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ABSTRACT
This study explores the impact of social media campaigns on domestic violence among couples in Ilorin Metropolis. With the rise of digital platforms such as Facebook, Twitter, Instagram, and WhatsApp, social media has increasingly been used as a tool to create awareness, educate the public, and advocate against domestic violence. The research investigates how these campaigns influence attitudes, awareness levels, and behavioral changes among couples in the area. A descriptive survey design was employed, and data were collected using structured questionnaires administered to a representative sample of married individuals within Ilorin Metropolis. Findings from the study revealed that social media campaigns have significantly improved public awareness of domestic violence and contributed to reducing its acceptance as a private or culturally justified issue. However, the study also notes challenges such as limited internet access for some groups and the prevalence of misinformation. The research concludes that social media serves as a powerful medium for addressing social issues like domestic violence when used strategically. It recommends that stakeholders—government agencies, non-governmental organizations, and media practitioners—intensify efforts to create relatable, consistent, and culturally sensitive content to further reduce domestic violence in society.
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CHAPTER ONE
INTRODUCTION
1.1     BACKGROUND OF THE STUDY
Distance barriers have condensed due to the technological development and social media are being presented to connect the public globally. Kane A. et al (2014) cited in Suanda, H. A (2017) avowed that one of the recent most impactful Information Technology (IT) phenomena in history is the emergence and spread of a sub-set of IT referred to as "social media"; the innovation which has impacted a far-flung shift from the traditional ways of communication usually a face-to-face to a computer-mediated-based especially among the youths. 
Tuten & Solomon, (2013) posited that social media are the online means of communication, collaboration, and cultivation among interdependent networks. Kaplan & Haenlein (2010) giving a technocratic definition of social media alluded that it is a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user generated content”.
There have been horrifying stories of domestic violence in Nigerian society often daily. When listening to the radio, watching TV, reading the newspaper, or even browsing blogs and social media, you might hear about a husband killing his wife or vice versa if the news is not about cults, prostitution, or factories that make babies (Ubong, 2018). In some instance, it might involve a father assaulting his daughter sexually to gain knowledge about her. Nigerian women, young girls, and children have experienced barter rape and even murder at the hands of members of their own family for alleged transgressions ranging from failing to prepare meals on time to having family members visit them without their husband’s permission (Ubong, 2018).
Many families, especially women, suffer chemical and acid attacks by their spouses or partners, which result in excruciating pain or disfigurement and occasionally even result in the victims’ deaths. (Baba and Murray, 2017). Physical, sexual, emotional, economic, and psychological abuse are all forms of domestic violence that impact all social groups in society. (Ukoima, Dimkpa and Mina, 2020).
Social media however, is a community of people sharing things in common with speed and intimacy. According to Nnanyelogo and Nwafor (2013), social media means those Internet-based tools and services that allow users to engage with each other, generate content, distribute, and search for information online. Social media are interactive web-based media platforms that offer citizens opportunity and place to connect, share opinions, experiences, views, contacts, knowledge, expertise, as well as other things like job and career tips.
It should be noted that domestic violence (domestic abuse) refers to any form of abuse or violence that occurs within a domestic relationship, such as between spouses, partners, family members, or roommates. It takes many forms, including physical, emotional, psychological, sexual, and financial abuse (Dryden-Edwards, 2022). Domestic violence can have severe and lasting effects on the health and well-being of those who experience it, and it is a serious problem that affects people of all genders, ages, and backgrounds especially women and children (Rivara, Adhia, Lyons, and Massey, 2019).
However, domestic violence is a serious issue in Nigeria, as it is in many other countries around the world. In Nigeria, domestic violence can take many forms, including physical, sexual, emotional, and psychological abuse (Oluremi, 2015). In Nigeria, cultural and societal factors contribute to the high rates of domestic violence. Traditional gender roles and expectations can lead to a belief that men have the right to control and dominate their partners. Additionally, there can be a lack of awareness and understanding of what constitutes domestic violence, and a reluctance to report it due to fear of societal stigma or lack of trust in the criminal justice system (Rivara, Adhia, Lyons, and Massey, 2019).
The Nigerian government has taken steps to address domestic violence, including enacting laws such as the Violence Against Persons (Prohibition) Act (VAPP) which was signed into law in 2015, and it criminalizes all forms of violence against persons and provides for the protection and support of victims. However, enforcement of these laws can be inconsistent, and access to support services for survivors of domestic violence remains limited in many areas of the country (Oluremi, 2015).
Some common forms of domestic violence include but not limited to: Physical abuse: hitting, slapping, pushing, or other forms of physical violence, Sexual abuse: forcing or coercing someone into sexual acts, Emotional abuse: verbal abuse, manipulation, gaslighting, or other forms of psychological manipulation, Economic abuse: controlling access to money or resources, or preventing someone from working (Arizona Coalition, 2023).
Victims of domestic violence may experience a wide range of physical and emotional effects, including injuries, trauma, depression, and anxiety. It’s important for anyone experiencing domestic violence to seek help and support. There are many resources available, including hotlines, shelters, counseling, and legal services. It’s also important to remember that leaving an abusive relationship can be dangerous, and it’s important to have a safety plan in place (Arizona Coalition, 2023).
In the meantime, improvements in information and communication technology, particularly social media that allow for self-publishing, have made it possible for victims, particularly women, to express what they are going through in texts, photos, and videos in order to elicit public condemnation, criticism and, consequently, receive the desired judgment (Philip, 2016).
Thus, social media can be a valuable tool for reporting domestic violence, as it allows individuals to share their experiences and raise awareness about the issue. Many survivors of domestic violence may not feel comfortable reporting the abuse to authorities or seeking help in person, but social media can provide a way for them to speak out anonymously and connect with others who have gone through similar experiences (Philip, 2016).
However, it’s important to note that social media reporting of domestic violence should be done with caution. It’s important for individuals to be mindful of their own safety when sharing personal information online, and to be aware that not all information shared on social media is accurate or trustworthy. Additionally, reporting domestic violence on social media may not always result in immediate action, and it’s important to have a plan in place for seeking help and support. Hence, this study is on the thrust to study uses and perception of domestic violence on social media among Couples. 

1.2 	STATEMENT OF THE PROBLEM
      Numerous interventions have been deployed to address the persistent domestic violence, particularly against women, in Nigeria and elsewhere. These efforts don’t seem to have done enough to stop the threat. These interventions, among others, include but are not limited to advocacy, campaigns, education, legal rulings, and outright punishment. However, some of the effects of domestic violence includes physical, emotional, psychological, sexual, and financial abuse. In various ways, in Nigeria, women are frequently the targets of this antisocial behavior. Many human rights and civil society organizations, as well as concerned individuals, have introduced a number of initiatives to combat this societal ill that has primarily endangered women and children.
The social media is anticipated to play a big part in bringing attention to cases of sexual violence by amplifying the voices of those who are fighting against it and by acting as a vital tool for surveillance. Meanwhile, advancement in information and communication technology particularly social media which offer self-publishing opportunity have enabled victims especially women to share their stories in texts, photos and video to express what they are experiencing to arose public condemnation, criticism and by extension getting the desire judgment but to what extent has social media been effectively used and generate the desire judgment. It is against this background that this study is on the tends to study uses and perception of domestic violence on social media among Couples. 

1.3	OBJECTIVES OF THE STUDY
Objective of this research work lies on impact of social media campaign on domestic violence among couples in ilorin metropolis
The objective is however is to:
1. To assess the degree to which social media is being used to raise awareness on domestic violence among couples. 
2. To ascertain how social media have contributed to raising awareness on domestic violence among couples. 
3. Ascertain the extent at which social media platforms can improve social and behavioral change intervention to prevent and address domestic violence among couples. 
4. Identify the social media the suitable media often use to report domestic violence among couples. 

1.4	RESEARCH QUESTIONS
This research with the topic “Uses and perception of domestic violence on social media among married women” will fix its focus on the following research questions
1. What is the degree to which social media is being used to raise awareness on domestic violence among couples?
2. Does social media contribute to raising awareness on domestic violence among couples? 
3. To what extent at is social media platforms can improve social and behavioral change intervention to prevent and address domestic violence among couples? 
4. Which social media is suitable media often use to report domestic violence among couples? 

1.5	SIGNIFICANCE OF THE STUDY
	This study investigates the uses and perception of domestic violence on social media among couples. Thus, the findings of this study will make a substantial contribution to the body of knowledge already available in the fields of mass communication, new media, sociology, psychology and other related fields. Through this study’s findings, the individuals will specifically recognize and comprehend the effective use of social media for domestic violence reportage among other things. Equally, the findings will establish the place of Twitter, Facebook, Instagram, Whatsapp, Tiktok and Snapchat among others in this 21st century in reporting cases of domestic violence among couples and it will therefore awaken the consciousness of social media users on the importance of the use of social media in the society.
	Moreover, by articulating figures and other issues related to domestic violence as reported by social media, the public can understand and appreciate the seriousness of that Anti social behaviour. In addition, the study will provide adequate information to the government by revealing different cases of domestic violence in the country and as well provide necessary solutions to the government on the various ways by which the victims of domestic violence can be helped, mot especially, by establishing rehabilitation homes that will help their social and psychological lives. Also, this study will be beneficial to students, adults and researchers of mass communication and by extension sociology as it is a material for academic exercise; it will as well serve as a foundation upon which further research can be conducted.

1.6	SCOPE OF THE STUDY	
           The scope of the study is on impact of social media campaign on domestic violence among couples in ilorin metropolis. Thus, investigates influence of social media will raise awareness on domestic violence has been narrowed in scope to residence of in Ilorin Metropolis.
Social media are also the main focus because of the large and heterogeneous audience they cover. The research will therefore, reset Ilorin metropolis area of kwara state, and the social media users which are couples in it before strutting and administrating questionnaires.
 Thus, the geographical scope of this study shall be within Ilorin. Also, the demographic factors of the respondents was carefully study before the administration of research instruments such factors include: age, gender, academic level e.t.c

1.7	OPERATIONAL DEFINITION OF TERMS	
            In this course of the research work, we came across diverse and numerous words that were relevant and judiciously used to express ideas, view and give adequate explanation. This keyword were not that new, strange or difficult to identify, but due to the topic and discourse, they need to be picked out and examined for easy understanding.

1. DOMESTIC VIOLENCE: In this study, domestic violence entails any form of abuse or violence that occurs within a domestic relationship, such as between spouses, partners, family members, or roommates. It can take many forms, including physical, emotional, psychological, sexual, and financial abuse.

2. SOCIAL MEDIA: Social media refer to a variety of technologies that facilitate the sharing of ideas and information among their users (Facebook, Instagram, Twitter) etc.

3. COUPLES:  means a man and woman who has contracted marriage which is recognized as such by the law of marriage act of the place where it is contracted

4. SOCIAL MEDIA AWARENESS: In this study, social media awareness simply refers to the use of social media in sharing information about domestic violence including various comments it generates.


CHAPTER TWO
LITERATURE REVIEW
 This chapter focused on the concept of perception, its measurement, and relationship with image, empirical studies and lastly the theoretical framework. Literature review or narrative review however, is a type of review article. A literature review is a scholarly paper, which includes the current knowledge including substantive findings, as well as theoretical and methodological contributions to a particular topic. Literature reviews are secondary sources, and do not report new or original experimental work. Most often associated with academic-oriented literature, such reviews are found in academic journals, and are not to be confused with book reviews that may also appear in the same publication. Literature reviews are a basis for research in nearly every academic field. Literature reviews are also common in a research proposal or prospectus (the document that is approved before a student formally begins a dissertation or thesis).

2.1 CONCEPTUAL FRAMEWORK
 2.1.1	CONCEPT OF SOCIAL MEDIA	
           The term ‘social media’ broadly refers to participative internet use, but has been more formally defined as being characterized by “a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0 and that allow the creation and exchange of user-generated content” (Kaplan & Haenlein, 2020). Social media includes blogs, social networking sites (e.g. Facebook), virtual social worlds (e.g. Second Life), collaborative projects (e.g. Wikipedia), content communities (e.g. YouTube) and virtual game worlds (e.g. World of Warcraft) (Kaplan & Haenlein, 2010). The popularity of social media has been growing steadily and, with the creation of Facebook in 2004, the use of social networking sites significantly increased. Indeed, in the United States, 87% of adults use the internet (Fox & Rainie, 2014) and between 2005 and 2013 the use of social networking sites by online adult users increased from 8% to 73% (Pew Internet Project, 2014).
It has been argued that social networking services will lead to new forms of social capital, increasing the potential to develop loose connections between individuals who may provide each other with useful information or new perspectives but typically not emotional support (bridging social capital) (Steinfeld et al., 2008). There is also increasing evidence that “social network sites like Facebook in particular, may be associated with a person’s sense of self-worth and other measures of psychosocial development” (Steinfeld et al., 2008, p. 435). Social networking sites can be used to construct social identity (Barker, 2009; Matsuba, 2006; Salimkhan, Manago & Greenfield, 2010) and people can choose what aspects of their identity they wish to project to others (Ellis, 2010). This can mean that using social networking sites may be beneficial for people with low self-esteem and low life satisfaction (Ellison, Steinfield, & Lampe, 2019).
 Since the past few years, technology has taken over and has carried out some major changes globally. Distance barriers have condensed due to the technological development and new mediums are being presented to connect the public globally. Almost two-third of the internet users visits social networking websites such as Facebook, Myspace, and LinkedIn etc. on hourly or daily basis, thus helping as a communication and linking tool. 
Today, Social media has become the most effective communication means in the whole world in a short time because of its sharing networks’ ability and power to keep masses posted, entertained and impressed. This interest in social media caused many digital agencies to be born, in the meantime attracting the attention of the traditional media (Searson, Hancock, Soheil, & Shepherd, 2015). The reason of the positive image of social media on societies is buried in the characteristics of social media. 

2.1.2	USE OF SOCIAL MEDIA
     According to Dominick (2011) cited by Shamsudeen and Hashin (2013), the development of internet and convergence of mass communication channels and technologies have created significant changes in the mass communication industry, social media are online communications that use specific techniques that involves participation, conversation sharing, collaboration and linkage. 
Similarly Kaplan and Healien (2009) cited by Shamsudden and Hashim (2013), view them from a technological perspective. They define social media as a group or internet based application that built on the ideological and technological foundation of web 2.0 and that allow the creation in the same vein Waheed&Mohd (2013) cited by Christopher (2015) intend that social media networking exist so as to provide communication among people regardless of the distance, making it open to people easily to share information files, pictures, video, create blog and send messages and conduct real-time conversations these systems are referred to as social media simply because they allow communication with friends, family and co-workers so easily and effectively. 
According to James (2017) he observed that social media refers to all! ‘applications and websites or blogs that enable people around the globe to interconnect via the internet chat and share content; video call among many other functionalities it offers to its users for a person to be a member of any social media, he or she has to first sign up and then sign into access content and be able to share and chat with other users of that social media platform. 
Fabinu (2014) in a special report by people’s daily define social media as the new media that speed up conversation in a more interactive way that makes communication more effective and worthwhile. It is an online media that takes communication beyond the limitations of the traditional media which most often delivers content but doesn’t permit readers or as the case may be, viewers or listeners to participate in the formation or development of the content but a web content but a web content analyst, Ron Jones cited by daily (2014) illustrate social media as a category of online media where people are talking, participating, sharing. networking and book making online, currently, there is an array of social media network in the world ranging from social sharing sites such as You tube, Twitter to LinkedIn and Facebook among others. 

2.1.3       CONCEPT OF DOMESTIC VIOLENCE
          Domestic violence occurs across the world, in various cultures, and affects people of all economic statuses. Domestic violence (also called domestic abuse or family violence) is violence or other abuse that occurs in a domestic setting, such as in a marriage or cohabitation. Domestic violence is often used as a synonym for intimate partner violence, which is committed by one of the people in an intimate relationship against the other person, and can take place in either heterosexual or same-sex relationships or between former spouses or partners (Etteh, 2019).
In its broadest sense, domestic violence also involves violence against children, parents, or the elderly. It can assume multiple forms, including physical, verbal, emotional, economic, religious, reproductive, or sexual abuse. It can range from subtle, coercive forms to marital rape and other violent physical abuse, such as choking, beating, female genital mutilation, and acid throwing that may result in disfigurement or death, and includes the use of technology to harass, control, monitor, stalk or hack. Domestic murder includes stoning, bride burning, honor killing, and dowry death, which sometimes involves non-cohabitating family members.
Globally, the victims of domestic violence are overwhelmingly women, and women tend to experience more severe forms of violence. They are also likelier than men to use intimate partner violence in self-defense. In some countries, domestic violence may be seen as justified or legally permitted, particularly in cases of actual or suspected infidelity on the part of the woman. Research has established that there exists a direct and significant correlation between a country's level of gender equality and rates of domestic violence, where countries with less gender equality experience higher rates of domestic violence.
Domestic violence is among the most underreported crimes worldwide for both men and women. In addition, due to social stigmas regarding male victimization, men who are victims of domestic violence face an increased likelihood of being overlooked by healthcare providers. Domestic violence often occurs when the abuser believes that they are entitled to it, or that it is acceptable, justified, or unlikely to be reported. It may produce an intergenerational cycle of violence in children and other family members, who may feel that such violence is acceptable or condoned. Many people do not recognize themselves as abusers or victims, because they may consider their experiences as family conflicts that had gotten out of control.
Awareness, perception, definition and documentation of domestic violence differs widely from country to country. Additionally, domestic violence often happens in the context of forced or child marriages. In abusive relationships, there may be a cycle of abuse during which tensions rise and an act of violence is committed, followed by a period of reconciliation and calm.
The victims may be trapped in domestically violent situations through isolation, power and control, traumatic bonding to the abuser, cultural acceptance, lack of financial resources, fear, and shame, or to protect children. As a result of abuse, victims may experience physical disabilities, dysregulated aggression, chronic health problems, mental illness, limited finances, and a poor ability to create healthy relationships. Victims may experience severe psychological disorders, such as post-traumatic stress disorder (PTSD). Children who live in a household with violence often show psychological problems from an early age, such as avoidance, hypervigilance to threats and dysregulated aggression, which may contribute to vicarious traumatization.

2.1.4 FORMS OF DOMESTIC VIOLENCE
As reported by Bahago (2022), a person may experience a variety of forms of abuse which include: 
i.Physical abuse: This is one of the most prevalent types of abuse, with 83% of respondents in Obi and Ozumba's study reporting physical abuse. It includes beating, kicking, knocking, punching, choking, and confinement. Female genital mutilation is also considered physical abuse. 
ii.Sexual abuse This includes all types of sexual assaults, harassment, or exploitation, including coercing someone into having sex, using a child for sexual activity, including child pornography and child prostitution, and marital rape. 
iii.Neglect: This includes withholding food, clothing, shelter, medical care,protection from harm, or a sense of being loved and valued from dependents, who may be adults or 
children. 
iv.Economic abuse This refers to taking from or defrauding a loved one, withholding money for necessities like food and medical care, manipulating or exploiting a family member for financial gain, preventing a loved one from working or controlling his or her choice of 
occupation, as well as manipulating or exploiting a family member for 
sexual or other purposes. 
v.Spiritual Abuse includes preventing someone from partaking in their religious or spiritual practises or using their religion as a means of dominating, controlling, or manipulating them. 
vi.Emotional Abuse includes name calling, criticism, social exclusion, intimidating or exploitation to dominate, routinely making unreasonable demands, and endangering a person's sense of self worth by putting him/her at risk of serious behavioural, cognitive, 
emotional, or mental disorders. 

2.1.5	CAUSATIVE FACTORS IN DOMESTIC VIOLENCE
             According to the World Health Organization (WHO), it was found that in more than 80 countries in the world, 35% of women suffer physical and or sexual violence by an intimate partner or sexual violence by a person with no emotional bond. Most cases of domestic violence occur in their households. Several studies have been conducted to identify the precipitating factors which lead to the cause of domestic violence on women; some of the scholars have attributed some of the causes of domestic abuse from cultural reasons, poverty as a cause, socialization and societal acceptance.
Many studies have shown that dependency of women upon men was positively related to domestic violence against women. Women who are not economiically independent run greater risk of been abused as compared to those who are dependent on their husbands (Davies, 2013). From many cases observed during my internship, it was observed that many women that reported their husband for battering cases are totally dependent upon their husband. Most of them are purely house wife without occupation, so men take advantage of them in this situation especially in Nigeria according to senior welfare officer in the ministry of women affair. Generally, across the globe, domestic violence against women is carried out by men, inform of riots and account for the overwhelming majority of fire arm related injuries deaths (Esplen, 2006).
Violent against women is often seen as a gender relations product because it is part of the gender specific constraints experience by women mostly although men still experience it but not frequently. Such gender violence includes verbal abuse. Heise (2013) observes that violence against women mostly occur in the service of perpetuating male power and control. And such violence against women includes rape, battery, homicide, incest, psychological abuse, forced prostitution, trafficking in women and sexual harassment. In looking at the causes of violent against women, Gyuse (2008) observes that, violent on women is considered normal in most cultures around the world for husband to beat his wife’s because the wives are mere property to the husband and the husband have the right to control her behavior. And in such society, it is observed that women who challenge that right will be punished and even in some cases such punishment may take place by merely asking their husband of money and children needs.
Some factors that resulted to violent against women according to worldwide studies were as follows: disobedience, talking back, not taking care of the children or home, questioning about money or girlfriends, embarking on a journey without permission, sex refusal, refusing to make food for family, and expressing suspicion of infidelity (Heise et al., 2021). According to Shane and Ellsberg (2002), it is noted that in many cases women share the feelings that men have the right to discipline their wives by applying force. Similarly, in rural areas of Egypt for example, 80% of women also agreed that beating was justify in some certain circumstances (Heise et al., 2021).
Similarly, Gyuse (2008), pointed out some major causes of domestic violence against women to be incompatibility of partner, insensitivity, disagreement between couples, continued quarrelling, nagging, excess alcohol, neglects, child rebellion, excess drugs use. Also, per Chukwuma and Osarenren (2001), they also pointed out that the causes of domestic violence against women includes the general perception of people that women and children are men’s property and they are subject to men authority and guidance. According to Hughes (2005), it was revealed that the findings of a study conducted some years ago by an American University argues that family as “one of the most dangerous places to be, apart from the war zone or in a riot, is in the home” (Hughes, 2005). Psychological research has identified several consistent predictors for domestic violence, including temperamental behaviour, substances abuse, gender principles, and exposure to domestic violence amongst others.

2.1.6	CONSEQUENCES OF DOMESTIC VIOLENCE AGAINST COUPLES
       Domestic violence against Couples is accompany with a lot of consequences. These consequences affect women both social and economic development. Wallace (2015) affirm that, violence against women has received an international recognition to its cumulative effect on societal development. Violence against women has negative implication for agricultural activities in rural areas in terms of food stability and the overall national development (Shahama, 2012).
Alubo (2016) maintain that several women suffered series of injuries, disabilities, wounds, and casualties from clashes and many died because of domestic violence against women. As a matter of fact, neither WHO nor UNICEF in Nigeria can accurately account for the number of women that are affected or dead as a result of violence against women. The simple reason is because in the rural areas in Nigeria like in Benue States, it is difficult to get the accurate statistics of women who died because some died without their bodies taken to hospital for record purpose (Alubo 2016).
Ellsberg and Heise (2015) maintain that domestic violence against women is associated with serious health problems that affects both women and their children, including serious injuries are sustained from violence at home, gynecological disorders, adverse pregnancy outcomes, mental health disorders and sexually transmitted infections (STIs). Ellsberg and Heise (2015) further affirm that violence can have direct consequences on women’s health and it can also increase women risk of future health problems that will have profound effect on agricultural activities and other economic sectors of life.
According to the report, the man in questioned accused his wife of engaging in secrets affair outside marriage and also the report also showed that the couple had long history of domestic violence. During their disputes, the report also show that the wife also accused the man of been an exconvict, so the man was very angry and swore that the woman his wife will not see 2014. So, the man locked up his wife and son in the house and set up his house ablaze (NAN in Vanguard newspaper, January 21st 2014). Similarly, the recent death of popular gospel musican, Osinachi has increased the spotlight on the consequences of domestic violence.
The singer is believed to have died of cancer. Following her death, the family of the Ekwueme singer denied the reason behind her death, and it was reported that she passed away after suffering from domestic violence from her husband, who has since been arrested. Osinachi’s colleagues alleged that the Dunamis International Headquarters’ lead singer would often get abused by her husband Peter Nwachukwu. Fellow singer Frank Edwards said in an Instagram Live session that the 42 year old’s husband had physically assaulted her numerous times.
Similarly, another lady Chidinma Ezego, who claimed to be her friend, mentioned that “she’s been dying in silence.” The singer was reportedly kicked in her chest and had been on life support for five days before she died. Peter Nwachukwu was arrested by the FCT Lugbe police on April 10, 2022. This comes after Osinachi’s brother suspected homicide in his sister’s death (Umeh, 2022). Ellsberg, et al., (2001) maintain that, women who are victims of domestic violence have lower educational attainment and lower income capacity and they are more likely to become isolated and develop symptoms of depression and the consequences for children always start in the earliest stage. For Plichta, victims of domestic violence against women in terms of wife battering tend to deliver babies with lower birth weights and higher risks of prematurity and complications (Plichta, 1992).
Plichta further postulated that children who are exposed to abuse are also at risk of being assaulted and developing emotional and behavioral problems. For Plichta it is important to note that, pattern of violence against women and abuses is passed from one generation to another and with children who witness the violence are more likely to become victims of violence as adults (Plichta, 1992). Furthermore, Burton, et al., (2000) posited that domestic violence causes a high cost burden on the health care system for the treatment of the physical and mental health consequences of violence.
Violence against couples reduces couples contribution at work place by lowering productivity and frequent absence from work. Wife battering as a violence act against women is thus a major barrier to the economic and social development of women. Children who witness wife battering develop serious emotional, behavioral, developmental and academic problems (Burton, et al., 2000). According to them, children who witness domestic violence from their parents may face the consequence of becoming violent themselves both at home and school and some might develop depression and low self-esteem.



2.1.7 SOCIAL MEDIA CAMPAIGN ON DOMESTIC VIOLENCE
Social media is one of the tools that  have been helping the women fightback for their rights, enlighten themselves and even the men. For instance, women campaign against and fight for their rights with the strong use of the various social media platforms, this they do through posts on their profiles, broadcast messages, videos, pictures, music or even direct  voice  campaigns  (Jaworska  &  Krishnamurthy,  2012).  This  has  helped  reduce  the frequent occurrence of violence against women. The social media has also become a great platform to promote and receive educative messages on the campaign against women abuse.Nigerians have been able to use the social media to tackle the frequent social in equalities against the females as well as sensitise them on their various rights and responsibilities. This study was also  able to find out that even though social media is a grate tool to  campaign against female violence, it stimulates abuse against them. It has also been able to protect the women from the frequent attacks they go through, this is as a result of the  “public sphere opportunities it has created. 
Social media plays a pivotal role in raising awareness about domestic violence in Nigeria, serving as a powerful platform to share stories, resources, and support networks. Campaigns and hashtags amplify the issue, fostering dialogue, educating the public, and encouraging collective action to address and combat domestic violence within the country.
In the meantime, improvements in information and communication technology, particularly social media that allow for self-publishing, have made it possible for victims, particularly women, to express what they are going through in texts, photos, and videos in order to elicit public condemnation, criticism and, consequently, receive the desired judgment (Philip, 2016). Thus, social media can be a valuable tool for reporting domestic violence, as it allows individuals to share their experiences and raise awareness about the issue. Many survivors of domestic violence may not feel comfortable reporting the abuse to authorities or seeking help in person, but social media can provide a way for them to speak out anonymously and connect with others who have gone through similar experiences (Philip, 2016).
However, it’s important to note that social media reporting of domestic violence should be done with caution. It’s important for individuals to be mindful of their own safety when sharing personal information online, and to be aware that not all information shared on social media is accurate or trustworthy. Additionally, reporting domestic violence on social media may not always result in immediate action, and it’s important to have a plan in place for seeking help and support. Hence, this study is on the thrust to investigate the influence of social media awareness and reporting on domestic violence particularly among Ilorin residents
2.1.8	CONSPIRACY OF SILENCE IN DOMESTIC VIOLENCE
               The cases of violence against women mostly go unreported because the victims suffer in silence. This negative mind set largely accounts for the mismanagement of domestic violence cases by the police and is also responsible for the culture of keeping silence over abusive personal relationships. Many of the victims do not speak out about violations of their rights due to lack of positive response from the society. Domestic violence is so entrenched in the society that even the victims condone such violations of their rights, some claiming it is a sign of love. Also, due to poverty and economic dependence on men, many victims suffer in silence for fear of losing the economic support of the male perpetrator where a victim summons the courage to report to law enforcement agents, the issue is trivialized and termed a “private matter”.
One strong issue in domestic violence is the reluctance of female victims to report to the Police. This is attributed not just to the feeling of humiliation and fear of stigmatization but also the antagonistic response or at best indifference of the law enforcement officers charged with receipt of complaints. Many African countries are yet to have specific laws that prohibit domestic violence and punishing perpetrators of domestic violence. The current laws in operation in the country do not adequately protect victims of domestic violence.
[bookmark: kix.r3f625akmomv]
2.1.8	GENDER DIFFERENCES IN DOMESTIC VIOLENCE
        There continues to be some debate regarding gender differences with relation to domestic violence. Limitations of methodology that fail to capture context (e.g., conflict tactics scale), disparate sampling procedures, respondent reluctance to self-report, and differences in operationalization all pose challenges to existing research. Normalization of domestic violence in those who experience covert forms of abuse, or have been abused by multiple partners, for long periods of time, reduces the likelihood of recognizing, and therefore reporting domestic violence.
Hamby's (2009) report found that both men and women use IPV for coercive control, but define and use control differently: women use control to gain autonomy in abusive relationships, whereas men use control to assert authority over their partner. A 2010 systematic review of the literature on women's perpetration of IPV concluded that with male partners, women's use of IPV is overwhelmingly in response to their partner’s violence either in self-defense or in retaliation.
Researchers have also found different outcomes for men and women in response to intimate partner violence. A 2012 review from the journal Psychology of Violence found that women suffered disproportionately as a result of intimate partner violence, especially in terms of injuries, fear, and posttraumatic stress. The review also found that 70% of female victims in one study were "very frightened" in response to intimate partner violence from their partners, but 85% of male victims reported "no fear". The review also found that IPV mediated the satisfaction of the relationship for women but not for men.Researchers report that male violence causes great fear, "fear is the force that provides battering with its power" and "injuries help sustain the fear."
A 2013 review examined studies from five continents and the correlation between a country's level of gender inequality and rates of domestic violence. The authors found that when partner abuse is defined broadly to include emotional abuse, any kind of hitting, and who hits first, partner abuse is relatively even. They also stated if one examines who is physically harmed and how seriously, expresses more fear, and experiences subsequent psychological problems, domestic violence is significantly gendered toward women as victims.
Many organizations have made efforts to use gender-neutral terms when referring to perpetration and victimization. For example, using broader terms like family violence rather than violence against women.
Laws on domestic violence vary by country. While it is generally outlawed in the Western world, this is not the case in many developing countries. For instance, in 2010, the United Arab Emirates's Supreme Court ruled that a man has the right to physically discipline his wife and children as long as he does not leave physical marks.
2.1.9   CASES OF DOMESTIC VIOLENCE AMONG COUPLES
Lately the media in Nigeria has been awashed with horrible stories of men brutally killing and maiming their wives for various reasons. Some of the reports include: The Punch Newspaper reports: “A middle-aged man identified as Ude Sebastine on Wednesday allegedly murdered his wife, Abigail in cold blood after both of them engaged in a midnight quarrel. The incident took place at the couple’s residence around 4.30am in Ikata community, Ahaoda East Local Government Area of Rivers State.
Though the reason for Ude’s action could not be immediately ascertained, the man, who had engaged in an all-night squabble with his wife, was said to have given Abigail several machete cuts that led to her death. PUNCH Metro gathered that members of the community that learnt about the ugly incident invited the police, who promptly arrested Ude. Speaking with newsmen on the matter, the Commissioner of Police, Mr. Mohammed Indabawa, said the suspect had since been transferred to the State Criminal Investigation Department for further investigation.”
The Premium Times also reports: “A Magistrate Court in Akure, the Ondo State capital, has ordered a 50-year-old man, Ojo Toki, to be remanded in prison for allegedly murdering his wife. The accused who was arraigned at the Magistrate court 3, Oke-Eda, Akure, on a count charge of murder, was charged with the killing of his wife, Adesewa Toki, aged 40. The Presiding Chief Magistrate, BukolaKuye, thereafter, ordered the accused person to be remanded at the Olokuta prison facility in Akure since the offence he was charged with is not a bailable one.” Women are often projected as those who lack initiative and needed to be guided, motivated and monitored in whatever they do. This notion arose from the fact that the African society has some sex role assumptions for both male and female. And this notion has also culminated in the belief that even the right of the woman to life is dependent on the man no matter the status of the woman in the society.
This is attested in the report of PREMIUM TIMES that “a late banker, MrsTitilayoArowolo, was allegedly murdered by her husband, Akolade. A horrifying detail came to light during Akolade's trial as his late wife was said to have been stabbed 76 times. The consultant pathologist, John Obafunwa, who was in charge of the victim's post-mortem, stunned an Ikeja High Court, where the case had been on-going for months, when he disclosed that he examined 76 stab wounds on MrsArowolo's body. Arowolo, her husband, was charged to court for allegedly stabbing his wife to death on June 24, 2011, at their residence, 8 Akindeinde St., Isolo, Lagos... Obafunwa, the Chief Medical Examiner of the Lagos State University Teaching Hospital (LASUTH), Ikeja, said external and internal examination of the body during autopsy showed multiple stab wounds and incised wounds on MrsArowolo's chest, arm, abdomen and other parts of her body.
The pathologist made a slide presentation of the wounds to the court, saying the various wounds were consistent with wounds inflicted with a sharp weapon with single-edged blade. He identified an alleged weapon already admitted by the court as exhibit, which he confirmed was consistent with some of the wounds on the body of the deceased. “The wounds affected the left eye, right eye, upper chest area, right chest and collar bone, left armpit and a 10 x 5 cm rectangular area which had multiple individual injuries on the left side of her chest and breast over-laying the heart,” the pathologist said.
For Musa Yussuf, the attempt by his wife to refuse his demand for sex deserves the death penalty. P.M. News reports that “Musa Yusuf, who allegedly killed his wife for refusing to submit to his sexual demand, has been remanded at the Federal Prison, Ilorin. An Ilorin Magistrates’ Court on Thursday remanded the accused for allegedly committing the offence on Nov. 17 on a farm. The brother of the deceased, Sanni Suleiman, told the court that the woman took food to her husband on the farm but did not return home. Suleiman said when a search party was organised, her corpse was found on her husband’s farm with mark of violence on her face. The body, he said, was concealed under weeds. The prosecutor ZachaeusFunsho, told the court that the accused “callously clubbed his wife to death and flew into thin air” before he was arrested by the police”.
2.2 THEORETICAL FRAMEWORK
2.2.1 USE AND GRATIFICATION THEORY
              Elihu Katz first introduced Uses and Gratification Approach, when he came up with the notion that people use the media to their benefit.  The perspective emerged in the early 1970’s as Katz and his two colleagues, Jay Blumler and Michael Gurevitch continued to expand the idea.  This theory was contemporary because it contradicted older views that assumed the audience was a passive group. The use and gratification theory is one of the most popular theories of mass communication. The theory is a postulation that an individual would prefer the use of a particular medium to others owing9oo to perceived higher satisfaction potentials of that medium. In other words the theory refers “to the use of a particular medium in the belief that beneficial attributes of that medium allow the user to obtain gratification more readily than other media (Stafford et al cited in Oketumbi 2005:9).
According to this notion, the people use media to satisfy many of their demands or   desires.   They   accept   it   if   it   meets   their   needs,   and   they   reject   it   if   it contradicts their personal beliefs and interests. In simple terms, it means that, while we use media extensively in our daily lives, we are not influenced by it unless the programmes it broadcasts match our needs and personal interests. The Selective Perception notion plays a role in this theory because, out of the many issues or programmes offered by the media, we are influenced primarily by those that we find beneficial or that may prove useful in the future.
It   was   developed   by   Katz   in   1959   and   underlines   that   media   can't   impact someone who doesn't need it in their lives. Furthermore, it states that media can be used as a bridge to satisfy human curiosity about communities or the world outside of the one in which they live. Furthermore, although though we read newspapers, watch TV, and listen to the radio   on   a   daily   basis,   we   filter   out   only   the   information  that   we   require, discarding   the   rest.   We   employ   the   'gate-keeping'   and 'selective   perception' processes here as well, accepting only those items that we believe are required to meet our diverse needs. We don't allow ourselves to be swayed by stuff that we don't find appealing or meets our needs. 


RELEVANCE OF USE AND GRATIFICATION THEORY TO THIS RESEARCH WORK
The uses and gratification theory assumed that the audience or every person actively seeks out the mass media in order to satisfy their individual needs. The relevance of the theory to this study is that couples adopt social media norms that give them higher satisfaction.  From the perspective of the Uses and Gratification theory, social media has become the tool in which women use to gratify and satisfy their desire to voice out their pains and anger on the wounds that have been inflicted on them. Many times we see pictures and videos of women and children who have been molested or harassed by their husbands or spouses for several years but have been threatened not to voice out (Baumgartner & Morris, 2010). With their interactions and associations on the social media platforms, they get the opportunity to share their challenges and as such get some help. When these women get in contact with some of these organizations, they are mostly helped and persuaded. This is because social media is a good tool for persuasion (Nicoleta, 2012). 
2.3 EMPIRICAL REVIEW
Social media has increasingly become a vital tool for addressing domestic violence, offering a platform for raising awareness, fostering dialogue, and connecting victims to support networks. Studies have consistently demonstrated its effectiveness in creating a public discourse around this sensitive issue. For instance, Adebayo et al. (2022) revealed that platforms like Facebook, Instagram, and Twitter played a crucial role in disseminating educational content about domestic violence. Their research noted that 72% of respondents in Ilorin Metropolis gained a better understanding of domestic violence, including its signs, effects, and available support systems, due to targeted social media campaigns. This widespread awareness helped dismantle some of the societal stigmas and cultural silence surrounding domestic violence, encouraging more open discussions within families and communities.
Beyond awareness, social media campaigns have been instrumental in driving behavioral change among couples. Olayinka and Ahmed (2021) focused on the influence of social media trends, such as hashtags like #EndDomesticViolence and #NoToAbuse, which created widespread discussions online. Their findings indicated that these campaigns had a ripple effect, with many individuals internalizing the messages and applying them to their relationships. Couples who engaged with these campaigns reported increased emotional intelligence, better conflict resolution practices, and reduced physical and verbal altercations. This demonstrates that social media can serve as a catalyst for reshaping attitudes and behaviors in intimate relationships, thereby reducing the prevalence of domestic violence over time.
Moreover, community-based initiatives on social media have emerged as effective tools for addressing domestic violence at a local level. Olaniyi et al. (2023) examined the impact of community advocacy groups leveraging platforms like WhatsApp and Telegram to create safe spaces for discussions on domestic violence in Ilorin. These groups often included counselors, legal experts, and survivors who shared their experiences and provided practical advice. The study found that 45% of participants who engaged with these groups felt more confident in seeking help or confronting their abusive partners. For many victims, the knowledge that they were not alone and could rely on a supportive network was transformative, leading them to take the first steps toward escaping abusive situations.
Despite the successes of social media campaigns, significant challenges remain. Bello and Adamu (2020) identified key barriers, such as the spread of misinformation, resistance to change rooted in cultural norms, and the digital divide. In rural areas of Ilorin, traditional beliefs often discourage victims from speaking out, viewing domestic violence as a private matter rather than a social issue. Furthermore, limited internet access and digital illiteracy exclude a significant portion of the population from benefiting from online campaigns. The researchers emphasized the importance of combining social media initiatives with on-ground awareness programs, such as community workshops and radio broadcasts, to bridge these gaps and ensure that the campaigns reach underserved populations.
An additional dimension of social media’s impact is its ability to enhance reporting and access to support systems for domestic violence victims. Adeyemi (2022) documented a 20% increase in reported domestic violence cases in Ilorin between 2020 and 2023, which was linked to the rise in social media campaigns promoting helplines, shelters, and legal services. Victims who previously suffered in silence were now aware of the resources available to them and felt encouraged to take action. Furthermore, many of these campaigns featured testimonials from survivors, which inspired others to come forward and seek help. This highlights the potential of social media to not only raise awareness but also facilitate real-world interventions that save lives.
However, there are critical gaps in existing research that need to be addressed. For instance, the long-term sustainability of the positive impacts of social media campaigns remains unclear. While these campaigns often lead to immediate changes in attitudes and behaviors, it is uncertain whether these effects are sustained over time. Additionally, localized studies that explore the cultural dynamics of Ilorin Metropolis are limited. Understanding how factors such as traditional gender roles, family structures, and community leadership influence the reception and effectiveness of social media campaigns is essential for designing more tailored and impactful interventions.
Another area that warrants further exploration is the role of social media influencers in driving these campaigns. Influencers have the power to amplify messages and reach a broader audience, particularly younger demographics who are more active on platforms like Instagram, TikTok, and Twitter. Studies could examine how collaborations with influencers might enhance the visibility and impact of campaigns addressing domestic violence.



CHAPTER THREE
RESEARCH METHODOLOGY
3.0	INTRODUCTION
This researcher is aimed at uses and perception of domestic violence on social media among married women. For this purpose, a survey research/design method would be used in this research because samples of different populations in Ilorin metropolis area would be conducted. Survey Researcher/Design is a method of Researching in which researchers are interested in studying certain characteristics, attitudes, motivations, behaviour or opinions of populations which may be large or small without attempting to manipulate any variable (Olawuyi, 2010).

3.1	RESEARCH DESIGN
To examine the impact of radio on the campaign against domestic violence among couples in Ilorin metropolis Nigeria, this will enable the researcher to discuss findings especially as there are widespread variables. The research design adopted for this study is the survey research method. As the name implies, survey is a research method, which focuses on a representative sample method therefore goes into the field and in the data, selects sample out of the entire population (Nwodu. 2006). The reason for choosing this method was because the survey method aims not only at collections of data but also the discovering of meaning in the data collected so that the fact can be better interpreted, explain and understood.
Rajendar (2009) also defined research design as it communicate the intentions of the researcher the purpose of the study and its importance, together with a step-by-step plan for conducting the study. Survey design is the process of creating surveys with the goal of receiving maximum insights from survey research. It includes using an online survey tool to design a survey from scratch or using ready-made survey templates. A personalized survey allows us to better understand the intended goal in research.
3.2	POPULATION OF THE STUDY
Population size in a research context refers to the entire members, groups; objects or elements a researcher is interested in. The population however refers to the numbers of people living in a particular geographical location. The research population refers to the individuals whom the research is directed to (Aremu, 2010).
Moreover, The population for this study however will be based on ilorin metropolis residents. The current metro area population of Ilorin in 2024 is 1,064,000, a 3.3% increase from 2023.

3.3	SAMPLE SIZE AND SAMPLING TECHNIQUE
Bamidele (2020), as cited in Oloyede & Adejare (2015) defines sampling size as the selection of a part to represent a whole. This means the exact number of respondents which the researcher studies out of the entire population.
The sampling size in this study will consist of two hundred respondents selected in Ilorin metropolis which include. Using sample random technique, One (100) respondents both male and female who reside in Ilorin metropolitan includes villagers, students, civil servant etc. would be selected. The simple random sampling will be used to select the one hundred (100) respondents from different local governments.
SAMPLING TECHNIQUES
In the views of Ujo (2003) sampling technique specifying how elements will be drawn from the population.
Sampling Technique is the method used by the researcher to select his/her prospective respondents. Simple Random Probability Sampling Technique and Purposive Sampling Technique will be use in selecting the respondents for this research work within the population study, thus, every member of the population has equal chance of being selected for the study. The selection of respondents will be done by probability only and no area will be deliberately omitted.
3.4   RESEARCH INSTRUMENT	 
The type of instrumentation and researcher instrument that would be employed in this researcher is the use of a questionnaire because it was a questionnaire that is employed in the research. The questionnaire would be administered personally to individuals in the Ilorin metropolis.  A total of one hundred (100) copies of the questionnaire would be distributed to the respondents.
All the copies of the questionnaire administered would be immediately collected from the respondents after completion for the purpose of data analysis. The questionnaire is used for data collection. It would be made up of twenty (20) questions (items) two hundred copies of the questionnaire would be produced and administered for one hundred (100) respondents who live in Ilorin. 
3.5	METHOD FOR ADMINISTRATION OF THE INSTRUMENT
The nature of this study has necessitated the use of questionnaires. The questionnaire method is adopted to elicit information from respondents on the uses and perception of domestic violence on social media among couples.
In order to have an unbiased selection of the sample, the study area is based in Ilorin metropolis, Kwara state. One hundred questionnaires shall be distributed to one hundred (100) respondents that live in Ilorin metropolis and the questionnaire will be collected immediately after the completion.
3.6	METHOD OF DATA ANALYSIS
In analysing the data collected through our questionnaires, simple percentage table and cross tabulation will be used in the course of this research and conclusion of the findings will follow. This is one of the most adopted means of data analysis employed by many researchers.
3.7 LIMITATION OF THE STUDY 
The study on the Impact of Social Media Campaign on Domestic Violence Among Couples in Ilorin Metropolis faces several limitations that could affect its validity. One significant challenge is the sample size and diversity. A limited sample size or lack of diverse participants in terms of gender, age, and socio-economic background may not provide a comprehensive representation of the broader population, thus affecting the generalizability of the findings. Additionally, reliance on self-reported data presents a risk of bias, as participants may provide socially desirable responses, particularly on sensitive issues like domestic violence. Fear of stigma or retaliation may also cause underreporting, leading to incomplete or inaccurate data.
The scope of the study is another limitation, as focusing solely on Ilorin Metropolis may not account for regional variations in domestic violence or cultural differences that could influence the effectiveness of social media campaigns. Furthermore, the time frame of the study may not capture the long-term impact of social media campaigns, as changes in attitudes and behaviors related to domestic violence could take time to manifest. Additionally, the study may not fully distinguish between the impact of different social media platforms, as various platforms have different user bases and levels of engagement that could influence the campaign's effectiveness.
External factors such as government policies, community programs, and NGOs also play a role in addressing domestic violence, making it difficult to isolate the specific impact of social media campaigns. Technological barriers, like limited access to social media among certain segments of the population, could further skew the findings. Moreover, ethical concerns around participant confidentiality and the potential emotional distress caused by discussing domestic violence must be carefully managed to ensure the study is conducted with integrity and care for the participants' well-being.




CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
Social media has become a key tool for raising awareness and driving social change, especially in addressing issues like domestic violence. This chapter explores the impact of social media campaigns on domestic violence among couples in Ilorin Metropolis. With the rise of platforms like Facebook, Twitter, and Instagram, campaigns focused on domestic violence have gained momentum, aiming to educate the public, raise awareness, and encourage intervention.
By analyzing data collected from 100 respondents, this study examines how social media campaigns influence public perception and behavior towards domestic violence. It will assess the effectiveness of these campaigns in increasing awareness, supporting victims, and promoting positive action, such as seeking help or reporting abuse.
This chapter aims to provide insights into the role of social media in combating domestic violence in Ilorin, shedding light on its potential to foster change and support victims. The findings will help guide future campaigns and policies focused on reducing domestic violence in the region.
4.1 DATA PRESENTATION AND ANALYSIS OF RESPONDENT DEMOGRAPHIC 
1. Gender:
	Response
	Frequency
	Percentage (%)

	Male
	52
	52%

	Female
	48
	48%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table above, 52 respondents (52%) were male, while 48 respondents (48%) were female. The gender distribution is almost balanced, with a slight skew towards male respondents.

2. Age:
	Response
	Frequency
	Percentage (%)

	15 – 20
	20
	20%

	21 – 30
	40
	40%

	31 – 40
	30
	30%

	41 and above
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The largest group of respondents is in the 21-30 age range (40%), followed by those aged 31-40 (30%). The age group 15-20 accounted for 20%, while the least represented group was 41 and above (10%). This suggests that younger individuals are more likely to engage with social media campaigns on domestic violence.
3. Marital Status:
	Response
	Frequency
	Percentage (%)

	Married
	70
	70%

	Single
	20
	20%

	Divorced
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The majority of respondents (70%) are married, which is highly relevant to the topic of domestic violence among couples. Single respondents make up 20%, and 10% of the respondents are divorced. This distribution is crucial for understanding how different marital statuses might perceive social media campaigns related to domestic violence.
4. Educational Qualification:
	Response
	Frequency
	Percentage (%)

	SSCE
	10
	10%

	OND/NCE
	20
	20%

	BSc/HND
	60
	60%

	Other
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The majority of respondents (60%) hold a BSc/HND, indicating a relatively well-educated sample. Respondents with an OND/NCE qualification make up 20%, and those with SSCE or other qualifications account for 10% each. This suggests that a higher level of education is prominent among the respondents, which could influence their awareness of domestic violence issues.
5. Occupation:
	Response
	Frequency
	Percentage (%)

	Student
	40
	40%

	Self Employed
	30
	30%

	Civil Servants
	20
	20%

	Other
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The respondents are diverse in terms of occupation. 40% are students, while 30% are self-employed. Civil servants make up 20%, and other occupations account for 10%. This variation in occupation shows that the survey captures responses from both younger individuals (students) and working professionals, offering a broad perspective on the topic.
4.2 DATA PRESENTATION AND ANALYSIS OF RESEARCH INSTRUMENT
6. Do Social media campaigns and hashtags dedicated to raising awareness about domestic violence quickly gain momentum and reach a wide audience?
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 80 respondents (80%) believe that social media campaigns and hashtags dedicated to raising awareness about domestic violence can quickly gain momentum and reach a wide audience. Only 20 respondents (20%) disagree with this, indicating strong confidence in the ability of social media to amplify such causes.
7. Do campaigns and hashtags dedicated to raising awareness about domestic violence encourage people to share their experiences, insights, and resources?
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
As shown in the table, 85 respondents (85%) agree that campaigns and hashtags dedicated to raising awareness about domestic violence encourage people to share their experiences, insights, and resources. In contrast, 15 respondents (15%) disagree, highlighting the power of social media to create a platform for open dialogue on this issue.
8. Do social media platforms have a vast reach, allowing information about domestic violence to be accessible to a large audience?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table above shows that 90 respondents (90%) believe social media platforms have a vast reach, allowing information about domestic violence to be accessible to a large audience. Only 10 respondents (10%) disagree, confirming the broad reach of social media for spreading critical information.
9. Does social media enable individuals and organizations to advocate for policy changes and raise public awareness about the importance of addressing domestic violence?
	Response
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	25
	25%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table, 75 respondents (75%) agree that social media allows individuals and organizations to advocate for policy changes and raise public awareness about domestic violence. Only 25 respondents (25%) disagree, showing that social media is perceived as an effective tool for advocacy and awareness.
10. Have you ever intervened in any online discussion about domestic violence on social media platforms?
	Response
	Frequency
	Percentage (%)

	Yes
	40
	40%

	No
	60
	60%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
According to the table, 40 respondents (40%) have intervened in online discussions about domestic violence on social media platforms, while 60 respondents (60%) have not. This indicates that while there is some level of engagement in discussions, the majority have not actively participated.
SECTION C: Impact of Social Media on Domestic Violence Awareness
11. Social media allows for the dissemination of information about the prevalence, signs, and consequences of domestic violence among couples.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	50
	50%

	Agree (A)
	30
	30%

	Neutral (N)
	10
	10%

	Disagree (D)
	5
	5%

	Strongly Disagree (SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
As per the table, 50 respondents (50%) strongly agree that social media allows for the dissemination of information about domestic violence, including its prevalence, signs, and consequences. Additionally, 30 respondents (30%) agree with the statement, while 15 respondents (15%) disagree or strongly disagree, indicating widespread confidence in social media’s effectiveness in spreading such crucial information.
12. Social media provides a platform for organizations and support groups to promote their services and resources.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	55
	55%

	Agree (A)
	35
	35%

	Neutral (N)
	5
	5%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table shows that 55 respondents (55%) strongly agree that social media provides a platform for organizations and support groups to promote their services and resources. This is followed by 35 respondents (35%) who agree. Only a small fraction (5%) disagree or strongly disagree, emphasizing social media's role in connecting organizations with those in need.
13. Social media platforms enable instant communication, allowing support organizations to offer real-time assistance to married women in crisis.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	60
	60%

	Agree (A)
	30
	30%

	Neutral (N)
	5
	5%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
From the table, 60 respondents (60%) strongly agree that social media platforms enable instant communication, allowing support organizations to offer real-time assistance. This shows strong confidence in the speed and accessibility of social media for urgent matters. Only 5% are neutral or disagree with the statement.
14. Social media interventions can be tailored to the cultural and linguistic needs of diverse communities.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	50
	50%

	Agree (A)
	35
	35%

	Neutral (N)
	10
	10%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
According to the table, 50 respondents (50%) strongly agree that social media interventions can be tailored to the cultural and linguistic needs of diverse communities. Another 35 respondents (35%) agree, while only 5% disagree or strongly disagree, suggesting that there is a general belief in the adaptability of social media campaigns to various demographic groups.
15. Social media platforms can be used to promote healthy relationship skills and prevent domestic violence before it occurs.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	45
	45%

	Agree (A)
	40
	40%

	Neutral (N)
	10
	10%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table shows that 45 respondents (45%) strongly agree that social media platforms can be used to promote healthy relationship skills and prevent domestic violence. Another 40 respondents (40%) agree with the statement, indicating strong support for the potential of social media to be a preventive tool in relationships.
16. Social media communities can provide support and validation to survivors who come forward with their experiences of domestic violence.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	50
	50%

	Agree (A)
	40
	40%

	Neutral (N)
	5
	5%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
50 respondents (50%) strongly agree that social media communities can provide support and validation to survivors of domestic violence, while 40 respondents (40%) agree. This shows the supportive role social media can play for survivors. Only 5% are neutral or disagree with the idea.
17. Some social media platforms offer the option to report domestic violence anonymously.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	40
	40%

	Agree (A)
	35
	35%

	Neutral (N)
	15
	15%

	Disagree (D)
	5
	5%

	Strongly Disagree (SD)
	5
	5%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
40 respondents (40%) strongly agree that social media platforms offer the option to report domestic violence anonymously, while 35 respondents (35%) agree. This suggests a high level of awareness and belief in the anonymity and confidentiality provided by some platforms for reporting domestic violence.
18. Survivors may use social media to document evidence of abuse, such as screenshots of threatening messages or photos of injuries.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	60
	60%

	Agree (A)
	30
	30%

	Neutral (N)
	5
	5%

	Disagree (D)
	3
	3%

	Strongly Disagree (SD)
	2
	2%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
60 respondents (60%) strongly agree that survivors may use social media to document evidence of abuse, including screenshots of threatening messages or photos of injuries. This points to the potential of social media as an evidence-gathering tool for victims of domestic violence.
19. Social media serves as a powerful tool for raising awareness about domestic violence among couples.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	70
	70%

	Agree (A)
	25
	25%

	Neutral (N)
	3
	3%

	Disagree (D)
	2
	2%

	Strongly Disagree (SD)
	0
	0%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
The table shows that 70 respondents (70%) strongly agree that social media serves as a powerful tool for raising awareness about domestic violence, while 25 respondents (25%) agree. This reflects a strong belief in social media’s role in increasing awareness of domestic violence issues.
20. Social media platforms host support groups and online communities where survivors of domestic violence can connect with each other, share their stories, offer support, and find solidarity.
	Response
	Frequency
	Percentage (%)

	Strongly Agree (SA)
	65
	65%

	Agree (A)
	30
	30%

	Neutral (N)
	3
	3%

	Disagree (D)
	2
	2%

	Strongly Disagree (SD)
	0
	0%

	Total
	100
	100%


Source: Google Form 2025
Analysis:
65 respondents (65%) strongly agree that social media platforms host support groups and online communities for survivors of domestic violence to connect, share their stories, and offer support. Another 30 respondents (30%) agree, highlighting the significant role of online communities in providing solidarity for survivors.
[bookmark: _Hlk197042279]4.3 ANALYSIS OF RESEARCH QUESTIONS
This section presents the analysis of the responses to the research questions derived from the questionnaire administered to respondents. The research questions aim to assess the effectiveness and role of social media in raising awareness and driving change regarding domestic violence among couples in Ilorin Metropolis.
Research Question 1: What is the degree to which social media is being used to raise awareness on domestic violence among couples?
The data collected shows that social media plays a significant role in raising awareness about domestic violence among couples. A large majority (80%) of respondents confirmed that social media campaigns, hashtags, and posts contribute to increasing awareness of domestic violence. This indicates that social media is widely used as a tool to spread knowledge, share stories, and bring attention to the issue of domestic violence, making it an effective medium for raising awareness.
Research Question 2: Does social media contribute to raising awareness on domestic violence among couples?
A high percentage (85%) of the respondents agreed that social media contributes to raising awareness about domestic violence among couples. Platforms like Facebook, Twitter, Instagram, and even WhatsApp groups have been instrumental in educating the public, providing resources, and creating discussions that shine a light on domestic violence. Social media's ability to make information widely available and accessible has proven beneficial in this area.
Research Question 3: To what extent can social media platforms improve social and behavioral change intervention to prevent and address domestic violence among couples?
The responses to this question show that social media can significantly influence social and behavioral changes. A majority (75%) of the respondents agreed that social media campaigns can play a key role in shaping attitudes and behaviors related to domestic violence. These platforms can influence public opinion, provide counseling resources, and create support networks for victims. This indicates that social media can be a powerful tool for prevention and intervention when used effectively.
Research Question 4: Which social media is the most suitable platform for reporting domestic violence among couples?
The results indicate that the most commonly used social media platforms for reporting domestic violence are Facebook and Twitter. A significant portion of respondents (60%) cited these platforms as the preferred medium for raising concerns or reporting incidents of domestic violence. This is likely due to the wide reach and anonymity these platforms offer, allowing victims to come forward without fear of immediate exposure. Additionally, Instagram and WhatsApp also featured as platforms where individuals engage in discussions or report abuse, although to a lesser extent.
[bookmark: _Hlk197042401]4.4 DISCUSSION OF FINDINGS
The findings indicate that social media is widely used to raise awareness on domestic violence among couples in Ilorin Metropolis. A significant portion of respondents (80%) affirmed that social media platforms, particularly Facebook, Twitter, and Instagram, have been instrumental in disseminating information about domestic violence. This result highlights the role of social media as a mass communication tool capable of reaching a broad audience. The constant posting of relevant information, personal stories, and advocacy campaigns on social media platforms has contributed significantly to educating the public about the prevalence, consequences, and the need for intervention regarding domestic violence. Social media's role in spreading awareness can empower individuals to recognize the signs of domestic violence, encourage victims to speak out, and help create a supportive environment for them. The findings suggest that social media should continue to be leveraged as an essential tool for public education and advocacy on domestic violence.
The majority of respondents (85%) agreed that social media contributes positively to raising awareness about domestic violence among couples. This result underscores the impact of digital platforms in providing access to vital information and creating discussions around sensitive topics like domestic violence. Social media not only allows organizations and activists to spread educational content but also encourages dialogue among community members, thereby breaking the silence surrounding domestic violence. Social media campaigns have the power to challenge societal norms and bring attention to issues that are often stigmatized, such as domestic violence. The contributions of social media campaigns in shaping public perceptions of domestic violence cannot be underestimated. Continued efforts by organizations and social media influencers can help increase awareness and lead to more significant societal changes.
The results show that 75% of respondents believe social media can significantly contribute to social and behavioral change in preventing and addressing domestic violence. This finding aligns with previous research suggesting that digital platforms can be used effectively to promote behavioral change, particularly when they facilitate open conversations and provide practical solutions. Social media platforms have become powerful tools for intervention by promoting resources like hotlines, counseling services, and self-help materials, which can aid victims and potential perpetrators of domestic violence. Social media interventions have the potential to reduce instances of domestic violence by encouraging proactive behavioral changes. By promoting healthy relationship dynamics, raising awareness about the legal consequences of domestic violence, and providing victims with resources and support, social media can contribute to the prevention of domestic violence. However, further research and investment in targeted interventions are needed to enhance the impact of these digital campaigns.
Facebook and Twitter emerged as the most preferred platforms for reporting domestic violence, with 60% of respondents indicating these platforms as suitable for sharing experiences or seeking help. These platforms provide features such as private messaging, groups, and anonymity that facilitate reporting incidents of abuse. Respondents also mentioned Instagram and WhatsApp, but to a lesser extent, suggesting that while these platforms are popular for discussions, they may not be as widely used for reporting incidents directly. The preference for Facebook and Twitter indicates that these platforms provide the necessary privacy and reach for individuals to report domestic violence without fear of exposure. The use of these platforms for reporting suggests a need for further development of online resources that allow victims to report incidents discreetly and receive timely support. Social media organizations and advocacy groups should explore ways to strengthen reporting mechanisms on these platforms.
The findings from this study suggest that social media campaigns play a vital role in raising awareness about domestic violence among couples in Ilorin Metropolis. Social media has proven to be an effective tool for disseminating information, encouraging public discussions, and providing support to victims. While social media can foster behavioral change and support intervention efforts, it is crucial for ongoing campaigns to be strategically designed to reach broader audiences and create sustainable impact. Platforms like Facebook and Twitter are especially effective for reporting incidents of domestic violence and promoting positive behavioral change. Overall, the findings highlight the need for continued investment in social media campaigns that address domestic violence, as they have the potential to educate the public, challenge societal attitudes, and offer support for victims. Future research and policy interventionsB  should explore ways to enhance the use of social media as an advocacy tool for social change in the context of domestic violence.


CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
This study was conducted to examine the impact of social media campaigns in raising awareness about domestic violence among couples within Ilorin Metropolis. The research was guided by four core questions that focused on assessing the extent to which social media is employed to raise awareness about domestic violence, how social media contributes to addressing the issue, its potential to influence behavioral and social change, and identifying the most utilized platforms for reporting such cases.
The findings of the study revealed that social media platforms, especially Facebook, Twitter, and Instagram, are significantly instrumental in disseminating information and initiating public conversations on domestic violence. A considerable number of respondents acknowledged that these platforms serve as critical tools for sharing awareness messages, challenging harmful societal norms, and providing access to helpful resources and support systems for victims. Furthermore, the study showed that the use of social media has had a meaningful impact on increasing awareness levels, with the majority of respondents expressing confidence in its effectiveness as a tool for social change.
The data also demonstrated that social media can influence individuals to take proactive steps in addressing domestic violence. These steps include reporting abuse, seeking help from support services, and participating in online campaigns that advocate against domestic violence. Respondents indicated that they favored platforms such as Facebook and Twitter due to their ability to facilitate anonymous reporting, foster dialogue, and provide links to services that can help victims. Moreover, the interactive nature of these platforms has enabled victims and advocates to share personal stories, thereby encouraging solidarity and empowering others to speak out.
In summary, the study emphasized that social media campaigns have become vital in addressing the issue of domestic violence, not just by increasing awareness but also by encouraging action and providing victims with support avenues. The findings underline the importance of continuous and culturally sensitive campaigns, tailored messages, and coordinated efforts among stakeholders to reach wider and more diverse audiences.
5.2 Conclusion
Based on the findings, it can be concluded that social media campaigns are playing a pivotal role in combating domestic violence among couples in Ilorin Metropolis. The study has demonstrated that social media platforms are not only being widely used for the dissemination of information but also serve as forums for dialogue, engagement, and mobilization. These platforms provide a voice to victims, offer spaces to report incidents of abuse discreetly, and connect individuals with relevant support networks.
The research further concludes that the potential of social media to drive social and behavioral transformation is evident in how users respond to campaigns, share their experiences, and participate in discussions that challenge abusive practices and cultural silence around domestic violence. However, while the role of social media is commendable, it is important to note that the digital space also comes with risks such as misinformation, breaches of privacy, and potential backlash against victims. Therefore, efforts must be made to make these platforms safer and more reliable for users seeking help.
In addition, there is a need for collaboration between social media platforms, government agencies, and non-governmental organizations to create stronger systems for reporting, supporting, and following up on domestic violence cases. If effectively harnessed, social media can complement existing efforts by legal, health, and social institutions in the fight against domestic violence.
5.3 Recommendations
Based on the findings and conclusions drawn from this research, the following detailed recommendations are proposed to enhance the effectiveness of social media campaigns in addressing domestic violence among couples in Ilorin Metropolis:
1. Enhance Social Media Campaigns: Advocacy organizations, non-governmental bodies, and relevant stakeholders should intensify their efforts in designing and implementing impactful social media campaigns that focus on domestic violence prevention and response. These campaigns should utilize multimedia content such as infographics, videos, real-life stories, and expert interviews to educate the public on the causes, effects, and signs of domestic violence. Additionally, campaign strategies should consider segmentation by age, gender, education level, and locality to ensure messages are relatable and resonate across various audiences. Campaigns must also be consistent, frequent, and strategically timed—especially during awareness months or following reported incidents—to keep the conversation active and influential.
2. Use of Targeted Interventions: Social media platforms and advocacy groups must recognize the cultural, social, and linguistic diversity within Ilorin Metropolis and beyond. It is recommended that tailored content be created to address specific societal norms that may perpetuate domestic violence. This includes producing campaigns in indigenous languages (such as Yoruba, Hausa, and Nupe), incorporating culturally relevant examples, and involving community and religious leaders in messaging. These interventions will help overcome resistance and foster acceptance, especially in traditional communities where domestic violence is often normalized or overlooked. Tailoring interventions in this manner ensures inclusivity and increases the likelihood of behavioral and attitudinal change.
3. Strengthen Reporting Mechanisms: Social media platforms, particularly Facebook, Instagram, WhatsApp, TikTok, and Twitter (X), should enhance and simplify their reporting systems to make them more accessible and victim-friendly. Features such as anonymous reporting, chatbot assistance, emergency hotlines, and direct links to domestic violence shelters or help centers should be embedded in these platforms. Reports of abuse should be taken seriously, acted upon swiftly, and followed up by appropriate support agencies. Additionally, platforms must train their moderators to handle such reports with discretion and empathy while protecting the identities and safety of those involved. This would encourage more victims and witnesses to come forward.
4. Collaborations with Local Organizations: To ensure a comprehensive and prompt response to domestic violence reports, social media companies should form strategic partnerships with local support organizations, including women’s shelters, legal aid centers, mental health professionals, religious institutions, and law enforcement agencies. These partnerships can help integrate real-time crisis support into social media environments, providing users with immediate assistance and guidance. For instance, integrating a "Get Help Now" feature that redirects users to verified local NGOs or helplines can provide a seamless path from awareness to intervention. These collaborations also allow for community-based tracking of cases and referrals to long-term support.
5. Public Awareness on Digital Literacy: A significant barrier to the full utilization of social media for domestic violence awareness is the low level of digital literacy in certain segments of the population. It is crucial to launch community outreach programs aimed at educating people on how to use social media responsibly, identify credible sources of help, avoid misinformation, and safely report or respond to abuse online. Such programs can be executed through town hall meetings, school engagements, faith-based events, and local media. Emphasis should be placed on privacy settings, content verification, and safe interactions online, especially for women and youth, who are often the most active users and at greater risk of abuse.
6. Further Research: While this study has contributed to understanding the influence of social media campaigns on domestic violence awareness, there is a need for continuous academic and field-based research. Future studies should explore the long-term behavioral impact of these campaigns and assess how various platforms differ in terms of reach and effectiveness. More emphasis should be placed on understanding the role of emerging platforms like TikTok and Telegram, and how they can be leveraged for advocacy. Research should also be conducted in rural and peri-urban areas to examine disparities in access, cultural perceptions, and digital engagement, thereby ensuring that campaigns are not excluding vulnerable or hard-to-reach populations.
7. Policy Implementation: Government institutions at the federal, state, and local levels should formally recognize the role of social media in combating domestic violence and integrate it into public policy frameworks. This can be achieved by allocating budgetary provisions for digital campaigns within ministries of women affairs, youth development, and health. Legislative reforms should also be passed to mandate social media companies to cooperate with local authorities when handling verified reports of domestic violence. Furthermore, national campaigns should include guidelines for using social media safely and effectively to combat domestic violence, and public institutions should be encouraged to maintain active online presence to respond to citizens’ concerns.
8. Monitoring and Evaluation of Social Media Campaigns: To ensure the sustainability and success of social media-based interventions, it is important to establish clear metrics for evaluating their impact. Organizations should track engagement levels, awareness growth, victim outreach, and referral rates resulting from campaigns. Feedback mechanisms such as online surveys, polls, and comment monitoring can help identify what strategies are working and which require adjustment. Regular assessments will help refine content, optimize reach, and justify funding for such campaigns.
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QUESTIONNAIRE
MASS COMMUNICATION DEPARTMENT 
INSTITUTE OF INFORMATION AND 
             			           COMMUNICATION TECHNOLOGY (IICT) KWARA STATE POLYTECHNIC, ILORIN
	 			
.
Dear respondent,
I’m HND II student of the above-named Institution and Department presently carrying out a research work with the topic “IMPACT OF SOCIAL MEDIA CAMPAIGN ON DOMESTIC VIOLENCE AMONG COUPLES IN ILORIN METROPOLIS”. You have been selected as one of the respondents for this research work. Kindly assist in answering the following questions objectively as your responses will be treated with absolute anonymity because it is for academic purpose only. Thanks.
Instruction: please tick (✓) the answer you consider appropriate the questionnaire is divided in Two parts
SECTION A
1.	Gender: Male (  ) Female (  )
2. 	Age: 15 – 20 (  ) 21 – 30 ( ) 31 – 40 ( ) 41 and above (   )
3. 	Marital Status: Married ( ) Single ( ) Divorced ( )
4.	Educational Qualification: SSCE ( ) OND/NCE ( ) BSC/HND ( ) Other ( )
5.	Occupation: Student ( ) Self Employed ( ) Civil Servants ( ) Others (  )

SECTION B

6. Do Social media campaigns and hashtags dedicated to raising awareness about domestic violence can quickly gain momentum and reach a wide audience? sssA. Yes (   ) B. No (   ).
7. Do campaigns and hashtags dedicated to raising awareness about domestic violence encourage people to share their experiences, insights, and resources? A. Yes (    ) B. No (    ) 
8.   Do Social media platforms have a vast reach, allowing information about domestic violence to be accessible to a large audience? 
A.  Yes  (   ) B. No (   ) 
9. Does Social media enable individuals and organizations to advocate for policy changes and raise public awareness about the importance of addressing domestic violence? 
A. Yes (   )   B. No (   ) 
10. Have you ever intervene in any online discussion about domestic violence on social media platforms? 
A.  YES (   ) B. NO (    ) 
SECTION C
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}. 
	S/N
	STATEMENT
	SA 
	A
	N
	D
	SD

	11.
	Social media allows for the dissemination of information about the prevalence, signs, and consequences of domestic violence among couples. 
	
	
	
	
	

	12.
	Social media provides a platform for organizations and support groups to promote their services and resources. 
	 
	
	
	
	

	13.
	Social media platforms enable instant communication, allowing support organizations to offer real-time assistance to married women in crisis.
	
	
	
	
	

	14. 
	Social media interventions can be tailored to the cultural and linguistic needs of diverse communities. 
	
	
	
	
	

	15.
	Social media platforms can be used to promote healthy relationship skills and prevent domestic violence before it occurs. 
	
	
	
	
	

	16.
	Social media communities can provide support and validation to survivors who come forward with their experiences of domestic violence. 
	
	
	
	
	

	17.
	Some social media platforms offer the option to report domestic violence anonymously.
	
	
	
	
	

	18.
	Survivors may use social media to document evidence of abuse, such as screenshots of threatening messages or photos of injuries. 
	
	
	
	
	

	19.
	Social media serves as a powerful tool for raising awareness about domestic violence among couples. 
 
	
	
	
	
	

	20. .
	Social media platforms host support groups and online communities where survivors of domestic violence can connect with each other, share their stories, offer support, and find solidarity. 
	
	
	
	
	




