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ABSTRACT
This study investigates the influence of incidental news exposure through the social media platform X (formerly Twitter) on the political knowledge of undergraduate students at Kwara State Polytechnic, Ilorin, Nigeria. Utilizing a survey methodology, data were collected from 200 full-time undergraduates using a 20-item close-ended questionnaire to assess X usage, incidental news exposure, and political knowledge. The findings reveal that 50% of respondents integrate X into their daily activities, with 60%–75% reporting incidental exposure to news while engaging in non-news-related activities. While 75% of respondents demonstrated basic political awareness, such as knowing the current governor of Kwara State, only 45% were aware of recent policy changes, and 45% felt confident discussing political issues, indicating a gap in deeper political understanding. The study supports the "equalizing hypothesis," suggesting that incidental exposure enhances political knowledge among less politically interested students, but misinformation and algorithmic biases may limit its effectiveness. Guided by the Uses and Gratifications Theory, the research highlights X’s role as a significant platform for passive political learning among undergraduates. Recommendations include integrating media literacy programs, encouraging active political engagement, and collaborating with X stakeholders to promote reliable news content. The study underscores the need for further research into content quality and long-term impacts to enhance civic education in the digital age.
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CHAPTER ONE
INTRODUCTION
1.1 Background of the study
An expansive definition of social media is the collection of interactive online tools that make it easier for users to create, curate, and share content, individually or in groups (Davis, 2016). Social media refers to websites or applications focused on communication and shared community-generated content. (Calande, 2021). There are several different types of social media platforms, each with its purpose, such as social networking (Facebook, X, LinkedIn), bookmarking (Pinterest), sharing news (Reddit, Digg), sharing media (Instagram, TikTok), and blogging (Tumblr). Social media users can include everyday people, public figures, businesses, institutions, and even government agencies (Davis, 2016). Although social media platforms have similar features, they differ significantly. Specifically, different platforms' designs, structures, norms, and user bases tend to vary. Scholars classify and name various subcategories of social media, focusing on social network sites, to discern between multiple social media platforms.
Social networking sites are internet-based platforms enabling users to establish a customised online identity in a particular community. Users can create an entirely or partially public profile, enabling them to share activities, interests, and personal details with anyone on the network.
Among the diverse social media platforms is ‘X,’ formerly known as Twitter, before changing its name to X in July 2023. Launched under the title 'Twittr' by a San Francisco-based podcast company in March 2006, X quickly gained traction as a prominent social networking site (O’Reilly, Tim, & Sarah, 2019). (MacLean, Carin-Levy, Hunter, and Jones, 2014; Labonte& Rowlands,2021), described X as a widely used free social networking tool that allows people to share information in a real-time news feed by posting brief comments about their experiences and thoughts. Like other social networking platforms such as Facebook and LinkedIn, X is a digital space for users to connect, share, and engage with others.
X app stands out for its distinct format in the constantly evolving world of information sharing. The platform gave users additional room to express themselves in November 2017 by doubling the character limit from 140 to 280 characters (Washington Post, 2017; Gligcoric, Anderson & West, 2018; Boot, Sang, & Dijkstra, 2019). Since it allows for quick communication and instantaneous engagements, X is a thriving center for news, discussions, and networking (Rodriguez&Keane,2018; Kapidizic, Neuberger Frey,2022). Particularly among young individuals, it has become an increasingly popular social media site for exchanging and absorbing news (Spitzer, Crosby, & Witte, 2023). Undergraduate students are at the forefront of this digital revolution, having grown up in a digital age and depending on sites like X to keep up with news and political happenings (Tandoc & Johnson, 2016; Roslan, Rahim, Tuan Ab Hamid, Roslan & Roslan, 2022). As one of the most popular platforms among youth, X provides an opportunity to study how unintentional exposure to news may impact political awareness (Zhao & DeDeo, 2020). 
In the current digital era, platforms like X, which have a vast user base and instantaneous nature, have become essential forums for individuals, organisations, and political figures to participate in political discourse and influence public opinion (Egbunike,2018).
In addition to becoming a crucial forum for political conversation, X also shapes people's political consciousness through accidental or incidental exposure. Incidental exposure is the term used to describe unintentional exposure to information while performing unrelated tasks (Nanz & Matthes, 2020). Among social media users, news content is frequently accidentally discovered when using the platforms for activities other than informational reasons. This phenomenon highlights how one unintentionally comes across news items when using social media. (Weeks, Lane, Kim, Lee, & Kwak, 2017).
Boczkowski and Peer (2018) coined the term “incidental news exposure” to describe individuals encountering news content on social media while engaged in activities unrelated to news consumption. This implies that, while people may actively seek news, they may also stumble into it accidentally while doing non-news-related activities online. The concept of incidental exposure extends back to the 1950s when early research focused on unintentional exposure to news on television or at newsstands (Karnowski, 2017). Definitions have expanded to incorporate the Internet (Yadamsuren & Erdelez, 2010) and social media (Ahmed & Gil-Lopez, 2022; Nanz, 2020). Tewksbury et al. (2001) conducted a pioneering study on how people come across current affairs or news content online without actively seeking it. Scholars have broadly endorsed this interpretation (Weeks, 2017; Lee & Kim, 2017; Scheffauer et al., 2021). 
Understanding the subtle consequences of this inadvertent news exposure is critical as technology affects information consumption patterns, especially in academic settings. While the impact of social media on society is widely acknowledged, there is still a significant gap in understanding how students' understanding of politics is directly impacted by unintentional exposure to news on platforms such as X. Bridging this gap is vital for understanding fully the changing nature of political knowledge in the digital age. This study will investigate how these individual choices contribute to the formation of political knowledge among undergraduates in Nigeria.
To explore these dynamics, this research will focus on Kwara State, a north-central Nigeria region with a unique socio-political landscape marked by unique political characteristics and events (Owoseni,2023). With a burgeoning youth population, it is an ideal setting for studying the influence of X on political knowledge among undergraduates. Against this backdrop, this study will analyse the influence of Incidental News Exposure through X (Twitter) on Political Knowledge among Undergraduate students of selected institutions in Kwara State.
1.2 Statement of the problem
Walker & Matsa (2021) and Cale (2018) found that social media platforms like X have become the primary source of news and information for many people, especially young individuals, worldwide. The rapid expansion of social media, including X, has significantly transformed news consumption, particularly among the youth, making these platforms critical sources of political information. However, incidental exposure to political news on X—where users encounter content without actively seeking it—raises important questions about its impact on political understanding (MacLeod, 2022).
Although young people spend considerable time on X, there remains a gap in understanding how this exposure influences their political knowledge. Previous research has explored the effects of social media on political knowledge. However, the specific impact of incidental news exposure on X among undergraduate students, particularly in Kwara State, remains underexplored. Existing studies have demonstrated positive effects of incidental news exposure on social media, such as increased news engagement and political knowledge (Fletcher & Nielsen, 2018). However, the impact varies across different platforms, underscoring the need for further exploration to fully understand the role of specific platforms like X in political knowledge acquisition.
The prevalence of incidental news exposure has become a significant concern among scholars globally (Mustapha, Weeks, Lane, Kim, Lee, & Kwak, 2017; Mothes & Ohme, 2019; Kümpel, 2020; Mitchelstein, Boczkowski, Tenenboim-Weinblatt, Hayashi, Villi, & Kligler-Vilenchik, 2020), with research yielding both contradictory and similar outcomes. Some argue that incidental news exposure widens the gap between the information-rich and the information-poor (Kümpel, 2020), reinforces selective exposure tendencies (Mothes & Ohme, 2019), polarises attitudes (Weeks, Lane, & Hahn, 2017), and poses risks to the dynamics of democracy (Schäfer, 2023). However, there remains a significant gap in the literature, particularly regarding the effects of incidental news exposure on specific platforms like X and within regions such as Kwara State.
Most of the existing research has focused on the general effects of social media platforms (Yamamoto & Morey, 2019; Ahmed & Gil-Lopez, 2022) within the digital media environment (Schäfer, 2023).
Therefore, this study seeks to address these gaps by analysing the influence of incidental news exposure through X (Twitter) on political knowledge among undergraduate students in Kwara State. By investigating the level of incidental news exposure, its effects on political knowledge, and how it compares to findings from other regions and platforms, this research aims to contribute to a deeper understanding of the role of social media in shaping political awareness among undergraduate students in Kwara State.
1.3 Objectives of the study
The general objective of this study is to analyse the influence of incidental news exposure on  X (Twitter) on political knowledge among undergraduates in Kwara State. Specifically, this study seeks to:
1. To determine the level of X usage by undergraduate students in Kwara State
2. To examine the level of exposure to incidental news on X by undergraduates in Kwara State
3. To investigate the level of political knowledge among undergraduate students in Kwara State 
4. To examine the influence of incidental news exposure on the political knowledge of undergraduate students in Kwara State
1.4 Research Questions
1. What is the level of X usage among undergraduate students in Kwara State?
2. What is the level of exposure to incidental news on X among undergraduate students in Kwara State?
3. What is the level of political knowledge among undergraduate students in Kwara State?
4. What is the influence of incidental news exposure on the political knowledge of undergraduate students in Kwara State?
1.5 Significance of the study
The relevance of this study is categorised in terms of practical and theoretical significance. Practically, this study aims to understand the relationship between incidental news exposure on X and political knowledge among undergraduates in Kwara State. This was crucial for policymakers, educators, and media practitioners to develop effective strategies for promoting media literacy and civic engagement among youth.
Theoretically, this study will contribute to understanding media effects by applying the Uses and Gratifications Theory (UGT) to examine the relationship between incidental news exposure on X and political knowledge among undergraduate students in Kwara State. It will further prove the propositions of the Uses and gratification theory.
This research will contribute to mass communication by expanding our understanding of social media's role in political knowledge.
1.6 Scope of the study
The focus of this study is to analyse the influence of incidental news exposure on X on political knowledge among undergraduate students in Kwara State. Therefore, this study will target undergraduate students currently enrolled in selected institutions in Kwara State, Nigeria. Moreover, undergraduate students will be selected for this study because they represent the age group most actively engaged online, particularly on social media platforms like X. Given the widespread presence of incidental news on these platforms and the increasing concern about misinformation, it is essential to focus on this demographic. This group is highly active on the internet and at a critical stage in developing their political knowledge and awareness. It makes them a key population for understanding the influence of incidental news exposure on political learning. The scope of this study will be restricted to Kwara State Polytechnic, Ilorin and it will focus on full-time registered undergraduate students of the school and also focus on how they accidentally encounter news while they are on X for other activities and why they use the platform.
1.7 Operational Definition of Terms
I. Incidental News Exposure:
The unplanned and unintentional encounter with news content while engaging with other non-news-related activities on the X platform (Nanz & Mathess, 2020). This includes instances where users come across news articles, headlines, or discussions without actively seeking political information. (Boczkowski, 2018)
II. Political Knowledge
Pastarmadzhieva (2015) opined that it is the ability of citizens to answer fact-based questions accurately.
III. X
X is a social media platform that allows users to post and interact with messages known as "tweets" in real time. It facilitates disseminating and consuming diverse content through short text-based posts and multimedia content, including news updates, opinions, and discussions.
IV. Undergraduates
Individuals enrolled in undergraduate programs at tertiary educational institutions typically pursue their diploma. In the context of this study, they are duly registered students of Kwara State Polytechnic, Ilorin.


CHAPTER TWO
LITERATURE REVIEW
2.0   Introduction
A research study is incomplete without a section for a literature review. Existing literature on a subject matter helps provide in-depth findings and evidence that future studies can depend upon. This study’s literature review was divided into three sections. The first section will contain the conceptual review; the second section will explain the theory for this study. The third section will provide an empirical review of studies closely related to this study, under which the research model for this study and the hypotheses and summary of the chapter will also be discussed.
2.1 CONCEPTUAL REVIEW
Varpio, Pardis, and Young (2020) opined that a conceptual review explains why a research study should be done. This study thoroughly reviews essential concepts necessary for comprehensive and accurate understanding.  These pivotal concepts relevant to this study are explained with a view to what has been done in previous literature to serve as an overview for this study. These concepts include X (Twitter), Incidental News Exposure, X and Incidental News Exposure, Political Knowledge, Incidental News Exposure and Political Knowledge.
2.1.1 X 
The advent of social media platforms has transformed the way people communicate and interact with information. Platforms like X (formerly Twitter), Instagram, and Facebook have given people new chances to communicate, share ideas, and engage in discussions across enormous virtual networks (Saaida, 2021). Notably, social media has transformed the context of political communication, changing how people engage with political news and information about governance (Dreston, 2023). While social media has been praised for empowering citizens and encouraging democratic involvement (Unwin, 2012), it has also been criticised for contributing to the spread of misinformation and reducing trust in political institutions (Vosoughi, Roy & Aral, 2018; Van Erkel & Van Aelst, 2021; Robertson, 2023). Nonetheless, it is still an effective instrument for political actors to communicate messages, rally support, and affect public opinion (Baum & Potter, 2019).
X, in particular, has been recognised as an essential channel for political communication, allowing politicians, groups, and individuals to engage in public debate and gather support for various causes (Bode & Dalrymple, 2018). Recent research has highlighted X’s transformative impact, particularly among young people, who comprise a sizable fraction of its active user base (Rutledge & Kinsley, 2018). X serves as an essential channel for public debate and civic engagement, allowing users to participate in discussions on pressing societal issues, of which the majority of the users who are interested in news and politics are working-class males (Robertson, 2023). However, X's unrestricted freedom has quickly disseminated misleading information, making it difficult for users to distinguish between fact and fiction (Van Aelst,2021). Studies have shown that fake news reports circulating on social media platforms like X have led to widespread misunderstanding among the public, potentially influencing decision-making processes against their interests. (McGrew, Breakstone, Ortega, Smith & Wineburg, 2018; Pew Research Center, 2016).

2.1.2 INCIDENTAL NEWS EXPOSURE
In today's digital age, social media users frequently come across political news without actively searching for it (Lee, Nanz & Heiss, 2022). This phenomenon is termed incidental exposure. Initially, social media platforms prominently featured journalistic content (Boukes, 2019). Over time, political actors have significantly contributed to the influx of political content on social media platforms. Some have questioned whether this incidental exposure to the news might reduce inequalities in political participation, thereby providing benefits to political organisations (Lee et al., 2022).
For years, the sensation of stumbling into news has been embedded in daily life, whether getting a glimpse of headlines while passing by a newsstand or coming across news clips when browsing television stations (Park & Lee, 2023). A recent study conducted in Australia explained the prevalence of incidental exposure to news during the COVID-19 pandemic prevalence. Surprisingly, the findings revealed that a considerable majority of people (45%) came across news concerning the pandemic by chance when participating in online platforms and social media, outnumbering those who actively sought such information (Park, McCallum, Holland, McGuinness, Lee, Fisher & John, 2022). However, the assertion that people have "no intention" of finding news on social media requires further investigation (Park & Lee, 2023). 
According to Park and Lee (2023), while users may not actively seek out specific news topics, many generally expect to discover new information, mainly if they follow news organisations or journalists on social media platforms. They also added that users who curate different content on their social media feeds contribute to the study, as they anticipate a wide range of information throughout their online interactions. Mitchelstein, Boczkowski, Tenenboim-Weinblatt, Hayashi, Villi, and Kligler-Vilenchik (2020) study found that consumers use platforms for a variety of reasons, and they are very mindful and watchful about the credibility of the information they view.
Research highlights the importance of user engagement in shaping incidental news exposure on social media platforms like X (Bode, 2016; Goyanes, 2020; Thorson, Cotter, Medeiros, & Pak, 2021). Individuals engaged in information and current events are more likely to pay attention to incidental news appearing on their feeds, contributing to a feedback loop that influences the content displayed through platform algorithms (Goyanes, 2020). As a result, those who are already interested in politics and come across political news are more likely to pay attention to it and take action, which might cause the frequent display of such news, explaining that the phenomenon is not purely accidental but influenced by various factors, such as algorithms, media environments, and user engagements (Bode, 2016; Park & Lee, 2023).

2.1.3 X (Twitter) and Incidental News Exposure
Social media has become an integral part of daily life, serving as a critical source of information. Research by Gottfried and Shearer (2016) found that 62% of US adults use social media to stay updated with news. Interestingly, most users on platforms like Facebook, YouTube, and Instagram stumble upon news content while engaging in other online activities. Similarly, over 40% of users on platforms such as LinkedIn, X, and Reddit come across news unintentionally. Additionally, Fletcher and Nielsen (2018) discovered that people who rely on non-news sites such as Facebook, YouTube, and X are frequently exposed to news information incidentally.
The widespread adoption of social media is evident globally. By 2015, about 87% of the online population in the USA reported using at least one social network in the previous week (Newman et al., 2015). A study by Fletcher et al. (2015) examined the various sources of news accessed through social media and categorised users into three groups: non-users, news users, and those who experience incidental exposure. Interestingly, the study revealed that many individuals primarily use social media for non-news activities but inevitably get exposed to news content during their interactions on these platforms (Fletcher & Nielsen, 2018).
On social media platforms like Facebook and X, users regularly encounter a stream of information shared by their social connections, often including news content. Incidental exposure to news on social media can occur through various channels, such as stumbling upon political news headlines shared by friends, unexpectedly coming across individual posts related to politics, or engaging in discussions within comments sections.
Users often encounter news and political content online that they did not actively seek out, indicating the prevalence of incidental exposure (Fletcher & Nielsen, 2018). The online environment may have recently reached a saturation point with political information, allowing the effects of incidental exposure to become more noticeable over time (Elenbaas, de Vreese, Schuck & Boomgaarden, 2014).
2.1.4 POLITICAL KNOWLEDGE
Political knowledge has increased citizens' political participation and informed voting decisions (Dreston & Neubaum, 2023). The authors also opined that social media significantly promotes political knowledge since it allows for interpersonal and intrapersonal reasoning. According to one study, political parties are aggressively using social media to increase political involvement among students, which has resulted in students actively exploring social media to share thoughts and discuss political topics with one another (Arshad & Hassan, 2014). Facebook has been acknowledged as the most used network for acquiring political knowledge in Pakistan (Ahmad & Ittefaq, 2019). However, other studies have revealed that X has a more substantial reputation for strengthening political knowledge, debate, and participation (Abdulrauf, 2016; Mitchell, Shearer, & Stocking, 2021). 
Abdulrauf (2016) investigated Cognitive involvement and online political participation on Facebook and X among Nigerian and Malaysian youth, suggesting that political knowledge and demands enhanced political involvement and trust among young people. Most information obtained through social media has very little actual information, called snack news (Dreston & Neubaum, 2023). As a result, the lack of depth and elaboration of the material being shared on social media limits the youths' knowledge; if the details are not thorough, the understanding remains shallow, and there is no growth in knowledge (Dreston & Neubaum, 2023).
According to Robertson (2023), the increased distribution of inaccurate and misleading information on X is related to the platform's encouragement of freedom of speech and expression. People can disseminate information, produce news, and voice their opinions on X, allowing endless people to see articles or social media posts that include inaccurate or sparse information. However, the information that users receive on social media platforms is frequently filtered and personalised to match their previous tastes, beliefs, and opinions. (Monzer, Moeller, Helberger, & Eskens, 2020)
This phenomenon, known as echo chambers, can result in users being mainly exposed to content that reinforces their beliefs, potentially restricting their exposure to various perspectives and contributing to polarisation (Cargnino & Neubaum, 2021). According to a couple of recent studies, frequent X use exposes people to more (politically) varied news, even if they are not looking for it (Stier, Mangold, Scharkow, & Breuer, 2022; Fletcher, Kalogeropoulos, & Nielsen, 2023). While some people believe they are smart because of the news feeds they receive on social media, others genuinely learn more about politics through Furthermore, the sense of news reaching the user, particularly among those overburdened with information, can result in being both uninformed and misinformed about politics (Lee, Diehl, & Valenzuela, 2022). As a result, the acquisition of political information is heavily influenced by their use of social media.
2.1.5 INCIDENTAL NEWS EXPOSURE AND POLITICAL KNOWLEDGE
Scholars have argued over the years about the relationship between incidental news exposure (IE) and political knowledge. Oeldorf-Hirsch (2018) asserts that no significant relationship exists between incidental exposure and political knowledge. However, a secondary analysis of seven Pew Research surveys by Morris and Morris (2017) suggests a positive correlation between online incidental exposure and knowledge acquisition. 
The phenomenon of IE has piqued many scholars' curiosity, notably in its ability to engage individuals who are apathetic to political news and events. This engagement, in turn, helps to build a more democratic society (Bode, 2016). Individuals may come upon information they initially have no interest in, causing them to evaluate such content more carefully. For example, headlines discovered while checking email or visiting links online may pique curiosity, especially when combined with humour, drama, or social interaction, resulting in higher engagement with political information. This is relevant to those with less political interest and may purposefully avoid engaging with political material (Bode, 2016). Indeed, most social media users encounter news by chance rather than actively seeking it (Matsa & Mitchell, 2014).
Individuals frequently receive political news via social media platforms, most notably X. X's network structure, which encourages the formation of a wide range of weak relationships (Valenzuela et al., 2018). According to research, weak links are bound to introduce people to new information than solid ties (Valenzuela et al., 2018). Given these findings, X appears to be a potentially helpful platform for political learning through incidental exposure. Furthermore, those drawn to platforms with asymmetrical networks, such as X or YouTube, have informational motivations and perform better on personality traits associated with information seeking (Kim & Lee, 2016). These platforms provide fertile ground for accidental exposure to political content, consistent with the inclinations of users seeking out numerous information sources. Despite the higher incidence of incidental news exposure compared to deliberate news seeking via social media, much research has focused on how purposeful news intake influences individuals' political engagement (Lee & Xenos, 2022).

2.2 THEORETICAL FRAMEWORK
2.2.1 USES AND GRATIFICATION THEORY
The uses and gratification of theory (UGT) by Blumler and Katz (1974) can be traced back to the early 1940s before the interpretation of media usage emerged. The theory focuses on the gratifications that draw people to media and content that meets their social and psychological requirements (Chuang, 2015). The idea argues that the audience is active and its media use is goal-oriented; media users seek media that fulfills their requirements rather than being indifferent (Diddi & LaRose, 2006). While people make their own decisions regarding what they watch, listen to, or read, the media's role in crafting the multiple options is highlighted and impacted by its policies. This approach accepts that media consumption can be routine and unselective, especially for people with limited access to different media sources (Sichach, 2023).According to Blumler and Katz (1974), media users are aware of the influence of media and decide to seek and utilise it. According to the theory, people actively engage with media and media sources (such as newspapers, television, radio, or the internet) or specific programs (such as a newspaper column, radio show, television channel, or blog) to meet their specific requirements (Moses, 2023). 
Blumler (1979) critically evaluated and showed why UGT cannot measure an active audience and recommended that the theory be changed into empirical research on "How to Measure an Active Audience?" Blumler then looks into the numerous actions people engage in across different media, defining four essential aspects. These include utility, in which media is used to complete specific tasks; intentionality, in which people's prior motives influence media use; selectivity, in which audience members use media to reflect their existing interests; and imperviousness to influence, in which audience members emphasise their ability to derive their understanding from media content (Medicine, 2013).
Katz, Blumler, and Gurevitch (1973) elaborated on the UGT by identifying five crucial assumptions. First, they examined the audience's active participation, portraying them as purposeful mass media consumers and challenging the notion that media interactions are mostly casual or recreational. Second, the theory asserts that people select media content based on their needs, contradicting the causal relationship between media content and audience attitudes or behaviours. Third, the Uses and Gratification Theory recognises that mass media competes with other sources to satisfy human desires and that media consumption only addresses a portion of more extensive human needs. Furthermore, the theory's fourth assumption contends that researchers can learn about the goals of mass media use by examining individual audience members' data, highlighting their self-awareness in expressing interests and motives. Finally, the UGT cautions researchers to avoid making value judgments about the cultural significance of mass communication when studying audience orientations, emphasising the importance of understanding these orientations through the audience's eyes.
AFFECTIVE NEEDS
Affective needs revolve around the emotional and enjoyable experiences people desire when using media (Oluwatosin, Olusola, & Popoola, 2019). This part of the theory acknowledges that people have varied emotional needs and reasons for utilising media and that various media platforms and technology can meet these needs.
COGNITIVE NEED
The cognitive need is the need to gain information and knowledge or increase knowledge through media use (Oluwatosin et al., 2020). This need stems from an individual's desire to learn, satisfy curiosity, or make informed decisions. Media can provide humans with knowledge and information, allowing them to meet their cognitive needs.
PERSONAL INTERACTION NEED
Personal interaction needs include the need for self-esteem and the desire to increase confidence, status, or credibility (Vinney, 2024). This needs to explain the use of media to improve their quality of life. People, for example, watch television or identify with specific personalities to improve their social status. People also buy things after seeing advertisements in the media, such as jewellery, furniture, and garment ads, to modify their lifestyles. As a result, the media assists them in accomplishing this goal (Haridakis & Humphries, 2019).
SOCIAL INTEGRATIVE NEED
Social integrative needs centers on the desire to connect with family, friends, and the larger community of the outside world using technological devices (Sichach, 2023). In today's society, social interaction has rapidly shifted to online platforms like Facebook, X, and Tumblr, indicating an upward trajectory away from conventional face-to-face gatherings. Individuals utilise these social networking services to satisfy their want for social connection and relationships.
TENSION-FREE NEEDS
This refers to the need to relax and escape, diverting their focus from the real world into pleasant situations to relieve tension and stress, such as watching television, listening to the radio, or browsing the internet (Vinney, 2024). This explains that engaging in specific media content will distract their attention and worries from personal matters. For example, it can be a quarrel between the husband and wife. However, instead of causing more trouble, you keep busy by focusing on a particular media source, television or social media (Kasirye, 2022).
2.3 EMPIRICAL REVIEW
Basyouni (2021) researched the impact of social network sites (SNS), specifically Facebook and X, on acquiring political knowledge. The study obtained data from Egyptian youths using an online survey where 311 respondents were randomly selected using a sampling technique named simple random sampling. SPSS was used to analyse the responses to the survey, and the results were presented in tables, including frequency and percentage. Inferential statistics were also used to test the hypothesis. The finding showed that only X’s usage positively correlates with political knowledge acquisition, in that Facebook is ineffective in political learning education. It also showed that individuals' interests and education levels determine the knowledge people gain from social networks.
Boukes (2019) discussed the impact of X and Facebook on citizens' news knowledge acquisition and political interests. The study was conducted in Dutch. Data was collected through a three-wave panel study using a simple random sampling technique. A hypothesis was conducted to determine which social media network strengthens or weakens citizens' acquisition of political knowledge. The study found that a more frequent use of X positively affected their knowledge acquisition. In contrast, Facebook was shown to cause a decline in knowledge. This negative effect of Facebook usage occurred particularly for citizens with less political interest. Hence, the study found that X causes an increase in political knowledge.
Lee and Xenos (2022) discussed using social media and political knowledge during the presidential elections in town. The analysis was based on two datasets collected during the 2012 U.S. presidential election and the 2016 presidential elections.  The study gained insights into the relationship between social media use and political knowledge by drawing on both cross-sectional and panel data from two United States presidential elections. The results showed that political social media use does not significantly affect political knowledge, while general social media use has a moderately negative effect on political knowledge. Thus, on balance, the overall impact of social media on political knowledge appears to be negative.
Oeldorf-Hirsch (2018) investigated the role of engagement in learning from active and incidental news exposure on social media. The study examines the role of user engagement with news content on Facebook and X and its impact on the relationship between news exposure and knowledge of current events. The research adopted an online survey with a sample size of 400 participants. The findings showed that active seeking and incidental news exposure are influenced by the user's engagement on social media. Furthermore, user engagement is linked with incidental news exposure and elaborate use of social media; however, it showed that engagement and elaboration are unrelated to knowledge. In conclusion, the crucial role of social media in news content is not to affect the knowledge gain but the ability to engage the users who may be passively receiving news on the platform. 
Goyanes (2020) examined the role of media preference, use, and trust in incidental news exposure. The online environment has radically changed how users consume and use news content; hence, this study examines the factors that predict the probability of being an incidentally exposed news user online. The study used a descriptive analysis of a sample of 4,654 participants. Logistics regression was used to test the probability of these two events occurring. The findings showed that users who get information from social media are likelier to be exposed to news than those who use traditional media or websites. The findings also revealed that users who trust social networking sites will likely be incidentally exposed to the news. Therefore, the effects of incidental exposure to news are more severe on users who trust social media platforms and social networking sites for getting news and information. The probability of users being incidentally exposed to the news online is influenced by their news preferences, uses, and trust in their specific social media platform.
Lee, Nanz, and Heiss (2022) investigated the platform-dependent effects of incidental exposure to political news on political knowledge and participation using data gathered in the United States. The study included two surveys performed within a month before the 2020 US presidential election, which allowed for comparison analysis. The findings indicated varied implications for incidental exposure (IE), with IE on Facebook and X having no significant impact on knowledge or participation. IE on YouTube appeared to reduce political learning. Interestingly, IE on YouTube was linked to increased political activity, particularly among people with a higher need for orientation. As a result, the study concludes that while IE may not substantially impact citizens' political knowledge, it may help increase political participation. Hence, it is necessary to study how media can strengthen political literacy to support and engage citizens in various political actions.
De Zúñiga, Borah, and Goyanes (2021) studied the direct and indirect effects of incidental news exposure on political knowledge among US citizens. A questionnaire was administered to 3000 citizens selected using a stratified sampling technique. According to the findings, persons who are continually engaged and active news users have higher levels of political awareness. In contrast, those who are only occasionally exposed to the news have lower levels. The studies also revealed that individuals who engage in news exposure have increased political awareness. As a result, the study concluded that citizens who engage with news can unintentionally combine their tacit knowledge with fresh information they may have been exposed to to improve their political knowledge. As a result, further research can be conducted to determine the good benefits of unintentional news exposure.
Ahmed and Gil-Lopez (2022) examined the role of incidental news exposure on social media and political participation in Singapore. A survey of 1,252 Singaporeans was conducted using a quota sampling technique. According to the findings, persons with a low interest in politics are negatively impacted by inadvertent news exposure, but those with a substantial interest benefit from it. Additionally, at higher education levels, incidental news exposure leads to increased political participation. Furthermore, the study found that most people have a high level of trust in the government but prefer not to engage in politics. Conclusively, incidental news exposure on social media did not emerge as the primary driver of political participation; rather, it supplements the knowledge of persons involved in politics. According to the study, politically involved people use incidental news best, whereas disengaged people avoid it. Furthermore, the study found that most people have a high level of trust in the government but prefer not to engage in politics. 
Weeks, Lane, and Hahn (2022) studied the possibility of incidental news exposure to maximise interest-based political knowledge in the United States. The study used quota sampling to collect data from the US population during two presidential elections (2012 and 2016), and both samples were measured and compared to produce the results. The findings from both the 2012 and 2016 samples demonstrated that incidental exposure to online political information can dramatically reduce knowledge gaps between persons engaged in politics and those not. As a result, the study found that accidental exposure to news increases political awareness, particularly among individuals who are least interested in politics. As a result, it has contributed to reducing information gaps and will enable less interested citizens to develop a favourable attitude toward
Mande, Mustapha, Omar, Mustapha, and Ahmed (2022) examine the influence of social media content preferences on political participation among Nigerian youths. The study was conducted in the northern state of Nigeria, and a questionnaire was distributed to the youths aged between 18-35 years. The findings showed that news and entertainment preferences positively and significantly influence political participation among the respondents. Thus, both news and entertainment preferences influence political participation among youths. Notably, political efficacy influences users’ political participation differently depending on their news consumption. The effect of news preference on political participation is higher for people with high political efficacy and lower for those with low political efficacy.
Lee and Xenos (2022) explore the intricate relationship between incidental news exposure via social media and political participation. Their study, which used two-panel data sets to better identify causal relationships, revealed a complex and reciprocal relationship. The findings show that incidental news exposure via social media and political participation appear to influence each other indirectly through social media use for political purposes. This reciprocal relationship is a key finding of the study. 
Park & Kaye (2021) observed mediated effects of incidental exposure in their analysis of survey data from Denmark, Finland, Germany, Spain and the UK. Results showed that social media consumption indirectly increased attentiveness to politics through accidental encounters with news headlines and shared articles.


CHAPTER THREE
RESEARCH METHODOLOGY
3.0 INTRODUCTION
The main objective of this chapter is to explain the methodology and data collection techniques employed in obtaining the research data. In view of this, explanation covers the research design, population of the study, research
3.1. RESEARCH DESIGN
Every scientific research requires a scientific method. This portion explains the meaning of methodology and the method employed for the research. Research Methodology is a defined method of collecting, presenting and analyzing data. This gives the researcher a focus on how best to conduct the study.
Nachimais and Nachimais said a methodology refers to a system of explicit rules and procedures on which research is based and against which claim of knowledge are evaluated. This provides a replication and constructive criticism of work. The review of related literature suggested Survey Method for the study. Survey by its nature often study samples drawn from population with mostly individuals as unit of analysis. In this study, samples were drawn from the universe of the study.
Survey research can investigate both large and small population by selecting and studying samples chosen from populations to discover the relative incidence, distribution and interrelations of sociological and physiological variables (Osuala, 2011).
The above definition shows that, survey is often associated with asking group of people question. It is also interested in accurate assessment of the characteristics of the defined population (Osuala, 2001). This is because it is difficult to study the whole population due to cost, time and personal constraints. According to Joseph (2003), the survey techniques involve drawing up questions on various subjects or on various aspect of a subject to which selected members of a particular population are requested to react.
3.2 POPULATION OF THE STUDY
Population is made of all conceivable elements, subjects or observation, relating to a particular phenomenon of interest to the researcher (Asika, 2002). Population is also defined as the universe or events from which a sample is drawn. Wimmer and Dominic argued that population is a group of class of subjects, variables, concepts, or phenomenon. It is also a term used to refer to a set of element in a particular area.
The population of this study is the students of Kwara State Polytechnic, Ilorin. The population is estimated to be over 20,000 students for both full time and part time. Akuo community is assumed to be 5,000, Ara community 3,000 while Eleko community is estimated to be 10,000.
3.3 SAMPLE SIZE AND SAMPLING TECHNIQUE
Sample selection in most case become inevitable, as the population would be obviously unwieldy in view of its uncontrollable magnitude. Sample refers to the selected members of the entire population for use in the study. Wimmer & Dominick (1983), defined sample as a subset or sub segment of the population that is taken to be representative of the population. Therefore, the sample size of this study is two hundred (200) from various classes of the school.
Since the study comprises of the entire students of Kwara State Polytechnic, Ilorin. The researcher adopted random sampling technique. The random sampling technique is a method where the researcher gives equal chance to all respondents. The technique is adequate for this study as it allows every respondent to have equal chance of being selected.
3.5 RESEARCH INSTRUMENT
Questionnaire was used to collect data for this study. This is because it is a good instrument of survey method to seek the opinions of respondents on issue relating to the research problem.
A questionnaire is a special form of correspondent developed to procure authoritative information from a number of persons through the medium of well-directed questions. It is a legitimate method of obtaining information in those instances where other procedures will not yield as good result or will involve too much time, effort or cost (Odekunle, 2005).
In view of the above, a twenty-item questionnaire was used to elicit information on public relations crisis on Kwara State Polytechnic, Ilorin.
For this study, the close-ended questionnaire was used to collect data. Close-ended is the type of questionnaire that asks questions and specifies option for the respondents to choose from. The strength of the close-ended questions is that it provides greater uniformity of response and easy to answer (Witmer & Dominick, 1983).
3.6 METHOD OF DATA PRESENTATION AND ANALYSIS
The study employed the use of quantitative method for data presentation and analysis. The study used simple tables, frequencies, and percentage to enhance the presentation and analysis of the data collected.


3.7 INSTRUMENT FOR DATA COLLECTION
Research instruments are described as tools used for collecting data needed to find solutions to the problem under investigation (McMillan & Schumacher 2001). Therefore, the main or central data-collection instrument used in this study was by means of questionnaire.
3.8 VALIDITY AND RELIABILITY OF RESEARCH INSTRUMENT
The validity of the instruments was subjected to the scrutiny of the project supervisor. In other words, the draft of the questionnaire was approved by the project supervisor before the administering it to respondents.
In ascertaining the reliability of the instrument, a pilot study was conducted. Twenty copies of questionnaire were first administered; the data gathered was tested for reliability using Crombach Alpha coefficient statistical method. The result indicated that the instrument was reliable.
3.9 METHODS OF DATA ANALYSIS
Data analysis is described by Gay et al (2006) as a systematic organization and synthesis of data that involves application of one or more statistical techniques. It therefore gives meaning to data collected during research in a way that permits the researcher to answer the research question.
For proper analysis of the data gathered for this study descriptive and inferential statistical tools of measuring data were used in analyzing the collected data. The uses of these forms of statistical method to test the validity and reliability of data cannot be done without appropriate coding
Therefore, using coding scheme, for options to questions on the questionnaire, the options were to assemble in what is known as the coding sheet. Frequency and percentage were used to describe data to see the general characteristic of the sample studied and to answer researcher questions. The frequency tabulation and percentage methods of data analysis were adopted for the purpose of this research for presentation.
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATION
4.1 PRESENTATION OF DATA
This chapter present the analysis of data collected from 200 undergraduate students at Kwara State Polytechnic to examine the influence of incidental news exposure through X (Twitter) on their political knowledge. The data is organized into five tables based on demographic variables: gender, age, marital status, religion, and academic level. Each table includes response options, frequency of responses, and percentages.
Table 1: Gender Distribution of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	110
	55

	Female
	90
	45

	Total
	200
	100


Source: Research Survey, 2025
Table 1 shows that 55% of the respondents are male (110 respondents), while 45% are female (90 respondents). This distribution indicates a slightly higher male participation in the survey, which may reflect the gender demographics of Kwara State Polytechnic or the willingness of male students to participate in research related to social media and political knowledge.
Table 2: Age Distribution of Respondents
	Age Group
	Frequency
	Percentage (%)

	15–20
	60
	30

	21–25
	100
	50

	26–30
	30
	15

	31 and Above
	10
	5

	Total
	200
	100


Source: Research Survey, 2025
As presented in Table 2, the majority of respondents (50.0%, 100 respondents) fall within the 21–25 age group, followed by 30.0% (60 respondents) in the 15–20 age group. The 26–30 age group accounts for 15.0% (30 respondents), and only 5.0% (10 respondents) are 31 years and above. This distribution suggests that the sample primarily consists of young adults, typical of an undergraduate population, who are likely active users of social media platforms like X.
Table 3: Marital Status of Respondents
	Marital Status
	Frequency
	Percentage (%)

	Single
	180
	90

	Engaged
	15
	8

	Married
	5
	2

	Total
	200
	100


Source: Research Survey, 2025
Table 3 indicates that 90.0% (180 respondents) are single, 8% (15 respondents) are engaged, and 2% (5 respondents) are married. The predominance of single respondents aligns with the expectation that most undergraduates are young and unmarried, focusing on their studies and social activities, including social media engagement.
Table 4: Religion of Respondents
	Religion
	Frequency
	Percentage (%)

	Islam
	120
	60

	Christianity
	75
	37

	African Traditional Religion
	5
	3

	Total
	200
	100


Source: Research Survey, 2025
Table 4 reveals that 60% (120 respondents) are Muslim, 37% (75 respondents) are Christian, and 3% (5 respondents) practice African Traditional Religion. This distribution reflects the religious diversity in Kwara State, with Islam being the predominant religion, followed by Christianity. The small percentage of African Traditional Religion adherents may indicate its lower prevalence among the younger, educated population.
Table 5: Academic Level of Respondents
	Academic Level
	Frequency
	Percentage (%)

	Undergraduate
	200
	100

	Graduate
	0
	0

	Postgraduate
	0
	0

	Total
	200
	100


Source: Research Survey, 2025
As shown in Table 5, all 200 respondents (100.0%) are undergraduates, with no respondents in the graduate or postgraduate categories. This is consistent with the study’s focus on undergraduate students at Kwara State Polytechnic, ensuring that the sample is homogeneous in terms of academic level.
4.2 ANALYSIS OF RESEARCH QUESTIONS
The following tables (6–20) present responses to statements assessing X usage, incidental news exposure, and political knowledge among the 200 respondents. Each table includes the frequency and percentage of responses on a five-point Likert scale: Strongly Disagree (SD), Disagree (D), Neutral (N), Agree (A), and Strongly Agree (SA).
Table 6: X is part of my everyday activity
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	20
	10

	Disagree
	30
	15

	Neutral
	50
	25

	Agree
	70
	35

	Strongly Agree
	30
	15

	Total
	200
	100


Source: Research Survey, 2025
Table 7: X has become part of my daily routine
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	25
	12

	Disagree
	35
	17

	Neutral
	45
	22

	Agree
	65
	32

	Strongly Agree
	30
	17

	Total
	200
	100


Source: Research Survey, 2025
4.2.1 X Usage (Tables 6–7)
Tables 6 and 7 show that 50% (Agree + Strongly Agree) of respondents consider X part of their everyday activity (Table 6) and daily routine (Table 7). Approximately 25%–27% disagree or strongly disagree, indicating that while X is widely used, it is not universally integral. The 21–25 age group likely drives higher engagement, consistent with their active social media presence.
Table 8: News can be found in unexpected contexts
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	5

	Disagree
	20
	10

	Neutral
	40
	20

	Agree
	90
	45

	Strongly Agree
	40
	20

	Total
	200
	100


Source: Research Survey, 2025
Table 9: Sometimes, I stumble upon interesting information on the Internet even though I am not consciously looking for it
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	5
	2

	Disagree
	15
	7

	Neutral
	30
	15

	Agree
	100
	50

	Strongly Agree
	50
	26

	Total
	200
	100


Source: Research Survey, 2025
Table 10: I have stumbled upon online news at times when I was browsing the Internet for other purposes than news reading
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	5

	Disagree
	20
	10

	Neutral
	35
	17

	Agree
	95
	48

	Strongly Agree
	40
	20

	Total
	200
	100


Source: Research Survey, 2025
Table 11: I have come across an interesting news story at times when I am browsing the Internet to read news
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	15
	7

	Disagree
	25
	12

	Neutral
	40
	20

	Agree
	80
	40

	Strongly Agree
	40
	21

	Total
	200
	100


Source: Research Survey, 2025
Table 12: I often come across helpful information when I am not looking for it
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	5

	Disagree
	20
	10

	Neutral
	45
	22

	Agree
	85
	43

	Strongly Agree
	40
	20

	Total
	200
	100


Source: Research Survey, 2025
Table 13: I often stumble upon unexpected news stories when I search the Internet for specific news stories
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	20
	10

	Disagree
	30
	15

	Neutral
	50
	25

	Agree
	70
	35

	Strongly Agree
	30
	15

	Total
	200
	100


Source: Research Survey, 2025


Table 14: I like to click on different links on the Internet and find interesting information
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	5
	2

	Disagree
	15
	7

	Neutral
	30
	15

	Agree
	90
	46

	Strongly Agree
	60
	30

	Total
	200
	100


Source: Research Survey, 2025
Table 15: I stumble upon unexpected news stories when I search the Internet for non-news-related information
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	5

	Disagree
	25
	12

	Neutral
	40
	20

	Agree
	85
	43

	Strongly Agree
	40
	20

	Total
	200
	100


Source: Research Survey, 2025
Tables 8–15 consistently show high agreement (60%–75% Agree + Strongly Agree) that news is encountered unexpectedly on the Internet and X. For instance, Table 9 shows 75% agree or strongly agree that they stumble upon interesting information unintentionally, and Table 10 indicates 67% encounter online news while browsing for non-news purposes. This supports the concept of incidental exposure, where algorithms and social interactions on X expose users to political content. Table 14’s 75% agreement on enjoying link-clicking suggests active exploration, enhancing incidental exposure opportunities.
Table 16: I know who the current governor of Kwara State is
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	10
	5

	Disagree
	15
	7

	Neutral
	25
	12

	Agree
	90
	46

	Strongly Agree
	60
	30

	Total
	200
	100


Source: Research Survey, 2025
Table 17: I understand the key political issues affecting Kwara State
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	15
	7

	Disagree
	25
	12

	Neutral
	50
	25

	Agree
	80
	40

	Strongly Agree
	30
	16

	Total
	200
	100


Source: Research Survey, 2025


Table 18: I am aware of recent policy changes in Kwara State
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	20
	10

	Disagree
	30
	15

	Neutral
	60
	30

	Agree
	70
	35

	Strongly Agree
	20
	10

	Total
	200
	100


Source: Research Survey, 2025
Table 19: I can discuss political issues confidently with others
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	25
	12

	Disagree
	35
	17

	Neutral
	50
	25

	Agree
	60
	30

	Strongly Agree
	30
	16

	Total
	200
	100


Source: Research Survey, 2025
Tables 16–19 assess political knowledge. Table 16 shows 75% know the current governor of Kwara State (AbdulRahman AbdulRazaq, as of 2025), reflecting high basic awareness. Table 17 indicates 55% understand key political issues, while Table 18 shows only 45% are aware of recent policy changes, suggesting a drop-off in detailed knowledge. Table 19’s 45% agreement on confidence in discussing political issues indicates moderate self-assurance, potentially linked to incidental exposure.


Table 20: I follow political debates and discussions on X
	Response
	Frequency
	Percentage (%)

	Strongly Disagree
	30
	15

	Disagree
	40
	20

	Neutral
	60
	30

	Agree
	50
	25

	Strongly Agree
	20
	10

	Total
	200
	100


Source: Research Survey, 2025
Table 20 shows only 35% follow political debates on X, with 35% disagreeing or strongly disagreeing. This suggests that while incidental exposure to news is common, active engagement with political discussions is less prevalent, possibly due to preference for entertainment or social content.
4.3 DISCUSSION OF FINDINGS
The demographic data suggests that the sample is representative of a young, predominantly single, and religiously diverse undergraduate population, with a slight male majority. The age distribution (mostly 21–25) aligns with the demographic most likely to engage with social media platforms like X, making them suitable for studying incidental news exposure. The predominance of Muslim respondents reflects the cultural context of Kwara State, which may influence the type of political content encountered on X.
The demographic data confirms a young, predominantly single, and religiously diverse undergraduate sample, with a slight male majority. The 21–25 age group’s dominance aligns with high X usage (Tables 6–7), supporting incidental news exposure (Tables 8–15). The high agreement on encountering news unexpectedly (e.g., 75% in Table 9) validates the “equalizing hypothesis,” where incidental exposure boosts awareness among less politically interested students. However, the drop in detailed knowledge (Table 18: 45%) and moderate confidence in discussions (Table 19: 45%) suggest limitations, possibly due to misinformation or algorithmic biases prioritizing sensational content, as noted in studies like those from Pew Research (2020).
Religious and gender differences may shape content exposure, with Muslim respondents (60%) potentially seeing region-specific political posts. The low engagement with political debates (Table 20: 35%) indicates that X is more a source of incidental exposure than deliberate political engagement. This aligns with research suggesting social media fosters passive learning but may not encourage active participation without targeted interventions.
In conclusion, the data suggests that incidental news exposure on X significantly influences political knowledge among Kwara State Polytechnic undergraduates, particularly in basic awareness (e.g., knowing the governor). However, detailed knowledge and confidence in political discussions are less robust, highlighting the need for media literacy to address misinformation. The demographic profile and high X usage underscore the platform’s role in shaping political awareness, but active engagement remains limited. Future studies should explore content quality and algorithmic impacts to enhance civic education.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 SUMMARY
This study investigated the influence of incidental news exposure through X (Twitter) on the political knowledge of undergraduates at Kwara State Polytechnic. The research was motivated by the increasing role of social media in shaping political awareness, particularly among young adults who may encounter news unintentionally while engaging with platforms for non-political purposes. A survey of 200 undergraduates was conducted, with data analyzed across demographic variables (gender, age, marital status, religion, and academic level) and responses to statements about X usage, incidental news exposure, and political knowledge.
The demographic findings revealed a sample of 55% male and 45% female respondents, with 50% aged 21–25, 90% single, 60% Muslim, and 100% undergraduates. These characteristics align with the typical profile of polytechnic students in Kwara State, a region with a predominantly young and religiously diverse population. The analysis of research questions showed that 50% of respondents integrate X into their daily activities and routines, indicating high platform engagement (Tables 6–7). A significant proportion (60%–75%) reported encountering news unexpectedly on X, supporting the concept of incidental exposure (Tables 8–15). For instance, 75% agreed they stumble upon interesting information unintentionally, and 6% encountered news while browsing for non-news purposes (Tables 9–10).
Political knowledge varied by depth. While 75% knew the current governor of Kwara State (AbdulRahman AbdulRazaq, as of 2025), only 45% were aware of recent policy changes, and 45% felt confident discussing political issues (Tables 16–19). Only 35% actively followed political debates on X, suggesting that incidental exposure is more common than deliberate engagement (Table 20). These findings indicate that X facilitates basic political awareness but is less effective for detailed knowledge or active participation, potentially due to misinformation or algorithmic biases prioritizing sensational content (Valenzuela et al., 2019).
The study supports the “equalizing hypothesis,” which posits that incidental exposure enhances political knowledge among those with low political interest (Tewksbury et al., 2001). However, the limited depth of knowledge and low engagement in political discussions highlight challenges in translating exposure into informed civic participation. The demographic profile, particularly the dominance of the 21–25 age group, underscores X’s role as a key information source for young undergraduates.
5.2 CONCLUSION
The findings confirm that incidental news exposure through X significantly influences political knowledge among Kwara State Polytechnic undergraduates, particularly in fostering basic awareness, such as identifying the state governor. The high prevalence of incidental exposure (60%–75.0% across Tables 8–15) reflects X’s role as a platform where news intersects with non-political content, driven by algorithms and social interactions. This aligns with prior research indicating that social media can bridge knowledge gaps for less politically engaged individuals (Kim & Lee, 2021). However, the decline in detailed knowledge (e.g., only 45% aware of policy changes) and moderate confidence in political discussions (45%) suggest limitations in the quality of information encountered. Misinformation, a known issue on social media platforms (Allcott & Gentzkow, 2017), may undermine the accuracy of knowledge gained through incidental exposure.
The low engagement in political debates (35%, Table 20) indicates that while X exposes undergraduates to political content, it does not necessarily encourage active participation. This may reflect preferences for entertainment or social content over political engagement, consistent with findings that young adults prioritize non-political uses of social media (Bode, 2016). Demographic factors, such as the majority Muslim population (60%) and slight male predominance (55%), may shape content exposure due to algorithmic curation, potentially reinforcing region-specific or gender-based perspectives.
In conclusion, incidental news exposure on X enhances basic political knowledge among undergraduates but falls short in fostering deep understanding or active civic engagement. The findings underscore the need for media literacy to maximize the benefits of social media as an information source while addressing its limitations.
5.3 RECOMMENDATIONS
Based on the findings, the following recommendations are proposed to enhance the positive impact of incidental news exposure on political knowledge among undergraduates at Kwara State Polytechnic:
1. Integrate Media Literacy Programs: Kwara State Polytechnic should incorporate media literacy into its curriculum to equip students with skills to evaluate the credibility of news encountered on X. Workshops focusing on identifying misinformation and verifying sources can improve the quality of political knowledge gained through incidental exposure (Tandoc et al., 2018).
2. Encourage Active Engagement with Political Content: Student organizations and academic departments should promote activities, such as debates or seminars, that encourage undergraduates to engage actively with political content on X. Creating campus-based X accounts to share verified political news could bridge the gap between incidental exposure and deliberate engagement (Valenzuela et al., 2019).
3. Collaborate with X Platform Stakeholders: The polytechnic should partner with X to promote curated, reliable news content tailored to undergraduates. Initiatives like verified news threads or educational campaigns on X can enhance exposure to accurate political information, addressing the risk of misinformation (Allcott & Gentzkow, 2017).
4. Target Interventions for Diverse Demographics: Given the religious (60.0% Muslim) and age (50.0% aged 21–25) composition of the sample, interventions should consider cultural and generational preferences. For instance, content creators could develop region-specific political content to resonate with the predominantly Muslim student body, ensuring relevance and engagement (Kim & Lee, 2021).
5. Conduct Further Research: Future studies should explore the role of specific content types (e.g., posts from politicians vs. news outlets) and algorithmic biases in shaping incidental exposure. Longitudinal studies could assess whether sustained exposure on X leads to deeper political knowledge over time, addressing the current study’s limitations in measuring long-term impacts.
5.4 LIMITATIONS OF THE STUDY
Although this study documented significant findings, it has some limitations, which are expected for all research. One of these limitations is geographical limitation. Also, these samples were drawn from federal, state, and private universities in Kwara state alone, which does not fully represent the numerous federal, state, and private universities across the country. These samples do not represent the total number of students or youths in the country.
Another limitation is the research design used. Due to cost and other research considerations, this study adopted a cross-sectional design, which does not allow for data collection over a long-time frame. Also, this study employed the quantitative research method, which is limited in terms of the views and opinions that can be sourced from the respondents in qualitative research. 
Finally, this study is limited conceptually; other relevant concepts, such as political interest, political sophistication, political efficacy, and media literacy, were not reviewed. Etc.
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QUESTIONNAIRE ON EXPOSURE ON X (X) ON POLITICAL KNOWLEDGE AMONG UNDERGRADUATE STUDENTS IN KWARA STATE.
Department of mass communication
Kwara State Polytechnic, Ilorin
P.M.B 1375
Kwara State.
I ABDURROUF SEKINAT ATUNKE, an HND2 student from the above department conducting research on "INFLUENCE OF INCIDENTAL NEWS EXPOSURE ON X, FORMERLY KNOWN AS X, ON POLITICAL KNOWLEDGE AMONG UNDERGRADUATE STUDENTS IN KWARA STATE". You have been selected as one of the respondents: information given will be treated as confidential and only for research purpose
SECTION A: DEMOGRAPHY OF RESPONDENTS
1. Gender: (a) Male  (   )  (b) Female (  )
2. Age: (a) 15-20 (  )  (b) 21-25 (   )  (c) 26-30 (  )  (d) 31 and above (   )
3. Marital status: (a) Single (  )  (b) Engaged (   )  (c) Married (  )
4. Religion: (a) Islam (   )  (b) Christian (   )  (c) Africa Traditional religion (   )
5. Academic level: (a) Undergraduate (  )  (b) Graduate (  ) Post Graduate (  )
SECTION B: LEVEL OF  X (X) USE, EXPOSURE TO  INCIDENTAL NEWS ON X AND POLITICAL KNOWLEDGE
INSTRUCTIONS: Please indicate your level of X (X) usage using the scale: Strongly disagree, 2: disagree, 3: neutral, 4: agree, and 5: strongly agree.
●Kindly tick (✓) the appropriate option best suited to you.	
	S/N
	X Use 
	
	1
(SD)
	2
(D)
	3
(N)
	4
(A)
	5
(SA)

	6
	X is part of my everyday activity.
	
	
	
	
	
	

	7
	X has become part of my daily routine.
	
	
	
	
	
	



	8
	News can be found in unexpected contexts.
	
	
	
	
	

	9
	Sometimes, I stumble upon interesting information on the Internet even though I am not consciously looking for it.
	
	
	
	
	

	10
	I have stumbled upon online news at times when I was browsing the Internet for other purposes than news reading.
	
	
	
	
	

	11
	I have come across an interesting news story at times when I am browsing the Internet to read news
	
	
	
	
	

	12
	I often come across helpful information when I am not looking for it.
	
	
	
	
	

	13
	I often stumble upon unexpected news stories when I search the Internet for specific news stories.
	
	
	
	
	

	14
	I like to click on the different links on the internet and find interesting information.
	
	
	
	
	

	15
	I stumble upon unexpected news stories when I search the Internet for non-news-related information.
	
	
	
	
	



	16
	I know who the current governor of Kwara State is
	
	
	
	
	

	17
	I understand the key political issues affecting Kwara State
	
	
	
	
	

	18
	I am aware of recent policy changes in Kwara State
	
	
	
	
	

	19
	I can discuss political issues confidently with others 
	
	
	
	
	

	20
	I follow political debates and discussions on X
	
	
	
	
	



Thank you for your assistance!

i     ANALYSING   THE INFLUENCE OF  INCIDENTAL NEWS EXPOSURE   THROUGH   X   ( TWITTER )   ON POLITICAL KNOWLEDGE  AMONG UNDERGRADUATES   IN KWARA  STATE       BY:   ABDURROUF SE KINAT ATUNKE   H ND/23/ MAC / F T/0 891     BEING A PROJECT SUBMITTED TO THE DEPARTMENT OF  MASS COMMUNICATION ,  INSTITUTE OF  INFORMATION AND COMMUNICATION  TECHNOLOGY , KWARA STATE  POLYTECHNIC ILORIN, KWARA STATE     IN PARTIAL FULFILMENT OF THE REQUIREMENT FOR THE AWARD OF  HIGHER  NATIONAL DIPLOMA   (HND)   IN  MASS COMMUNICATION     JUNE, 2025      

