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Abstract
This study investigates the influence of Facebook on the spread of indecent dressing among students of Kwara Polytechnic, Nigeria. The research explores how exposure to fashion trends, celebrity lifestyles, and peer interactions on Facebook contributes to the adoption of provocative dressing patterns among undergraduates. Using a survey design, data were collected from a sample of students at Kwara Polytechnic through a structured questionnaire. The findings reveal that Facebook significantly influences students’ dressing choices by promoting Westernized fashion trends and peer-driven styles that often deviate from cultural norms, leading to increased instances of indecent dressing. Key factors include the desire to emulate celebrities, peer pressure, and the accessibility of global fashion content on the platform. The study also identifies consequences such as social stigma, sexual harassment, and academic distraction. Recommendations include implementing stricter campus dress codes, promoting cultural awareness through counseling, and encouraging responsible social media use to mitigate the negative impacts of indecent dressing. This research underscores the role of social media, particularly Facebook, in shaping youth fashion culture in Nigerian tertiary institutions.


CHAPTER ONE
INTRODUCTION 
Background of the Study 
The advent of social media has reshaped how individuals communicate, share information, and express themselves. Among the most influential platforms is Facebook, which boasts a global user base and extensive reach. Facebook allows users to share photos, videos, and other multimedia content, creating a virtual environment where trends—both positive and negative—can spread rapidly (Kaplan & Haenlein, 2010). This pervasive influence of Facebook has been particularly impactful on the youth, whose social interactions and lifestyle choices are often shaped by what they see and engage with online.
Indecent dressing, defined as the act of wearing clothes that expose sensitive parts of the body or violate societal norms, is increasingly prevalent among young people, especially students in tertiary institutions. The rise of this phenomenon has been linked to exposure to global fashion trends through social media platforms like Facebook. As Ndaku (2013) highlights, social media creates a digital community where dressing styles that may be considered inappropriate in local contexts are glamorized and normalized. Students often replicate these trends in an attempt to align with modernity, individuality, or perceived social status.
Kwara Polytechnic, like many higher institutions in Nigeria, faces challenges related to students adopting fashion styles influenced by global trends, often at odds with local cultural values and institutional dress codes. Social media, particularly Facebook, plays a significant role in this trend. Ogunyemi (2013) observes that the visual nature of platforms like Facebook promotes peer comparison and a desire for validation, driving students to adopt fashion choices that may conflict with their cultural or academic environments. The platform not only provides access to global fashion but also exposes users to influencers, celebrities, and peers who set new standards for dressing, sometimes with little regard for cultural appropriateness.
Additionally, indecent dressing on campuses has broader implications. Omede (2011) points out that such dressing styles can lead to negative perceptions of the individual and even impact the academic environment by distracting students and staff. Indecent dressing has also been associated with moral decay, peer pressure, and in some cases, harassment or stigmatization. While institutions often enforce dress codes to curb this behavior, the pervasive nature of social media continues to challenge these measures.
This study seeks to examine the extent to which Facebook influences the spread of indecent dressing among Kwara Polytechnic students. It will explore the types of content students are exposed to, how this content influences their fashion choices, and the broader implications for the institution and society. By doing so, the study aims to contribute to a better understanding of the role of social media in shaping cultural practices and provide recommendations for addressing the challenges posed by indecent dressing in academic environments.
Statement of the Problem 

Indecent dressing among students in tertiary institutions has become a pressing concern in Nigeria, as it not only reflects a deviation from cultural and institutional norms but also poses significant challenges to academic performance and societal values. Students who engage in indecent dressing often exhibit divided attention in their studies, failing to meet the academic and practical training standards required for employability after graduation. Consequently, they risk becoming part of the growing population of unemployed graduates, as companies are reluctant to employ and further train partiaslly groomed individuals for professional roles.
The role of social media, particularly Facebook, in influencing dressing patterns cannot be overlooked. Social media platforms expose students to Westernized and foreign fashion trend that often conflict with Nigerian cultural values. Clothing styles such as mini-skirts, backless dresses, sagging pants, and other revealing attire are increasingly popularized online, eroding traditional standards of modesty. Despite institutional dress codes and cultural expectations, these trends gain traction among students who are drawn to the globalized appeal of online fashion.
Furthermore, the gap between policy formulation and effective implementation exacerbates the issue. Many students lack a proper understanding of the rationale behind institutional rules on dressing, leading to widespread disregard for such regulations. With the prevalence of moral decadence linked to indecent dressing, the question arises of how society will cope with the caliber of graduates produced under such conditions.
Given these challenges, this study seeks to investigate the influence of Facebook on the spread of indecent dressing among students of Kwara Polytechnic. By examining the causes and implications of this phenomenon, the research aims to uncover the underlying factors contributing to the adoption of inappropriate fashion styles and their broader societal and academic impacts. This investigation is essential for developing practical solutions to curb the trend and uphold cultural and academic integrity within Nigerian tertiary institutions.
Research Objectives
To identify the types of indecent dressing styles promoted on Facebook.
To investigate the extent to which Kwara Polytechnic students are influenced by fashion trends on Facebook.
To analyze the cultural and academic implications of indecent dressing among Kwara Polytechnic students.
Research Questions 
What types of indecent dressing styles are promoted on Facebook?
To what extent do Facebook fashion trends influence the dressing styles of Kwara Polytechnic students?
What are the cultural and academic implications of indecent dressing among Kwara Polytechnic students?
1.5 Significance of the Study
This research will provide valuable insights into the influence of Facebook on the dressing habits of Kwara Polytechnic students, specifically regarding the spread of indecent dressing. The findings of this study will benefit educators, parents, policymakers, and media regulators by highlighting the impact of social media platforms like Facebook on cultural and academic behaviors. This research will also contribute to academic literature on media influence and cultural identity, particularly among youths in Nigeria. Furthermore, the study will guide efforts to develop strategies for promoting positive values and discouraging moral decadence in student communities.
1.6 Scope and Limitations of the Study
This study focuses on Kwara Polytechnic students in Ilorin, Kwara State, and examines how Facebook influences their dressing patterns, particularly the adoption of indecent dressing styles. The research is limited to analyzing students’ exposure to fashion-related content on Facebook, their perceptions, and its subsequent impact on their behavior and societal norms.
Limitations of the Study
Despite its relevance, the study is subject to the following limitations:
Limited Scope: The study is restricted to Kwara Polytechnic students, and findings may not fully represent the broader population of Nigerian youths.
Resource Constraints: Limited access to financial resources may impact the breadth of data collection and analysis.
Time Constraints: Balancing this study with other academic responsibilities may limit the time available for in-depth research.
1.7 Definition of Key Terms
Indecent Dressing: A form of dressing considered inappropriate or revealing, often going against cultural or societal norms.
Facebook: A social media platform that allows users to share content, including photos, videos, and text, influencing social trends and behaviors.
Kwara Polytechnic: A tertiary institution in Kwara State, Nigeria, offering academic programs and serving a diverse student population.
Moral Decadence: A decline in ethical and cultural values, often reflected in behaviors considered socially unacceptable.
Fashion Trends: Popular styles and clothing designs widely adopted by individuals within a given time frame, often shaped by social media and cultural influences.

CHAPTER TWO
LITERATURE REVIEW
2.0 Introduction 
This chapter reviews relevant literature to the study. According to Hart (2018), a literature review is a comprehensive survey of scholarly sources on a specific topic, aimed at providing an overview of current knowledge, identifying gaps, and offering a critical analysis of theories, methodologies, and findings relevant to the research question. The literature review also helps to avoid unproductive approaches, achieve methodological insights, find recommendations for further research, and look for how to support grounded theory (Omopupa, 2016). Therefore, the literature review for this study will be focused on the following:
2.1 Conceptual Framework 
2.1.1 Concept of Facebook
2.1.2 The History of Facebook
2.1.3 Benefits or advantages of Facebook
2.1.4 Drawbacks or disadvantages of Facebook
2.1.5 	 Features of Facebook
2.1.6  Uses for Facebook
2.1.7  The Concept of Indecent Dressing in Nigeria
2.1.8  Causes of Indecent Dressing in Nigeria
2.1.9. Consequences of Indecent Dressing
2.1.10 Facebook and Indecent Dressing in Nigeria
2.2  Theoretical Framework 
2.2.1 Social Learning Theory 
2.2.2 Cultivation Theory 
2.3 Review of Related Studies 
2.1.1.  Concept of Facebook
Facebook is a social networking website that was founded in February 2004 by Harvard University students Chris Hughes, Andrew McCollum, Dustin Moskovitz, Eduardo Saverin and Mark Zuckerberg.
The idea behind Facebook was to provide an online book of faces for university students to connect and share information. It was initially a social network for Harvard and expanded in the following years to any university. It eventually became a social network for anyone, anywhere in the world.
The concept of a social network was a nascent one in 2004 and not entirely unique. Other social networks that were active at the time Facebook was created were Friendster, which was launched in 2002, and MySpace, which was launched in 2003. Users post information, status updates and pictures of themselves on social networks. These items are shared with friends, family and communities of interest.
Facebook is more than just a social networking platform; it's also a business. Facebook had its initial public offering on May 18, 2012, on the Nasdaq stock exchange trading under the symbol FB. The company rebranded as Meta on Oct. 28, 2021. As of Dec. 1, 2021, Facebook trades under the symbol MVRS.
Facebook is only one of several technologies that Meta operates. In 2012, Facebook acquired social networking site Instagram for $1 billion. Facebook then acquired WhatsApp for $19 billion in 2014. Facebook later got into virtual reality (VR) hardware with its acquisition of Oculus VR in 2014 for $2 billion. With Meta, the idea is to create and enable the metaverse. This would meld social networking, VR and augmented reality components to create new types of user interactions and experiences.
2.1.2 The History of Facebook
The founding of Facebook: How It Happened
Zuckerberg decided to create a student directory with photos and basic personal information, Facemash, which used photos compiled from the online facebooks of nine dormitory Houses, placing two next to each other and asking users to choose the hotter person. To accomplish this, Mark hacked into the protected areas of Harvard’s computer network and copied the houses’ private dormitory ID images.
Harvard at that time did not have a student directory with photos and essential information, and the Facemash site generated 450 visitors and 22000 photo-views in its first several hours online. The initial site mirrored people’s physical community—with their real identities, represented the key aspects of what later became Facebook.
The site was quickly forwarded to several campus group list servers but was shut down a few days later by the Harvard administration. Zuckerberg got into trouble, being charged by the administration with breach of security, violating copyrights, and violating individual privacy, and faced expulsion, but ultimately the charges were dropped.
The following semester, in January 2004, Mark began writing code for a new website. In February 2004, he launched the The facebook site, initially located at URL thefacebook.com. When Zuckerberg finished the site, he told a couple of friends, and one of them put it on an online mailing list. Immediately several dozen people joined, and then they were telling people at the other houses. It was like an avalanche; within twenty-four hours, The facebook had somewhere between twelve hundred and fifteen hundred registrants.
Initially, membership was restricted to students of Harvard College, and within the first month, more than half the undergraduate population at Harvard was registered on the site. Mark soon attracted assistants to promote the website—Eduardo Saverin (business aspects), Dustin Moskovitz (programmer), Andrew McCollum (graphic artist), and Chris Hughes. In March 2004, Facebook expanded to 3 other Universities—Stanford, Columbia, and Yale. This expansion continued when it opened to all Ivy League and Boston area schools, and gradually most universities in Canada and the United States.
The company Facebook incorporated in the summer of 2004 and the entrepreneur Sean Parker, who had been informally advising Zuckerberg, became the company’s president. At the same time, the company received its first investment of US$500000 from PayPal co-founder Peter Thiel and moved its base of operations to Palo Alto, California. The company dropped The from its name after purchasing the domain name facebook.com in 2005 for $200000.
Facebook Through the Decades
Decade 1 – 2003 to 2013
 	   Facebook started in 2003 as a student directory featuring basic information and photos proposed to replace the domineering paper sheets and private online directories used at Harvard. Facebook was originally called FaceMash when launched in 2003.
  	  By 2004, Mark Zuckerberg began to write the code of a new website, TheFacebook. The website was launched on February 4, 2004, recording over 12,000 registrants within the first twenty-four hours of going live.
              Although, when created, membership was restricted to only Harvard University students; however, by March 2004, membership had expanded to almost all universities in Canada and the United States.
   	 Facebook dropped the “The” suffix in 2005 after the domain name, Facebook.com was purchased. During this same period, Facebook headquarters was moved to Palo Alto, California, and Sean Parker, Zuckerberg’s unofficial advisor, was appointed as the company’s president.
    	After hitting the six millionth registrants in December 2005, the network further expanded to universities in the United Kingdom, New Zealand, Australia, and several other parts of the world that could now register. Also, employees of top companies, such as Microsoft and Apple, became eligible to register. The social media platform became available to everyone 13 years and older in September 2006, and with this, the social media network users skyrocketed to several million.
   	 The company introduced the group pages feature in 2007, allowing companies to attract prospects and close multiple deals without leaving the website. Over 100,000 business pages were registered in the beta testing stage.
   	 In February 2011, the social media platform became the largest online photo directory, surpassing even Pixable, expected to have 1billion photos before the summer of 2011.
Decade 2 – 2014 to Date.
   	 In 2015, over 900 million people were active users worldwide, generating an average of $10billion as revenue yearly since its creation. In 2014, Facebook developed another iOS and Android app, Facebook Lite, allowing users to access their platform with lesser data.
   	 Facebook Zero was launched in February 2010 to allow users to enjoy the platform for free without the need for mobile data. Facebook also launched its dating service, Facebook Dating, in May 2018.
  	  Presently, there are over 2billion active users on Facebook, doubling as the biggest social media network all over the world. In November 2021, Mark Zuckerberg announced that the company was changing its name to “Meta” to further embrace AI.
2.1.3 Benefits or advantages of Facebook
Following are the benefits or advantages of Facebook:
➨You can connect to the world and get all the information by just signing up on it.
➨You can find and invite your friends to connect.
➨You can share each and every moment of your personal life with all your contacts.
➨It provides an interface where you can chat with all the people you know.
➨Business promotion is one of the biggest advantages of facebook. You can advertise your business on fan pages and through Advertisements.
➨You can entertain yourself on Facebook as it provides games to play with friends and family members.
➨The best part of Facebook is that it is free of cost and that you don't need to pay for the services available to you. The exception is paid advertisement and paid promotion.
➨You can create one or many groups pertaining to particular topic and invite your contacts to be member of the same. This allows other facebook users to also join the group. This provides platform for the like-minded people to discuss and share their views. The group members can post queries and also provide answer to queries of the others.
➨It has messenger utility which can be installed on the mobile phones to have quick access compare to web page.
2.1.4.  Drawbacks or disadvantages of Facebook
Following are the drawbacks or disadvantages of Facebook:
➨A person can get addicted to Facebook in no time.
➨Some people can create fake accounts which results into harassment and abuse.
➨Hackers are now using Facebook who send scams which can retrieve all your personal data.
➨You cannot hide your personal details as it is viewed by all the people even if he/she is not your relative.
➨Some people create groups in order to abuse people or personalities considering their relgion or Caste.
➨Addiction by children lead to poor academic results.
2.1.5. 	Features of Facebook
Facebook started out as a community where users shared information about themselves and different topics. Over time, different features expanded the scope of its capabilities:
1. Timeline. User profiles and updates are shown on what it known as the Timeline. Timeline is the successor to the Facebook wall, which was the original home for user profiles and updates. The user timeline includes posts, status updates, friend listings, photos, videos and user activity information.
2. Friends. A primary feature of Facebook is the ability to search for and connect with friends and family. The search interface helps users quickly find acquaintances and also suggests potential connections.
3. News Feed. News Feed enables users to view news from the connections and groups that they follow. Users can like a given post or comment on it.
4. Pages. Pages are the profile and content pages for businesses on Facebook. Pages provide the ability for businesses to share information and communicate with customers.
5. Games. Facebook provides an integrated capability enabling users to play games on their own or together with friends. Among the early successes of games on Facebook was Zynga's FarmVille.
6. Groups. Communities of interest can organize themselves with the Facebook group feature. This enables the sharing of information, images and active discussions.
7. Events. This feature enables users and groups to organize events that their followers can attend. It enables users to send out invites and help manage an attendee list.
8. Marketplace. This is an online yard sale, where users can buy and sell goods and services with other Facebook members.
9. Messenger. This is an instant messenger that enables friends to communicate in real time via web chat or a mobile app.
10. Video. Facebook Live is a feature that enables individuals and businesses to stream live video to friends, family and followers.
2.1.6.  Uses for Facebook
Billions of people around the world use Facebook daily to create and grow communities, personal interactions and revenue. There are many uses for Facebook that individuals, community groups and businesses can benefit from:
1. Connecting with friends. The primary use of Facebook has always been about connecting people. Facebook is a way to find and connect with friends and remain updated on their activities.
2. Connecting communities. Facebook is used to create and organize communities of interest on just about any topic. It's a platform that can enabled like-minded individuals to come together, share ideas, discuss and organize.
3. Engaging with customers. For businesses, Facebook can help with brand building and customer engagement. Having a Facebook presence enables businesses to share information about products and services to established and potential customers.
4. Searching for jobs. Facebook is often a way to look at the personal and professional lives of people and organizations to see if there is a cultural fit. Businesses also often list available jobs on the app.
5. Selling goods and services. Businesses can sell goods and services directly in the marketplace. They can also push consumers toward their products via advertisements.
2.1.7 The Concept of Indecent Dressing in Nigeria
Indecent dressing refers to the act of wearing attire considered inappropriate, provocative, or offensive to cultural and societal norms. In Nigeria, a country deeply rooted in traditional and religious values, the concept of indecent dressing has long been a subject of public debate. Clothing that exposes sensitive parts of the body or deviates significantly from societal expectations is often categorized as indecent. This perception varies across Nigeria’s diverse ethnic and religious communities, but the general consensus emphasizes modesty, which aligns with cultural, Christian, and Islamic doctrines prevalent in the country.
One of the major factors contributing to the rise of indecent dressing in Nigeria is the increasing influence of Western culture. Through the media, music videos, and social media platforms, young Nigerians are exposed to global fashion trends, some of which prioritize self-expression over modesty. Celebrities and influencers often display these styles, leading to their adoption by impressionable youths. While some argue that this reflects cultural globalization, others believe it erodes Nigeria’s moral and cultural values.
Religious institutions in Nigeria have been vocal about indecent dressing, viewing it as a moral decline that promotes promiscuity and societal disorder. For instance, some churches and mosques enforce strict dress codes during services and events, reflecting their stance against immodest attire. Religious leaders often cite sacred texts to advocate for modesty, emphasizing that proper dressing is an outward reflection of inner morality and discipline. The tension between modernity and religious conservatism often fuels debates on what constitutes indecent dressing.
In the academic environment, particularly in tertiary institutions, indecent dressing has become a controversial issue. Many Nigerian universities enforce dress codes to curb provocative clothing on campus. Attires like mini-skirts, ripped jeans, or see-through clothing are prohibited in some schools. The rationale is to maintain a conducive learning environment and discourage distractions. However, critics argue that such policies infringe on students’ rights to self-expression and autonomy, sparking debates about balancing individual freedom with societal expectations.
Indecent dressing in Nigeria is often linked to the growing cases of sexual harassment and assault, with some individuals blaming victims for their choice of attire. This controversial view, widely condemned by activists, suggests that provocative dressing provokes unwanted advances. Women’s rights groups counter this narrative, emphasizing that assault is caused by the perpetrator’s behavior, not the victim’s clothing. The ongoing dialogue highlights the need for societal re-education on consent and the dangers of victim-blaming.
The media plays a dual role in both promoting and combating indecent dressing in Nigeria. While television programs, music videos, and social media platforms often glorify revealing clothing, some outlets also produce content that encourages modest dressing. Campaigns and programs aimed at sensitizing youths to cultural values and ethical dressing have been implemented by various organizations, including schools and religious groups. This dual influence underscores the media’s power in shaping societal attitudes towards dressing.
In conclusion, the concept of indecent dressing in Nigeria is multifaceted, reflecting the country’s struggle to balance tradition, modernity, and personal freedom. While some view it as a sign of moral decay, others see it as a form of self-expression and cultural evolution. Addressing the issue requires a nuanced approach that respects individual rights while promoting cultural values and educating the public on responsible dressing. Collaboration among religious institutions, schools, the media, and policymakers is essential to foster understanding and uphold societal harmony.	
2.1.8  Causes of Indecent Dressing in Nigeria
Indecent dressing in Nigeria is driven by a combination of cultural shifts, societal influences, and individual motivations. These factors collectively contribute to the prevalence of provocative or inappropriate attire, which often clashes with the country’s traditional and religious norms. Below are some of the primary causes of indecent dressing in Nigeria:
1. Westernization and Globalization
The increasing exposure to Western culture through the internet, movies, music videos, and social media has significantly influenced dressing patterns in Nigeria. Western styles that emphasize body-revealing outfits are often perceived as fashionable and modern, especially among the youth. This globalization of fashion trends has eroded some of Nigeria’s traditional values, leading to the adoption of styles considered indecent within the local context.
2. Peer Pressure
Peer groups have a profound impact on individual behavior, especially among teenagers and young adults. Many young people adopt indecent dressing styles to fit in with their social circles or gain acceptance. This pressure to conform often drives individuals to mimic the dressing patterns of their peers, even when it contradicts their personal or cultural beliefs.
3. Media and Celebrity Influence
The media, including television, music videos, and social media platforms, plays a significant role in promoting certain dressing styles. Nigerian celebrities and influencers often wear revealing or provocative outfits, which are then emulated by their followers. The glorification of such attire in music videos and advertisements reinforces the perception that dressing provocatively is trendy and desirable.
4. Desire for Attention and Validation
Many individuals engage in indecent dressing to attract attention or gain social validation. Platforms like Facebook, Instagram, and TikTok reward visually appealing content with likes, shares, and comments, encouraging people to wear clothing that will generate engagement. This quest for popularity often leads to provocative dressing choices.
5. Lack of Parental Guidance
Weak parental oversight and a lack of proper upbringing can contribute to indecent dressing. When parents fail to instill cultural and moral values in their children, they are more likely to adopt dressing styles influenced by external sources, such as the media or peers. In some cases, parents may also unknowingly model behaviors that promote immodesty.
6. Misinterpretation of Freedom and Modernity
The rise in advocacy for personal freedom and self-expression has led some individuals to equate modernity with dressing in revealing or unconventional ways. While freedom of expression is a fundamental right, it is often misinterpreted to mean disregarding cultural norms and societal expectations. This misunderstanding has contributed to the normalization of indecent dressing among certain groups in Nigeria.
7. Socioeconomic Factors
Poverty and unemployment can indirectly influence dressing styles. In some cases, individuals may wear provocative clothing to attract opportunities or seek relationships that provide financial support. Additionally, the affordability of certain types of clothing, such as skimpy or tight outfits, compared to more traditional attire, may also contribute to the trend.
8. Erosion of Cultural and Religious Values
Nigeria’s traditional and religious values emphasize modesty in dressing, but the gradual erosion of these values has led to an increase in indecent dressing. Factors such as urbanization, exposure to foreign cultures, and weakening community structures have diluted the societal emphasis on modesty.


 2.1.9.   Consequences of Indecent Dressing
Indecent dressing has significant social, cultural, and personal implications, especially in a society like Nigeria, where modesty is valued and dressing standards are influenced by traditional and religious norms. Below are the key consequences of indecent dressing:
1. Moral and Cultural Decline
Indecent dressing contributes to the erosion of Nigeria’s cultural and moral values. Traditional Nigerian societies emphasize modesty and decency in appearance, which reflects respect for oneself and others. The adoption of provocative clothing undermines these long-held cultural norms and sends conflicting messages to younger generations about societal expectations.
2. Increase in Sexual Harassment
One of the most discussed consequences of indecent dressing is its potential to attract unwanted attention, leading to cases of sexual harassment and assault. While indecent dressing should never justify harassment, it often becomes a focal point in discussions about victim-blaming, complicating efforts to address gender-based violence in Nigeria.
3. Negative Perceptions and Judgment
Individuals who dress indecently are often subjected to negative societal judgments. They may be perceived as lacking morals, self-discipline, or respect for societal norms. This judgment can affect their personal and professional relationships, as well as their reputation in the community.
4. Impact on Employment Opportunities
Indecent dressing can limit employment prospects, especially in conservative professions or environments. Many Nigerian employers prioritize employees who reflect the values and ethos of their organization, including dressing appropriately. Individuals who fail to meet these expectations may face discrimination during recruitment or miss out on promotions.
5. Influence on Youth Behavior
Indecent dressing sets a negative example for younger generations, influencing them to adopt similar styles. This can create a cycle of immodesty and disregard for cultural values among youths who idolize celebrities or peers who dress provocatively. This trend may further erode societal standards of decency over time.
6. Conflict with Religious Institutions
Religious organizations in Nigeria, including churches and mosques, strongly advocate for modest dressing as an expression of faith and respect. Indecent dressing often causes friction between individuals and religious institutions, sometimes resulting in exclusion or criticism from religious communities.
7. Promotion of Misconceptions About Self-Worth
Indecent dressing often ties self-worth to physical appearance and external validation rather than personal character and achievements. This mindset can lead to low self-esteem, particularly when individuals face criticism or fail to gain the desired attention.
8. Social Alienation and Stigmatization
People who dress provocatively may face social alienation from family, peers, or community members who disapprove of their attire. This stigmatization can lead to isolation and hinder social integration, particularly in more traditional or rural settings.
9. Legal and Institutional Penalties
In some parts of Nigeria, indecent dressing can result in legal or institutional repercussions. For instance, schools and workplaces often have strict dress codes, and failure to adhere can lead to penalties such as suspension, expulsion, or termination of employment.
10. Undermining Gender Equality Efforts
Indecent dressing can inadvertently undermine efforts to promote gender equality in Nigeria. It often shifts the focus from addressing systemic issues such as education and economic empowerment to debates about appearance, distracting from critical gender-related discussions.
2.1.10 Facebook and Indecent Dressing in Nigeria
Facebook, one of the most popular social media platforms in Nigeria, has played a significant role in shaping societal norms, including attitudes toward dressing. Through its wide reach and influence, Facebook has become a space where fashion trends, including those considered indecent by traditional Nigerian standards, are promoted and consumed. The platform connects users to global fashion content, often showcasing provocative dressing styles that may conflict with local cultural and religious expectations.
One major way Facebook influences indecent dressing is through its role as a hub for fashion influencers and celebrities. Many Nigerian and international figures use Facebook to showcase their outfits, including revealing or provocative clothing. Young Nigerians, especially students, are highly impressionable and tend to imitate these trends to gain social acceptance or appear fashionable. This creates a ripple effect, normalizing indecent dressing among the younger generation.
Facebook also facilitates the sharing of explicit photos and videos, which further popularizes indecent dressing. The platform’s visual nature makes it easy for users to upload and share content that may feature suggestive or inappropriate clothing. These posts often receive likes, comments, and shares, reinforcing the idea that such styles are trendy and desirable. Over time, this exposure influences societal perceptions of what is acceptable attire, particularly in urban areas.
Moreover, Facebook groups and communities dedicated to fashion often showcase diverse styles without considering the cultural implications. While these groups can be a source of inspiration, they may also encourage dressing styles that conflict with Nigeria’s traditional values. In some cases, users who post images of themselves in provocative clothing are celebrated, which may inadvertently encourage others to adopt similar dressing patterns.
However, the role of Facebook in promoting indecent dressing is not entirely intentional. The platform’s algorithms are designed to prioritize engaging content, which often includes bold or controversial posts. As a result, images and videos featuring provocative clothing are likely to appear more frequently on users’ feeds, amplifying their impact. This creates a cycle where indecent dressing gains more visibility and influence.
Facebook’s impact on indecent dressing also extends to its use as a marketing tool. Many clothing brands and designers leverage the platform to advertise revealing outfits, targeting Nigerian youths who are active users. These advertisements shape consumer preferences and contribute to the adoption of dressing styles that may be deemed inappropriate in certain cultural contexts.
Despite its influence, Facebook also provides an opportunity to counter indecent dressing. Religious and cultural organizations in Nigeria use the platform to promote modest dressing and educate users on the importance of maintaining cultural and moral values. This counter-narrative can help mitigate the negative effects of Facebook’s promotion of indecent dressing, encouraging users to strike a balance between modern trends and traditional values.
In conclusion, Facebook significantly impacts dressing habits in Nigeria, particularly among the youth. While it has contributed to the spread of indecent dressing by promoting global trends and provocative content, it also offers a platform for positive cultural advocacy. Addressing this issue requires a concerted effort from individuals, cultural groups, and policymakers to ensure that the platform is used responsibly to preserve Nigeria’s cultural identity.
2.2. Theoretical Framework
This research is anchored on cultivation theory and social learning theory 
 2.2.1. 	Social Learning Theory 
Social Learning Theory, proposed by Albert Bandura, suggests that individuals acquire behaviors, attitudes, and norms by observing others. This theory is particularly relevant when examining how Facebook influences the spread of indecent dressing among Kwara State Polytechnic students. On Facebook, students are frequently exposed to images and videos of celebrities, influencers, and peers who engage in provocative fashion choices. According to Social Learning Theory, when students see their role models or popular figures receiving likes, shares, and positive feedback for their dressing choices, they are more likely to imitate those behaviors. This observational learning process plays a significant role in how fashion trends, including indecent dressing, are adopted.
A core aspect of Social Learning Theory is the Idea of reinforcement. In the context of Facebook, when students post pictures or videos of themselves in revealing or provocative clothing, they often receive immediate reinforcement in the form of likes, comments, and shares. This positive feedback strengthens the likelihood that they will continue dressing in similar ways to gain more social approval. This reinforces the idea that indecent dressing is not only acceptable but is a way to gain social status or recognition on the platform.
Another important concept within Social Learning Theory is vicarious learning, where individuals learn by observing the behaviors of others and the consequences they face. On Facebook, students observe how individuals who post images of indecent dressing may receive attention and approval from their peers, leading them to believe that adopting similar behaviors will yield similar results. This is particularly evident in the case of influencers and celebrities who post photos that might reflect a particular dress style. The theory helps explain how Facebook perpetuates trends in fashion by influencing students to model their appearance after those they admire or view as popular.
The theory also highlights the role of modeling, where Individuals consciously or unconsciously emulate others’ actions. In the case of Facebook, the platform itself acts as a model for what is considered trendy or fashionable. As students observe their peers and celebrities engaging in certain types of dress and gaining social approval, they may start to see those behaviors as desirable and begin replicating them. Social Learning Theory thus provides a comprehensive explanation for the spread of indecent dressing, as students often model their clothing choices based on observed behaviors in their Facebook feed.
To apply Social Learning Theory to the context of Kwara State Polytechnic students, it’s clear that Facebook serves as both a social environment and a platform for learning. This interaction reinforces the idea that the more students see indecent dressing glorified on social media, the more likely they are to adopt these behaviors themselves. The theory also highlights the importance of reinforcement in shaping behavior, which in this case is the praise and attention received by individuals who post images in revealing or controversial clothing.
2.2.2 Cultivation Theory
Cultivation Theory, proposed by George Gerbner, focuses on the long-term effects of media exposure on individuals’ perceptions and attitudes. The theory suggests that prolonged exposure to specific types of media content can significantly influence how people view the world. Though originally designed to address the impact of television, Cultivation Theory can also be applied to modern platforms like Facebook, where users engage with content daily. Facebook, being a highly interactive platform, exposes students to a constant stream of images, videos, and content that could potentially alter their views on issues like fashion and decency.
One key aspect of Cultivation Theory is the concept of mainstreaming, which refers to the process by which individuals’ differences in perception decrease as a result of exposure to similar media content. On Facebook, students are often exposed to the same content—such as posts from influencers or peers—featuring similar styles of indecent dressing. Over time, this repeated exposure may lead to a normalization of such dress styles, regardless of the students’ previous cultural or personal beliefs. As students consistently see these trends on Facebook, their perceptions of what is considered normal or acceptable may shift, making indecent dressing more commonplace.
The theory also introduces the idea of resonance, whichh occurs when media content strongly aligns with a person’s experiences, making it more influential. For Kwara State Polytechnic students, many of whom may come from urban or semi-urban areas where fashion trends are rapidly evolving, Facebook content featuring indecent dressing may resonate with their own experiences or aspirations. This resonance amplifies the influence of Facebook, making students more likely to adopt such behaviors in their own lives. When Facebook users in similar social contexts repeatedly share or comment on posts about fashion trends, this further reinforces the idea that such dressing styles are acceptable and desirable.
In the context of cumulative effect, Cultivation Theory emphasizes that the longer and more frequently individuals are exposed to particular media content, the more likely it is to shape their attitudes and behaviors. For students spending considerable time on Facebook, this prolonged exposure to images of indecent dressing could gradually cultivate an acceptance of such styles. Over time, students may begin to internalize these dressing norms as they engage with them regularly, further entrenching the idea that indecent dressing is a widespread and acceptable trend among their peers.
By applying Cultivation Theory to the study of Facebook and indecent dressing among Kwara State Polytechnic students, it becomes clear how repeated exposure to specific fashion trends can gradually reshape their understanding of what is appropriate or fashionable. The more students interact with Facebook content showcasing indecent dressing, the more likely they are to view such styles as normal. This long-term, cumulative exposure can lead to the widespread acceptance of indecent dressing among a larger student body, aligning with the theory’s emphasis on the media’s role in cultivating societal norms over time.
2.3. Empirical Review
Several studies have explored the influence of social media platforms, particularly Facebook, on the behaviors and cultural practices of young people. The following empirical studies provide insights relevant to the topic The Influence of Facebook on the Spread of Indecent Dressing among Kwara State Polytechnic Students:
A study conducted at the University of Lagos investigated the role of Facebook in shaping students' fashion trends. Using a survey of 400 respondents, the research revealed that 65% of participants admitted to adopting dressing styles they encountered on Facebook influencers' pages. However, 38% noted that many of these styles contradicted societal norms and expectations. The study concluded that Facebook plays a significant role in promoting modern fashion trends, both positive and controversial. It recommended that educational institutions incorporate dress code awareness campaigns to counter undesirable influences.

Research among polytechnic students in Oyo State examined the impact of social media on students' cultural values. Surveying 350 respondents, the study found that 58% identified Facebook as a primary source of exposure to global fashion styles, many of which they considered indecent by local standards. The study highlighted the platform's visual nature, including photos and live videos, as a key driver of influence. It recommended leveraging Facebook for positive cultural campaigns to balance the influence of foreign trends.
An empirical study in Kwara State explored the role of Facebook in disseminating trends associated with indecent dressing among youth. Among 450 Kwara State Polytechnic students surveyed, 62% admitted that their dressing choices were influenced by what they saw on Facebook. Peer pressure and the desire for social media validation (e.g., likes and comments) were identified as motivating factors. The study recommended that parents and educators create awareness about critical media consumption and encourage moderation in adopting online trends.
A study conducted in Enugu State Polytechnic assessed the relationship between students' use of Facebook and their conformity to Western fashion styles. The findings revealed that 68% of respondents acknowledged imitating celebrities and influencers they followed on Facebook, while 42% admitted that these styles often clashed with societal dress codes. The study emphasized the importance of promoting locally inspired fashion through social media to preserve cultural identity.
In a comparative study of students in Lagos and Ilorin, researchers explored the role of Facebook in perpetuating indecent dressing. Among 500 respondents, 60% in Lagos and 54% in Ilorin agreed that Facebook's focus on visual content contributed to the normalization of revealing clothing. The study highlighted that both positive (e.g., showcasing cultural attire) and negative influences exist but recommended stricter community guidelines on content shared on the platform.
A study on the perception of social media's impact on students’ dressing habits was conducted at the University of Ilorin. Among 600 students surveyed, 57% believed that Facebook popularized indecent dressing, with its algorithm promoting sensational or trending styles. However, 30% of respondents argued that personal values played a more significant role than social media exposure. The study concluded that while Facebook influences dressing choices, individual agency remains critical in decision-making.
Lastly, a study conducted among Kwara State Polytechnic students assessed the influence of peer groups on the adoption of indecent dressing seen on Facebook. The findings revealed that 66% of respondents were motivated to dress like their peers who often replicated popular fashion trends from Facebook. The study recommended that educational campaigns be integrated into social media to promote modest and culturally appropriate dressing.

CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents 
   Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-20
	9
	9%

	21-25
	58
	58%

	26-30
	23
	23%

	31 and above
	10
	10%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
From the provided table, 9 (9%) of respondents fall within the 16-20 age range, 58 (58%) are in the 21-25 age range, and 23 (23%) are in the 26-30 age range while 10 (10%) are in the range of 31 and-above ranges, indicating a strong dominance of younger respondents.
QUESTION 2: What is your sex?
     Table I 
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	39
	39%

	Female
	61
	61%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
From the provided table, 39 (39%) of respondents are male while 61 (61%) of the respondents are female.
QUESTION 3: What is your level?
     Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	ND I
	5
	5%

	ND II
	10
	10%

	HND I
	32
	32%

	HND II
	53
	53%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
From the provided table, 5 (5%) of respondents are in ND I, 10 (10%) are in ND II, 32 (32%) are in HND I, and 53 (53%) are in HND II, indicating a predominant representation of higher-level polytechnic students, particularly those in HND II.
QUESTION 4: How often do you use Facebook?
     Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Single
	51
	51%

	Several times a week 
	27
	27%

	Occasionally 
	9
	9%

	Rarely 
	9
	9%

	Never
	4
	4%

	TOTAL
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 51 (51%) of respondents use Facebook daily, 27 (27%) use it several times a week, 9 (9%) use it occasionally, 9 (9%) use it rarely, and 4 (4%) never use it, indicating a strong predominance of frequent Facebook users, particularly daily users.
 QUESTION 5: What is your department?
    Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	Mass communication 
	34
	34%

	Computer science 
	15
	15%

	Business Administration 
	6
	6%

	Others
	45
	45%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
From the provided table, 34 (34%) of respondents are in Mass Communication, 15 (15%) are in Computer Science, 6 (6%) are in Business Administration, and 45 (45%) are in other departments, indicating a significant representation of students from various departments, with a slight predominance of those in other departments.
Interpretation of Question Segment
Section B
QUESTION 6: Do you think Facebook promote indecent dressing amomg student?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	72
	72%

	No
	28
	28%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 72 (72%) of respondents believe that Facebook promotes indecent dressing among students, while 28 (28%) do not, indicating a strong perception that Facebook contributes to indecent dressing.
QUESTION 7:  Have you ever adopted a dressing style you saw on Facebook?
     Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	68
	68%

	No
	32
	32%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 68 (68%) of respondents have adopted a dressing style seen on Facebook, while 32 (32%) have not, indicating a significant influence of Facebook on students’ dressing choices.
QUESTION 8: Who influences your dressing style most on Facebook?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Celebrities/Influencers
	54
	54%

	Peers
	7
	7%

	Fashion pages
	31
	31%

	Advertisement 
	8
	8%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 54 (54%) of respondents are most influenced by celebrities/influencers, 7 (7%) by peers, 31 (31%) by fashion pages, and 8 (8%) by advertisements, indicating a strong influence of celebrities/influencers on students’ dressing styles.
QUESTION 9: Who influences your dressing style most on Facebook?
     Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Celebrities/Influencers-
	54
	54%

	Peers
	7
	7%

	Fashion pages
	31
	31%

	Advertisements
	2
	2%

	None
	6
	6%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 54 (54%) of respondents are most influenced by celebrities/influencers, 7 (7%) by peers, 31 (31%) by fashion pages, 2 (2%) by advertisements, and 6 (6%) by none, indicating a strong influence of celebrities/influencers, with a small portion unaffected by any source.
QUESTION 10: Do you believe Facebook has changed how students perceive decent dressing?
     Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	72
	72%

	No
	28
	28%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 72 (72%) of respondents believe that Facebook has changed how students perceive decent dressing, while 28 (28%) do not, indicating a strong perception that Facebook alters students’ views on dressing.




QUESTION 11: Facebook promotes indecent dressing styles among Kwara Polytechnic students.
     Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	7%

	Agree
	40
	40%

	Neutral 
	9
	9%

	Strongly Disagree
	1
	1%

	Disagree 
	23
	23%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
From the provided table, 27 (27%) of respondents strongly agree that Facebook promotes indecent dressing styles among Kwara Polytechnic students, 40 (40%) agree, 9 (9%) are neutral, 23 (23%) disagree, and 1 (1%) strongly disagree, indicating moderate agreement that Facebook promotes indecent dressing
QUESTION 12: Students adopt indecent dressing styles from fashion trends on Facebook.
     Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	41
	41%

	Neutral 
	12
	12%

	Strongly Disagree
	0
	0%

	Disagree 
	20
	20%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 27 (27%) of respondents strongly agree that students adopt indecent dressing styles from fashion trends on Facebook, 41 (41%) agree, 12 (12%) are neutral, 20 (20%) disagree, and 0 (0%) strongly disagree, indicating a significant belief that Facebook fashion trends lead to indecent dressing.


QUESTION 13: Indecent dressing on Facebook conflicts with cultural values in Kwara State.
     Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	43
	43%

	Neutral 
	9
	9%

	Strongly Disagree
	2
	2%

	Disagree 
	19
	19%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 27 (27%) of respondents strongly agree that indecent dressing on Facebook conflicts with cultural values in Kwara State, 43 (43%) agree, 9 (9%) are neutral, 19 (19%) disagree, and 2 (2%) strongly disagree, indicating a strong perception that Facebook’s dressing styles clash with local cultural values.
QUESTION 14: Facebook fashion trends encourage student to dress modestly
      Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	42
	42%

	Neutral 
	7
	7%

	Strongly Disagree
	2
	2%

	Disagree 
	22
	22%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 27 (27%) of respondents strongly agree that Facebook fashion trends encourage students to dress modestly, 42 (42%) agree, 7 (7%) are neutral, 22 (22%) disagree, and 2 (2%) strongly disagree, indicating a significant belief that Facebook can promote modest dressing.




QUESTION 15: I have personally been influence to dress indecently by Facebook content.
     Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	38
	38%

	Neutral 
	6
	6%

	Strongly Disagree
	5
	5%

	Disagree 
	26
	26%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 25 (25%) of respondents strongly agree that they have personally been influenced to dress indecently by Facebook content, 38 (38%) agree, 6 (6%) are neutral, 26 (26%) disagree, and 5 (5%) strongly disagree, indicating a notable personal influence of Facebook on indecent dressing.
QUESTION 16:  Fashion influencers on Facebook shape student’s dressing choices 
     Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	27
	27%

	Agree
	44
	44%

	Neutral 
	7
	7%

	Strongly Disagree
	3
	3%

	Disagree 
	19
	19%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
From the provided table, 82 (82%) of respondents strongly agree that radio highlights lack of community participation as a major challenge to environmental sanitation in Kwara State, 13 (13%) agree, 5 (5%) are neutral, 0 (0%) disagree, and 0 (0%) strongly disagree, indicating a strong consensus on radio’s identification of this challenge.
QUESTION 17: Indecent dressing affect student academic performance negatively. 
     Table XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	26
	26%

	Agree
	45
	45%

	Neutral 
	7
	7%

	Strongly Disagree
	2
	2%

	Disagree 
	20
	20%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
From the provided table, 67 (67%) of respondents strongly agree that limited funding and resources hinder radio stations from effectively enlightening the public on environmental sanitation, 13 (13%) agree, 5 (5%) are neutral, 5 (5%) disagree, and 10 (10%) strongly disagree, indicating a predominant view that funding constraints are a significant barrier.
QUESTION 18: Cultural norms in Kwara state discourage indecent dressing promoted on Facebook.
     Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	29
	29%

	Agree
	43
	43%

	Neutral 
	7
	7%

	Strongly Disagree
	2
	2%

	Disagree 
	19
	19%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
From the provided table, 70 (70%) of respondents strongly agree that radio adequately portrays the health risks associated with poor environmental sanitation, 25 (25%) agree, 5 (5%) are neutral, 0 (0%) disagree, and 0 (0%) strongly disagree, indicating a strong belief in radio’s effectiveness in communicating health risks.
QUESTION 19: Student imitate dressing styles on Facebook regardless of cultural implications.
    Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	26
	26%

	Agree
	48
	48%

	Neutral 
	6
	6%

	Strongly Disagree
	2
	2%

	Disagree 
	18
	18%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
From the provided table, 75 (75%) of respondents strongly agree that poor listener engagement is a significant challenge for radio campaigns on environmental sanitation in Kwara State, 20 (20%) agree, 5 (5%) are neutral, 0 (0%) disagree, and 0 (0%) strongly disagree, indicating a strong consensus on the issue of listener engagement.
QUESTION 20: Facebook can be used to promote culturally acceptable dressing styles 
     Table XX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	31
	31%

	Agree
	44
	44%

	Neutral 
	5
	5%

	Strongly Disagree
	2
	2%

	Disagree 
	18
	18%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
From the provided table, 35 (35%) of respondents strongly agree that radio influences public attitudes toward maintaining proper environmental sanitation in Kwara State, 25 (25%) agree, 15 (15%) are neutral, 10 (10%) disagree, and 15 (15%) strongly disagree, indicating moderate agreement on radio’s influence on public attitudes.
 4.3. Analysis of Research Questions
The following analysis addresses the three research questions posed in the study on the influence of Facebook on indecent dressing styles among Kwara Polytechnic students. Each question is answered using relevant data presented in simple percentage format to provide clear insights into the types of indecent dressing styles promoted, the extent of influence, and the cultural and academic implications. Data were collected from 100 respondents via Google Forms in 2025.
Research Question 1: What types of indecent dressing styles are promoted on Facebook?
Tables VI, VII, VIII, IX, and XII answered this research question as they assess the perception of Facebook’s promotion of indecent dressing, adoption of styles, and sources of influence.

In response to the question on whether Facebook promotes indecent dressing among students (Table VI), 72 (72%) respondents believe it does, while 28 (28%) do not.
In response to the question on whether respondents have adopted a dressing style seen on Facebook (Table VII), 68 (68%) respondents have adopted such styles, while 32 (32%) have not.
In response to the question on who influences dressing styles most on Facebook (Table VIII), 54 (54%) respondents cite celebrities/influencers, 7 (7%) cite peers, 31 (31%) cite fashion pages, and 8 (8%) cite advertisements.
In response to the question on who influences dressing styles most on Facebook, with an additional “none” option (Table IX), 54 (54%) respondents cite celebrities/influencers, 7 (7%) cite peers, 31 (31%) cite fashion pages, 2 (2%) cite advertisements, and 6 (6%) cite none.
In response to the question on whether students adopt indecent dressing styles from fashion trends on Facebook (Table XII), 27 (27%) respondents strongly agree, 41 (41%) agree, 12 (12%) are neutral, 20 (20%) disagree, and 0 (0%) strongly disagree.
Research Question 2: To what extent do Facebook fashion trends influence the dressing styles of Kwara Polytechnic students?
Tables X, XI, XV, XVI, and XIX answered this research question as they assess the perceived change in dressing perceptions, promotion of indecent styles, personal influence, influencer impact, and imitation regardless of cultural implications.
In response to the question on whether Facebook has changed how students perceive decent dressing (Table X), 72 (72%) respondents believe it has, while 28 (28%) do not.
In response to the question on whether Facebook promotes indecent dressing styles among Kwara Polytechnic students (Table XI), 7 (7%) respondents strongly agree, 40 (40%) agree, 9 (9%) are neutral, 23 (23%) disagree, and 1 (1%) strongly disagree.
In response to the question on whether respondents have personally been influenced to dress indecently by Facebook content (Table XV), 25 (25%) respondents strongly agree, 38 (38%) agree, 6 (6%) are neutral, 26 (26%) disagree, and 5 (5%) strongly disagree.
In response to the question on whether fashion influencers on Facebook shape students’ dressing choices (Table XVI), 27 (27%) respondents strongly agree, 44 (44%) agree, 7 (7%) are neutral, 19 (19%) disagree, and 3 (3%) strongly disagree.
In response to the question on whether students imitate dressing styles on Facebook regardless of cultural implications (Table XIX), 26 (26%) respondents strongly agree, 48 (48%) agree, 6 (6%) are neutral, 18 (18%) disagree, and 2 (2%) strongly disagree.



Research Question 3: What are the cultural and academic implications of indecent dressing among Kwara Polytechnic students?
Tables XIII, XVII, and XVIII answered this research question as they assess conflicts with cultural values, academic performance impacts, and discouragement by cultural norms.
In response to the question on whether indecent dressing on Facebook conflicts with cultural values in Kwara State (Table XIII), 27 (27%) respondents strongly agree, 43 (43%) agree, 9 (9%) are neutral, 19 (19%) disagree, and 2 (2%) strongly disagree.
In response to the question on whether indecent dressing affects students’ academic performance negatively (Table XVII), 26 (26%) respondents strongly agree, 45 (45%) agree, 7 (7%) are neutral, 20 (20%) disagree, and 2 (2%) strongly disagree.
In response to the question on whether cultural norms in Kwara State discourage indecent dressing promoted on Facebook (Table XVIII), 29 (29%) respondents strongly agree, 43 (43%) agree, 7 (7%) are neutral, 19 (19%) disagree, and 2 (2%) strongly disagree.
4.4 Discussion of Findings
The purpose of this study is to examine the “Influence of Facebook on Indecent Dressing Styles Among Kwara Polytechnic Students.” The results obtained from the statistical analysis were used to provide answers to the research questions, with data presented in simple percentage format in Chapter Four to address the questions raised in this study. A total of 100 questionnaires were administered to respondents via Google Forms, and all copies were returned.
Our findings confirmed that Facebook significantly promotes indecent dressing styles among Kwara Polytechnic students, primarily through fashion trends driven by celebrities and influencers. It was discovered that 72 (72%) respondents believe Facebook promotes indecent dressing (Table VI), and 68 (68%) have adopted styles seen on the platform (Table VII). Celebrities/influencers are the primary influencers, with 54 (54%) respondents citing them in both Tables VIII and IX, followed by fashion pages (31%). A significant portion, 68 (68%) respondents, agree that students adopt indecent styles from these trends, with 27 (27%) strongly agreeing and 41 (41%) agreeing (Table XII).
It was also discovered that Facebook fashion trends have a substantial influence on students’ dressing styles, reshaping perceptions and driving personal choices. It was found that 72 (72%) respondents believe Facebook has changed how students perceive decent dressing (Table X), and 47 (47%) agree or strongly agree that it promotes indecent styles specifically among Kwara Polytechnic students (Table XI). Personal influence is notable, with 63 (63%) respondents agreeing or strongly agreeing they have been influenced to dress indecently (Table XV). Fashion influencers play a critical role, with 71 (71%) respondents agreeing or strongly agreeing they shape dressing choices (Table XVI). Moreover, 74 (74%) respondents agree or strongly agree that students imitate styles regardless of cultural implications (Table XIX), indicating a pervasive influence.
The cultural and academic Implications of indecent dressing are significant. It was discovered that 70 (70%) respondents agree or strongly agree that indecent dressing on Facebook conflicts with Kwara State’s cultural values (Table XIII), and 72 (72%) agree or strongly agree that local cultural norms discourage such styles (Table XVIII), highlighting a tension between social media trends and traditional values. Academically, 71 (71%) respondents agree or strongly agree that indecent dressing negatively affects students’ performance (Table XVII), suggesting broader social and educational consequences.
However, the findings also suggest potential for positive influence, as 69 (69%) respondents agree or strongly agree that Facebook fashion trends can encourage modest dressing (Table XIV), and 75 (75%) believe Facebook can promote culturally acceptable styles (Table XX), indicating opportunities for constructive interventions.














CHAPTER FIVE
Summary, Conclusion, and Recommendations

5.1 Summary
The research study is based on the “Influence of Facebook on the Spread of Indecent Dressing Among Kwara Polytechnic Students.” This research work is divided into five main chapters, from Chapter One to Chapter Five, which systematically outline the steps and approaches for a clear presentation of its contents.
Chapter One provides the background of the study, emphasizing the role of social media, particularly Facebook, in shaping dressing behaviors among students by exposing them to various fashion trends. It includes the statement of research problems, research objectives, research questions, significance of the study, limitations, and operational definitions of key terms, highlighting Facebook’s potential to influence indecent dressing among Kwara Polytechnic students.
Chapter Two explains the conceptual framework, which enhances understanding of key concepts such as social media influence, indecent dressing, and cultural values, and the theoretical framework applied in the study. The study adopts the Cultivation Theory, which posits that prolonged exposure to media content, such as Facebook’s fashion trends, shapes individuals’ perceptions and behaviors, potentially normalizing indecent dressing; and the Social Learning Theory, which suggests that individuals learn behaviors, like dressing styles, by observing and imitating role models, such as influencers on Facebook. These theories collectively reveal how Facebook influences students’ dressing choices and perceptions.
Chapter Three details the research methodology adopted in the study, focusing on the population of Kwara State Polytechnic students in Ilorin, estimated at over 20,000 (Ravikiran, 2023; institution website), who actively use Facebook and are exposed to its dressing trends. The population includes a diverse demographic of male and female students across various academic levels and departments. The sample size is 100 respondents, selected using a purposive sampling technique to target active Facebook users. The research instrument was a questionnaire administered via Google Forms, with validity and reliability ensured through pilot testing and clear question design. The chapter also outlines the method of data analysis, which involves simple percentage tabular presentations.
Chapter Four explains how the data were gathered and analyzed for proper comprehension. It presents the findings in simple percentage format, addressing the research questions on the types of indecent dressing styles promoted, the extent of Facebook’s influence, and the cultural and academic implications. The discussion of findings highlights Facebook’s role in promoting indecent dressing, its influence on students’ choices, and the resulting cultural and academic consequences, drawing from responses collected from the 100 questionnaires.
Chapter Five summarizes the entire study from Chapters One to Four, provides a conclusion based on the findings, and offers recommendations to mitigate the spread of indecent dressing among Kwara Polytechnic students via Facebook.
5.2 Conclusion
The research study aimed to examine the “Influence of Facebook on the Spread of Indecent Dressing Among Kwara Polytechnic Students.” Social media, particularly Facebook, has become a significant platform for shaping fashion trends among students, leveraging its wide reach to expose users to diverse dressing styles. Despite the presence of traditional cultural norms, Facebook’s influence on dressing behaviors is pronounced among Kwara Polytechnic students.
Based on the findings and observations drawn from the empirical data, Facebook significantly promotes indecent dressing styles, with 72 (72%) respondents believing it encourages such trends (Table VI) and 68 (68%) having adopted styles seen on the platform (Table VII). Celebrities and influencers are key drivers, with 54 (54%) respondents citing them as the primary influence on dressing styles (Tables VIII and IX), followed by fashion pages (31%). A notable 68 (68%) respondents agree or strongly agree that students adopt indecent styles from these trends (Table XII), underscoring the platform’s role in normalizing such behaviors.
The extent of Facebook’s Influence on students’ dressing styles is substantial, reshaping perceptions and driving personal choices. It was found that 72 (72%) respondents believe Facebook has changed how students perceive decent dressing (Table X), and 47 (47%) agree or strongly agree that it promotes indecent styles specifically among Kwara Polytechnic students (Table XI). Personal influence is evident, with 63 (63%) respondents agreeing or strongly agreeing they have been influenced to dress indecently (Table XV). Fashion influencers are pivotal, with 71 (71%) respondents agreeing or strongly agreeing they shape dressing choices (Table XVI). Additionally, 74 (74%) respondents agree or strongly agree that students imitate styles regardless of cultural implications (Table XIX), indicating a pervasive influence.
The cultural and academic Implications are significant. A total of 70 (70%) respondents agree or strongly agree that indecent dressing on Facebook conflicts with Kwara State’s cultural values (Table XIII), and 72 (72%) agree or strongly agree that local cultural norms discourage such styles (Table XVIII), highlighting a tension between social media trends and traditional values. Academically, 71 (71%) respondents agree or strongly agree that indecent dressing negatively affects students’ performance (Table XVII), suggesting broader educational consequences. However, there is potential for positive influence, as 69 (69%) respondents agree or strongly agree that Facebook can encourage modest dressing (Table XIV), and 75 (75%) believe it can promote culturally acceptable styles (Table XX).
This research concludes that Facebook is a powerful influence on the spread of indecent dressing among Kwara Polytechnic students, driven by celebrities, influencers, and fashion pages, aligning with Cultivation Theory’s premise of media shaping perceptions through prolonged exposure and Social Learning Theory’s emphasis on learning through observation. While it conflicts with cultural values and impacts academic performance, Facebook also holds potential for promoting culturally acceptable dressing. Addressing its negative influences requires targeted interventions to balance modern trends with cultural and academic priorities.
5.3 Recommendations
Based on the findings, the following recommendations are proposed to enhance the effectiveness of radio as a tool for public enlightenment on environmental sanitation in Kwara State:
Radio stations, particularly Radio Kwara, should increase the frequency and prominence of environmental sanitation programs to address the 47 (47%) respondents who hear such programs not often, thereby enhancing exposure and awareness.
Stations should actively engage communities through interactive segments, such as call-in shows or local sanitation forums, to address the 82 (82%) respondents who strongly agree that lack of community participation is a major challenge, fostering greater public involvement.
Radio Kwara should seek partnerships with government or private organizations to secure funding, addressing the 67 (67%) respondents who strongly agree that limited resources hinder effectiveness, ensuring sustained program production.
The station should implement strategies to boost listener engagement, such as relatable content or incentives for participation, to tackle the 75 (75%) respondents who strongly agree that poor engagement is a significant challenge, enhancing audience interaction.
Radio programs should incorporate multilingual content to ensure accessibility for diverse audiences in Asa Local Government, aligning with the need for broad inclusivity in public enlightenment efforts.
Stations should leverage social media platforms to promote sanitation programs and schedules, capitalizing on the high listenership of Radio Kwara (66%, Table VII), to reach audiences beyond traditional radio listeners.
Residents should complement radio programs with other information sources, such as community health workers or local government campaigns, to enhance the 86 (86%) respondents’ perception of sufficient information and ensure comprehensive sanitation education.
Listeners should critically evaluate the sanitation advice provided on radio to verify its applicability, ensuring informed actions, particularly for the 70 (70%) respondents who strongly agree that radio effectively portrays health risks.
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