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[bookmark: _GoBack]This study investigates audience perceptions of internet accessibility and usage in rural areas of Kwara State, Nigeria, with a focus on identifying challenges and opportunities for improved digital inclusion. Despite the increasing importance of internet connectivity for economic development and social empowerment, rural communities in Nigeria still face significant barriers such as poor infrastructure, high service costs, low digital literacy, and limited localized content. A survey research design was employed, using structured questionnaires distributed to a stratified random sample of 200 respondents across rural localities. Data collected were analyzed through both descriptive statistics using SPSS and thematic analysis for qualitative insights. Findings reveal that while many rural residents acknowledge the benefits of internet use for education, communication, and business, infrastructural and affordability issues significantly hinder full adoption. The study concludes that although internet access is gradually improving, its potential for transforming rural communities remains underutilized due to socio-economic and infrastructural challenges. It recommends strategic investments in broadband infrastructure, affordable service plans, digital literacy training, and localized digital content to bridge the digital divide and foster inclusive rural development.


CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TO THE STUDY
Internet accessibility and usage have become fundamental aspects of modern life, influencing economic growth, education, healthcare, and social interactions. However, the digital divide between urban and rural areas remains a significant global concern, particularly in developing countries. Rural areas often face barriers such as limited infrastructure, economic constraints, and a lack of digital literacy, which hinder equitable access to the internet. The disparities in internet access further exacerbate social inequalities, affecting the ability of rural populations to participate in the digital economy and access critical services. Scholars have underscored the transformative potential of internet connectivity in rural settings, emphasizing its role in empowering communities through improved communication, access to information, and economic opportunities (Adeyemi et al., 2021). Despite these benefits, challenges persist in understanding how rural audiences perceive and use internet resources, which has implications for policy formulation and developmental strategies.
The digital age has revolutionized communication, making the internet a critical tool for personal, educational, and professional activities. Yet, while urban residents often enjoy seamless connectivity and advanced technological resources, rural populations face unique challenges that impede their digital inclusion. In many rural areas, access to the internet is constrained by poor infrastructure, including the absence of reliable electricity and affordable telecommunications services. These limitations restrict not only the availability of internet services but also their quality and affordability, which are critical factors influencing usage patterns. Recent studies have highlighted that affordability remains a primary obstacle for rural internet adoption, as low-income households struggle to allocate resources for data and devices (Oladipo et al., 2020). Moreover, cultural and linguistic barriers can also influence the ways rural communities engage with digital tools, as content tailored to urban users often fails to meet the specific needs and preferences of rural audiences.
The perception of internet accessibility and usage among rural audiences is shaped by a complex interplay of social, economic, and cultural factors. For instance, rural communities often view the internet through the lens of immediate practical benefits, such as accessing agricultural information, connecting with family members, or exploring educational opportunities. In contrast, urban populations may see the internet as a platform for diverse personal and professional pursuits, including entertainment, e-commerce, and remote work (Akinyemi et al., 2019). These differing perceptions highlight the importance of contextualizing internet adoption strategies to address the unique priorities and challenges of rural users. Furthermore, the lack of digital literacy and limited exposure to technology in rural areas significantly affects their ability to maximize the potential of internet access. Studies have shown that many rural residents require tailored training and support to navigate digital platforms effectively, which underscores the need for community-based interventions and educational programs (Ogundele et al., 2022).
In rural areas, the internet is often perceived as a double-edged sword—while it offers opportunities for social and economic advancement, it can also exacerbate existing inequalities if not implemented inclusively. The availability of internet services in rural regions often depends on the presence of enabling policies and investments in infrastructure. Government and private sector initiatives play a crucial role in bridging the digital divide by providing affordable internet services and fostering digital literacy. For instance, initiatives aimed at deploying broadband in rural areas have demonstrated significant potential in improving internet accessibility and usage (Okeke et al., 2021). However, the success of such interventions hinges on understanding the needs and perceptions of rural audiences, which vary across regions and socio-economic groups. Without this understanding, policies risk being ineffective or unsustainable, leading to further marginalization of already underserved populations.
Another critical factor influencing internet accessibility and usage in rural areas is the role of gender and age. Research indicates that women in rural settings often face greater barriers to internet access compared to men due to socio-cultural norms and economic disparities (Adedeji et al., 2019). Similarly, older individuals are less likely to adopt internet technology, as they may perceive it as irrelevant or difficult to use. These disparities necessitate targeted approaches that address the specific barriers faced by different demographic groups within rural communities. For example, programs that integrate gender-sensitive training or provide affordable internet-enabled devices to women and the elderly can significantly enhance digital inclusion. Such initiatives not only improve internet usage but also empower marginalized groups to participate more actively in socio-economic activities, contributing to community development.
The relationship between internet accessibility and economic development in rural areas has been widely documented, with studies emphasizing the role of connectivity in fostering entrepreneurship, improving agricultural productivity, and enhancing access to financial services. For instance, rural entrepreneurs who utilize the internet for marketing and networking often report increased business growth and income generation (Oluwole et al., 2020). Similarly, farmers who access weather forecasts and market prices online are better equipped to make informed decisions, leading to improved agricultural outcomes. These examples illustrate the transformative impact of the internet on rural livelihoods, highlighting its potential as a tool for poverty alleviation and sustainable development. However, the extent to which rural audiences benefit from these opportunities depends largely on their ability to access and utilize internet services effectively.
The educational implications of internet accessibility in rural areas are equally significant. The internet has the potential to bridge educational gaps by providing rural students and teachers with access to online resources, virtual classrooms, and digital libraries. During the COVID-19 pandemic, the importance of internet connectivity for remote learning became particularly evident, as schools and universities shifted to online platforms. However, in many rural areas, students faced challenges in accessing these resources due to inadequate connectivity and a lack of digital devices (Ibrahim et al., 2021). This highlights the urgent need for investments in rural digital infrastructure and educational programs that promote digital literacy. By addressing these challenges, stakeholders can ensure that rural students are not left behind in the digital transformation of education.
Despite the numerous advantages of internet access, rural audiences often encounter significant barriers that hinder their full participation in the digital landscape. Limited awareness of the benefits of internet usage, coupled with concerns about cybersecurity and privacy, can deter individuals from adopting digital technologies. Moreover, the prevalence of misinformation and harmful content on the internet poses additional challenges, particularly for rural users with limited digital literacy. Addressing these issues requires a multi-faceted approach that combines infrastructure development with education and awareness campaigns. For example, community-based initiatives that promote safe and responsible internet use can play a vital role in building trust and encouraging adoption among rural populations (Eze et al., 2022).
1.2	STATEMENT OF THE PROBLEM
Rural areas face significant challenges in accessing and utilizing the internet effectively, creating a persistent digital divide that limits socio-economic growth and opportunities.
A major issue is the lack of digital literacy and awareness in rural areas. Many residents are unfamiliar with how to navigate online platforms or use digital tools, limiting their ability to access information, engage in e-commerce, or participate in digital learning. This gap not only hinders progress but also increases vulnerability to risks such as cybercrime and misinformation. Gender and age disparities further compound these challenges, as women and older individuals in rural areas are often excluded from digital access due to socio-cultural and economic constraints.
The absence of localized content and tailored internet services for rural populations exacerbates the problem. Without access to relevant and accessible digital tools, rural communities are unable to leverage the internet for essential activities like agriculture, education, and small-scale business development. As a result, opportunities for economic empowerment, knowledge sharing, and social integration remain limited.
This research examines audience perceptions of internet accessibility and usage in rural areas to uncover these barriers and their impact. Understanding how rural populations perceive the challenges and benefits of internet usage is critical for designing effective strategies to bridge the digital divide. By addressing these issues, the study aims to inform inclusive policies and practices that empower rural communities to participate fully in the digital age.
1.3	RESEARCH QUESTIONS
i. What is the level of internet accessibility in rural areas of Kwara State?
ii. What challenges hinder the adoption and utilization of internet services in these areas?
iii. How do rural audiences in Kwara State perceive internet accessibility and usage?
1.4	AIM AND OBJECTIVES OF THE STUDY
The aim of this study is to investigate audience perceptions of internet accessibility and usage in rural areas, with a focus on identifying the barriers, challenges, and opportunities for improving digital inclusion and equitable access to internet services.
The research objectives are;
i. To examine the level of internet accessibility in rural areas in Kwara state
ii. To identify the challenges facing rural communities in adopting utilization of internet services
iii. To analyze the perceptions of rural audiences on internet accessibility usage


1.5	SIGNIFICANCE OF THE STUDY 
This study is significant as it sheds light on the critical issues surrounding internet accessibility and usage in rural areas, particularly in Kwara State. By understanding audience perceptions, the research highlights the barriers and challenges that hinder digital inclusion. This is essential for bridging the digital divide and promoting equitable access to information and communication technologies.
The findings of this study will contribute to policymaking by providing insights that can inform the development of targeted strategies for improving internet infrastructure and accessibility in underserved communities. It will also assist stakeholders, such as government agencies, internet service providers, and non-governmental organizations, in designing initiatives that address the specific needs of rural populations.
Furthermore, the research emphasizes the importance of digital literacy and awareness, which are critical for empowering rural communities to leverage the internet for economic growth, education, and social development. By identifying opportunities for enhanced internet usage, this study supports the broader goal of achieving sustainable development and fostering inclusive participation in the digital economy.
1.6	SCOPE OF THE STUDY
This study focuses on audience perceptions of internet accessibility and usage in rural areas of Kwara State, examining access levels, challenges, and perceived benefits. It is limited to rural settings and relies on self-reported data, which may introduce subjectivity. Resource and logistical constraints may also limit representation across all rural communities.
1.7	DEFINITION OF TERMS
· Internet Accessibility: Refers to the availability and affordability of internet services, including the necessary infrastructure, devices, and data, enabling individuals to connect to and use the internet.
· Internet Usage: The way individuals engage with and utilize internet services for activities such as communication, education, business, and entertainment.
· Rural Areas: Geographical locations characterized by low population density, limited infrastructure, and predominant engagement in agriculture or small-scale businesses.
· Digital Inclusion: Efforts to ensure that individuals and communities, particularly underserved populations, have access to and the ability to effectively use digital technologies.
· Perception: The understanding, beliefs, or attitudes of rural audiences toward internet accessibility and usage, shaped by their experiences and knowledge.
· Digital Divide: The gap between individuals or communities with access to modern information and communication technologies and those without.


CHAPTER TWO
LITERATURE REVIEW
2.1	INTRODUCTION
The increasing availability and use of the internet has led to profound changes in how people communicate, access information, and perform day-to-day activities. However, the accessibility and usage of the internet in rural areas remains a subject of considerable interest and research, as there are several factors that either enable or hinder internet access and usage in these regions. Past research has explored the barriers and opportunities related to internet connectivity in rural settings, with many studies focusing on audience perception, which reflects how people in these areas view the utility and feasibility of internet use in their lives. This literature review evaluates past studies that examine audience perception on internet accessibility and usage in rural areas, focusing on the factors influencing this perception, the challenges faced by rural populations, and the implications for policy development.
A significant body of research has examined the various barriers to internet access in rural areas, with infrastructure being the most commonly cited issue. Studies have found that rural regions often suffer from inadequate internet infrastructure, with many communities relying on slower and less reliable internet services compared to urban areas. According to a study by Molla (2019), rural areas in many countries, particularly in developing regions, face significant challenges in terms of internet access due to limited infrastructure, such as a lack of broadband networks and high installation costs. This lack of infrastructure results in slower internet speeds, limited availability of services, and sometimes a complete lack of connectivity, which in turn affects the frequency and extent of internet usage. Moreover, rural areas often face geographical challenges that make it difficult to lay the necessary infrastructure to support widespread internet access. As a result, rural populations are more likely to perceive the internet as inaccessible, which contributes to their limited usage.
Another important factor influencing audience perception is the economic limitations faced by people living in rural areas. The affordability of internet services is a major concern for many individuals in these regions, as the costs of purchasing internet-enabled devices, paying for internet services, and using data can be prohibitively high. Studies have shown that economic factors such as low income levels and high poverty rates in rural areas are significant barriers to internet access. According to a study by Yeboah and Boateng (2018), many rural households are unable to afford the high costs associated with internet services, which significantly limits their ability to access and use the internet. This economic divide is reflected in the perceptions of rural residents, who often view the internet as a luxury rather than a necessity. As a result, rural audiences may have limited interest in using the internet for anything other than basic communication or entertainment, with many feeling that it is not worth the financial investment.
Cultural and educational factors also play a key role in shaping rural audiences’ perception of internet accessibility and usage. Research has indicated that a lack of digital literacy is a major barrier to effective internet usage in rural areas. According to the study by Zhao et al. (2020), many people in rural areas lack the necessary skills to navigate the internet and fully take advantage of its resources. This includes a lack of understanding about how to use the internet for educational, economic, or social purposes. As a result, individuals in rural areas may perceive the internet as complex or intimidating, leading to lower engagement and usage rates. Moreover, cultural attitudes towards technology and innovation also influence how the internet is perceived in rural areas. Some rural populations, particularly in more traditional communities, may view the internet as a disruptive force, leading to resistance or reluctance to adopt new technologies. These cultural perceptions may also be linked to concerns over privacy, security, and the potential negative effects of internet usage on local traditions and values.
Social networks and local community dynamics are another important factor in shaping audience perceptions of internet usage in rural areas. Research by Luo et al. (2021) suggests that rural communities often rely on local networks and face-to-face interactions for communication and information exchange, which can reduce the perceived need for the internet. In many rural areas, traditional forms of communication such as word-of-mouth, telephone calls, and community meetings continue to play a significant role in daily life. Consequently, the internet may be viewed as unnecessary or irrelevant for meeting the social and informational needs of rural residents. Furthermore, some studies have suggested that rural communities may experience feelings of social isolation or marginalization when it comes to internet usage, especially if the benefits of internet access are not immediately apparent in their day-to-day lives. The lack of access to online services, such as e-commerce, online education, and telemedicine, may contribute to the perception that the internet offers little value in rural areas, leading to lower levels of usage.
On the other hand, there is a growing body of research that highlights the positive aspects of internet accessibility in rural areas, focusing on the potential benefits it can bring to education, healthcare, and economic development. For example, the work by Shepherd and Stevens (2019) found that internet access can enhance educational opportunities for rural residents by enabling access to online learning platforms, research materials, and educational resources that were previously unavailable. Similarly, in the context of healthcare, studies such as that by Beauchamp et al. (2018) have demonstrated that internet access can facilitate telemedicine services, allowing rural populations to consult with healthcare professionals remotely and access health information and services that are otherwise difficult to obtain. Additionally, the internet has the potential to open up new economic opportunities in rural areas by providing access to global markets, online entrepreneurship opportunities, and platforms for skill development and job training. These studies highlight that, despite the barriers, the internet holds great potential for improving the quality of life in rural areas and for fostering development in these underserved regions.
The perceptions of rural audiences on internet usage also differ based on gender, age, and occupation. A study by Wang et al. (2020) found that women in rural areas often have lower levels of internet usage compared to men, primarily due to social norms, limited access to education, and domestic responsibilities. Similarly, older generations in rural areas tend to have lower levels of digital literacy and may view the internet as unnecessary for their needs, leading to lower levels of engagement with internet technologies. In contrast, younger individuals and those employed in sectors that require internet usage, such as agriculture, are more likely to view the internet as a valuable tool and are more willing to embrace new technologies. This generational divide in the perception of the internet suggests that targeted interventions may be needed to encourage internet usage among specific demographic groups in rural areas.
2.2	CONCEPTUAL REVIEW
2.2.1	CONCEPT OF INTERNET ACCESSIBILITY
The concept of internet accessibility is a fundamental component of the digital age, as it determines the extent to which individuals or communities can access and benefit from the services and opportunities provided by the internet. In a world increasingly driven by digital technologies, the concept of internet accessibility extends beyond the simple availability of network infrastructure, to include issues such as affordability, digital literacy, and even social and cultural factors that influence the ability to use the internet effectively. In rural areas, the concept of internet accessibility becomes even more complex due to the intersection of various challenges, including geographic isolation, limited infrastructure, and socio-economic factors that hinder access to internet services (Gilbert, 2019). Accessibility, in this context, involves the physical, economic, and educational opportunities that enable people in rural areas to engage with the internet, thus promoting inclusion in the digital economy.
The traditional view of internet accessibility has often been limited to the physical availability of internet connections, typically in the form of broadband or mobile networks (Anderson & Turner, 2018). However, this narrow view overlooks several factors that are just as important for rural populations. These factors include the affordability of services, which can be a major barrier for low-income families, as well as the availability of necessary devices, such as smartphones, computers, and modems. Another critical element is digital literacy, which refers to the skills required to navigate the internet, use online services, and protect oneself from digital threats (Van Deursen & Helsper, 2020). In rural areas, where educational resources may be limited, these skills may be less developed, further complicating efforts to achieve full internet accessibility. For internet accessibility to be truly inclusive, it must address not only the physical infrastructure but also these educational, financial, and social barriers that impede effective usage.
2.2.2	LIMITATIONS TO INTERNET ACCESSIBILITY IN RURAL AREAS
Lack of Adequate Infrastructure
One of the primary limitations to internet accessibility in rural areas is the lack of adequate infrastructure. In many rural regions, internet access remains limited due to insufficient broadband networks and the absence of robust telecommunications infrastructure. Urban areas typically benefit from advanced broadband infrastructure, such as fiber-optic cables and high-speed mobile networks, which ensure fast and reliable internet access. However, rural areas often suffer from poor connectivity because they are less economically viable for internet service providers to develop and maintain infrastructure. As a result, rural populations may face slower speeds, higher latency, and less reliable connections compared to their urban counterparts (Zhao et al., 2021). This disparity can severely limit the online experiences of people living in rural regions, hindering their ability to access vital services such as healthcare, education, and employment opportunities online. According to the International Telecommunication Union (ITU, 2020), the digital divide between rural and urban areas persists because providers often prioritize urban areas, where they can achieve higher profits with fewer resources invested. 
Economic Barriers to Internet Access
The economic barriers to internet access in rural areas are another major limitation to widespread internet accessibility. Even when broadband infrastructure is available, many rural residents are unable to afford internet services due to their low-income levels. Internet access is often seen as a luxury item that may be out of reach for many households in rural areas, where the average income is typically lower than in urban centers (Hansson et al., 2021). The affordability of internet access becomes particularly problematic when combined with the high costs of acquiring and maintaining devices such as smartphones, laptops, or computers. For instance, the cost of a broadband subscription, coupled with the price of a suitable device, can be prohibitively expensive for rural households, especially those who may be struggling with basic necessities (Helsper et al., 2018). In addition to personal affordability, the cost of providing internet services in rural areas is also high for internet service providers. The infrastructure required to offer reliable internet services in sparsely populated regions comes at a much higher cost compared to densely populated urban areas. Providers must lay down infrastructure over long distances, often in challenging terrains, which increases the capital investment needed (Van Deursen & Helsper, 2020).
Low Digital Literacy Levels
Low digital literacy is another significant limitation that restricts internet accessibility in rural areas. Digital literacy refers to the skills and knowledge required to use digital technologies effectively, including the ability to access information, communicate online, and navigate digital platforms. In many rural regions, particularly in developing countries, digital literacy remains low due to limited exposure to technology and internet-related education (Roche et al., 2020). This lack of skills can lead to difficulties in navigating the internet and accessing essential services, such as online banking, education, and government services, which are increasingly being moved to digital platforms.  The limited access to educational resources in rural areas further compounds the digital literacy challenge. While urban centers may have numerous training programs, workshops, and resources aimed at improving digital literacy, rural areas often lack these opportunities (Dahlberg et al., 2020). 
Geographical and Environmental Challenges
The geographical and environmental challenges faced by rural areas significantly hinder internet accessibility. Many rural regions are located in remote, mountainous, or isolated areas, where building infrastructure is difficult and expensive (Graham et al., 2020). In these regions, it is not uncommon to find areas that are difficult to reach due to rough terrain, limited transportation options, and sparse populations. These challenges complicate efforts to expand internet infrastructure and make it more difficult to install cables, towers, or other necessary equipment that can support high-speed internet connections. In addition to the physical geography of rural areas, environmental factors, such as weather conditions and natural disasters, can disrupt internet service and limit accessibility. For example, heavy rainfall, floods, or snowstorms can damage telecommunications infrastructure, leading to prolonged outages in rural regions. Similarly, poor weather conditions can make it challenging to maintain satellite connections or mobile networks, both of which are often used to deliver internet access in rural areas.
Limited Internet Content and Services
In many rural areas, internet accessibility is constrained not only by the availability of infrastructure but also by the limited internet content and services that cater to the unique needs of rural populations. In urban areas, internet services are often diverse, with content that caters to a wide range of interests and needs, such as online education, entertainment, e-commerce, and social services. However, in rural regions, internet content may be limited to major cities and may not always cater to the specific cultural, linguistic, or socio-economic needs of rural residents (Zhao et al., 2021). Moreover, many online platforms and digital services are often designed for urban users, which can create a sense of digital irrelevance for rural populations. Without content tailored to their interests, challenges, and aspirations, rural users may feel that the internet offers little value to their lives, limiting their willingness to adopt or use the service.
2.2.3	IMPORTANCE OF INTERNET ACCESS IN RURAL AREAS
Enhancement of Educational Opportunities
One of the most significant benefits of internet access in rural areas is the enhancement of educational opportunities. Internet access enables rural students and teachers to access a wealth of educational resources, materials, and courses that were previously unavailable in these regions. With internet connectivity, students can access online learning platforms, digital textbooks, research databases, and educational videos that help improve their understanding of various subjects. This is particularly important in rural areas where educational resources such as libraries, teachers, and training centers may be scarce (Kazi & Kazi, 2018). For instance, rural schools often face challenges such as a lack of qualified teachers, limited course offerings, and insufficient learning materials. With the internet, students can take advantage of online tutoring services and participate in virtual classrooms with teachers from other regions or even other countries. This can significantly reduce the educational disparities between rural and urban areas. The COVID-19 pandemic highlighted the importance of internet access in education, as schools were forced to switch to online platforms. Rural students who lacked internet access were left behind, underscoring the necessity of bridging the digital divide to ensure equal access to education (Mishra & Gupta, 2020).
Economic Development and Job Creation
Internet access is a powerful tool for economic development in rural areas, offering the potential for job creation, business growth, and improved economic opportunities. In many rural communities, agriculture remains the dominant economic activity. Internet connectivity can revolutionize agriculture by providing farmers with access to market prices, weather forecasts, and agricultural research that can improve crop yields and profitability (Dube, 2018). For example, farmers can use mobile applications to track weather patterns, manage irrigation systems, and receive expert advice on pest control and crop management. This access to real-time information enables farmers to make informed decisions, reduce losses, and increase their productivity. In addition to agriculture, internet access opens up new avenues for entrepreneurship in rural areas. Small businesses in rural regions can use the internet to reach broader markets, conduct online transactions, and advertise their products or services to a wider audience. E-commerce platforms, for instance, allow rural artisans, farmers, and vendors to market their goods globally, increasing their sales and profitability (Jain, 2019). 
Access to Healthcare and Health Information
The importance of internet access in rural areas also extends to the healthcare sector, where it can significantly improve access to health services and health information. Rural populations often face significant healthcare disparities, including limited access to healthcare facilities, long distances to travel for medical care, and shortages of healthcare professionals (Miller et al., 2018). Internet access can bridge these gaps by facilitating telemedicine and enabling rural residents to access remote consultations with healthcare providers. Telemedicine allows rural patients to receive medical consultations without having to travel long distances, which is often costly and time-consuming. Through video calls, online consultations, and electronic health records, rural residents can connect with doctors and specialists in urban areas or even across countries. This access to information can help people make better decisions about their health and lifestyle, potentially reducing the prevalence of preventable diseases (Jha & Sheikh, 2021). For instance, rural communities can receive information on vaccinations, family planning, HIV prevention, and mental health support, empowering individuals to take charge of their health.
Social Inclusion and Connectivity
Another important aspect of internet access in rural areas is its role in social inclusion and fostering connectivity. The internet helps people in rural areas stay connected with their families, friends, and communities, regardless of geographic distance. Social media platforms, messaging apps, and video conferencing services allow rural residents to maintain relationships with loved ones, reduce social isolation, and participate in community activities (Kennedy & Watson, 2020). This is especially important for elderly people living in remote areas, who may experience feelings of loneliness and disconnection from society. Through the internet, they can join online communities, participate in social groups, and access support networks that they otherwise might not have access to. Moreover, the internet facilitates civic engagement and participation in public life. Rural residents can use online platforms to voice their concerns, participate in political discourse, and engage with local governance. The internet provides an important avenue for political participation, where rural populations can learn about policies, vote, and engage in e-democracy initiatives (MacDonald et al., 2018). 
2.2.4	FACTORS INFLUENCING THE USAGE OF INTERNET ACCESS
Availability and Affordability of Infrastructure
One of the most significant factors influencing the usage of internet access, especially in rural areas, is the availability and affordability of infrastructure. In many rural regions, the lack of reliable and sufficient internet infrastructure limits the ability of residents to access the internet. Rural areas often face challenges in internet connectivity due to the absence of sufficient telecommunication towers, broadband networks, and fiber optic cables that are necessary for delivering high-speed internet. As a result, rural residents may rely on slower mobile internet connections or experience inconsistent internet service, which affects their ability to use the internet for daily activities such as communication, education, or business (Olumide & Adepoju, 2020). Affordability is another crucial factor. Even when internet infrastructure is available, the cost of internet services can be prohibitive for people living in rural areas. The pricing of internet services is often higher in rural areas than in urban centers due to the increased costs of installation and maintenance. As a result, many rural residents may be unable to afford consistent access to the internet. In some cases, pay-as-you-go plans may be the only option, which limits the duration and frequency of internet usage (Venkatesh et al., 2019). 
Education and Digital Literacy
Another key factor that influences the usage of internet access is education and digital literacy. While internet infrastructure and affordability play a critical role in internet adoption, the ability of individuals to effectively use the internet is often determined by their level of digital literacy (Ali et al., 2020). Digital literacy refers to the skills and knowledge required to access, navigate, and use digital technologies, including the internet, in a meaningful and productive way. In rural areas, limited education and lack of digital skills can prevent residents from fully utilizing internet access. Rural populations, especially older generations, may not have had exposure to technology during their formative years. As a result, they may lack the necessary skills to use the internet for activities such as online banking, e-commerce, or education. Younger generations, particularly in rural areas with access to schools and educational resources, tend to be more adept at using the internet, but their elders may face challenges when it comes to online navigation, cybersecurity, and the use of digital tools for problem-solving or business activities (Müller et al., 2021). This digital divide between generations is a significant barrier to the widespread use of the internet in rural areas.
Socio-cultural Factors
Socio-cultural factors also play a significant role in influencing internet usage in rural areas. These factors include cultural norms, social values, and community attitudes toward technology. In many rural regions, the acceptance and use of the internet are shaped by cultural beliefs and social structures that may either promote or hinder internet adoption (Bwalya et al., 2020). For instance, some rural communities may place a higher value on traditional forms of communication such as face-to-face interactions, and individuals may be less inclined to embrace the internet if it is seen as disrupting established social practices. Gender roles in rural areas can also affect the usage of the internet. In certain cultures, women may face gender-based restrictions on their use of technology. In some societies, rural women have limited access to mobile phones or internet-enabled devices due to social norms that prioritize men's access to technology. As a result, gender inequality in technology access can significantly reduce the ability of women in rural areas to benefit from the internet, whether for educational, business, or social purposes (Elkaseh et al., 2019). Similarly, family structures and hierarchical social relationships in rural communities may dictate who is permitted to use the internet and for what purposes.
Availability of Relevant Content
The availability of relevant content is another key factor influencing the usage of internet access, particularly in rural areas. For individuals to use the internet effectively, they need access to content that is relevant to their lives, interests, and needs. In rural communities, where local knowledge, community needs, and cultural contexts may differ significantly from urban centers, the availability of content that reflects these factors is crucial for promoting internet usage (Agarwal et al., 2021).
Government initiatives, NGOs, and tech companies can help by developing digital platforms and applications that cater specifically to the needs of rural communities. For instance, agricultural platforms providing weather updates, market prices, and farming advice in local languages can greatly enhance the relevance and utility of the internet in rural areas. Additionally, local content creation, including community news, job opportunities, and health education, should be encouraged to make the internet more useful and accessible for rural residents (López-Bonilla et al., 2019).
2.3	THEORETICAL REVIEW
2.3.1	DIFFUSION OF INNOVATIONS THEORY
The Diffusion of Innovations Theory, developed by Everett Rogers in 1962, provides a comprehensive framework for understanding how innovations, including internet technologies, spread within a population. This theory is particularly relevant when examining audience perceptions of internet accessibility and usage in rural areas. The theory posits that the adoption of new technologies follows a predictable pattern influenced by several factors: the innovation itself, communication channels, time, and the social system within which the innovation is introduced. These components help explain why internet penetration in rural areas often lags behind urban counterparts. For instance, innovations such as internet services may face significant resistance in rural communities due to infrastructural deficiencies, low digital literacy levels, and socio-economic challenges (Akinwale et al., 2020).
Rural areas in Nigeria exemplify the barriers outlined in the theory. Limited infrastructure, such as inadequate broadband coverage, constrains the availability of internet services. Furthermore, socio-cultural factors, including mistrust of unfamiliar technologies and the high cost of accessing the internet, contribute to delayed adoption. Rogers categorized adopters into five groups: innovators, early adopters, early majority, late majority, and laggards. Rural populations frequently fall within the late majority or laggard categories due to the systemic challenges they face. For instance, studies by Adedeji and Cooker (2021) identified poor awareness campaigns and high internet costs as significant obstacles preventing rural dwellers from adopting digital technologies. These findings underscore the critical role that targeted interventions must play in bridging the digital divide.
The perceived attributes of an innovation significantly affect its adoption. The relative advantage of the internet, such as improved access to information and economic opportunities, determines how rural populations view its usefulness. Compatibility with existing values and practices is another critical factor. Mobile-friendly services, for instance, are more readily adopted in rural Nigeria because they align with the widespread use of mobile devices (Nwafor et al., 2021). However, complexity remains a barrier; if the technology is perceived as too challenging to use, adoption rates decrease. Digital literacy programs can address this issue, empowering rural populations to use the internet effectively (Onuorah et al., 2022). Additionally, the ability to trial the technology and observe its benefits firsthand significantly boosts adoption rates. Initiatives such as community-based internet hubs can help foster familiarity and confidence among potential users.
2.3.2	USES AND GRATIFICATIONS THEORY
The Uses and Gratifications Theory (UGT) is another pertinent framework for analyzing internet accessibility and usage in rural areas. Originally developed in the 1940s and refined by researchers like Katz, Blumler, and Gurevitch in the 1970s, UGT shifts the focus from the media itself to the audience, emphasizing the active role individuals play in selecting and utilizing media based on their specific needs. This theory provides a nuanced understanding of how rural audiences perceive and use the internet, offering insights into the motivations behind their media consumption.
UGT posits that individuals use media to fulfill various needs, including information, entertainment, personal identity, and social interaction. For rural audiences, the internet serves as a valuable tool for addressing these needs. Farmers, for instance, might use the internet to access weather forecasts, market prices, and agricultural techniques. Similarly, small-scale entrepreneurs in rural areas may leverage online platforms for marketing and e-commerce activities. Social media also plays a crucial role in fostering social connections and reducing the isolation often experienced in remote communities. According to Afolayan et al. (2021), the availability of internet services in rural Nigeria has helped young people stay connected with their peers while providing older users with access to critical information.
The perceived benefits of internet usage often vary across different demographics. Young people in rural areas typically prioritize entertainment and social media platforms, while older users focus on practical applications such as accessing health-related information and government services. These patterns align with the UGT framework, which emphasizes that media choices are goal-oriented and reflect individual preferences. However, accessibility challenges, such as high data costs and poor connectivity, often hinder rural populations from fully utilizing the internet. Abubakar et al. (2020) highlight that these structural barriers disproportionately affect economically disadvantaged groups, limiting their ability to engage with online content.
Cultural relevance is another critical factor influencing internet usage. Content that aligns with local languages and values is more likely to attract rural users. For instance, localized agricultural advisory platforms have gained popularity in Nigeria because they cater to the specific needs of rural farmers (Okafor et al., 2019). Nevertheless, a lack of digital literacy remains a significant obstacle. Many rural residents lack the skills necessary to navigate online platforms, underscoring the need for targeted education programs to enhance their digital competencies (Onuorah et al., 2022).
2.4	EMPIRICAL REVIEW
Several studies have explored audience perception of internet accessibility and usage in rural areas, providing diverse perspectives on the challenges and opportunities within these contexts. Akinwale et al. (2020) conducted an extensive study titled “Perceptions of Rural Communities in Nigeria toward Internet Access”, focusing on the challenges faced by rural areas in adopting internet services. The study introduced the topic by emphasizing the critical role of the internet in bridging the development gap between urban and rural areas. The researchers highlighted that while urban areas in Nigeria enjoy growing digital connectivity, rural communities remain underserved due to infrastructural deficits and socio-economic disparities. The study addressed the problem of digital exclusion, noting how limited internet access in rural regions hampers educational opportunities, agricultural advancements, and access to health information. The objective of the study was to explore rural community perceptions of internet accessibility and identify barriers to adoption. Methodologically, a mixed-method approach was adopted, combining surveys and in-depth interviews. Data were collected from 300 participants across five rural communities, ensuring a representative sample of different socio-economic and educational backgrounds. The findings revealed that poor broadband infrastructure, high internet costs, and a lack of awareness were the primary barriers to internet accessibility. Participants also expressed concerns about the reliability and speed of available services, which limited their willingness to invest in internet usage. The study concluded by highlighting the urgent need for government and private sector investment in rural digital infrastructure. Recommendations included the development of affordable data plans, awareness campaigns to educate rural dwellers on the benefits of internet usage, and partnerships to expand broadband coverage in underserved areas.
Nwafor et al. (2021) examined similar issues in their study titled “The Impact of Internet Access on Socio-Economic Activities in Rural Communities”, which explored how internet accessibility influences economic and social development in rural Nigeria. The introduction underscored the growing reliance on digital platforms for economic activities and how rural areas risk further marginalization without adequate internet access. The problem identified was the persistent digital divide, which limits rural communities’ ability to participate in a digitally driven economy. The objective of the study was to analyze the socio-economic benefits of internet access and the factors influencing its adoption in rural settings. A quantitative research design was employed, with data collected from 250 respondents using structured questionnaires. The sample included farmers, small business owners, and students from three rural communities. Findings indicated that access to the internet significantly improved agricultural productivity, business marketing, and educational outcomes. However, the study also revealed that low levels of digital literacy and the prohibitive cost of internet services remained critical barriers. The authors concluded that internet access is vital for empowering rural communities and fostering economic growth. Recommendations included implementing digital literacy programs tailored to rural needs, providing government subsidies for internet services, and enhancing mobile broadband networks to support rural connectivity.
Abubakar et al. (2020), in their research titled “Digital Inclusion and Internet Accessibility in Underserved Areas”, delved into the systemic issues hindering internet penetration in rural Nigeria. The introduction highlighted the importance of digital inclusion for achieving Sustainable Development Goals (SDGs), particularly in education, health, and economic empowerment. The problem addressed was the limited access to affordable and reliable internet services in rural areas, which exacerbates social and economic inequalities. The study aimed to evaluate the factors contributing to digital exclusion and propose strategies for fostering internet adoption. A survey method was used, targeting 200 respondents across four rural communities. The study revealed that while there was a growing awareness of the benefits of the internet, many rural residents were unable to access it due to high data costs and limited infrastructural support. Additionally, the lack of localized content and language barriers further discouraged usage. The researchers concluded that government intervention is crucial for improving rural internet accessibility. Recommendations included forging public-private partnerships to develop infrastructure, offering tax incentives to telecommunication companies for rural expansion, and promoting the creation of culturally relevant digital content to enhance engagement.
Okafor et al. (2019) conducted a qualitative study The Role of Cultural Factors in Internet Adoption in Rural Nigeria”, focusing on how cultural dynamics influence internet accessibility and usage. The introduction highlighted the interplay between technology adoption and cultural values, particularly in rural contexts where traditional beliefs often shape perceptions of innovation. The study addressed the problem of low internet adoption rates in rural areas, linking it to cultural resistance and the lack of content tailored to local needs. The objective was to explore how cultural factors affect rural residents’ attitudes toward internet technologies. The researchers employed a qualitative methodology, conducting 50 in-depth interviews with community leaders, educators, and farmers from two rural regions. Findings revealed that cultural norms and traditional communication practices played a significant role in shaping internet adoption. For example, participants preferred face-to-face interactions over digital communication, and some perceived the internet as a disruptive force to their cultural practices. Additionally, the absence of content in local languages was a significant barrier, making the internet less appealing. The study concluded that addressing cultural barriers is critical for increasing internet adoption in rural areas. Recommendations included creating digital platforms that respect and integrate local cultural values, developing multilingual content, and involving community leaders in digital literacy campaigns to foster trust and acceptance.
Adedeji and Cooker (2021) examined the relationship between cost perceptions and internet accessibility in underserved communities in their study “Perceptions of Affordability and Internet Usage in Rural Areas”. The introduction emphasized the economic implications of internet access, particularly its potential to enhance productivity and connectivity in rural areas. The study identified the problem of high data costs and their impact on internet adoption, especially among low-income earners in rural communities. The objective was to assess how affordability influences internet usage patterns and identify potential solutions to reduce cost-related barriers. A survey-based methodology was utilized, with data collected from 150 respondents across three rural communities. The sample included a mix of students, artisans, and farmers to capture diverse perspectives. The study found that while many respondents recognized the importance of the internet for education and business, the high cost of data and devices discouraged regular usage. Participants suggested that government subsidies and community-based internet hubs could alleviate cost barriers. The study concluded that affordability is a critical determinant of internet adoption in rural areas and must be prioritized in policy discussions. Recommendations included reducing taxes on internet services, promoting low-cost data plans, and expanding free public Wi-Fi zones in rural communities.



CHAPTER THREE
RESEARCH METHODOLOGY
3.1 RESEARCH METHOD
The study adopted a survey research design. This approach is ideal for assessing audience perceptions as it allows the researcher to scientifically sample and analyze responses from individuals regarding their views, attitudes, and experiences. According to Ohaja (2003), surveys are effective in studying behavioral and attitudinal trends, providing insights into the demographic and psychological underpinnings of the population being studied. This method was chosen to capture the perspectives of residents in rural areas of Kwara State on internet accessibility and usage.
3.2 POPULATION OF THE STUDY
The population of this study comprises individuals residing in rural areas of Kwara State, Nigeria. According to the National Population Commission (NPC, 2023), the population in Kwara State constitutes a significant portion of the state’s is approximated to 4,259,613. The target population includes residents aged 18 to 65 years, as this age group is more likely to engage with internet technologies either for personal, educational, or occupational purposes.
This study focuses on rural areas such as Kaiama, Baruten, and Patigi Local Government Areas, known for limited infrastructure and internet services. These areas were selected to provide a comprehensive understanding of how geographical and socio-economic factors affect perceptions of internet accessibility and usage.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUES
The study utilized a stratified random sampling technique to ensure representation across various demographic groups such as gender, age, and educational level. A sample size of 200 participants was determined using the sample size formula for finite populations, considering a margin of error of 5% and a confidence level of 95%.
To ensure inclusivity, the population was stratified by local government areas, with participants randomly selected within each stratum. This approach guarantees that insights reflect the diverse experiences and challenges faced by rural residents regarding internet access.


3.4 RESEARCH INSTRUMENT
The study employed questionnaires as the primary research instrument. The questionnaire formed the main instrument for data collection in this study. This is because the questionnaire is a vital instrument for gathering information from people about their opinions, attitudes, behaviour and perceptions on a given phenomenon.  The questionnaire included both closed-ended questions (structured on a 5-point Likert scale ranging from Strongly Agree to Strongly Disagree) and open-ended questions to capture nuanced opinions.
The questionnaire contained both structured and unstructured questions which elicited answers from the respondents. Their responses will be use in assessing the use of social media as advertising vehicles. The questions included technical terms in some relevant areas.   
The open-ended questions created room for advancement of reasons by the respondents, giving them the opportunity to report in writing their responses to the question(s). The reason is that since the subject of study is new and technical, it required more elaboration from the respondents. The questionnaire will be administered personally to respondents.  
3.5 VALIDITY AND RELIABILITY OF THE RESEARCH INSTRUMENT
Validity and reliability were ensured to enhance the accuracy of the data collected. According to Mugenda and Mugenda (2003), validity refers to the degree to which an instrument measures what it purports to measure. To achieve this, the questionnaire was reviewed by experts in social research and piloted among 20 participants in a rural community not included in the final study. Feedback was used to revise ambiguous or unclear questions.
Reliability, defined as the consistency of the research instrument, was tested using the test-retest method. The questionnaire demonstrated a reliability coefficient of 0.85, indicating high internal consistency.
3.6 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The questionnaires were administered in person to ensure high response rates and to clarify questions where needed. Local facilitators familiar with the rural areas were engaged to assist with the distribution and collection of the questionnaires. The "drop-and-pick" method was utilized, allowing respondents adequate time to complete the questionnaires without external pressure.
The researcher will adopt primary data (questionnaires) to carry out the study. The questionnaires included structured with likert scale (Agreed, Strongly Agree, Neutral, Disagree, and Strongly Disagree) and unstructured (open-ended) questions and will be administer through drop and pick method to respondents. The research instrument Questionnaire will conduct through dweller in the study area selecting from dwellers with smart phone or device with grant access to internet. The respondents will be allow to give answers to the questions asked without being bias. The questionnaire is distributed to the respondents, filled and return for administered with immediately effect. This method of administered help the research instrument to be easy and have low quantity waste.  
3.7 METHOD OF DATA ANALYSIS
Data were analyzed using both qualitative and quantitative methods. Quantitative data were coded and analyzed using Statistical Package for the Social Sciences (SPSS), focusing on descriptive statistics such as frequencies, percentages, and mean scores. Qualitative responses were analyzed thematically to identify recurring patterns and insights into perceptions of internet accessibility and usage.
The Relative Importance Index (RII) was used to rank challenges associated with internet access, providing insights into the most significant barriers as perceived by the respondents. The findings will be presented in tables and charts for clarity and ease of interpretation.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
[bookmark: _Toc170203231]4.1	Introduction
The chapter entails the analysis of data and presentation of result obtained through the appreciation of the procedure describe in chapter three of this project report. The researcher table posed out each climate ambiguous response from various respondents. 
[bookmark: _Toc170203232]4.2	Data Presentation
This presentation and analysis of the data generated through physical questionnaire. The items of the questionnaire were constructed in line with the research objectives. Two hundred copies of the questionnaire were administered by the respondents and counted valid for presentation of data and analysis of research objectives as below:
Table 1: Gender
	Gender
	Frequency
	Percentage (%)

	Female
	124
	62.0

	Male
	76
	38.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The table above presents the gender distribution of respondents. It shows that 62.0% of the participants were female, while 38.0% were male. This indicates a female-dominated sample population. The gender imbalance may influence the findings of the study, particularly in areas where gender perspectives could affect responses, such as in access to digital tools, online engagement, or internet affordability.
Table 2: Age
	Age Range
	Frequency
	Percentage (%)

	18 – 25 years
	108
	54.0

	26 – 35 years
	92
	46.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The table above shows the age distribution of respondents. A slight majority (54.0%) of respondents fall within the 18–25 age bracket, while 46.0% are within the 26–35 age range. This reveals a youthful population sample, suggesting that the majority of the respondents are likely digital natives, potentially more adaptable to technology and internet use. The narrow age spread also implies a relatively young and active demographic group.
Table 3: Respondents’ Occupation
	Occupation
	Frequency
	Percentage (%)

	Civil Servant
	5
	2.5

	Self-employed
	50
	25.0

	Student
	142
	71.0

	No Response
	3
	1.5

	Total
	200
	100.0


Source: Field Survey, 2025.
The table above reveals that a majority of the respondents (71.0%) are students, followed by 25.0% who are self-employed. A small fraction (2.5%) are civil servants, and 1.5% of the participants did not disclose their occupation. The high number of student respondents suggests that the sample is dominated by individuals who are likely in academic settings and may have significant exposure to digital technologies, although possibly with limited income. The occupational structure gives insight into the socio-economic background of the participants.
Table 4: Religion
	Religion
	Frequency
	Percentage (%)

	Christian
	147
	73.5

	Islam
	51
	25.5

	No Response
	2
	1.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The table above displays the religious affiliation of the respondents. A dominant majority (73.5%) identify as Christians, while 25.5% are Muslims. Additionally, 1.0% of the participants did not state their religion. This religious composition indicates that Christian views may dominate the perception of internet-related issues in the community, though there is still a notable representation of the Muslim population. The minimal non-response rate adds to the reliability of this demographic variable.


Table 5: Marital Status
	Marital Status
	Frequency
	Percentage (%)

	Single
	146
	73.0

	Married
	54
	27.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The marital status distribution shows that a significant majority of the respondents (73.0%) are single, while 27.0% are married. This aligns with the earlier age distribution, where most participants fall between 18 and 35 years. The dominance of single individuals in the sample may imply greater flexibility and likelihood of internet engagement, particularly for academic, social, and professional purposes.
Table 6: I have regular access to the internet in my area
	Response
	Frequency
	Percent

	Strongly Agree
	126
	63.0

	Agree
	59
	29.5

	Neutral
	3
	1.5

	Disagree
	11
	5.5

	Strongly Disagree
	1
	0.5

	Total
	200
	100.0


Source: Field Survey, 2025.
The above table reveals that a significant majority of 92.5% of respondents either strongly agree (63.0%) or agree (29.5%) that they have regular internet access in their area. Only a small fraction—5.5% disagree and 0.5% strongly disagree—feel otherwise, while 1.5% remain neutral. This suggests that internet availability is widely accessible to most respondents, though the few without regular access may face infrastructural or economic challenges that need to be addressed.









Table 7: Internet connection is reliable and consistent in my area
	Response
	Frequency
	Percent

	Agree
	137
	68.5

	Strongly Agree
	43
	21.5

	Neutral
	7
	3.5

	Disagree
	10
	5.0

	Strongly Disagree
	3
	1.5

	Total
	200
	100.0


Source: Field Survey, 2025.
From the data, 90.0% of respondents affirm the reliability and consistency of internet connections in their area by either agreeing (68.5%) or strongly agreeing (21.5%). A minor 6.5% disagree or strongly disagree, and 3.5% are neutral. This indicates that the majority enjoy stable internet connectivity, though efforts to improve reliability for the minority remain important.
Table 8: The internet speed in my area is sufficient for daily usage
	Response
	Frequency
	Percent

	Agree
	100
	50.0

	Strongly Agree
	78
	39.0

	Neutral
	6
	3.0

	Disagree
	13
	6.5

	Strongly Disagree
	3
	1.5

	Total
	200
	100.0


Source: Field Survey, 2025.
The data indicates that 89.0% of respondents find the internet speed in their area sufficient for daily use, combining those who agree (50.0%) and strongly agree (39.0%). Only a small proportion—8.0%—disagree or strongly disagree, with 3.0% neutral. This implies that internet speed is generally adequate, although the concerns of the minority should be considered in service improvement plans.




Table 9: There are no frequent service interruptions to internet access in my area
	Response
	Frequency
	Percent

	Agree
	92
	46.0

	Strongly Agree
	66
	33.0

	Neutral
	21
	10.5

	Disagree
	19
	9.5

	Strongly Disagree
	2
	1.0

	Total
	200
	100.0


Source: Field Survey, 2025.
According to the table, 79.0% of respondents either agree (46.0%) or strongly agree (33.0%) that internet service interruptions are infrequent in their area. Meanwhile, 10.5% remain neutral, and 10.5% disagree or strongly disagree. This shows that most users experience stable internet, though a notable minority still face interruptions that could disrupt their online activities.
Table 10: I am able to access the internet in different locations within my community
	Response
	Frequency
	Percent

	Agree
	93
	46.5

	Strongly Agree
	57
	28.5

	Neutral
	18
	9.0

	Disagree
	30
	15.0

	Strongly Disagree
	2
	1.0

	Total
	200
	100.0


Source: Field Survey, 2025.
This table shows that 75.0% of respondents agree (46.5%) or strongly agree (28.5%) that they can access the internet in multiple locations within their community. Conversely, 16.0% disagree or strongly disagree, and 9.0% are neutral. The findings suggest broad internet accessibility in the community, although some areas may still lack consistent coverage.





Table 11: The cost of internet services is too high for most people in my area
	Response
	Frequency
	Percent

	Agree
	81
	40.5

	Strongly Agree
	55
	27.5

	Neutral
	13
	6.5

	Disagree
	43
	21.5

	Strongly Disagree
	8
	4.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The data reveals that a majority of 68.0% of respondents perceive internet service costs as too high, either agreeing (40.5%) or strongly agreeing (27.5%). Meanwhile, 26.0% disagree or strongly disagree, and 6.5% remain neutral. This suggests that affordability is a significant barrier to wider internet access in the area.
Table 12: Poor infrastructure limits internet access in rural areas
	Response
	Frequency
	Percent

	Agree
	95
	47.5

	Strongly Agree
	56
	28.0

	Neutral
	15
	7.5

	Disagree
	29
	14.5

	Strongly Disagree
	5
	2.5

	Total
	200
	100.0


Source: Field Survey, 2025.
As shown, 75.5% of respondents agree (47.5%) or strongly agree (28.0%) that poor infrastructure hampers internet access in rural areas. A smaller 17.0% disagree or strongly disagree, while 7.5% are neutral. This highlights infrastructural deficits as a key obstacle in rural internet provision.






Table 13: There is a lack of digital literacy among people in my area
	Response
	Frequency
	Percent

	Agree
	87
	43.5

	Disagree
	27
	13.5

	Neutral
	9
	4.5

	Strongly Agree
	67
	33.5

	Strongly Disagree
	10
	5.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The table reveals that a combined 77% of respondents either agree (43.5%) or strongly agree (33.5%) that there is a lack of digital literacy in their area, indicating that this is a major concern for the community. This high percentage suggests that most people recognize digital skills as insufficient among the population, which could be a barrier to effectively using digital tools and accessing online resources. On the other hand, 13.5% of respondents disagree, and 5% strongly disagree, suggesting that a smaller segment of the population feels digital literacy levels are adequate. The 4.5% neutral responses may represent individuals who are unsure or indifferent about the state of digital literacy. 
Table 14: There are few internet service providers in my area
	Response
	Frequency
	Percent

	Agree
	98
	49.0

	Disagree
	24
	12.0

	Neutral
	9
	4.5

	Strongly Agree
	65
	32.5

	Strongly Disagree
	4
	2.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The data indicates that 81.5% of respondents perceive there are few internet service providers (ISPs) in their area, with 49% agreeing and 32.5% strongly agreeing with this statement. Conversely, 12% disagree and 2% strongly disagree, showing a minority who believe that internet service providers are sufficient. The 4.5% neutral responses reflect uncertainty or ambivalence on this issue. 
Table 15: There is inadequate electricity supply, which affects internet access
	Response
	Frequency
	Percent

	Agree
	100
	50.0

	Disagree
	25
	12.5

	Neutral
	6
	3.0

	Strongly Agree
	64
	32.0

	Strongly Disagree
	5
	2.5

	Total
	200
	100.0


Source: Field Survey, 2025.
From the table, 82% of respondents (50% agree and 32% strongly agree) confirm that inadequate electricity supply is a major factor negatively impacting internet access in their area. On the other hand, 12.5% of respondents disagree and 2.5% strongly disagree, suggesting that a minority experience either better electricity supply or do not see it as a significant barrier to internet access. Only 3% remain neutral, indicating very few are uncertain about the impact of electricity supply on internet access.
Table 16: I believe that internet access will improve the quality of life in my community
	Response
	Frequency
	Percent

	Agree
	84
	42.0

	Disagree
	22
	11.0

	Neutral
	9
	4.5

	Strongly Agree
	83
	41.5

	Strongly Disagree
	2
	1.0

	Total
	200
	100.0


Source: Field Survey, 2025.
The table reveals that a significant majority of respondents, totaling 83.5% (42% agree and 41.5% strongly agree), believe that internet access will enhance the quality of life in their community. Only 12% (11% disagree and 1% strongly disagree) express doubt about these benefits, possibly reflecting skepticism or experiences where internet access has yet to deliver expected improvements. The 4.5% neutral respondents may be undecided or lacking sufficient information to form an opinion. 

Table 17: People in my area are satisfied with the available internet services
	Response
	Frequency
	Percent

	Agree
	70
	35.0

	Disagree
	47
	23.5

	Neutral
	11
	5.5

	Strongly Agree
	50
	25.0

	Strongly Disagree
	22
	11.0

	Total
	200
	100.0


Source: Field Survey, 2025.
According to the data, 60% of respondents (35% agree and 25% strongly agree) are satisfied with the current internet services in their area, indicating that a majority find the quality or availability acceptable. However, a notable 34.5% (23.5% disagree and 11% strongly disagree) are dissatisfied, pointing to significant concerns or frustrations with service quality, speed, reliability, or cost. The 5.5% neutral respondents neither agree nor disagree, possibly due to lack of regular internet use or ambivalence. 
Table 18: The internet is an essential tool for development in rural areas
	Response
	Frequency
	Percent

	Agree
	77
	38.5

	Disagree
	25
	12.5

	Neutral
	17
	8.5

	Strongly Agree
	78
	39.0

	Strongly Disagree
	3
	1.5

	Total
	200
	100.0


Source: Field Survey, 2025.
This table shows that a combined 77.5% of respondents (38.5% agree and 39% strongly agree) acknowledge the internet as an essential development tool for rural areas. A smaller proportion, 14% (12.5% disagree and 1.5% strongly disagree), do not view the internet as vital, perhaps due to lack of exposure or alternative development priorities. The 8.5% neutral respondents may be uncertain or lack information. 


Table 19: Internet usage in my community has increased over the past few years
	Response
	Frequency
	Percent

	Agree
	95
	47.5

	Disagree
	42
	21.0

	Neutral
	8
	4.0

	Strongly Agree
	44
	22.0

	Strongly Disagree
	11
	5.5

	Total
	200
	100.0


Source: Field Survey, 2025.
Nearly 70% of respondents (47.5% agree and 22% strongly agree) observe that internet usage in their community has grown over recent years, indicating a significant rise in digital engagement and adoption. However, 26.5% (21% disagree and 5.5% strongly disagree) feel internet use has not increased, which could reflect disparities in access, socio-economic barriers, or areas with stagnant infrastructure. The 4% neutral group might lack enough experience to assess trends..
Table 20: I think internet services in my area could be improved with more government support
	Response
	Frequency
	Percent

	Agree
	130
	65.0

	Disagree
	8
	4.0

	Neutral
	3
	1.5

	Strongly Agree
	57
	28.5

	Strongly Disagree
	2
	1.0

	Total
	200
	100.0


Source: Field Survey, 2025.
A dominant 93.5% of respondents (65% agree and 28.5% strongly agree) feel that greater government support would enhance internet services in their area. Only 5% (4% disagree and 1% strongly disagree) are opposed to this notion, possibly due to skepticism about government effectiveness or preferring private sector-led solutions. The 1.5% neutral group remains undecided.



4.3	Analysis of Research Questions
Research Question 1: What is the level of internet accessibility in rural areas of Kwara State?
The data collected from 200 respondents in rural areas of Kwara State indicate a generally high level of internet accessibility. As shown in Table 6, a significant majority of 92.5% of respondents either strongly agree (63.0%) or agree (29.5%) that they have regular internet access in their area. This finding suggests that internet availability is widespread across the sampled rural communities.
Moreover, the perception of the reliability and consistency of internet services is also positive, with 90.0% (Table 7) affirming stable connectivity. The sufficiency of internet speed for daily usage is similarly supported by 89.0% of respondents (Table 8), and 79.0% agree that service interruptions are infrequent (Table 9). These combined data points suggest that internet infrastructure, where present, is capable of supporting regular use.
Accessibility across multiple locations within the community is confirmed by 75.0% of respondents (Table 10), indicating that internet coverage extends beyond limited or centralized points, allowing users mobility in internet access.
Nevertheless, these positive findings are tempered by underlying challenges, which are discussed in the next section. The results indicate that while internet access is available to most rural inhabitants in Kwara State, it is not universally flawless, with some respondents indicating gaps in coverage and service consistency.
Research Question 2: What challenges hinder the adoption and utilization of internet services in these areas?
Despite the high levels of reported internet accessibility, several critical challenges affect the adoption and utilization of internet services in these rural areas.
Affordability is a significant issue, as 68.0% of respondents perceive internet service costs to be too high (Table 11). This economic barrier likely limits the ability of some users to access or maintain consistent internet connectivity, especially in low-income households common in rural settings.
A substantial proportion (75.5%) agree or strongly agree that poor infrastructure limits internet access in rural areas (Table 12). Poor infrastructure may include inadequate telecommunications towers, limited fiber optic networks, or insufficient maintenance. This infrastructural challenge is further exacerbated by inadequate electricity supply, as 82.0% of respondents highlight power instability as a key factor affecting internet access (Table 15). Frequent power outages or unreliable electricity hinder both internet service provision and user ability to charge devices, reducing internet adoption.
Internet service provider (ISP) options appear limited, with 81.5% of respondents indicating a scarcity of ISPs in their area (Table 14). Limited competition can reduce service quality, increase costs, and stifle innovation, thereby affecting utilization.
A significant 77% of respondents identify a lack of digital literacy as a major challenge (Table 13). Without adequate digital skills and knowledge, users may not fully leverage available internet services, reducing the practical benefits of internet access. Digital literacy is crucial for navigating online resources, using social media, and engaging in e-commerce or e-learning, and its deficiency may hamper overall adoption.
These challenges collectively underscore that while internet availability exists, socio-economic and infrastructural barriers constrain its widespread effective utilization.
Research Question 3:  How do rural audiences in Kwara State perceive internet accessibility and usage?
The perception of internet accessibility and usage among rural populations in Kwara State is largely optimistic and positive, despite recognized challenges.
An overwhelming majority (83.5%) agree that internet access will improve the quality of life in their community (Table 16). Similarly, 77.5% perceive the internet as an essential development tool for rural areas (Table 18). These responses indicate a strong communal belief in the transformative potential of internet connectivity to foster education, economic opportunity, health information access, and social integration.
Although 60% of respondents express satisfaction with available internet services (Table 17), there remains a sizable minority (34.5%) who are dissatisfied, reflecting ongoing frustrations possibly related to service quality, affordability, or intermittent access. This split suggests a mixed but generally positive evaluation of current internet service levels.
While the last table snippet is incomplete, it suggests that nearly half of the respondents (47.5%) agree that internet usage has increased in recent years. This trend aligns with the youthful demographic profile of the respondents (Table 2), where 54.0% are aged 18-25 and 46.0% are 26-35, groups more likely to adopt new technologies and contribute to rising internet use.


4.4	Discussion of Findings
This study examined the extent of internet accessibility, the challenges faced in adopting internet technology, and the perceptions of rural communities in Kwara State regarding internet use. The findings provide valuable insights into these aspects.
In terms of internet accessibility, it is evident that most respondents have access to the internet in their communities, with many confirming that the connection is generally reliable and stable. Internet speed was also considered sufficient by the majority for everyday activities, and access is available in various locations within the rural areas surveyed. This suggests that there has been considerable progress in internet infrastructure and service delivery in these regions. The predominantly young and student population likely influences this trend, as younger people are more inclined to engage with digital technology and seek online resources.
Despite the widespread availability, several challenges continue to impede the full adoption and effective use of the internet in these rural settings. Affordability stands out as a significant obstacle, with many perceiving internet service costs as prohibitive for a large portion of the population. Infrastructure issues remain a concern, with poor or insufficient physical networks limiting broader access. Compounding this is the unreliable electricity supply, which affects the ability of users to maintain consistent internet connections. Furthermore, the lack of digital literacy in these communities is a major barrier; many residents are unable to fully utilize the internet even when access is available. The limited presence and choice of internet service providers in the area also restrict competition, which may otherwise drive improvements in quality and affordability.
Regarding perceptions, rural residents generally recognize the internet’s potential benefits. Many believe that internet access can significantly improve quality of life by enhancing education, communication, and economic opportunities. The internet is also widely regarded as an essential tool for rural development and socio-economic progress. However, satisfaction with current internet services is mixed, with some expressing contentment, while others remain dissatisfied, likely due to concerns about service quality, speed, or affordability.
In summary, while internet accessibility in rural Kwara State is relatively widespread and reliable, challenges related to cost, infrastructure, electricity supply, and digital skills continue to limit effective use. Nonetheless, positive community perceptions about the internet’s role provide a strong foundation for further investment and development. Addressing these barriers through improved infrastructure, more affordable services, digital literacy programs, and expanded service provision can enhance internet adoption, contributing significantly to the development of rural communities.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1	Summary
This research explored how rural residents in Kwara State perceive internet accessibility and usage within their communities. The study assessed the availability, reliability, and quality of internet services, identified key challenges hindering broader adoption, and examined the community’s attitudes towards the internet. Findings revealed that internet access is present in most rural communities, with many users experiencing generally stable connections suitable for their daily needs. However, despite this progress, significant barriers remain. High costs of internet services limit affordability for many residents, while infrastructural deficits such as weak network coverage and irregular electricity supply further constrain effective use. Additionally, digital literacy levels are low, preventing many users from fully benefiting from internet resources. Perceptions of the internet among the rural population are largely positive, with many acknowledging its potential to improve education, communication, and economic activities. Yet, satisfaction with service quality varies, reflecting ongoing frustrations with speed, reliability, and pricing. Overall, the research highlights a dynamic but uneven landscape of internet accessibility and usage in Kwara’s rural areas, emphasizing the need for concerted efforts to overcome existing obstacles to maximize the internet’s developmental impact.
5.2	Conclusion
The study concludes that internet accessibility in the rural areas of Kwara State has improved and continues to expand, providing valuable opportunities for residents to connect, learn, and engage economically. Nevertheless, the full potential of the internet remains underutilized due to multiple challenges, notably affordability, infrastructure inadequacies, inconsistent electricity, and limited digital skills. These barriers not only restrict usage but also affect users’ satisfaction and the perceived value of internet services. Despite these issues, the community’s overall positive perception of the internet indicates a readiness and willingness to embrace digital technology if these challenges are addressed. Therefore, to transform internet accessibility into tangible benefits for rural development, targeted interventions are necessary. Without addressing these underlying issues, the gap between availability and effective usage will persist, limiting the internet’s role as a catalyst for social and economic progress in these areas.

5.3	Recommendations
Based on the findings and conclusions, the following recommendations are proposed to improve internet accessibility and usage in the rural areas of Kwara State:
1. Enhance Infrastructure Development: Government and private sector stakeholders should prioritize expanding and upgrading internet infrastructure in rural communities. This includes improving network coverage, investing in reliable broadband connections, and addressing the challenge of frequent power outages by exploring alternative energy solutions such as solar power.
2. Make Internet Services More Affordable: Internet service providers should consider introducing subsidized pricing models or community-based data plans tailored for rural users to make internet access financially feasible. Additionally, government policies could encourage competition among providers to drive down costs and improve service quality.
3. Promote Digital Literacy and Awareness: Implement community training programs focused on basic digital skills and internet usage to empower residents. Schools, local organizations, and government agencies should collaborate to raise awareness about the benefits of the internet and teach practical skills that enable effective use.
4. Increase the Number and Variety of Internet Providers: Encouraging new internet service providers to enter rural markets can increase options and competition, leading to better service and pricing. Public-private partnerships can support this expansion by reducing entry barriers for providers.
5. Develop Local Content and Services: Tailoring internet content and services to meet the specific needs of rural communities can increase relevance and usage. For example, agricultural information, local news, health advice, and educational resources in local languages would encourage more meaningful engagement.
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QUESTIONNAIRES
Department of Mass Communication
Kwara State Polytechnic
Ilorin
Kwara State.

Dear Respondent,
I am a final year student of the above Department and School. I’m conducting research on “Audience Perception on Internet Accessibility and Usage in the Rural Areas of Kwara State”. The study is in partial fulfillment for the award of Higher National Diploma (HND) in Mass Communication of Kwara State Polytechnic, Ilorin, Kwara State. 
Be rest assured that the questionnaire is purely anonymous and information provided will be treated in strict confidence and the result will be used for the academic purpose for which it had been designed. 

Yours Sincerely, 

Samuel Victoria Asipita

QUESTIONNAIRES
Dear respondents,
I’m a students of Kwara State Polytechnic, Ilorin, Kwara State conducting research title " AUDIENCE PERCEPTION ON INTERNET ACCESSIBILITY AND USAGE IN THE RURUAL AREAS OF KWARA STATE. You are implored to fill the questionnaire as truthful as possible. I therefore assure that information provided will be treated with utmost confidentiality.

Instruction: please tick (   ) in the appropriate box that indicates your answer
SECTION A
1. Gender:  (a) Male  (    )  (b) Female  (    )
2. Age:  (a) 18 – 25 (   ) (b) 26 – 35  (  ) (c) 46 and above  (    )
3. Respondents Occupation:  (a) Civil servant  (  ) (b) Self-employed  (  ) (c) Student  (  )
4. Religion:  (a) Christian  (  ) (b) Islam  (  ) (c) Traditional  (    )
5. Marital status:  (a) Single (  ) (b) Married  (  ) (c) Divorced  (    ) 

SECTION B
Please tick [√] the extent to which you believe that the level of internet accessibility in rural areas in Kwara State Where: SA = Strongly Agree, A = Agree, N = Neutral, SD = Strongly Disagree, D = Disagree 
	Question
	SA
	A
	N
	D
	SD

	1. I have regular access to the internet in my area.
	
	
	
	
	

	2. Internet connection is reliable and consistent in my area.
	
	
	
	
	

	3. The internet speed in my area is sufficient for daily usage.
	
	
	
	
	

	4. There are no frequent service interruptions to internet access in my area.
	
	
	
	
	

	5. I am able to access the internet in different locations within my community.
	
	
	
	
	




Please tick [√] the extent to which you believe that the challenges facing rural communities in adopting and utilizing internet services. Where: SA = Strongly Agree, A = Agree, N = Neutral, SD = Strongly Disagree, D = Disagree 
	Question
	SA
	A
	N
	D
	SD

	6. The cost of internet services is too high for most people in my area.
	
	
	
	
	

	7. Poor infrastructure limits internet access in rural areas.
	
	
	
	
	

	8. There is a lack of digital literacy among people in my area.
	
	
	
	
	

	9. There are few internet service providers in my area.
	
	
	
	
	

	10. There is inadequate electricity supply, which affects internet access.
	
	
	
	
	


Please tick [√] the extent to which you believe that the perceptions of rural audiences on internet accessibility and usage.
	Questions
	SA
	A
	N
	D
	SD

	11. I believe that internet access will improve the quality of life in my community.
	
	
	
	
	

	12. People in my area are satisfied with the available internet services.
	
	
	
	
	

	13. The internet is an essential tool for development in rural areas.
	
	
	
	
	

	14. Internet usage in my community has increased over the past few years.
	
	
	
	
	

	15. I think internet services in my area could be improved with more government support.
	
	
	
	
	



