, scientists in other fields move gradually into artificial intelligence, where they find the tools and vocabulary to systematize and automate the intellectual tasks on which they have been working all their lives. Similarly, workers in AI can choose to apply their methods to any area of human intellectual endeavour. In this sense, it is truly a universal field.  
The major components of AI are
i. The User Interface: The user interface is the medium for reporting the problem solving mechanism between a customer and professional programs. If it does not have a functional gui, a strong expert program is not very effective.  You must be able to confirm the directions in the process the consumer uses. The responses provided by the program must be understood.
ii. The Information Base: All the information and rules concerning a relevant problem area are kept.  The data are available in a way that can be used by the inference engine. The information can be built into the system as a context.  The guidelines include the engineering rules for the expert method as well as the heuristic andruli-of-thumb rules offered by the field specialist to find solutions to the framework (S. Harvey and R. Harvey 2009).
iii. The Shell or interface Engine:  The configuration engine is the software that locates the appropriate information in the database and produces new information through the implementation of coherent retrieval and interpretation technique.
[bookmark: _Toc202257443]2.1.3	Overview of Journalism Practice
Journalism is the collection, preparation and Distribution of News and related commentary and feature materials through such media as pamphlet, Newsletters, magazines, Radio, Motion Pictures, Television, Bill Boards, the internet and Books. Journalism is also defined by Ganiyu (2004) as “the job of gathering, writing, and disseminating of news and view about the society through the means of mass media”.
The word journalism applies to the occupation, as well as collaborative media who gather and publish information based on facts and supported with proof or evidence. The activity of journalism as we know it today, came to existence only after the emergence of societies where printed word was used for mass communication. (Indo American Print summit 2008:153).
The press or journalism has been seen as an important institution of society as the larger societies need to disseminate news and information for maintaining the status quo or changing the social order if the need be. The transition from feudal society to bourgeois democratic society could not have been possible without the printing press, which initially allowed the publication of books that became the instruments of advocacy. Printing press was used for practicing journalism and was given the status of the fourth estate of democracy as it had to strengthen the gains of democracy and to prevent the return of dictatorship system. (Popoola, 2014)
The proliferation of the Internet and smartphones has brought significant changes to the media landscape since the turn of the 21st century. This has created a shift in the consumption of print media channels, as people increasingly consume news through e-readers, smartphones, and other personal electronic devices, as opposed to the more traditional formats of newspapers, magazines, or television news channels. News organizations are challenged to fully monetize their digital wing, as well as improvise on the context in which they publish in print. Newspapers have seen print revenues sink at a faster pace than the rate of growth for digital revenues. (Olaniran, 2014)
In the United States, journalism is produced by media organizations or by individuals. Bloggers are often regarded as journalists. The Federal Trade Commission requires that bloggers who write about products received as promotional gifts to disclose that they received the products for free. This is intended to eliminate conflicts of interest and protect consumers.
When crafting news stories, regardless of the medium, fairness and bias are issues of concern to journalists. Some stories are intended to represent the author's own opinion; others are more neutral or feature balanced points-of-view. In a traditional print newspaper and its online iteration, information is organized into sections. This makes clear the distinction between content based on fact and on opinion. In other media, many of these distinctions break down. Readers should pay careful attention to headings and other design elements to ensure that they understand the journalist's intent. Opinion pieces are generally written by regular columnists or appear in a section titled "Op-ed", while feature stories, breaking news, and hard news stories typically make efforts to remove opinion from the copy.
According to Robert McChesney (2017) healthy journalism in a democratic country must provide an opinion of people in power and who wish to be in power, must include a range of opinions and must regard the informational needs of all people.
Many debates centre on whether journalists are "supposed" to be "objective" and "neutral"; arguments include the fact that journalists produce news out of and as part of a particular social context, and that they are guided by professional codes of ethics and do their best to represent all legitimate points of view. Additionally, the ability to render a subject's complex and fluid narrative with sufficient accuracy is sometimes challenged by the time available to spend with subjects, the affordances or constraints of the medium used to tell the story, and the evolving nature of people's identities. (Ma et al. 2014)
Forms of Journalism
According to Robin Kwong (2010:19), journalism can be categorized in to the following:
1. Investigative journalism
Investigative journalism involves thoroughly researching a topic to expose evidence and deliver findings of figures or organizations to a wider audience. Investigative journalists conduct in-depth research and use various tactics to collect information. After collecting and evaluating evidence, investigative journalists write comprehensive reports to expose the subject and provide evidence to support their conclusions. 
This type of journalism often requires more time to plan, prepare and research, and is typically a longer form to fully report details of research, findings and conclusions. Investigative journalism can be both print and broadcast media. An example of investigative journalism includes researching businesses to determine whether they promote fair practices. 
2. Watchdog journalism
Watchdog journalism is a genre intended to guard society against illegal activity or inefficiency from societal powers, such as corporations and politicians. It is similar to investigative journalism in that the intent is to uncover and expose wrongdoing. Watchdog journalists monitor the activities of large companies and influential figures and report activities that may have negative impacts on society. This type of journalism helps ensure societal powers remain accountable for their actions. 
Watchdog journalism can be both print and broadcast media. An example of watchdog journalism includes investigations into political campaign finances to ensure that candidates adhere to campaign finance law.

3. Online journalism
Online journalism reports facts through internet media, such as digital newspapers, blogs or social media. All kinds of information is freely available on the internet, but sources are not always credible. Online journalists create and deliver content that aligns with the traditional journalism practices of objectively reporting the facts of a situation or event. Online journalism allows reporters to quickly deliver information to audiences through online media without delays for print layout, processing and delivery or broadcast time slots.
4. Broadcast journalism
Broadcast journalism reports information to the public through media such as radio and television. Branches of broadcast journalism include sports, weather, traffic, news and entertainment. Broadcast journalism can also take the form of investigative, watchdog and opinion types. Broadcast journalism can include reading the report without corresponding video, narrating a report with a related video playing in the background or conducting a report in the field while capturing live video.
5. Opinion journalism
Opinion journalism reports on a topic using subjective ideas rather than objective facts. Opinion journalists report stories from their own perspective, including their own thoughts and biases. Opinion journalism is unique from other types because the writer can include their viewpoint. It can be important to recognize the difference between opinions and facts. Opinion journalism is useful in helping people understand their own opinions and values as well as to develop a fuller picture of reality when consuming reports from multiple perspectives. 
While some opinion journalists may align with personal viewpoints, balancing those opinions with opposing perspectives is necessary to gain a deeper understanding and develop empathy and respect for diversity. An example of opinion journalism includes political journalists who report on political activity from their own perspective.
6. Sports journalism
Sports journalism focuses on the subject of athletic news. Sports journalists report scores, standings and rankings for different teams or athletes in different sporting events. Sports journalism can take the form of a specific genre such as investigative or opinion styles. It can be both print and broadcast media. Sport commentating is a form of sports journalism in broadcast and online journalism.
7. Trade journalism
Trade journalism reports on a particular industry or field. Trade journalists detail movements and developments in business that impact people involved in that field. It includes industry-specific news for products such as oil, metals and agriculture as well as business sectors, such as travel, finance and healthcare. Trade journalists process and report on substantial amounts of information regarding market conditions of the trades they cover.
8. Entertainment journalism
Entertainment journalism relates to the current events of popular figures and trends. Entertainment journalists report on the entertainment business, including celebrities, movies, television, books and events. Entertainment journalists may cover movie premiers and awards ceremonies as well as news about the entertainment industry. This type of journalism can take the form of different genres and is common in print, digital and broadcast media.
9. Political journalism
Political journalism focuses on government, politics and political candidates. It covers different segments of political activity, such as local, national or international news. Political journalists often report on the activities of elected officials, political processes and the results of political work. It includes reporting political news and conducting investigative and watchdog reporting to ensure that the public has access to information about political activity. Political journalists may also report news in the form of the opinion journalism genre. Political journalism applies to print, digital and broadcast media.
[bookmark: _Toc202257444]2.1.4	Journalistic professionalism within the digitalization era 
Addressing the literature regarding journalistic professionalism in the digital age is a crucial aspect of this thesis's research objective. It serves as the foundation for understanding the journalistic elements within the profession for analyzing the journalistic practices and discourse carried out on the Instagram account @ brut_ia.  The professional aspects endorsed by the profession of journalism have constituted a wide range of research.
 According to Ahva and Steensen (2019), this professionalism of journalism addressed by scholars is composed of three layers: a historical perspective of news and journalist evolution, professional ideology or culture of journalism, and legitimacy and jurisdiction of professional journalism as a societal agent, its distinct practices and roles” (Ahva and Steensen, 2019: 8).  
A large range of literature has tried to answer these questions relating to the definition and aspects of the journalist profession in light of the growing digitalization. The majority of these scholars had for focal point the study of the journalistic norms and practices potentially impacted by this technological evolution. In this regard, Waisbord (2019) considers that these news digital spaces for news production, distribution, and consumption constitute new opportunities for journalism. Nonetheless, he underlines that the incorporation of new technologies within media organizations remains dependent on “funding, corporate strategies, work organization, and newsroom cultures” (Waisbord, 2019: 357). 
On the other hand, Perreault and Hanusch (2022) have investigated what they call “the normalization” of digital tools with the analysis of the norms and routines of lifestyle journalists from Austria and the United States. They notably underline that journalists emphasized “reflexive monitoring and coherence, while collective action and cognitive participation were deemphasized” in their use of Instagram (Perreault and Hanusch, 2022: 11). Taking the case of six of the largest newsrooms in Norway, Karlsen and Stavelin (2014) consider that “computational journalism represents a continuation of traditional journalism (Karlsen and Stavelin, 2014: 34). They argue that whether the skills and tools are different, the values and aims of journalists remain unchanged. Similarly, using semi-structured interviews and quantitative content analysis, Hendrickx (2023) analyzes the differences in practices in terms of news production for online platforms and their impact on traditional news values. Notably, he highlights the limited importance of traditional news values, and the awareness of journalists to uphold high-quality, trustworthy news content.
According to Hermida and Mellado (2020), most of the study looked at the norms and practices, such as impartiality, verification, and gatekeeping. In their own research, they investigate the different Forms of Journalistic Norms and Practices on Twitter and Instagram through a mapping process using a specific research framework (Hermida & Mellado, 2020). However, they argue that “these spaces have their own institutional media logic, making difficult the comparison between traditional media practices, and social media performance” (Hermida & Mellado, 2020: 865). This tension between news production on social media and “professional control” has been depicted by Bentivegna and Marchetti (2018) as a “hybrid normalization” of journalists. Schapals and Porlezza (2020) consider that the relations among technologies, journalists, and audiences lead to “new hybrid contexts” that impact newsroom routines and values (Schapals and Porlezza, 2020: 16). 
Another range of journalism studies has focused its attention on discussing the role of journalists. Some have analyzed the dichotomy between the “observational reporter’’ and the “reporter as participant’’(Tandoc et al., 2013); but also other dimensions such as advocacy versus neutral; and commercial versus educational (Donsbach, 2008). Moreover, other authors have adopted an audience perspective in their study of journalist roles. Vos et al. (2019) investigated, through a survey-based study, the perception of both American audiences and journalists on traditional and news-normative journalistic roles. Their findings highlight significative divergence between the two groups. 
Mellado (2020) provides a deconstruction of journalistic roles in terms of role conception, role perception, role enactment, and role embodiment through the three layers: (given) norms, (take on) ideals and (played out) performance. In her study, she differentiates the civic, service, and infotainment roles of journalists.
However, a large part of the scholars focus their attention on the democratic role of journalists (Esser and Neuberger, 2019, Borden and Tew, 2007; Mellado and Van Dalen, 2017; Zahay et al., 2021). For Esser and Neuberger (2019),  journalism in the digital age still embodies a crucial function for democracy as a ‘monitoring role’ and the ‘scrutinizing role’ but alert on the incoming new actors on that ground such as Wikileaks. Chua and Duffy (2019) also address the incoming of “peripheral news actors” such as bloggers and citizen journalists, and the growing blurred boundary between traditional and non-traditional journalism. Borden and Tew (2007) defend a similar view seeing journalism as a discipline of “verification” that creates and communicates knowledge following standards of reliability, truthfulness, and independence to enhance citizens' participation in the public sphere (Borden, Tew, 2007: 303). 
Finally, Zahay et al. (2021) investigate the case of “engagement-oriented journalists” who “engage with citizens in person and online, making space for them in the news production process” enhancing trustbuilding and new democratic practices of journalism (Zahay et al., 2021: 1042-1043). However, some authors as Saeed (2009) contest this democratic function. For her, the industrialization of media has changed the goal the news production from informing citizens to entertaining them.
[bookmark: _Toc202257445]2.1.5	Relationship between Journalism and Artificial Intelligence
In the past few years, Artificial Intelligence technologies have been tremendously developed and integrated into journalistic uses. Lately, their growing accessibility through the appearance of platforms such as Chat GPT and Midjourney has revived the debates about this technology and its practices. Consequently, this relationship between AI and Journalism is becoming a growing subject of interest for scholars. 
Lately, AI technologies (e.g. machine learning, automated content creation and moderation, and speech-to-text programs) are progressively entering newsrooms and hence impacting journalistic practices, notably concerning the “newsgathering, production, and distribution process” (Kothari and Cruikshank, 2022). To qualify these early stages of this relationship, some authors have talked about “computational journalism”, ”algorithmic journalism” or “automated journalism” (Kothari and Cruikshank, 2022:18).  
Back in 2006, the news agency Thomson Reuters was the one first to introduce AI into its newsroom functioning by “automating the generation of financial news stories on its online platform” (Kothari and Cruikshank, 2022: 18). Since then, a broad range of research has been produced on this phenomenon to investigate this shift towards the automation of newsrooms (Calvo-Rubio and Ufarte-Ruiz, 2021). In fact, numerous debates have been raised concerning the role of the media, and journalists, the rise of disinformation, and the implementation of creative processes. In a report produced in 2017, the Tow Center (2017) addresses the three main themes of discussion regarding AI and journalism: AI in the newsroom (training and development, practical applications, and challenges to traditional newsroom roles); technologies; and ethics (algorithmic bias, ethics of errors, trust, and propaganda” (Hansen et al., 2017: 5).
Current academic research in that matter has tackled the “growth of automated practices, new journalistic routines, and contemporary issues related to Artificial Intelligence” (Stenbom et al., 2021: 1). In fact,  Broussard et al. emphasize the implications of AI to transform journalism as the "digitization of media and public life—a transition to apps, algorithms, social media, undercutting business models, upending work routines, and unleashing a flood of information alternatives to news”(Broussard et al., 2019: 673). Nonetheless, a part of the literature has been advocating for the benefits of the use of AI in journalism notably in terms of production processes: to assess new trends, collect and organize information, to produce texts, customize information, personalize distribution to the audience, or to fight disinformation (Canavilhas, 2022). Indeed, in his work, Bharat Dhiman (2023) considers that “Artificial intelligence and the future of journalism go hand-in-hand” as AI is already transforming the journalistic field through automated content creation, Personalized content delivery, fact-checking and verification, and audience engagement (Bharat Dhiman, 2023: 4-6). 
Moreover, through thematic analysis, Fátima C. Carrilho Santos (2023) advocates for the benefits of AI and blockchain technologies to detect and fight disinformation by the use of “fact-checking, linguistic analysis, sentiment analysis, and the utilization of human-in-the-loop systems” (Carrilho Santos, 2023: 679). Additionally, a broad range of literature has reflected on the journalists’ role facing this technological incoming. Guzman (2018) defends that it affects the journalist's “human role of the communicator” (Broussard et al., 2019: 682) while Sadia Jamil (2021) considers that journalists have lost their responsibility in creating and disseminating news but still remain a central actor in the news-making process. Some authors also underlined the bias of this technology that remains designed by some individuals and hence reflects their views and values (Shilton, 2018).  
A part of the literature has also examined this relationship from an economic perspective. According to Jukes (2013), the journalistic industry has lately experienced a “perfect storm” marked by “a technological revolution, the emergence of new unconventional information platforms, and a global economic recession” (Canavilhas, 2022: 510). Some consider that this automation of news production will result in easier, cheaper, and faster processes (Hamilton, 2016). In their article, Rachel E. Moranaand and Sonia Jawaid Shaik (2022) provide an overview of the AI media coverage in journalism between 2016 and 2020. Thanks to a thematic analysis of over 20 diverse US and UK news media outlets, their results underline the positive economic aspects such as “cost-cutting, efficiency, and an expansion of data-related research” that AI could bring to newsrooms (Moran and Shaikh, 2022: 1770). However, they also address the potential impact of AI that would affect negatively journalistic work. They also raise the question if robots can be qualified as journalists. Moreover, Duffy and Ang (2019) argue for a media sector shift with new strategies to meet consumer needs (e.g. audience algorithms and analytics) and maintain profitability in contemporary news production. In that sense, Nils Arne Bakke and Jens Barland (2022) assess an industrial paradigm shift for journalism: they consider that the  “Readers  First  Paradigm”  is replacing  the one of “Advertisers  First”.
Some authors also looked at the use of AI from a geographical perspective. In his work, João Canavilhas (2022) investigates the link between AI and Sports Journalism within Portuguese sports media. He focuses his attention on the role of AI in terms of “natural-language processing, in the detection of informational trends, or in the automatic production of texts” (Canavilhas, 2022: 510). Through a survey method sent to decision-makers, such as editors and coordinators, he tries to identify the spectrum of help AI can bring to journalism and the difficulties and threats it can pose. His results underline the technological awareness of Portuguese Sports Journalism, however, its use remains marginal due to economic and professional barriers (Ibid). 
On another hand, Kothari and Cruikshank (2022) have decided to adopt both non-western and non-Chinese approaches, which currently are leading the use and research of AI in newsrooms, to analyze the use of AI within the journalistic field in Africa and provide a summary of the opportunities and challenges for African journalists. Similarly, Sadia Jamil (2021) has explored the opportunities and challenges posed by the use of AI for journalists in Pakistan. Through the use of the human communication framework and the qualitative method of in-depth interviews, her work acknowledges the potential of AI for journalistic practices in low-income countries such as Pakistan. Moreover, some authors are trying to explore the emergence of new AI technologies such as John Pavlik (2023) work on the capacities and limitations Chat GPT.
[bookmark: _Toc202257446]2.1.6	Conceptualising AI, News Production, and Newsroom Routines
In the 1950s, AI was defined as the science that allowed robots to behave like humans (Russell and Norvig 2019). Beckett (2019) describes AI as a combination of concepts, tools, and approaches that enable computer systems and software to perform intellect-intensive activities. They encompass autonomous cognitive technologies that learn from prior experiences to do these tasks. The term’s broadness and vagueness contribute to scepticism and opposition, as does AI’s likeness to human intelligence (Noain-Sánchez 2022). AI includes ML, both supervised and unsupervised, and NLP, each having distinct capabilities.
The two types of AI commonly used across varying fields are computational and symbolic intelligence (Shi 2019). Symbolic AI refers to the deliberate incorporation of human behaviour patterns and knowledge into computer programmes (Dickson 2019), while computational intelligence is the ability of a computer to learn a particular task from data or experimental observation to produce answers for many real-life issues (Shakeel et al. 2021). Newsrooms use both symbolic and computational intelligence.
The conceptual complexity of AI is evident in the diverse terminology used in journalism (Noain-Sánchez 2022; Taddeo and Floridi 2018). Automated journalism, or algorithm journalism, refers to content creation by algorithms, defined as the semi-automated crafting of text from data (Dörr 2016). This process involves selecting data, assessing its relevance, organising it semantically, and publishing the content. Additionally, terms like robot journalism, augmented journalism, computational journalism, and machine-written journalism have emerged, each reflecting different aspects of AI’s application in news production (Vállez and Codina 2018). Additionally, concepts like exo-journalism and artificial journalism further diversify the terminology. Scholars also relate AI in journalism to data journalism, highlighting the data-driven aspect of content creation (Parasie and Dagiral 2012).
In 2009, Latar and Nordfors highlighted AI’s potential impact on newsrooms, a notion realised by 2013 when the Associated Press started using Automated Insights’ technology for generating sports narratives and financial reports (Noain-Sánchez 2022). This move marked a significant step in addressing the challenges of news coverage and operational limitations in journalism. Following the Associated Press, other news organisations like France Press and Reuters expanded their news production using algorithms, while outlets like the Los Angeles Times introduced news-writing bots (Túñez-López et al. 2021). These developments illustrate AI’s growing role in enhancing media operations and offering competitive advantages across various stages of news production.
[bookmark: _Toc202257447]2.1.7	News Media Organisations and AI Adaptation
The literature concerning the adaptation of AI by news media organisations converge on several critical themes, highlighting AI’s transformative impact on the journalistic landscape. Central to these discussions is the imperative for media organisations to prioritise training and education in AI, enabling journalists to navigate the evolving technological terrain and capitalise on AI’s capabilities. The significant impact of AI on media stories makes it imperative for media professionals to understand how to successfully use new technologies and adapt to these technological advances (Sun et al. 2020). Ufarte-Ruiz et al. (2023) have also argued that the changing dynamics of the press and the rise of AI-driven synthetic media means that journalists need to change their jobs and acquire intense training in AI to ensure they remain an essential part of the news creation process.
In newsroom practices, there is evidence of how AI can help in content creation (Túñez-López et al. 2021), the more accurate and quick detection of fake news (Setiawan et al. 2021), and the personalisation of content and audience interaction (Wang and Li 2022). Calvo Rubio et al. (2024) indicate that the emergence of AI models and tools has significantly altered how the journalism profession is perceived and practiced, changing the production of content and the knowledge required by professionals. Considering the many potential benefits AI presents to newsroom routines and the media business itself, de-Lima-Santos and Ceron (2021) suggest that AI be strategically added to media operations while ensuring a fair balance with ethical practices. There are also arguments for the adaptation of AI to business structures to generate new ideas, improve media businesses, remain competitive, and strategically ensure growth and innovation (Chan-Olmsted 2019; Túñez-López et al. 2021).
Kuo (2023) argues that innovative methods to integrate AI into journalistic work are needed and encourages journalists to learn more about AI to handle the challenges and possibilities that come with it. This view was also shared by Sukhodolov et al. (2019) and Horska (2020), who discussed the importance of using AI’s promise for advanced, data-driven news and to deal with the ethical and professional problems that attend to its usage.
The adoption of artificial intelligence in newsrooms is mostly motivated by the quest for efficiency and the need to match changing customer expectations (Kioko et al. 2022; Manisha and Acharya 2023). However, overall, the literature supports the idea that media companies should spend money on AI training and education to give writers more power. This investment makes it easier to use AI to improve stories and keep audiences interested and ensures that AI is used in a way that does not violate any ethics. The central argument from the literature is that the media should be more open to using AI, but they need to be willing to keep learning and changing to keep up with how technology and news are evolving.
[bookmark: _Toc202257448]2.1.8	Ethical Dimensions of the Use of AI in Newsrooms
While AI use in newsrooms is primarily driven by the desire to meet evolving client expectations and maximise efficiency, this drive for efficiency has to be matched with ethical concerns to ensure that the pursuit of simplified operations does not undermine the integrity of journalism or lead to the abandonment of ethical reporting standards (Kioko et al. 2022; Manisha and Acharya 2023).
The ethical aspects of using AI in newsrooms involve a wide range of factors, such as bias, accountability, openness, and motives for adopting the technology, as well as its usage in the creation and dissemination of media and the expectation of increased efficiency. In terms of bias, studies have shown that AI can maintain or even magnify pre-existing biases if it is not properly handled, requiring ethical norms that prohibit discriminatory results and guarantee that news information is represented in a balanced manner (Du and Xie 2021; Jobin et al. 2019).
Kim and Lee (2020) and Brendel et al. (2021) argued for transparency and accountability as critical ethical requirements of AI technologies. They submitted that AI algorithms and decision-making processes used in journalism must be transparent to lead to public confidence and accountability, which are requirements in journalism. Hence, to facilitate scrutiny and ethical review, news organisations should declare their usage of AI and its influence on the development and dissemination of information (Kim and Lee 2020; Brendel et al. 2021).
Additionally, while AI technologies provide considerable advantages in terms of productivity and audience engagement, the expectations that AI will offer efficiency in newsrooms have finally been met with a plea for cautious optimism (Dierickx and Lindén 2023). Research conducted by academics such as Taddeo and Floridi (2018) and Dierickx and Lindén (2023) advocates for a more balanced approach, in which AI is used in journalism as a tool to supplement rather than replace human judgement. However, even when AI is used to supplement human judgement as well as work newsroom routines, scholars emphasize how important it is to respect ethical norms and journalistic ideals.
From the outset, adapting AI to newsroom practices calls for a thorough plan that considers the development of unbiased and transparent AI systems, the maintenance of journalistic accountability, and the careful balancing of efficiency benefits and ethical obligations. As the media landscape continues to change due to advancements in AI, the ethical management of these technologies will be crucial in determining the future of journalism.
[bookmark: _Toc202257449]2.2	THEORETICAL FRAMEWORK
	The theoretical framework of this study hinged on the tenets of Technology Determinism Theory (TAM) and Disruptive Innovation Theory (DIT). 
[bookmark: _Toc202257450]2.2.1	Technology Determinism Theory
Technology Determinism Theory was propounded by Marshall McLuhan, a Canadian philosopher and media theorist. He introduced the idea in the early 1960s with his famous work “Understanding Media: The Extensions of man (1964).
Technological Determinism Theory is a concept in media and communication studies that suggests technology shapes and influences societal structures, cultural values, and human behavior. According to this theory, technological developments are the primary drivers of social change, and they determine the course of human history and social interaction. The term is often associated with scholars like Marshall McLuhan and Thorstein Veblen, who argued that new technologies inherently shape human experience and society, often in ways that are beyond human control.
McLuhan famously stated, "The medium is the message," suggesting that the introduction of new media technologies (such as the printing press, television, and the internet) profoundly impacts not just how information is conveyed but also how society functions and individuals perceive the world (McLuhan, 1964). Technological determinists contend that the development of tools and systems is inevitable, and that society must adapt to these changes.
This theory contrasts with social constructionism, which posits that human agency and social context play a larger role in shaping how technologies are used and understood. While technological determinism emphasizes the influence of technology over society, social constructionism focuses on how society influences the creation and application of technology.
In the context of journalism, particularly at institutions like Radio Kwara, this theory is relevant in understanding how Artificial Intelligence (AI) influences the standards of reporting and journalistic practices in the digital age. AI technologies, such as natural language processing (NLP) and machine learning, are transforming how news is produced, curated, and consumed. These tools automate tasks such as content generation, news aggregation, and fact-checking, enhancing the efficiency and speed of news production. For radio stations like Radio Kwara, AI offers the potential to streamline operations and improve the dissemination of information, allowing journalists to focus more on analytical tasks rather than repetitive chores. From a Technology Determinism perspective, AI can be seen as reshaping journalistic workflows, emphasizing technological efficiency over traditional, human-driven reporting practices.
However, the deterministic view also highlights potential challenges and risks. The growing reliance on AI may lead to reduced human oversight, which could negatively impact reporting standards. While AI can produce news quickly, there is a concern that it might prioritize speed over accuracy, potentially leading to the spread of misinformation or bias. The algorithmic nature of AI also raises questions about editorial control and ethical responsibility, as decisions about news prioritization are increasingly made by machines rather than human journalists. In the case of Radio Kwara, the integration of AI could disrupt established reporting norms, reshaping how journalists make decisions and report news, thus influencing public perception and journalistic integrity.
Critics of technological determinism, such as social constructivists, argue that the relationship between technology and society is more complex and reciprocal. They contend that society shapes the use and development of technology, rather than being solely influenced by it. This perspective asserts that human agency plays a crucial role in determining how technologies are adopted and integrated into cultural contexts.

Despite the criticism, technological determinism continues to be a relevant framework for understanding the profound impact of technology on modern societies, especially in the digital age. As new technologies, like artificial intelligence and the internet, continue to evolve, the debate over the role of technology in shaping human life and society remains central to discussions in fields such as media studies, sociology, and communication. In conclusion, Technology Determinism theory is crucial in understanding the ways AI reshapes journalism, offering both opportunities for efficiency and challenges for maintaining ethical reporting standards at Radio Kwara.
[bookmark: _Toc202257451]2.2.2	Disruptive Innovation Theory
The theory of disruptive innovation, formulated by Clayton Christensen in 1997, is highly relevant when exploring the influence of Artificial Intelligence (AI) on journalism and reporting standards, particularly at Radio Kwara. Disruptive innovation refers to how new technologies, initially serving lower-end markets or niche segments, eventually displace established products and services by offering more affordable, efficient, or convenient alternatives.
In the context of journalism, AI represents a disruptive force. Traditionally, journalism has relied on skilled human reporters for news gathering, writing, editing, and fact-checking. However, AI technologies, such as natural language processing (NLP), machine learning algorithms, and automated content generation tools, are beginning to take over some of these tasks. AI can automate routine tasks, such as data collection, content creation, and even news summarization, reducing the time and cost of news production (Tambe et al., 2020). At Radio Kwara, for instance, AI could streamline operations, from automating scriptwriting to producing real-time reports, enabling the station to provide news more quickly and efficiently while reducing labor costs.
Furthermore, AI offers opportunities for personalized journalism. AI tools can analyze listener preferences and behaviors, tailoring content to specific audience segments. This aligns with disruptive innovation theory, as it allows Radio Kwara to cater to underserved or niche audiences more effectively than traditional media organizations. By offering personalized, on-demand content, AI enables smaller outlets like Radio Kwara to compete with larger, resource-heavy broadcasters (Tambe et al., 2020).
However, AI’s disruption also poses challenges. It raises concerns about journalistic integrity, as AI-generated content may lack the human judgment essential for maintaining ethical reporting standards. Ensuring the accuracy and reliability of AI-produced news is a growing issue as misinformation risks spreading more rapidly (Binns, 2021).
[bookmark: _Toc202257452]2.3	EMPIRICAL REVIEW
Diakopoulos and Howard (2021) examine the integration of AI-driven automation tools, such as Natural Language Generation (NLG), in journalism. These tools allow news organizations to automate routine content production, such as financial reports, weather updates, and sports news. While the automation of these tasks increases newsroom efficiency, the authors emphasize that AI cannot replace human intuition and the nuanced understanding that journalists bring to investigative stories. This shift to automation presents challenges, particularly regarding the depth and quality of investigative reporting, which requires human judgment and analysis. AI, they argue, should complement, not replace, human reporters (Diakopoulos & Howard, 2021).
Koller and Pohlmann (2022) focus on the ethical concerns surrounding AI in journalism, particularly the risk of algorithmic bias. AI algorithms are trained on data, which may inherently contain biases, leading to skewed or unfair reporting. The researchers explore how biased AI systems could perpetuate inequality or misinformation in the media. To address these concerns, they call for clearer ethical guidelines and transparency in AI usage, ensuring that news organizations adopt AI responsibly while maintaining journalistic standards. Transparency in AI-generated content is critical to fostering trust between media outlets and audiences (Koller & Pohlmann, 2022).
Fernández and García (2023) highlight the role of AI in enhancing data-driven journalism. Through AI-powered data analysis tools, journalists can process large datasets to uncover trends, patterns, and anomalies that would be difficult to detect manually. This use of AI helps improve the accuracy and depth of investigative journalism. Their research demonstrates that AI is enabling journalists to produce more comprehensive and insightful reports, particularly in areas such as public policy and corporate governance. The study underscores that AI’s ability to analyze complex data improves the overall quality of journalism (Fernández & García, 2023).
Nguyen and Brown (2023) explore how AI-generated news affects audience trust and the credibility of news outlets. Their empirical study, which involved surveys and interviews with news consumers, reveals that audiences tend to trust AI-generated news less than human-generated content. While AI can produce news quickly and efficiently, respondents expressed concerns about the potential for errors or biases in AI-generated stories. The study suggests that AI-generated news must be clearly labeled as such to mitigate trust issues. Transparency about AI’s role in content creation is vital for maintaining credibility (Nguyen & Brown, 2023).
Lacy, Lutz, and Carriere (2020) discuss how AI tools are transforming investigative journalism by enabling journalists to process and analyze large volumes of information quickly. AI is particularly useful in uncovering patterns and insights from complex datasets, such as government records, financial reports, or social media content. The study highlights the potential for AI to improve reporting standards by making investigative work more efficient and comprehensive. However, the authors caution that while AI can assist in the discovery process, journalists must retain their critical and ethical responsibility in interpreting the data and presenting it accurately to the public (Lacy, Lutz, & Carriere, 2020).


[bookmark: _Toc202257453]CHAPTER THREE
[bookmark: _Toc202257454]RESEARCH METHODOLOGY
[bookmark: _Toc167826369][bookmark: _Toc202257455]3.0	Introduction
This  chapter  is based  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  was carried  out  following  some  logical  steps  that  facilitated  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Strategy  of  investigation  used in this study are organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370][bookmark: _Toc202257456]3.1	Research Design
This study adopted survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc167826371][bookmark: _Toc202257457]3.2 	 Population of the Study 
According  to  Adeleke  (2013),  population  is  the  aggregate  of  all  elements  defined  before  proper selection  of  the  sample  is  made. Wimmer and Dominick (2016) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study.
The population for this study covered members of staff in Radio Kwara, Ilorin and Students of Mass Communication Department, Kwara State Polytechnic, Ilorin. There are about 50 members of staff in Radio Kwara with journalists inclusive while the population of Mass Communication students in Kwara State Polytechnic is estimated to 3,000. However, the target population of this study was limited to journalists only among members of staff in Radio Kwara, Ilorin and students of Journalism and Media Studies, department of Mass Communication, Kwara State Polytechnic, Ilorin. 
[bookmark: _Toc167826372][bookmark: _Toc202257458]3.3 	 Sample size 
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. 
In  order  to get  the  sample  size  for the  study,  the  Taro  Yamane method  was used.  Taro Yamane formula was presented as follows:

Where;  
	n = Sample size
 	N = Entire population (3050)
 	e = Entire population (0.1)
 	1 = Unit [a constant figure] 

Using the above formula, the sample size of this study was approximately 100
[bookmark: _Toc202257459]3.4	Sampling Technique
Creswell (2012) stated that sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. 
In this wise, the researcher adopted judgmental sampling technique. It is a form of non-probability sampling method in which the researcher selects samples based on the subjective judgment of the researcher rather than random selection. In this way, not all members of the population had equal chance of participating in the study and they were selected through systemic random sampling method. 
Using this technique, a total of 15 journalists were sampled in Radio Kwara, Ilorin while 85 other respondents were sampled among Mass Communication students of Kwara State Polytechnic, Ilorin.
[bookmark: _Toc167826373][bookmark: _Toc202257460] 3.5 	 Research Instrument 
[bookmark: _Toc167826374]Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contained items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
[bookmark: _Toc202257461]3.6 	 Validity and Reliability of the instrument 
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature were consulted before instrument for data collection were constructed. Expert validity method was adopted where a constructed questionnaire draft was given to the project supervisor for scrutiny. A pre-test method was employed. Hence, 10% of the total questionnaire was used to pilot test the reliability of the instrument. This was essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc167826375][bookmark: _Toc202257462] 3.7 	 Method of Administration of the Instrument and Data collection 
The measuring  instrument  used  in  collecting  data  was  questionnaire.  However, the researcher adopted google form to administer instrument to the respondents. The researcher ensured that instrument administer to respondents were be retrieved within 24-hours These measures were to ensure accurate data collection and avoid missing questionnaire copy.
[bookmark: _Toc167826376][bookmark: _Toc202257463] 3.8 	 Method of Analysis 
Simple percentage table and cross tabulation was used in the course data presentation and analysis. This is one of the most adopted means of data analysis employed by many social science researchers. The purpose of collecting data is to solve the problems at hands. Data collection involves presenting to a target audience the question either through personal or by questionnaire and recording responses. All data is classified into simple percentage table and cross tabulation data.


[bookmark: _Toc168053047][bookmark: _Toc202257464]CHAPTER FOUR
[bookmark: _Toc168053048][bookmark: _Toc202257465]DATA PRESENATION, ANALYSIS AND INTERPRETATION
[bookmark: _Toc168053049][bookmark: _Toc202257466]4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from 15 journalists and 85 Mass Communication students during field survey. A total of one hundred (100) questionnaires were administered to these respondents via online through the instrumentation of google form (e-questionnaire). All the questionnaire copies were also completed and submitted online. The data obtained in the field survey were presented and analyzed below using chi-square (x2) method.
[bookmark: _Toc168053050][bookmark: _Toc202257467]4.1	ANALYSIS OF FIELD PERFORMANCE OF THE INSTRUMENT
[bookmark: _Toc168053051][bookmark: _Toc202257468]4.1.1	Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	80
	80%

	Female
	20
	20%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: from the table presented above, 80 representing 80% of the respondents were male while 20 of the respondents representing 20% were female. The research shows that there are more male who participated in the field survey.
Table 2: Age  
	Options
	Frequency
	Percentage (%)

	18-25
	30
	30%

	26-35
	35
	35%

	36-45
	20
	20%

	46 years and above
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table presented above, 30 of 100 respondents representing 30% of the overall sampled respondents are between the ages of 18-25 years. 35 (35%) respondents are between the ages of 26-35 years. 20 (20%) respondents are between the ages of 36-45 years. 15 (15%) respondents are between the age of 46 years and above.
Table 3: Category of Respondents
	Options
	Frequency
	Percentage (%)

	Reporter
	30
	30%

	Editor
	20
	20%

	Mass Communication Students
	50
	50%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that category of respondents. 30 respondents representing 30% of the overall sampled respondents are reporters. 20 (20%) of the total respondents are editors while 50 (50%) respondents of the overall sampled respondents are Mass communication students.
Table 4: For Journalists, how long have you worked in journalism
	Options
	Frequency
	Percentage (%)

	Less than 1 year
	3
	3%

	1-5 years
	6
	6%

	6-10 years
	2
	2%

	Over 10 years
	4
	4%

	15

	For Students, what is your academic level?

	ND 1
	20
	20%

	ND 2
	10
	10%

	HND 1
	30
	30%

	HND 2
	25
	25%

	85

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that how long the respondents have worked in journalism. 3 respondents representing 20% of the overall sample respondents claimed to have work in the journalism for less than 1 year. 5 (33.3%) of the total respondents claim to have work in the journalism between the range of 1-5 years. 2 (13.3%) of the overall sampled respondents claimed to have work in journalism between 6-10 years. 4 (26.6%) of the respondents has work in journalism over 10 years.   
For students, the table presented above shows that 20 respondents representing 23.5% of the total respondent are in ND 1. 10 (11.8%) of the total respondents are in ND 2. 30 respondents representing 35.3% of the total respondents are in HND 1. 25 (29.4%) of the overall sample respondents are in HND 2
[bookmark: _Toc168053052][bookmark: _Toc202257469]4.1.2	Analysis of Questions and Likert Scale Statements in the Research Instrument
Table 5: Are you familiar with Artificial Intelligence (AI) in journalism?
	Options
	Frequency
	Percentage (%)

	Yes 
	60
	60%

	No 
	40
	40%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows how the respondents are familiar with Artificial Intelligence (AI) in journalism. 60 respondents representing 60% of the above sampled respondents agree that they are familiar with Artificial Intelligence (AI) in journalism. 40 respondents representing 40% of the overall sampled respondents claim that they are not familiar with Artificial Intelligence (AI) in journalism.
Table 6: How frequently do you or your organization use AI tools in journalism?
	Options
	Frequency
	Percentage (%)

	Daily 
	35
	35%

	Weekly
	25
	25%

	Occasionally 
	20
	20%

	Rarely
	5
	5%

	Never 
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table sampled above show how the respondent frequently use AI tools in journalism by their personal self or their organization. 35 of the respondents representing 35% claim that they frequently use AI tools in journalism by their personal self or their organization daily. 25 (25%) of the above sampled respondent claim that they frequently use AI tools in journalism by their personal self or their organization weekly. 20 of the respondents representing 20% frequently use AI tools in journalism by their personal self or their organization occasionally. 50 (5%) of the respondents frequently use AI tools in journalism by their personal self or their organization rarely while 15 of the respondents representing 15% claim that they never use AI tools in journalism by their personal self or their organization.
Table 7: Have you ever used AI-powered tools in journalism or media-related activities?
	Options
	Frequency
	Percentage (%)

	Yes 
	40
	40%

	No 
	60
	60%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the above sampled table, it shows the respondents reaction on how they constantly use AI-powered tools in journalism or media-related activities. 40 of the respondents representing 40% claims that the use AI-powered tools in journalism or media-related activities while 60 respondents representing 60% of the overall sample respondents claims that they never use AI-powered tools in journalism or media-related activities. 

Table 8: Do you think AI is currently being used in journalism and reporting at Radio Kwara?
	Options
	Frequency
	Percentage (%)

	Yes 
	40
	40%

	No
	50
	50%

	Not sure
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table sampled above state how the respondents reacts to the questionnaire on how they think if AI is currently used in journalism and reporting at Radio Kwara. 40 respondents representing 40% of the overall sample respondents agree that they do think that AI is currently used in journalism and reporting in Radio Kwara. 50 (50%) of the total respondents do think that AI is not currently used in journalism and reporting in Radio Kwara. 10 respondent representing 10% of the total respondents are not sure if AI is currently being used in journalism and reporting at Radio Kwara.
Table 9: Do you think AI-generated content meets professional journalism standards?
	Options
	Frequency
	Percentage (%)

	Yes 
	70
	70%

	No 
	20
	20%

	Not sure
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table sampled above, shows the respondent’s reaction on how they think if AI-generated contents meets professional journalism standards. 70 respondents representing 70% of the overall sampled respondents claims that the AI- generated contents meets professional journalism standards. 20 (20%) of the total sampled respondents claims that AI-generated contents does not meet professional journalism standards while 10 respondents representing 10% of the overall sample respondents are not sure if the AI-generated contents meets the professional journalism standards. 
Table 10: Journalists at Radio Kwara rely on AI for content creation and editing.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	20
	20%

	Neutral
	30
	30%

	Disagree
	15
	15%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The above table sampled above shows the reply of the respondents on how Journalists at Radio Kwara rely on AI for content creation and editing. 25 (25%) of the respondents strongly agreed that Journalists at Radio Kwara rely on AI for content creation and editing. 20 of the respondents representing 20% agree that Journalists at Radio Kwara rely on AI for content creation and editing. 30 (30%) of the respondents stands neutral. 15 of the respondents representing 15% disagree that Journalists at Radio Kwara rely on AI for content creation and editing while 10 (10%) of the respondents strongly disagree that Journalists at Radio Kwara rely on AI for content creation and editing.
Table 11: AI technologies have significantly changed the workflow of journalism at Radio Kwara.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	42
	42%

	Agree
	20
	20%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly disagree
	8
	8%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The above table shows the reaction of the respondents on the question that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 42 representing 42% of the respondents strongly agree that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 20 (20%) of the respondents agree that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 15 (15%) of the respondents are neutral and totally disagree to the question that AI technologies have significantly changed the workflow of journalism at Radio Kwara while 8 (8%) of the respondents strongly disagree that AI technologies have significantly changed the workflow of journalism at Radio Kwara.
Table 12: AI has improved the overall quality of news reporting in Nigeria.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	35
	35%

	Neutral
	25
	25%

	Disagree
	15
	15%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table sampled above, it shows that 20 (20%) strongly agree, 35 (35%) of the respondents agree, 25 (25%) of the respondents are Neutral, 15 of the respondents representing 15% of the total respondents disagree while 5 0f the respondents representing 5% strongly disagree that AI has improved the overall quality of news reporting in Nigeria.
Table 13: The use of AI in journalism has reduced human errors in news reporting.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	35
	35%

	Neutral
	25
	25%

	Disagree
	5
	5%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table sampled above, it shows that 30 (30%) strongly agree, 35 (35%) of the respondents agree, 25 (25%) of the respondents are Neutral, 5 of the respondents representing 5% of the overall sample respondents disagree and strongly disagree that the use of AI in journalism has reduced human errors in news reporting.
Table 14: AI tools help journalists verify news sources and reduce misinformation.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	45
	45%

	Agree
	20
	20%

	Neutral
	15
	15%

	Disagree
	15
	15%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table sampled above, it shows that 45 (45%) strongly agree, 20 (20%) of the respondents agree, 15 (15%) of the respondents are Neutral, 15 of the respondents representing 15% of the total respondents disagree while 5 of the respondents representing 5% strongly disagree that AI tools help journalists verify news sources and reduce misinformation.
Table 15: AI has led to ethical concerns in journalism such as bias, deepfake news.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	30
	30%

	Neutral
	10
	10%

	Disagree
	13
	13%

	Strongly disagree
	7
	7%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 40(40%) respondents strongly agreed that AI has led to ethical concerns in journalism such as bias, deepfake news. 30 (30%) respondents agreed with the statement, 10(10%) respondents were neutral, 13(13%) respondents disagreed while 7(7%) other respondents strongly disagreed with the statement.
Table 16: AI integration in journalism will reduce job opportunities for human reporters.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	35
	35%

	Agree
	20
	20%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 35(35%) respondents strongly agreed that AI integration in journalism will reduce job opportunities for human reporters. 20(20%) respondents agreed with the statement. 20(20%) respondents were neutral as well, 10(10%) respondents disagreed while 15(15%) other respondents strongly disagreed with the statement.
Table 17: AI integration in journalism will reduce job opportunities for human reporters.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	25
	25%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	15
	15%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: From the table above, 25 (25%) respondents strongly agreed that AI integration in journalism will reduce job opportunities for human reporters. 30(30%) respondents agreed with the statement, 20(20%) respondents were neutral, and 15 (15%) respondents disagreed with the statement while 10 (10%) respondents strongly disagreed with the statement.
Table 18: Journalism students should be trained in AI tools and digital reporting.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 30(30%) respondents strongly agreed that Journalism students should be trained in AI tools and digital reporting. 35(35%) respondents agreed with the statement, 20(20%) respondents were neutral, 10(10%) respondents disagreed while 10(5%0 other respondents strongly disagreed with the statement.
Table 19: AI should complement human journalists rather than replace them.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	40
	40%

	Agree
	25
	25%

	Neutral
	15
	15%

	Disagree
	10
	10%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The table presented above shows that 40(40%) respondents strongly agreed that AI should complement human journalists rather than replace them. 25(25%) respondents agreed with the statement, 15(15%) respondents were neutral, 10(10%) respondents disagreed while 10(10%) other respondents strongly disagreed with the statement.
[bookmark: _Toc168053053][bookmark: _Toc202257470]4.2	ANALYSIS OF RESEARCH QUESTIONS
Research question one: What is the level of adoption of Artificial Intelligence (AI) tools in journalism and reporting at Radio Kwara?
Items in table 6 to 8 answer research question one: 60 respondents representing 60% of the above sampled respondents agree that they are familiar with Artificial Intelligence (AI) in journalism. 40 respondents representing 40% of the overall sampled respondents claim that they are not familiar with Artificial Intelligence (AI) in journalism. 35 of the respondents representing 35% claim that they frequently use AI tools in journalism by their personal self or their organization daily. 25 (25%) of the above sampled respondent claim that they frequently use AI tools in journalism by their personal self or their organization weekly. 20 of the respondents representing 20% frequently use AI tools in journalism by their personal self or their organization occasionally. 50 (5%) of the respondents frequently use AI tools in journalism by their personal self or their organization rarely while 15 of the respondents representing 15% claim that they never use AI tools in journalism by their personal self or their organization while 40 of the respondents representing 40% claims that the use AI-powered tools in journalism or media-related activities while 60 respondents representing 60% of the overall sample respondents claims that they never use AI-powered tools in journalism or media-related activities.  
Research question two: What is the impact of AI on the accuracy of news contents produced by Radio Kwara?
Items in table 9 to 11 answer research question two: 40 respondents representing 40% of the overall sample respondents agree that they do think that AI is currently used in journalism and reporting in Radio Kwara. 50 (50%) of the total respondents do think that AI is not currently used in journalism and reporting in Radio Kwara. 10 respondent representing 10% of the total respondents are not sure if AI is currently being used in journalism and reporting at Radio Kwara. 70 respondents representing 70% of the overall sampled respondents claims that the AI- generated contents meets professional journalism standards. 20 (20%) of the total sampled respondents claims that AI-generated contents does not meet professional journalism standards while 10 respondents representing 10% of the overall sample respondents are not sure if the AI-generated contents meets the professional journalism standards while 25 (25%) of the respondents strongly agreed that Journalists at Radio Kwara rely on AI for content creation and editing. 20 of the respondents representing 20% agree that Journalists at Radio Kwara rely on AI for content creation and editing. 30 (30%) of the respondents stands neutral. 15 of the respondents representing 15% disagree that Journalists at Radio Kwara rely on AI for content creation and editing while 10 (10%) of the respondents strongly disagree that Journalists at Radio Kwara rely on AI for content creation and editing.
Research question three: What are the ethical implications of using AI in journalism at Radio Kwara?
Items in table 12 to 14 answers research question three: 42 representing 42% of the respondents strongly agree that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 20 (20%) of the respondents agree that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 15 (15%) of the respondents are neutral and totally disagree to the question that AI technologies have significantly changed the workflow of journalism at Radio Kwara while 8 (8%) of the respondents strongly disagree that AI technologies have significantly changed the workflow of journalism at Radio Kwara. 20 (20%) strongly agree, 35 (35%) of the respondents agree, 25 (25%) of the respondents are Neutral, 15 of the respondents representing 15% of the total respondents disagree while 5 0f the respondents representing 5% strongly disagree that AI has improved the overall quality of news reporting in Nigeria while 30 (30%) strongly agree, 35 (35%) of the respondents agree, 25 (25%) of the respondents are Neutral, 5 of the respondents representing 5% of the overall sample respondents disagree and strongly disagree that the use of AI in journalism has reduced human errors in news reporting.
Research question four: How do audience perceive the influence of AI journalism and reporting standards at Radio Kwara?
Items in table 15 to 17 answer research question four: 45 (45%) strongly agree, 2 0 (20%) of the respondents agree, 15 (15%) of the respondents are Neutral, 15 of the respondents representing 15% of the total respondents disagree while 5 of the respondents representing 5% strongly disagree that AI tools help journalists verify news sources and reduce misinformation. 40(40%) respondents strongly agreed that AI has led to ethical concerns in journalism such as bias, deepfake news. 30 (30%) respondents agreed with the statement, 10(10%) respondents were neutral, 13(13%) respondents disagreed while 7(7%) other respondents strongly disagreed with the statement while 35(35%) respondents strongly agreed that AI integration in journalism will reduce job opportunities for human reporters. 20(20%) respondents agreed with the statement. 20(20%) respondents were neutral as well, 10(10%) respondents disagreed while 15(15%) other respondents strongly disagreed with the statement.
Research question five: What are the factors militating the effectiveness of AI in promoting standard journalism and reporting in Radio Kwara?
Items in table 18 to 20 answers research question five: 25 (25%) respondents strongly agreed that AI integration in journalism will reduce job opportunities for human reporters. 30(30%) respondents agreed with the statement, 20(20%) respondents were neutral, and 15 (15%) respondents disagreed with the statement while 10 (10%) respondents strongly disagreed with the statement. 30(30%) respondents strongly agreed that Journalism students should be trained in AI tools and digital reporting. 35(35%) respondents agreed with the statement, 20(20%) respondents were neutral, 10(10%) respondents disagreed while 10(5%0 other respondents strongly disagreed with the statement while 40(40%) respondents strongly agreed that AI should complement human journalists rather than replace them. 25(25%) respondents agreed with the statement, 15(15%) respondents were neutral, 10(10%) respondents disagreed while 10(10%) other respondents strongly disagreed with the statement.
[bookmark: _Toc168053054][bookmark: _Toc202257471]4.3	DISCUSSION OF FINDINGS
The findings of this study reveal that Artificial Intelligence (AI) has significantly influenced journalism and reporting standards at Radio Kwara, Ilorin. AI-powered tools such as automated news writing, speech-to-text transcription, and data-driven content analysis have enhanced the efficiency and speed of news production. Journalists at the station now utilize AI-assisted editing software to refine reports and detect misinformation, ensuring accuracy in news dissemination. However, while AI has streamlined many newsroom processes, concerns remain about its ability to maintain journalistic integrity, particularly regarding bias in AI-generated content and the potential loss of human editorial oversight.
Furthermore, AI has played a vital role in audience engagement and content personalization at Radio Kwara. Through AI-driven algorithms, the station can analyze listener preferences and tailor news updates to suit audience interests. This has increased audience interaction and retention, as news segments are now more aligned with the expectations of listeners. Additionally, AI chatbots and automated customer service systems have improved communication between journalists and the audience, providing real-time feedback on news coverage. However, findings indicate that while AI enhances engagement, it cannot replace the emotional and contextual depth that human journalists bring to reporting, which is crucial for investigative journalism and in-depth storytelling.
Despite these advancements, the study identifies challenges in AI adoption at Radio Kwara. Limited access to advanced AI technologies, financial constraints, and inadequate technical expertise among journalists have hindered full integration. While AI offers efficiency, there is a growing concern about job displacement, as automation reduces the demand for traditional newsroom roles. Journalists at Radio Kwara express the need for a balanced approach, where AI complements rather than replaces human judgment. The findings suggest that for AI to positively shape journalism at the station, proper training, ethical guidelines, and regulatory frameworks must be established to ensure that AI-driven journalism maintains high reporting standards while upholding media professionalism.



[bookmark: _Toc202257472]CHAPTER FIVE
[bookmark: _Toc202257473]SUMMARY, CONCLUSION, AND RECOMMENDATIONS
[bookmark: _Toc202257474]5.1 SUMMARY
This study examined the influence of Artificial Intelligence (AI) on journalism and reporting standards in the digital age, with a specific focus on Radio Kwara, Ilorin. To achieve the research objectives, the study adopted a quantitative research methodology, utilizing a survey approach to assess the perceptions of journalists and media professionals at Radio Kwara. A structured questionnaire was designed and administered to 200 respondents, providing insights into how AI has transformed journalistic practices, enhanced reporting standards, and introduced new challenges.
Chapter One introduced the study by outlining the background of AI in journalism, emphasizing its growing role in content generation, news verification, and audience engagement. The research problem, objectives, and significance of the study were clearly stated, highlighting the need to understand AI’s impact on journalistic integrity and professionalism. Chapter Two provided a comprehensive review of literature on AI and journalism, covering key concepts such as automated news writing, AI-driven fact-checking, and digital content personalization. The study was anchored on two key theories: Technological Determinism Theory and Gatekeeping Theory, which helped frame AI’s role in shaping news production and dissemination.
Chapter Three discussed the research methodology, detailing the use of a survey design to collect data from journalists and media practitioners at Radio Kwara. The study utilized Google Forms to administer questionnaires, ensuring efficient data collection and analysis. Chapter Four focused on data presentation, analysis, and interpretation. The responses were analyzed using statistical tools, and findings were presented in tables and charts. The discussion highlighted key trends, emphasizing both the benefits and challenges of AI adoption in journalism. Chapter Five summarizes the entire study, presents conclusions, and offers recommendations for stakeholders, including journalists, media organizations, and policymakers.
[bookmark: _Toc202257475]5.1.1 Summary of Findings
The key findings of this study include:
i. AI-powered tools have automated routine tasks such as news transcription, headline generation, and content curation, allowing journalists at Radio Kwara to focus on investigative and in-depth reporting.
ii. AI-driven fact-checking tools have significantly improved the credibility of news content by detecting misinformation and verifying sources before publication.
iii. AI has enabled Radio Kwara to tailor news content to specific audience preferences, increasing listener engagement through targeted news updates and automated recommendations.
iv. Despite its benefits, AI adoption has presented challenges, including concerns about journalistic job security, ethical dilemmas in automated content creation, and over-reliance on technology at the expense of human judgment.
v. While AI facilitates data analysis and trend detection, it lacks the human intuition required for investigative journalism, making it a supplementary tool rather than a replacement for traditional reporting.
vi. Many journalists at Radio Kwara have limited training in AI tools, indicating the need for professional development programs to enhance digital journalism skills.
vii. AI-driven news automation raises concerns about bias, source credibility, and transparency in reporting, requiring careful editorial oversight to maintain journalistic integrity.
[bookmark: _Toc202257476]5.2 CONCLUSION
[bookmark: _GoBack]The study concludes that AI has revolutionized journalism at Radio Kwara by improving efficiency, accuracy, and audience engagement. AI-powered automation has streamlined news production and fact-checking, reducing the risk of misinformation. However, challenges such as ethical concerns, lack of AI literacy among journalists, and potential job displacement need to be addressed. While AI serves as a powerful tool in modern journalism, it cannot fully replace human journalists. The future of journalism lies in the effective collaboration between AI and human expertise, ensuring that news content remains credible, ethical, and impactful. For Radio Kwara and other media organizations, the key to maximizing AI's benefits lies in investing in AI education, ethical journalism standards, and responsible AI adoption.
[bookmark: _Toc202257477]5.3 RECOMMENDATIONS
Base on the findings of this study, the following recommendations were made:
i. Media organizations should provide AI literacy programs and digital journalism training for journalists to enhance their ability to work effectively with AI tools.
ii. Regulatory bodies should establish ethical frameworks for AI-assisted reporting to ensure that automated news generation adheres to journalistic integrity.
iii. Radio Kwara should maintain a balance between AI-driven automation and human editorial oversight to prevent biases and inaccuracies in reporting.
iv. Media houses should integrate AI-powered fact-checking systems to combat misinformation and ensure news credibility.
v. Journalists should collaborate with AI developers and technology experts to create AI solutions tailored to media needs, enhancing the synergy between technology and traditional journalism.
vi. Radio Kwara should educate its audience on the role of AI in news reporting to build trust and transparency in AI-generated content.
vii. The government and media regulatory bodies should formulate policies governing AI use in journalism, addressing concerns related to data privacy, news credibility, and automation ethics.
viii. While AI enhances news automation, media organizations should continue to support human-driven investigative journalism, ensuring that critical issues receive in-depth reporting beyond AI’s capabilities.
ix. AI algorithms should be regularly audited to identify and mitigate potential biases that could affect news reporting standards.
x. Radio Kwara should develop a long-term roadmap for AI integration, ensuring that AI adoption aligns with journalistic best practices and enhances media sustainability.
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QUESTIONNAIRE
SECTION A: Demographic of Respondent
1. Gender: (a) Male (  )  (b) Female (  )
2. Age Range: (a) 18 - 25 years (  ) (b)  26 - 35 years (  ) (c) 36 - 45 years (  ) (d) 46 years & above (  )
3. Category of Respondent: (a) Reporter (  ) (b) Editor ( ) (c) Mass Communication Student (  ) 
4. For Journalists, how long have you worked in journalism? (a) Less than 1 year (  ) (b) 1-5 years (  ) (c)  6 - 10 years (  ) (d) Over 10 years (  )
5. For Students, what is your academic level? (a) ND 1 (  ) (b) ND 2 ( )  (c) HND 1(  )  (d) HND 2 (  )
SECTION B: Awareness and Use of AI in Journalism
1. Are you familiar with Artificial Intelligence (AI) in journalism? (a) Yes (  ) (b) No (  )
2. How frequently do you or your organization use AI tools in journalism? (a) Daily ( ) (b) Weekly (  ) (c) Occasionally (  ) (d) Rarely (  )  (e) Never (  )
3. Have you ever used AI-powered tools in journalism or media-related activities? (a)Yes ( ) (b) No ( )
4. Do you think AI is currently being used in journalism and reporting at Radio Kwara? (a) Yes (  ) (b) No (  )  (c) Not sure (  )
5. Do you think AI-generated content meets professional journalism standards? (a) Yes (  ) (b) No (  ) (c) Not sure (  )
SECTION C: Likert Scale Statement
Keywords: Strongly Agree [SA], Agree [A], Undecided [U], Disagree [D] Strongly Disagree [SD]
	S/N
	STATEMENTS
	OPTIONS

	1.
	AI tools are widely used in journalism at Radio Kwara.
	SA
	A
	U
	D
	SD

	2.
	Journalists at Radio Kwara rely on AI for content creation and editing.
	
	
	
	
	

	3.
	AI technologies have significantly changed the workflow of journalism at Radio Kwara
	
	
	
	
	

	4.
	AI has improved the overall quality of news reporting in Nigeria.
	
	
	
	
	

	5.
	The use of AI in journalism has reduced human errors in news reporting.
	
	
	
	
	

	6.
	AI tools help journalists verify news sources and reduce misinformation.
	
	
	
	
	

	7.
	AI has led to ethical concerns in journalism such as bias, deepfake news
	
	
	
	
	

	8.
	AI integration in journalism will reduce job opportunities for human reporters.
	
	
	
	
	

	9.
	Journalism students should be trained in AI tools and digital reporting.
	
	
	
	
	

	10.
	AI should complement human journalists rather than replace them.
	
	
	
	
	




