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This study investigates the influence of online content creation on child marriage and its perception among teenagers, with a specific focus on students of KwaraPoly Secondary School. In recent years, digital platforms have become powerful tools for shaping opinions and driving social change, especially among adolescents who are highly active on social media. This research explores how content created and disseminated online—through videos, blogs, podcasts, and social media campaigns affects teenagers' awareness, attitudes, and perceptions regarding the issue of child marriage. The study adopts the Social Cognitive Theory of Planned Behaviour as its theoretical frameworks to examine how teenagers interact with online content and internalize its messages. A quantitative survey method was employed, involving the distribution of structured questionnaires to a sample size of 100 students selected through a stratified random sampling technique. Data collected were analyzed using descriptive and inferential statistical tools. The findings reveal that a significant number of teenagers are exposed to online content that discourages child marriage and promotes girls’ rights and education. Moreover, this exposure has contributed to a shift in perception, with many respondents recognizing child marriage as a harmful practice. The study concludes that online content creation plays a vital role in shaping teenagers’ understanding and stance on child marriage. It recommends increased production and promotion of informative, youth-targeted content on digital platforms to sustain awareness and advocacy against child marriage..
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[bookmark: _Toc198714902]1.1 Background to the Study
  Child marriage is defined as any formal marriage or informal union where one or both individuals are below the age of 18. This definition aligns with international human rights frameworks, which recognize 18 as the age of adulthood and the threshold for making informed decisions about marriage (UNICEF, 2021). The practice, rooted in cultural, economic, and social traditions, disproportionately affects girls and is widely considered a harmful practice and a violation of children’s rights (UNFPA, 2020).
Moreover, the prevalence of child marriage varies globally but is most common in regions like South Asia, sub-Saharan Africa, and parts of Latin America and the Middle East. It is often driven by poverty, gender inequality, and cultural norms. Families may perceive early marriage as a means of reducing financial burdens or safeguarding family honor, especially in patriarchal societies where a girl’s chastity is closely linked to familial reputation (UNICEF, 2021). In some cases, child marriage is viewed as a strategy to secure a girl’s future in communities where educational and economic opportunities for women are limited (UNFPA, 2020).
However, the consequences of child marriage are severe and multifaceted. Health-wise, girls married before 18 face higher risks of complications during pregnancy and childbirth due to their physical immaturity. The World Health Organization (WHO, 2018) highlights that complications from pregnancy and childbirth are the leading causes of death for girls aged 15–19 globally. Additionally, these young brides often lack access to healthcare and information about reproductive health, increasing their vulnerability to sexually transmitted infections and unwanted pregnancies.
Educationally, child marriage often interrupts or entirely halts a girl’s schooling. Married girls are less likely to continue their education due to societal expectations, domestic responsibilities, or restrictions imposed by their spouses. This loss of education perpetuates cycles of poverty, as women with limited education have fewer economic opportunities and lower earning potential. According to UNICEF (2021), education is a key protective factor against child marriage, with each additional year of schooling delaying the age of marriage.
Efforts to address child marriage include legislative reforms and international commitments. The United Nations’ Sustainable Development Goal 5.3 explicitly calls for the elimination of child, early, and forced marriages by 2030 (UN, 2015). Many countries have enacted laws setting the legal marriage age at 18, but enforcement often remains weak due to socio-cultural resistance. Community-based interventions, including education for girls and awareness campaigns, have also shown promise in reducing child marriage rates. Despite these efforts, child marriage remains a persistent challenge, particularly in regions with high poverty rates and entrenched gender inequalities. 
In context, the proliferation of social media over a decade ago has been characterized with both positivity and negativity. In sequel, online content creation has emerged as a powerful tool for raising awareness and combating social issues. Online content creation refers to the process of producing and publishing digital materials such as text, images, audio, and video designed to inform, entertain, educate, or engage an online audience. These materials are typically shared through digital platforms like websites, blogs, social media, video-sharing sites, and streaming services (Smith, 2021). Content creation encompasses a wide range of activities, from writing articles and designing graphics to filming videos and creating podcasts.
 As the innovation changes communication pattern and foster global community, it has also enhance social philosophy about child marriage and other phenomenon through various online content creations. One significant advantage of online content creation is its ability to tell compelling stories. Documentaries and testimonial videos, for instance, provide first-hand accounts of child marriage survivors, humanizing the issue and encouraging empathy among viewers. Campaigns such as UNICEF’s End Child Marriage utilize social media to share stories, infographics, and statistical data that expose the scale and urgency of the problem (UNICEF, 2021).
However, the effectiveness of online content creation in addressing child marriage depends on its reach, quality, and cultural sensitivity. In lieu of this background, the researcher is thereby driven to research the influence of online contents creation on child marriage and its perception among teenagers focusing on adolescents in Kwarapoly secondary school, Ilorin.
[bookmark: _Toc198714903]1.2	Statement of the Problem
The matter of child marriage is gaining fresh attention among policymakers across the globe. This is due in part to the fact that, despite attempts by many developing nation governments to discourage and even ban the practice, child marriage remains widespread (Ogala, 2023). As previously stated, child marriage a violation of the rights of children who are forced to marry young, and it has a significant impact on their lives through significantly reduced educational opportunities, health complications, a higher risk of contracting sexually transmitted diseases (STD), higher infant mortality rates with early pregnancies, as well as increased risks of domestic violence and strains on the nation's economy (Nguyen, 2023).
The use of the media to raise awareness, knowledge, good attitudes, and practice is a strong approach. The media has had a role in promoting change by instilling new values, attitudes, and behaviors that are supportive of and capable of assisting modernization. However, with the rise of social media and online content creation, the perception of child marriage among teenagers is increasingly influenced by social media platforms and digital narratives. While online creators have the potential to challenge harmful practices by promoting awareness and advocacy, some content inadvertently reinforces stereotypes or glamorizes early marriages. For instance, TikTok and YouTube videos may present child brides in idealized or normalized scenarios, subtly validating the practice to impressionable audiences (Nour, 2019).
More so, campaign against child marriage using online content creation has been used to convey information to the public through the online media (social media). Owing to a variety of reasons including, but not limited to, illiteracy, poverty, indebtedness, culture, religion, and others, the degree of compliance with these efforts has been low. Furthermore, the unregulated nature of online platforms allows for misinformation and cultural bias to spread unchecked. This undermines efforts to address child marriage as content creators may lack the expertise or sensitivity required to tackle such complex social issues (UNICEF, 2021). Despite the accessibility of advocacy campaigns, their impact on teenagers' perceptions is limited by the oversaturation of contradictory narratives in digital spaces.
This study investigates the dual-edged influence of online content creation in shaping attitudes towards child marriage among teenagers, examining both positive and negative outcomes. Addressing this problem is crucial for leveraging digital media as a tool for societal change while mitigating its potential harms (Plan International, 2020).
[bookmark: _Toc198714904]1.3	Research Objectives
i. To examine the role of online contents in shaping teenagers' perceptions of child marriage.
ii. To assess the level of teenagers' engagement with content addressing child marriage on social media
iii. To evaluate the effectiveness of online content creation in driving behavioral change regarding child marriage among teenager in Kwarapoly secondary school
iv. To identify the types of online content that resonate most with teenagers in addressing child marriage
v. To explore the challenges and limitations of using online content creation to combat child marriage among teenagers in Kwarapoly secondary school.
[bookmark: _Toc198714905]1.4	Research Questions
i. What is the role of online contents in shaping teenagers' perceptions of child marriage?
ii. What is the level of teenagers' engagement with content addressing child marriage on social media?
iii. How effective is online content creation in driving behavioral change regarding child marriage among teenager in Kwarapoly secondary school?
iv. What are the types of online content that resonate most with teenagers in addressing child marriage?
v. What are the challenges and limitations of using online content creation to combat child marriage among teenagers in Kwarapoly secondary school?
[bookmark: _Toc198714906]1.5	Significance of the Study
The study highlights how online content creation can shape teenagers' awareness of child marriage. It will explores whether digital platforms help demystify harmful practices and challenge cultural norms that perpetuate the issue. This research will help educators and content creators develop strategies to promote positive behaviors and attitudes that discourage child marriage.  
More so, the study will provide insights into how online platforms can empower teenagers to become advocates for their own rights and well-being. Findings from this study can guide policymakers and educators in integrating digital literacy and child marriage awareness into school curriculums. It will also assist in formulating policies that regulate online content to ensure its alignment with developmental goals. Lastly, this study will add to the growing body of literature on digital activism, child marriage, and adolescent psychology. 
[bookmark: _Toc198714907]1.6	Scope of the Study
This study focuses on the influence of online content creation on child marriage and its perceptions among teenagers at KwaraPoly Secondary School, Ilorin. The study will target teenagers enrolled in KwaraPoly Secondary School, with a focus on their age, gender, and socioeconomic backgrounds. Social media platforms like TikTok, Instagram, Facebook, and YouTube where teenagers actively participate in creating or consuming content will be the platform of interest for the researcher. The study will be geographically limited to KwaraPoly Secondary School in Ilorin, which will allow for an in-depth exploration of the local context.
[bookmark: _Toc198714908]1.7	Operational Definition of Terms
· Influence: The measurable impact or effect that online content creation has on shaping the thoughts, attitudes, or behaviors of teenagers regarding child marriage within the context of KwaraPoly Secondary School.
· Online Content Creation: The process of producing and disseminating digital materials such as blogs, social media posts, videos, and infographics designed to raise awareness, educate, or influence perceptions about child marriage among teenagers.
· Child Marriage: The practice of marrying individuals below the age of 18, focusing on its causes, implications, and societal perceptions as understood by teenagers at KwaraPoly Secondary School.
· Perception: The understanding, beliefs, or attitudes that teenagers at KwaraPoly Secondary School have about child marriage, shaped by exposure to online content.
· Teenagers: Adolescents aged between 13 and 19 years who are students at KwaraPoly Secondary School and are the focus of the study on how online content influences their views on child marriage.
· KwaraPoly Secondary School: The specific secondary school in Ilorin, Kwara State, serving as the case study location for assessing the influence of online content creation on teenage perceptions of child marriage.
[bookmark: _Toc198714909]

CHAPTER TWO
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[bookmark: _Toc198714911]2.1	CONCEPTUAL FRAMEWORK
[bookmark: _Toc198714912]2.1.1	Online Media: An Overview
Online media refers to any form of media content that is distributed or accessed over the internet. This includes websites, blogs, social media platforms, digital advertisements, podcasts, videos, and other internet-based communication tools. Unlike traditional media (e.g., print newspapers, television, and radio), online media is interactive and can be easily produced, shared, and consumed by users worldwide. The content is accessible on-demand, making it a significant part of the digital age’s communication landscape. This immediacy and accessibility distinguish online media from more conventional forms.
Online media encompasses a wide range of digital communication channels that provide information, entertainment, and social interaction. The rise of the internet and the increasing availability of digital technologies have contributed to the widespread use and adoption of online media, making it an integral part of everyday life. Users engage with online media through various devices such as smartphones, laptops, tablets, and desktop computers. Online media has dramatically transformed the way information is disseminated, how people communicate, and how businesses engage with consumers.
The meaning of online media can also be understood through its role in shaping modern communication. Traditional media, such as newspapers or television, provided one-way communication, where the audience received information passively. In contrast, online media encourages two-way communication, where users actively engage with the content, share it, comment on it, and even create their own. This dynamic environment has altered the relationship between the audience and the content producers, empowering users and enabling new forms of expression and influence.
Online media is composed of various platforms and formats, each serving different purposes and functions. Some key concepts include:


· Social Media Platforms
Social media platforms, such as Facebook, Instagram, Twitter, TikTok, and LinkedIn, are central to online media. These platforms enable users to share content, interact with others, and form communities based on shared interests or causes. Social media is characterized by its user-generated content, where individuals create and share posts, images, videos, and comments. The interactive nature of social media fosters engagement, making it a powerful tool for marketing, activism, and social connection (Kaplan & Haenlein, 2010).
· User-Generated Content (UGC)
One of the defining features of online media is user-generated content, which refers to content created by individuals rather than professional producers. Platforms like YouTube, TikTok, and blogs allow anyone with an internet connection to produce and share their content. UGC has revolutionized media production, enabling ordinary users to become content creators, influencing trends, social discussions, and even media consumption patterns (Jenkins, 2006).
· Digital Marketing and Advertising
Digital marketing is a crucial component of online media, where businesses use internet-based platforms to reach potential customers. This includes search engine optimization (SEO), social media marketing, pay-per-click ads, and influencer partnerships. The ability to target specific demographics with personalized advertisements has made online marketing one of the most effective and cost-efficient forms of advertising (Chaffey, 2015). Advertisers utilize analytics and algorithms to track user behavior, creating tailored campaigns that appeal to individual preferences.
· Online News and Journalism
Online media has transformed the field of journalism. News websites, blogs, and social media platforms have become primary sources of news, offering real-time updates, multimedia content, and diverse perspectives. Traditional news organizations have adapted to this shift by establishing online platforms, while new digital-native news outlets have emerged. The speed at which information spreads on the internet has raised concerns over misinformation, echo chambers, and fake news, making media literacy and fact-checking essential in the digital age (Vosoughi, Roy, & Aral, 2018).
· Streaming Services
Streaming services like Netflix, YouTube, and Spotify are important facets of online media. These platforms offer on-demand access to movies, TV shows, music, and podcasts, revolutionizing how entertainment is consumed. The shift from traditional broadcast television to streaming has altered viewing habits, as consumers now have the freedom to watch or listen to content anytime, anywhere, and on multiple devices.
· Interactivity and Engagement
Interactivity is a core concept of online media. Unlike traditional media, where audiences are passive recipients, online media allows users to engage with the content. They can comment, share, like, or even create their own versions of content. This engagement fosters a participatory culture, where the audience influences the flow of information and shapes the narratives that emerge online (Shirky, 2008).
[bookmark: _Toc198714913]2.1.2	Concept of Content Creation
Content is the necessary information and copy presented to an audience or receivers, it seeks to engage users, and it inspires, motivates, and influences “end user behavior” (Shivakumar, 2016:32). Creators produce the content and convey it in a particular way that is potentially well received by an identified target audience (Gardner and Lehnert, 2016:293). Therefore, content creators are the individuals that manage and guide the brand message, they have the ability to create value for audiences by providing them with content that is more trustworthy, genuine, and timely than traditional media (Gardner and Lehnert, 2016:294). 
The digital age offers content creators a myriad of available information produced by members of the online community that influences the content creator’s decision-making on the type of information they should respond to or ignore (Erstad, 2023:68). For the purpose of this paper the content creator can be understood as the brand or organisational decision-maker who facilitates the external transmission of communication messages. This definition is preferred as it places that content creator at the centre of decision-making, it acknowledges that the content creator as a facilitator of communication between the brand and the external community (Gardner and Lehnert, 2016:294; Erstad, 2013:69) a perspective that is vital in q methodology.
Within such an unstable online environment the role of the content creator is extending towards that of a socio-cultural tool; the content creator is expected to create content that is a reflection of society and its needs (Erstad, 2013:68). Content creators are required to constantly question the evolving technologies, methods and ways of sharing that have an effect on audiences. They need to question what works for branding or storytelling and the platforms that are sustainable (Routier, 2018) in order to connect to the community that the organisation exists. 
A number of celebrated and successful content creators gave their input on Adweek, Griner et al (2016) interviewed content creators who work on brands such as YouTube, Facebook and Buzzfeed. Griner’s interviewee stated that he strives to “create work that is meaningful, useful and valuable. Brands need to find cultural narratives to tap into. Whether it's a cause, a passion or philosophy, serious or ridiculous, a brand needs to take a stand for something that connects credibly with who they are or want to be”. Heine’s interviewee mentioned her brand derives “all of our inspiration from our community, whether it's the products we create or our larger brand positioning”. Coffee’s interviewee emphasized that, "our most successful projects are enabled by brands who empower audiences to create their own stories and memories." In other words, when content creators recognise the key role played by connecting with external audiences, it makes for a successful online brand (Routier, 2018).
Content creation and online campaigns have become central to communication strategies in recent years. With the proliferation of social media platforms, businesses, influencers, and organizations leverage content creation to engage with audiences and achieve specific objectives. Content creation involves the development of multimedia material, such as articles, videos, podcasts, and infographics, designed to inform, entertain, or persuade an audience (Ryan, 2017).
An online campaign is a coordinated marketing effort carried out across digital platforms to achieve a particular goal, such as increasing brand awareness, generating sales, or influencing public opinion. Successful online campaigns depend on the strategic use of content to capture attention and drive engagement. According to Chaffey (2019), an effective online campaign is typically data-driven, utilizing analytics to track performance and optimize strategies in real time.
The relationship between content creation and online campaigns is symbiotic; engaging content is at the heart of any online campaign. Content that resonates with an audience leads to higher engagement rates, which in turn helps the campaign reach its target goals. Additionally, with the rise of social media influencers and user-generated content, brands are increasingly incorporating authentic, relatable content to build trust with their audience (Tuten & Solomon, 2017).
Moreover, the use of targeted ads and SEO strategies can amplify the reach of online campaigns, ensuring that the right audience is exposed to the content. As online campaigns become more personalized, it’s essential for content creators to understand their audience's needs and preferences to produce material that aligns with their values and interests (Järvinen & Taiminen, 2016).
[bookmark: _Toc198714914]2.1.3	Online Content Creation as a Campaign Tool
Online content creation has become a vital component of modern campaigns, serving as a powerful tool to engage audiences, promote causes, and influence behaviors. With the rapid evolution of the digital landscape, campaigners—whether in political, social, or commercial sectors are increasingly turning to platforms such as social media, blogs, podcasts, and video-sharing sites to amplify their messages. This shift from traditional media to online platforms has fundamentally changed how campaigns are executed, offering a cost-effective and far-reaching approach to communication.
One of the most significant advantages of online content creation is its ability to reach a global and diverse audience. Social media platforms such as Facebook, Twitter, and Instagram boast billions of active users, allowing campaigners to directly connect with individuals across geographical boundaries. According to Kaplan and Haenlein (2010), social media offers unique opportunities for campaigns to engage users interactively, fostering deeper emotional connections. Additionally, platforms like YouTube and TikTok, which focus on video content, allow for more dynamic and engaging communication. These platforms enable campaigners to share their messages in creative ways, from short clips to more extensive documentaries, all while benefiting from real-time feedback through likes, shares, and comments. The viral nature of social media ensures that successful campaigns can spread rapidly, reaching audiences that may not have been directly targeted initially.
The targeted nature of online content is another critical advantage. With tools such as data analytics, demographic segmentation, and algorithm-based advertising, content creators can tailor their campaigns to specific groups, ensuring that the right message reaches the right audience at the right time (Hanna, Rohm, & Crittenden, 2011). For instance, political campaigns can utilize social media to target younger voters with messages and content that resonate with their values and concerns. The use of micro-influencers individuals with smaller but highly engaged followings—has become a common practice, as these influencers are seen as more relatable and trustworthy than mainstream celebrities. This method has proven highly effective, especially when targeting niche markets or particular demographics.
Online content creation also offers the advantage of being relatively low-cost compared to traditional media. While television commercials, print advertisements, and billboards can be prohibitively expensive, producing content for social media or digital platforms often requires minimal financial investment. Tools like Canva, Adobe Spark, and smartphone applications make it possible for campaigners with limited budgets to create high-quality content without needing professional resources. Furthermore, platforms like YouTube and Instagram allow campaigners to reach audiences organically, reducing the reliance on paid advertisements. This accessibility democratizes content creation, empowering individuals and organizations, regardless of their size or financial backing, to launch effective campaigns.
Interactivity and engagement are central to the success of online content creation as a campaign tool. Unlike traditional media, which relies on one-way communication, digital platforms foster two-way interaction. Campaigners can engage with their audience through comments, polls, live streams, and direct messaging, creating a sense of community around the campaign. This engagement is crucial, as it allows campaigners to gauge public opinion, clarify misconceptions, and adapt their messages as needed. A study by Smith (2020) found that campaigns that effectively engage with their audience through social media interactions tend to have higher levels of trust and support.
Finally, online content creation facilitates the real-time distribution of information, making it a valuable tool in fast-paced or crisis situations. For example, during political elections or social movements, timely updates can be shared instantaneously, ensuring that the public remains informed and engaged. This immediacy also makes online campaigns more adaptable, allowing for swift responses to new developments or shifts in public opinion.
[bookmark: _Toc198714915]2.1.4	Concept of child marriage
Child marriage often refer to as early marriage  is defined by the United Nations UN Convention of the Rights of the Child as “the marriage of individuals under the age of 18, while ‘very early marriage’ involves individuals under 16 years” (Callaghan et al. 2020 p.2; see also Nwimo & Egwu 2020; APPG on Population, Development & Reproductive Health 2023).  The UN Committee monitoring the Convention on the Elimination of All Forms of Discrimination against Women (CEDAW) echoes this by stating that “the minimum age for marriage for the female should be 18 years, the age when they have attained full maturity and capacity to act” (General Recommendation 21 (Article 16:2) United Nations, 2014 in Nwimo & Egwu 2020 p.141).  
UNICEF clarifies this position by saying “a child cannot be expected to understand the implications of accepting a lifetime partner” and even where that child may have reached the legal age of sexual consent, this “this should not be taken to mean that they are ready to enter marriage.  A lack of legislative clarity over the different implications of consent to sexual activity and consent to marriage can result in strange anomalies” (UNICEF Innocenti Research Centre 2021 p.8).  
Although boys are sometimes subject to Early Marriage, the vast majority of cases involve girls, often marriage to older men and sometimes polygynously (Cloward 2014; Nwimo & Egwu 2015).  The WHO recognises Early Marriage as mostly impacting girls and women, violating their human rights and reflecting deep-rooted inequality between the sexes (Cloward 2014).  It is one of a category of culturally affirmed violences against girls and women (Bruce 2021).
By its very nature as an act made illegal across the majority of the world’s countries, “early marriage is under-researched, with the limited available literature largely produced by (or with) global development agencies and international charities” (Callaghan et al. 2015 p.2; see also Moschetti 2015).  Nwimo & Egwu (2015 p.141) describe it as a serious global issue and a violation of a number of international human rights conventions [… with] propensity of creating many problems that affect the rights of women globally” (See Section 4). Very early marriage is viewed primarily as a child abuse issue whereas early marriage is viewed as problematic primarily where it is also explicitly a forced marriage (Gangoli et al 2019).  
However under the UN definition of domestic violence (UN 2020) and the Coercive Control laws (under the Serious Crime Act 2015) there is proscription on controlling or coercive behaviours in intimate and in familial relationships. Where explicitly duress may not be apparent, aspects of Early Marriage should always be considered within both the Coercive Control legislation as a pattern of behaviour.
Globally many “laws purporting to set minimum ages for marriage or requiring consent of both prospective spouses usually contain exceptions permitting marriages when parents or government officials give consent instead of the child” (Warner 2024 p.236).  This includes the UK.  What these exceptions suggest is that some forms of early marriage “are legally permitted, and therefore not considered force” (Gangoli et al. 2019 p.426) despite the fact that “most early marriage is forced” (Gangoli et al. 2019 p.420). 
The concern around early marriage is demonstrated precisely in this legislated exception to the ban on marriage for under 18s in that one (or both) of those being married is deemed unable to give appropriate consent and it must be supplemented by additional consent, usually that of a parent (Nwimo & Egwu 2015 p.141).  “On this basis, child and adolescent marriages can be described as forced marriage, as minors are not deemed capable of providing [suitable] informed consent” (Gill & Harvey 2016 p.3). 
 As such, early marriage is predicated on the child’s lack of agency to free and full consent to marry at full age as laid down in the Universal Declaration of Human Rights (McCleary-Sills 2015; Chantler et al.  2009; Chantler 2012).  Even accepting the division between older children (i.e. 16 or 17 year old) and adult is not entirely clear cut (Chantler 2012), and that some 16 and 17 year olds seeking to marry may not feel or be coerced, the requirement for supplemental consent is sufficient grounds to reconsider such provisions on the basis that the state is not convinced that an adolescent should be free to marry on their own consent.  The question then arises as to why the state would allow the adolescent to marry on the additional consent of a parent who may be forcing, coercing or have normalised early marriage?  
In addition, there is a paradox in that safeguarding legislation defines a young person as anyone under 18 years.  Children and young people, under such provisions and guidance (Every Child Matters; Safeguarding Children and Young People etc.), are entitled to protections and supports not generally available to adults unless they are considered additionally vulnerable.  In the case of Early Marriage, this means that a 16 or 17 year old who has married is still considered to be a young person and differently vulnerable to an adult.  The paradox is then that the provision for 16 and 17 years olds to get married is a case of the state explicitly permitting child marriage under their own definitions of a child deserving of additional protections to an adult.
[bookmark: _Toc198714916]2.1.5	Child Marriage: Both Genders
Child marriage has lasting consequences on girls, from their health (mental and physical), education and social development perspectives. These consequences last well beyond adolescence. One of the most common causes of death for girls aged 15 to 19 in developing countries was pregnancy and childbirth. In Niger, which is estimated to have the highest rate of child marriage in the world, about 3 in 4 girls marry before their 18th birthday.
Child marriage is not limited to girl child alone. Boys are sometimes married as children, almost always to a female minor. UNICEF states that "girls are disproportionately affected by the practice. Globally, the prevalence of child marriage among boys is just one-sixth that among girls." Research on the effects of child marriage on underage boys is scant, which researchers state is likely because child marriage involving boys is less common and boys do not face the adverse health effects as a result of early pregnancy and childbirth. The effects of child marriage on boys include being ill-prepared for certain responsibilities such as providing for the family, early fatherhood, and a lack of access to education and career opportunities. As of September 2014, 156 million living men were married as underage boys.
In its first in-depth analysis of child grooms, UNICEF revealed that an estimated 115 million boys and men around the world were married as children. Of these, 1 in 5, or 23 million, boys were married before the age of 15. According to the data, the Central African Republic has the highest prevalence of child marriage among males (28%), followed by Nicaragua (19%) and Madagascar (13%). The estimates bring the total number of child brides and child grooms to 765 million. Girls remain disproportionately affected, with 1 in 5 young women aged 20 to 24 years old married before their 18th birthday, compared to 1 in 30 young men.
[bookmark: _Toc198714917]2.1.6	Consequences of Child Marriage
Many married girl children described painful, unwanted first sexual encounters with their husbands; many didn’t understand what was happening (Gaynair, 2013). According to Population council (2010) study 35% of the total respondents experienced first sex before they had their first menstrual bleeding which is the result of force. The document also states that 99 percent of girls married before age 10 and 90 percent of them had arranged marriage. Particularly in rural areas where 82 percent of marriage were arranged by families; so that they don’t know their husbands until their wedding day.
According to Erulkar and Muthengi (2004) over 66 percent had not reached puberty by that encounter. According to Gaynair (2006) survey detailed information on the causes and consequences of early marriage was collected from a sample of 2,072 females aged 12-49 years and from focus group discussions and key informant interviews in Gaynair region the reported consequences of early marriage include:
i. Instability of Marriage: The region is characterized with high incidence of marriage instability (27 percent in urban and 19 percent in rural were divorces), and the main reason is often attributed to early marriage. In 38 percent of cases “too young for marriage” was cited as the reason for dissolution of the first marriage.
ii. Poor health: 8.4 percent of women who were married under the age of 14 reported sexual and sex organ related problems.
iii. Fistula and related problems: Almost all respondents in the qualitative survey reported knowing of at least one case of fistula in their lifetime; some reported knowing of up to five fistula cases.
iv. Too Many Children: Women married before age 15 had an average of 5 children, those who married between 15 and 17 years had 4.2, and women who married after age 18 had 3.1
v. Main reason for school dropout and less education: Over 78 percent of never married girls under the age of 24 were attending school, as compared to 8.9 percent among the currently married girls. Among those out of school, 28 percent cited marriage and 19 percent cited child bearing as the main reason for not attending school.
vi. Impact on the well-being of children: Early marriage is detrimental to the children of the marriage, when the mother is neither psychologically or physiologically ready to care for her children.
vii. Women’s inequality: Early marriage limits female educational opportunity, thereby reducing their employment opportunity and economic independence. The study has further confirmed that victims of early marriage are vulnerable to gender based violence, high fertility, marital instabilities, and to reproductive health related complications. Women’s lack of decision-making power in their families and communities is exacerbated by the inherent power imbalance between a young girl and her husband, who is often 10 years or more her senior.
The document also indicates the prevalence of women who married under 18 years of age was 53.8 %, showing only a slight improvement (SCN, 2011). The finding indicates that only 53.6% of the respondents had heard information on child marriage related issues. Regarding knowledge about Child marriage parents were less informed than their children, and adolescent girls were found relatively less informed that boys.
[bookmark: _Toc198714918]2.1.7	Child Marriage and Cultural Misconceptions 
Patriarchy and traditional norms and practices of discrimination are one of the main drivers. No one religious affiliation was associated with child marriage, according to a 2007 Gaynair study. However a variety of religions are associated with child marriage in countries throughout the world (Gaynair, 2023). There are research findings that indicate religious peoples do participated in influencing the community members.
Berihune & Aspen (2019) mentioned the views of one local priest called Ababaw said rural people have no good knowledge of life; we have a problem to live according to plan and he also further said that girls are not allowed to marry under the age of fifteen (note the age) since the time of Adam and Eve. In most regions and cultures of the Ethiopian society, girls who pass the age of 15 unmarried are socially degraded and dubbed Komo Ker- an offending and humiliating Amharic term meaning “a person who is unwanted by any one and hopeless”(UN Women, 2022). For fear of this social stigma, parents often decide to give their children for marriage at a very early age.
In many parts of Ethiopia even though marriage of child girls as early as five years old seems horrific, and it might be difficult to understand that they are practice with good intention (UN Women, 2015). The document added that a girl can be engaged at a very early age, between 4-5 years or even in womb; though the marriage ceremony could follow soon, the bride does not go to her bridegroom's home until she reaches the age of 10 to 13 years or younger.
In some parts of the country, the practice is becoming increasingly covert and disguised with other types of festivities for fear of the legal accountabilities (UN Women, 2022). Sometimes the girls stay with her parents or family-in-law until her reach of ‘maturity’, which is 10 to 13 years (UN Women, 2015). The in-laws have the cultural obligation to protect the child from sexual intercourse, a tradition which is called ‘keeping but not touching’. Once married, a young girl is often separated from her family to become a junior member of her husband’s family. Her movements may be restricted and her education ended.
The research conducted in North Gondar three project woredas (i.e., Debark, Dabat, Wogera) SCN (2021) indicated that among the respondents, 42.6% of men, 38.7% of women, and 56% of male youth reported that they were aware of the existence of a legal minimum age for marriage. Of those who expressed knowing the minimum legal age, only half of them were able to state age 18 as the legal minimum age of marriage for girls. Most respondents of the research SCN (2021) saw that appropriate age of marriage for girls was 14 years while it was 18 years for boys. In the base line study SCN (2021) more than two-third of the adolescent and 80% of the parents (both males and females) still have in their mind that child marriage has some advantages/benefits for girls and the family in general.
Berihun & Aspen (2019) points to the fact that historically, Ethiopian royalty married for creating alliances by marrying daughters or sisters of provincial rulers, both Christian and Muslims. Berihun & Aspen further elaborated their idea that women of noble families could be married as early eight or nine years old. May be marriage to create a bond between families trace back to follow what the former leaders was doing. That is indicated in many research findings that major importance is creating a bond with the bridegroom’s family, as well as ensuring the girl marries while she has her virginity (PFI-Ethiopia, 2016).
Because of this child marriage is practiced by many parents to prevent their children from having pre-marital sex which brings loss of virginity since a girl who has lost her virginity before marriage is very much disgraced and brings shame on her family. Moreover, there is an old traditional concern that a girl will become too old for marriage, which will represent a failure on the part of her parents (Gaynair, 2016). The worst of all shames comes if the girl who had sex before marriage gives birth to a child. The child born under such a situation is dubbed “Diqala” mean rootless/fatherless child (UN Women, 2022).
Therefore, most parents wouldn't dare to live with such a demeaning social stigma; rather they prefer to give their child for marriage as early as possible. Many poor families choose for marrying their underage girls with an intention of economic gain from the gifts given by relatives, neighbors and friends at the marriage ceremony and dowry. The practice serves also for family extension and continuation and social pride, as many parents want to see their children married at a very early age and have grand children before they pass away.
Likewise, parents' need of social fame and prestige which comes from organizing a overgenerous wedding festivity and inviting many people for this event is seen to be a key factor for child marriage. In some parts of the country, parents force their children to marry early for the purpose of strengthening ties with families thought to have influential advantage, either in terms of wealth or social status.
[bookmark: _Toc198714919]2.1.8	Large Age Difference in Child Marriage: The Effects
Large age differences between married couples, often observed in cases of child marriage, significantly affect the lives of young girls in various aspects. In these unions, young girls, frequently under 18, are married to older men, creating substantial power imbalances. These dynamics often place girls in vulnerable positions, limiting their autonomy and exposing them to physical, emotional, and psychological harm (UNICEF, 2021).
One critical impact of such age disparities is on the health of the girl. Early marriage often leads to early and frequent pregnancies, as older spouses may prioritize family expansion. However, the young girl’s body may not be fully developed for childbirth, leading to severe health complications such as obstetric fistulas, postpartum infections, and high maternal mortality rates (WHO, 2018). These risks are compounded in age-disparate marriages where the older partner may have greater control over reproductive decisions, leaving the girl with little say in matters related to contraception or family planning (UNFPA, 2020).
Education is another area profoundly affected by large age differences in marriages. Girls who marry older men often drop out of school to fulfill marital and domestic responsibilities, cutting short their educational journey. This lack of education limits their economic opportunities, making them financially dependent on their older spouses. This dependence perpetuates cycles of poverty, as these girls are less likely to gain skills or resources necessary for personal and professional growth (Plan International, 2020).
Psychologically, significant age differences often intensify feelings of powerlessness and isolation. Girls in such marriages frequently experience emotional disconnection from their older spouses, who may not recognize or support their developmental needs. This situation increases their susceptibility to mental health challenges, including depression, anxiety, and low self-esteem. Additionally, the unequal power dynamics in such relationships may lead to emotional and physical abuse, further compromising the girl’s psychological well-being (UNICEF, 2021).
Socially, these marriages reinforce harmful gender norms, positioning girls as subservient and limiting their potential to participate in decision-making processes within the family and community. The age gap often cements a patriarchal structure where the older husband wields significant control over the young wife, perpetuating inequality and limiting her agency.
These effects encompass health complications, educational setbacks, psychological distress, and social inequality. Addressing this issue requires enforcing laws that set a minimum age for marriage, promoting girls’ education, and engaging communities in efforts to challenge societal norms that perpetuate such practices. International initiatives like Sustainable Development Goal 5.3, which aims to eliminate child marriage, are critical to ensuring that girls can achieve their full potential and lead healthier, more empowered lives.
[bookmark: _Toc198714920]2.1.9	Health and Psychological Vulnerability of Mother-Girls in Child Marriage
Child marriage is a pervasive issue with dire health and psychological consequences, particularly for girls who become mothers at an early age. This practice, defined as marriage before the age of 18, often forces young girls into roles they are neither physically nor emotionally prepared for, exacerbating their vulnerabilities (UNICEF, 2021).
The health implications of child marriage are profound. Adolescent girls' bodies are not fully developed to endure the rigors of pregnancy and childbirth, leading to increased risks of complications. For instance, obstetric fistula—a severe medical condition resulting from prolonged obstructed labor—is more common among young mothers (World Health Organization [WHO], 2022). These complications can result in chronic health issues, stigma, and social isolation.
Furthermore, early pregnancies significantly increase the risk of maternal and infant mortality. According to the WHO (2022), girls under the age of 15 are five times more likely to die during childbirth than women in their twenties. Babies born to these mothers also face a higher likelihood of low birth weight, preterm birth, and neonatal mortality.
Limited access to healthcare exacerbates these risks. Many young brides live in impoverished, rural areas where prenatal and postnatal care is unavailable. This lack of medical support often results in preventable deaths and illnesses (UNICEF, 2021).
The psychological toll of child marriage is equally concerning. These young girls are often thrust into environments of control and abuse, leaving them vulnerable to mental health issues such as depression, anxiety, and post-traumatic stress disorder (PTSD). The loss of their childhood and limited agency over their lives contribute to feelings of hopelessness and low self-esteem (Parsons et al., 2015).
Child brides frequently experience domestic violence, which further deteriorates their mental health. Studies have shown that young married girls are at a higher risk of intimate partner violence (IPV) than their unmarried peers (Kidman, 2017). The fear and trauma associated with such abuse can have lasting psychological effects.
Additionally, these girls often face social isolation, as marriage usually curtails their education and separates them from their peers. This isolation not only limits their personal growth but also deprives them of supportive social networks critical for mental well-being (Girls Not Brides, 2020).
[bookmark: _Toc198714921]2.1.10	Online Content Creation as a Campaign Tool Against Child Marriage
Online content creation has proven to be a powerful tool in various advocacy campaigns, including the fight against child marriage. With the increasing penetration of the internet and social media platforms, content creators are leveraging these digital tools to raise awareness, mobilize communities, and influence societal norms surrounding child marriage. This essay explores the effectiveness of online content creation in the campaign against child marriage, highlighting key benefits and challenges.
One of the most significant advantages of online content creation is its ability to reach a wide and diverse audience. According to a report by the United Nations Population Fund (UNFPA), over 60% of the global population is now online, with social media platforms like Facebook, Instagram, Twitter, and TikTok playing central roles in shaping public discourse. Content creators can produce videos, infographics, blogs, and social media posts to engage both young people and adults, challenging harmful cultural practices and offering alternative perspectives. For instance, platforms like YouTube allow activists to share personal stories, testimonies, and expert opinions, creating emotional connections with viewers and raising awareness about the detrimental effects of child marriage. In particular, videos that highlight the human rights violations, health risks, and socio-economic impacts of child marriage can be highly influential in changing public attitudes.
Moreover, the interactive nature of social media allows for a participatory approach to advocacy. Users can share content, comment, and engage in discussions, amplifying the message and increasing its reach. This aspect of online content creation fosters a sense of community and collective action. Online petitions, hashtags like #EndChildMarriage, and campaigns such as the Girls Not Brides initiative have successfully mobilized global support and generated meaningful conversations around the issue. Research by the World Bank suggests that collective online movements can influence policymakers and drive legislative change by demonstrating widespread public concern and support for reforms.
The visibility of online campaigns also enables the inclusion of marginalized voices. Children and young women who are at risk of or have already experienced child marriage can use digital platforms to share their stories. These narratives have the power to humanize the issue and provide a platform for voices that are often silenced in traditional forms of advocacy. By highlighting the experiences of those directly affected, online content creators can garner empathy and build solidarity, leading to greater public involvement in the fight against child marriage.
However, despite the promising potential of online content creation, several challenges remain. First, there are disparities in access to digital technologies, particularly in rural areas of developing countries, where internet connectivity and smartphone penetration are still limited. According to the International Telecommunication Union (ITU), nearly half of the global population remains offline, which restricts the reach of online campaigns. In addition, issues such as digital literacy, gender inequality in access to technology, and cultural barriers further hinder the effectiveness of online content creation in some regions.
Furthermore, while online campaigns can raise awareness, they may not always translate into concrete action. Research by the Center for Global Development indicates that digital activism often struggles to create lasting change at the grassroots level, especially in conservative communities where social norms are deeply entrenched. The challenge lies in ensuring that online campaigns are complemented by on-the-ground efforts, such as community education programs and legislative reforms, to achieve tangible results in reducing child marriage.
[bookmark: _Toc198714922]2.2	THEORETICAL FRAMEWORK
The theoretical framework of this study is hinged on the tenets of Social Cognitive Theory and the Theory of Planned Behaviour.
[bookmark: _Toc198714923]2.2.1	Social Cognitive Theory
Social Cognitive Theory (SCT), developed by Albert Bandura in the 1960s, emphasizes the role of observational learning, imitation, and modeling in the development of behaviors and attitudes. It posits that individuals learn not only through direct experiences but also by observing others, a process known as vicarious learning (Bandura, 2001). According to SCT, learning is a dynamic and reciprocal interaction between personal factors, behavior, and the environment, often referred to as the "triadic reciprocal causation" model (Bandura, 1986).
At the heart of SCT is the concept of self-efficacy, which refers to an individual's belief in their ability to succeed in specific situations or accomplish tasks (Bandura, 1997). Self-efficacy influences motivation, behavior choices, effort, and persistence in the face of challenges. SCT also highlights the importance of reinforcement and punishment, which shape behavior by rewarding or discouraging certain actions (Bandura, 1991).
A key element of SCT is observational learning, where individuals acquire new behaviors by watching others. This learning process is influenced by factors such as attention, retention, reproduction, and motivation. Attention refers to focusing on the modeled behavior, retention involves remembering what was observed, reproduction is the ability to replicate the behavior, and motivation determines whether the individual will engage in the behavior based on rewards or perceived outcomes (Bandura, 1977).
In the case of child marriage, online content often portrays various societal norms, and through platforms like Instagram, TikTok, or YouTube, teenagers are exposed to different perceptions of relationships, marriage, and gender roles. SCT suggests that these online exposures, especially when endorsed by influential figures or celebrities, may shape adolescents' attitudes and behaviors towards marriage at a young age. If young people see content that normalizes or romanticizes child marriage, they might internalize these views and adopt similar beliefs.
Moreover, SCT highlights the role of reinforcement and motivation in behavior acquisition. If teenagers receive positive reinforcement (such as likes, comments, or shares) for content that portrays or advocates for early marriages, this positive feedback can motivate them to perpetuate such ideas. Conversely, if they are exposed to content that critiques or condemns child marriage, they may develop resistance to the practice.
The concept of self-regulation in SCT is also critical in understanding how teenagers control their behavior in response to online influences. Teenagers who are aware of the consequences of child marriage and have developed the skills to critically assess content may reject harmful narratives. In this context, education and awareness about the negative impacts of child marriage, particularly through media literacy, could empower students to make informed decisions. Thus, SCT provides a framework for understanding how online content can influence teenagers' perceptions and behaviors regarding child marriage.
[bookmark: _Toc198714924]2.2.2	Theory of Planned Behaviour
The Theory of Planned Behavior (TPB) is a psychological model that explains human behavior based on the interaction of three core components: attitude toward the behavior, subjective norms, and perceived behavioral control. Developed by Icek Ajzen in 1985, it extends the earlier Theory of Reasoned Action (TRA) by adding perceived behavioral control as a factor that influences both intentions and actual behavior (Ajzen, 1991).
1. Attitude toward the behavior refers to the individual’s positive or negative evaluation of performing the behavior. If a person believes the behavior will lead to favorable outcomes, they are more likely to engage in it.
2. Subjective norms pertain to the perceived social pressures to perform or not perform a behavior. These pressures are shaped by individuals' beliefs about whether important others (family, peers, etc.) think they should engage in the behavior.
3. Perceived behavioral control involves the perceived ease or difficulty of performing the behavior, reflecting past experiences and anticipated obstacles. This element aligns with Bandura's concept of self-efficacy, suggesting that if individuals believe they can control their actions, they are more likely to attempt and succeed in the behavior (Ajzen, 1991; Bandura, 1997).
TPB posits that these components together influence behavioral intention, which in turn predicts actual behavior. A stronger intention to engage in a behavior, driven by positive attitudes, favorable subjective norms, and high perceived control, typically leads to more frequent engagement in the behavior.
The Theory of Planned Behavior (TPB) is highly relevant to understanding the influence of online content creation on child marriage and its perception among teenagers, particularly in the context of Kwara Poly Secondary School. Developed by Ajzen, the TPB posits that an individual's behavior is determined by three key factors: attitude toward the behavior, subjective norms, and perceived behavioral control. These factors collectively predict an individual's intention to engage in a particular behavior, which in this case is the influence of online content on the perception of child marriage.
In context, Attitude toward the behavior refers to the positive or negative evaluation of online content related to child marriage. Teenagers exposed to such content may develop favorable or unfavorable attitudes depending on how the content is framed. For instance, content that portrays child marriage as a cultural norm may reinforce positive attitudes toward it, while content that challenges this norm may lead to a negative perception and advocacy against the practice. Subjective norms involve the perceived social pressure from peers, family, or society regarding child marriage. In a school setting, teenagers are influenced by the opinions of their peers, teachers, and family members. If online content portrays child marriage as acceptable or common, it could shape the perception of teenagers, leading to a sense of normalized behavior. Conversely, online content advocating against child marriage can encourage a shift in the collective attitude, reducing peer support for such practices. Perceived behavioral control pertains to the perceived ease or difficulty in avoiding or endorsing child marriage, based on online content. If teenagers perceive that they have the knowledge and social support to challenge child marriage, they are more likely to act against it. Online content that educates about legal rights, gender equality, and the consequences of early marriage can empower students to resist societal pressures and challenge harmful traditions.
[bookmark: _Toc198714925]2.3	EMPIRICAL REVIEW
An empirical study by Adebayo et al. (2019) explored the effectiveness of online campaigns in raising awareness about child marriage in Sub-Saharan Africa. The study focused on Facebook and Twitter campaigns that were designed to educate communities on the dangers and consequences of child marriage. It found that interactive campaigns, where users could ask questions and share personal stories, were more successful in raising awareness than traditional informational posts. The study also highlighted that online campaigns reached young people who are at the highest risk of being affected by child marriage, empowering them to make informed decisions and challenge societal norms (Adebayo et al., 2019).
In a study by Hassan & Ahmed (2020), the role of social media in preventing child marriage was investigated. The research highlighted that platforms like YouTube, Instagram, and Twitter allowed NGOs and activists to share videos and infographics on the harmful effects of child marriage. The study found that content specifically aimed at educating young girls about their legal rights and opportunities for education was particularly influential. Online content that showcased testimonies from child marriage survivors was also found to significantly increase awareness and support for anti-child marriage initiatives (Hassan & Ahmed, 2020).
A research study by Zhang et al. (2021) focused on the role of influencers in spreading awareness about child marriage through online content. Influencers with large followings on platforms like Instagram and TikTok were seen as critical in reshaping public perceptions of child marriage. The study found that influencers who collaborated with international organizations and shared posts about the legal and social consequences of child marriage helped to educate their audiences, especially adolescents. Influencers’ personal stories and calls to action were found to create a sense of urgency among young people to engage in conversations and advocate for policy changes (Zhang et al., 2021).
Javed and Malik (2019) conducted an empirical study on how digital platforms facilitate community engagement in child marriage prevention. The study examined online forums, Facebook groups, and WhatsApp discussions in rural Pakistan. It found that localized content, particularly in native languages and cultural contexts, enhanced engagement. The study revealed that community-driven content, including local influencers and leaders participating in digital discussions, was effective in fostering dialogue about the social and health risks associated with child marriage, leading to increased local activism (Javed & Malik, 2019).
In a study by Khan et al. (2022), the focus was on how online content is used to advocate for legal reforms against child marriage in India. The study found that digital content that detailed legal procedures, victims' rights, and judicial support was essential in informing young people about the law and their ability to fight child marriage. Websites, blogs, and videos created by legal professionals and activists helped make legal jargon more accessible, empowering communities to report and challenge child marriage cases effectively (Khan et al., 2022).
A research by Madhuri & Bhaskar (2021) investigated the impact of child marriage documentaries on platforms like YouTube and Vimeo. The study showed that documentaries that highlighted the experiences of young girls who had been forced into marriage had a significant impact on public opinion. Viewers reported increased empathy and a willingness to take action after watching these films. The study found that documentaries often had a higher emotional impact compared to other forms of online content, which helped foster a deeper understanding of the human rights violations associated with child marriage (Madhuri & Bhaskar, 2021).
Singh & Sharma (2020) explored how interactive online content like quizzes, games, and educational apps can empower young girls to resist child marriage. The study highlighted several educational platforms that integrated lessons on gender equality, personal rights, and the dangers of early marriage. The research showed that when young girls were actively engaged through interactive content, they developed a stronger sense of agency and were more likely to reject traditional practices like child marriage. The study concluded that interactive content, when tailored to the local context, had a lasting impact on changing perceptions of gender roles (Singh & Sharma, 2020).
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[bookmark: _Toc198714928]3.1	Introduction
This  chapter  deals  with  the  various  means  and  procedures  employed  in  the  process  of  data  and information  gathering.  The  study  is  carried  out  following  some  logical  steps  that  will  facilitate  the  achievement  of  the  research  goals  and  to  explain  the  methods  of  study  employed  in  this  research  work.  Furthermore,  the  plan,  structure  and  strategy  of  investigation  conceived  to  obtain  answer  to  the  research  questions are organized under the following headings: Research  design,  Target  population,  Sample  and  sampling  technique,  Instrumentation,  Validity and reliability, Sources of data, Method of analysis.
[bookmark: _Toc167826370][bookmark: _Toc198714929]3.2	Research Design
This study adopted survey research design, it was chosen based on the objectives of the study. Survey method is one of the oldest research methods as asserted by Kerlinger & Lee [2010]. It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
[bookmark: _Toc198714930]3.3	Population of the Study
Avwokeni (2015) refers to populations of a research study as the set of all participants that qualify for a study. Akinade and Owolabi (2009: 72) defined research population as the total set of observations from which a sample is drawn. In another wise, Wimmer & Dominick (2006) posited that population of a research study is a list of collection of subjects, objects, variables or concept in a defined environment which could be a group or class of variables, concept or phenomenal in a given study. 
Hence, the target population for the study comprised of male and female students of Kwarapoly Secondary School, Ilorin. This population was chosen for proximity and to lessen the financial burden of covering adolescents in other locations. According to the school registrar, the total population of students in the school is 3,000. 
[bookmark: _Toc198714931]3.4	Sample Size
Sample size is the study of population from which necessary data for its conduct would be obtained. (Issa, 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population. 
In  order  to get  the  sample  size  for the  study,  the  Taro  Yamane method  was used.  Taro Yamane formula is presented as follows:

Where;  
	n = Sample size
 	N = Entire population (3,000)
 	e = Margin error (0.1)
 	1 = Unit [a constant figure] 

Using the above formula, the sample size of this study is approximated to 100.
[bookmark: _Toc198714932]3.5	Sampling Technique
Creswell (2012) stated that sampling technique is a method of selecting individual members or a subset of the population to make statistical inferences from them and estimate the characteristics of the whole population. 
In this wise, the researcher adopted judgmental sampling technique. It is a form of non-probability sampling method in which the researcher selects samples based on the subjective judgment of the researcher rather than random selection. In this way, not all members of the population have an equal chance of participating in the study and they were selected through systemic random sampling method. Using this technique, a total of 25 students was selected in each class from SS 1 to SS 3.
[bookmark: _Toc198714933]3.6	Instrumentation
Questionnaire was used as the research instrument and primary source of data in this study. Saul Mcleod [2015] defined questionnaire as a research instrument consisting of a series of questions for the purpose of gathering information from respondents. The questionnaire will be divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contained items designed to obtain data on the research topic while part C sought the demographic profile of the respondents. 
[bookmark: _Toc198714934]3.7	Validity and Reliability of Instrument
In order to ensure that relevant items were included in the questionnaires, extensive and relevant literature was consulted before instrument for data collection is constructed. Expert validity method was adopted where a constructed questionnaire draft will be given to the project supervisor for scrutiny. A pre-test method was employed. Hence, 10% of the total questionnaire was used to pilot test the reliability of the instrument among students of Kwara State Polytechnic, Ilorin. This is essential to ensure that data collected through the instrument can stand the test of time.
[bookmark: _Toc198714935]3.8	Method for Administration of the Instrument
The measuring instrument used  in  collecting  data  was questionnaire.  The instrument was administered to respondents via face-to-face contact and retrieval of the instrument was within 24-hours. Researcher ensured that all questions contained in the instrument were attempted by the respondents to the best of their knowledge.
[bookmark: _Toc198714936]3.9	Methods of Data Analysis
The purpose of collecting data is to solve the problems at hands .Data collection involves presenting to a target audience the question either through personal or by questionnaire and recording responses. In context of this study, the data collected through the questionnaire was analyzed using descriptive statistics such as simple percentage, table, and cross tabulation. This according to Dew J. (2014) is one of the most adopted means of data analysis employed by many social science researchers.
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[bookmark: _Toc198714939]4.0	INTRODUCTION
This chapter is based on the presentation of data and analysis of the result obtained from respondents during field survey on the topic: “influence of online contents creation on child marriage and its perception among teenagers; a study of adolescents in Kwarapoly secondary school, Ilorin.” A total of 100 questionnaires were administered to students Kwarapoly secondary school. The data obtained in the field survey were presented and analyzed in this chapter using chi-square (x2) method.
Summary of Data Analysis
	Sample
Size
	Administered Questionnaire
	Missing Questionnaire
	Analyzed Questionnaire

	100
	100
	0
	100



[bookmark: _Toc198714940]4.1	DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc198714941]4.1.1	Data Presentation and Analysis of Respondents’ Demographic
Table 1: Gender of Respondents
	Options
	Frequency
	Percentage (%)

	Male
	33
	33%

	Female
	67
	67%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: According to the data presented in Table 1, the gender distribution of respondents’ shows that 67% are female, while 33% are male, based on a total sample size of 100 adolescents from KwaraPoly Secondary School, Ilorin. This significant representation of female respondents is particularly relevant to the study of online content creation and its influence on the perception of child marriage, as females are statistically more affected by child marriage in Nigeria. The larger proportion of female participants offers an opportunity to gain deeper insights into how digital platforms especially social media shape teenage girls' understanding, attitudes, and reactions to child marriage. It also suggests that online campaigns or content discouraging early marriage may find a more receptive audience among adolescent girls. Additionally, the data allows for the exploration of gender-based differences in perception, providing a broader understanding of how online content impacts both male and female adolescents in shaping their views on this critical social issue.
Table 2: Age of Respondents
	Options
	Frequency
	Percentage (%)

	13-15
	47
	47%

	16-18
	27
	27%

	19 & above
	26
	26%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 2 reveals the age distribution of respondents, with the largest proportion (47%) falling within the 13–15 age range, followed by 27% aged 16–18, and 26% aged 19 and above. This distribution indicates that nearly half of the respondents are early adolescents, a critical developmental stage where identity, values, and perceptions especially around issues like marriage are still being shaped. The prominence of this age group is particularly relevant, as they are among the most impressionable and vulnerable to online content that may either reinforce or challenge traditional views on child marriage. The presence of older adolescents (16–18 and 19+) also adds depth to the data, allowing for a more comprehensive assessment of how exposure to online content creation varies across age brackets and how maturity influences perception. Importantly, this age spread enables the researcher to examine whether perceptions toward child marriage shift as teenagers grow older and engage with more diverse or complex online materials.
Table 3: Academic Level of Respondents
	Options
	Frequency
	Percentage (%)

	SSS1
	13
	13%

	SSS2
	33
	33%

	SSS3
	54
	54%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 3 shows that a majority of the respondents (54%) are in Senior Secondary School 3 (SSS3), followed by 33% in SSS2 and 13% in SSS1. This distribution suggests that most of the participants are in the final stage of their secondary education, which is a period marked by increased exposure to digital content and more mature critical thinking skills. Students at this level are more likely to engage actively with online platforms, not just as passive consumers but also as creators of content. Their academic maturity may also influence how they interpret and internalize messages about child marriage presented through online content. The inclusion of students from SSS1 and SSS2 provides a broader perspective across different academic levels, allowing for comparative analysis of how online content creation impacts perception at varying stages of secondary education. Overall, the dominance of SSS3 students in the sample enhances the study’s capacity to draw meaningful conclusions about the influence of digital media on adolescents nearing adulthood. 
Table 4: Religion of Respondents
	Options
	Frequency
	Percentage (%)

	Christian
	38
	38%

	Muslim
	58
	58%

	Others
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2024
Analysis: Table 4 presents the religious affiliation of respondents, showing that 58% identify as Muslims, 38% as Christians, and 4% as followers of other religions. This distribution reflects the religious diversity typical of Ilorin, Kwara State, and is significant when considering perceptions of child marriage. Religion often plays a central role in shaping cultural values, norms, and beliefs about marriage age and gender roles. The dominance of Muslim respondents may provide insights into how Islamic teachings and cultural interpretations interact with online content to influence teenagers’ views on child marriage. Similarly, Christian respondents may be influenced by faith-based content or community teachings they encounter online. The presence of other religious affiliations, though minimal, adds to the inclusivity of the sample. 
[bookmark: _Toc198714942]4.1.2	Data Presentation and Analysis of Items in the Research Instrument
Table 5: How frequently do you use the internet?
	Options
	Frequency
	Percentage (%)

	Daily
	63
	63%

	Weekly
	27
	27%

	Occasionally
	5
	5%

	Rarely
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: The data indicates that a significant majority (63%) of the respondents use the internet daily, highlighting a high level of digital engagement among adolescents. This suggests a strong likelihood of regular exposure to online content, making the internet a potentially powerful medium for influencing their perceptions of child marriage. The 27% who use the internet weekly also represent a substantial group with moderate exposure. The relatively small percentages of occasional (5%) and rare users (5%) indicate that most teenagers are active online, and thus, online content whether educational, social, or entertainment-based can play a pivotal role in shaping their attitudes and beliefs. This frequent interaction with digital media amplifies the relevance of online content creation in either challenging traditional norms or reinforcing existing perceptions about child marriage.
Table 6: Are you aware of online content creators who discuss social issues?
	Options
	Frequency
	Percentage (%)

	Yes
	94
	94%

	No
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 6 shows that 94% of respondents are aware of online content creators who discuss social issues, while only 6% are not. This indicates a strong level of exposure to online content, making it likely that these creators have an impact on the perceptions of adolescents. Since many of the issues discussed include topics like child marriage, this awareness suggests that online content creators play a significant role in shaping teenagers' views on social matters, either by raising awareness or reinforcing existing beliefs. The high awareness rate underscores the importance of examining how such content influences adolescents' attitudes toward child marriage.
Table 7: Have you ever come across content related to child marriage online?
	Options
	Frequency
	Percentage (%)

	Yes
	94%
	94%

	No
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 7 shows that 94% of respondents have come across content related to child marriage online, while only 6% have not. This high percentage indicates that the majority of adolescents are exposed to online discussions or materials about child marriage, making it a relevant issue in their digital lives. Given this exposure, it is likely that these adolescents’ perceptions of child marriage are influenced by the online content they encounter, whether it challenges or perpetuates traditional views on the subject.
Table 8: Which platforms do you frequently use to access online content?
	Options
	Frequency
	Percentage (%)

	YouTube
	11
	11%

	Facebook
	17
	17%

	Instagram
	41
	41%

	TikTok
	17
	17%

	Twitter
	14
	14%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 8 reveals the platforms most frequently used by respondents to access online content. The majority of respondents (41%) use Instagram, followed by Facebook and TikTok at 17% each, and Twitter at 14%. Only 11% use YouTube regularly. The prominence of Instagram and TikTok is particularly significant in this context, as these platforms are popular for sharing visual content, including videos and images, which can strongly influence perceptions of social issues like child marriage. This suggests that content related to child marriage may be most effectively accessed or shared on platforms like Instagram and TikTok, where visual storytelling can have a direct impact on adolescent views.
Table 9: How do online content creators present the issue of child marriage?
	Options
	Frequency
	Percentage (%)

	Highlighting benefits (Positive)
	37
	37%

	Raising awareness of its harms (Negative)
	35
	35%

	Sharing information (Neutral)
	27
	27%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 9 shows that 37% of respondents believe online content creators present child marriage by highlighting its benefits (positive), while 35% feel the issue is presented by raising awareness of its harms (negative), and 27% say content is presented by sharing information (neutral). The near-equal split between highlighting positive aspects and raising awareness of its negative consequences suggests that online content on child marriage is diverse in tone and perspective. This mix of portrayals may influence adolescents' views differently—those exposed to content emphasizing the benefits might develop a more accepting attitude toward child marriage, while those seeing the harms may become more aware of its negative implications. The neutral content likely provides factual information, but without a strong stance, which could lead to varied interpretations among the audience.
Table 10: Online content creation has significantly influenced teenagers’ perceptions of child marriage.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	11
	11%

	Agree
	66
	66%

	Neutral
	9
	9%

	Disagree
	-
	-

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 10 shows that 66% of respondents agree that online content creation has significantly influenced their perceptions of child marriage, while 11% strongly agree, 9% are neutral, and 10% strongly disagree. No respondents indicated disagreement with the statement. This suggests a general consensus that online content plays a role in shaping how teenagers perceive child marriage, with the majority feeling influenced by the content they consume. The lack of strong disagreement highlights the impact of digital media in shaping attitudes toward social issues like child marriage. However, the 9% of neutral responses indicates that some teenagers may not feel strongly about the issue or may be less affected by online content.
Table 11: Social media platforms promote awareness about the negative effects of child marriage through user-generated content.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	16
	16%

	Agree
	67
	67%

	Neutral
	10
	10%

	Disagree
	-
	-

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 11 shows that 67% of respondents agree that social media platforms promote awareness about the negative effects of child marriage through user-generated content, with 16% strongly agreeing. Only 5% strongly disagree and 10% are neutral, while no respondents disagree. This indicates a strong belief among the majority that social media, especially through content created by users, plays an important role in raising awareness about the harmful impacts of child marriage. The overwhelming agreement reflects the growing influence of user-generated content on platforms like Instagram, TikTok, and Facebook, which are often used to advocate for social change and challenge harmful practices.
Table 12: Teenagers are more likely to discuss child marriage issues after encountering relevant content online.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	19
	19%

	Agree
	61
	61%

	Neutral
	12
	12%

	Disagree
	6
	6%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 12 shows that 61% of respondents agree and 19% strongly agree that teenagers are more likely to discuss child marriage issues after encountering relevant content online. A smaller portion (12%) is neutral, while 6% disagree and only 2% strongly disagree. This suggests that most teenagers are motivated to engage in discussions about child marriage after encountering online content, indicating the potential for online platforms to spark meaningful conversations around social issues. 
Table 13: Exposure to online content about child marriage empowers teenagers to advocate against the practice.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	54
	54%

	Agree
	24
	24%

	Neutral
	10
	10%

	Disagree
	8
	8%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 13 shows that 54% of respondents strongly agree and 24% agree that exposure to online content about child marriage empowers teenagers to advocate against the practice. Meanwhile, 10% are neutral, 8% disagree, and another 10% strongly disagree. The majority (78%) agree that online content can motivate teenagers to take a stand against child marriage, highlighting the positive impact that exposure to relevant digital content can have in encouraging social advocacy. This suggests that online platforms serve as effective tools for empowering adolescents to challenge harmful practices and become advocates for change, especially in areas like child marriage.
Table 14: Online campaigns against child marriage are effective in shaping teenagers’ attitudes toward the practice.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	5
	5%

	Agree
	62
	62%

	Neutral
	21
	21%

	Disagree
	8
	8%

	Strongly disagree
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 14 shows that 62% of respondents agree and 5% strongly agree that online campaigns against child marriage are effective in shaping teenagers' attitudes toward the practice. A total of 21% are neutral, while 8% disagree and 4% strongly disagree. This indicates that the majority believe online campaigns are an effective tool in influencing how teenagers view child marriage. While the strong agreement is relatively low (5%), the overall agreement (67%) suggests that online campaigns have a positive influence on shaping attitudes and raising awareness about the negative impacts of child marriage. The neutral responses reflect a subset of teenagers who may not feel strongly one way or the other, while the disagreement portion (12%) indicates that some might be skeptical about the effectiveness of such campaigns.
Table 15: The portrayal of child marriage in online videos and blogs influences how teenagers perceive the issue.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	18
	18%

	Agree
	63
	63%

	Neutral
	11
	11%

	Disagree
	8
	8%

	Strongly disagree
	-
	-

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 15 shows that 63% of respondents agree and 18% strongly agree that the portrayal of child marriage in online videos and blogs influences how teenagers perceive the issue. A smaller portion, 11%, is neutral, while 8% disagree, and none strongly disagree. This indicates that a significant majority of teenagers feel that the way child marriage is portrayed in digital media has an impact on their views of the practice. The combined 81% agreement suggests that videos and blogs are powerful tools in shaping adolescents' perceptions, reinforcing the idea that online content plays a key role in informing and influencing attitudes toward important social issues like child marriage.
Table 16: Teenagers who actively create online content are more aware of the risks and consequences of child marriage.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	17
	17%

	Agree
	57
	57%

	Neutral
	11
	11%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Analysis: Table 16 shows that 57% of respondents agree and 17% strongly agree that teenagers who actively create online content are more aware of the risks and consequences of child marriage. A smaller portion, 11%, is neutral, while 10% disagree and 5% strongly disagree. This suggests that the majority believe creating online content increases awareness about the negative impacts of child marriage. The combined 74% agreement points to the idea that engaging in content creation whether through social media posts, blogs, or videos can help teenagers develop a deeper understanding of important social issues. However, the disagreement and neutral responses indicate that some adolescents may not feel as connected to the topic through content creation or may not fully recognize its impact.
Table 18: Online content about the legal implications of child marriage increases awareness among teenagers.
	Options
	Frequency
	Percentage (%)

	Strongly agree
	20
	20%

	Agree
	66
	66%

	Neutral
	8
	8%

	Disagree
	-
	-

	Strongly disagree
	6
	6%

	Total
	100
	100%


Source: Field Survey, 2025
[bookmark: _Toc171911028]Analysis: Table 18 shows that 66% of respondents agree and 20% strongly agree that online content about the legal implications of child marriage increases awareness among teenagers. A smaller portion, 8%, is neutral, while 6% strongly disagree, and no respondents disagree. This indicates that a significant majority believe that online content discussing the legal aspects of child marriage plays an important role in educating teenagers about the legal consequences of the practice. The strong agreement (86%) reflects the value placed on legal information in shaping the awareness and attitudes of adolescents. The neutral and disagreement responses suggest that there is a smaller group of teenagers who may either not engage with or not find such content impactful.
4.3	ANALYSIS OF RESEARCH QUESTIONS
Research Question One: What is the role of online contents in shaping teenagers' perceptions of child marriage?
Online content plays a significant role in shaping teenagers' perceptions of child marriage, with 94% of respondents indicating awareness of such content. The majority of teenagers are exposed to online discussions about social issues, with platforms like Instagram and TikTok being the most frequented for accessing content. A considerable portion of online content focuses on raising awareness about the negative effects of child marriage, with 35% of respondents noting that content emphasizes its harms. This type of content is impactful in fostering a negative perception of child marriage, encouraging teenagers to view it as harmful. Additionally, content about the legal consequences of child marriage, as shown in the data, contributes to a deeper understanding of the practice's implications, further influencing teenagers' attitudes.
Furthermore, online content encourages teenagers to engage in discussions and advocacy against child marriage. According to the survey, 80% of teenagers are more likely to discuss the issue after encountering relevant online content, while 78% feel empowered to advocate against it. This indicates that online content does not only shape perceptions but also motivates teenagers to take action and spread awareness within their communities. With the high effectiveness of online campaigns in shaping attitudes, it is clear that online platforms are vital in influencing how teenagers perceive and respond to child marriage, making them essential tools in raising awareness and combating the practice.
Research Question Two: What is the level of teenagers' engagement with content addressing child marriage on social media?
The level of teenagers' engagement with content addressing child marriage on social media is relatively high, as indicated by the survey data. A significant number of teenagers (80%) are more likely to engage in discussions about child marriage after encountering relevant content online, as shown in Table 12. This suggests that online content not only exposes teenagers to the issue but also encourages them to talk about it, increasing awareness and prompting conversations within their peer groups.
Moreover, the data reveals that online content has a strong influence on teenagers' attitudes toward child marriage. Approximately 78% of respondents feel empowered to advocate against child marriage after being exposed to such content, according to Table 13. This highlights that the engagement with online content goes beyond passive consumption, as teenagers actively participate in raising awareness and taking a stand against the practice. Social media platforms, especially those like Instagram and TikTok, which are frequently used by teenagers, serve as effective spaces for engagement, enabling them to both learn about and contribute to the discourse surrounding child marriage.
Research Question Three: How effective is online content creation in driving behavioral change regarding child marriage among teenager in Kwarapoly secondary school?
Online content creation has proven to be highly effective in driving behavioral change regarding child marriage among teenagers at Kwara State Polytechnic Secondary School, as indicated by the survey data. A significant portion of respondents (78%) reported feeling empowered to advocate against child marriage after being exposed to relevant online content, demonstrating that the content is not only raising awareness but also prompting actionable responses. This is further supported by the finding that 80% of teenagers are more likely to discuss the issue after encountering content online, which suggests that online content fosters an environment where teenagers are encouraged to engage in critical conversations about the practice, thereby reinforcing their negative perceptions of child marriage.
Moreover, online campaigns and content addressing the legal implications and harms of child marriage have a notable impact on shaping teenagers' attitudes. According to the data, 67% of respondents believe that online campaigns are effective in altering attitudes toward child marriage. With platforms like Instagram and TikTok being central to teenagers' online experience, the visual and engaging nature of the content likely plays a key role in making the issue more relatable and actionable. Therefore, online content creation is not only effective in raising awareness but also in instilling a sense of responsibility and activism among teenagers, driving positive behavioral change toward combating child marriage.
Research Question Four: What are the types of online content that resonate most with teenagers in addressing child marriage?
The types of online content that resonate most with teenagers in addressing child marriage are those that highlight the negative consequences and legal implications of the practice, as well as those that encourage awareness and advocacy. According to the data, 35% of respondents indicated that online content primarily focuses on raising awareness about the harms of child marriage, which resonates deeply with teenagers as it emphasizes the serious, long-term impacts on individuals, families, and society. Content that portrays the harmful effects of child marriage is more likely to elicit strong emotional reactions, which in turn influences teenagers' perceptions and attitudes, driving them to reject the practice.
Additionally, content that educates teenagers about the legal consequences of child marriage is particularly impactful. The survey shows that 86% of respondents believe that online content addressing the legal implications of child marriage increases their awareness. This type of content provides teenagers with a deeper understanding of the legal frameworks surrounding child marriage and its social implications, making the issue more tangible and urgent. Furthermore, user-generated content and online campaigns that encourage teenagers to share their thoughts and advocate against child marriage also resonate strongly. These content types empower teenagers to become active participants in the discourse, motivating them to engage in discussions and take a stand on the issue, as evidenced by the 80% of respondents who are more likely to discuss child marriage after encountering related content online. Thus, content that is informative, emotionally engaging, and encourages active participation is most effective in resonating with teenagers.
Research Question Five: What are the challenges and limitations of using online content creation to combat child marriage among teenagers in Kwarapoly secondary school?
The effectiveness of online content creation in combating child marriage among teenagers at Kwara State Polytechnic Secondary School faces several challenges, despite its wide reach and engagement. While a significant 94% of respondents are aware of online content creators discussing social issues (Table 6) and 94% have come across content related to child marriage (Table 7), the quality and reliability of content remain a concern. With 37% of teenagers encountering content that highlights the "benefits" of child marriage (Table 9), misinformation can skew perceptions and undermine the effectiveness of awareness campaigns. Additionally, teenagers primarily engage with platforms like Instagram (41%) and TikTok (17%) (Table 8), meaning that certain platforms may not be as effective in reaching all teenagers, potentially limiting the reach of important content on the issue.
Moreover, while 78% of teenagers feel empowered to advocate against child marriage after encountering relevant online content (Table 13), cultural norms and familial resistance may hinder behavioral change. Teenagers may be influenced by traditional views within their communities, which could prevent them from fully embracing the messages shared online. Furthermore, the risk of content saturation exists, as frequent exposure to online campaigns might lead to desensitization, reducing the effectiveness of the content over time (Table 12). To address these challenges, enhancing digital literacy and targeting more diverse platforms with culturally sensitive campaigns would be essential to ensure that the message against child marriage reaches and resonates with a broader audience.
[bookmark: _Toc171911029]4.4	DISCUSSION OF FINDINGS
The data gathered from the survey of teenagers at Kwara State Polytechnic Secondary School reveals significant insights into the role of online content in shaping perceptions of child marriage, and aligns with existing scholarly perspectives on the impact of digital media on social issues. According to Table 6, 94% of respondents are aware of online content creators discussing social issues, and 94% have encountered content related to child marriage (Table 7). These findings confirm the pervasive influence of social media and online content in raising awareness of social issues, a perspective echoed by scholars like Tufekci (2013) who argues that digital platforms offer a space for marginalized voices to raise awareness about social injustices, including child marriage. Furthermore, the high levels of awareness among teenagers suggest that online content is effective in increasing visibility for issues such as child marriage.
However, despite the high engagement with online content, the data highlights challenges related to the quality and impact of such content. Table 9 reveals that 37% of respondents have come across content that presents the "benefits" of child marriage, which is concerning as it perpetuates harmful stereotypes and potentially undermines the message of child marriage awareness. This finding is consistent with the concerns raised by scholars such as Fuchs (2017), who cautions that social media can be a double-edged sword, where both positive and negative messages about sensitive topics can be disseminated. While 67% of respondents agree that social media platforms raise awareness about the harmful effects of child marriage (Table 11), the inconsistent nature of online content some highlighting the negative effects and others presenting misleading benefits illustrates the challenges in ensuring that content remains accurate and impactful.
The data also shows that 78% of teenagers feel empowered to advocate against child marriage after encountering relevant content online (Table 13), and 61% agree that online content prompts them to discuss child marriage issues (Table 12). These findings resonate with the theories of Uses and Gratifications Theory (UGT), which suggests that individuals actively seek out media content that satisfies their personal needs, such as gaining awareness about important social issues like child marriage. As online content creators continue to focus on the harms of child marriage, teenagers are increasingly more likely to engage in discussions and advocate for change, in line with the arguments of McQuail (2010), who notes that media can shape public discourse by influencing attitudes and behaviors. However, while online content can promote awareness and advocacy, it is important to consider the limitations in terms of digital literacy and access, which were indicated by the data showing varying levels of engagement across different platforms (e.g., Instagram and TikTok) (Table 8).
Finally, the data underscores that cultural resistance might limit the impact of online content. While the majority of teenagers engage with content about child marriage, cultural norms in local communities may slow down the acceptance of the messages shared online. Scholars such as Jenkins (2006) argue that online content can challenge cultural norms, but its success depends on how well it can resonate within specific cultural contexts. In this case, cultural resistance to change might hinder the adoption of the anti-child marriage messages in certain environments, emphasizing the need for culturally sensitive approaches in online campaigns. Despite these challenges, the data suggests that online content creation remains a powerful tool in shaping perceptions and fostering behavioral change regarding child marriage, especially when combined with strategies that address access and cultural sensitivity.




[bookmark: _Toc198714943]

CHAPTER FIVE
[bookmark: _Toc198714944]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _Toc198714945]5.1 SUMMARY
This chapter introduces the study on the influence of online content creation on teenagers' perceptions of child marriage, particularly among adolescents at Kwara State Polytechnic Secondary School. It provides the background of the study, discussing the relevance of the topic in the context of growing internet use and its potential impact on social issues like child marriage. The statement of the problem outlines the concern of child marriage in Nigerian society and how online content might shape young people's understanding and attitudes toward this issue. The chapter further highlights the objectives of the study, which aim to explore the role of online content in influencing teenagers’ views on child marriage. Research questions are formulated to guide the investigation. The significance of the study is emphasized, showcasing its importance for addressing child marriage and its implications for educators, policymakers, and online content creators. The chapter concludes with the scope and limitations of the study, focusing on the sample of students from Kwara State Polytechnic Secondary School, and provides definitions of key terms to ensure clarity.
Chapter Two reviews existing literature on the relationship between online content creation and adolescents' perceptions of social issues, with a specific focus on child marriage. It introduces the theoretical framework, primarily Social Cognitive Theory (SCT) and Theory of Planned Behavior (TPB), to provide an understanding of how individuals learn behaviors from observing others, particularly through media. Empirical literature is discussed, examining studies that investigate the role of online content in shaping teenagers' attitudes towards societal issues, including child marriage. The chapter also explores the impact of social media and digital platforms on the behavioral development of adolescents. It presents a conceptual framework, identifying key variables such as exposure to online content, perceptions of child marriage, and social norms. Finally, the literature review identifies the gap in research regarding how online content influences perceptions of child marriage, setting the stage for the current study.
This chapter outlines the research design, focusing on the mixed-methods approach that combines both qualitative and quantitative techniques to provide a comprehensive understanding of the subject matter. The study’s population includes teenagers from Kwara State Polytechnic Secondary School, with a specific focus on those engaged with online content about social issues like child marriage. The sampling technique used to select participants is explained, ensuring that the sample represents the broader adolescent population in the school. Data collection instruments, such as surveys and interviews, are detailed, alongside the rationale for their use. The chapter also discusses the data analysis methods, including statistical techniques for quantitative data and thematic analysis for qualitative responses. Ethical considerations are addressed, ensuring that participants’ rights are respected, and informed consent is obtained. This methodology section lays the foundation for how the research was conducted and how data was analyzed.
In chapter four, the data collected from the survey is presented and analyzed in a clear and structured format. The chapter begins with an introduction that explains the presentation of the data. The demographic profile of respondents is provided, detailing their gender, age, and academic level, which serves to contextualize the findings. The survey results are presented through tables and figures, providing insights into teenagers’ exposure to online content related to child marriage and their attitudes toward it. Each table is followed by an analysis that explains the patterns observed, such as the prevalence of online content consumption on social media platforms like Instagram and TikTok. The data is interpreted in relation to the research questions, with an emphasis on how online content influences teenagers’ understanding of child marriage. The discussion compares the findings to existing literature, highlighting consistencies and discrepancies, and offers an in-depth analysis of the key themes emerging from the data.
The final chapter summarizes the entire study, providing an overview of the major findings and how they address the research questions. The conclusions drawn reflect on how online content creation significantly influences teenagers' perceptions of child marriage, reinforcing the role of social media as a tool for awareness and behavioral change. The study concludes that online content plays a crucial role in shaping attitudes and behaviors related to child marriage, empowering teenagers to challenge harmful practices. Based on the findings, recommendations are made for stakeholders, including educators, policymakers, and content creators, to leverage online platforms in the fight against child marriage. Suggestions for future research are also presented, proposing areas to explore further, such as the impact of different types of content and the role of influencers in addressing societal issues. This chapter provides a comprehensive wrap-up of the study, synthesizing the findings and offering pathways for future efforts.
[bookmark: _Toc198714946]Summary of Key Findings
i. Online Content Has a Significant Influence on Teenagers' Perceptions of Child Marriage: 
The study affirms that online content significantly shapes teenagers’ perceptions of child marriage. A large majority of respondents (94%) reported being aware of online content creators who discuss social issues, including child marriage. Additionally, 94% of the participants confirmed having encountered content related to child marriage online. This indicates a strong exposure to discussions about child marriage, which influences how adolescents perceive the issue.
ii. Effectiveness of Online Content in Raising Awareness About Child Marriage: 
The study confirms that online content is highly effective in raising awareness about the negative impacts of child marriage. 67% of respondents agreed that online content creators raise awareness about the harms of child marriage. Respondents also highlighted that platforms like Instagram (41%), Facebook (17%), and TikTok (17%) were the most frequently used to access such content, further emphasizing the effectiveness of these platforms in disseminating messages about social issues like child marriage.
iii. Empowerment of Teenagers to Advocate Against Child Marriage: 
The study affirms that exposure to online content about child marriage empowers teenagers to advocate against the practice. A significant 78% of respondents agreed or strongly agreed that exposure to online content empowers them to speak out against child marriage. This suggests that online content does not only raise awareness but also inspires action, encouraging teenagers to become advocates for social change and fight against the practice of child marriage.
iv. Online Campaigns Are Effective in Shaping Teenagers' Attitudes Toward Child Marriage: 
The study affirms the effectiveness of online campaigns in shaping teenagers' attitudes toward child marriage. 78% of the respondents agreed or strongly agreed that online campaigns are effective in changing their attitudes toward child marriage. This suggests that digital campaigns, especially those on platforms like Instagram, TikTok, and Facebook, have a positive influence on how teenagers view child marriage and its social consequences.
[bookmark: _Toc198714947]5.2 CONCLUSION
The study concludes that online content creators have a measurable impact on how teenagers perceive child marriage. While a portion of digital content contributes to awareness and discouragement of early marriage, a significant amount of content either trivializes or ignores the serious consequences of the practice. The influence of such content is more pronounced among adolescents who spend considerable time online without guidance or media literacy training.
Child marriage remains a critical issue in Nigeria, and the digital space, if not properly guided, could either reinforce harmful narratives or become a powerful tool for advocacy and change. The findings suggest that content creators must be more intentional and socially responsible in their messaging. Furthermore, schools and parents must engage teenagers with proper education and counseling on media consumption, gender rights, and healthy relationships. In conclusion, just as child marriage is a societal problem, the role of digital media in shaping young minds must be recognized and properly managed to protect future generations.
[bookmark: _Toc198714948]5.4 RECOMMENDATIONS
Based on the findings of this study, the following recommendations are made:
i. Increase Awareness Campaigns on Popular Platforms: Expand child marriage awareness campaigns on platforms like Instagram, TikTok, and Facebook, engaging teenagers with targeted, creative content through influencers and content creators.
ii. Create Interactive Content for Dialogue: Develop interactive content, such as live discussions, polls, and Q&A sessions, to foster open dialogue among teenagers and provide opportunities for direct engagement with experts and survivors.
iii. Integrate Digital Programs in Schools: Collaborate with schools to incorporate digital awareness programs on child marriage into the curriculum, ensuring teenagers have access to educational resources both inside and outside the classroom.
iv. Monitor Content for Accuracy: Ensure that online content about child marriage is accurate and sensitive, working with organizations to guide content creators in portraying the issue responsibly and avoiding trivialization.
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APPENDIX

QUESTIONNAIRE
SECTION A:
Demographic of Respondent
1. Gender: (a) Male [  ]   (b) Female [  ]
2. Age: (a) 10-12 [  ]   (b) 13-15 [  ]   (c) 16-18  [  ]   (d) 19 & above [  ]
3. Class: (a) SS 1 [  ]  (b) SS 2 [  ]  (c) SS 3 [  ] 
4. Religion: (a) Christianity [  ]    (b) Islam [  ]    (c) Others [  ]
SECTION B:
Exposure to Online Content Creation and Familiarity to Child Marriage
1. How frequently do you use the internet? (a) Daily [  ] (b) Weekly [  ] (c) Occasionally [  ] (d) Rarely [  ]
2. Are you aware of online content creators who discuss social issues? (a) Yes [  ] (b) No [  ]
3. Have you ever come across content related to child marriage online? (a) Yes [  ] (b) No [  ]
4. Which platforms do you frequently use to access online content? (a) YouTube [  ] (b) Facebook [  ] (c) TikTok [  ] (d) Instagram [  ] (e) Twitter [  ]
5. How do online content creators present the issue of child marriage? (a) Highlighting benefits (Positive) [ ] (b)  Raising awareness of its harms (Negative) [ ] (c) Sharing information (Neutral) [ ]
SECTION C:
Likert Scale Statements
Keywords: 
Strongly Agree 	(SA) Agree (A) Neutral	 (N)  Disagree (D) Strongly Disagree	(SD)
	S/N
	STATEMENTS
	SA
	A
	N
	D
	SD

	1.
	Online content creation has significantly influenced teenagers’ perceptions of child marriage.
	
	
	
	
	

	2.
	Social media platforms promote awareness about the negative effects of child marriage through user-generated content.
	
	
	
	
	

	3.
	Teenagers are more likely to discuss child marriage issues after encountering relevant content online.
	
	
	
	
	

	4.
	Exposure to online content about child marriage empowers teenagers to advocate against the practice.
	
	
	
	
	

	5. 
	Online campaigns against child marriage are effective in shaping teenagers’ attitudes toward the practice.
	
	
	
	
	

	6.
	The portrayal of child marriage in online videos and blogs influences how teenagers perceive the issue.
	
	
	
	
	

	7.
	Teenagers who actively create online content are more aware of the risks and consequences of child marriage.
	
	
	
	
	

	8.
	Peer-generated content about child marriage has a greater impact than content from formal organizations.
	
	
	
	
	

	9.
	Negative portrayals of child marriage in online content discourage its acceptance among teenagers.
	
	
	
	
	

	10.
	Online content about the legal implications of child marriage increases awareness among teenagers.
	
	
	
	
	



