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ABSTRACT
This research investigates the influence of western television programs on the cultural values of Nigerian youth in an era of rapid globalization media particularly television plays a significant role in shaping societal norms and values this study employs a quantitative approach utilizing surveys to examine the extent of which western television content affects the cultural identities attitudes and behaviours of young Nigeria in the quantitative data collected from a sample of 200 youth aged 15- 25 across various regions of Nigeria reveals significant consumption of western television programs with a preference for genres such as reality shows drama and music videos. The finding indicate a correlation between high exposure to western media and a shift in cultural values particularly in areas such as fashion language, social relationships and moral attitudes. The study explores the role of local media in mitigating or amplifying these influences reinforcing traditional values while promoting a more nuanced integration of global cultural elements.
In conclusion, while western television programs contribute to a dynamic and evolving cultural landscape among Nigerian youth. They also pose challenges to the preservation of traditional cultural values. The study highlights the need for a balanced media diet that includes robust local content to ensure that the cultural identity of Nigerian youth remain vibrant and rooted to their heritage policy makers, educators and media producers are urged to consider this findings in their efforts o navigate the complexities of cultural globalization and youth development.


 

CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
The media as a secondary socialization agent has significantly impacted many lives across various socio-cultural and economic background. Its influence particularly on young people is profound. This is corroborated by (Lorza, 2014) who stated that “Youths are the most susceptible victims of cultural Imperialism. Socialization and culture are inseparable like two sides of the same coin. (William, 1977) , (Oevadas &Ravi 2013)  described culture as an integral ongoing part of every society’s existence learned, taught and passed down through generations via different socialization agents.
It’s Important to note that every society has a unique lifestyle that inevitably influences its internal and external interaction. This interaction among society members leads to value systems that shape their world view. People’s values can refer to their perception of what is worthy or unworthy. Liked or disliked among other world view elements. When a specific worldview is maintained and defined by cultural group overtime, it evolves into a cultural value and eventually become a legacy. In the context Kluckhohn as cited in (Daramola, 2005) states that culture is a social legacy that an individual acquires from his group which includes values, customs, belief, language, religion, technology, emotional patter, behavioural patterns and many other socio-cultural symbols.
Furthermore, globalization has condensed our entire world into a single entity (Mcluhan, 1994) making cultural accumulation has eased cultural transfer countries and local specification, cultural accumulation has eased cultural transfer inadvertently leading  to the extinction of several indigenous cultural values and legacies as (Jekayinka, 2002) stated  that culture encompasses the total repertoire of human action. Its Impact has led people to question whether to accept or reject television programs as a boom to their cultural values especially in Africa given the behavior patterns of its youth population. In this regard (Signorielli & Kahlenberg, 2003) suggested that the television is the first centralized cultural influence to permeate both the initial and final years of life as well as the years in between “Thus western television programs are seen and debated by many scholars as a means to promote Imperialism”. Therefore the fading of Nigeria culture due to the acceptance and adaption of the modernist’s solution to perceive under civilization and under development as cited by (Obiora, 2002) epitomizes the attributes of cultural Imperialism. 
Consequently, observing the ongoing cultural conflict following the clash of western values and indigenous African values particularly evident in the lives of youth. The situation becomes a timely researchable topic as clearly demonstrated in this research work based on the above, this study aims to examine the cultural values of the Nigerian Youth with a focus on Kwara State Polytechnic.
1.2 STATEMENT OF THE RESEARCH PROBLEM
Television programs broadcasted across various stations and channels are designed to educate, entertain and inform. This approach largely governs the transmission of TV programs. The three pillars of media-education, entertainment and information has been largely realized serving as crucial tools to address the deteriorating conditions of the human mind across different socio-cultural phases. The introduction of TV station in regional Nigeria from 1959 to 1961 and the NTA in 1976 had political intentions (Obono & Madu, 2010). However, they are credited with playing vital roles in the fostering and educated society particularly through their functional political literacy and cultural promotional programs.
	The deregulation of the sector in 1992 lead to a surge of private TV stations and the emergence of foreign perspectives through cable network, despite this they continued to educate, entertain and inform viewers believing commendable contents under certain legislation to safeguard the Nigerian cultural image (Nnbuko and Anatsui 2012).
In the course of human existence, rules are often gradually relaxed or altered. The media was no exemption as western values systematically seeped in the scene contrasting the perceived crude African cultural civilization. As motion picture took central stage in Nigeria the demand for indigenous cultural TV program began to wane with a multitude of western television programs (WTP) appearing on African screen the rapid growth of cable networks in 1997 as sited in (Page and Crawley 2001) significantly shaped the perception of young adult who are considered the primary viewers of TV program. This influence become evident in their behavior pattern including dressing, eating habit, greeting styles professional pursuit, make ups altitudinal relational pattern and other aspect. 
Consequently, a conflict arose between indigenous Nigeria culture and televised western values. Parents and care givers grew frustrated with the new lifestyle of youths leading to dispute in numerous Nigerian homes and the situation becomes untenable. This observed scenario gradually evolved into a conflict seeking resolution with Nigerians questioning the whereabouts of their cultural heritage. In this contest, this research work aims to explore the extent of influence that western television program has had on the lives of Nigeria youth focusing on the study of kwara state polytechnic.


1.3 	OBJECTIVES OF THE STUDY      
The researcher’s objectives is to conduct in-dept research on the influence of western television programs on the cultural value of the Nigeria youth with an insight to determine its implication to the cultural value of Nigeria youth are 
1. To show how the content of western television program affect Nigeria university students 
2. To examine its pervasive impact on the cultural value of Nigeria university student 
3. To know how to isolate western television program from Nigerian 
1.4  	RESEARCH QUESTION     
The research questions are arranged question meant to be asked by their researcher and receivers feedback (Answer) from a respondent. For a researcher to achieve her aims the following questions should be used 
1. Do Nigeria youth expose themselves more on TV than other media?
2. Do they prefer western TV programs to locally produced ones and why if yes?
3. Do Nigeria youth identify more with locally or foreign TV stars as models?
4. Will improvement of local TV/movie industry improve Nigeria youth preferences for local TV product?
1.5 	SIGNIFICANCE OF THE STUDY 
The study will aid in promoting the integration of African Nigeria culture characterized by qualities such as good neighbourliness, respect for elders, virtuousness, communal living and collectivity. 
It will empower the government and policy makers particularly for national film and video census board and the national broadcasting commission to implement effective measures to control the influx of western television programs into Nigeria. 
The research will contribute to dispelling the notion unhealthy imitation of western cultures or lifestyles in Nigeria. 
The study will also facilitate the enhancement of media contextualization in safeguarding people’s culture.
1.6 	SCOPE OF THE STUDY 
    The focus of this study will be on student from kwara state polytechnics who are in their youth. The study will evaluate their diverse view on western television programs (WTPs) and the impact of this programs on the Nigeria youth. The institution is recognized for its mix of western and traditional values of Nigeria youth with the former being more dominant. This makes it an ideal location for conducting the research. A questionnaire will be used as a quantitative method of data collection administered to a sample of 150 respondents. The response from this sample will form the basis for drawing conclusions. 
1.7	CONCEPTION AND OPERATIONAL DEFINITION OF THE STUDY 
i. Youth     
Conceptual: it means young men and woman 
Operational: it is defined as a student in various universities in Nigerian who falls between the ages of 15-30
ii. Media 
Conceptual: the means of given names and opinions to large number of people 
Operational: the media is operationalized as TV broadcast used or circulate information to the public 
iii. Cultural Identity 
Conceptual: it is the self-definition, self-perception and self-image of a person as a member of a group exhibiting uniform culture that are consistent with the value of that group 
Operational: it is those commonly shared socio-political interpretation and meaning related to the believe norms, values, attitudes and behaviours within Nigeria 
iv. Cultural Dominance 
Conceptual: this refers to nation of neo-colonialism that uses policy and practice that have effect to dominate the culture and affairs of less developed countries. 
Operational: it means the conscious and unconscious domination by western TV media on media system of Nigeria. 


CHAPTER TWO
2.1	CONCEPTUAL FRAMEWORK
2.1.1	INTRODUCTION 
A people’s legacy is embedded in their heritage passed down from generation to generation. Africans In Particular hold their heritage in high regard, respecting and preserving it as it constitutes a significant part of their cultural value. Culture seen as the African man’s legacy is staunchly upheld and continually passed on the future generation for sustainability with the youth population being crucial to its preservation. This is encapsulated in the saying “our culture our pride” the culture of the African man is regarded as regarded as his pride and any treat to it is viewed as an affront and degradation of the African man dignity. In this contest our problem statement represent a paradox examining technical development and globalization as having dual aspect “good and harm” (Patricia, 2013) suggested that the nature of the mass media is such that it is expected to exact a positive influence on its audience through content that among other things contribute to the preservation of the culture and inherent value of the society. This form the foundation of this research work which seeks to determine the extent to which western television program has influence the cultural values of our youth population in Nigeria specifically focusing on taraba state university as a case study, the research involves certain concept that needs to be reviewed and clarified. This concept which were operational in previous chapter includes 
Culture: western television programs in Nigeria globalization sustainability.
2.1.2	Concept of Culture 
	The term “ culture” originate from the Latin word “cultural” which translate to cultivate (encyclopedia 2014) as social being, human develop a lifestyle based on the tradition behaviors pattern of their diverse societies. This lifestyle is cultivated over time and its initially and continually impacted to the individual through various agent of socialization including family school, church, workplace peer group and the media. 
	In this context the cultural policy of Nigeria has outline in (Anyakoroma, 2011) defines culture as the comprehensive way of life developed by people to navigate their environment. This culture provides structures and significance of their political, social, economic aesthetics and practice led to the establishment of Nigeria television authority (NTA) in 1976 over time the NTA took over all regional TV broadcast station but deviated from its original contextualization of media practice becoming a tools for government propaganda and benefits as explained in (Obono & Madu 2010) this lead to a critical debate on the deregulation of TV stations as (Rodney 2004) noted regarding during deregulation. It provide a new social interpretation and challenge for both profitability and communication service  consequently, TV stations such as Africa of broadcasting styles including movies, show, opera, sport music and discussion programs all aimed at educating, entertaining and informing viewers. The emergence of locally private broadcast TV station complemented by the introduction of cable television station in 1997 which focus more on western values and lifestyles. While this new trend was widely accepted it had its drawback particularly in how it gradually eroded the Nigeria cultural value that should be preserved for sustainability by the youth population. This station fell short of the Nigeria broadcasting cooperation code which mandates the conscious protection of Nigeria culture. This is stated in section 1.5.2 of its code which read broadcasting shall among others.
a. (Seek identify, preserve and promote Nigeria diverse culture) 
b. (Select critically the positive aspect of foreign culture for the purpose of enriching the Nigerian culture) 
c. (Develop and promote the application of indigenous aesthetic values)
d. (Promote the development of a high level of intellection and artistic creativity)
e. (Foster generally acceptable moral enabling and spiritual values)
2.1.5	CONCEPT OF GLOBALIZATION      
The concept of globalization if often used to describe a contradiction on African culture or the advent of fast and reliable technology. Various scholars have define and conceptualized globalization among them is (Abdulraheem, 2010) who suggested in (Orunmoluyi, 2002) that globalization is in growing interaction of the national economy with that of developed world, leading to a state of seamless capitalism. 
Furthermore, globalization is seen as a process of establishing a global market in which all nations are increasingly compelled to participate. (David, 2002)  also proposed that globalization is the process of harmonizing diverse cultures and believes therefore the fundamental principles of globalization involves transcending national and continental aspect of culture is perceived to be in conflict with western culture which mention a notion of cultural harmonization or superiority. 
Globalization can be observed in term of broader TV and radio broadcast internet access, expanded transportation and courier services among others. The shared cultural system are to some extent either enhanced or undermined targeted – cross-cultural value and pattern, hence it is essential to discuss the impact of globalization on culture.
2.1.6	GLOBALIZATION AND NIGERIA CULTURE 
The influence of globalization on the cultural values of Nigeria youth is extensive and significant. Various channels through which globalization manifest has been discussed in the previous section. (Durur food, 2002) noted that peoples lifestyle have had to adapt due to the impact of globalization for the purpose of this research globalization could be examined from the media perspective. (Jean, 2002) suggested that globalization has enable the entire world to connect and tune into TV program films, news music, lifestyle and entertainment from developed countries. It is evident that the lifestyle of Nigeria youth characterized by strong western influence stems from exposure to western TV program and related content. This influence is noticeable in their clothing styles, eating habit, sexual orientation, carrier choices and overall altitude, consequently the gap between the current younger generation and older adult (parent and care giver) continue to widen affecting familiar relationship supporting the motion. (Butcher 2003) stated that young individual across the social economic spectrum believe their life would be different from their parents in various aspect including technological advancement, occupational changes increase mobility and taught process. All this assertion are derivatives of globalization.     
2.1.7	Sustainability 
Sustainability pertains to the careful preservation or maintenance of an item concept or any phenomenon over an extended period of enhancing its effective use and productivity. In this context sustainability development or sustainability as defined in the satisfies that needs of the present without jeopardizing the ability of future generation to meet their own needs “this definition only implies that need encompass a healthy environment a fair society and a robust economy (Olise 2000) therefore any development detrimental to these three aspect contradict sustainability.
In the context of the work,  sustainability involves preserving cultural  heritage from one generation to the next cultural values and heritage are seen as elements worthy of preservation losing cultural values equates to losing a long-held identity, which contradicts the principles of sustainability. Hence culture is viewed as a social inheritance comparing ideas conceived long before our birth to establish order and facilitate natural adaption to one’s environment it reflects the hard-learned knowledge and experience of post generations (Sowell in Samovar porter and MC Daniel 2010) passed on to future generation it is increasingly inappropriate that Nigerian youth who are to be the future generational tutors enculturating upcoming generation have been swayed by western values through its TV programs key aspect of the peoples culture include its language behavioral conduct and fundamental belief systems.
In our society today, English is more commonly used than indigenous language leading to a generation that prefer western attire and view traditional clothing as outdated. They exhibit uncontrolled sexual and romantic orientations and independent from older adults among other things, given these observations the issue of sustainability comes a critical discussion which this study aims to express its feasibility or otherwise.
In a field study conducted by (Obono and Madu 2010) on indigenous TV station to determine which has the highest foreign interest, it was found among other things that the Nigeria television authority produces all but two program locally, the two programs with foreign content are spot (1.8%) and children’s program (0.9%). Locally the two program with foreign content are spot are inevitable as most Nigerians especially the young and adult population are avoid followers particularly of football talk show (14.2%) and business (13.3%) have the highest local content the source of NTA program are thus distributed at (97.3%) local and (2.7%) foreign.
Silver bird has a broader representation of foreign programs about 1/3 or 33.3% of its program are foreign compared to two foreign program in 2012 with 88% local and 12% foreign while STV had 54% local and 46% foreign. This means that NTA two followed the NBC standard for 70% local content  better than STV which violated its by 16% however, not all local program met the NBC cultural objectives for instance 94,4% of NTA 2’s local programs and 96.3% of STV local programs achieved NBC cultural objective but 25% of NTA 2’s local programs aimed at objective A which is to preserve and promote Nigeria’s diverse culture while most of STV’s local program aimed at objective D which is to foster intellectual and artistic creativity. Most local product (37%) in STV did the same. However only 16.8% of STV local program taught cultural aspect such as dressing, music, or food. This study suggested that Nigeria TV station are aware of African cultural value as stated in the NBC code. (Brown and Duke 2014) examined how Hollywood (American film producer) affected the behavior of teenagers in Calabar south. They discover that Hollywood movies had a high influence on teenager’s aggressiveness, restlessness which was consistence with (Hucsman, 1994) who found that watching violent TV at age 8 was related to violent act later in life. Therefore it is clear that the current trend of youth problems in Calabar-south C are influence by Hollywood movies. The study also showed a negative result that the more teenagers watch Hollywood movies the more they lost their cultural heritage and the less they could promote Nigeria’s cultural heritage, this agrees with (Belson’s 1978) observations that watching Hollywood movies for a long time only encourage western cultural altitude which are often associated with high crime rates and reduce the respect for Nigeria culture and dignity.
Nigerian youth tend to learn and copy the behavior of other people they admire as a role model; this behaviors are often label with names of famous character such as Rambo (Sylvester Stallone). Enter the dragon (Brucelee), Jackie Chang’s slapsticks, terminator (Arnold Schwarzenegger), Ben Ten, avarter (Air benders etc.) the previous studies has watching foreign movies and cable networks too much can code Nigerian youth’s cultural value.
2.1.8 NEGATIVE EFFECT OF TV VIEWING ON NIGERIAN YOUTHS
Studies using different perspectives have argued that TV exerts a significant alienating impact or influence on the indigenous culture and self-perspective of an individual, the accumulative effect of which is the deprecating of the Nigerian slef image or cultural identity and identification with the constructed self. A process referred by social and clinical psychologist as self-hatred (Hatchen 1987).
Tan et al (1987) in their study of the impact of American TV in the Philippines shows that frequent showing of foreign culture on Philippines has led to the depreciating of Philippines self-image and corresponding appreciation and the desire to behave like them when projected by the American and western Europeans.
Many criticisms have also been leveled against the film shown in African TV today. The Senegalese film make (Ousmene, 1977) as observed that movies in Africa are playing a negative role majority of the movie shown on African TV are product of cultural alienation, he also noted that many Nigerians has complained of poisoned content of films shown on the screens in Nigeria.
The effect of TV on Nigeria youths cannot be overemphasized (Lovas 1973) in his study on the effect of TV concluded that watching aggressive programs serve to arose children’s aggressive impulse to some degree.
(Bandura & Rose 1973) in their own study found that people who watch aggressive program are likely to be more aggressive. (Skornie, 1985) report that in march 1964, Micheal lee canrub, a 19 year old American marine on leave says that after watching a horror movie on TV something came over him which cause him to kill his father, mother and sister with a machete.
Mc bride (1981; 163) consequently the Nigerian media audience especially the youth is caught in a mesh of confusion of values, this is exemplifies in there mode of dressing, speech mannerism, socio-cultural live. It has also wrought no little damage to how our youth passive out culture and environment. Increase numbers in violent act, HIV infection, immoral act and such other vices by the youth has been traced to exposure to pornography in the foreign media through film powerful advertisement, fashion and musical shows the western has tried to sell to the developing world the notion that their good culture of being depended on, the western media content often made auditable through the new communication technologies NCT also carries cultural values which also tends to conflict of harm the local culture Belied and norms the negative aspect of the accessibility of the NCT is that it has taunted the growth and development of the Nigeria media, what is obtainable in Nigeria media landscape is the dependency syndrome when they rely heavily on the offering need available by the foreign media in augmenting their local sources in news content, entertainment, music and programs. The distressing fact is that they become modest that display the various wears of their owners without any opportunity to refill or choose (Mattelart, 1999). 
2.1.9 Destruction of Nigeria culture 
   It is my view that most western American TV program in Nigeria have violent content and contribute to the rise in violent on the university youth (Vincent Maduka 1984) agrees that Nigeria cultural values are just being eroded by foreign ones, he regret the fact that there seems not to be any signs of resistance by Nigerian against those foreign invades that made matter worse. He further point out that Nigerians especially youth adopt western values in their ways of eating, dressing, speaking, education and even courting and sex life.
There could be no better way to analyses the situation in our university campuses than the one given by (Maduka,1984) Nigerian university have become so materialistic and pleasure loving that they would buy Hamburger, ice-cream, refrigerator, TV set compact disk set foreign dresses etc. rather than buying books and going to the library to read. They would go to night parties, picnics instead of attending lectures and classes, the list is ending but more disturbing is the fact that the student often go to the extent of using their school fees to satisfy these desires. The student are so carried away with the TV projection of reality that they adopt hair and dressing style that are nothing but outrageous why most female student dress almost naked to school, male student increasingly wears spot earrings. They also learn, know and speak American slang more than English language, these behaviors are in line with the behaviors of character shown in most western TV content. This content of western culture is deemed to be violent and competitive. 
Havard law professor (Duncan Kennedy, 1993) says the culture of the wide west is individualistic, materialistic imitation of TV reality of western nation by people of the third world nation as Nigeria was acknowledged as attributed to some major reason by MC bride et al 1980 some of the reasons include 
1. The continuing and increasing dependency of developing countries on which industrialized nation for nearly all there communication equipment, technology skills and software.
2. The overwhelming inflow of news TV program, film books and other cultural materials between developed and under developed ones with alien model and values.
The consequence this trend has for Nigerian and other third world countries over which the TV Hegemony of the west dangles can be measured in term of the number of people from Nigeria and other third countries who perpetually seek to emigrate to the united countries (American) (western Europe) in other to experience and realize their impression of western cultures formulated through TV and construct per session of social reality that is to give meaning to their projected self image this stunt read development. 
2.2 	Theoretical Framework 
The most suitable theoretical framework for this research is the social cognitive theory.
Social cognitive theory: This theory proposes that people learn behaviours by observing others who act as model (Bandura 1986 p. 13) explains that this theory involves three steps:
a. Paying attention and noticing the most important aspect of another person’s behaviors, many children are movie watchers paying attention when they watch a movie and some feel emotions for their modest behavior in the movie. 
b. Remembering the behavior. Teenagers tends to remember scene of violent, rape, sex etc. more than positive ones because it is easier to destroy than to create and this is also reflected in movies replicating the action; in a scene from the 1993 movies the program a character who want to show his courage lies on the middle line of a road at night while cars and truck pass by on both side. In the movies he survives on armed showing that he is fearless. After watching the movies several teenagers die in separate incident when they try to do the same thing on a dark road and were hit by vehicle (hinds 1993) research on modeling shows that people often learn and copy the aggression they see being motivated to perform the behavior. Furthermore the basic idea of this theory is that relationship between human cognitive processes (the centre of reasoning and learning) and the external environment is explained.
the environment in this case refers to both western television program and cultural value of a people, the human mind is a place where this external factors have an impact through the process of socialization as discussed in the review of concept therefore id the mind which is the core of human cognition is affected by both the environmental factor discussed in this work then there would be a lot of conflict in personality development, if proper measure are not taken to control the excesses on one hand there could be and extreme perception that aimed to destroy the native cultural values of the African people while on the other hand, excessive cultural values could make one unaware of the benefit of westernization. It is necessary then measure have taken by relevant people to solve the possible conflict of values, this could harm the personality of the individual involved. This also explained while young adult viewers WTP often wend up imitating the behavior of their models, many would like to talk, dress like their models and they also learn new ideas and things in movies, this theory supports the many reason for the ongoing cultural conflict of value between the west and those of indigenous Nigerian. 
2.3 	EMPIRICAL REVIEW 
(Mailomo and Pius 2018), investigated the kind of western television programme that Nigerian youth watch and how they affect their social attitude. They argued that cultural values are essential for every society and that the media should be responsible for preserving and promoting them.
They used persuasion theory and technological determinism theory to explain how the media can shape the youth’s opinion, belief and behaviours, they relied on secondary source and personal observation for their study. They found that the exposure to western television program has eroded the Nigerian youths cultural value and identity. In various aspect such as language, dress, sexual orientation and career choice. They recommend that the media should produce more quality local programmes that reflect Nigerian culture and values.  
(Adagun, 2014), examined how Nigerian TV programmes can teach local cultures using Zoo programmes from NTA and STV, as sample he applied the cultural impenalism thesis as the theoretical framework for the study. He used a qualitative approach and conducted interviews and focus group discussion to collect data. He found that NTA2 had more local than foreign programmes in 2012 with 88 % and 12% foreign while STV had 54% local and 46% foreign.  He also found that not all local programs met the NBC cultural objectives which include preserving and promoting Nigeria’s diverse culture selecting the positive aspect of foreign cultures developing and promoting indigenous aesthetic values. He concluded that Nigeria TV stations are aware of African cultural value as stated in the NBC code but they need to improve their quality and quantity of local programs that teach cultural norms and values.
(Apuke & Duke 2017) explored the influence of western television programme on the cultural value of student in Taraba state University Jalingo. They used the survey method and administered questionnaire to 150 respondents who were selected using stratified and simple random sampling techniques, they used descriptive statistics and chi square test to analyze the data. They found that the students were exposed to various western television program such as movies, soap, operas , sport, music and discussion programmes and that these programmes had a significant influence on their cultural values such as language, dressing, eating, habit, sexual behaviours and career aspiration. They also found that the student have a low level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the government and policy makers should regulate the influx of western television progranmes into Nigeria and promote the development of indigenous television programmes that reflect the Nigerian culture and values.
(Ojebode & Oladapo 2014) explored the assessment of Nigerian media as cultural agent by stake holders, audiences, producers, culture expert and cable vendors. They used a qualitative approach and conducted interviews and focus group discussion to collect data. They found that the media in Nigeria promote cultural growth as they transmit cultural skills to Newer generations sound that the media in Nigeria faced several challenges such as lack of funding, poor infrastructure, political interference and competition from foreign media. They recommended that the media should strive to balance the local and the global influences and uphold the cultural value and identity of the Nigerian people.
(Oyero & Oyesomi 2014) examined the influence of foreign media on the dressing pattern of students in Covenant University Otta. They used the survey method and administered questionnaire to 400 respondents who were selected using stratified and simple random sampling techniques. They used descriptive statistics and Chi square test to analyze the data. They found that the students were exposed to various foreign media such as cable TV, internet magazines and movies and that this media has a significant influence on their indigenous dressing pattern and culture. They recommended that the school authority should enforce the dress code policy and educate the students on the importance of preserving and promoting their cultural heritage.
(Oyero & Salawu 2013) investigated the impact of foreign media on the Yoruba culture and language of Babcock University students. They used the Survey method and administered questionnaire to 200 respondents who were selected using stratified and simple random techniques. They used descriptive statistics and Chi square test to analyze the date. They found that the students were exposed to various foreign media such as cable TV, internet movies and music and that those media had a negative impact on their Yoruba language the adoption of foreign values and Lifestyle and the erosion of cultural norms and values they recommended that the university should encourage the use of Yoruba Language and culture in its academic and social activities and that the media should produce more quality 1ocal programs that reflect the Yoruba cultures and values
(Oyedele, 2012) analyzed the influence of foreign media on the cultural value of Nigerian youth using the University of Lagos student as a case study. He used the Survey method and administered questionnaire to 100 respondents who were selected using purposive sampling technique. He used descriptive statistics and t-test to analyze the data. He found that the student were exposed to various Foreign media such as cable TV, Internet movies and music and that these media had a positive influence on their cultural values such as the enhancement of knowledge, creativity and Communication skills he also found that the students had a high Level of awareness and appreciation of their indigenous cultural valves of Nigerian youth but rather complemented and enriched them.
(Oyewode & Oyero 2012) analyzed the Influence of foreign media on the cultural value of Nigeria youth using the Covenant university students as a case study. They used the survey method and administered questionnaire to 400 respondents who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the student were exposed to various foreign media such as cable TV Internet, movies and music and that these media had a mixed Influence on their cultural values such as the adoption of foreign values and lifestyle. The improvement of knowledge and skills preservation of cultural norms and value. They also found that the student had a moderate level of awareness and appreciation of their Indigenous cultural values and heritage. They recommended that the media should produce more quality local programs that reflect the Nigeria culture and value and that students should balance their exposure to foreign and local media.
(Oyesomi & Oyero 2012), assessed the influence of foreign media on the cultural values of Nigerian youths using the Redeemer's university Student as a case study they used to survey method and administered questionnaire to 200 respondents who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-square test to analyze the data. They found that the student were exposed to various foreign media such as Cable TV, Internet movies and music and that these media had a negative influence on their cultural values such as the loss of internet proficiency and usage of the indigenous language the adoption of foreign value of lifestyle and the erosion of cultural norms and values. They also found that the Student had a low level of awareness and appreciation of their Indigenous cultural values and heritage. They recommended that the university should promote the use of indigenous language and culture and its academic and social activities and that the media should produce more quality local programs that reflect the Nigerias’ culture and values.
(Foyero, 2011), explored the influence of foreign media on the cultural values of Nigerian youth using the Babcock University student as a case study. He used the survey method and administered questionnaire to 200 respondents who were selected using stratified and simple random sampling techniques. He used descriptive statistics and chi- square test to analyze the data. He found that the students were exposed to various foreign media such as cable TV, internet movies and music and that these media had a positive influence on their cultural values such as the enhancement of knowledge, creativity and communication skills. He also found that the student had a high level of awareness and appreciation of their indigenous cultural values and heritage. He concluded that the foreign media did not necessarily erode the cultural values of Nigeria youth but rather complemented and enriched them.
(Foyero & Oyesomi 2010) examined the influence of foreign media on the cultural values of Nigeria youths using the Covenant university students as a case study. They used the survey method and administrated questionnaire to 400 respondents who were selected using stratified and sample simple random sampling techniques. They used Descriptive statistics and chi-square test to analyze the data. They found that the student were exposed to various foreign media such as Cable TV, Internet, movies and music and that these media had a mixed Influence  on the cultural values such as adoption of foreign values and lifestyle, the Improvement of knowledge and skills and the preservation of cultural norms and value. They also found that the student had a moderate level of awareness and appreciation of their indigenous cultural values and heritage. They recommended that the media should produce more quality local programs that reflect the Nigeria culture and value and that the student should balance their exposure to foreign and local media.
(Oyero & Salawu 2009) investigated the Impact of foreign media on the Yoruba culture and language of Babcock university student. They used the survey method and administered questionnaires to 200 respondents who were selected using stratified and simple random sampling techniques. They used descriptive statistics and chi-squared test to analyze the data. They found that the student were expose to various foreign media such as cable TV, Internet, movies, music and that these media had a negative impact on their Yoruba culture and language Such as the loss of interest, proficiency and usage of the Yoruba culture and language such as the loss of interest, proficiency and usage of the Yoruba language. The adoption of foreign values and lifestyles and the erosion of cultural norms and values. They recommended that the university should encourage the use of Yoruba language and culture in its academic and social activities and that the media should produce more quality local programs that reflect the Yoruba culture and values.
(Oyero, 2008) Analyzed the influence of foreign media. On the Cultural Values of Nigeria youths using the university of Lagos students as a case study. He used the survey method and administered questionnaire to 150 respondents who were selected using purposive sampling technique he used descriptive statistics and t-test to analyze the data the found that the students were exposed to various foreign media such as cable TV, Internet, music, and movies and that these media had a positive influence on their cultural values such as the enhancement of knowledge, creativity and communication skills. He also found that the students had a high level of awareness and appreciation of their Indigenous cultural values and heritage. He concluded that the foreign media did not necessarily erode the cultural values of Nigerian youths but rather complemented and enriched them from the reviewed literature. It could be deducted that the extent to which Nigerian youths adopt symbolic behaviour attitudes, belief and pattern that are perceived to be consistent with western culture is the extent to which western culture and exported to and adopted by Nigerian cultures. 
A study by Aliu cited in (Igbinedion, 1982) found that Nigerian university students will tend to prefer foreign culture not just for pleasure but that the culture plays an important role in influencing the youth in the way they behave, their dressing, style, speaking and thinking etc. This study led him to conclude that Nigerian university student have become a set of youth who think more of the transient and canal ideas of the foreign cultures than their own culture.
This has created perpetual western culture in Nigeria as manifested by Nigerian university students.








CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This chapter discusses the research methodology which is the manner in which this research was conducted. A research methodology is essential to research writing as it serves as blueprint on the conduct and out of the outcome of research, effort will be judged. The study adopted survey method which includes the use of questionnaire to sample opinion of student of Kwara state polytechnics on assessment of the influence of western television programme on the cultural value of Nigerian youth with primary focus on Kwara state polytechnic student. The questionnaire in a structured and unstructured format which enable the researcher to sample the view of student and why they adopt social media for effective communication.
3.1	RESEARCH DESIGN
The research adopted for this is the survey research method. As the name implies, survey is a research method that focuses on representatives sample method therefore goes into the field and in the data select sample out of the entire population (Nwody, 2006). The reason for choosing this method is because survey method aim not only at the Collection of data but also the discovering of meaning in the data collected do that the fact can be better Interpreted explain and understood.
3.2	POPULATION OF THE STUDY
Population of the study for any research work has been various defined by different scholars and their definition pointed towards the same direction. (Afiwokemi, 2015. 92) refers to population of research studies as the set of all participants that qualify for a study. (Akinade & Owolabi 2007:72) defined research population as the total set of observations from which a sample is drawn.
In another wise (Wimmer & Dominick 2006) posited that population of the research study is a list or collections of subject, objects, variable or concept in a define environment which could be a group or class of variables. Concept or phenomenal in a given study the target population of the study will be the student of Kwara state polytechnic and only 200 respondents will be sampled out of them.
3.3 	SAMPLE SIZE AND SAMPLING TECHNIQUES
Sample size is simply a fragment of research population through which data will be collected. According to (Issa, 2012), it is referred to as the study of the population from which necessary data for it conduct would be obtained. Sample size is the elements making up the sample that are actually studied and generalization or inferences about the population are made.
This generalization of result based on the sample to the population is the major purpose of sampling and also a major concern in any scientific Investigation using non-probability random sampling in which samples based on the subjective judgment of the researcher rather than random selection. It is a sampling method in which not all members of the population have an equal chance of participating in the study and they were selected through systemic random sampling method.
It can be reemphasized that to study the entire population maybe cumbersome, time consuming and of course very costly hence a sample take a fair portion as a representative of the entire population in sequel finding and recommendations of this research study as regard the research topic understudy shall be pragmatically generalized beyond the sample size. In this wise, the sample size of this study is limited to 200 youths (respondents) in kwara state polytechnic Ilorin. 

3.4 	DATA GATHERING INSTRUMENT
The research will ensure the questionnaire context will be presented with accuracy to make them valid and reliable for the respondents to answer the stipulated question. In them, researches were also conducted to make sure the questionnaires given to respondents are answered appropriately, through the questionnaire will be distributed to 200 respondents and will be collected immediately after completion.
3.5 	INSTRUMENTATION
The type of instrumentation and researcher instrument that would be employed in this research is the use questionnaire because it was the survey method that is employed in the research and questionnaire would administrate personally to Individuals (students).
A total of 200 copies of questionnaires would be distributed to respondents. All the copies of the questionnaires administered would be immediately collected from the respondents after completion for the purpose of data analysis. The questionnaire that would be used for the research would make up of 20 questions (Item) 200 copies of the questionnaires would be produced and administered for 200 respondents that form the selected group of Kwara state polytechnic.
3.6	VALIDITY AND RELIABILITY OF INSTRUMENTS
(Tejumaye, 2003) describes reliability as a participation technique applied repeatedly to the same person or Subject that should use the same results each time it is applied. An instrument is reliable when repeated measurement of the same materials result with similar decision or conclusion (Wimmer & Dominick, 2003), Test retest method would be used to test the reliability of the instrument copies of the questionnaires will be distributed and redistributed among staff and student of Kwara state polytechnic Ilorin to know the influence of western television programme on the cultural value of Nigerian youth with primary focus on kwara state polytechnic students.
3.7	METHOD OF DATA ANALYSIS
The data obtained from the distributed questionnaires retrieved and analyzed using a simple percentage and cross tabulation will be followed in the course of this research and conclusion of the finding will follow and also proffer necessary re commendation on field of the study. This is one of the most adopted means of data analysis employed by many researchers. 

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 	ANALYSIS OF THE FIELD PERFORMANCE OF THE INSTRUMENT
The essence of this chapter is to analyze and discuss the response given to the questionnaire distributed to the respondent.
Gathered data would be analyzed by using table text to reflect the percentage of the respondent's which would be allowed by specific interpretation of the results. In this research, the researcher used table percentage and chi-square to check the reliability and validity of the result obtained in the study.
The study answered following research questions.
Number of questionnaires distributed 100
Number of questionnaires filled 100
Number of questionnaires not-filled 0
Number of questionnaires presented and analyzed 100
4.1 Data analysis and presentation of results
4.1.1 Demographic of the respondents
Table 1: Gender
	Options 
	Respondents 
	Percentage 

	Male 
	62
	32%

	Female 
	32
	62%

	Others 
	6
	6%

	Total 
	100
	100%


Source: Researchers Field Survey 2025
From the above table it shows that we have 62% presenting the female respondents 32% representing the male respondents while 6% were null.


Table 2: Age
	Options 
	Respondents 
	Percentage 

	16-18 years
	3
	3%

	18-25 years 
	28
	28%

	26-35 years 
	45
	45%

	36- 45 years 
	16
	16%

	Others 
	6
	6%

	Totals 
	100
	100%


 Source: researcher field survey 2025
From the table above 3% of the respondents are of 16-18 years, 28% are of 18-25 years 45% are of 26-35 years, 16% are of 36-45 years and 6% are null
Table 3 occupation 
	Options 
	Respondents 
	Percentage

	Students 
	35
	35%

	Self employed
	22
	22%

	Civil servant 
	37
	37%

	Others 
	6
	6%

	Total 
	100
	100%


Source researcher field survey 2025
From the table above 35% of the respondents are students 22% are self employed 37% are civil servant and 6% are null
Table 4: religion 
	Options
	Respondents 
	Percentage

	Christianity
	64
	64

	Islam 
	25
	25

	Other 
	11
	11

	Total 
	100
	100


Source: researcher field survey 2025
From the table above 64% of the respondents are Christians 25% are Muslim and 11% are null

Table 5: marital status 
	Options 
	Respondents 
	Percentage 

	Single
	44
	44%

	Married
	45
	45%

	Divorced 
	6
	6%

	Others 
	5
	5%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table above 44% of the respondents signifies as single 45% are married 6% are divorced and 5% are null
Education qualification table 6
	Options 
	Respondents 
	Percentage 

	SSCE/WAEC
	11
	11%

	B.SC/HND
	50
	50%

	NCE/OND
	33
	33%

	Others 
	6
	6%

	Total
	100
	100%


Source researcher field survey 2025
From the table above 11% of respondents have Ssce/Waec 50% have B.sc/HND 33% have NCE/OND and 6% signifies for the qualification
Section B
Table 7 do you use media?
	Option 
	Respondents 
	Percentage 

	Yes 
	78
	78%

	No
	22
	22%

	Total 
	100
	100%


Source researcher: field survey 2025
From the table above 78% of the respondents have access to the media 22% of the respondents do not have access
Table 8 which of these media do you use?
	Option 
	Respondents 
	Percentage 

	Television
	40
	40%

	Radio 
	20
	20%

	Social media 
	30
	30%

	News paper
	10
	10%

	Total 
	100
	100%


Source researcher: field survey 2025
From the table above 40% of the respondents use television 20% of the respondents use radio 30% of the respondents use doc media and 10 % of respondents read news paper
Table 9: do you watch television programmes?
	Options
	Respondents 
	Percentage 

	Yes 
	67
	67%

	No 
	33
	33%

	Total 
	100
	100%


Source researcher: field survey 2025
From the table above 67% of the respondents watch television programmes 33% of the respondents do not watch television programme.
Table 10: If yes how many frequent do you come western program on television?
	Option 
	Respondents 
	Percentage 

	Regularly 
	60
	60%

	Occasionally
	20
	20%

	Rarely 
	10
	10%

	Never
	10
	10%

	Total
	100
	100%


Source: researcher field survey 2025
From the table 10 above 60% of the respondents watch western television program regularly 20% of the respondents watch western television program occasionally 10% of the respondents
Television program
Table 11: how will you rate the airing of western program on television?
	Option 
	Respondents 
	Percentage

	Very highly 
	50
	50%

	High 
	20
	20%

	Average 
	10
	10%

	Low 
	10
	10%

	Very low 
	10
	10%

	Total 
	100
	100%



From table 11 above 50% of the respondents rate the airing western television program on television very highly 20% of the respondent rate the airing of western television program on television low and 10% of the respondent rate the airing of western television program on television very high
Table 12: how often do you want western program on television
	Option 
	Respondents 
	Percentage 

	Very often
	50
	50%

	Often
	20
	20%

	Not often 
	15
	15%

	Rarely 
	5
	5%

	Never 
	10
	10%

	Total 
	100
	100%


Source: researcher field survey 2025
From the above table 11 50% of the respondents rate the airing western television program television very highly 20% of the respondents rate the airing of western television program on television high 10% of the respondents rate the airing of western television very low
Table 13 do you prefer western program to the indigenous program?
	Option 
	Respondents 
	Percentage 

	Yes 
	67
	67%

	No 
	33
	33%

	Total 
	100
	100%


Source: researcher field survey 2025
From table 13 above 67% of the respondents do not prefer western programs to the indigenous programmes
Section C

Table 14 Nigerians youth spend more time watching tv than engaging with other media
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	25
	25%

	Agree
	33
	33%

	Neutral 
	21
	21%

	Strongly disagree
	16
	16%

	Disagree 
	5
	5%

	Total 
	100
	100%


Source: researcher field survey 2025
From the above table 14 25% of the respondents agree 33% agreed 21% are neutral 16% strongly disagree 5% disagree that Nigerian youth spend more time watching tv than engaging with other media.
Table 15 tv is primary source of entertainment compared to others media for Nigerian youths
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	23
	23%

	Agree
	29
	29%

	Neutral 
	27
	27%

	Strongly disagree
	14
	14%


Source: researcher field survey 2025
From the table 15 above 23% of the respondents strongly agree 29% 27% are neutral 14% strongly disagree 7% disagree that Tv is their primary sources of entertainment compared to others media for Nigeria youth
Table 16 Nigerian youth allocate time to Tv and other media in my daily routine
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	22
	22%

	Agree
	31
	31%

	Neutral 
	27
	27%

	Strongly disagree
	4
	4%

	Disagree 
	16
	16%

	Total 
	100
	100%


Source: researcher field survey 2025
Form the researcher 16 above 22% of the respondents strongly agree 31% agree 27% are neutral 4% strongly disagree 16% disagree that Nigerian youth allocated equal time to Tv and other media in my daily routine.
Table 17 Nigerian youth prefer other media over Tv for information and entertainment 
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	21
	21%

	Agree
	33
	33%

	Neutral 
	19
	19%

	Strongly disagree
	5
	5%

	Disagree 
	22
	22%

	Total 
	100
	100%


Source: researcher field survey 2025
From table 17 above 21% of the respondents strongly agree 33% agree 19% are neutral 5% strongly disagree 22% disagree that Nigerian youths prefer other media over Tv for information and entertainment
Table 18 Nigerian youths strongly priotize other media over Tv in my media consumption habits
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	13
	13%

	Agree
	20
	20%

	Neutral 
	23
	23%

	Strongly disagree
	7
	7%

	Disagree 
	27
	27%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table 18 above 13% of the respondents strongly agree 30% agree 23% are neutral 7% strongly disagree 27% disagree that Nigerian youth strongly priotize other media over Tv in my media consumption habits.

Table 19 Nigerian youth strongly prefer western Tv program locally produced one due to their context and production quality
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	22
	22%

	Agree
	27
	27%

	Neutral 
	26
	26%

	Strongly disagree
	1
	1%

	Disagree 
	26
	26%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table 19 above 22% of respondents strongly agree 27% agree 26% are neutral 1% strongly disagree 26% disagree that Nigeria youth strongly prefer western programs over locally produced ones due to their context and production quality.
Table 20 Nigerian youth agree that western Tv program are more appealing than locally produced ones because of their global popularity 
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	19
	19%

	Agree
	21
	21%

	Neutral 
	25
	25%

	Strongly disagree
	3
	3%

	Disagree 
	32
	32%

	Total 
	100
	100%


Source: researcher field survey 2025
From table 20 above 19% of the respondents strongly agree 21% agree 25% are neutral 3% strongly disagree 32% disagree that Nigerian youth agree that western Tv programs are more appealing than locally produced one because of their global popularity
Table 21 Nigerian youth are neutral in their preferable for western or locally produced Tv programs
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	22
	22%

	Agree
	27
	27%

	Neutral 
	19
	19%

	Strongly disagree
	9
	9%

	Disagree 
	23
	32%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table 21 above 22% of the respondents strongly agree 27% agree 19% are neutral 9% strongly disagree 21% disagree that western to programs are lifter find the content and theme of locally produced show more relatable.
Table 22 western Tv program are better as I fid the context and themes of locally produced show more relatable 
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	20
	20%

	Agree
	33
	33%

	Neutral 
	19
	19%

	Strongly disagree
	7
	7%

	Disagree 
	21
	21%

	Total 
	100
	100%


Source: researcher field survey 2025
Table 23 1 fewer western Tv programs as I actively seek out and support locally produced content
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	13
	13%

	Agree
	18
	18%

	Neutral 
	20
	20%

	Strongly disagree
	6
	6%

	Disagree 
	43
	43%

	Total 
	100
	100%


Source: researcher field survey 2025
From table 23 above 13% of the respondents strongly agree 18% agree 20% neutral 6% strongly disagree 43% disagree that I favour western Tv program as I actively out and support locally produce content
Table 24 Nigerian youths strongly identify with foreign Tv stars as role model finding them more aspiration
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	50
	50%

	Agree
	20
	20%

	Neutral 
	15
	15%

	Strongly disagree
	7
	7%

	Disagree 
	8
	8%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table 24 above 50% respondents strongly agree 20% agree 15% are neutral 7% strongly disagree 8% disagree that Nigeria youth strongly identify with foreign to stars as role model finding them aspiration
Table 25 Nigerian youth favour western Tv programs as I actively seek out and support locally content 
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	70
	70%

	Agree
	10
	10%

	Neutral 
	10
	10%

	Strongly disagree
	5
	5%

	Disagree 
	5
	5%

	Total 
	100
	100%


Source: researcher field survey 2025
From the table 25 above 70% of the respondents strongly agree 10% agree 10% are neutral 5% strongly disagree 5% disagree that Nigerian youths favour western Tv programs as I actively seek out and support locally produced content
Table 26 Nigerian youth actively identify with local Tv stars considering them superior role model to foreign counterpart 
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	20
	20%

	Agree
	10
	10%

	Neutral 
	7
	7%

	Strongly disagree
	60
	60%

	Disagree 
	3
	3%

	Total 
	100
	100%


Source: researcher field survey 2025 
From the table 26 above 20% of the respondents strongly agree 10% agree 7% are neutral 60% strongly disagree 3% disagree that Nigerian youth actively identify with local Tv stars considering them superior role model to foreign counterparts
Table 27 improvement of local Tv movies industries improve Nigerian youths preference for local Tv product
	Variables 
	Respondents 
	Percentage 

	Strongly agree 
	60
	60%

	Agree
	30
	30%

	Neutral 
	0
	0%

	Strongly disagree
	5
	5%

	Disagree 
	5
	5%

	Total 
	100
	100%


Source: researcher field survey 2025 
From the table 27 above 60% of the respondents strongly agree 30% agree 0% are neutral 5% strongly disagree 5% disagree that the improvement of local Tv/movies industries improves Nigerian youths preference for local Tv products 
4.2 	ANALYSIS OF RESEARCH QUESTIONS
The following are the analysis of the research question according to the data provided in the table
Research question 1 do Nigerian youths expose themselves more on Tv than other media?
Table 8 shown that 49% of respondents use television which is the highest among all media platform
Table 14 indicates that 25% of respondents strongly agree and 33% agree that Nigerian youths spend more time watching Tv than engaging with other media
This suggest that respondents strongly agree 
This suggest that Tv is the most popular media platform among Nigerian youths and they spend significant amount of time watching Tv compared to other media
Conclusion yes Nigerian youths expose themselves more to Tv than other media
Research question 2 do they prefer western Tv programs to locally produced ones and why if yes?
Table 13 show that 67% of respondents prefer western Tv programs to other indigenous program 
Table 19 indicates that 22% of respondents strongly agree and 27% agree that Nigerian youths strongly prefer western Tv programs and more appealing than locally produced ones because of their global popularity
This suggests that Nigerian youth prefer western Tv program due to their perceived high production quality and global appeal.
Conclusion yes Nigerian youths prefer western Tv program to locally produced ones primarily due content and production quality as well as global popularity 
Research questions 3: do Nigerian youths identify more with locally or foreign Tv stars as models?
Table 29 show that 50% of respondents strongly agree and 20% that Nigerian youth actively identify with local Tv stars considering their superior role model to foreign counterparts
This suggest that Nigerian youth tend to identify more with foreign Tv stars as role models finding them more aspiration and relatable
Conclusion Nigerian youth identify more with foreign Tv stars as models finding them more aspiration.
Table 7 show that 67% of respondents watch Tv programs a high level of Tv viewership among Nigerians youth
Table9 indicate that 67% of respondents watch western Tv program a high level of media penetration among Nigerian youths
Table 10 show that 60% of the respondent watches western Tv programs regularly, indicating a strong preference for western content 
Table 16 indicates that 22% of respondent strongly agree and 31% agree that Nigeria youth are allocated equal time to Tv and other media in their daily routine suggesting a balanced media diet
Table 21 shows that 22% of respondents strongly agree and 27% agree that Nigeria youths are neutral in their preference for western or locally produced Tv programs indicating a degree of openness to local content
These insight provide a more comprehensive understanding Nigeria youths media exposure preference for western content and openness to local programming
4.3 	DISCUSSION OF FINDING
The finding of this study provide valuable insight into the media habits and preference of Nigerian youth there are some key takeaways
The study reveals that 78% of respondents have access to media indicating a high level of media penetration among Nigerian youths
Tv is the most popular media platform among Nigerian youth with 49%  of respondents using it followed by radio (20%) social media (15%) and newspaper(10%)
The study shows that 67% of respondents prefer western Tv program to locally produced ones acting perceived high production quality and global appeal 
Nigerian youth tend to identify more with foreign Tv stars as role model finding them more aspiration and relatable
Despite the preference for western content 22% of respondent strongly agree and 31% agree that they allocate equal time to Tv and other media in their daily routine suggesting a balanced media diet 
The study indicates that 22% of respondents strongly agree and 27% agree that they are neutral in their preference for western or locally produced Tv programs showing a degree of openness to local content
67% of respondent watch Tv programs indicating a high level of Tv viewership among Nigerian youths
60% of respondents watch western Tv programs regularly indicating a strong preference for western content
These finding have implication for media produces policy makers and advertisers seeking to engage with Nigerian youths they highlight the importance of producing high quality relatable content that resonate with this demographic additionally the finding suggest that Nigerian youth are open to local media producers to create content that meets their needs and preferences
The study finding also underscore the need for media literacy education to help Nigerian youth critically evaluate the media content they consume and promote a more balanced media diet furthermore the studys result can inform policy makers decision on media regulations and development ensuring that the media landscape in Nigeria is conducive to producing high quality content that meets the need of Nigerian youths



 


CHAPTER FIVE
SUMMARY CONCLUSION RECCOMENDATIONS
5.1 	Summary
Nigeria is a cultural rich and diverse country with over 250 ethnic group and more than 500 language spoken. The country has experienced significant cultural changes due to globalization and the influence of western media. Western television programs have become increasingly popular among Nigerian youth raising concern about the impact on their cultural values and norms. This study aim to investigate the influence of western television programs on the cultural values of Nigeria’s youth.
The study is guided by three theoretical framework. Cultural imperialism theory, social learning theory, cultivation theory, cultural Imperialism theory posits that western media has the power to shape cultural values and norms in developing countries leading to cultural homogenization and the erosion of traditional cultural practice. Social learning theory suggests that individual learn new behaviours and attitude by observing and imitating others including media characters and personalities. Cultivation theory propose that long term exposure to media can shape an individual perception of reality and influence, their cultural values and believes. 
The study employed a mixed-method approach combining both quantitative and qualitative data collection and analysis methods. A survey questionnaire was administered to a sample of 100 Nigerian youth in Kwara State Polytechnic aged 18-30 years while focus group discussion and in-depth Interview were conducted with of sub-sample of 100 participants. Descriptive statistics (ANOVA), regression analysis and thematic analysis were used to analysis the data.
 The study found that Nigerian youth who watch western television programs regularly are more likely to adopt western cultural values and norms such as individualism and materialism. Exposure to western Television programs was also associated with a decline in traditional cultural practice and an increase in cultural homogenization. The quantitative data revealed that Nigeria youth are influenced by the characters and personalities they see on western television programs and often imitate their behaviours and attitudes.
The study highlights the significant influence of western Television programs on the cultural values of Nigeria youth. The findings suggest that regular exposure to western television program can lead to the adoption of western cultural values and norms, erosion of traditional cultural practices and cultural homogenization. The study recommendation is crucial to promoting Nigerian cultural values and norms among youth and mitigating the influence of western television program. In conclusion, the study provides insight into the influence of western television program on the cultural values of Nigerian youth. The finding highlight the need for media literacy education, local content production, media regulation and cultural preservation efforts to promote Nigeria cultural values and norms among youth and mitigate the influence of western television programs.
5.2	CONCLUSION
The conclusion of this research summary highlight the significant influence of western television program on the cultural value of Nigerian youth. The findings suggest that regular exposure to western television program can lead to the adoption of western cultural values and norms, erosion of traditional cultural practices and cultural homogenization. This conclusion has important implication for media policy cultural preservation and youth development.
Firstly, the conclusion emphasizes the need for media literacy education to empower Nigeria youth to critically evaluate the media content they consume. This is crucial in promoting Nigeria cultural value and norms among youth and imitating the influence of western television programs. Media literacy education can help youth to develop critical thinking skills, analyze media message and make informed decision about the media content they consume.
Secondly, the conclusion highlights the importance of local content production in promoting Nigeria cultural value and norms. Local content production can provide an alternative to western television programs and offer Nigerian youth a platform can provide an alternative in western television programs and offer Nigerian youth a platform to showcase their cultural heritage this can help to preserve tradition cultural practice and promote and promote cultural diversity. 
Thirdly, the conclusion emphasizes the need for media regulation to ensure a diverse range of media content and prevent western television programs from dominating the media landscape. Media regulation can help to promote local content production, ensure cultural practice and ensure cultural homogenization.
Lastly, the conclusion highlights the importance of cultural preservation efforts to preserve and promote traditional Nigerian cultural practices and values. Cultural preservation efforts can include cultural festivals, traditional music, dance and cultural education programs. These efforts can help to promote cultural diversity, preserve traditional cultural practices and ensure cultural continuity.
In addition, the conclusion of this research summary has implication for youth development. The finding suggest that exposure to western television programs can influence Nigerian youth's cultural values and norms which can have implication for their identify, self-esteem and socialization. Therefore it is essential to provide youth with alternative media content that promotes Nigeria cultural values and norms and offer positive role models and messages.
In Conclusion, the conclusion of this research Summary highlights the significant influence of western television programs on the cultural values of Nigeria youth. The finding suggest that media literacy education, local content production, media regulation and cultural preservation efforts are crucial to promoting Nigerian cultural values and norms among youth and mitigating the influence of western television programs. These efforts can help to preserve traditional cultural practice, promote cultural diversity and ensure cultural continuity.
5.3	RECOMMENDATIONS
Based on the findings, the following recommendations were made to address the influence of foreign television on Nigeria culture.
1. Parent should monitor their children media consumption and provide guidance on media literacy.
2. Media outlets should promote local content on television and online platforms to showcase Nigeria cultural heritage.
3. The government should establish media regulation policies to ensure a diverse range of media content and prevent western television program from dominating the media landscape.
4. People should engage with local communities to promote media literacy and cultural preservation.
5. Schools should organize cultural festivals and events to promote traditional Nigeria cultural practices and values.
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