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CHAPTER ONE
INTRODUCTION
1.1 Backgrounds to the Study
The volume number of people worldwide use the Internet in their daily lives in various contexts, including for accessing health information. Early Internet use for health focused on providing traditional patient education for health promotion and disease management while more recently, the importance of online media use (e.g., YouTube) for health education and in times of public health crisis has been highlighted. Recent shifts in trends and availability of technology-based social media services for public health initiatives oﬀer enormous possibilities for health improvement (Capurro, 2021).
Social media is a broad concept that encompasses Web-based operations that are used for computer-mediated communication. These websites support functions such as social networking (e.g.,Facebook, MySpace, Google Plus), professional networking (e.g., Lin- kedIn), media sharing (e.g., YouTube, Flickr), content production such as blogs and microblogs (e.g., Tumblr, Blogger, Twitter), knowledge/ information aggregation (e.g., Wikipedia), and virtual reality and gaming environments (e.g., Second Life). Facebook, which was es- tablished in 2004, is the most popular of these; in 2015, 72% of online adults globally were users and in 2022 it was estimated that Facebook has approximately 1.8 billion active users (Hutt, 2022). These websites are often called social media platforms and are used to create, debate, modify and share material. Social media allows for instant access to and dissemination of information both locally and around the world, and users have the opportunity to play an active part in the reporting and dissemination of online material. The high prevalence of use emphasizes the potential for social media activities to impact people’s knowledge, attitudes and behaviours in both high and low resource settings  (Hutt, 2022).
Historically, Internet access has been strongly linked to gross national income (GNI) per-capita, with social media use and popularity being limited in low- and middle-income countries (LMICs) [11]. However, signiﬁcant technological gains have been emerging in LMICs and with the recent growth and improvement in Internet access, social networking has become more popular in Latin America and the Middle East than it is in Europe and the United States (Basch etal., 2019). The rapid improvement in Internet access within low-income settings has been enhanced through ‘leap frogging,’ which refers to the adoption of a more   advanced   technology   while   skipping   the   preceding   stage   of technology. Leap frogging is made possible through the lower cost and greater eﬃciency of the new technology as seen in Africa where cellular networks are expanding rapidly, having skipped in- stallation of hard-wired infrastructures, thus facilitating wireless access to the Internet  (Hutt, 2022). In 2015, one third of people across developing nations reported owning a smartphone [11], a fast-growing trend ex- pected to accelerate in coming years.
The potential for health fund beneﬁts of social media has been demonstrated through research conducted in high-income nations such as the United States, where social media is currently being used in almost every healthcare domain and by an estimated 70% of healthcare organizations. Social media has given healthcare professionals eﬀective tools for communicating with populations for the purpose of health promotion and patient education, and has been credited with enabling more eﬀective and responsive healthcare services (Basch etal., 2019).. For example, patients in the United Kingdom have reported that using services supported by social media has resulted in improved communication and shared-decision making, more positive interactions, and a shift towards treating the whole patient rather than just the disease
1.2 Statement of the Problem
A discourse on fund mobilization for sick in Nigeria  is, however, incomplete without looking at the concept of development and what it entails. Ashong (2021) presents two views that characterize the conceptualization of development. The first point of view approaches development in purely quantitative terms: a boost in gross product (GNP), per capita income, high technology, mass production, urbanization, and massive investment in mass media infrastructure (to increase the volume of information). The latter approach, however, deviates from this quantitative orientation and emphasizes quality of life. This thinking is considered a form of resistance from the Third World that critiques the Western orientation toward the concept of development and how it should be understood. Thus, “the current thinking… is that development must take into consideration human factors. Prominent among the human factors…is integration” (Ashong, 2021).
Thus, many Nigerians has now used social media as means of raising fund for sick person which affect the image of the country, aside from that, some even lied of being sick which is not. All factors prompt researcher to this study.   
1.3 Research Aim and Objectives
This study is aimed towards determining Audience perception on the impact of social media on mobilization of funds for sick person in Ilorin. The following objectives are however, drawn to guide the researcher in the course of the research study:
i. To evaluate the current state of literature that addresses the use of social media for health fund purposes in Nigeria 
ii. To determine whether key issues and implications of social media use in mobilizing foods for health purposes 
iii. To determine the relationships between social media and mobilization of fund for sick 
1.4 Research Questions
i. What is the current state of literature that addresses the use of social media for health fund purposes in Nigeria?
ii. What are the key issues and implications of social media use in mobilizing funds for health purposes?
iii. What are the relationships between social media and mobilization of fund for sick?
1.5 Significance of the Study
It is the belief of the researcher that at the end of this study knowledge within the framework OT the topic understudy will be updated. Particularly, it will assist people's views on the usefulness of social media in mobilizing funds for health purposes. This study will draw the attention of government to empower women to participate in politics through the use of radio, television, firms and motion pictures in their packaging of news reports and events, and to academics in their practice and training of journalist. The government should promote the welfare of women in general. Also the federal government should promote the full utilization of social media in the development of human resources and to bring about their acceptance as full participation in every phase of national development with equal rights.
1.6 Scope of the Study
The study is streamlined to cover the audience perception on the impact of social media on mobilization of funds for sick Nigerians. This is for proximity and to lessen the financial burden of covering other locations. The scope of the study comprises social media users within the age bracket of 18-50 years. A hundred (100) of these social media users were selected for the research within Kwara State Polytechnic campus and immediate communities
1.7 Definition of Key Terms
Radio: It includes television and radio which are means of communicating to heterogencous and homogenous audience.
Mobilizing: It has to do with organizing or preparing people for a particular purpose. 
Women: womanly-having qualities held to be appropriate.
Participation: Taking active part in that particular activity or event.
Politics: A competition between political parties towards who or which party assumes political leadership.
Youths: Youth is the time of life when one is young. The word, youth, can also mean the time between childhood and adulthood, but it can also refer to one's peak, in terms of health or the period of life known as being a young adult.
Social media: Social media is digital technology that allows the sharing of ideas and information, including text and visuals, through virtual networks and communities.


CHAPTER TWO
LITERATURE REVIEW
2.1 INTRODUCTION
Literature review is an aspect of research study where a researcher tends to consult several sources and depots of knowledge such in the quest to substantiate a new thesis. This is done in respect to the phenomenon understudy. According to Creswell (2005)., a review of the literature is a written Summary such as journal articles, books and other documents that describes the past and current state of information, organizes the literature into topics and documents a need for a proposed study." The review can either be aimed to criticize or validate previous tenets and assumptions about a particular variable or social phenomenon. Arshed & Dansen (2015) stated that the purpose of a literature review relies on educating the researchers in the topic area and understanding previous formulated research before having the chance to introduce a new argument or justification in a field of study of interest.
On this avowal, this chapter is partitioned into: conceptual framework; theoretical approach; and review of related study.
2.2 CONCEPTUAL FRAMEWORK
2.2.1 Concept of Social Media
Social media can be broadly defined as the set of interactive Internet applications that
facilitate (collaborative or individual) creation, curation, and sharing of user-generated
content. Examples of social media platforms are numerous and varied. They include
Facebook, Friendster, Wikipedia, dating sites, Craigslist, recipe sharing sites (e.g. allrecipes.com), YouTube, and Instagram. Social media platforms all share the abovementioned characteristics, but are unique from one another in many respects. In particular, platforms often vary in their architectures, structures, norms, and user bases.
In working to differentiate between different kinds of social media platforms, scholars distinguish and label several subsets of social media, with a particular emphasis on
social network sites. Boyd and Ellison (2022) explicitly differentiate social network sites
from social networking sites. They argue that social networking implies meeting new
people and making new connections, which contrasts with actual user practices. Specifically, social network site users tend to interact with existing—rather than new—social
contacts. Examples of social network sites include Facebook, MySpace, YouTube, and
LiveJournal.
A second subcategory of social media consists of microblogging sites. These allow
users to distribute short messages to a broad audience, often through links and images.
Such sites have explicit limits on the number of characters or amount of content allowed
per message. Twitter, the predominant microblogging site in the United States, and
Weibo, China’s suite of microblogging sites, limit each message to 140 characters. Vine,
Twitter’s video application, limits clips to 6 seconds” (Ashong, 2021)..
In addition to the label of social media, the contemporary Internet—characterized by
interactivity and user-generated content—is also known as “Web 2.0.” Some argue that
the newest era of digital technologies, characterized by user collaboration and cooperation, can be labeled “Web 3.0.” Others, however, contend that Web 1.0, 2.0, and 3.0
are better understood as variations in user practice rather than technological capability. Of particular relevance, social media users, who can engage in participatory and
collaborative activities online, also utilize social media platforms to send e-mail type
messages, or engage in asynchronous discussions, both of which the characterize the
Web 1.0 era (Barassi & Treré, 2012).
Researchers at the Pew Internet and American Life Project show that 69% of all US
Internet users participate in some form of social media (Rapp and Ackermann, 2016), with Facebook,
the most popular brand, utilized by 66% of Internet users. Youths are significantly
more likely than men to participate in social media, with 75% versus 63% participation, respectively. Those who are younger (under 30) are significantly more likely to
use social media than those who are older (50 and above), and those with either very high or very low incomes have significantly higher social media participation rates than those with middle-range incomes. There are no significant racial differences in social media usage (Brenner, 2012). Internationally, social media use among adults is above 50% in Britain, Spain, and the Czech Republic. Usage rates approach these levels in Brazil, France, and Italy. In contrast, Pakistan and India have very low social media use, with less than 10% of the adult population engaging social media platforms. As in the United States, there are strong global variations in social media use by age, with the young (18–29) far more likely to use social media than their older counterparts (50+). For instance, 71% of 18–29-year-olds in Japan use social media, as compared with 8% of those 50 and older (Pew Research Center, 2012).
2.2.2 	Mass mobilization and community engagement in health fund
Mass mobilization refers to the process of galvanizing the people to achieve a given course and fostering their collective consciousness. Sambe (2018) considers mobilization as one of the core functions of the media related to stimulating people’s consciousness in pursuit of a given course. National development is one of the typical issues that require robust and effective mass mobilization to attain. Akindele (2014) noted that political mobilization “deals with mass emotional motivation, psycho-socio and political spurring of people toward the attainment of corporate and communal goals” (p. 99). Akindele reviewed scholarly definitions which point to the fact that mobilization denotes the process of stimulating people’s consciousness toward attaining certain ends. The Directorate of Social Mobilization (cited in Akindele, 2004) underlines that “to mobilize people is to increase their level of awareness of certain set objectives with a view to achieving those objectives” (p. 100).

A central contention in conceptualizations of mobilization is that the concept must be approached in terms of engaging the people to participate actively and freely in discussions and decisions affecting their general welfare. Experts contend that mobilization describes endeavors that aim at increasing people’s level of awareness or understanding of political and other issues in order to apply their energies positively and participate actively in the social and political life of the country. Akindele (2014) summarizes scholarly thoughts on the concept of mobilization as the process of sensitizing the citizenry and increasing their cognition, political consciousness, and efficacy. He underlined that political mobilization could mean the determined process of emotionally bringing people together and making them internalize the communality of societal values, attitudes, and orientation in order to achieve specified holistic objectives.

As we shall demonstrate later, the process of mobilization in contemporary society benefits tremendously from social media. Hence, social media, mass mobilization, and national development represent an enduring nexus, as developments in contemporary Nigeria have shown. This will be discussed in detail in subsequent sections.

2.2.3 	Inclusion and exclusion criteria
Any literature describing the use of social media in relation to health in any low- or middle-income country, including any type of literature whether or not it involved research, among any population group, regardless of date of publication was considered. Therefore, literature was considered for inclusion if the article (1) was published in English, (2) was conducted in or in relation to a low- or middle-income country, (3) reported on as least one type of social media or social media/social networking use generally for health purposes, and (4) reported on at least one aspect of human health. Social media was deﬁned as a collection of Internet-based applications that allow the creation and exchange of user-produced context n” (Ashong, 2021). One excluded literature that focused only on the use of mobile phones and cellular capabilities (i.e., such as telephoning or texting, and not devices that were used for social media access), and articles that focused only on Health, which is deﬁned as medical or public health practice sup- ported by mobile devices . Literature that focused on low-income or low-resourced settings within high-income countries, and literature where social media was used solely as a method for data collection with no discussion of its use were also excluded.
2.3  THEORETICAL APPROACH
Two theories provides the framework for this study: the theoretical extension of Technology Acceptance Model (TAM2) introduced by Venkatesh and Davis (2000) and the Social Cognitive Theory(SCT)byBandura(1986).Fourvariables-perceivedusefulness(PU),perceivedeaseofuse (PEOU),subjectivenorms (SNs)and computer self-efficacy(CSE),were adapted from these theories to investigate their influence on the use of socialmedia for political participation (USMPP) among youths in Oyo State, Nigeria. The TAM is generally referred to as the most influential, commonly employed and well-recognised theory in information systems because it is a well-established, powerful and parsimonious model for predicting user acceptance and has been widely applied by researchers to a diverse set of technologies and users (Adams et al., 1992; Davis et al., 1989; Benbasat and Barki, 2022; Venkatesh et al., 2003). The original TAM, a specific adaptation of the Theory of ReasonedActionwasdevelopedbyDavis(1986)toexplainwhyusersadoptorrejectaninnovative information system. It offers a powerful explanation for user acceptance and usage behaviour of information technology. The TAM theorises that an individual’s behavioural intention to adopt a systemisdeterminedbytwobeliefs (PU andPEOU)andthat thesetwo keyindependent variables determine behavioural intention to use and actual system use, with intention to use serving as a mediator of actual system use. PU is also seen as being directly impacted by PEOU, meaning that, allotherthingsbeingequal,theeasierthesystemistousethemoreusefulitcan be.TAMincludes theveryimportantassumptionthatthebehaviourisvolitional(voluntary)oratthediscretionofthe user.
TAM2extendedtheconstructsofTAMandincludedadditionaldeterminantsoftheTAM’s perceived usefulness and usage intention constructs. This model helps to understand how the effectsofthesedeterminantschangewithincreasinguserexperienceovertimewiththetargetsystem. TAM2 incorporates additional theoretical constructs spanning social influence processes andcognitive instrumental processes and explained that the additional constructs - social influence processes (subjective norm, voluntariness, and image) and cognitive instrumental processes (job relevance,outputqualityandresultdemonstrability)significantlyinfluenceduseracceptance. TAM2 performed well in both voluntary and mandatory environments. The TAM2 was found by Venkatesh and Davis (2000) to account for 40% - 60% of the variance in usefulness perceptions and 34%--52% of the variance in usage intentions. Thus, our research framework consists of some constructs (PU, PEOU and subjective norm) adapted from TAM2, while an additional construct, computer self-efficacy, was adopted from the SCT. The SCT is one of the most powerful theories of human behaviour theory (Bandura 1986), which has been applied to the context of computer utilization (Compeauetal.1999)and acceptance and use of information technology in general.
2.4 REVIEW OF RELATED LITERATURE
Eno-Obong and Tondue (2021), examine Social Media, Mass Mobilization, and National Development in Nigeria: Lessons from the EndSARS Protest. This study explored the potential of social media for effective mass mobilization and community engagement to attain national development in Nigeria. Premised on the fact that social media have become popular platforms attracting millions of subscribers, the study examined how the opportunities they offer could be harnessed and purposefully deployed to galvanize the citizens to pursue national development causes. This was done against the backdrop of the technological determinism theory that provides the framework for investigating the indispensable role which technology plays in the advancement of a nation’s socio-economic development. The secondary research approach was adopted to carry out the study and studied the 2020 #EndSARS protest (SARS refers to Special Anti-Robbery Squad), a youth uprising that aimed to put an end to all forms of police brutality and systemic injustices in the country. This study examined the nature of digital activism that social media facilitated during the protest and how that translated into real-life activism, thereby galvanizing the youth to actively execute the protest. By considering the challenges of the platforms in this regard such as the possibility of being hijacked and negatively deployed in a counterproductive manner, the study concludes that proper mainstreaming of social media into the community engagement and national development struggle would help engage meaningfully with the citizens and mobilize them to attain socio-economic development in the country. Conclusively, the #EndSARS experience demonstrates that social media portends considerable opportunities to engage citizens positively for national development in Nigeria.
Ngozika et al., (2021), Social media and the Covid-19 pandemic: Observations from Nigeria. The study revealed that, Social Media is an invaluable means of disseminating information to the citizenry; hence it is a powerful tool of propaganda. In lieu of the Nigerian situation, it acts as a two-edged sword as it allows citizens to be privy to information without impediments. However, this same tool has been used to misinform the populace and to circulate unverifiable and deceptive messages to citizens. As regards this, the basic question becomes: what are the advantages and disadvantages of the roles of social media in misinforming the general public about pandemics such as Covid-19? This qualitative study would explore social media outlets such as Facebook, Twitter, WhatsApp, blogs, online newspapers, and YouTube where the contestations about the pandemic are most pronounced. Considering that these are the major mainstream forums used by the populace outside the World Health Organisations (WHO), Nigeria Centre for Disease Control (NCDC) and State institutions, the most pervasive messages from these forums have been selected for analysis. The paper therefore interrogates the roles which social media play in either curtailing or aiding the spread of the news on the pandemic across the country. The paper concludes that the significance of Social Media outlets cannot be overemphasized with recourse to information dissemination. It also purports that these platforms have been abused as people hide under its anonymity to spread fake messages and instigate panic amongst members of the general public.
Ekwutosi et al., (2020), Nigeria media framing of coronavirus pandemic and audience response. The study shows that, Part of the role of the media is to report any issue affecting the society to the masses. Coronavirus has become an issue of transnational concern. The importance of the media in the coverage of coronavirus disease 2019 (COVID-19) in Nigeria and its implications among Nigerian populace cannot be overestimated. This study evaluates how Nigerian media depict the coronavirus pandemic and how the depictions shape people’s perception and response to the pandemic. The study employed a quantitative design (newspaper content analysis and questionnaire). The content analysis examines the nature of media coverage of coronavirus in Nigeria and China using four major national newspapers (The Sun, The Vanguard, The Guardian and The Punch). The period of study ranged from January 2020 to March 2020. A total of 1070newspaper items on coronavirus outbreak were identified across the four newspapers and content-analysed. The finding shows that the coverage of the pandemic was dominated by straight news reports accounting for 763 or (71.3%) of all analysed items. This was followed by opinions 169(15.8%), features 120 (11.2%) and editorials 18 (1.7%) respectively. The Punch 309 (28.9%)reported the outbreak more frequently than The Sun 266 (24.9%), The Guardian 258 (24.1%), and Vanguard 237 (22.1%). Finding further suggests that the framing pattern adopted by the newspapers helped Nigerians to take precautionary measures. Continuous reportage of COVID-19 has proved effective in creating awareness about safety and preventive measures thereby helping to ‘flatten the curve’ and contain the spread of the virus. However, the newspapers should avoid creating fear/panic in reporting the pandemic.



CHAPTER THREE
RESEARCH METHODOLOGY
3.1 INTRODUCTION
Clifford Woody (2022) wrote that a research comprises defining and redefining problems, formulating hypothesis or suggesting solutions; collecting, organizing and evaluating data; making deductions and reaching conclusions; and at last carefully testing the conclusions to determine whether they fit the formulated hypothesis. However the success, reliability' any research work is highly determined by the research method adopt by a researcher to collect data, collate data and analysis the data for comprehensive interpretation. Thus, this chapter describes the methodological framework that will' be used in attaining the stated objectives of this study. The research design, population of the study, sample size and sampling technique, research instrument, validity of the research instrument, reliability of research instrument will examined along with the method of data analysis employed.
3.2 RESEARCH DESIGN
This study adopted a survey research design, this was chosen based on the objectives of the study. Survey method is one of the oldest research methods as averred by Kerlinger & Lee (2001). It is the process of collecting data from a population or a sample drawn from a population or with the purpose of investing relative incidence, occurrence or inter relationship among the variables of natural phenomenal.
3.3 POPULATION OF THE STUDY
According to Ogula (2014) target, population refers to an entire group of persons or element that have at least one thing in common; it also refers to the larger group from which the sample is taken. The greater the diversity and differences that exist in the population, the larger the researcher’s sample should be. According to the Kwara state polytechnic administration at as December, 2023 Kwara State Polytechnic, Ilorin has a population of youths that more than 12,000 between the ages 18-25 who were targeted for this research.
3.4 SAMPLE SIZE AND SAMPLING TECHINIQUE
Sample size is the study of population from which necessary data for its conduct would be obtained (Issa. 2012). It can be reemphasized that, to study the entire population may be cumbersome, time consuming and of course very costly, hence a sample takes a fair portion as representative of the entire population.
The sample size of this study is limited to 100 population of youths in Kwara state polytechnic, Ilorin. The researcher adopted purposive sampling techniques. 
3.5 RESEARCH INSTRUMENT
Questionnaire was used as the research instrument. Saul Mcleod (2015) defined questionnaire as a research instrument consisting of a series of questions from respondents. The questionnaire was divided into three (3) parts. Part A conceptualized on introduction and familiarity of respondents to the topic understudy, part B contain items designed to obtain data on the research topic while part C sought the demographic profile of the respondents.
3.6 VALIDITY AND RELIABILITY OF THE INSTRUMENT
In order ensure that relevant items were included in the questionnaire, extensive and relevant literature were consulted before instrument for data collection was constructed; this is done in other to ensure content validity of questionnaires. A constructed questionnaire was given to the project supervisor for scrutiny. This was imperative in order to ensure validity of the research data.
3.7 METHOD OF ADMINISTRATION OF THE INSTRUMENT
The data for this research work is collected through the administration of questionnaires to respondents in the study areas. This instrument was used to elicit demographic data for specific questions for the study. To ensure accurate data collection, questionnaires were administered by researcher to respondents in their various locations. The above instrument [questionnaire & observation| used has helped in collecting an aggregate amount of data used for the study.
3.8 METHOD OF DATA ANALYSIS
The data obtained from the distributed questionnaires were retrieved and analyzed using an analytical software [IBM-SPSS21] and were shown by using simple percentage and cross tabulation table method of data presentation [chi-square X2].



CHAPTER FOUR
DATA PRESENTATION, ANALYSIS AND INTERPRETATIONS
4.1 [bookmark: _TOC_250008]Introduction
The aim of this study was to determine the audience perception of the impact of social media on the spread of political intolerance among youths. The chapter is concerned with the presentation and analysis of data collected through the use of questionnaire distributed to the respondents. Two hundred copies of questionnaire were distributed and 100 copies were retrieved. This represented a response rate of 100%.
[bookmark: _TOC_250007]Data Presentation and Analysis
Items 1-4 in the questionnaire answered questions on the respondent’s demography.
Question 1: What is your sex? Table 1: Response to question 1
	Response
	Frequency
	Percentage

	Male
	30
	30%

	Female
	70
	70%

	Total
	100
	100%


Source field survey, 2025
On the table above, 60 respondents (30%) were males, while 140 respondents (70%) were females.
Question 2: What is your age bracket? 
Table 2: Response to question 2
	Response
	Frequency
	Percentage

	20-25
	45
	45%

	36-45
	25
	25%

	40 and above
	45
	45%

	Total
	100
	100%


Source field survey, 2025


On the above table, 90 respondents (45%) fall under the age bracket of 20-25, 50 respondents (25%) fall under the age bracket of 13-16, 90 respondents (45%) falls under the age bracket of 17-20.
Question 3: What is your marital status?
Table: Response to question 3		
	Response
	Frequency
	Percentage

	Married
	45
	45%

	Single
	25
	25%

	Others
	30
	30%

	Total
	100
	100%


Source field survey, 2025
On the table above, 90 respondents (45%) are married, 50 respondents (25%) are single and other 60 respondents representing 30% were neither married nor single. 
Question 4: What is the level of your education?
Table: Response to question 4		
	Response
	Frequency
	Percentage

	NCE/OND
	20
	20%

	HND/B.Sc
	20
	20%

	M.Sc and Above
	45
	45%

	Total
	100
	100%


Source field survey, 2025
On the table above, 40 respondents (20%)  were obtained NCE/OND. 40 respondents (20%) were obtained  HND/B.Sc and other 90 respondents representing 45% were obtained  M.Sc and Above.
Table 4.5: Response to occupation 		
	Response
	Frequency
	Percentage

	Civil servant 
	35
	35%

	Self employed 
	20
	20%

	Students 
	15
	15%

	Others 
	30
	30%

	Total
	100
	100%


Source field survey, 2025
On the table above, 70 respondents (35%)  were civil servant. 40 respondents (20%) were Self employed, 30 respondents representing 15% were students and other 60 respondents representing 45% were others.
Table 4.6: Response to Religion		
	Response
	Frequency
	Percentage

	Christian  
	20
	20%

	Muslim  
	25
	25%

	Traditionalist 
	30
	30%

	Others 
	25
	25%

	Total
	100
	100%


Source field survey, 2025
On the table above, 40 respondents (35%) were Christian. 50 respondents (25%) were Muslim, 60 respondents representing 30% were students and other 50 respondents representing 25% were others.
THE USE OF SOCIAL MEDIA 
Question 7: social media can be use for varieties  of things 
Table 4.7: Response to question 5
	Response
	Frequency
	Percentage

	Yes 
	73
	73%

	No 
	27
	27%

	Total
	100
	100%


Source field survey, 2025
In response to the question on ownership to a television set, 73 respondents (73%) agreed that they own they listen to radio, while 27 respondents (27%) disagreed they do not listen.
Question 8: social media help relate to many people 
Table 4.8: Response to question 8
	Response
	Frequency
	Percentage

	Daily 
	82
	82%

	Several times 
	18
	18%

	A week
	-
	-

	Once a week
	18
	18%

	Occasionally  
	-
	-

	Never 
	
	

	Total
	100
	100%


Source field survey, 2025
In response to the question above, 82 respondents (82%) agreed that they listen to radio programs that discuss politics daily; while 18 disagreed they listen to radio programs that discuss politics once a week. And other 18 respondents representing 18% listen several times. 
Question 9: there are body established for that  
Table 4.9: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	87
	87%

	Strongly disagree 
	13
	13%

	Total
	100
	100%


Source field survey, 2025
The above table shows that 87respondents representing 87% strongly agreed, while only 13 respondents representing 13% were off the idea. 
Question 10social media help discover may sick people?
Table 10: Response to question 
	Response
	Frequency
	Percentage

	Negatively 
	35
	35%

	Not at all
	41
	41%

	Not sure 
	24
	24%

	Total
	100
	100%


Source field survey, 2025
From	the table above, 35 respondents (35%) were negatively, 41respondents
(41%) not at all, and 41 respondents (24%) not sure, 
Question 11: raising fund through social media for people destroy their identity? 
Table 11: Response to question 
	Response
	Frequency
	Percentage

	Yes 
	34
	34%

	No 
	27
	27%

	Not 
	39
	39%

	Total
	100
	100%


Source field survey, 2025
In response to the above question, 34 respondents (34%) said Strongly agree, 27 respondents (27%) said no, and 39 respondents (22%) said not sure.
Implications of social media use in mobilizing foods for health purposes 
Question 12: there many implication to the idea
Table 4.12: Response to question 12
	Response
	Frequency
	Percentage

	Yes 
	73
	73%

	No 
	27
	27%

	Total
	100
	100%


Source field survey, 2025
In response to the question on ownership to a television set, 73 respondents (73%) agreed that they own they listen to radio, while 27 respondents (27%) disagreed they do not listen.
Question 13: it affect personal image of the sick person
Table 4.13: Response to question 13
	Response
	Frequency
	Percentage

	Daily 
	82
	82%

	Several times 
	18
	18%

	A week
	-
	-

	Once a week
	18
	18%

	Occasionally  
	-
	-

	Never 
	
	

	Total
	100
	100%


Source field survey, 2025
In response to the question above, 82 respondents (82%) agreed that they listen to radio programs that discuss politics daily; while 18 disagreed they listen to radio programs that discuss politics once a week. And other 18 respondents representing 18% listen several times. 
Question 14: Many sick people perceive the act as a act of begger
Table 4.14: Response to question 
	Response
	Frequency
	Percentage

	Strongly agree
	87
	87%

	Strongly disagree 
	13
	13%

	Total
	100
	100%


Source field survey, 2025
The above table shows that 87respondents representing 87% strongly agreed, while only 13 respondents representing 13% were off the idea. 
Question 15: there is increase in online hate groups and cyberhate related activities on the Internet.
Table 15: Response to question 
	Response
	Frequency
	Percentage

	Negatively 
	35
	35%

	Not at all
	41
	41%

	Not sure 
	24
	24%

	Total
	100
	100%


Source field survey, 2025
From	the table above, 35 respondents (35%) were negatively, 41respondents
(41%) not at all, and 41 respondents (24%) not sure, 
Question 16: engaging in fund raising affect management  of the site
Table 16: Response to question 
	Response
	Frequency
	Percentage

	Yes 
	34
	34%

	No 
	27
	27%

	Not 
	39
	39%

	Total
	100
	100%


Source field survey, 2025
In response to the above question, 34 respondents (34%) said Strongly agree, 27 respondents (27%) said no, and 39 respondents (22%) said not sure.
4.3 RESULT ANALYSIS
To determine audience response in this study, the respondents were asked whether the newspapers reports influenced their action and attitude towards the fund rising as regards taking precautionary measures. Majority of them responded positively while only few maintained a negative response, depicting that the media reports on the outbreak actually influenced audience perception and response to a greater extent. This finding adds to the scholarship of media framing and further affirms how framing influences audience perception and response.
Therefore, in connection with its main aim which was to examine how the social media and mobilization of funds for sick people  and the influence of these frames on the audience response, this study has spurred further debate in this area of research. It established that the media portrayal of the pandemic improved the awareness creation on the precautionary measures for containing the spread of the disease. Although fear cannot be ruled out in the reportage of this pandemic, it indirectly aided peoples’ response to the virus, making them to take necessary measures to manage the new realities.
4.4 Discussion of Findings 
Classiﬁed into four distinct themes of social media use for health: its use for health education and inﬂuence (n = 28), use within infectious disease and outbreak situations (n = 17), use within natural disaster, terrorism, crisis and emergency response contexts (n = 3), and producers and consumers of social media for health (n = 34). The is- sues are outlined in the thematic sections and implications are discussed in a later section.




CHAPTER FIVE
[bookmark: _TOC_250006]SUMMARY, CONCLUSION AND RECOMMENDATIONS
[bookmark: _TOC_250005]5.1 Summary of Findings
National development is an omnibus concept that embodies the realization of other germane concepts which serve as indices for measuring it. Ashong (2021) suggests that a holistic way of looking at national development is to approach its discourse from two perspectives. The first is the perspective of nationhood that emphasizes the basic traits that define the Nigerian state such as culture, shared values, and interests. The second perspective emphasizes a focus on improving the well-being of the citizens. When the two perspectives are harmonized, national development could be understood as the process of developing national consciousness among citizens toward attaining development- oriented goals, while simultaneously improving the socio-economic well-being and living conditions of citizens.
5.2 Conclusion
	Young and marginalized populations as consumers of social media. Ten articles (25%) highlighted the unique barriers faced by young and marginalized consumers of social media in LMICs. Populations such as LGBT individuals [27,31,36,48], adolescents [43,45,52], and people with diagnoses such as tuberculosis [17] and HIV [27,33,37] were highlighted in these papers. Health educational campaigns, and support and empowerment for treatment adherence and prevention were the more speciﬁc uses of social media within these
groups; all of the articles described healthcare providers’ use of social media to reach these populations, as well as barriers that inhibit this
process such as privacy issues, and access to oﬄine supports where needed. Four of these citations were published between 2010 and 2014, indicating that vulnerable groups were one of the ﬁrst populations targeted through the use of social media within the context of LMICs
5.3 Recommendations 
The following recommendations are made based on the findings of the study:
(1) Findings of this scoping review suggest that social media is in- creasingly being used for health-related purposes in LMICs by a variety of stakeholders including patients, healthcare professionals.
(2) The general public, and governmental and non-governmental organizations. Publication dates ranged from 2010 to 2022 with most of the articles being published from 2014 to 2022. 
(3) The increased volume of literature during these four years was concurrent with the Ebola crisis and other infectious disease outbreaks around the world. The literature has centered on Asian and African nations, with few articles addressing other geographic areas. 
(4) Research articles are increasingly present in the literature but, to date, have been limited to non-experimental and de- scriptive studies. Governmental and non-governmental organizations have been the key producers of social media for health in LMICs, while end-users are typically young or marginalized populations. With its recent use in outbreak, crisis, and disaster management and control, Twitter has been the most popular platform reported in the literature. 
(5) The use of social media is forecast to increase and it is likely there will be changes in user trends [11]. 
(6) Each use of social media for health comes with its own beneﬁts and challenges that must be considered by decision-makers when choosing a platform or design for diﬀerent projects.
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APPENDIX I

Dear Respondent. 
QUESTIONNAIRE
I am a final year students of the Department of …………………………………….. in Kwara state Polytechnic, Ilorin, carrying out research on the topic the Audience perception on the impact of social media on mobilization of funds for sick Nigerians.
The outcome of the research will be useful to the general public. The information gathered will be for academic purposes.
I solicit your Co-operation by filling the questionnaire. This will be treated confidentially. 
Thank in anticipation for your cooperation.
Yours Sincere.
Name 
Matric number



QUESTIONNAIRE ON THE AUDIENCE PERCEPTION ON THE IMPACT OF SOCIAL MEDIA ON MOBILIZATION OF FUNDS FOR SICK NIGERIANS
Please tick (	) the appropriate box that correspond to your response. The information supplied shall be treated with strict confidentiality.
SECTION A
PERSONAL INFORMATION 
1.	Sex: Male (   ) Female (  )
2.	Educational Qualification:  Msc. (    )   HND/ Bsc.  (   )   ND/NCE (    ) O level (  )
3.	Working Experience: 5-10 years (   )   10-15years (   ) 15 years and above (    )
SECTION B
OPTIONS
SA= Strongly Agree
A= Agree
U= Undecided
D= Disagree
SD= Strongly Disagree
	S/N
	STATEMENT
	SA
	A
	D
	SD

	
	THE USE OF SOCIAL MEDIA 
	
	
	
	

	1. 
	social media can be use for varieties  of things 
	
	
	
	

	2. 
	 social media help relate to many people
	
	
	
	

	3. 
	there are body established for that  
	
	
	
	

	4. 
	social media help discover may sick people?
	
	
	
	

	5. 
	raising fund through social media for people destroy their identity
	
	
	
	

	
	Implications of social media use in mobilizing foods for health purposes 
	
	
	
	

	6. 
	there many implication to the idea
	
	
	
	

	7. 
	it affect personal image of the sick person
	
	
	
	

	8. 
	Many sick people perceive the act as a act of begger
	
	
	
	

	9. 
	there is increase in online hate groups and cyberhate related activities on the Internet.
	
	
	
	

	10. 
	engaging in fund raising affect management  of the site
	
	
	
	

	
	social media and mobilization of fund for sick
	
	
	
	

	11.  
	social media help mobilization of fund for sick
	
	
	
	

	12.
	social media is a means mobilization of fund for sick
	
	
	
	

	13. 
	social media can be use measure the help mobilization of fund for sick
	
	
	
	

	14.
	social media proffer solution to the issue of mobilization fund for sick
	
	
	
	





