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ABSTRACT
This study investigates the impact of social media on mental health education among students of Kwara State Polytechnic. With the growing prevalence of mental health challenges among youths, social media platforms have become crucial tools for disseminating mental health information and promoting awareness. The research aims to examine how students engage with mental health content on social media, assess the effectiveness of these platforms in improving mental health literacy, and identify potential risks associated with excessive or misleading online content. A quantitative research design was adopted, and data were collected through structured questionnaires administered to a sample of 200 students across various departments. The findings reveal that while social media significantly enhances students’ access to mental health information, it also poses challenges such as exposure to misinformation and increased anxiety due to unrealistic portrayals of life. The study concludes that social media can serve as an effective tool for mental health education if properly regulated and supported by credible sources. It recommends media literacy campaigns, partnerships with mental health professionals, and the promotion of verified content to maximize positive outcomes.
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CHAPTER ONE
1.1. Background of the Study
The media plays a crucial role in shaping societal perceptions of various issues, including mental health. In the context of mental health, media representations can either perpetuate stigma or promote awareness, understanding, and acceptance. Mental health challenges, particularly among students, have become a growing concern, and as such, the role of media in educating the public about mental health issues is more important than ever. In Nigeria, including Kwara State, mental health issues have traditionally been underreported, and stigma has often prevented open discussions about mental well-being (Ogunyemi & Adebowale, 2020). This lack of awareness and understanding has resulted in limited access to mental health resources and support, especially among students in higher education institutions such as Kwara State Polytechnic.
Students, particularly those in tertiary institutions, face numerous stressors, including academic pressure, social anxiety, and the adjustment to independent living, which can impact their mental health (Olumide & Bolarinwa, 2018). Despite these challenges, the level of awareness and education surrounding mental health within the student population remains relatively low. This gap in education has created an opportunity for media platforms—especially television, social media, and online content—to play a significant role in increasing awareness, providing accurate information, and encouraging mental health support.
In recent years, the Nigerian media landscape has seen a shift toward more inclusive and sensitive portrayals of mental health. TV shows, films, and social media platforms are beginning to depict mental health issues such as depression, anxiety, and substance abuse, offering both an opportunity for education and the risk of reinforcing misconceptions (Akinmoladun et al., 2019). However, the extent to which these media portrayals affect students’ understanding of mental health in Kwara State Polytechnic has not been adequately explored. Students in Kwara State, like those elsewhere, are increasingly turning to media for information and guidance, making it essential to assess how these media platforms influence their mental health perceptions.
This study seeks to investigate the impact of media on mental health education among students at Kwara State Polytechnic, focusing on how media portrayals—both traditional and digital—inform students about mental health issues. The research will examine whether these media representations lead to a better understanding of mental health, reduce stigma, and encourage students to seek help when needed. Additionally, the study will explore how media consumption influences students’ mental health behaviors, including the seeking of counseling and support services, and how it contributes to a more open dialogue about mental well-being in academic settings.
By assessing the role of media in mental health education, this study will contribute to ongoing efforts to utilize media as a tool for promoting mental health awareness and de-stigmatization, especially in higher education environments like Kwara State Polytechnic.
1.2. Statement of the Problem
Mental health issues among students in Nigeria, particularly in tertiary institutions like Kwara State Polytechnic, have become a growing concern. Despite increasing recognition of mental health challenges faced by young adults, there remains a significant gap in mental health awareness, understanding, and support. In Kwara State, mental health issues such as anxiety, depression, stress, and substance abuse are prevalent among students, but many of these challenges go unaddressed due to stigma, lack of education, and limited access to mental health services (Ogunyemi & Adebowale, 2020).
The media, especially television and social media, has a powerful influence on shaping public perceptions and attitudes toward mental health. However, the portrayal of mental health issues in Nigerian media is often inconsistent, with some shows offering accurate and empathetic representations, while others may perpetuate harmful stereotypes or reinforce stigma. Inadequate or sensationalized portrayals of mental health can contribute to a lack of awareness and hinder students’ willingness to seek help when they face mental health challenges (Akinmoladun et al., 2019).
While the role of media in shaping societal views on mental health has been acknowledged globally, there is a lack of focused research on how media portrayals affect mental health education specifically among students at Kwara State Polytechnic. It remains unclear whether media representations are contributing to a better understanding of mental health issues or reinforcing harmful misconceptions. Furthermore, it is uncertain whether media exposure is influencing students’ mental health behaviors, such as seeking help or engaging in conversations about mental well-being.
This study aims to address these gaps by examining the impact of media on mental health education among students at Kwara State Polytechnic. It seeks to understand how media portrayals of mental health affect students’ knowledge, attitudes, and behaviors concerning mental health issues, and whether these portrayals contribute to the reduction of stigma or promote the seeking of mental health support.
1.3. Research Objectives
1. To examine the portrayal of mental health issues in media consumed by students at Kwara State Polytechnic.
2. To assess the impact of media portrayals of mental health on students’ attitudes and knowledge of mental health issues.
3. To explore the role of media in influencing students’ mental health-seeking behaviors.
1.4. Research Questions
1.How are mental health issues portrayed in media consumed by students at Kwara State Polytechnic?
2. What impact do media portrayals of mental health have on students’ understanding and perceptions of mental health issues?
3. Does media exposure influence students’ willingness to seek help or engage in discussions about mental health?
1.5 Significance of the Study
This study is significant as it contributes to the growing body of research on mental health education and the role of media in shaping perceptions of mental health issues. In the context of Kwara State Polytechnic, where mental health awareness is still in its nascent stages, understanding how media influences students’ attitudes toward mental health can provide valuable insights for creating effective awareness campaigns. By exploring how mental health is portrayed in the media, the study will highlight the potential of media as a tool for either reducing stigma or inadvertently reinforcing harmful stereotypes. Such findings can inform media producers, mental health professionals, and educators on how to design content that fosters a more informed, compassionate, and open dialogue about mental health among students.
Moreover, this study will offer an in-depth understanding of how media consumption impacts students’ mental health behaviors, particularly their willingness to seek help when facing mental health challenges. This is crucial, as the reluctance to seek help is often fueled by a lack of knowledge or misconceptions about mental health. By assessing whether media portrayals contribute to breaking down these barriers, the study will provide valuable recommendations for utilizing media platforms—both traditional and digital—as a medium to encourage students to take proactive steps toward improving their mental well-being.
Additionally, the research will fill a gap in the existing literature on mental health education in Nigeria, particularly in Kwara State, by providing empirical data on how media influences mental health awareness among students. The findings could guide future educational initiatives and policies, enabling stakeholders in higher education to better address mental health needs through informed media strategies and support services. Ultimately, this study aims to foster a more informed student population, reduce the stigma surrounding mental health, and encourage healthier attitudes and behaviors regarding mental well-being within the academic community.
1.6. Scope of the Study
This study will focus on students at Kwara State Polytechnic, located in Ilorin, Kwara State, Nigeria. It will examine how media—particularly television, films, and social media—portrays mental health issues and the impact of these portrayals on students’ understanding and attitudes toward mental health. The scope will be limited to students aged 16 to 30 years, as this group constitutes the majority of the student population and is the primary demographic for media consumption.
The study will investigate the types of media consumed by students, including both local Nigerian TV shows and international content available through cable or streaming platforms. It will analyze the accuracy and empathy of mental health portrayals within these media, focusing on issues such as anxiety, depression, stress, and substance abuse, which are common among students.
In terms of methodology, the research will include a combination of content analysis of selected TV shows and films, surveys to assess students’ perceptions and attitudes towards mental health, and interviews with media producers, mental health professionals, and educators at Kwara State Polytechnic.
The study will also assess the influence of media portrayals on students’ mental health behaviors, such as whether exposure to mental health content encourages help-seeking behavior or fosters open discussions about mental well-being. The research will focus on the past five years of media content to ensure the findings reflect current trends in mental health awareness and media portrayals.
Overall, the study’s scope is centered on the intersection of media representation, mental health awareness, and the behavior of students in Kwara State Polytechnic, aiming to provide insights into how media can contribute to mental health education and reduce stigma.
1.7. Definition of Terms
2. Impact of Media: Refers to the influence that various forms of media, including television, social media, and films, have on the attitudes, knowledge, and behaviors of individuals. In this study, it specifically pertains to how media portrayals of mental health issues affect students’ awareness, understanding, and perceptions of mental well-being.
3. Media: In the context of this study, media refers to the platforms and channels through which information is disseminated to the public, including traditional forms like television, radio, and newspapers, as well as digital platforms like social media, blogs, and websites. It includes both local Nigerian media and international content accessible to students at Kwara State Polytechnic.
4. Mental Health Education: Refers to the dissemination of knowledge about mental health, including understanding mental health conditions, identifying symptoms, recognizing the importance of mental well-being, and promoting strategies for mental health care. It aims to reduce stigma, increase awareness, and encourage proper mental health practices.
5. Mental Health Issues: Refers to psychological conditions or disorders that affect an individual’s emotional, psychological, and social well-being. Common mental health issues include anxiety, depression, stress, substance abuse, eating disorders, and self-harm, which are often depicted in media to raise awareness and reduce stigma.
6. Students of Kwara State Polytechnic: Refers to the student population enrolled in Kwara State Polytechnic, located in Ilorin, Kwara State, Nigeria. This group, typically between the ages of 16 and 30, represents the primary target demographic of the study, as they are exposed to various forms of media and are in an age range where mental health issues are most prevalent.
7. Media Portrayals of Mental Health: Refers to the representation and depiction of mental health issues in media content, including TV shows, films, social media, and news outlets. It includes how mental health conditions are shown, whether accurately or inaccurately, and the messages conveyed about mental well-being and seeking help.


CHAPTER TWO
LITERATURE REVIEWS
2.1. CONCEPTUAL FRAMEWORK
2.1.1. SOCIAL MEDIA
Social media is a revolutionary phenomenon that has significantly transformed the ways people communicate, learn, market, and build relationships. Boyd and Ellison (2007) define social media as web-based services that allow individuals to create public or semi-public profiles, connect with others, and interact within a bounded system. Similarly, Kaplan and Haenlein (2010) describe social media as a collection of applications that enable the creation and sharing of user-generated content while fostering interactive dialogues among individuals and groups. This transformation has been facilitated by platforms such as Facebook, Instagram, TikTok, WhatsApp, and X (formerly Twitter), which dominate the social media landscape. These platforms provide opportunities for users to engage, share, and create content, redefining communication and interaction on a global scale. By early 2023, data revealed that 94.88% of internet users engaged with chat and messaging platforms, while 94.69% participated in broader social platforms (Statista, 2023). Despite the numerous benefits social media offers, including global connectivity and innovative content-sharing methods, it also poses challenges, such as the spread of disinformation and the prevalence of cyberbullying (Livingstone, 2018).
1. Historical Developments of Social Media
The evolution of social media has undergone significant milestones since the mid-1990s, shaping it into the powerful tool it is today. The pioneering phase began in the mid-1990s with platforms like Classmates.com and SixDegrees.com, which introduced the idea of digital communities by connecting users based on real-world identities (Ellison, 2007). This was followed by the era of social blogging (1997–1998) with platforms such as Open Diary and LiveJournal, which encouraged users to share personal stories, while AOL Instant Messenger popularized real-time communication (Leiner et al., 2003). From 2003 to 2006, social media witnessed rapid expansion with MySpace, which became the first platform to achieve one million active users by emphasizing multimedia features and customization. Similarly, Facebook, launched in 2004, initially catered to college students but rapidly expanded globally to become the leading social platform by 2006 (Cassidy, 2006). From 2010 onward, social media entered the mobile-first era, with platforms like Twitter, Instagram, and YouTube gaining prominence. These platforms offered functionalities such as short-form messaging, photo-sharing, and video streaming. TikTok, in particular, revolutionized content consumption by introducing engaging short videos tailored for mobile users (Smith & Duggan, 2013).
2. Types of Social Media
Social media platforms are diverse and cater to various needs and functionalities. Social networking platforms, such as Facebook, LinkedIn, and TikTok, focus on relationship building, community engagement, and professional networking (Boyd, 2007). Image and video-sharing platforms like Instagram, YouTube, and Pinterest emphasize multimedia content to engage users visually (Sheldon & Bryant, 2016). Microblogging platforms such as Twitter and Tumblr prioritize real-time interaction and concise updates (Junco et al., 2010). Location-based services, including Foursquare and Google Maps, integrate geolocation with social functionalities, enhancing discovery based on proximity (de Souza e Silva & Frith, 2010). Discussion forums like Reddit and Quora foster niche communities and enable users to exchange knowledge and solve problems collectively (Ridings & Gefen, 2004). Social shopping platforms, such as Jumia and Amazon, combine e-commerce with social features like reviews and recommendations to enhance the shopping experience (Stephen & Toubia, 2010). Meanwhile, audio-based platforms like Spotify and Discord cater to users who seek auditory engagement through podcasts, music, and live audio discussions (McClung & Johnson, 2010).
3. Features of Social Media
Several core features make social media widely appealing and integral to modern life. First, social media enables users to share and publish a wide variety of content, including texts, images, videos, and links, which can be targeted to either public or private audiences (Kaplan & Haenlein, 2010). It also serves as a platform for learning and information dissemination, offering real-time updates and educational resources accessible to a global audience (Livingstone, 2018). Social media’s interactivity allows for two-way communication, breaking geographical and temporal barriers through features such as video chats (Rainie & Wellman, 2012). Additionally, social media plays a critical role in marketing and branding, as businesses leverage it for advertising and individuals use it for self-promotion and professional growth (Mangold & Faulds, 2009).
4. Advantages of Social Media
The advantages of social media extend across various domains, contributing to personal, educational, and professional growth. It offers unparalleled access to educational resources, such as tutorials, expert insights, and online learning materials (Anderson & Jiang, 2018). Social media also empowers creative expression by providing platforms for individuals to showcase their talents, ideas, and innovations to a global audience (Chung & Austria, 2010). By bridging geographical distances, social media fosters connectivity, allowing friends, families, and communities to maintain close communication despite physical separation (Ellison et al., 2011). Moreover, social media enhances marketing and business growth by improving brand visibility, fostering consumer engagement, and enabling targeted advertising campaigns (Mangold & Faulds, 2009). It also facilitates community advocacy by enabling collective action, awareness campaigns, and discussions on pressing social and political issues (Gladwell, 2010).
5. Disadvantages of Social Media
Despite its numerous benefits, social media has notable drawbacks. The unchecked spread of misinformation and fake news poses significant risks to society by distorting public opinion and creating confusion (Vosoughi et al., 2018). Additionally, unrealistic portrayals of life on social media often contribute to mental health issues, such as anxiety, depression, and low self-esteem (Keles et al., 2020). Privacy concerns are another critical issue, as sharing personal information on social media increases the risk of data breaches and unauthorized use (Debatin et al., 2009). Cyberbullying is a pervasive problem, with anonymity on these platforms often emboldening harmful behaviors, particularly among vulnerable users (Patchin & Hinduja, 2006).
In conclusion, social media is a transformative tool that has reshaped communication, connectivity, and content creation in the digital age. While it offers numerous opportunities and benefits, it is essential to use these platforms responsibly to mitigate the challenges they present.
2.1.2. MENTAL HEALTH
Mental health is a cornerstone of a thriving society, directly influencing individuals' emotional well-being, cognitive functioning, and behavior. The World Health Organization (WHO) emphasizes this by defining health as "a state of complete physical, mental, and social well-being, not merely the absence of disease or infirmity" (WHO, 1946). Mental health encompasses not only the absence of mental disorders but also the presence of positive mental states, such as resilience, self-efficacy, and emotional stability.
Mental health is not a binary state of being “healthy” or “unhealthy” but a dynamic continuum where individuals experience fluctuations in well-being throughout their lives (Keyes, 2002). Mental health significantly affects how individuals think, feel, and act, influencing their interactions with others and their ability to handle stress or adversities. Conditions such as depression, anxiety, and bipolar disorder may require professional intervention, but mental wellness extends beyond managing these conditions to fostering overall life satisfaction and resilience (Seligman, 2011).
1. Causes of Mental Health Issues
Mental health challenges stem from a range of interconnected factors:
1. Genetics
Genetic predispositions play a significant role in the likelihood of developing mental health conditions, such as schizophrenia or depression (Sullivan et al., 2000).
2. Social Determinants
Socioeconomic factors such as poverty, discrimination, and limited access to healthcare exacerbate mental health disparities (Patel et al., 2018).
3. Life Experiences
Adverse experiences, including trauma, abuse, or chronic stress, profoundly impact mental well-being (Felitti et al., 1998).
4. Brain Chemistry
Neurochemical imbalances in dopamine, serotonin, and other neurotransmitters are linked to mood disorders and other mental health issues (Nestler et al., 2002).
5. Lifestyle Choices
Factors such as sleep patterns, diet, exercise, and substance use significantly affect mental health (O'Reilly et al., 2020).
2. Importance of Mental Health
The significance of mental health extends across various domains of life:
1. Physical Health
Mental health issues, such as chronic stress or depression, are closely linked to physical illnesses, including heart disease and diabetes (McEwen, 1998).
2. Quality of Life
Poor mental health diminishes life satisfaction, reducing happiness and the ability to engage in meaningful activities (Lyubomirsky et al., 2005).
3. Work and Academic Performance
Mental health challenges impair productivity, focus, and motivation, adversely affecting professional and educational outcomes (Eisenberg et al., 2009).
4. Interpersonal Relationships
Emotional instability strains connections with family, friends, and colleagues, leading to isolation and misunderstandings (Coyne, 1976).
3. Impact of Social Media on Mental Health
Social media has become integral to daily life, influencing mental health both positively and negatively.
1. Positive Impact
Social media platforms foster a sense of belonging and social identity by connecting individuals with similar interests and providing spaces for self-expression (Trepte & Loy, 2017). Online support groups and mental health awareness campaigns on platforms like Instagram and TikTok reduce stigma and provide accessible resources (Naslund et al., 2016).
Social media also amplifies advocacy for mental health issues, enabling fundraising for research and support while encouraging conversations around resilience and well-being (Ferguson, 2013).
2. Negative Impact
The unregulated nature of social media facilitates cyberbullying, misinformation, and unhealthy comparisons, often leading to feelings of inadequacy and loneliness (Twenge et al., 2018). Studies, such as those by Kim et al. (2009), have linked excessive social media use to increased risks of depression, anxiety, and suicidal ideation.
3. Implications of Social Media on Mental Health
1. Social Comparison
social media encourages users to compare themselves to idealized portrayals of others, leading to dissatisfaction and negative self-perceptions (Festinger, 1954).
2. Addiction and Overuse
Excessive engagement with social media disrupts sleep patterns, impairs memory, and exacerbates stress (Andreassen et al., 2012).
3. Emotional Toll
The constant exposure to curated content contributes to feelings of exclusion, low self-worth, and increased anxiety (Keles et al., 2020).
4. Empirical Evidence
Research by Kim et al. (2009) involving 1,573 participants aged 18-64 demonstrated a significant association between high social media use and mental health challenges such as depression and suicidal thoughts.
2.1.3. THE EFFECTS OF SOCIAL MEDIA ON THE PERCEPTIONS OF MENTAL ILLNESS
Mental health perceptions are significantly shaped by media representations. While traditional forms of media, such as television and film, have been studied extensively for their portrayal of mental illnesses, there is a research gap in understanding the role of social media platforms like Facebook and Twitter in influencing societal attitudes and perpetuating stigma. Unlike earlier media studies focused on movies and TV programs, the advent of social media introduces dynamic interactions and user-generated content, presenting a unique opportunity to examine the role of these platforms in mental health discourse.
1. Stigma and Mental Illness
Stigma is a critical barrier faced by individuals with mental illnesses. Goffman (1963) defines stigma as a “deeply discrediting attribute,” a concept central to understanding discrimination, marginalization, and prejudice experienced by the mentally ill. Overton and Medina (2008) highlight how stigma impacts access to healthcare, job opportunities, and social inclusion, cementing mental illness as one of society’s most stigmatized conditions.
Stigma develops through a process involving the recognition of mental illness, the activation of stereotypes, and subsequent discrimination (Overton and Medina, 2008). The media amplifies these stereotypes by portraying mentally ill individuals as dangerous, unpredictable, and violent. This perpetuation of stigma discourages open dialogue about mental health and deters those affected from seeking help.
2. Media and Mental Illness: Traditional vs. Social Media
Traditional Media Depictions
The portrayal of mentally ill individuals in traditional media, particularly crime dramas, often emphasizes violence and unpredictability. Parrott and Parrott (2015) found that mentally ill characters in crime dramas commit crimes at significantly higher rates than the general population, perpetuating the stereotype of dangerousness. For example, 60% of mentally ill characters in these dramas are depicted as violent criminals, compared to 19% in the general population. These skewed representations contribute to the generalized belief that mental illness equates to danger (Diefenbach, 1997).
Similarly, movies such as One Flew Over the Cuckoo’s Nest dramatize mental illness, showcasing individuals as needing confinement and extreme treatments such as electroshock therapy (Stuart, 2006). Wahl (1992) observed that college students who watched such films developed more negative attitudes toward individuals with mental illnesses.
Even children's media perpetuates these stereotypes. Overton and Medina (2008) report that children’s shows often describe mentally ill characters as unattractive, violent, or failures in life. Disney animated movies reference mental illness in 85% of cases, with 21% of characters displaying some form of mental illness (Stuart, 2006).
2.1.4. SOCIAL MEDIA AND MENTAL ILLNESS
Social media has become a powerful platform for shaping public perceptions of mental illness, offering both positive and negative contributions to mental health discourse.
1. Perpetuation of Stigma
social media, like traditional media, sometimes perpetuates stigma by amplifying harmful stereotypes. Hashtags, memes, and viral content can trivialize serious mental health conditions, reducing them to jokes or inaccurate portrayals. Research indicates that misinformation spreads quickly on platforms like Twitter and Facebook, reinforcing public misconceptions (Vahazadeh et al., 2011).
2. Amplification of Awareness
Conversely, social media has revolutionized mental health advocacy by providing a platform for individuals and organizations to share accurate information, combat stigma, and connect people to support resources (Naslund et al., 2016). Campaigns like #EndTheStigma and #MentalHealthAwareness have gained traction, encouraging open conversations about mental health and offering a counter-narrative to traditional media stereotypes.
3. Dynamic Interactions
Unlike traditional media, social media enables user-generated content, allowing individuals to share personal experiences with mental illness. This personalization can humanize mental health issues, fostering empathy and reducing stigma. However, the lack of content moderation and the prevalence of cyberbullying remain concerns (Twenge et al., 2018).
2.1.5. IMPLICATIONS OF MEDIA PORTRAYALS ON MENTAL ILLNESS PERCEPTIONS
The influence of media on mental illness perceptions extends to how society views individuals with these conditions:
1. Public Misconceptions
Both traditional and social media often focus on extreme or violent cases of mental illness, neglecting the nuanced reality that the majority of individuals with mental health conditions are nonviolent and, in fact, more likely to be victims of violence (Klin & Lemish, 2008).
2. Barriers to Help-Seeking
The stigma perpetuated by media can deter individuals from seeking help for mental health issues. Studies show that fear of judgment and discrimination are significant barriers to accessing treatment (Overton & Medina, 2008).
3. Youth Perceptions
Younger audiences, particularly those engaging with children’s media or social platforms, internalize negative stereotypes from an early age. This early priming reinforces stigmatizing attitudes that persist into adulthood (Overton & Medina, 2008).
2.1.6. SOCIAL MEDIA AND MENTAL HEALTH
Neurochemical and Psychological Impacts
Social media usage activates the brain's reward center by releasing dopamine, a neurotransmitter associated with pleasure (Laacke et al., 2021). This mechanism increases the risk of addiction, anxiety, and depression. Prolonged use of social media has been linked to emotional suppression, stress, and fatigue (Bashir & Bhat, 2017), particularly among young people who are most susceptible to these negative effects (Jeoung et al., 2014).
Negative Behavioral and Emotional Outcomes
Excessive social media use has been associated with antisocial behavior, cyberbullying, sexism, and addiction (Bashir & Bhat, 2017). Research by Deepa and Priya (2020) reveals that prolonged online engagement leads to hostile behavior, emotional instability, and unsafe practices. Youth in the 21st century spend 12-15 hours daily on electronic devices, creating a cycle of overstimulation and emotional exhaustion.
Cognitive and Academic Implications
Strickland’s (2014) study on cognitive abilities underscores that social media use can disrupt academic performance. Students’ excessive screen time is often correlated with reduced focus, lower productivity, and increased academic stress. Emotional challenges arising from social media, such as fear of missing out (FOMO), amplify stress levels, further compounding academic difficulties.
Inverse Relationship Between Social Media Use and Mental Health
There is a documented inverse relationship between time spent on social media and mental health (Muringassery & George, 2021). As students spend more time online, they report higher rates of anxiety, depression, and emotional distress. Studies show that students often turn to social media to escape their challenges, inadvertently creating cycles of dependence and emotional suppression (Kessler & Ustun, 2008).
2.1.7. Mental Health Among College Students
Stressors and Stigma
College students face unique mental health challenges due to academic pressures and the stigma associated with seeking help (Ebert et al., 2019). Studies indicate that only 24% of students report being willing to seek help for emotional problems, while 56.4% prefer handling such situations independently due to feelings of shame or embarrassment (Ebert et al., 2019).
Barriers to Seeking Help
Research reveals several barriers preventing students from accessing mental health services, including:
· Cost and Accessibility: Many students perceive services as financially or logistically inaccessible (Bruffaerts et al., 2019).
· Cultural Beliefs: A lack of awareness and understanding about mental health perpetuates the belief that professional help is unnecessary (Ebert et al., 2019).
· Embarrassment and Shame: Students often avoid seeking help due to fears of judgment and stigma, particularly in environments that lack supportive mental health advocacy (Auerbach et al., 2016).
Treatment Gaps
Despite the increasing prevalence of mental health challenges among college students, a significant treatment gap persists. Even when services are available, many students decline them due to misconceptions about therapy, scheduling conflicts, or doubts about the effectiveness of interventions (Bruffaerts et al., 2019).
2.1.8. SOCIAL MEDIA’S ROLE IN ADDRESSING MENTAL HEALTH CHALLENGES
While social media exacerbates certain mental health issues, it also provides opportunities for advocacy and awareness:
1. Positive Advocacy: Campaigns like #MentalHealthAwareness promote open discussions and reduce stigma (Deepa & Priya, 2020).
2. Peer Support: Online communities offer students platforms to share experiences and seek support from peers (Jeoung et al., 2014).
3. Educational Resources: Social media disseminates mental health information and connects students with professional resources (Muringassery & George, 2021).
. Conclusion
The interplay between social media and mental health, particularly among students, underscores a dual-edged impact. While social media platforms provide opportunities for connectivity, peer support, and mental health advocacy, their overuse is linked to significant psychological and emotional challenges. Excessive usage, coupled with the inherent design of these platforms to stimulate dopamine release, fosters addiction, anxiety, and depressive tendencies. For students, the constant engagement with social media disrupts their academic focus, amplifies stress, and exposes them to cyberbullying and other harmful behaviors.
Additionally, the stigma surrounding mental health remains a pervasive barrier, discouraging students from seeking professional help despite the growing need. Addressing this issue requires a multifaceted approach, including the promotion of mental health literacy, improving access to affordable services, and fostering a supportive environment both online and offline.
In conclusion, while social media is an integral part of modern student life, mitigating its adverse effects on mental health calls for responsible usage, community-driven awareness, and institutional support to cultivate emotional resilience and well-being among young adults.
2.2. THEORETICAL REVIEWS
Theoretical frameworks serve as guiding tools for understanding and interpreting phenomena. According to McQuail (1987), theories consist of a systematic set of ideas designed to explain or interpret particular events or behaviors. This study is grounded in two relevant theories: Uses and Gratifications Theory (UGT) and Social Cognitive Theory (SCT), which provide insights into the role of social media in influencing mental health.
2.2.1 USES AND GRATIFICATIONS THEORY (UGT)
The Uses and Gratifications Theory (UGT), introduced by Elihu Katz in 1972, explores why individuals actively engage with specific forms of media and how these interactions satisfy various personal needs. Unlike traditional media effects models that portray audiences as passive recipients, UGT asserts that media consumers actively seek content based on their unique motivations and goals. These motivations include the desire for information, entertainment, personal identity, or social connection (Katz, Blumler, & Gurevitch, 1974).
One of the key principles of UGT is the active role of the audience in selecting media that fulfills their needs. For instance, some individuals turn to social media platforms like Facebook or Twitter to gain information about mental health issues, while others use these platforms for emotional support or to connect with peers. Additionally, UGT highlights how individuals derive diverse gratifications from the same content based on their personal circumstances and psychological states (Papacharissi & Rubin, 2000).
In the context of this study, UGT is highly relevant as it explains why individuals use social media and the specific benefits they derive from it. Social media is not just a communication tool but also a source of psychological fulfillment. For example, it allows users to seek mental health-related resources, connect with supportive communities, or express their emotions (Quan-Haase & Young, 2010). At the same time, the excessive or maladaptive use of these platforms can negatively affect mental health, leading to stress or emotional exhaustion (Sundar & Limperos, 2013).
2.2.2 SOCIAL COGNITIVE THEORY (SCT)
The Social Cognitive Theory (SCT), developed by Albert Bandura in 1986, emphasizes the reciprocal interaction between individual behaviours, personal cognitive factors, and environmental influences. A key concept in this theory is reciprocal determinism, which suggests that a person’s actions are influenced by their thoughts, emotions, and social surroundings, and vice versa. SCT also highlights the importance of observational learning, self-efficacy, and behavioural reinforcement in shaping individual behaviour (Bandura, 1986).
Observational learning, a central tenet of SCT, occurs when individuals imitate behaviours they observe in others. Social media, as a platform for sharing and observing life experiences, plays a significant role in this process. For instance, users may learn coping strategies for mental health issues by watching others share their recovery journeys or engage in supportive conversations (Bandura, 2001). However, the curated and idealized content often found on social media can negatively affect self-efficacy, leading users to feel inadequate compared to their peers (Perloff, 2014).
Moreover, the theory emphasizes the role of environmental factors, such as social norms and peer interactions, in influencing behaviour. Positive engagement on social media can reinforce healthy behaviours, such as seeking help for mental health concerns, while negative interactions, such as cyberbullying, can exacerbate emotional distress (Valkenburg, Peter, & Schouten, 2016).
SCT provides a comprehensive framework for understanding how social media impacts mental health by examining the interplay between individual cognition, observed behaviours, and environmental influences. This theory is particularly applicable in analysing both the positive and negative effects of social media use on students' mental well-being.
By integrating the Uses and Gratifications Theory with the Social Cognitive Theory, this study provides a dual lens to understand the influence of social media on mental health. While UGT focuses on the motivations behind media use and the gratifications obtained, SCT examines the cognitive and social processes that underlie these interactions, offering a holistic perspective on the issue.
2.3   REVIEW OF EMPIRICAL STUDIES 
  There have been several studies relating to social media and mental health. Maduka Nwambam, Johnson Alesu, Babatunde Stephen (2023) investigated Impact of social media on mental Health of Ebonyi State University undergraduates during covid 19 Pandemic. The objective is to know the type of discussions that kept the students during Covid 19, the study adopted survey research design
   It found out that the undergraduates overstayed on social media during the pandemic, and used it also for business transactions, romance/relationships, games/betting and sport activities among other things duringthe pandemic. It’s recommendations that parents should not allow their children to use social media when they are not mature enough to avoid distraction by social media.
    Dr Santosh Galkwad (2019) conducted impact of
social media usages on students mental health. the objective is to compare the status of mental health among boy and girl students as well as urban and rural area. The study investigated 160 students at the range of 13-15 years old belonging to the urban and rural areas through random sampling techniques, The findings stated that no significant negative effect and difference are seen in the mental health of boy and girl students as well as urban and rural areas.
     Researcher suggested that studies may also beextended to other types of schools to give a better understanding of the position of student's mentalhealth.
     Vandana Maurya (2023) Social media engagement and mental health. The objective of this study is to studies the patterns of social media engagement and its effect among on mental health among male and female participants. 
       This study adopted selected 100  participants using  convenient sampling method and usedcross-sectional quantitative approach. This studyfound out that socal media engagement was moderately positively correlated with anxietyand depression for the boys while highly positively correlaled for the girls. Thus, it can he said that the use of socialmedia is related to mental health concern in terms of anxiety and depression Irrespective of their  gender. 
   Kenna Reagan and Aparna varde (2022) conducted research on "evolving perceptions on social media and their medical Impacts. The goal of this works is discern how public perceptions have changed by excamining conversations surrounding mental health. It analyzes huge volumes of data on Twitter using sentiment analysis and topic modelling. It's findings revealed that the sentiment around mental health has remouned positive overall, but has decreased since the beginning Covid pandemic. The outcome of this study was intend to be useful to a variety of professionals, ranging from data scientists to epidemiologists and psychologists, ThIs work Impact big healthcare data in general.
   Mohammed Yunus (2023) ‘ Understanding the link between social media use and mental health Issues. objective is to explores the connection between social media use and mental health and to emphasis on the potential negatwe consequenees and techniques for promding positive wellbeing. It uses Quantitive method under survey research. Findings reveals the significance of responsible social media use and moderation in reducing negative outcomes and suggests viable interventions, legislation and recommendations to develop a better digital environment that promotes mental wellbeing.
Justina ofuebe and prince onyemachi (2022) Social media use on the mental health of undergraduate student with depression. The purpose is to examine the sociological implications of social media use on the mental health of students with depression and to measure the relationship between social media wage and mental health of the students in order to improve astudents’ affairs practices. Findings highlighted the sociological implications as a societal active towards mental health are reinforced through social media platforms. Recommendations is for health education and institutions emphasizes the promotion of digital wellbeing and conducting further research










CHAPTER THREE
RESEARCH METHODOLOGY
This section of a research is clearly a road map that details the process a study will take to explain in clear terms procedures through which data will be generated, processes and analyzed. Research methodology offers hint on the specific procedure for collecting and analyzing necessary data to solve the problems being tackled in research.
3.1 RESEARCH DESIGN 
This study adopted survey research designed Oskala (1990.28) says Survey research focuses on people, their vital fact, belief, opinion, attitude, motivation and behavior.
Survey research design is aimed at studying specific characteristics, behaviors and attributes common to the elements of study It does not give room for the manipulation of any variable in a study. Descriptive survey design will be used specifically under survey. Through this survey, the gathered data is used to describe the attributes of the subject matters under investigation.
This design is considered appropriate for this study 
3.2 RESEARCH METHOD 
The research method adopted research is quantitative as it defines the research design, (survey). Quantitative is used to confirm or re-establish a known facts or reality. It is an attempt to understand a phenomenon from general to specific perspective. The essence is to add to theory, Quantitative is used to describe a subject matter under investigation.
3.3 POPULATION OIF THE STUDY
Lawrence and John (2010) define population as the entire set of person, object or event which the researcher intend to study. Population is the summation of the total number of the members, elements, groups, states etc. in research work.
  For the purpose of this study, the Population is purely the students of Kwara State polytechnic, with the population of over 15,000 students According to Management Information system (MIS).
3.4 SAMPLE SIZE AND SAMPLING TECHNIQUE
Sample size can be defined as part or section of a population. It is the actual number or part of a study population that is objectively selected for the study. The sample size for the study consists of One hundred (100) students of Kwara State polytechnic.
 Due to time frame and for quick response the sample of 100 students will be drawn using accidental or convenience sampling. This technique will   
give opportunity to any respondent that comes across the research work, the chance to participate in the exercise.
3.5 DATA COLLECTION INSTRUMENT
Research instruments are different tools or devices used in collecting data. The instrument to be used in this research is purely questionnaire. According to Okunna (2022:179) Questionnaire refers to a device for securing answer to a set of questions using a form which the respondents fill personally. Questionnaire is as important as the whole research itself; this is because it determines the outcome of a research exercise. It is considered suitable as a method of getting data towards the working of the research as it is one of the effective means of gathering data.
3.6 DATA COLLECTION METHODS 
The data will be collected through the administration of questionnaire on respondents among Kwara State polytechnic students. The Instrument to be used comprises Three (3) sections.
  Section A and B is structured to drive relevant answers to the research questions.
  Section C focuses on gathering background information about respondents, including age, class, and gender. To ensure data accuracy, the questionnaire will be distributed to respondents using Google forms
3.7 VALIDITY AND RELIABILITY OF THE INSTRUMENT
Validity is a way or mechanism of determining that certain instruments, variable or data can measure what they are designed to measure by the researcher. Validity testing is center on the test of a research measure and its effectiveness.
 The concurrent validity method will be used that is evidence is obtained when both a study data and criteria data are collected at the same time.
The instrument are valid because it enables quick and accurate information or data, also sample member are able to give the required information needed to concrete conclusion of the research work. And in other to establish reliability of the instrument of the study, the researchers will submit a copy to the supervisors for appropriate correction and approval 
3.8 METHOD OF DATA ANALYSIS 

For proper analysis of data gathered for this study, descriptive and inferential statistical tools of measuring data will be used in analyzing the collected data through Google Forms. As the responses comes in and export the data to Google sheets for analysis.
   Frequency and percentage are used in data analysis to see the general characteristics of the sample studied and to answer research questions. The method of data analysis to be used in the analysis of data is the raw score.
The score was converted into percentage based on the number of the respondents. The frequency tabulation and percentage method of data analysis, is therefore adopted for the purpose of this research 

CHAPTER FOUR
DATA ANALYSIS AND PRESENTATION OF RESULTS
4.0. INTRODUCTION 
The essence of this chapter is to analyze and discuss the response given to the questionnaire distributed to the respondents.
Gathered data would be analyzed by using table text to reflect the percentage of the respondents, which would be allowed by specific interpretation of the results.
In this research, the researcher used tables, percentage and chi-square to check the reliability and validity of the results obtained in the study.
The study answered following research questions:
Number of questionnaires distributed 100
Number of questionnaires filled 100
Number of questionnaires not filled 0
Number of questionnaires presented and analyzed. 100
4.1 DATA PRESENTATION AND ANALYSIS 
1. Demographic of the respondents 
Table 1: Gender of Respondents
	Options
	Respondents
	Percentage

	Male
	64
	64%

	Female
	36
	36%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 1 above, 64% of the respondents are male, while 36% are female.
Table 2: Age Distribution of Respondents
	Options
	Respondents
	Percentage

	18–25 years
	68
	68%

	26–35 years
	27
	27%

	Above 35
	5
	5%

	Total
	100
	100%


Source: Field Survey, 2025
Table 2 shows that the majority of respondents (68%) are between 18–25 years of age, followed by 27% aged 26–35 years, and 5% are above 35 years.
Table 3: Educational Level of Respondents
	Options
	Respondents
	Percentage

	ND1
	18
	18%

	ND2
	24
	24%

	HND1
	28
	28%

	HND2
	30
	30%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 3, 30% of respondents are in HND2, 28% in HND1, 24% in ND2, and 18% in ND1.
Table 4: Marital Status of Respondents
	Options
	Respondents
	Percentage

	Single
	74
	74%

	Engaged
	22
	22%

	Married
	4
	4%

	Total
	100
	100%


Source: Field Survey, 2025
Table 4 indicates that 74% of the respondents are single, 22% are engaged, while 4% are married.
Table 5: Religion of Respondents
	Options
	Respondents
	Percentage

	Islam
	67
	67%

	Christianity
	33
	33%

	Total
	100
	100%


Source: Field Survey, 2025
From Table 5, 67% of respondents identify as Muslims, while 33% identify as Christians.
SECTION B: AWARENESS AND ENGAGEMENT
TABLE 6: Have you come across mental health awareness content on social media platforms like Instagram, TikTok, Facebook, or Twitter?
	Options 
	Respondents 
	Percentage 

	Yes 
	58
	58%

	No 
	42
	42%

	Total
	100
	100%


Source: Researchers field survey 2025
Table 6 reveals that 58% (58 respondents) answered “Yes,” indicating they have come across mental health awareness content on platforms like Instagram, TikTok, Facebook, or Twitter. This shows that a majority of users are exposed to mental health campaigns online, reflecting the growing presence of such content on social media. However, 42% responded “No,” suggesting a notable portion of the audience has not encountered mental health messaging, possibly due to differences in content algorithms, interests, or platform engagement.
TABLE 7: Do you believe social media platforms have increased your awareness of mental health issues?
	Options 
	Respondents 
	Percentage 

	Yes
	75
	75%

	No
	25
	25%

	Total
	100
	100%


Source: Researchers field survey 2024
Table 7 shows that 75% (75 respondents) believe social media has increased their awareness of mental health issues. This suggests that platforms play a significant role in educating the public and breaking the silence around mental health. In contrast, 25% of respondents disagreed, indicating that not everyone finds social media informative or trustworthy for mental health education—perhaps due to lack of credible sources or personal disinterest.
TABLE 8: Which social media platform do you find most informative for mental health education?
	Options 
	Respondents 
	Percentage 

	Instagram
	15
	20%

	TikTok
	21
	21%

	Facebook
	30
	30%

	Twitter
	15
	15%

	WhatsApp
	14
	14%

	Others
	5
	5%

	Total
	100
	100%


Source: Researchers field survey 2025
Table 8 indicates that Facebook is considered the most informative platform for mental health education by 30% of respondents, followed by TikTok (21%) and Instagram (20%). Twitter and WhatsApp were chosen by 15% and 14% respectively, while 5% preferred other platforms. These figures suggest that different platforms serve diverse audiences, with Facebook appearing to offer broader, more accessible content. This reflects the need for tailored mental health content distribution strategies across platforms to maximize reach and relevance.
TABLE 9: Have you engaged with mental health-related content on social media (e.g., liked, shared, commented)?
	Options 
	Respondents 
	Percentage 

	Yes 
	55
	55%

	No 
	45
	45%

	Total
	100
	100%


Source: Researchers field survey 2025
Table 9 reveals that 55% (55 respondents) have engaged with mental health-related content by liking, sharing, or commenting, indicating moderate user interaction with such material. This shows that awareness is not only being spread but also acted upon by a significant portion of users. However, 45% have not interacted with such content, which may reflect limited interest, stigma, or a preference for passive consumption.
Table 10: Do you think social media has provided an effective platform for students to discuss mental health challenges?
	Options 
	Respondents 
	Percentage 

	Yes 
	85
	85%

	No 
	15
	15%

	Total
	100
	100%


Source: Researchers field survey 2025
Table 10 shows that 85% (85 respondents) believe social media provides an effective platform for students to discuss mental health challenges. This reflects a strong perception of social media as a supportive and open space for dialogue among young people. Meanwhile, 15% disagree, possibly viewing these platforms as inadequate due to issues like cyberbullying, lack of privacy, or superficial engagement.
SECTION C: EFFECTIVENESS OF SOCIAL MEDIA IN MENTAL HEALTH EDUCATION
TABLE 11: Social media platforms provide a wide reach for mental health education.

	Options 
	Respondents 
	Percentage 

	Strongly agree 
	20
	20%

	Agree 
	38
	38%

	Neutral 
	4
	4%

	Disagree 
	10
	10%

	Strongly disagree 
	28
	28%

	Total
	100
	100%


Source: Researchers field survey 2025
Table 11 reveals that 58% of respondents (20% strongly agree + 38% agree) believe that social media platforms provide a wide reach for mental health education. This reflects a generally positive perception of social media as a powerful medium for disseminating mental health content. However, 38% (10% disagree + 28% strongly disagree) do not share this view, indicating skepticism about the effectiveness of these platforms—possibly due to misinformation, poor targeting, or content overload.

TABLE 12: Influencers and mental health advocates on social media increase awareness.
.
	Options 
	Respondents 
	Percentage 

	Strongly agree 
	46
	46%

	Agree 
	27
	27%

	Neutral 
	0
	0%

	Disagree 
	20
	20%

	Strongly disagree 
	7
	7%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 12 shows that 73% of respondents (46% strongly agree + 27% agree) agree that influencers and mental health advocates on social media increase awareness. This suggests that trusted voices on digital platforms play a key role in shaping public attitudes toward mental health. Meanwhile, 27% (20% disagree + 7% strongly disagree) do not agree, possibly due to doubts about the credibility or intentions of influencers in the mental health space..

TABLE 13: Online communities help students discuss and cope with mental health issues.

	Options 
	Respondents 
	Percentage 

	Strongly agree 
	53
	53%

	Agree 
	10
	10%

	Neutral 
	5
	5%

	Disagree 
	15
	15%

	Strongly disagree 
	17
	17%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 13 indicates that 63% of respondents (53% strongly agree + 10% agree) believe that online communities help students discuss and cope with mental health issues. This highlights the supportive role of peer networks and forums in providing emotional support and shared experiences. However, 32% (15% disagree + 17% strongly disagree) disagree, suggesting that not all students find these spaces safe or helpful, and may prefer offline support systems.
TABLE 14: Mental health awareness campaigns on social media promote well-being.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	39
	39%

	Agree
	31
	31%

	Neutral
	4
	4%

	Strongly disagree 
	16
	16%

	Disagree
	10
	10%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 14 reveals that 70% of respondents (39% strongly agree + 31% agree) believe that mental health awareness campaigns on social media promote well-being. This shows that digital awareness efforts are seen as beneficial by a majority of users, especially when they offer relatable, engaging, or professionally informed content. However, 26% (16% strongly disagree + 10% disagree) disagree, which may point to concerns about superficial content, misinformation, or campaign fatigue.

TABLE 15: Hashtags like #MentalHealthMatters increase visibility of awareness campaigns.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	22
	22%

	Agree
	53
	53%

	Neutral
	2
	2%

	Strongly disagree 
	17
	17%

	Disagree
	6
	6%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 15 shows that 75% of respondents (22% strongly agree + 53% agree) think hashtags like #MentalHealthMatters increase the visibility of mental health awareness campaigns. This suggests hashtags are effective tools for expanding reach, organizing discussions, and drawing attention to critical issues. Yet, 23% (17% strongly disagree + 6% disagree) do not find hashtags impactful, possibly due to overuse or lack of personal engagement with such content.
TABLE 16: Social media allows students to access mental health resources easily.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	28
	28%

	Agree
	48
	48%

	Neutral
	11
	11%

	Strongly disagree 
	3
	3%

	Disagree
	10
	10%

	Total 
	100
	100%


Source: Researchers field survey 2025
[bookmark: _Hlk166274492]Table 16 reveals that 76% of respondents (28% strongly agree + 48% agree) believe that social media allows students to access mental health resources easily. This highlights the role of digital platforms in making support services more reachable for students. However, 13% (10% disagree + 3% strongly disagree) disagree, suggesting that accessibility challenges may still exist for some users.

TABLE 17: Mental health professionals use social media to provide helpful content.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	15
	15%

	Agree
	23
	23%

	Neutral
	14
	14%

	Strongly disagree 
	23
	23%

	Disagree
	25
	25%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 17 shows that only 38% of respondents (15% strongly agree + 23% agree) believe mental health professionals use social media to provide helpful content. Meanwhile, 48% (23% strongly disagree + 25% disagree) disagree, reflecting a perception that professionals are either underrepresented or ineffective on these platforms. The 14% who remained neutral may indicate a lack of awareness or exposure to such content.

TABLE 18: Social media creates a sense of community for students struggling with mental health.

	Variables 
	Respondents
	Percentage 

	Strongly agree
	48
	48%

	Agree
	34
	34%

	Neutral
	5
	5%

	Strongly disagree 
	4
	4%

	Disagree
	9
	9%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 18 indicates that a strong majority, 82% (48% strongly agree + 34% agree), believe social media creates a sense of community for students struggling with mental health. This underscores the importance of peer support and connection facilitated through digital platforms. Only 13% (4% strongly disagree + 9% disagree) disagreed, suggesting limited doubt about the community-building role of social media.

TABLE 19: Social media engagement with mental health content encourages help-seeking behaviour.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	39
	39% 

	Agree
	27
	27%

	Neutral
	5
	5%

	Strongly disagree 
	6
	6%

	Disagree
	22
	22%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 19 reveals that 66% of respondents (39% strongly agree + 27% agree) believe that engaging with mental health content on social media encourages help-seeking behaviour. This points to a positive influence of social media in prompting individuals to seek support. However, 28% (6% strongly disagree + 22% disagree) do not share this view, possibly due to distrust in online content or lack of motivation to act on it.
TABLE 20: Interactive features like Q&A sessions with psychologists improve awareness.

	Variables 
	Respondents
	Percentage 

	Strongly agree
	55
	55% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	10
	10%

	Disagree
	12
	12%

	Total 
	100
	100%


 Source: Researchers field survey 2025
Table 20 shows that 76% of respondents (55% strongly agree + 21% agree) believe that interactive features like Q&A sessions with psychologists improve mental health awareness. This suggests such formats are considered impactful for educating and engaging audiences. Still, 22% (10% strongly disagree + 12% disagree) are skeptical, possibly due to infrequent participation or perceived lack of depth in such sessions.

Table 21: Misinformation on mental health topics can spread on social media.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	42
	42% 

	Agree
	24
	24%

	Neutral
	2
	2%

	Strongly disagree 
	20
	20%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 21 shows that 66% of respondents (42% strongly agree + 24% agree) believe that misinformation on mental health topics can spread on social media. This indicates a significant concern about the credibility of mental health information shared online. On the other hand, 32% (20% strongly disagree + 12% disagree) do not share this concern, suggesting either trust in their information sources or limited exposure to misinformation.

TABLE 22. Excessive social media use may contribute to stress and anxiety.
.
	Variables 
	Respondents
	Percentage 

	Strongly agree
	31
	31% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	36
	36%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 22 reveals that 52% of respondents (31% strongly agree + 21% agree) believe that excessive social media use may contribute to stress and anxiety. This underscores the psychological impact of prolonged social media exposure, particularly on mental well-being. However, 48% (36% strongly disagree + 12% disagree) do not perceive social media use as a contributing factor, which may reflect personal habits or differing coping mechanisms.

TABLE 23. Privacy concerns may prevent students from engaging in discussions.

	Variables 
	Respondents
	Percentage 

	Strongly agree
	45
	45% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	20
	20%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 23 indicates that 66% of respondents (45% strongly agree + 21% agree) believe that privacy concerns may prevent students from engaging in discussions about mental health on social media. This highlights the need for safe and anonymous spaces for open conversations. Conversely, 32% (20% strongly disagree + 12% disagree) are less concerned about privacy, possibly due to more openness or trust in platform security.

Table 24. Negative or harmful comments on mental health posts discourage discussions.

	Variables 
	Respondents
	Percentage 

	Strongly agree
	45
	45% 

	Agree
	21
	21%

	Neutral
	2
	2%

	Strongly disagree 
	20
	20%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 24 shows that 66% of respondents (45% strongly agree + 21% agree) think that negative or harmful comments on mental health posts discourage public discussions. This points to the harmful effect of online toxicity in silencing vulnerable voices. Meanwhile, 32% (20% strongly disagree + 12% disagree) disagree, suggesting some users may be unaffected by such comments or have developed resilience in digital spaces.
Table 25. Limited access to reliable mental health experts on social media is a challenge.

	Variables 
	Respondents
	Percentage 

	Strongly agree
	37
	37% 

	Agree
	26
	26%

	Neutral
	2
	2%

	Strongly disagree 
	23
	23%

	Disagree
	12
	12%

	Total 
	100
	100%


Source: Researchers field survey 2025
Table 25 reveals that 63% of respondents (37% strongly agree + 26% agree) believe that limited access to reliable mental health experts on social media is a challenge. This suggests a gap in professional support online, which could affect the credibility and effectiveness of mental health campaigns. However, 35% (23% strongly disagree + 12% disagree) do not see this as an issue, possibly due to reliance on alternative sources or satisfaction with available content.
4.2. ANALYSIS OF RESEARCH QUESTIONS
Based on the tables and their interpretations, below is the analysis of the research questions for this study:
Research Question 1: How are mental health issues portrayed in media consumed by students at Kwara State Polytechnic?
The findings show that a majority of students (58%) have come across mental health content on social media platforms such as Instagram, TikTok, Facebook, and Twitter (Table 6), suggesting that mental health issues are present in the digital media space consumed by students. Furthermore, 75% of respondents believe these platforms have increased their awareness of mental health issues (Table 7), indicating that the portrayal of mental health online is generally informative and awareness-driven. Among the platforms, Facebook (30%) emerged as the most informative for mental health education, followed by TikTok (21%) and Instagram (20%) (Table 8). This variety in platforms reflects how mental health topics are integrated into different content styles—ranging from videos to infographics—thereby shaping how students perceive and engage with these issues.
The portrayal is also interactive, as 55% of respondents reported engaging with mental health-related content (Table 9), indicating that students are not merely passive consumers but are actively involved in promoting or discussing mental health issues. Additionally, 85% of respondents believe that social media provides an effective platform for students to discuss mental health challenges (Table 10), further affirming that mental health topics are being portrayed in ways that invite conversation and openness rather than stigma or silence.
Research Question 2: What impact do media portrayals of mental health have on students’ understanding and perceptions of mental health issues?
The portrayal of mental health through social media appears to positively influence students' understanding. For example, 58% of respondents agreed that social media provides a wide reach for mental health education (Table 11), suggesting that students perceive these platforms as accessible sources of relevant information. Influencers and mental health advocates are also seen as important players in this process, with 73% of students acknowledging their role in increasing awareness (Table 12). Online communities were recognized by 63% of respondents as helpful spaces for discussing and coping with mental health issues (Table 13), showing that students derive emotional and informational support from their online interactions.
Similarly, 70% of students believe that awareness campaigns on social media promote well-being (Table 14), while 75% said hashtags like #MentalHealthMatters help increase the visibility of these campaigns (Table 15). These findings indicate that students are increasingly viewing mental health through a more normalized and proactive lens, facilitated by social media’s visual storytelling, hashtags, and campaigns that resonate with youth culture.
However, concerns persist. Although 76% agreed that social media makes mental health resources accessible (Table 16), only 38% believed mental health professionals are effectively using these platforms to share helpful content (Table 17). This gap suggests that while students are receptive to media portrayals, their trust in the source of information still affects perception, especially when it comes to credibility.
Research Question 3: Does media exposure influence students’ willingness to seek help or engage in discussions about mental health?
Media exposure significantly influences students’ willingness to engage in mental health discussions and help-seeking behaviors. A large portion of the respondents (82%) believe that social media fosters a sense of community for students struggling with mental health (Table 18), which is crucial for breaking the stigma and encouraging open conversations. In addition, 66% agreed that engagement with mental health content on social media platforms encourages them to seek help (Table 19), showing that online visibility translates into real-life behavioral shifts among students.
Furthermore, interactive features like Q&A sessions with psychologists were identified by 76% of respondents as effective in improving mental health awareness (Table 20). These engagements personalize mental health conversations and bridge the gap between professionals and the public, potentially making help-seeking less intimidating. However, it is also noteworthy that 66% of respondents acknowledged that misinformation can spread on social media (Table 21), which could negatively impact help-seeking if students encounter misleading or harmful content. Therefore, while media exposure overall plays a positive role in increasing students' willingness to seek support and engage in discussions, the credibility and accuracy of the content remain essential in sustaining this positive impact.
.
4.3 DISCUSSION OF FINDINGS
The findings of this study reveal a significant relationship between media portrayals of mental health and students' awareness, perceptions, and behaviors regarding mental health issues. It is evident from the data that media, particularly social media platforms, play a pivotal role in shaping how students at Kwara State Polytechnic understand and engage with mental health topics.
Firstly, the study found that the portrayal of mental health in the media consumed by students is generally positive and awareness-driven. A large proportion of respondents indicated that they have come across mental health content on platforms like Facebook, TikTok, and Instagram, with many stating that such content has contributed to their understanding of mental health challenges. This supports existing literature suggesting that social media is a powerful tool for mental health awareness, especially among young people who are highly active on these platforms. The findings align with the work of Naslund et al. (2016), who emphasized the potential of digital platforms in reducing stigma and promoting mental health literacy.
Secondly, the findings show that media portrayals do not only inform but also influence students' perceptions. Many respondents believe that social media campaigns, influencer posts, and hashtags like #MentalHealthAwareness have played a role in normalizing conversations around mental health. This is significant because young people are often influenced by trends and opinion leaders online. The role of influencers and online communities in shaping perception is well-documented, and the results of this study reinforce the idea that relatable and authentic content can foster a more open and empathetic approach to mental health.
Furthermore, the study found that media exposure affects behavior. A majority of students reported that consuming mental health-related content online encouraged them to seek help or engage in conversations about their well-being. This highlights the importance of accessible and relatable media content in promoting proactive mental health behavior. However, the study also identified challenges, such as the spread of misinformation and the limited engagement of mental health professionals on these platforms. While social media can be a powerful tool for awareness, the findings echo concerns raised in previous studies (e.g., Reavley & Pilkington, 2014) about the credibility of mental health information shared online.
In summary, the findings indicate that media portrayals of mental health significantly contribute to shaping students’ awareness and attitudes. Social media is seen not just as an entertainment platform but as an educational and support space. However, for its potential to be fully harnessed, there must be greater involvement of credible sources and mental health experts to counter misinformation and guide discussions with evidence-based content.















CHAPTER FIVE
SUMMARY, CONLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This study examined the impact of social media on mental health education among students of Kwara State Polytechnic. It aimed to assess how platforms like Instagram, Twitter, Facebook, WhatsApp, and TikTok are being used to share mental health information, promote awareness, and encourage positive mental health practices among students. The research also explored students’ exposure to mental health content online, their perceptions of such content, and how it influences their attitudes and behaviors toward mental well-being.
Using a quantitative survey method, data were collected from selected students across different departments of the Polytechnic. The findings revealed that a significant number of students rely on social media as a primary source of mental health education. Many reported encountering posts, videos, infographics, and testimonials related to topics such as depression, anxiety, stress management, and self-care. Social media campaigns and influencers advocating for mental wellness were also found to have a strong impact on students' awareness and openness about mental health issues.
However, the study also identified challenges, including misinformation, overexposure to negative content, and the potential for social comparison, which can exacerbate stress and anxiety. Despite these drawbacks, the research concluded that social media plays a dual role—serving as a powerful tool for mental health education while also posing risks if not consumed critically.
In summary, the study highlighted the growing relevance of social media as a platform for mental health education among tertiary students. It emphasized the need for curated, accurate, and relatable content to ensure students benefit meaningfully while avoiding harm from misleading or harmful posts.
5.2 CONCLUSION
Based on the findings of this study, it can be concluded that social media plays a significant role in shaping students’ knowledge, attitudes, and behaviors regarding mental health. The platforms serve not only as spaces for entertainment and social interaction but also as vital channels for accessing mental health education. Students of Kwara State Polytechnic are increasingly exposed to mental health-related content—ranging from expert advice and awareness campaigns to personal stories—which contributes to a growing consciousness about psychological well-being.
However, the study also reveals that while social media can positively influence mental health literacy, it can equally expose students to harmful content, misinformation, and unrealistic portrayals of life that may negatively impact their mental state. The dual nature of social media—both as a support tool and a potential source of distress—highlights the need for responsible usage, content regulation, and digital literacy.
In conclusion, social media holds enormous potential in promoting mental health education among young people. Its proper use can break the stigma surrounding mental illness, provide coping strategies, and foster peer support. Nonetheless, students and content creators alike must prioritize accuracy, empathy, and balance to ensure that the digital space remains supportive and beneficial for mental health awareness.
5.3 RECOMMENDATIONS
1. Promote Digital Mental Health Literacy Among Students: Educational institutions should integrate mental health and digital literacy training into orientation or general studies courses to help students critically assess mental health content on social media.
2. Encourage Collaboration with Mental Health Professionals Online: Verified psychologists, therapists, and counselors should be encouraged to share accurate and student-friendly mental health content across major social media platforms.
3. Establish Official Mental Health Support Pages:
Kwara State Polytechnic and similar institutions should create and maintain active social media pages dedicated to mental health awareness, where students can access credible information and confidential support.
4. Monitor and Report Harmful or Misinformative Content: Students should be taught how to identify and report misleading or harmful content related to mental health to ensure a safer online environment.
5. Leverage Influencers for Positive Advocacy: Social media influencers, especially those with large student followings, should be encouraged to engage in mental health advocacy campaigns, using their platforms to promote wellness, empathy, and self-care.
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