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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
Mass media as becomes one of the main sources for people to obtain information. This media is divided into two types, namely print and electronic media. Print media obtain information through printed mails, newspapers, magazines and dailies. Whereas, electronic media obtain information from radio, television, and social media like Twitter. Media remains a tool, which renders any help to people across the globe to influence their opinion, attitude, and knowledge. According to Angus, Thelwall and Stuart (2018), social media furnishes individuals with information in any sector of life. Through media, there has been a lot of development and growth that occurred due to the availability of platforms that allows them to get linked to the entire universe and contribute to global development. As the use of media increases, many people including youths use it to find out about the historical development of society, concepts, religion, etc. Social media is a form of effort for people, especially students, to get to move close to each other on the internet or social contacts by making connections through individuals. Social media is the social interaction among people who create, share, and exchange information and ideas in environments, schools, workplaces, homes, communities, etc. Social media, regardless of distance, facilitates people to communicate, and convey information in the form of images, videos, and audio. Social media has been used increasingly in many cultures so that radio lessons, television lessons and educational web pages. Esteve (2018) further observed that the mass media assists in shaping behavior through making propositions to people. These propositions assist in development of mental models that can be imposed with greater force and persuasion. The propositions are presented in a dramatic or emotional context that helps to inhibit the judgment critical. 
The study supported the findings in Pusateri and Liccardi (2017) that expressed most emphatically that the media, no longer report facts or, if they do, this is a secondary objective. The study noted that media was primary used for entertainment and thus most media houses have opted to reduce educative programmes. The current media has a primary role of entertaining the viewers; this makes the other roles such as education and information dissemination to be secondary goals. This is evident due to the organization and volume of entertainment programmes offered by media houses. Analysis of the volume of time the media allocated to news and informative programmes have reduced significantly. Mass media belong to a group of opinion shapers with a significant role in shaping Students’ behavior such as the family, the church or peers (Pusateri and Liccardi, 2017).  
Through social media, people can use networks of online friends and group memberships to keep in touch with current friends, reconnect with old friends or create real life friendships through similar interests or groups. Besides establishing important social relationships, social media members can share their interests with other likeminded members by joining groups and forums. Some networking can also help members find a job or establish business contacts. Most social media websites also offer additional features. In addition to blogs and forums, members can express themselves by designing their profile page to reflect their personality. The most popular extra features include music and video sections. The video section can include everything from member generated videos from hundreds of subjects to TV clips and movie trailers (You tube). It is therefore the aim of this study to establish the impact that these social media has on the young individual‘s behavioral change. In fact, research to date suggests the contrary. Infants and toddlers have difficulty learning from television (Anderson & Hanson, 2017; Anderson & Pempek, 2008), and only show rudimentary signs of comprehension around 18 to 24 months of age (Pempek, Kirkorian, Richards, Anderson, Lund, & Stevens, 2010). In addition, a number of correlation-based studies suggest that the amount of early media exposure is negatively related to developmental outcomes, namely poorer attention and language skills (see Anderson & Pempek, 2005 for a review). 
Recent experimental studies corroborate these findings, demonstrating that the presence of television directly reduces the quality of Students’ play behaviors and attention (Courage, Murphy, Goulding, & Setliff, 2010; Schmidt, Pempek, Kirkorian, Lund, & Anderson, 2018; Setliff & Courage, 2019), and parent language (Lavigne, Hanson, Pempek, Kirkorian, & Anderson, 2018; Pempek, Kirkorian, & Anderson, 2019; Zimmerman et al., 2019). Over time, television’s constant presence in the home could lead to potentially serious developmental issues for infants and toddlers. However, hypotheses attributing long-term negative outcomes to the direct effects of television on Students are limited. There are no definitive mechanisms to explain how these effects are instantiated within Students over time. Furthermore, what remains entirely unexplored are the indirect influences of television on Students. Television’s impact can have a potentially greater indirect effect on young Students by directly influencing parents’ behaviors, which in turn, disrupt the quality of their interactions with their Students. During the first few years of a child’s life, parents are crucial in supporting the development of key cognitive outcomes, such as attention, executive functioning skills, and language development (Vygotsky, 1978). Parents can offset some of the potential.
The present dissertation study takes advantage of a unique opportunity to follow a cohort of Students and their parents who participated in an earlier study that examined the influence of infant-directed videos on parent-child interactions. The original study took place when the Students were 12- to 21-months-olds (Pempek, et al., 2018). These same Students returned to participate when they were 6 to 9 years of age, providing an opportunity to assess the relationship between early media exposure during infancy and later cognitive outcomes. Specifically, this dissertation investigates how television has the potential to shape everyday parent-child interactions, and how this effect, in turn, influences young Students’ cognitive and learning from television outcomes. This study sought to answer key questions about the mechanisms by which television exerts its long term effects on Students. This project is novel as one of the first to study television’s effects from infancy to middle childhood assessing actual behaviors of Students and parents. Such knowledge can help create recommendations and guidelines for media use.
1.2	STATEMENT OF THE PROBLEM
This study will try to find out the impact that social media has on the youth‘s behavior. Technology has many positive aspects but, in the wrong hands, it can become dangerous. For the young people it is experiments to do what they feel is good or exciting to them and the friends and at the same time avoid adult supervision. Livingstone (2018) opines that for teenagers, the online realm may be adopted enthusiastically because it represents their ‘space, visible to the peer group more than to adult surveillance, an exciting yet relatively safe opportunity to conduct the social psychological task of adolescence – to construct, experiment with and present a reflexive project of the self in a social context, as well as, for some, for flouting communicative norms and other risk-taking behaviors
Technology brought about social media which is a valuable tool but is somewhat misused by today‘s youth. The two main forms that the youth use to access social media are cell phones and the Internet which have brought about major changes in their lifestyle. With the current exposure and easy access that the youth are able to get out of these mediums, this study will establish the impacts it has have on the youth. Issues that are expected to arise out of this research include exposure to problematic materials, online victimization of youth, exposition to unnecessary online marketing and advertising, exposure to dangerous online behaviors, issues of identity theft, the emergence of digital divide and generation gap between parents and the youth.
According to Ritchel, Matt in an article, ―Growing up Digital, Wired for Distraction.” on The New York Times. 21 Nov. 2010, others include wastage of time, building of shallow and harmful relationships, and, eventually, causing rather than alleviating, users ‘depression, loneliness, social isolation, and withdrawal among others.


1.3	Objectives of the Study
The aim of the present thesis was to effect of social media on child development and behavior among Kwara state polytechnic. Based on the topic, the study has the following specific objectives:
i. To find out the impacts media exposure has on development and behavior changes among the student kwara state polytechnic
ii. To determine the risks that comes with exposure of social media on  kwara state polytechnic
iii. To find out some anti-social behaviors student copy when exposed to social media 
1.4	Research Questions 
The following research questions guided the study
i. To what extend does media exposure have impacts on development and behavior changes among the student of kwara state polytechnic?
ii. What are the risks that come with exposure of social media on kwara state polytechnic student?
iii. What anti-social behaviors do student copy when exposed to social media?
1.5	Significance of the study 
It is hoped that the findings of this study will bridge the gap of lack of sufficient information on the effect of social media exposure on child development and behavior among Kwara state polytechnic in many ways; countries present how student learn from media. In a nation like Nigeria, efforts have to be put in place for effective growth and development. Therefore, this study is necessary in other to have a better understanding of this media of communication as television phone, radio and others media on how it influences, impacts and affects out behaviors mostly on Students and also to eradicate the ignorance that is common with administrators.
The findings of this study may also be useful to the policy makers in various sectors of the government. For instance, in the educational sector curriculum developers will be informed when developing curriculum for the child. In the health ministry, it will help doctors especially those dealing with counseling of the child to know which tools to use to effectively communicate to the child. The results of the study are likely to influence further scholarly research by other researchers who may be interested in this field of knowledge and initiate appropriate mitigation.
1.6	Scope of the Study 
The study of media exposure on Students is a topic that concern the moral development and behaviors of Students. The research is de-limited to a product which is not very suitable for the seeing of the Students
1.7	Definition of Terms
i. Media Exposure: refers to the amount and type of Media content an individual is exposed to, directly or indirectly. This can include television shows, movies, social media, news articles, advertisements, etc.
ii. Social media: Refer to the means of interaction among people in which they create, share and exchange information and users to virtual, commodities and networks. Andreas Kaplan (2006) define social media as “a group of internet based application that build on the ideological and technological foundation of web and that allow the creation and exchange of their generated content. In addition is a medium in which people interact, chat associate through use of internet.
iii. Child Development: involves the biological, psychological and emotional changes that occur in human beings between birth and the conclusion of adolescence. Childhood is divided into three stages of life which include early childhood, middle childhood, and late childhood.
iv. Mental Development: It is basically the construction of mind activity such as thought process, memory, problem solving and decision making as well as overall intelligence
v. Behavior: refers to how one conducts themselves. It is their actions, reactions and functioning in response to everyday environments and situations.
vi. Television: Television is a system of transmitting and reviewing of images over a great distance which means seeing at a distance, it contains both sound and visuals.
vii. Students: A child can be described as a young human being boy or girl, newborn who has not reached the age of discretion.
a. We talk about a child’s upbringing for his home of today does not go together with counseling from parents that could lead the child to end up in a hard way. However, the child is a gift from God and parents are but caretakers.
viii. Cultural factor: The cultural background of the child also determines their intellectual growth. 
ix. Genetic Inheritance: Students can inherit quite a number of behaviors from parents, for example intelligence can be inherited so also gentleness, meekness etc.

CHAPTER TWO
LITERATURE REVIEW
2.1 	Conceptual framework 
It is evident that there exists a relation between social media and their impact on the youth‘s change in behavior. Consequently, messages can reach audiences and target groups in real time and they can generate changes and tendencies. Today, young generations grow up having great contact with different kinds of social media. They are easily acquiring digital literacy‖ and live in a digital world to which adults are only ‗naturalized citizens‘. 
Tapscott (2018) talks of growing up in a digital environment referring to the youth as the ―Net Generation‖. Students are socializing in a hybrid virtual space, learning in innovative ways, creating a new language and practicing multicultural values (Tappscott, 2018). The main characteristics of the ―N-Gen‖ culture are: independence, emotional and intellectual openness, inclusion, free expression and strong views, innovative, preoccupation with maturity, pleasure by the investigation, immediacy, and sensitivity to corporate interest, authentication, and trust. (Tapscott, 2018). Survey results suggest that gaps between parents and Students happens in different ways: Internet expertise, awareness of risk, acknowledgement of domestic regulations in place, and in what parents believe their Students are doing versus what they are actually doing (Livingstone and Bober, 2005). Anxieties about the safety, health and balanced use of social media can be classified in three main groups: worries about the exposition to unwanted material, online victimization and the practice of dangerous online behaviors. 
Also, technological modern developments have contributed to the democratization of the family, especially in countries that are pioneers in Information Communication Technologies (ICT.) The domestication of media used by youth can be seen across ―diverse individuals versus socially stratified culture, and nationally versus global identities and community‖ (Livignstone and Bober, 2015). The anxieties about ―the solitary nature of new media use is contrasted by worries about lost community traditions and values‖. (Livignstone and Bober, 2015).
More specifically in relation to our aim the intensive or high levels of online participation or internet use has been associated with online risk. But, the simple use of internet cannot predict risk. (Enhancing Child Safety & Online Technologies, 2008 for Internet & Society at Harvard University, 2018). From the development perspective, it can be argued in relation to the use of the internet by youth that ―the multiple sensory inputs are demanding on cognitive resources and can overwhelm Students‘s capacity to engage in thoughtful decision making (Berson and Berson, 2020). At an early age, Students are not aware of the risks, and they require adult supervision. During adolescence, a child‘s ability to make life choices is still under development (Berson and Berson, 2020). In fact, adolescents have especially been often considered as vulnerable to risky behaviours like the consumption of drugs or alcohol.
Therefore, social media has an impact on the youth in various ways. For instance, with regard to exposure to problematic material, the Internet has changed the way the consumption of pornography takes place. People have greater possibility to access pornography through their own initiative or accidentally. Research has revealed that the 57 percent of 9 to 19 years old, have come into contact with online pornography. Their encounters with pornography happened in different ways. The most common was in pop-up advert, open porn site accidentally when looking for something else or in junk mail. Also 22 percent of 9-19 year old, daily and weekly users have accidentally ended up on a site with violent or gruesome pictures, and 9 percent on a site that is hostile or hateful to a group of people. (Livingstone and Bober, 2005). Additionally, a survey of risk, impact and prevention found that using the internet intensively, taking risk online, going to chat rooms, and using the computer in other people‘s homes are the most predictive behaviors associated with exposure to sexual material on the internet.


2.1.1	Impact of Social Media Use on Junior Secondary School 
The influence of the media on the mental development of Students is profound. Thus, it is important for physicians to discuss with parents their child’s exposure to media and to provide guidance on age-appropriate use of all media, including television, radio, music, video games and the Internet The objectives of this statement are to explore the beneficial and harmful effects of media on Students ‟s mental and physical health, and to identify how physicians can counsel patients and their families and promote the healthy use of the media in their communities.
Television: 
Television has the potential to generate both positive and negative effects, and many studies have looked at the impact of television on society, particularly on Students and adolescents, An individual child‟s developmental level is a critical factor in determining whether the medium will have positive or negative effects. Not all television programs are bad, but data showing the negative effects of exposure to violence, inappropriate sexuality and offensive language are convincing. Still, physicians need to advocate continued research into the negative and positive effects of media on Students and adolescents.
Current literature suggests the following: 
· Physicians can change and improve Students‟s television viewing habits. 
· Nigerian Students watch excessive amounts of television. 
· There is a relationship between watching violent television programming and an increase in violent behavior by Students. 
· Excessive television watching contributes to the increased incidence of childhood obesity. 
· Excessive television watching may have a deleterious effect on learning and academic performance. 
· Watching certain programs may encourage irresponsible sexual behaviour.
Television is an effective way of advertising products to Students of various ages. The average Nigerian child watches nearly 14 hours of television each week. By his/her high school graduation, the average teen will have spent more time watching television than in the classroom. Studies show how time spent watching television varies between different age groups and cultures. This is especially relevant when studying the effects of excessive television exposure on disadvantaged populations. The amount of time that younger Nigerian Students currently spend watching television has not decreased significantly. A substantial number of Students begin watching television at an earlier age and in greater amounts than what experts recommend. Evidence suggests that television’s influence on Students and adolescents is related to how much time they spend watching television. As a result, with prolonged viewing, the world shown on television becomes the real world. Television viewing frequently limits Students “s time for vital activities such as playing, reading, learning to talk, spending time with peers and family, storytelling, participating in regular exercise, and developing other necessary physical, mental and social skills. 
In addition to the amount of time spent in front of the television, other factors that influence the medium’s effect on Students include the child’s developmental level, individual susceptibility and whether Students watch television alone or with their parents.
Violence
The amount of violence on television is on the rise. The average child sees 12,000 violent acts on television annually, including many depictions of murder and rape. More than 1000 studies confirm that exposure to heavy doses of television violence increases aggressive behaviour, particularly in boys. Other studies link television or newspaper publicity of suicides to an increased suicide risk.
The following groups of Students may be more vulnerable to violence on television: 
· Students from minority and immigrant groups; 
· emotionally disturbed Students; 
· Students with learning disabilities; 
· Students who are abused by their parents; 
· Students in families in distress.
Physicians who see a child with a history of aggressive behaviour should inquire about the child‟s exposure to violence portrayed on television.
Sexuality
Today, television has become a leading sex educator in Nigeria. Between 1976 and 1996, there has been a 270% increase in sexual interactions during the family hour of 2000 hours to 2100 hours. Television exposes Students to adult sexual behaviours in ways that portray these actions as normal and risk-free, sending the message that because these behaviours are frequent, „everybody does it‟. Sex between unmarried partners is shown 24 times more often than sex between spouses, while sexually transmitted infections and unwanted pregnancy are rarely mentioned. Teens rank the media as the leading source of information about sex, second only to school sex education programs. Numerous studies document adolescents‟ susceptibility to the media‟s influence on their sexual attitudes, values and beliefs. A detailed guide to responsible sexual content on television, and in films and music can be found in other peer-reviewed publications. Some people believe that the media can influence sexual responsibility by promoting birth control, such as condom use. No current empirical evidence supports this concept; it is expected that the debate will continue.
Alcohol and Smoking
Nigeria‟s two largest breweries spend $200 million on advertising each year . On an annual basis, teenagers see between 1000 and 2000 beer commercials carrying the message that „real‟ men drink beer. Convincing data suggest that advertising increases beer consumption, and in countries such as Sweden, a ban on alcohol advertising has led to a decline in alcohol consumption.
Tobacco products are not advertised directly on television in Nigeria. However, passive promotion occurs when, for example, a soap opera star lights a cigarette in a „macho‟ act, a Formula One race car has cigarette advertising on it or sporting events carry the names of tobacco companies. There is evidence that passive advertising, which glamorizes smoking has increased over the past few years. Television is not the only way that Students learn about tobacco and alcohol use; the concern is that the consequences of these behaviors are not accurately depicted on television. One-half of the G-rated animated feature films available on videocassette, as well as many music videos, show alcohol and tobacco use as normative behavior without conveying the long term consequences of this use.
2.1.2	Social Media and the Youth
There has been a virtual explosion of the use of technology in making interpersonal connections. This is particularly the case for young people. As early as elementary school, many students are carrying cell phones. With ready access to the internet and mobile phone technology, social networking has become a phenomenon of unprecedented proportions and is expanding the concept of a social network As Bryant, Sanders-Jackson, and Smallwood (2006) stress: ―Socially interactive technologies (SITs), such as instant messaging and text messaging, are beginning to redefine the social networks of today‘s youth. By offering fast-paced, inexpensive, online communication, SITs allow for new online youth social networks to form and evolve. New text-based technologies are picking up where phones left off. Email and text messaging allow for rapid, asynchronous communication within one‘s peer network: IM allows for synchronous communication among many friends at once.‖ Because so much of the discussion about the use of technology for connecting interpersonally uses the term social networking, we need to begin by looking at the concept of a social network. 
Personal and organizational social networks are common among those who have shared interests, attitudes, beliefs, kinships, and needs. Youth subculture groups in neighborhoods and on school campuses provide long-standing examples of social networks. Today, open and restricted access social sites are burgeoning on the internet. Most establish networks of diverse members from a wide geographic spectrum who learn about each other and about a variety of topics and have numerous interchanges. Sites allow members to design personal profiles, blogs, and forums that reflect direct expression of images and statements they want to convey. As described by Livingstone (2008): ―Social networking sites enable communication among ever-widening circles of contacts, inviting convergence among the hitherto separate activities of email, messaging, website creation, diaries, photo albums and music or video uploading and downloading. From the user‘s viewpoint, more than ever before, using media means creating as well as receiving, with user control extending far beyond selecting ready-made, mass-produced content.‖ As youth culture assimilates communication technology, the rapid pace of change makes it difficult to grasp the nature and scope of what is happening, never mind appreciating all the positive and negative implications. There are suggestions that the changes are fundamentally transforming the concept of community. These and a host of other matters related to youth and social networking through new technologies are topics for ongoing exploration and discussion.
2.1.3	Media’s Effects on Student
Given that Students under 3 years of age comprehend and learn very little from television on their own, it is not surprising that a majority of research indicates that media exposure during infancy exerts a negative influence on Students’s development. Though, a few studies have demonstrated no relationship between early exposure and cognitive outcomes (e.g., Schmidt, Rich, Rifas-Shiman, Oken, & Taveras, 2009). However, most correlation-based studies have found a relationship between early television viewing and poorer language outcomes, attention, and executive function skills (for a review, see Anderson & Pempek, 2005). Such studies assume a direct effect of television on Students, such that in its presence, Students’s everyday activities are disrupted, thereby hindering healthy development. Everyday activities, such as playing or interacting with others, provide Students with the opportunities to gain knowledge and practice skills that contribute to their development (Bronfenbrenner, 1979; Gibson & Pick, 2000; Piaget, 1936; Vygotsky, 1978). A number of developmental theories emphasize the importance of these early interactive processes between Students and their environment. In terms of brain development, for example, the first few years of life are a time of enormous change and growth. Although genetic factors set development in motion, experience shapes its trajectory (for a review, see Shonkoff & Phillips, 2000). Environmental interactions influence and strengthen neural connections in the brain, which in turn, engender more complex behaviors between infants and their environment (Nelson, 1999). 
That is, as Students engage with their environment, they construct their own intelligence through these direct, hands-on experiences (Piaget, 1936). Given the developmental literature, it is not surprising that many concerns regarding Students’s media use deal with the amount of time that Students spend with television due to its potential to displace important social interactions and experiences (Wartella & Robb, 2008). Displacement occurs if media replace or disrupt time spent in non-media related activities. Media displacement is often considered a negative event, displacing valuable interactions or opportunities necessary for healthy development. However, for this negative event to occur, it has to be shown that Students would actually engage in an activity that is more beneficial than media use alone. In contrast, media use has the potential to displace harmful or less valuable activities given that some forms of media can benefit Students. Media displacement can also have a neutral effect, displacing something that is functionally similar (e.g., viewing television displaces time playing video games). Although the issue of displacement is a concern for Students of all ages, there are important age-related differences that determine the valence of displacement.
Watching educational programs designed to engage Students, like Sesame Street, can have a beneficial effect for preschool-age Students because they can comprehend and learn from such programs (e.g., Anderson, Huston, Schmitt, Linebarger, & Wright, 2001). In this case, media displacement has a positive influence if it displaces something of lesser value. In contrast, infants’ and toddlers’ attention to television is highly variable and intermittent (Anderson & Levin, 1976; Demers et al., 2012), and they do not show signs of comprehension until about 18 to 24 months (Pempek, et al., 2010). Therefore, television use among very young Students most likely has a negative displacement effect. The amount of time spent using media has the potential to influence developmental outcomes if it replaces other important experiences. In the research literature, there have been two areas of concern regarding media-based displacement effects among infants and toddlers: the development of attention-related skills and language skills.
Use of Social Media
In 2006, Bryant, Sanders-Jackson, and Smallwood reported that the main findings related to youth use of socially interactive technologies were:
· Youth are using new interactive technologies (SITs) to enhance communication among friends and family, to make plans with one another, and to maintain social contact outside of their day-to-day face-to-face conversations.
· These technologies have been adopted by teens relatively quickly because IMing and Text messaging are more convenient, less expensive, and faster than traditional technologies.
· Research in this arena has shown that although preference for using SITs to communicate is definitely on the rise, and the use of SITs has surpassed that of email, youth still tend to hold in-depth, important conversations offline
2.1.4	The Influence of Media on Young Students’s Language Development and Behaviour
Media lacks the affordances inherent in real life interactions, such as interactivity and temporal contiguity, that are necessary for infants and toddlers to learn language (Krcmar, Grela, & Lin, 2007; Kuhl, Tsao, & Liu, 2003; Roseberry, Hirsh Pasek, Parish-Morris, & Golinkoff, 2009). Not surprisingly, research on word learning from infant-directed videos has found little evidence for it (Deloache et al., 2010; Robb, Richert, & Wartella, 2009; Vandewater et al., 2010). Instead, there is a growing body of correlational research suggesting that screen media has a negative influence on infants’ language development. A few studies conducted in the 1970’s and 1980’s implicated early television exposure with poorer language later on (e.g., Carew, 1980; Nelson, 1973). More recent correlation-based studies have supported these early negative findings regarding television and language development (Mendelsohn, Brockmeyer, Dreyer, Fierman, Berkule-Silberman, & Tomopoulos, 2010; Linebarger & Walker, 2005; Zimmerman & Christakis, 2005; Zimmerman, Christakis, & Metlzoff, 2007). Research shows that it may not be just the amount of television that influences language development, but effects may be moderated by differences in age and content. Zimmerman, Christakis, and Meltzoff (2007), for example, found a significant negative association between watching baby videos at 8 to 16 months and language abilities, such that for each hour of viewing baby videos, there was a 16.99 point decrement (i.e. 6-8 words) on the MacArthur-Bates Communicative Development Inventory (CDI), a standardized language assessment measure. Interestingly, this association was not found for infants 17 to 24 months. 
Other studies have found that television can have differential effects based on program content differences. Linebarger and Walker (2005) assessed the effects of television exposure starting at 6 months on language outcomes at 30 months. Findings indicated that outcomes were program specific. Programs that had a strong narrative, such as Dora the Explorer and Dragon Tales, were positively associated with greater vocabulary and expressive language, whereas, programs that had little narrative structure and spoken language, such as Teletubbies, were negatively associated with vocabulary and expressive language. Together, the studies suggest that not only does the amount of television exposure influence language development, but also there are other important factors to consider such as age and content differences.
2.1.5	Social behavior
Man is not programmed to live in a society, rather he has learn the rules and codes necessary to make him function in a society for a child to develop into an adequate member of society, he has to internalise the values of that society. The process of internalising the values (the do’s and don’ts) of a society is known as socialisation. Put differently, socialisation is the process whereby the culture of a society in general or a social institution in particular is transmitted to individuals. Douglas (1973) briefly defined socialisation in the general sense when he says it is the process through which individual acquire the social knowledge and skills necessary to enable them interact with others. Bilton (1981) conceptualised socialisation as a process by which we acquire the culture of the society into which we are born and learnt the ways of thought and behaviour considered appropriate in our society. Socialisation is a life long process which involves many social forces variously called socialisation agents which consist of the family, school, peer group, church and mass media. The mass media among other are very powerful socialisation agents. The mass media are impersonal sources and they reach large heterogeneous audience. Films as one of the mass media are a “vehicle” for adolescent socialisation. A study of Hebert and Paulson (1972) cited by Hess, et al, (1988) revealed that Students is Canada begin to watch film before they are three (3 years old). That most five years old are regular viewers. By the age of eighteen that a child will have spent more time in front of the television than anywhere else including school. Schaefer and Larum (1997) study also which have revealed that;
Apart from sleeping, watching television is most time – consuming activities of young people. In the society, particularly in the urban cities, it is now common to find Students watching films all-day. These tubes which have been called “windows of the world” or “mirror of society” has distinctive characteristics. It permits initiation and role playing but does not encourage more complex terms of learning.
Critics have argued that sitting back towards films for several hours expose adolescent to a great deal of violence on television. Therefore, morality and socialisation are important and better addressed by education than by censorial technologies with more than a million violent films filtering in the market in a month, the constitution which allows right to see and express ourselves is difficult to separate good from bad ones. Consequently parents and teachers should use the instrument of education to inculcate the knowledge of various consequences of violent films in the live norm and value in them.


2.2	Theoretical Framework
2.2.1	The Uses and Gratification Theory
Uses and Gratifications Theory (UGT) is an approach to understanding why and how people actively seek out specific media to satisfy specific needs. The driving question of UGT is: Why do people use media and what do they use them for? UGT discusses how users deliberately choose media that will satisfy given needs and allow one to enhance knowledge, relaxation, social interactions/companionship, diversion, or escape. It assumes that audience members are not passive consumers of media. Rather, the audience has power over their media consumption and assumes an active role in interpreting and integrating media into their own lives. Unlike other theoretical perspectives, UGT holds that audiences are responsible for choosing media to meet their desires and needs to achieve gratification. This theory would then imply that the media compete against other information sources for viewers' gratification
Assumptions of the Theory: 
 The audience is active and its media use is goal oriented 
 The initiative in linking need gratification to a specific medium choice rests with the audience member 
 The media compete with other resources for need satisfaction 
 People have enough self-awareness of their media use, interests, and motives to be able to provide researchers with an accurate picture of that use. 
 Value judgments of media content can only be assessed by the audience.
Technological Determinism Theory
The theory was developed by Marshall Mcluhan in 1962.It explains that individuals learn and feel and think the way we do because of the messages they receive through the current technology that is available. The radio which was the example used required people to listen and develop a sense of hearing. Television engages both hearing and visual senses. We then transfer those developed senses into our everyday lives and we want to use them again. The medium is then our message. Social media brought about by emerging technology requires people to listen and engaged often. People then interpret the messages sent to them from social media in their everyday life Humans do not have much free will at all. Whatever society as a whole is using to communicate, they too will use to communicate. Therefore they will adapt to the medium they are using so that they can send and receive messages like everyone else. We know that there is one truth by observing what has happened over time. As the medium changes so does society's way of communicating. People can only use the medium for which it was created (phone for talking over lines or electronic mail for talking via computer). If the medium is impersonal (mobile phone) then the message too is impersonal. 
This theory is objective in that everyone will act and feel the same no matter what the medium they are using provided that they are using the same medium. Values are not involved because evidence is seen strictly through observation. The theory explains that when new systems of technology are developed, the culture or society is immediately changed to reflect the senses needed to use the new technology. The theory predicts that with every new system of media technology, society will change and adapt to that technology. It explains that there is a simple cause and effect analysis between the introduction of new technology and the changes in society's way of thinking, feeling, acting, or believing.
2.3  	Empirical Review 
Sobowale C. (1998) posited in his research methodology of the negative effects of violent film in Nigeria that “many of his research respondents considers violent films and certain TV programmes a corrupting tool on their Students.” Also in this research, Dominic in Okonkwo (2003) buttresses the fact that “going to the movies will continue to be important dating activity for teenagers who seek to avoid the confines and supervision on the house. Oparadudi A. (1987:2) said that “youth is the prime of life. It is a period of adventure and unbridled enthusiasm. Life at this development al stage is still too randy and gay to be darupened by the cruel shock of reality”. A research carried out by Chuks Okereke (2000) discovered that films although not strictly violent films as a medium of education, increasing moral value, reduction of stress and cultural preservation of the society etc, have negative influence. He came to the conclusion that systematic investigation, study and examination of the effects of violent films on youths will be of great significance. Many criticisms have been levelled against violent films today. A Ghananian film maker has observed that violent film play a negative role as majority of its content are products of cultural alienation. He concluded that most dresses worn by youths are of alien origin and this has affected the dress pattern. Result of studies on the influence of violent films viewing on youths depicts violent tendencies have been in-conducive and polarised. 
For instance, Kuffer (1982) in Ghana concluded after his study that “violent films was unlikely to cause aggressive behaviour, although it could in Students who are emotionally disturbed”. Loras (1973), reached a different conclusion as he stated that viewing aggressive programmes are likely to arouse the youths impulses to some degree. In their own who watch aggressive films are likely to be more aggressive. Skonia (1965) reports that in March, 1964, Michael Lee Bambill, a nineteen – year old American marine on leave reported that after watching a horror movie “something came over him which caused him to kill his father, mother and sister with a matchet2. In an article in “The Guardian Newspaper” Jamile added a Nigerian perspective when he said what is good for Europe was necessarily good Nigeria or Africa. According do Defleur and Dennis (1998) home video have gone a long way in misleading the audience especially youths in getting addicted to Alcohol and smoking. It is of their opinion that movies increases and induces violent tendencies in the youths. Political leaders too have expressed concern over the overriding influence of violent films on youths, to them, movies corrupt the minds of young people and glamorise deviant behaviour. 
A survey commissioned by the National Film and Video Censors Board (1998) set out to assess the impact of violent films to Students and adolescent in Nigeria. In specific terms, the study set out to find out the media consumption habits of Students and adolescents in Lagos state; Nigeria determined programme preference of respondents found out the influence of these violent films and suggested areas for further research in the film industry. The desire for information was the reason given by majority for watching (37.7%), 23% watched for the reasons of getting educated and 15.5% of the respondent indicated the films taught them how to react to everyday situation while 78.5% watched violent films. Only 12% watched for entertainment value films. Courageous, funny, fearful, scary, violent, wicked unfaithful, entertaining and fetish majority of the respondents chose funny, entertaining and courageous in that order to describe films they had watched. A majority (34.2%) said the films had an influence on the way they behaved towards their friends. In a study of youngsters, aged 13 to 18 years, Bjonbekk (1988) reports that violence in many films seem to function as models for youngsters’ violent behaviours. Jersler (1998) studied the phenomenon of video nights or video evenings, where young people gather regularly for a weekend evening and night session of marathon video watching. She reported that video films were essentially means for enjoyment in these video watching communities. 
Professor Joanne Cantor (quoted in News on Students and violence on the screen, vol. 2 1998) note that every night parents are confronted with Students in distress. Students tremble and sob or have nightmares climb into their parent’s beds or refuse to sleep alone and so on. And that most of the Students are reacting to something they saw on the television or movies.









CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This  study  is  design  to  find  out  the  effect  of  social  media  on child development and behavior on  this  goal  cannot  be  achieved  unless  the  research  work  is  orderly  imaginative,  logical  and  accurate.  Hence,  this  chapter  is  associated  with  the  research  method  used  in  carrying  out  this.  The  pertinent  pointed  here  is  that  it  helps  to  know  which  method  is  appropriate  for  the  project. 
3.1 	 RESEARCH DESIGN 
It  is  an  acceptable  fact  that  research  design  is  the  basic  plan  that  guide  data  collection and  the  analysis  phase  of  any  research  work.  The  design  of  a  research  can  be  regarded  as  the  framework  which  specifies  the  types  of  the  information  to  be  gathered  including  the  source  of data and the procedure used in collecting them. Therefore,  on  the  basis  of  this  study,  the  research  design  used  for  collecting  the  required  information  is  the  survey  analysis  on  the  basis  of  self-administrated  questionnaire,  interview  and personal observation. The  analysis  of  the  data  collected  is  based  on  descriptive  and  inferential  statistical  tools  of  measuring  data.  The  primary  and  secondary  data  are  source  of  information  on  the  effect of social media on child development and behavior among Kwara state polytechnic. 
 3.2 	 POPULATION OF THE STUDY 
 The  population  of  the  study  can  be  said  to  be  animate  or  in  inanimate  thing  which  is  study  is  focused.  It  could  be  class,  school  libraries,  town,  local  government  area,  state,  nations  or  person  the  research  is  interested  in  getting  information  for  the  study  (Nnayelugo;  2001). In  this  research  study,  the  population  used  comprise  of  students  that  will be  selected  randomly from junior secondary  school,  Kwara state Polytechnic Ilorin. 
 3.3 	 INSTRUMENTATION 
 	The  questionnaires,  interview  and  personal  observation  will be  used  for  the  collection  of  the  data.  The  instruments  used  for  the  collection  of  data  are  meant  for  Kwara  State  Polytechnic as a case study of the research work. 
 3.4 	 SAMPLE SIZE AND SAMPLING TECHNIQUE 
Research,  sample  can  be  defined  as  the  part  of  section  of  a  population  (E.O.  Obedoze: 1996). ( Ezeja  E.  Ogiliph  D; 2005)   it  is  the  actual  number  or  part  of  a  studied  population that the objdradectively selected for such study,. The  sample  size  of 100   will be  from  the  population  using  simple  and  systematic  sampling  method.  This  techniques  afford  every  individual  in  the  large  population  equal  opportunity or chance to be selected. 
 3.5 	 VALIDITY AND RELIABILITY OF DATA COLLECTION 
The  concurrent  validity  method used  to ensure  that  the  instrument  measured  what  they are   expected to measures. The instruments used are valid because it enables the researcher to obtain   quick and accurate information or data. The instruments made straight effort to reach the selected group and the sample member were able to give the required information needed for concrete conclusion of the research work.  
 3.6 	METHOD OF DATA COLLECTION  
The data of this research work is collected through the administration of questionnaire. Interview and personal observation on respondent from Kwara State Polytechnic Junior Secondary. The instruments used to elicit demographic data and data for specific question for the study. To ensure accurate data collection, questionnaires were distributed by the researcher respondents of the institution. The interview and personal observation are also conducted by the researcher. The above instruments used have helped in collecting on aggregate amount of the data Used for the study. 
 3.7	METHOD OF DATA ANALYSIS 
For  proper  analysis  of  this  study,  descriptive  and  inferential  statistical  tools  of  measuring  data  were  used  in  analyzing  the  collected  data. The  use  of  these  forms  of  statistical  method  to  test  the  forms of statistical method to test  the validity and reliability of data cannot be done without  appropriate  coding. Therefore, using coding scheme for responses to questions on the questionnaire, the despondences were assembled in what is known as the coding sheet. Frequency end percentage were used to describe data to see the general characteristics of the sample studies and to answer research questions.


CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
 4.0 	 Introduction 
 This chapter is concerned on the analysis and interpretation of data collected through the use of questionnaire administered to respondents. The questionnaires were represented in two sections, demography and basic questions which are relevant for the study. All data collected from the questionnaire are represented in table and percentage analyses were done under table. A total of 100 questionnaires were administered and 98 questionnaires were retrieved and respondents answered all research questions accordingly. 
 4.2 	 Data Presentation 
DEMOGRAPHY OF RESPONDENTS 
 Table 1 Question 1 Sex of respondents 
	 Sex 
	 Frequency 
	 Percentage (%) 

	 Male 
	 52 
	 52% 

	 Female 
	48
	 48% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From the table  above, it shows  that  52(52%)  of  the  respondents are male while  48(48%)  of  the  respondents are female. Thus male respondents are more than Female respondents in this survey. 
 


Table 2 Question 2: Age of respondents 
	 Age 
	 Frequency 
	 Percentage (%) 

	 15-20years 
	 20 
	 20% 

	 21-25years 
	 30 
	 30% 

	 25-30years 
	35
	 35% 

	 31-35years 
	 15
	 15% 

	 36years and above 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  20(20%) of respondent are between the age of  15-20 years, 30(30%)  are  between  21-25years,  35(35%) are between 25-30years and 1(15%)  of  the  respondents are  between the age of 31-35years. 
 Table 3 Question 3: Religion of respondents 
	 Religion 
	 Frequency 
	 Percentage (%) 

	 Islam 
	55
	 55% 

	 Christian 
	 40 
	 40% 

	 Traditional 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
The  table  above  shows  that  55(55%)  respondents  are  Muslim  and  40(40%)  of  respondents  are  Christian and 1(5%) choose traditional as his religion. 
 


Table 4 Question 4: Education qualification of respondents 
	Occupation
	 Frequency 
	 Percentage (%) 

	 Student  
	 42 
	 42% 

	 Civil servant 
	 38 
	 38% 

	 Business owner 
	 20 
	 20% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  42(42%)  of  the  respondents  are  students,  38(38%)  are  civil servant and 20(20%) of the respondents are business owners. 
 Table 5 Question 5: Marital status of respondents 
	 Marital status 
	 Frequency 
	 Percentage (%) 

	 Single 
	 75
	 80% 

	 Married 
	 20
	 17% 

	 Divorced 
	 5 
	 3% 

	 Widow 
	 - 
	 - 

	 Total 
	 100
	 100% 


 Source: Research Survey 2025
 From  the  table  above  it  shows  that  75(75%)  of  respondents  are  single,  20(20%)  of  respondents  are married and 5(5%) are divorced. 
 


4.2	ANALYSES OF RESEARCH QUESTIONS FROM QUESTIONNAIRES 
Table 6
 Question 6 what type of media do you use most frequently?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Radio
	 42 
	 42% 

	Television
	 43 
	 43% 

	 Newspaper
	 15 
	 15% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  42(42%)  of  the  choose Radio,  43(43%) Choose Television, 15(15%) Chooses Newspaper
Question 7:  What is your main purpose for media usage? (a)Educational Purpose (b) Religious
Purpose (c) Internet/Social Media purposes (d) others
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Educational Purpose
	 20 
	 20% 

	 Religious Purpose
	50
	 50% 

	 Internet/Social Media purposes
	 16 
	 16% 

	others
	 14 
	1 4% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  choose Educational Purpose, 50(50%)  from Religious Purpose, 16(16%) from Internet/Social Media purposes,14(14%) others. 
Table 8
 Question 8: How often do you use media platforms for educational purposes?
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Occasionally
	50
	 50% 

	Always
	 38 
	 38% 

	once in a while
	 12 
	 12% 

	 Total 
	100
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that 50(50%)  of  the  chooses Occasionally,  38(38%)  chose Always,  12(12%)  others chose once in a while,  
 Table 9 
 Question 9:  How frequently do you engage with the following activities, watching television for entertainment (a) Rarely (b) Sometimes (c) Often (D) Very Often 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	Rarely
	 25 
	 25% 

	Sometimes
	 45 
	 45% 

	 Often
	 19 
	 19% 

	 Very Often
	 11 
	 11% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  25(25%)  of  the  chooses Rarely,  45(45%)  chose Sometimes,  19(19%)chose Often, 7(7%)  choose Very Often.
Table 10
 Question  10 How frequently do you engage with the following activities, Using social media for academic purposes (a) Rarely (b) Sometimes (c) Often (d) Very Often
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Rarely
	 50 
	 12% 

	Sometimes
	 35 
	 19% 

	 Often
	15
	 21% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  50(50%)  of  the  respondents  chooses Rarely, but with weak signals,  35(35%)  chose Sometimes, but with strong signals,  15(15%)chose Often,  
 Table 11
 Question 11:  Media exposure positively influences my academic development? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 25 
	 25% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 20 
	 20% 

	 Disagree 
	 20 
	 20% 

	 Strongly disagree 
	10
	 10% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  25(25%)  of  the  respondents  strongly  agreed Media exposure positively influences my academic development,  25(25%)  also  agreed,  20(20%)  stay  neutral,  20(20%)  disagreed  and  10(10%)  of  the  respondents  strongly disagreed. 
Question 12:  Social media platforms improve my communication skills
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 25
	 25% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed ,  20(20%)  also  agreed,  15(15%)  stay  neutral,  15(15%)  disagreed  and  25(25%)  of  the  respondents strongly disagreed. 
 


Table 13
 Question 13:  Digital broadcasting has provided access to more channels and diverse content.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 10 
	 18% 

	 Agree 
	 60 
	 62% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 20 
	 6% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  10(10%)  of  the  respondents  strongly  agreed,  60(60%)  also  agreed,  10(10%) stay neutral, 20(20%) disagreed and 3(3%) of the respondents strongly disagreed. 


 Question 14:  Excessive media exposure affects my academic performance negatively.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	25
	 25% 

	 Neutral 
	 40 
	 40% 

	 Disagree 
	 10 
	 10% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed,  25(25%)  also  agreed,  40(40%) stay neutral, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed. 
 Table 15
 Question 15 Content on social media platforms influences my behavior and decision-making
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 16% 

	 Agree 
	 22 
	 53% 

	 Neutral 
	 28 
	 14% 

	 Disagree 
	 20 
	 14% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  
Table 16
 Question 16:  Media platforms provide valuable educational resources for personal development.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	 40 
	 40% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  40(40%)  also  agreed,  10(10%)  stay  neutral,  15(15%)  disagreed  and  5(5%)  of  the  respondents strongly disagreed. 


 Table 17
 Question 17:  Exposure to media promotes positive moral behavior.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 41 
	 41% 

	 Agree 
	 35 
	 35% 

	 Neutral 
	 11 
	 11% 

	 Disagree 
	 8 
	 8% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  41(41%)  of  the  respondents  strongly  agreed,  35(35%)  also  agreed,  11(11%) stay neutral, 8(8%) disagreed and 5(5%) of the respondents strongly disagreed. 
Table 18
 Question 18:  Digital broadcasting has created opportunities for more local television stations to emerge.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 40 
	 40% 

	 Agree 
	 20 
	 20% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 25 
	 25% 

	 Strongly disagree 
	 - 
	-

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  indicated  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed .
Question 19:  Social media usage has led to an increase in procrastination for me
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 30 
	 30% 

	 Agree 
	 40 
	 40% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  40(40%)  also  agreed,  10(10%)  stay  neutral,  15(15%)  disagreed  and  5(5%)  of  the  respondents strongly disagreed. 


Table 20
 Question 20:  I have adopted certain behaviors or habits from what I see in the media? 
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 25 
	 25% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 20 
	 20% 

	 Disagree 
	 20 
	 20% 

	 Strongly disagree 
	10
	 10% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 The  table  above  shows  that  25(25%)  of  the  respondents  strongly  agreed Media exposure positively influences my academic development,  25(25%)  also  agreed,  20(20%)  stay  neutral,  20(20%)  disagreed  and  10(10%)  of  the  respondents  strongly disagreed. 


Table 21
 Question 21:  Media exposure contributes to unhealthy comparisons with others..
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	 25 
	 25% 

	 Neutral 
	 15 
	 15% 

	 Disagree 
	 15 
	 15% 

	 Strongly disagree 
	 25
	 25% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed ,  20(20%)  also  agreed,  15(15%)  stay  neutral,  15(15%)  disagreed  and  25(25%)  of  the  respondents strongly disagreed. 


 Table 22
 Question 22:  Media campaigns on mental health have positively impacted my attitude toward seeking help.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 10 
	 18% 

	 Agree 
	 60 
	 62% 

	 Neutral 
	 10 
	 10% 

	 Disagree 
	 20 
	 6% 

	 Strongly disagree 
	 - 
	 - 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  10(10%)  of  the  respondents  strongly  agreed,  60(60%)  also  agreed,  10(10%) stay neutral, 20(20%) disagreed and 3(3%) of the respondents strongly disagreed. 
Table 23
 Question 23:  Social media platforms enhance my ability to learn collaboratively.
	 Respondents 
	 Frequency 
	 Percentage (%) 

	 Strongly agree 
	 20 
	 20% 

	 Agree 
	25
	 25% 

	 Neutral 
	 40 
	 40% 

	 Disagree 
	 10 
	 10% 

	 Strongly disagree 
	 5 
	 5% 

	 Total 
	 100 
	 100% 


 Source: Research Survey 2025
 From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed,  25(25%)  also  agreed,  40(40%) stay neutral, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed. 
 4.2 	 Analysis of research questions 
 Research question 1: To what extend does media exposure have impacts on development and behavior changes among student of kwara state polytechnic?? 
Table  14  answered  research  question  1,  From  the  table  above,  it  shows  that  20(20%)  of  the  respondents  strongly  agreed,  25(25%)  also  agreed,  40(40%) stay neutral, 10(10%) disagreed and 5(5%) of the respondents strongly disagreed. 
 Research question 2: What are the risks that come with exposure of social media on kwara state polytechnic?
Table  18  answered  research  question  2,  the  table  shows  that  that  40(40%)  of  the  respondents  strongly,  20(20%)  also  agreed,  15(15%)  stay  neutral,  25(25%)  disagreed. 
Research question 3: What anti-social behaviors do student copy when exposed to social media? Table  15  answered  research  question  3,  From  the  table  above,  it  shows  that  30(30%)  of  the  respondents  strongly  agreed,  22(22%)  also  agreed,  28(28%)  stay  neutral  another  20(20%)  respondents  disagreed  . 
 4.3 	Discussion of findings 
The findings of this study reveal significant insights into the effect of media exposure on student development and behaviour within Ilorin Metropolis, Kwara State. From the data collected, it is evident that media plays a substantial role in influencing the cognitive, emotional, and social development of students.
Firstly, the study found that students in Ilorin have high levels of exposure to various forms of media, including television, radio, social media platforms (such as WhatsApp, Facebook, Instagram, and TikTok), and online news outlets. This media exposure contributes significantly to students’ awareness of local and global issues. Many respondents acknowledged that they rely on media as their primary source of information and learning outside the classroom. Educational programs and news content were reported to have a positive effect, enhancing their knowledge base and communication skills.

However, the study also revealed that not all media exposure is beneficial. A considerable number of students reported being exposed to violent, sexual, or morally questionable content, particularly on social media and streaming platforms. This type of content has been linked to behavioral changes such as increased aggression, reduced academic focus, and the adoption of foreign or negative cultural practices. Some respondents admitted that peer pressure and trends seen on social media influenced their choices in fashion, language, and social habits.
Moreover, the study indicates a strong correlation between excessive media use and reduced physical activity, time management problems, and a decline in interpersonal communication skills. Students who spent more time on media reported lower face-to-face interaction and a greater tendency toward isolation.
On the positive side, the findings show that when properly guided, media can serve as a powerful educational and developmental tool. Students who used media for academic research, skill acquisition (e.g., YouTube tutorials), and career development were more likely to exhibit improved self-confidence and ambition.


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATION
5.1	Summary
This research examined the effect of media exposure on student development and behavior in Kwara State, with a specific focus on Ilorin Metropolis. The study investigated how different forms of media—such as television, radio, social media, and internet platforms—influence the cognitive, social, and behavioral development of students.
The study found that most students in Ilorin Metropolis are exposed to media content daily, primarily through smartphones, social media, and television. This exposure contributes significantly to students’ general awareness, academic development, and social interactions. On the positive side, educational media content enhances learning, creativity, and access to global knowledge. However, unregulated or excessive media consumption, particularly of entertainment and social media content, was found to have adverse effects. These include distractions from academic work, exposure to violence and immoral content, reduced face-to-face socialization, and increased behavioral issues such as aggression, imitation of negative role models, and reduced attention span.
Additionally, the study revealed that the impact of media is largely influenced by the type of content consumed and the level of supervision by parents or guardians. Students who used media for academic purposes and skill development demonstrated improved behavior and motivation.
5.2 	Conclusion
Based on the findings, the study concludes that media exposure is a powerful force in shaping the development and behavior of students. In Ilorin Metropolis, media plays both an educative and potentially disruptive role. While it provides valuable learning opportunities, its negative effects cannot be ignored—especially when content is consumed without regulation or guidance.
Media exposure alone is not the problem; rather, the type of content, the amount of exposure, and the absence of media literacy education contribute to the negative behavioral outcomes. Therefore, strategic steps must be taken by parents, educators, and policymakers to guide students toward responsible and productive media usage.
5.3 Recommendations
In light of the research findings, the following recommendations are made:
1. Introduce Media Literacy in Schools: Schools should incorporate media literacy into the curriculum to teach students how to critically assess and engage with media content.
2. Parental Supervision and Control: Parents and guardians should monitor and regulate the kind of media content their children consume, especially on smartphones and social media.
3. Promote Educational Media: Educators and media producers should prioritize the creation and promotion of content that supports academic learning, moral values, and personal development.
4. Time Management Awareness: Students should be educated on balancing media use with academic and physical activities to prevent overdependence or addiction.
5. Regulatory Oversight: Government agencies such as the National Broadcasting Commission (NBC) should ensure strict regulation of media content, especially that which is easily accessible to young people.
6. Public Awareness Campaigns: Non-governmental organizations and stakeholders should organize awareness programs to educate the public, especially youth, on the responsible use of media.
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DEPARTMENT OF MASS COMMUNICATION
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY
KWARA STATE POLYTECHNIC, ILORIN







                  
QUESTIONNAIRE

I am a final year student of the above mentioned department and institution conducting a research on the topic: "effect of media exposure on student development and behavior in Kwara State Polytechnic." Kindly assist by providing honest opinions on the various issues raised in this questionnaire. Your protection is highly assured as the information given will be used for purely academic purpose.
Thank you for the anticipated co-operation.
Yours faithfully,
 
Instruction:
Please do not write your name on the questionnaire copy. Tick appropriately an option in the space boxes provided.


SECTION A 
Demographic Profile of Respondent

1. Sex: (a) Male [  ]  (b) Female [  ]
2. Age: (a) Under 20 [  ] (b) 21-25 [  ]  (c) 26-30 [  ]  (d) 31 years and above [  ]
3. Marital status: (a) Single [  ]  (b) Married [  ] (c) Other [  ]
4. Occupation: (a) Student [  ]   (b) Civil servant [  ]  (c) Self-employed [  ]
5. Religion: (a) Islam [  ] (b) Christianity [  ]
SECTION B:
Questions on Research Study
6. What type of media do you use most frequently? (a) Radio [  ]   (b)  Television [  ]  (c) Newspaper [  ]  (d) Others [  ]
7. What is your main purpose for media usage?  (a) Educational Purpose [  ] (b) Religious [  ]  (c) Internet/Social Media purposes [  ] (d)  Others [  ]
8. How often do you use media platforms for educational purposes?  (a) Occasionally [  ] (b) Always [  ] (c) once in a while [  ] (d) high [  ]
9. How frequently do you engage with the following activities?  (a) Rarely [ ] (b) Sometimes [ ] (c) Often [ ]  (d) Very Often [ ]
10. How frequently do you engage with the following activities? (a) Rarely [ ] (b) Sometimes [ ] (c) Often [  ]  (d)  Very Often [  ]
SECTION C
Likert Scale Statement
Instruction: Please tick appropriate column which best expresses your choice of opinion using the indicated format:
Keywords: 
SA = Strongly Agree, A = Agree, N= Neutral, D = Disagree SD = Strongly Disagree.
	S/N
	STATEMENTS
	SA
	A
	N
	D
	SD

	11.
	Media exposure positively influences my academic development.
	
	
	
	
	

	12.
	Social media platforms improve my communication skills
	
	
	
	
	

	13.
	Digital broadcasting has provided access to more channels and diverse content.
	
	
	
	
	

	14.
	Excessive media exposure affects my academic performance negatively
	
	
	
	
	

	15
	Content on social media platforms influences my behavior and decision-making
	
	
	
	
	

	16.
	Media platforms provide valuable educational resources for personal development.
	
	
	
	
	

	17.
	Exposure to media promotes positive moral behavior.
	
	
	
	
	

	18.
	Digital broadcasting has created opportunities for more local television stations to emerge.
	
	
	
	
	

	19.
	Social media usage has led to an increase in procrastination for me
	
	
	
	
	

	20.
	Spending time on media reduces my focus on academics.
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