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Abstract
The purpose of embarking on this study explores the impact of digitalization on broadcasting media in Nigeria, with a specific focus on Diamond FM, Ilorin. As the global media landscape undergoes a technological transformation, Nigerian radio stations are increasingly adopting digital tools and platforms to remain relevant and competitive. The research examines how the transition from analogue to digital broadcasting has affected Diamond FM’s operations, content delivery, audience engagement, and staff development.
Using a qualitative methodology, data was collected through open-ended interviews and structured questionnaires directed at staff, management, and selected listeners of the station. Findings reveal that digitalization has significantly enhanced the station’s broadcast quality, expanded audience reach through online streaming, and introduced more interactive programming formats. However, the transition also presents challenges such as high infrastructure costs, limited technical expertise, and inconsistent regulatory support. The study concludes that while digital broadcasting presents immense opportunities for growth and innovation, its success depends on sustained investment, staff training, inclusive access strategies, and robust policy frameworks. Recommendations are made to strengthen Diamond FM’s digital presence and to guide similar media organizations through Nigeria’s evolving media ecosystem.












CHAPTER ONE
INTRODUCTION
1.1 Background of the Study
Unlike many other inventions throughout history, the history of the television credits many inventors instead of just one. In this case, there were many inventors working on the idea of watching pictures on the screen.
The earliest proposal was in 1908, in a paper by A.A Campbell-Swinton which postulated the use of Cathode rays. The First Practical demonstrations of television, however, were developed using electromechanical methods to scan, transmit, and reproduce image. As electronic camera and display tubes were perfected, electromechanical television gave way to all-electronic systems in nearly all applications.
The beginnings of mechanical television can be traced back to the discovery of the photoconductivity of the element selenium by Willoughby by Smith in 1873, the invention of a scanning disk by Paul Gottlieb Nipkow in 1884 and John Logie Baird’s demonstration of televised moving Images in 1926. (Wikipedia, 2010).
A 23 year old German University student, Paul Nipkow proposed and patented the first electromechanical television system in 1884. Although he never built a working model of the system, variations of Nipkow’s spinning – disk “image rasterizer” for television became exceedingly common, and remained in use until 1939. Constantin Perskyi coined the word television in a paper read to the International Electricity Congress at the international world fair in Paris on August 25, 1900. Perskyi’s paper reviewed the existing electromechanical technologies, mentioning the work of Nipkow and others.
However, it was not until 1907 that developments in amplification tube technology, by Lee Deforest and Arthur Kom among others, made the design practical. The first demonstration of the instantaneous transmission of still Sillhoutte images was by Georges Rigrioux and as a Fournier in Paris in 1909, using a rotating mirror – drum as the scanner and a matrix of 64 selenium cells as the receiver.
In 1911, Boris Rosing and his student Vladimir Zworykin created a television system that used a mechanical mirror – drum scanner to transmit, in Zworykin’s words, “very crude images” over wires to the “Braun Tube” (Cathode ray tube or “CRT”) in the receiver. Moving images were not possible because, in the scanner, “the sensitivity was not enough and the selenium cell was very laggy”. On March 25, 1925, Scottish Inventor John Logie Baird gave the first public demonstration of televised silhouette images in motion, at Selfridge’s Department store in London. AT & T’s bell Telephone laboratories transmitted halftone still images of transparencies in May 1925. On June 13 of that year, Charles Frances Jenkins transmitted the silhouette image of a toy windmill in motion, over a distance of five miles from a naval radio station in Maryland to his laboratory in Washington, using a lensed disk scanner with a 48-line resolution.
However, if Television is defined as the live transmission of moving images with continuous tonal variation, Baird first achieved this privately on October 2, 1925. But strictly speaking Baird had not yet achieved moving images on October 2. His scanner worked at only five images, per second, below the threshold required to give the illusion of motion usually defined as at least 12 images per second. By January, he had improved the scan rate to 12.5 images per second.
Television Broadcasting in Nigeria started with the initiative of the first Western Region premier Chief Obafemi Awolowo who on October 31, 1959 launched television broadcasting at Ibadan the headquarters of the region. The Western Region went into partnership with the Overseas Reinfusion Limited. The Western Nigerian Radiovision services limited were created with the responsibility of radio and television broadcasting under one management.
Nigeria as the giant of Africa has to her credit, the first television outfit in Africa, the Western Nigeria Television (WNTV) on NTA Ibadan. The emergence of what is known today as Nigerian Television Authority (NTA) was borne out of the sheer desire to cater for the crying needs of variegated audience in terms of News gathering, packaging and transmission; this became the second oldest station after (WNTV) resuming transmission on 1st October, 1960. The Degree No 24 of 1977 caused all existing television stations in the country to be taken over by the federal government and then led to a change of name to Nigerian Television Authority (NTA).
[bookmark: page15]However, television broadcasting in Nigeria since inception has been transmitting through analogue television which use complete waves to transmit pictures and sounds. The major drawback of this is that location plays an integral factor, disabling, distorting images and audio on Television in rural areas (Kombol: 2008, P. 13). Over the years, television transmission had grown from strength to strength. It moved from monochrome (black and white) to colour transmission and today we talk of Digitization.
The International Telecommunication Union (ITU) a United Nations Organization body responsible for coordinating the use of Telecommunication among nations in its 17th plenipotentiary conference in Turkey, ratified a treaty engendering the digitization of broadcast in every member state before 2015. In consonance with the above Treaty and with the intent to beat this deadline, the national Broadcasting Commission which is Nigeria’s broadcast regulatory body gave an ultimatum to Nigeria broadcast firms to digitalize its operations before 17 June 2012 or stand license revocation. Three years ahead of the global deadline, the date was however shifted because it is seen all over that the broadcasting industry was not fully prepared for the digitization to kick off. A new date was then issued by the Nigeria Broadcasting Commission where Mr. Yomi Bolarinwa, Director General, national broadcasting commission announced to the whole world that Nigeria will achieve the digitization of its broadcast stations by June 17 2015.
[bookmark: page16]It is unarguable to state that to be in the leading position in today’s highly technological and competitive media industry the world over, Nigeria must strive to acquire and utilize state of-the-art information and communication technologies in its daily news, programme transmission etc. Anything short of this will spell doom for such media organization.
According to Anaeto et al (2008, P. 6) Information Communication Technology has been the converging platform for different word of media communication, information machine and technologies and equipment i.e. Radio, Television, Computers, satellites, Fibre optic Cables, phones, Facsimile machine etc. Consequently, the acquisition, utilization and application of information communication technology in media practice today makes the world activity less cumbersome, faster and error proof. The foregoing views is in tenderm with realistic scholarly position’ adopted by Maid (1996, P:13), who posits that new information, communication technologies have revolutionized information gathering, processing, storage, retrieval and transmission, making information available even more widely, rapidly and less expensive. They do not only gather, process and disseminate information, they can also arrange, marshall and select information rapidly.
Inspite of the above merits, the truth still remains that acquisition and application of these advanced media, technologies by media outfits in Nigeria especially the government owned stations in their gathering, packaging and transmission equipment is still insufficient.
Indeed, the recent survey carried out in a bid to ascertain the current state of acquisition and utilization of ICT facilities by NTA Channel 8, which is the study of this project, clearly depicts that the station has not fully embraced this trend in the overall packaging and transmission of News and programmes.
[bookmark: page17]Ibeh (2009), Deputy Director Engineering, NTA seems to agree with the foregoing viewpoint when he stated that although the station has technologies in the packaging and transmission of its news programme, yet such sophisticated communication equipment are still inadequate.
The above viewpoint throws more light to challenges and hindrance of digitization of media broadcast which is a progeny of information communication technology. It also presupposes that inspite of the much – touted technological improvement, there are still gaps in the media world especially in developing countries like Nigeria.
1.2	Statement of the Problem
Digital media now shows up in virtually every spheres of life, one can become a newspaper printing personnel after being experienced in a printing press, another, a broadcaster in the middle age but what will today's broadcasters and newspapers become with the influx of the internet and these trendy and useful digital devices? For the economy of a developing country like Nigeria, this is a fundamental question that should ring in the minds of engineers, economist, digital media specialists and other stake holders. For logistics in broadcasting houses and information centers, digital media imparts is enormous, and as much as this may be, nearly every caring people sees the positivity in the impact digital media and technology has brought into the activities of man, without taking a thin look on the negative aspects of it. Proper awareness about the impact of digital media on the day -to- day activities surrounding the media life of man is included. It is also surprising that say, the impact smartphones are having on conversation. Time and time again you see people playing on their smartphones when they could be talking and sharing things verbally with one another. Our traditional media industry has been under tumult ever since the advert and rise in digital media platforms, combined with the economic downturn amongst other problems. This study wants to display the good and bad of digital media as it relates of the logistics of broadcasting in television and radio stations in Nigeria.
The National Broadcasting Commission (NBC) in its annual stations on TV and radio broadcast in Nigeria, observed that most private and public owned broadcast media outfit are yet to make digital transmission part of their daily broadcasting and even those who are into it are partially implementing it. This research intends to look at the impact of the digitization of the Nigeria broadcasting media. The focus is on Diamond F.M Ilorin.
1.3 Objectives of the Study
1. ﻿﻿﻿To assess the impact of digitalization on the operations and content delivery of Diamond FM Ilorin.
2. ﻿﻿﻿To identify the challenges faced by Diamond FM in transitioning from analog to digital broadcasting.
3. ﻿﻿﻿To evaluate the benefits of digital broadcasting for Diamond FM's audience in Kwara State.
4. ﻿﻿﻿To examine the preparedness of Diamond FM's staff for digital broadcasting in terms of skills and resources.
5. ﻿﻿﻿To analyze the role of regulatory bodies, such as the National Broadcasting Commission (NBC), in facilitating the digital transition of Diamond FM
1.4 Research Questions
1. ﻿﻿﻿How has the transition to digital broadcasting affected the operations and content delivery of Diamond FM Ilorin?
2. ﻿﻿﻿What specific challenges has Diamond FM encountered during its shift from analog to digital broadcasting?
3. ﻿﻿﻿What are the perceived benefits of digital broadcasting for Diamond FM's audience in Kwara State?
4. ﻿﻿﻿How prepared are the staff of Diamond FM in terms of skills and resources for digital broadcasting?
1.5 Scope of the Study
Confined to only Nigeria as a country, this study is made with cognizance to broadcasting houses, the ways and attitudes of broadcasters, the motives of these broadcasting houses and all with to the economy of the country Nigeria. This study focuses on the challenges and possibilities of digital broadcasting in Diamond F.M Ilorin.
1.6 Significance of the Study
This study is timely because it is on one of the most current and prominent issues. Today, there is intense competition in broadcasting industry all over the world. Also, the study will be of immense benefit to Nigerians especially media professionals as it focuses on providing possible sensitization on making digitization a reality.
It is expected that this, will shade more light on where and how media outfit will deliver quality services to the satisfaction of the teaming audience. 
Finally, students of mass communication will also find the work useful as it touches on their area of specialization.
1.7. The Key Terms used in the topic of the Study are defined operationally thus:
Impact: The influence and impression created by television programmes.
Digitization: This means the use of digital data rather than analogue waveforms to carry broadcasting over television channel.
Broadcast Media: This means one of the mass media channels that make use of television and radio.


















CHAPTER TWO
LITERATURE REVIEW
2.1 Conceptual Framework
This section explores the major concepts relevant to the study, specifically focusing on the digitization process and broadcasting media. Understanding these concepts provides the foundation for analyzing the transition from analogue to digital broadcasting in Nigeria. The transformation from analogue to digital broadcasting is not merely a technological shift but a redefinition of media roles, audience engagement, and content delivery. As such, the conceptual framework highlights the broader implications of digitalization on the media landscape, particularly in the context of Nigerian broadcast institution, Diamond FM Ilorin.
2.1.1 Concept of Digitization
Digitization refers to the conversion of information into digital formats using binary code (Okorie, 2008). In broadcasting, this transformation enables the conversion of analogue signals such as radio and TV transmissions into digital signals, allowing for clearer quality, broader distribution, and more dynamic content management.
According to Kambol (2008), digitization reduces signal distortion, enhances audio, visual quality, and allows broadcasters to transmit multiple channels within the same frequency bandwidth using compression technologies. It also facilitates interactive services, including video on demand, subtitles, and digital feedback mechanisms.
Digital compression techniques in television offer important role in economic advantages for satellite broadcasting. (Ekeh: 2009, P. 113). More television channels can be put on fewer transponders, which implies considerable savings. Digital compression techniques will also increase opportunities for projects like video conferencing and pay television. In sum, the principle characteristic of digital technologies is its pervasiveness. They are everywhere, at home from kitchen to living room, in the office from electronic badge to computers among other places.
As Ojebode (2010) asserts, digitization allows for greater interactivity and audience participation. Viewers and listeners can pause, rewind, and record live programs, while engaging in real-time communication with broadcasters through digital platforms like social media, SMS, and WhatsApp.
In Nigeria, digitization became a national priority through the Digital Switch Over (DSO) initiative spearheaded by the National Broadcasting Commission (NBC), following global mandates from the International Telecommunication Union (ITU) to transition from analogue broadcasting to Digital Terrestrial Transmission (DTT) by June 17, 2015. The process was formally launched in 2015 but has faced significant delays due to infrastructural deficits, policy inconsistencies, and low public awareness (NBC, 2020).
Digitization also plays a role in democratizing the media space, as Adegoke (2014) notes. It disrupts state monopolies over broadcasting and provides opportunities for private stations such as Diamond FM Ilorin to innovate, compete, and offer tailored programming to segmented audiences.
According to Ekeanyanwu (2014), digitization in the media enhances operational efficiency by reducing human errors, cutting production costs, and enabling real-time publishing and archiving of content.
2.1.2 Concept of Broadcasting Media
Broadcasting media involves the transmission of audio and visual content to a large, dispersed audience through electronic means. Traditionally, this included radio and television, but in the digital era, the term extends to internet streaming, podcasting, IPTV, mobile broadcasting, and social media platforms (Adeniyi, 2009).
As highlighted by Asemah (2011), broadcast media serve essential societal roles such as: Education, Information dissemination, Entertainment, Social integration and Political mobilization
Digital transformation enhances these functions by expanding access through mobile and internet platforms, offering high-definition (HD) sound and picture quality, enabling interactive content delivery and supporting real-time feedback and audience analytics.
In Nigeria, the Digital Switchover (DSO) policy is central to redefining broadcast media operations. It requires all broadcast stations to adopt Digital Terrestrial Television (DTT) and digital radio formats. 
	This transition has prompted media organizations, Diamond FM Ilorin incorporate going live online streaming (e.g., Mixlr, Facebook Live), Automated transmission software, Audience interaction via social media, WhatsApp, SMS and Digital scheduling and archiving tools.
According to Asemah, Nwammuo & Nkwam Uwaoma (2017), the convergence of old and new media formats through digitization is reshaping the media ecosystem, eroding the distinction between content creators and consumers, and promoting user generated content.
2.1.3 Analogue vs. Digital Broadcasting: Key Differences
	Feature
	Analogue Broadcasting
	Digital Broadcasting

	Signal Transmission
	Continuous signal
	Binary (0s and 1s)

	Signal Quality
	Susceptible to distortion
	Clearer and more stable

	Channel Capacity
	Limited bandwidth
	High (compression allows multiplexing)

	Interactivity
	None
	High (e.g., on-demand, user feedback)

	Audience Engagement
	One-way
	Two-way/interactive

	Geographic Reach
	Localized
	Global (via internet)

	Content Flexibility
	Static programming
	Dynamic and multi-platform


This table illustrates how digital broadcasting provides technical, functional, and strategic advantages over analogue systems, particularly for media houses aiming to remain competitive and relevant in a fast evolving media environment.
2.1.4 Benefits of Digitization in Nigerian Broadcasting
The digitization of broadcast media brings numerous benefits like;
Operational Efficiency: Automation reduces human errors and speeds up production.
Audience Expansion: Online and satellite platforms allow for global reach.
Improved Interactivity: Enables real-time listener/viewer participation via digital channels.
Cost-Effectiveness: Lower long-term operational costs with digital infrastructure.
Content Flexibility: Facilitates repurposing content for radio, YouTube, podcasts, etc.
Audience Analytics: Data collection tools allow for personalized programming.
	As Ekeanyanwu (2014) notes, these benefits empower stations to diversify revenue models, experiment with content formats, and foster community engagement, all of which are crucial for sustainability in a competitive media market.
2.1.5 Challenges of Digitization in Nigeria
Despite its many advantages, digitization in Nigeria faces several challenges:
Infrastructural Deficits: Inadequate power supply, poor internet penetration.
High Equipment Costs: Digital transmitters, set-top boxes, and automation software are expensive.
Policy Uncertainty: Inconsistent regulatory frameworks hinder smooth transition.
Audience Readiness: Many Nigerians lack access to digital receivers or digital literacy.
Cybersecurity Threats: Increased risks of content piracy and data breaches.
According to Okoro and Nwafor (2017), to fully harness digitalization’s potential, Nigeria must promote stakeholder collaboration including government, media owners, and civil society to improve training, reduce costs, and expand digital access.
2.1.6 Global Perspectives on Digitization in Media
Globally, countries such as the United States, United Kingdom, South Africa, and India have fully implemented digital broadcasting, integrating it with sectors like; Education, E-governance, Public health communication, Cultural preservation, E-commerce and advertising.
These countries offer valuable lessons on how strategic investments in digitization can transform national media landscapes. If Nigeria fully implements its Digital Switch Over (DSO), it could lead to; Greater media pluralism and diversity, Job creation in ICT and media sectors, Improved information access for citizens and Increased foreign investment in digital infrastructure
2.2 Theoretical Framework
This study is anchored on a combination of classical and contemporary communication and media theories that provide a robust framework for understanding the dynamics of digitalization in broadcasting. These theories explain the processes through which technological innovations such as digital broadcasting are adopted and the ways in which these innovations transform media institutions, content dissemination, audience behavior, and societal structures.
Annato et al (2008) explains that technology in mass communication serves a dual role in diffusion. They are channels for messages, as well as messages of innovation.
The theoretical foundation of this study is drawn from the following four key theories:
· Diffusion of Innovations Theory
· Technological Determinism Theory
· Uses and Gratifications Theory
· Media Ecology Theory
These theories collectively offer insights into the adoption patterns, media effects, audience engagement, and institutional evolution occasioned by digital broadcasting, especially in the Nigerian context.
2.2.1 Diffusion of Innovations Theory
Proponent: Everett Rogers (1962) The Diffusion of Innovations Theory explains how, why, and at what rate new technologies and ideas spread through societies. It classifies adopters into five categories; Innovators, Early Adopters, Early Majority, Late Majority, and Laggards. The theory highlights the role of communication channels, time, and social systems in the spread of innovation.
Application to Digital Broadcasting in Nigeria: Digitization is an innovation gradually being adopted across the Nigerian broadcasting landscape. Urban-based radio stations like Diamond FM Ilorin fall within the early adopter or early majority categories due to their readiness and access to infrastructure. In contrast, many rural or government run stations lag behind due to technological, financial, and logistical barriers.
	This theory explains varying levels of digital adoption across Nigeria and The role of awareness campaigns, policy, and interpersonal communication in encouraging adoption.
	The spread of innovations like internet streaming, podcasting, and mobile app integration in radio broadcasting.
2.2.2 Technological Determinism Theory
Proponent: Marshall McLuhan (1964) Technological Determinism posits that technological innovation drives societal change. McLuhan famously asserted that “the medium is the message,” suggesting that the form of media (e.g., radio, television, digital) influences how society behaves more than the content itself.
Application to Nigerian Broadcasting: In Nigeria, the shift from analogue to digital broadcasting has restructured not only the format of content delivery but also the operational structure of broadcast media houses. For example, Diamond FM Ilorin has embraced automated scheduling systems, AI assisted music playlists, SMS based audience polls and Mobile app streaming, which change the nature of broadcaster audience interaction.
This theory helps explain how digital tools are redefining journalism practices, audience behavior and organizational culture in radio stations.
2.2.3 Uses and Gratifications Theory
Proponents: Elihu Katz, Jay Blumler, Michael Gurevitch (1974). This theory focuses on how and why individuals actively seek out media to satisfy various needs such as information, entertainment, social interaction, and personal identity. It treats audiences as active agents rather than passive consumers.
Application in the Digital Broadcasting Era: Digitization has empowered Nigerian radio audiences with multiple content access options like FM radio, web streaming, mobile apps, and social media. These platforms offer users the ability to choose; When to listen (on demand), Where to listen (mobile, home, or office) and How to interact (via WhatsApp, Facebook Live, or SMS).
Diamond FM is tailored content to meet diverse gratifications such as real-time feedback, social engagement through online polls, and personalized entertainment. This theory emphasizes how digital tools are enhancing audience autonomy in media consumption.
2.2.4 Media Ecology Theory
Proponent: Neil Postman (1970s–1980s). Media Ecology Theory suggests that media technologies form an environment that influences human perception, understanding, and interaction. It argues that the dominant form of media in a society affects not just what people think about, but how they think and communicate.
Application to Digital Broadcasting in Nigeria: The introduction of Digital Audio Broadcasting (DAB), online radio platforms, and interactive social media integration has created a new media environment. This environment fosters; Real-time audience interaction, Cross platform content convergence, Community participation in content creation and dissemination.
For example, Diamond FM’s use of Facebook Live chats, live polls, and WhatsApp feedback makes the station not just a content broadcaster, but a dynamic, interactive ecosystem for public discourse and communal engagement.
This theory underscores that digital broadcasting is not merely a change in tools, but a transformation of the entire communication environment.
2.2.5 Synthesis of Theoretical Perspectives
Each theory contributes uniquely to understanding the ongoing digital transformation in Nigerian broadcasting:
	Theory
	Focus
	Relevance to Study

	Diffusion of Innovations
	Adoption and spread of new technologies
	Explains why digital adoption is uneven across regions and stations

	Technological Determinism
	Media technologies shape societal behavior and structures
	Frames digitization as a driver of institutional and cultural transformation

	Uses and Gratifications
	Audience actively seeks media to fulfill needs
	Illuminates the shift in audience behavior in the digital age

	Media Ecology
	Media forms create environments that shape perception
	Helps understand the new digital ecosystem and its impact on perception and behavior


These theories collectively suggest that digitalization is not just a technological upgrade, but a transformative process with far reaching implications for Media content and form, Institutional practices and policies, Audience engagement and expectations and societal communication patterns.
	Understanding this theoretical landscape is vital for analyzing Diamond FM, Ilorin in adapting to, benefiting from, and navigating the challenges of digital broadcasting in Nigeria.
2.3 Empirical Review
This section presents a review of previous studies conducted both in Nigeria and internationally on the digitization of broadcasting. These empirical works provide insight into the practical experiences, opportunities, limitations, and implications of digital transformation within the media industry. The reviewed studies cover areas such as policy implementation, audience reception, technological adaptation, and infrastructural readiness. Together, they offer a solid background for understanding the current state of digital broadcasting, particularly in Nigeria.
2.3.1 Idoko, E.O. (2010)
1doko, E. 0 (2010). Digital Television Transition in Nigeria and its implication on the Nigerian Society, Unpublished Project Work, Benue State University, Makurdi.
In her study titled "Digital Television Transition in Nigeria and its Implication on the Nigerian Society," Idoko explored both the benefits and challenges of digital broadcasting. She identified advantages such as sharper image quality, expanded content availability, and enhanced integration of entertainment and information technologies. However, the study also revealed critical impediments, including widespread poverty, inadequate technical personnel, inconsistent government policies, and systemic corruption, all of which slow down Nigeria’s digital transition.
According to the researcher the Nigeria society is bound to encounter some of the following challenges in her journey to digital broadcasting. They include, lack of trained personnel, poverty, ignorance, corruption.
This research and the current study are related in the sense that both studies are focused on the digitization of the broadcasting media in Nigeria. The reviewed study failed to specify its scope of study while the current study defines its scope to be NTA Enugu.
2.3.2 Ifeanyichukwu, I. (2012), Digitalization of the Nigerian Broadcasting Media, Challenges and Possibilities, Unpublished Project Work, Enugu State University, Enugu.
	In his study "Digitization of the Nigerian Broadcasting Media: Challenges and Possibilities," Ifeanyichukwu highlighted the potential of digital broadcasting to transform the Nigerian media landscape through efficient spectrum use, improved audio-visual quality, and interactive communication features. However, the research also exposed economic, political, and infrastructural challenges that threaten successful adoption. In particular, the study pointed to the risk of a widening digital divide, especially between urban and rural populations.
The researcher indicated the challenges which could be: Economic, political and technological which affect the entire gamut of stakeholders.
The research therefore is relevant to the current study because it answers one of the research questions posed in the current study as whether digitization of TV broadcast is going to enhance the audio visual transmission. The scope of the reviewed study is too wide and not effectively executed while the present study is limited to a particular location (NTA Enugu) to exhaustively execute the research and generate data
2.3.3 Ekwueme, A.C. (2013)
Ekwueme examined the policy implementation aspect of Nigeria's digital switchover and uncovered major gaps in regulatory enforcement, public awareness, and infrastructural development. The study emphasized that achieving a successful transition requires stronger collaboration between government agencies, private media organizations, and international technology partners. It called for robust policy support and strategic public education initiatives to mitigate resistance and confusion about digital broadcasting.
2.3.4 Musa, A.S. (2015)
Musa’s study, focusing on audience reception in Northern Nigeria, found that while audiences appreciated the improved picture and sound quality offered by digital broadcasting, their understanding of how to access and use digital platforms was limited. The research recommended that government and media houses initiate public enlightenment campaigns and provide subsidies or affordable options for digital set-top boxes, especially for underserved communities.
2.3.5 Aluko, T. & Oloyede, B. (2016)
This study examined the impact of digitization on community radio stations. It found that many stations faced financial constraints that prevented them from acquiring modern digital equipment. Moreover, bureaucratic obstacles further hampered progress, especially in government-run or rural stations. The study observed that privately owned stations, such as Diamond FM Ilorin, are generally better positioned to adopt digital tools due to more flexible operational structures and faster decision-making processes.
2.3.6 Okon, G.O. (2017)
Okon explored the role of Information and Communication Technologies (ICTs) in reshaping modern broadcasting. The study emphasized how tools like social media platforms, mobile applications, and podcasting are becoming central to content dissemination and audience interaction in Nigeria. It further noted a generational shift, where younger audiences increasingly prefer digital formats over traditional FM radio. The research advocated for greater investment in ICT infrastructure and staff retraining to remain competitive.
2.3.7 Aina, F. (2019)
Aina’s study investigated the use of streaming technologies in Nigerian radio broadcasting. It revealed that digital platforms like Mixlr, TuneIn, and Radio Garden significantly enhance the reach of Nigerian stations, especially to the diaspora and tech-savvy urban youth. The research acknowledged Diamond FM Ilorin as a notable early adopter of internet streaming in Kwara State, using platforms to expand audience engagement beyond traditional geographic limitations.
Synthesis of Empirical Findings; The reviewed studies offer several consistent themes:
	Key Areas
	Findings

	Technological Benefits
	Improved audio-visual quality, spectrum efficiency, interactive services, and global reach.

	Challenges Identified
	Poor infrastructure, lack of skilled personnel, high cost of transition, and regulatory gaps.

	Audience Response
	Positive reception to quality improvements but hindered by low technical literacy and access.

	Policy and Governance
	Weak policy enforcement and inadequate public awareness are major obstacles to nationwide adoption.

	Private vs Public Sector
	Private stations, like Diamond FM, are more agile and technologically forward than public ones.


Overall, the empirical evidence reveals that while digital broadcasting holds transformative potential for Nigeria, its full realization depends on policy consistency, infrastructure development, financial investment, audience education, and institutional readiness. These findings justify the need for further localized studies such as this one on how Diamond FM Ilorin is navigating the digital transition.







CHAPTER THREE
RESEARCH METHODOLOGY
3.1 Research Design
Survey as a research methodology is found to be the most suitable option because survey research focuses on people, the vital facts of people and their beliefs, opinions and attitudes.
Survey as a method will not only be useful in uncovering communication problems as it will equally be relevant in seeking solutions to the existing problems of communication.
3.2 Population of Study
Population of study refers to the target of the study which specifies the aggregate of items or persons from whom data pertinent to the study was collected.
Moreover, it is the acted or definite population to be studied. The population of study was that of Diamond FM, Ilorin, which has the population of 100.
3.3 Sampling Technique / Sample Size
Sample is a small group of elements or subjects drawn from the specified population of study.
In other words, it is the actual number or part of a study population that is objectively and systematically selected for the study. Moreover, we sample because the entire population cannot be studied. The researcher used purposive sampling technique to get the sampling size which is 50. The choice of purposive sampling technique by the researcher was due to certain characteristics which had to do with the knowledge of the respondents, so he simply used purposive sampling technique which is employed for the purpose of selecting a handy sampling size which is 50.
3.4 Description of Research Instrument
The instrument used in gathering the data for this study is the questionnaire which consisted mostly of structured form.
Section (A) dealt with the demography of the respondents while section (B) dealt with the real research question with a view to solving them.
3.5 Validity / Reliability of Data Gathering Instrument
The instrument for data collection in the study was well structured and approved by the project supervisor as valid for eliciting information. The questionnaire instrument used was reliable because they constantly measure what is relevant to the study


3.6 Method of Data Collection
The data in this study was collected by the researcher himself using questionnaire. This was to enhance efficiency in retrieving completed questionnaire and to enable the researcher have physical contact with respondents
The researcher distributed questionnaire to 50 respondents and was able to retrieve 50 copies.
3.7 Method of Data Analysis
The data collected were decoded, grouped into frequencies, and presented in tables for clarity. The percentage method was used to analyze the quantitative data, making trends and comparisons easier to interpret.
Qualitative data from interviews with Diamond FM staff, including managers and technical personnel were analyzed thematically, highlighting key insights and recurring patterns related to the impact of digitalization on the station.
















 CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION
4.1 Introduction
This chapter has to do with the analysis of data collected through the use of questionnaire distributed to 50 respondents. For clarity, simple percentages, tables and explanations were used in presenting the data collected.
Table 4.1.1:	Showing Questionnaire Administration
	ITEM
	           FREQUENCY
	PERCENTAGE %

	No. distributed
	50
	100%

	No. returned
	48
	96%

	No. not returned
	02
	4%


Source: Field Survey, 2025
In table 4.1.1 above, a total of 50 questionnaires were distributed to the respondents and 48 or (96%) were returned while 2 or (4%) questionnaires were not returned. The total numbers returned were considered appropriate to provide the necessary data for this research.

4.2	Data Presentation and Analysis Demographic Data
Section A
Table 4.2.1:	Age Distribution of the Respondents
	OPTIONS
	                FREQUENCY
	      PERCENTAGE %

	18 – 24
	5
	10.42%

	25 – 34
	33
	68.75%

	35 – 44
	8
	16.67%

	45 & above
	2
	4.17%

	Total
	48
	100%


Source: Field Survey, 2025
The above table shows that of the 48 respondents, 5 or (10.42%) were within the age bracket of 18-24 years and 33 or (68.75%) were of the age bracket of 25-34 years and 8 or (16.67%) were of the age bracket of 35-44 years and 2 or (4.17%) were of the age range of 45 years and above.

Table 4.2.2:	Sex Distribution of the Respondents
	OPTIONS
	             FREQUENCY
	   PERCENTAGE %

	Male
	32
	66.67%

	Female
	16
	33.33%

	Total
	48
	100%


[bookmark: page32]Source: Field Survey, 2025
An analysis of data in table 4.2.2 shows that of the 48 respondents, 32 or (66.67%) were male while 16 or (33.33%) were female.

Table 4.2.3:	Showing Educational Qualification of the Respondents
	OPTIONS
	   FREQUENCY
	PERCENTAGE %

	WAEC/NECO
	2
	4.13%

	OND / HND
	15
	31.26%

	BSC / MSC
	26
	54.18%

	Ph.D. & Above
	5
	10.43%

	Total
	48
	100%


Source: Field Survey, 2025
[bookmark: page33]From  table  4.2.3,  it  was  observed   that  2  or  (4.13%) respondents  have  WAEC/NECO as their highest qualification while 15 or (31.26%) respondent have OND/HND as their highest qualification also 26 or (54.18%) respondents have BSC / MSC as their highest qualification, finally 5 or (10.43%) respondents have Ph.D. and above as their highest qualification.
Table 4.2.4:	Showing Marital Status distribution of the Respondents
	OPTIONS
	         FREQUENCY
	 PERCENTAGE %

	Married
	27
	56.25%

	Single
	19
	39.58%

	Divorced
	2
	4.17%

	Total
	48
	100%


Source: Field Survey, 2025
[bookmark: page34]In table 4.2.4 above 27 or (56.25%) respondents are married, 19 or (39.58%) are single, while 2 or (4.17%) were divorced.
SECTION B
Table 4.2.5:	Showing Response of those who agree that Diamond FM digital presence i.e. online streaming, social media is effective.
	RESPONSES
	FREQUENCY
	PERCENTAGE %

	Yes
	45
	93.75%

	No
	3
	6.25%

	Total
	48
	100%


Source: Field Survey, 2025.
From table 4.2.5: 48 or (93.75%) respondents agreed that Diamond FM digital presence is effective, while 3 or (6.25%) respondents disagreed.

Table 4.2.6:	Showing Response on how the transition to digital broadcasting affected the operations and content delivery of Diamond FM?
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	39
	81.25%

	No
	9
	18.75%

	Total
	48
	100%


Source: Field Survey, 2025
[bookmark: page35]From table 4.2.6, 39 or (81.25%) respondents were positively affected with the transition to digital broadcasting, while 9 or (18.75%) do not notice any difference.

Table 4.2.7:	Response of those who said “Yes” to Question No VI
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Because they offer good audio/visual quality
	18
	37.5%

	 Because digital forms of storage retrieval saves time.
	2
	4.17%

	  Because they offer more scope for consumer choice.
	4
	8.33%

	All of the above
	24
	50%

	Total
	48
	100%


Source: Field Survey 2025.
From table 4.2.7, 18 or (37.5%) noticed the effect on the transition to digital broadcasting as it offer good audio/Visual quality over VHS, 2 or (4.17%) noticed that it provide digital form of storage retrieval and it saves time, 4 or (8.33%) noticed that it offers more scope to consumers choice than VHS, 24 or (50%) noticed all of the above.

Table 4.2.8: Showing Response on whether digitalization improved and challenged the station’s ability to reach a wider audience.
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Strongly agree
	14
	29.16%

	Agree
	24
	50%

	Strongly disagree
	2
	4.17%

	Disagree
	8
	16.67%

	Total
	48
	100%


Source: Field Survey, 2025.
[bookmark: page36]From table 4.2.8, 14 or (29.16%) Strongly agree that digitalization improved and challenged the station’s ability to reach a wider audience, 24 or (50%) respondents agrees, 2 or (4.17%) strongly disagree, while 8 or (16.67%) disagree.

Table 4.2.9: Showing Response on whether digitalization affect audience interactions and feedback mechanisms at Diamond FM.
	RESPONSE
	            FREQUENCY
	     PERCENTAGE %

	Yes
	46
	95.83%

	No
	2
	4.17%

	Total
	48
	100%


Source: Field Survey, 2025
From the above table, 46 or (95.83%) respondents accepted that digitalization affect audience interactions and feedback mechanisms at Diamond FM while 2 or (4.17%) do not accept.





Table 4.2.10: Response rate on how digital tools made work as a staff or stakeholder easier or more difficult.
	RESPONSE
	           FREQUENCY
	              PERCENTAGE %

	Yes
	46
	95.83%

	No
	2
	4.17%

	Total
	48
	100%


[bookmark: page37]From table 4.2.10, 46 of (95.83%) respondents accepted how digital tools as made work as a staff or stakeholder easier while, 2 or (4.17%) persons do not accept.

Table 4.2.11: Response rate of those who agree that Diamond FM broadcasting station have computer equipment.
	RESPONSE
	             FREQUENCY
	    PERCENTAGE %

	Yes
	48
	100%

	No
	0
	0%

	Total
	48
	100%


Source: Field Survey, 2025
From table 4.2.11, 48 or (100%) agreed that Diamond FM broadcasting station have computer equipment.

Table 4.2.12: Response rate on the use of computer component i.e. flash drive in data gathering and processing
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	High
	40
	83.33%

	Low
	8
	16.67%

	Total
	48
	100%


Source: Field Survey, 2025
[bookmark: page38]From the above table, 40 or (83.33%) rated the use of computer components i.e. flash drive in data gathering and processing high, while 8 or (16.67%) rated it low. 


Table 4.2.13: Response for those who think Computer storage and retrieval system is faster
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	47
	97.92%

	No
	0
	0%

	Can’t Say
	1
	2.08%

	Total
	48
	100%


Source: Field Survey, 2025.
From table 4.2.13, 47 or (97.92%) thinks that computer storage and retrieval system is faster, while 1 or (2.08%) can’t say.

Table 4.2.14: Response rate on if Telephone (Mobile Phones) erased or improved information gathering?
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	42
	87.5%

	No
	3
	6.25%

	Can’t say
	3
	6.25%

	Total
	48
	100%


Source: Field Survey, 2025
[bookmark: page39]From table 4.2.14, 42 or (87.5%) respondents believe that telephone (Mobile phones) improved information gathering, 3 or (6.25%) do not believe, while 3 or (6.25%) can’t say.

Table 4.2.15: Response Rate on if the Operators of Gadgets are Computer Literate
	RESPONSE
	             FREQUENCY
	     PERCENTAGE %

	Yes
	44
	91.67%

	No
	2
	4.17%

	Can’t say
	2
	4.17%

	Total
	48
	100%


Source: Field Survey, 2025.
From the above table, 44 or (91.67%) believe that the operators of computer gadgets are literate, about 2 or (4.17%) believe that the operator of the computer gadget are not literate, while 2 or (4.17%) can’t say if the computer gadget operators are literate.

Table 4.2.16: Response rate on if recruitment of computer literates and digital technologist promote success in transmission.
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	To an average level
	25
	52.08%

	To a high level
	20
	41.67%

	To a very high level
	3
	6.25%

	Total
	48
	100%


               Source: Field Survey, 2025.
[bookmark: page40]From table 4.2.16, 25 or (52.08%) respondents indicates a greater percentage, and believe that the recruitment of computer literates and digital technologist promote success in transmission to average level, 20 or (41.67%) respondents indicates that to high level it promote success, while, 3 or (6.25%) indicates that it promotes success in transmission  to a very high level.

Table 4.2.17: Response rate on if digitalization integrate the computer and television for improved services
	RESPONSE
	         FREQUENCY
	PERCENTAGE %

	Yes
	35
	72.92%

	No
	13
	27.08%

	Total
	48
	100%


Source: Field Survey, 2025
From table 4.2.17, 35 or (72.92%) respondents indicate “Yes, while 13 or (27.08%) said “No”. These clearly show that greater percentage of the sample population believe that digitization integrate the computer and television for improved services.



Table 4.2.18: Response Rate on if Diamond FM Broadcasting Station have OB Van
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	44
	91.67%

	No
	0
	0%

	Can’t Say
	4
	8.33%

	Total
	48
	100%


	Source: Field Survey, 2025.	
[bookmark: page41]Table 4.2.18 indicates that about 44 or (91.67%) of respondents admitted that Diamond FM broadcasting station has OB Van, 0% admitted “No”, while 4 or (8.33%) can’t say.

Table 4.2.19: Response rate on those who agree that digital OB Van is less painstaking in terms of operation than analogue equipment.
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	Yes
	46
	95.83%

	No
	0
	0%

	Can’t Say
	2
	4.17%

	Total
	48
	100%


Source: Field Survey, 2025
Table 4.2.19, 48 or (95.83%) respondents which is the majority agree that digital OB Van is less painstaking in terms of operation than analogue equipment, while 2 or (4.17%) can’t say.

[bookmark: page42]Table 4.2.20: Response rate on how smooth digitalization affect audience interactions and feedback mechanisms at Diamond FM.
	RESPONSE
	FREQUENCY
	PERCENTAGE %

	High
	32
	66.67%

	Low
	10
	20.83%

	Can’t Say
	6
	12.5%

	Total
	48
	100%


Source: Field Survey, 2025.
From table 4.2.20, 32 or (66.67%) respondents rated high on how smooth digitalization affect audience interactions and feedback mechanisms., 10 or (20.83%) rated it low, while 6 or (12.5%) can’t say.

4.3	Discussion of Findings   
Research Question 1:
How has the transition to digital broadcasting affected the operations and content delivery of Diamond FM Ilorin? 
The answer to this question was provided in table 4.2.6 and table 4.2.7. While at table 4.2.6, 39 or (81.25%) respondents were positively affected with the transition to digital broadcasting, while 9 or (18.75%) do not notice any difference.
And table 4.2.7 shows, 18 or (37.5%) noticed the effect on the transition to digital broadcasting as it offer good audio/Visual quality over VHS, 2 or (4.17%) noticed that it provide digital form of storage retrieval and it saves time, 4 or (8.33%) noticed that it offers more scope to consumers choice than VHS, 24 or (50%) noticed all of the above.
Research Question 2:
What specific challenges has Diamond FM encountered during its shift from analog to digital broadcasting? 
Table 4.2.8, explain and give answer to this as 14 or (29.16%) Strongly agree that digitalization improved and challenged the station’s ability to reach a wider audience, 24 or (50%) respondents agrees, 2 or (4.17%) strongly disagree, while 8 or (16.67%) disagree.
Research Question 3:
What are the perceived benefits of digital broadcasting for Diamond FM's audience in Kwara State?
Table 4.2.9 shows response that digitalization positively affect audience interactions , feedback mechanisms at Diamond FM and benefits the Kwara State audience entirely, 46 or (95.83%) respondents accepted that digitalization affect audience interactions and feedback mechanisms at Diamond FM while 2 or (4.17%) do not accept.
Research Question 4:
How prepared are the staff of Diamond FM in terms of skills and resources for digital broadcasting

Table 4.2.16 shows that explains research question 4. From table 4.2.16, it shows that 25 or (52.08%) respondents indicates a greater percentage, and believe that the recruitment of computer literates and digital technologist promote success in transmission to average level, 20 or (41.67%) respondents indicates that to high level it promote success, while, 3 or (6.25%) indicates that it promotes success in transmission  to a very high level.





























CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 	Summary of Findings
This research work has shown that digitization has a very high impact on Broadcasting in Diamond FM. Digital broadcasting transmission is all easy technology breakthrough which records data in singles and makes this transmissions easy. It directly makes editing even much easier especially for editors and line transmitters and transmitter engineers. Digitization will help improve accessibility, good and efficient programming and so on. The digitalization of broadcasting in Nigeria has brought substantial changes to media operations, with Diamond FM, Ilorin serving as a valuable case study. As one of the prominent radio stations in Kwara State, Diamond FM’s transition from analog to digital broadcasting reflects both the opportunities and challenges that come with adopting modern technology in the media sector.
The station has significantly modernized its operations by integrating digital tools such as online streaming platforms, mobile applications, social media channels, and automated studio equipment. These tools have improved the efficiency of broadcast delivery, allowed for real-time audience engagement, and expanded the station's reach beyond traditional FM boundaries. Content delivery has also experienced noticeable improvement. Programming has become more diverse, interactive, and responsive to audience preferences. The use of digital editing and scheduling tools has enabled the production of higher-quality audio content with greater consistency and speed. Additionally, digital feedback channels like WhatsApp and Twitter have enhanced listener participation, making broadcasts more engaging and community-driven.
From the audience's perspective, digital broadcasting has delivered clear benefits. Listeners enjoy improved audio clarity, access to content on multiple devices, and the ability to interact with programs in real time. However, limitations still exist for rural and low-income audiences who lack the devices or internet access necessary to fully benefit from these digital features.
Overall, digitalization has positively transformed Diamond FM’s broadcasting landscape, boosting efficiency, content quality, and audience reach. However, the full potential of digital broadcasting can only be realized through sustained investment in infrastructure, training, and inclusive access strategies. If these issues are addressed, Diamond FM and similar broadcasters in Nigeria will be better positioned to thrive in an increasingly digital media environment.
5.2	Conclusion
With the conduction of the research and having analyzed all the data collected, it was discovered that the global drive for digitization is crucial, because digital format of broadcasting is of higher quality than analogue.
The digitalization of broadcasting in Nigeria has marked a significant turning point in the evolution of media operations, offering new opportunities for growth, efficiency, and audience engagement. This study, focused on Diamond FM Ilorin, highlights the transformative impact that digital tools and platforms have had on the station’s operations, content delivery, and relationship with its audience.
[bookmark: page45]The findings reveal that digital broadcasting has improved content quality, expanded the station’s reach beyond geographical boundaries, and enabled real-time interaction with listeners through various online platforms. Diamond FM’s adoption of technologies such as online streaming and social media has enhanced both its visibility and competitiveness in the increasingly digital media space. It enhances sound and delivery quality and makes much channel listening easily accessible. Digital broadcast delivery, in addition to multiplying the number of available channels, will also transform the very nature of the television medium by making it interactive.
However, the study also identified several challenges associated with the digital shift, including financial limitations, inadequate infrastructure, inconsistent internet service, and the need for staff training in digital tools and platforms. These challenges underscore the need for continuous investment in capacity building, infrastructure development, and policy support to enable a more seamless and inclusive digital transformation.
In conclusion, while the journey toward full digitalization presents notable hurdles, the overall impact on Diamond FM Ilorin has been largely positive. With strategic planning, adequate funding, and ongoing innovation, the station and by extension, other Nigerian broadcasters can fully harness the benefits of digital broadcasting to better serve and connect with their audiences in the digital age.

5.3 	Recommendations
Based on the findings of this study in the year 2025, it is recommended that Diamond FM Ilorin and similar radio stations across Nigeria prioritize upgrading their digital infrastructure, including broadcasting equipment, internet bandwidth, and server capacity, to ensure stable and high-quality digital content delivery. To maximize the benefits of digitalization, continuous staff training should be implemented to improve digital literacy and proficiency in modern tools such as audio editing software, social media analytics, mobile apps, and live streaming systems. Strengthening the station’s online and mobile presence through improved website and app design, along with regular and engaging content, will help maintain connection with digital-savvy audiences. Enhancing audience feedback mechanisms through interactive content formats such as live chats, listener polls, and user-generated contributions will foster real-time engagement and enable data-driven programming. 
Additionally, the station should pursue partnerships with NGOs, government agencies, and private sponsors to secure funding and technical support for sustained digital innovation. Inclusive access strategies are essential, particularly for rural and underserved populations, and could include hybrid models that combine traditional FM and digital broadcasting while promoting public awareness of available platforms. Diamond FM should also engage actively with regulatory bodies to advocate for supportive broadcasting policies that encourage digital growth. Lastly, embracing innovative content formats such as podcasts, on-demand shows, and digital storytelling will help the station remain competitive and relevant in a fast-evolving media landscape. Implementing these strategies will not only address current challenges but also position Diamond FM as a forward-thinking leader in Nigeria’s broadcasting sector.
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APPENDIX
KWARA STATE POLYTECHNIC, ILORIN 
INSTITUTE OF INFORMATION AND TECHNOLOGY
DEPARTMENT OF MASS COMMUNICATION
QUESTIONNAIRE

Dear Respondent,
I am final year student of the above named institution conducting a research on "IMPACT OF DIGITALIZATION ON BROADCAST MEDIA IN NIGERIA (A CASE STUDY OF DIAMOND F.M ILORIN, KWARA STATE)"
I will be very grateful if you assist in filling the questionnaire. You can be sure that your answers will be treated with confidentiality. The given information will be used strictly for the purpose of this study. Thank you.
Instruction: Pleas tick (√) appropriately in the boxes. That indicate your answer to the question below.
SECTION A
Demographic Information
1. Age:
a. 18 – 24	    (     )
b. 25 - 34	    (     )
c. 35 - 44	    (     )
d. 45 & above        (     )
2. Gender:
a. Male  		(     )
b. Female	(     )
3. Academic level
a. WAEC/NECO		(     )
b. ONDHND		(     )
c. BSc./MSC		(     )
d. Ph.D. & Above     	 (     )
4. Marital Status 
a. Married	(     )
b. Single		(     )
c. Divorced	(     )
Section B
5. Do you think Diamond FMs digital presence i.e online streaming, social media) is effective? (a) Yes ( ) (b)  No ( )
6. Does the transition to digital broadcasting affected the operations and content delivery of Diamond FM? (a) Yes ( ) (b)  No ( )
7. If you response to question 6 is Yes explain?
a. Because they offer good quality audio/visual
b. ﻿﻿﻿﻿Because digital forms of storage retrieval saves time.
c. Because they offer more scope for consumer choice i.e. sports, fashion
8. Do you agree that digitalization improved and challenged the station’s ability to reach a wider audience? Strongly agree (      )   Agree (     )    Strongly disagree (     ) Disagree (     )
9. Does digitalization affect audience interactions and feedback mechanisms at Diamond FM? (a) Yes ( )   (b) No ( )
10. Does digital tools made your work as a staff or stakeholder easier or more difficult? (a) Yes ( ) (b) No ( )
11. Does Diamond F.M broadcasting station have computer equipment? (a) Yes  (    )  (b)     No ( )
12. How will you assess the use of computer components i.e. flash drive in data gathering and processing? (a) High   ( ) (b) Low (  )
13. Do you think computer storage and retrieval system is faster? (a) Yes (   )  (b) No (  )    (c) Can't say ( )
14. Has telephone (mobile phones) erased or improved information gathering?               (a) Yes     ( )     (b)  No ( )
15. Are the operators of the gadgets computer literate? (a) Yes ( )           (b) No ( )        (c) Can't say (   )
16. Do you think the recruitment of computer literates and digital technologist promotes success in transmission? (a) Yes (   )   (b) No ( )    (c) Can't say ( )
17. Can digitization integrate the computer and television for improved service?          (a) Yes (     ) (b) No (     ) (c) Can't say ( )
18. Does Diamond F.M broadcasting station have an OB Van?     (a) Yes ( )    (b) No ( )
19. Do you agree that digital OB Van is less painstaking in terms of operation than analogue equipment? (a) Yes ( )	 (b) No (    ) 	(c) Can't say (    )
20. How smooth has digitalization affect audience interactions and feedback mechanisms at Diamond FM? (a) High   ( )    (b) Low (  )
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