CHAPTER FOUR 
Data Presentation and Analysis 
4.0
Introduction 
The aim of this study was to determine the television as a tool of political development of rural area in Nigeria a case study of Aboto Afon Ilorin Kwara State This chapter is concerned with the use of self-administered questionnaire were distributed to the respondents. 
In data analysis, the research question used was tested, using one or two relevant tables. 250 questionnaires were distributed to the local government under study, 225 were returned, while 25 were with-held by the respondents. These respondents were mostly those within the age range of 15-20, followed by those who are between 21-40 years of age and also those between 41-50, 51 and above. In other words, the respondents are mostly business men and some student and farmers
4.1 
Questionnaire Data
4.1.1
Demographic Data
On demographic data, items 1 to 5 in the questionnaire answer question on the demography respondents.
Table 4.1
	
	Variable
	Frequency
	Percentage (%)

	Age 
	15-20
21-40
41-50
35 and Above
	8
32
24
26
	8.9%
35.6%
26.7%
28.9%

	Total
	100
	100%

	Sex 
	Male 
Female
	52
38
	57.8%
42.2%

	Total
	100
	100%

	Marital status 
	 Single 


Married
	52
34
	57.8%
37.8%

	Total
	100
	100%

	Occupation 
	Student 
Business 
Workers 
Farmers
	17
32
40
1
	18.9%
35.6%
44.4%
1.1%

	Total
	100
	100%


Source: Field Survey, 2023
Table 4.1.2
4.1.2
How can Exposure to independent Television Affect their Voting Pattern
4.1.2.1 Do you expose yourself to independent Television?
The findings from the questionnaire shows that 85(94.4%) of the respondents are aware, while 5(5.6%) are not aware.  As shown in Table 4.2
Table 4.2
	Variable
	Frequency
	Percentage (%)

	Yes
	85
	84.4%

	No
	5
	5.6%

	Not really
	10
	10.0%

	Total
	100
	100%


Source: Field Survey, 2023
4.1.2.2 
From the above table, the research question 85 respondents of 84.4% represent people‟s exposure to Independent Television Programmes and 5 respondents representing 5.6% those who do not expose themselves to Independent Television. While those with 10 representing 10.0% represent those that are not really expose to Independent Television Programmes.
Question: As a listener and viewer of Independent Television, does exposure to Independent Television makeup change on choice of candidate?
Response to question  in Table 4.3 below.
Table 4.3 : As a listener and viewer of Independent Television, does exposure to Independent Television makeup change on choice of candidate?
	Response
	Frequency
	Percentage (%)

	Yes
	15
	16.7%

	No  
	27
	30%

	No opinion
	30
	33.3%

	Total
	100
	100%


Source: Field Survey, 2023
In the above table, the research questions 65 respondents of 28.9% representing people exposure to Independent Television Programmes and they have the yes response, those with 130 respondents of 57.8% representing people with No response. While those with 30 respondents of 13.3% representing people with no opinion response.
4.1.2.3 Have you ever voted for a candidate because you heard him or her participate in Independent Television Programmes?
Table 4.4 : Have you ever voted for a candidate because you heard him or her participate in Independent Television Programmes? 
	Variable
	Frequency
	Percentage (%)

	Yes
	39
	43.3%

	No   
	41
	45.6%

	Neutral 
	3
	3.3%

	Total
	100
	100%


Source: Field Survey, 2023
In the table above, the research questions 100 respondents, representing 44.4%, have voted for a candidate because they heard them when they participated in Independent Television Benin Programmes and 115 respondents representing 51.1% have never voted for candidate because they heard him or her participate on Independent Television programmes, While 20 respondents representing 8.88% are neutral
4.1.3
: How often do you watch and listening to political advertisement on Independent 
  Television?
4.1.3.1     Response to Question
In the above below, 88 respondents representing (80%) are those who watch and listen to advertisement on Independent Television. While 45 respondents representing 20% are those who do not watch and listen to advertisement on Independent Television


Table 4.5: How often do you watch and listening to political advertisement on Independent 
  Television?
	Variable
	Frequency
	Percentage (%)

	Regular
	88
	77.8%

	Irregular
	45
	23.2%

	Total
	100
	100%


Source: Field Survey, 2023
4.1.3.2 Have Independent Television programmes been able to create any positive impact on the political life of the people?
The findings from the questionnaire shows that 25(27.8%) of the respondents strongly agreed that  practices of  make them come for medical treatment, 53(58.9%) agreed, 11(12.2%) disagreed, while 1(1.1%) strongly disagreed. This shows that majority of the respondents agreed that the PR practices of makes them to come for medical treatment as shown in Table 4.6 below.
Table 4.6: Have Independent Television programmes been able to create any positive impact on the political life of the people
	Variable
	Frequency
	Percentage (%)

	High
	25
	27.8%

	Low   
	53
	58.9%

	Very Low
	11
	12.2%

	Total
	100
	100%


Source: Field Survey, 2023
4.1.3.3   Preference of Television  due to PR practices
The findings from the questionnaire shows that 45(50%) of the respondents are high that is what makes them to like, 31(34.4%) agreed, 8(8.9%) disagreed, while 6(6.7%) low. This shows that majority of the respondents. as shown in Table 4.7 below.
Table 4.7
	Variable
	Frequency
	Percentage (%)

	Positive
	70
	70%

	Negative
	30
	3.0%

	Total
	100
	100%


Source: Field Survey, 2023
In the above table, 70 respondents representing 31.2% are those that have positive impact on derive positively for watching Independent Television , while 155 respondents representing 68.8% are people that derive negatively for watching Independent Television.
4.1.3.4
 To What Extent does Exposure to Independent Television  Programmes Affect Peoples‟ Voting Pattern?
Table 4.8  below. During political situation, how do you access the performance of Independent Television in letting you know what to do and the candidate of the various parties to be voted for
Table 4.8: To What Extent does Exposure to Independent Television  Programmes Affect Peoples‟ Voting Pattern? 
	Variable
	Frequency
	Percentage (%)

	High
	53
	58.9%

	Low
	27
	30%

	Very Low
	4
	4.4%

	Total
	100
	100%


Source: Field Survey, 2023
4.1.4
Do you Participant in General Election Based on Information Gotten?
4.1.4.1 :  Response to Question
Table 4.9 : Do you Participant in General Election Based on Information Gotten?
	Variable
	Frequency
	Percentage (%)

	Yes
	88
	87.8%

	No
	22
	22.2%

	Total
	100
	100%


Source: Field Survey, 2023
In the above table, 145 respondents representing 64.4% and they represent those that participated in the general election based on information gotten. While the remaining 80 respondents representing 35.5% and they represent those that did not participate in the general based on information gotten?
4.1.4.2 
In the above table, 80 respondents representing 35.6% they see the political information capability on Independent Television as organized, while 100 respondents representing 44.4% they are those who see the political information capability on Independent Television Benin as well organized. The remaining 45 respondent‟s representing 20% capability of Independent Television  as disorganizedin Table 4.10 below. 
Table 4.10
	Variable
	Frequency
	Percentage (%)

	Organized
	42
	46.7%

	Well Organized
	12
	13.3%

	Disorganize
	14
	15.6%

	Total
	100
	100%


Source: Field Survey, 2023
4.4 Testing Hypotheses 
Hypothesis 1 H1: exposure to Independent Television Benin Political programmes do affect people‟s voting pattern. 
Formula: = X2 = ∑ (O - E)2 /E 
O =Observed frequency 
E = Expected frequency 
∑ = Summation of all items 
 X = Calculated chi-square value. 
The probability level or significance level for this test is 0.05 Hypothesis Testing Therefore the exposure to Independent Television Aboto Afon political programmes do affect people‟s voting pattern 
K=N-1 K= 
2-1=1 
Table 4.3.1  Response 
O E O.E (O-E)2 (O-E)2 E 
Yes 185 112.5 72.5 5256.3 46.7 
No 40 112.5 -72.5 5256.3 46.7 
Total 225 225 0 93.4 
X 2 = 93.4, df = 0.05, P=2, X2 U = 3.841 
In testing this hypotheses, chi-square goodness of fit test was used, observation after testing shows that the calculated chi-square value of two degree of freedom (df) of 0.05, level of significant was 3.841. Decision Rule 
Comparing the table vale of X2 with calculated value of being 93.4> 3.831. Therefore, 93.4 is greater than 3.841 value. 
From the above, since the calculated value of X2 is greater than the table of X2 , we accept alternative hypothesis (H1) and reject the null hypothesis (H0). Therefore, the Nigeria electorate participation in general election is as a result of information from Independent Television
4.4 
Discussion of Finding
 In this section the data collected from survey on the topic “ television as a tool of political development of rural area in Nigeria (A case Study of Aboto Afon local government area in Kwara State) will be discussed. 
The data was contained in 100 fully complete copies of questionnaire retrieved from the respondents. Out of 100 copies of questionnaire distributed, 100 copies were retrieved. This gave a response rate of 100%. Response to answers on research questions would be discussed. Research Question1: How can exposure to Independent Television  Programmes affect their voting Pattern? 
The data in tables 6, 7, 8 and 9 were used to answer this research question. Data on table 6 showed that, 140% respondents (62.2%) expose themselves to Independent Television  and 35% respondents (15.6%) do not expose themselves to Independent Television Programmes, while 50% respondents (22.2%) do not really expose themselves to Independent Television programmes. Data on table 7 showed that, 65 respondents (28.9%) says yes to the exposure to Independent Television programmes makeup change on choice of candidate, 35 respondents (57.8%) says no to the exposure to Independent Television programmes makeup change in the choice of candidate, while 30 respondents (13.3%) have no opinion on the exposure to Independent Television programmes makeup change in the choice of candidate. 
Data on table 8 showed that, 100 respondents (44.4%) have voted for candidate because they heard them when they participated in Independent Television Benin programmes, 115 respondents (51.1%) have never voted for candidate because they heard them participate in Independent Television programmes, while 20 respondents (8.88%) are just neutral. 
Data on table 9 showed that, 180 respondents (80%) are those who watch and listen to advertisement live on Independent Television Benin, while 45 respondents (20%) are those who do not watch and listen to advertisement on Independent Television Benin. 
From the above findings, it is clear that a high percentage of the people watch Independent Television,. This fact was attested to by the response rate of the people in table 6, out of 225 analyzed self-administered questionnaire 140 answered in the negative. Research Question 2: Have Independent Television programmes been able to create any positive impact on the political life of people? The aim of this research question was to find out how Independent Television programmes have been able to create any positive impact on the political life of people. The data on tables 10, 11 and 12 answers the research question. Data on table 10 showed that, 50 respondents (22.2%) and they are rated high in political mobilization of rural dwellers, 131 respondents (58.2%) and also those who were rated low in political mobilization of rural dwellers, while 44 respondents representing (19.5%) and were rated very low in political mobilization of rural dwellers. 
Data on table 11 showed that, 180 respondents (80%) are those that say Independent Television can help in mobilizing the rural dwellers. 40 respondents (17.8%) are those who do not say or agree that Independent Television Benin can help in mobilizing the rural dwellers, while 5 respondents representing (2.22%) are those who do not really agree that Independent Television can help in mobilizing the rural dwellers. Data on table 12 showed that, 70 respondents (31.2%) are those that have positive impact on derive positively for watching Independent Television, while 155 respondents (68.8%) are people that derive negatively for watching Independent Television. From the findings above, it is obvious that the station has been viewed as the most effective source of political mobilization in Aboto Afon area even though its signals are limited on only some town. Its programme contents have been rated as being successful, and of high standard and very essential to its environment. 
Data on table 15 showed that, 80 respondents (35.6%) they see the political information capability on Independent Television as organized, while 100 respondents (44.4%) they are those who see the political information capability on Independent Television  as well organized. The remaining 45 respondents (20%) capability of Independent Television as disorganized. From the findings above, it is clear that, although as a result of its limitations in signal and constant interruption of power supply, some did not recognize the station as a major source of obtaining information, placing it at advantage position of encouraging and mobilizing political the people to participate in political activities.
 This finding support the postulation of Social Responsibility theory which formed the foundation of this study and which states that Social responsibility theory allows free press without any censorship but at the same time the content of the press should be discussed in public panel and media should accept any obligation from public interference or professional self regulations or both.
CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 
Introduction
This chapter concludes the entire research work on the television as a tool of political development of rural area in Nigeria a case study of Aboto Afon Ilorin Kwara State. The chapter summarized each chapter mentions with the objectives of the study. Based on the findings the researcher draw a conclusion and made recommendation.
5.1
Summary
This research was designed to examine the role television as a tool of political development of rural area in Nigeria a case study of Aboto Afon Ilorin Kwara State The results obtained from the data gathered, presented and analysed was used to draw conclusion and recommendations for further research and possible actions.
Chapter one captured the background of the study, it explained the concept of television as a tool of political development of rural area in Nigeria .The chapter further stated the research problem which formed the rationale on the role of television as a tool of political development of rural area in Nigeria. The researcher also drafted objectives of the research and questions, significance of the study, scope and limitation of the study and operational used key terms. 
Chapter two contains the review of literature relating to the research on the television as a tool of political development of rural area in Nigeria. The evidence from empirical studies revealed that tools are use in political campaign and that  practitioner should always be retrained to best protect the reputation of their organisation; while hospitals can increase performance through organisational citizenship behaviour and positive corporate image. 
Chapter three contained the methodology. It discusses the method used in collecting data for the research which is survey method where questionnaire was used, the population for the study (patients, patient relations, members of the host communities of the Aboto Afon and Principal The sample size used was 90 respondents which included 30 patients, 30 patient relations and 30 members of the host communities (Ilorin Metropolitan Council) of the Semi structure interview was conducted to the Principal Information. The data collected from the questionnaire was analysed using simple percentages while the interview was presented using thematic analysis
Chapter four presented and analysed data and discussed the findings. The study showed that practices adopted are both internal and external communication which the public affirmed that they are aware of. 
Chapter five summarized the research, drew conclusions from the findings and recommended based on the findings.
5.2 
Summary 
From the data, one can easily deduce that Independent Television Political Programmes have  little or no impact on the political life of the people because it is only few people that watch  political programme and their rate of exposure is average.
Moreover, they still rely on opinion leaders for their choice of candidates and also on campaign  promises. This is vividly shown in table 6 and 13 of the previous chapter where the numbers of  people that are not influenced and also in table 6, the number of people that vote based on  campaign promises are more in number than those that do not vote based on campaign promises.
5.3 
Conclusion
The result of the findings shows that 84.4% of respondents are exposed to political programmes and makeup the change in the choice of candidates while 17.8% do not change their mind. This is clearly expressed in table of the previous chapter and table 8 also shows that 44.4% vote because they participated in Independent Television Programmes while 55.6% do not. This lviii shows that the people that made choice are greater than those who said no to that. Then the people that said no to participation are greater than the people that said yes.
5.4
 Recommendations
The essence of democracy is for the citizen to have unrestricted access of information, which means that they should be able to vote and be voted for. Access of information will enable the citizen to form correct opinions on issues, political or otherwise of national public interest. In view of this, federal government should ensure that all the media of communication are made available to the people both in urban and rural area. This can be achieved by ensuring that government should provide all necessary infrastructure particularly in the area of uninterrupted power supply in Aboto Afon local government area, so that the people will have access to the television programmes which will aid their mobilization and outlook.
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