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Abstract
This study investigates the public perception of sex tape content on social media, focusing on the case of Baltasar Ebang Engoga in Ilorin East Local Government Area, Kwara State, Nigeria. Utilizing a quantitative research design and descriptive survey method, data were collected from 100 respondents, predominantly youths aged 15–25, through a structured questionnaire administered via Google Forms. The study examines public perceptions, motivations for viewing and sharing the sex tape, and its impacts on social media users, guided by Social Learning Theory. Findings reveal universal exposure to the tape (100%) and frequent online engagement (75%), with 80% viewing it as a privacy violation and 75% perceiving it as a scandal exposing moral issues. Curiosity (80%), attention-seeking (70%), and gossip/judgment (65%) drive engagement, though only 20% shared the content. The tape increased awareness of privacy (80%) and sparked discussions on consent/ethics (75%), but 55% believe it desensitized users to explicit content. These results highlight ethical concerns, societal intrigue, and the need for stricter platform regulations, digital literacy campaigns, and legal protections to address non-consensual content sharing. The study contributes to understanding digital culture and informs policies promoting responsible social media use.
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CHAPTER ONE
1.1.  Background of the Study 
Social media has revolutionized communication by providing platforms that allow instant sharing of information, thoughts, and images across vast distances. As of the 2020s, platforms like Instagram, Facebook, TikTok, and Twitter are widely used to disseminate a variety of content, including personal, promotional, educational, and increasingly, explicit material. The unrestricted nature of content on these platforms allows for the rapid spread of information but also brings about ethical concerns regarding privacy and consent, especially in cases involving explicit content (Huang, 2020). This dynamic has significant implications for individuals and society as a whole, as the line between personal and public space becomes increasingly blurred.
The rise in popularity of explicit content on social media has led to the normalization of sharing and viewing sexually explicit materials. Studies show that social media has played a pivotal role in influencing young adults’ attitudes toward sexuality and privacy, shaping their perceptions of what is acceptable or “trendy” online behavior (Lemish & Colliver, 2021). This trend is particularly concerning as it can lead to the unintended sharing of private moments, including sex tapes, without the individuals’ consent. Research highlights that such occurrences can lead to negative mental health effects, such as anxiety, depression, and reputational damage for those involved (Wright, 2020).
The case of Baltasar Ebang Engonga, whose sex tape was circulated on social media, exemplifies the consequences of unauthorized sharing of explicit content. This incident sparked widespread discussion across social media platforms, drawing both public interest and scrutiny. Studies examining similar cases suggest that public reactions to such events are often mixed, with some users expressing outrage and others viewing it as entertainment or gossip fodder (Choi & Behm-Morawitz, 2021). The rapid dissemination of the Engonga case illustrates how social media amplifies private issues, transforming them into public spectacles and reinforcing the need to address consent and privacy online.
The concept of “digital voyeurism” has become relevant as social media users are increasingly exposed to the personal lives of others, sometimes against their will. Digital voyeurism refers to the consumption of private or intimate content shared without the subject’s consent, which can become normalized on platforms where explicit content is readily accessible (Garcia, 2021). Such incidents raise ethical questions around consent, privacy, and the accountability of platforms that allow the spread of such content. The public’s consumption of this material reflects a broader societal shift, where curiosity and entertainment can override respect for individual boundaries (O’Meara & Carey, 2022).
Research indicates that the impact of exposure to explicit content on social media is complex. Exposure to sexually explicit material can affect viewers’ attitudes toward sexual norms, relationships, and consent, often resulting in the normalization of voyeuristic behaviors (Ward, 2021). This normalization is particularly influential among younger users, who are in formative stages of developing their perceptions of relationships and privacy. Scholars argue that this constant exposure can desensitize viewers, leading to decreased empathy for those affected by privacy violations (Peterson & Smith, 2021).
Studies conducted on the psychological effects of non-consensual explicit content sharing show that victims often experience trauma, loss of control, and stigmatization, as the incident can haunt them long-term (Ali et al., 2021). Engonga’s case, like others, highlights the emotional toll and potential mental health consequences of digital exposure, particularly in cases where explicit material is circulated without consent. Social media platforms bear a responsibility in this context, as their policies and technological controls play a role in the ease with which such content spreads (Stewart, 2020).
The public’s perception of explicit content shared on social media is heavily influenced by the platform’s culture and community standards. Social media algorithms that prioritize trending or sensational content can inadvertently promote explicit material, exposing even those who do not seek it out. This exposure raises questions about platform responsibility and the effectiveness of content moderation practices (Smythe, 2022). For instance, the trending nature of Engonga’s case on multiple platforms indicates a potential issue with how algorithms prioritize engagement over ethical considerations.
Public reactions to incidents involving explicit content on social media often reflect broader social issues, such as attitudes toward privacy, gender dynamics, and consent. Researchers have noted that gender biases play a role in public responses, with women often facing harsher judgment and stigma than men in similar situations (Murray & Chalmers, 2022). This disparity underscores the societal double standards that persist in digital spaces, where privacy violations involving women are often more scrutinized.
Given the unique role that social media plays in shaping public perception, the case of Baltasar Ebang Engonga provides an opportunity to examine how online communities respond to explicit content and privacy violations. By analyzing public reactions, this study seeks to uncover societal attitudes toward consent and privacy on digital platforms, shedding light on how these perceptions may differ across demographics. As digital communication continues to evolve, it is crucial to address the ethical challenges posed by social media’s influence on behavior, privacy, and the consumption of explicit content (O’Neill, 2023).
In conclusion, the dissemination of sex tapes and explicit material on social media presents complex ethical, psychological, and societal challenges. The study of public perception in cases like that of Engonga’s offers insights into how digital culture shapes collective responses to privacy violations. Understanding these perceptions can inform policies and public awareness campaigns that promote responsible social media use, highlighting the need for a more empathetic and consent-based approach to online interactions (Johansson, 2021).
1.2.  Statement of the problem 
The rapid growth of social media platforms has transformed how individuals interact, share, and consume information. However, this transformation has also led to ethical and privacy concerns, particularly with the unauthorized sharing of explicit content, such as sex tapes. Cases like that of Baltasar Ebang Engonga highlight the complex issue of non-consensual dissemination of private material, which can result in significant mental, emotional, and reputational harm to those involved. The problem is compounded by the evolving public perception of such content, where curiosity, entertainment, and voyeurism often overshadow respect for individual privacy and consent.
This study addresses the issue of how social media audiences perceive and respond to explicit content shared without consent. It aims to examine the underlying attitudes and behaviors that contribute to the normalization of voyeuristic consumption of such content. Furthermore, it seeks to understand the role social media platforms play in amplifying private content, how public reactions reflect societal norms around privacy and consent, and the psychological impact on those whose privacy is violated. This research is critical in informing ethical guidelines and policies that promote a culture of respect and consent in digital spaces, as well as in raising awareness of the potential consequences of unauthorized content sharing.

1.3.  Research Objectives 
I. To examine  public perception of Balthasar leaked sex tape shared on social media 
II. To identify the motivations of the public or audience that engage in viewing and sharing of the Balthasar sex tape
III. To understand the impact of Balthasar leaked  sex tape on social media users
1.4.  Research Questions 
I. What are the public perception of Balthasar leaked sex tape shared on social media?
II. What are the motivation of the public or audience that engage in the viewing and sharing of the Balthasar sex tape?
III. What the impact of Balthasar leaked sex tape on social media users?
1.5.  Significance of the study 
This study is significant because it sheds light on the ethical, psychological, and social implications of unauthorized explicit content sharing on social media, particularly in the Baltasar Ebang Engonga case. By exploring public perception, platform responsibility, and the impact on individuals whose privacy has been breached, the research contributes to a deeper understanding of digital consent and privacy. Findings from this study can inform social media policies, support services for victims, and foster awareness about the importance of respecting boundaries online, ultimately promoting a culture of digital responsibility and ethical behavior.
Also, this would serve as relevant material for other researchers and students who are likely to work on similar topics on the public perception of sex tape content on social media.
1.6.  Scope and Limitations of the study 
This study focuses on analyzing public perception of unauthorized explicit content on social media, specifically examining reactions and implications surrounding the Baltasar Ebang Engonga sex tape case.The study will be base on a sample of residents at Ilorin east Kwara State, and findings may be generalizable to all social media users in Nigeria.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7.  Definition of key terms
· Public Perception: This refers to the collective opinion, attitude, or reaction of the general public towards a particular issue, event, or individual.
· Social Media: Platforms and websites that enable users to create, share, and interact with content, as well as connect with others globally. Examples include Facebook, Twitter, Instagram, and TikTok. 
· Sex Tape: A video recording of explicit sexual activity, often involving consenting adults, that is typically intended for private use. This study addresses public responses to the release of a sex tape without consent on social media.
· Explicit Content: Media, such as images or videos, that depict nudity, sexual activities, or other adult material, which may be inappropriate for all audiences. This study focuses on explicit content shared without permission on social media platforms.






CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the concept of Public perception of sex tape content on social media(a study of baltasar  Ebang Engoga sex tape). In this chapter, the concept of social media, the history of social media, the advantages of social media, concept of sex tape and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL FRAMEWORK 
2.1.1. Concept of Social Media 
Asemah (2013), describes social media as a network of people or organizations who are connected through different kinds of relationships like friendship, family, disagreement, romantic involvement, information, or reputation. Social media is a strong tool that allows us to connect with others, share information and opinions, and learn new things. It is a way for people to talk and share things using computers and the internet. Social media is always changing and requires you to keep learning and adapting. Whether you use social media or work in marketing, it's important to understand the basic ideas behind it. Popular websites like Facebook and Instagram have different things one can do on them. You can see what other people have posted, videos or images that you like and have your own online page where you can post words, pictures, and videos. These platforms can only be used on personal computers, laptops, smartphones, and other devices.
According to merriam-webster social media are forms of electronic communication.Social media are by-product of information and communication technology (ICT) used among diverse and heterogeneous people that link up or connect with one another( such as websites for social networking and micro blogging) through which users create online communities to share information, ideas, personal messages, and other content (such as videos). It is a computer-based technology that facilitate the sharing of ideas, thoughts and information through the building of virtual networks and communities. They transcend geographical location and time, which are barriers often associated with other forms of communication. Social media is internet base and gives users quick electronic communication of content, such as personal information, documents, videos, and photos Maya Dollarhide (2021).
Amore, K.P. (2019) postulates that some of the most popular Social Media websites include facebook, Webchat, Instagram, Twitter, Telegram, TikTok. He further categorizes them into: Internet browsers and search engines (explorer, Mozilla, firefox, opera mini, google and chrome), websites and blogs (WWW), online video/ audio streams(YouTube,Boomplay,Soundcloud), text messaging (Whatsapp, Telegram, Truecaller), Email (Yahoo, Google, Hotmail), Online communities and for a (FAcebook, Nairaland, Twitter) Internet telephony (Skype, Whatsapp, IMO) and so on.
2.1.2. Advantages of Social Media 
Social media has many advantages for both individuals and groups. These advantages include:
· Creating strong connections with others
· Making customers happier and more loyal to the company
· Providing feedbacks and insights.
· Making and sharing things that people have created
· Enhancing brand awareness
· Teaching and providing fun experiences to people all around the world.
This means that social media is important for people who want to connect with others, learn, and have an impact on their desired audience (Asemah, Nwaoboli & Nwoko, 2022). Social networking is one of the main activities that people do on social media. It involves connecting with other users. Social networking can help find new Friends and customers.
2.1.3. The Advent of Social Media in Nigeria 
In 2001, the Federal Government of Nigeria under the leadership of Olusegun Obasanjo licensed the operations of telecommunication industry in Nigeria which was a springboard for social media in Nigeria. The gap in communication from a person to another irrespective of the location was closed. Information and Communication Technologies (ICTs), which drive the social media in Nigeria, witnessed a big boom as many institutions, government agencies, banks among others relied on ICT for their day to day activities. Agreeing to this (Nwabueze, 2014, p.3) said the advent of Information and Communication Technologies (ICTs) such as computers, digital broadcasting, satellite and cable television, the Internet and World Wide Web (www) has contributed immensely in ensuring the sophistication of the communication process and also bridging the gap between the sender and the receiver. The internet has grown in Nigeria and it has helped to strengthen the various social media platforms in Nigeria like Facebook, Instagram, Twitter, Whatsapp, among others. Events and happenings around the globe can be accessed by handheld devices,
computers, and sophisticated phones reinforcing the earlier prediction of Marshal McLuhan's concept of a global village.
Social media have become popular among Nigerians (Adults, Youths and Teenagers) and registration for membership is free with phones, computers and handheld devices that can access the internet. A Nigerian has at least an account in any of these social networking sites (Alade, 2017). With the level of social media users; information sharing especially as it concerns Nigerians is expected to be high. Social media platforms like Facebook, Whatsapp, Twitter, Instagram among others have seen Nigeria as a fertile ground to boom and expand their business and Nigeria is a country rich in human and material resources with a huge population. In 2019, there were 98.39 million active users compared to 2018 when the figure was 94 million active users of the internet (Udodiong, 2019). Going with the figure, internet usage and penetration is high; hence social media use in Nigeria is increasing. Nigeria already has one of the continent's highest Smartphone penetration rate that number will get even higher as Smartphone subscription is expected to be on the increase Kazeem, (2016).
However, there have been growing concerns about the negative impact of social media in our society due to its unique features that is different from traditional media like newspaper, radio and television. Biswas, Ingle & Roy (2014) listed the negative impact of social media to include: it cannot be entirely controlled, social media is prone to hacking, responses from social media sites can lead to a backlash, negative sentiments can influence electioneering, and there are misrepresentations of facts in social media. Hyacinth & Barigbon (2014) believes that misinformation or rumours can quickly spread on social media and may allow criminals to keep track of police activity. Chinedu Okeke & Obi (2016) gave the negative aspect of social media as : disseminating unfiltered/unverified information, hate messages and rumours, increased piracy, immoral conduct and lurid sex photo, the anonymity of sources,
images and sounds digitally manipulated, addictive nature of social media and bullying and digital offensive dialogues. The Social media industry is an industry with weak regulations, and these make users flood the social media with contents not minding the implication it could cause. Youths are exposed to social vices, and many addicted to it and abandon other important aspects of their lives (Olowe, 2018). In July, 2012 a post-graduate student of Nassarawa State University was murdered by friends she met on Facebook which sparked condemnations across Nigeria. Cynthia died after she and her once virtual friends needed to see flesh and blood, following some periods of chatting on Facebook and her death was not only condemned by the generality of Nigerian populace but had government contemplating slamming legislation that would check the excesses of internet users (Hyacinth & Barigbon, 2014). Most users of the Social media indulge in harmful vices, and this is not good for Nigeria because there are numerous benefits to be derived from the Internet and social media.
2.1.5. Types of Social Media 
Some popular example of social media networking sites includes: Facebookm, WhatSapp, Twitter, Instagram, Tiktok, Snapchat, YouTube, LinkedIn, Reddit, Quoral
· Facebook: According to Asemah and Edegoh (2010) is a social networking sites which allows participant to create a profile search and receive friends request. It also gives participant the ability to upload profile pictures, tag pictures and comments on pictures of friends. Facebook is one of the most known and widely used social media platform in the world. Facebook has been able to develop a range of features and ols to enhance the user's experiences such as messenger, which allows people to chat with each other, video call anytime they wish to. Facebook is one of the fast developing social networking site, it is a way for people to keep in touch with each other. Young people tend to prefer Facebook as a source of news and information rather than listening to radio or watching television (Asemah and Edegoh, 2013).
· WhatsApp: Whatsapp is a mobile messaging application permitting users to receive and send messages, make voice calls and upload videos with iPhones, BlackBerry, Android, Windows Phone and Nokia (Hindu, 2011; Barhoumi, 2015). WhatSapp network is not only used for social interaction, but also it is used as an instructional and educational material or as a platform (Roblyer et al, 2010).
· Twitter: Twitter is a website where people send messages called tweets. These tweets can contain words, videos, pictures, or web addresses. To use Twitter, you must have internet and a smartphone to get on the app or website. Twitter has a special tool that allows you to look for and track specific topics and people from anywhere in the world.
· Instagram: Instagram is a website that lets people share and change pictures with others. The app started in 2010 and it allows people take pictures, improve them, and show them to other people. We can think of this as a different type of social media, where people communicate with each other using pictures (Jin et al., 2015). This app is all about sharing photos and videos with the people who follow you. It also has various methods to make videos and photos better. Because of this, many people who enjoy taking photos have become interested in using Instagram.
· Tiktok: Tiktok is a new website where people can share videos and it has become really famous. It's a website or app where you can watch very short videos that are only 60 seconds or less. TikTok is well-known for its widespread dance challenges and entertaining videos. You can mostly use it on mobile phones, but you can still watch TikTok videos on the web app. The platform allows users to have fun with their content by adding filters, stickers, voice recordings, sound effects, and background music.
· Snapchat: Snapchat is a well-known app that lots of people use. According to Ingram (2015) Snapchat has reached around 6 billion video views a day that is too close to the Facebook. Snapchat is extremely famous and has become one of the largest social media platforms globally. "It's an application where you can share pictures and videos with your friends. "Snapchat makes it simple to talk with your loved ones and friends. It also has a feature called Live Stories where you can look at and learn about different places in the world. Life becomes much more fun when you use Snapchat. The app also has a "story" feature that allows users to easily share pictures. You can tell stories to your friends on Snapchat, but they will go away after one day. That is the greatest part about Snapchat. People tell each other about fun things they do, games they play, and good times they have. Snapchat lets you send private messages to your loved ones. It feels more like sharing with a close friend than just sending a normal message. It also lets users chat with their friends and family.
· YouTube: YouTube is a website where you can watch videos that are live or videos that have already been recorded. Lots of people who make videos on YouTube get paid by putting ads in their videos. The platform has many different channels that talk about specific things like music, games, and comedy. YouTube was created in 2005 as a website that allows users to upload, watch, and share videos for free. Right now, YouTube is the third most popular website, and many people from around the world use it. Each day, more than 2 billion people watch YouTube videos and every minute, 35 hours of video are uploaded. People can create their own channels on this website. They can upload and share videos, leave comments, rate videos, and discover more videos to watch. This website is a space where people come together and have conversations with each other. According to Downes (2008), YouTube has made the Internet more fun and engaging. It is well-liked because it has lots of different videos to watch and a wide range of content to choose from. YouTube lets individuals share their own personal or amateur videos, along with advertisements and high-quality professional videos.
· Linkedin: Linkedin is a website where people who work in the same field can make connections with each other. It's a useful website where you can create and promote your personal brand, showcase your talents and achievements, and look for job opportunities. Linkedin is currently a very popular and profitable social media platform on the internet these days. It was created in 2003 as a website for experts to communicate online, even if they are not at the same location. After becoming a public company in May 2011, Linkedin includes some new things like a newsfeed, user content, and the ability to follow professionals. These changes made it easier for people to participate and stay longer on the website. The network has over 260 million people using it in 200 different countries. Linkedin is a useful tool for undergraduate students to find work experiences, employment opportunities, and build relationships with professionals in their field of study. Users make a profile on the website, like a resume, where they can show their different abilities. The website uses numbers and studying information to help people find and make friends or join groups that are important to them.
2.1.6. Concept of Sexual Content 
Sexual content is controversial and complex topic, it covers a wide range of media and content ranging from explicit videos and images to subtle innuendos in advertisement. Talking or writing about sexual content can be very complicating as different people have their different opinions and ideas that has been shaped overtime by the environment in which they were socialized. Different media platforms in one way or the other project sexual content which can either be very clear or more secret, like messages that are hidden in advertisements. Sexual content refers to anything that is intended to arouse someone's sexual interest or attract their sexual desires. These sexual things are videos, pictures, or texts that show sexual activities, which can make people feel aroused or interested in sex. Camilleri et al. (2021). A lot of people accidentally see explicit content when they go on websites for adults.
A recent report published by Common sense Media (2022) found that 58% of the people they asked came across pornography accidentally. Even though people often talk about sex, there are many different types of sexual content. Research indicates that some kinds of sexual content are more common than others. The findings indicate that people frequently discuss sex but don't necessarily engage in sexual activities as frequently. Sexual content can have a big effect on individuals and society in general. It influences how we think about sexual content and how we behave in our relationships. Sexual content can affects us greatly in our daily lives, It is necessary to know about sex to have good relationships and avoid sexual violence. Our behavior is influenced by what we observe and our surroundings from the moment we are born. This impact is most powerful when we are young and becomes less strong as we grow older, but it never completely goes away. In our society, sex is often used to sell products and entertain people. This means that youth begin learning about sex when they are young. But what can occur if young individuals are exposed to sexual content at a young age. When young people see sexual things a lot, it can make them more likely to have sex themselves.
The media often shows sexual content in a good way, and the government doesn't control sexual content properly. This can make people unsure about why safe sexual activities is important and what love truly is. In the past, the media has always influenced how people act and view the world. The media has changed how people think they should look, act, and speak by showing them popular clothes and physical standards. In modern times, using sexual content on TV has become an effective way to get more people to watch and buy things. Therefore, TV shows display more sexual content regularly. Teenagers are exposed to a lot of sexual content in movies, TV shows, and other media, and it is impacting them. This can be seen from the large amount of teenagers who are getting pregnant and the growing number of young people who are starting to have sex at the age of 12.
Research has discovered that when a child watches TV for more than an hour a day, there is usually a sexual scene about every 10 minutes (Landau E, 2008). Sexual content has effects on our society that can be either positive or negative. The great thing about sexual content is that it can help us learn about sex. Watching sexual content can teach you about sex and influence how you think and feel about it (Nwaoboli, Adelakun & Asemah, 2023). It also helps students in schools or colleges become more aware and well-informed. In some school classes, they teach about sex, why it matters, and the good and bad things about it. This helps students learn more about how their romantic and close relationships should be. During the teenage years (between 13 and 17), some people may begin to discover their sexuality and do things like touching themselves for pleasure and having relationships with others who are also going through the same changes. This is seen as regular and anticipated. Sexual behaviors become a problem when someone hurts or takes advantage of someone else, is forceful without permission, or involves much younger children (Hackett, 2014).
Sexual content on social media or any kind of media can make people feel good and relaxed (Nwaoboli, Adelakun & Asemah, 2023). The study suggests that a lot of people who view porn on the internet do so to unwind and experience sexual pleasure. Young people today like to watch sexual content whenever they get the opportunity. Sexual content can sometimes make people believe that there is only one way to be attractive, which can make them feel unhappy about themselves and lead to unhealthy eating behaviors. Many people believe that watching sexual content at a young age can lead to starting sex carlier and becoming a teenage parent. As per the social learning theory proposed by Bandura (1971), children lear how to act by watching and imitating other children and adults. So, if kids watch grown-ups having sex, they might feel curious and want to try it as well. There is evidence that sexual content in media can encourage risky sexual behaviors because it presents sex in a way that is not true to real life.
There are various types of sexual content, such as very explicit pornography or attractive advertisements. Another form of sexual content that has become more popular in recent times is known as "Sexting." This refers to sending sexually explicit text messages or photos through text messages or social media. (Van Ouytsel et al., 2015) Sexting is when people send sexual content using a phone or computer. However, the meaning of sexting can vary depending on what exactly someone is doing, what kind of things they are sharing, and whether it is only about sexual things or also includes things that are meant to be sexually exciting. It can also be used to harm or exploit others. This usually happens on websites like Facebook, WhatSapp, and Instagram, where people often talk about being harassed sexually.
2.1.7. Influence of Baltasar Ebang Engoga Sexual Content on Social Media Users 
The leaked sexual content involving Baltasar Ebang Engoga, like other similar incidents, can have significant psychological, social, and behavioral influences on social media users. Research indicates that sexual content, whether explicit or implicit, can shape individuals’ perceptions of sex, relationships, and societal norms. The impact of such content can vary depending on factors such as age, societal context, and exposure frequency.
One of the most notable effects is the normalization of sexual behaviors. Social media often blurs the lines between private and public spheres, especially with the sharing of explicit content. Young individuals, in particular, are at risk of forming skewed perceptions of sexuality when exposed to sexual material online. According to Bandura’s social learning theory, individuals, especially adolescents, are more likely to imitate behaviors they observe, which can lead to earlier sexual experimentation or unhealthy relationships (Nwaoboli, Adelakun & Asemah, 2023). This phenomenon is especially problematic if the content perpetuates unrealistic or harmful portrayals of sexuality.
Moreover, the social media environment allows sexual content to spread rapidly, influencing not only individual users but also broader societal attitudes. In the case of the Baltasar Ebang Engoga incident, the viral nature of the leak can increase public exposure, influencing how people view consent, privacy, and personal reputation. The accessibility of such material can create a desensitization to sexual violence and exploitation, especially when such content is shared without consent, further perpetuating negative social behaviors (Jewkes et al., 2002).
However, while these effects are largely negative, sexual content can also be informative, as it helps raise awareness about sexual health and safety when presented responsibly (Nwaoboli, Adelakun & Asemah, 2023). The challenge is finding a balance between education and the potential harm caused by inappropriate or unsolicited exposure to explicit content.
The leaked content involving Baltasar Ebang Engoga demonstrates how sexual content on social media can influence public perceptions and individual behaviors. It highlights the need for better regulation, digital literacy, and a more critical approach to how sexual content is shared and consumed online.
2.2. THEORETICAL FRAMEWORK 
2.2.1. Social Learning Theory 
Social learning theory, developed by Albert Bandura, emphasizes the role of observation, imitation, and modeling in learning behaviors. Unlike traditional behaviorism, which focuses on direct reinforcement, social learning theory posits that much of human behavior is learned by observing others, particularly in social contexts. This theory highlights the importance of cognitive processes in learning, as individuals not only observe but also internalize and interpret observed behaviors before deciding whether to imitate them. The theory emphasizes the reciprocal interaction between personal, behavioral, and environmental factors.
Central to social learning theory is the concept of “modeling,” where individuals learn by watching others, especially those who are perceived as role models. This could include parents, peers, celebrities, or teachers. The process of modeling involves four key components: attention, retention, reproduction, and motivation. For an individual to successfully model behavior, they must first pay attention to the behavior, then retain the observed behavior in memory, and later reproduce it. Finally, motivation plays a crucial role, as the individual must perceive rewards or reinforcement for imitating the behavior.
Bandura’s theory also introduces the concept of self-efficacy, which refers to an individual’s belief in their ability to execute behaviors necessary to achieve specific goals. High self-efficacy enhances the likelihood of imitating observed behavior, as individuals feel confident in their capacity to succeed. This belief is shaped by experiences of success and failure, as well as feedback from others. Social learning theory thus not only focuses on how behaviors are learned but also on how personal factors such as self-confidence influence the likelihood of behavior imitation.
A critical aspect of social learning theory is its application to understanding various forms of media influence. Television, film, and social media are all powerful agents of social learning, as they provide audiences with a constant stream of behaviors to observe and potentially imitate. This can explain both positive and negative behaviors, such as prosocial actions or the replication of aggressive acts. Social learning theory has had significant implications in fields like education, psychology, and media studies, highlighting the need for mindful engagement with the content individuals are exposed to, as it shapes their behavior and attitudes.
In relation to the topic “Public Perception of Sex Tape Content on Social Media: A Study of Baltasar Ebang Engoga’s Sex Tape,” Social Learning Theory (SLT) provides valuable insight into how individuals’ behaviors, attitudes, and perceptions about sexual content on social media, such as leaked sex tapes, can be influenced by what they observe and experience online.
2.3. EMPIRICAL REVIEW 
Adegboyega (2019) conducted a study on the influence of social media on the sexual behaviour of youth in kwara state. The study showed used the descriptive research design for the study. A total of 395 young people took part in the study. During a project, researchers asked a question and looked at three statements to see if they were true. These tests were done without being sure. The scientists used a set of questions called the "Influence of Social Media Questionnaire" to collect information for this research. The research discovered that social media has a major impact on how young people in Kwara State behave when it comes to sex. Using social media can lead students to send messages that are not appropriate, watch adult films, and do risky sexual activities, such as masturbation. Social media has a similar impact on the sexual behavior of young people in Kwara State, regardless of their gender, age, or university, People believe that counselors should inform students about the negative consequences of using social media, as well as discuss its potential benefits if used responsibly. Counselors need to give students clear and simple instructions on how to use technology in a way that is safe and polite. They should also explain the consequences of misusing social media. This rule is for all students, regardless of their gender, age, or university.
Dr. Sandra Okoro (2023): “The Public Perception of Sex Tape Content on Social Media. In this study, Dr. Sandra Okoro explored how the public perceived the release of Baltasar Ebang Engoga’s sex tape on social media. Using a mixed-methods approach, the study surveyed 500 individuals and conducted 30 in-depth interviews with active social media users. The findings revealed that 62% of respondents viewed the release as damaging to Engoga’s public image, while 18% saw it as a personal expression or marketing strategy. The study also highlighted concerns about privacy violations, with 74% of participants stressing the ethical importance of consent before sharing intimate content. The conclusion emphasized that social media platforms, while offering a space for personal expression, must develop better policies to protect individuals’ privacy. Dr. Okoro recommended more educational campaigns on the implications of sharing intimate material online.
Dr. David Mwangi (2022): “Social Media, Privacy, and Public Figures: The Ethics of Sex Tape Distribution”. Dr. David Mwangi’s 2022 study analyzed the ethical dimensions of sharing intimate content of public figures on social media, using several high-profile sex tape incidents, including that of a well-known African actor, as case studies. This qualitative research involved content analysis of media reports, public reactions, and social media conversations around these events. Dr. Mwangi found a general trend where the public was divided—some believed that public figures forfeited their privacy due to their celebrity status, while others saw it as an unethical violation of personal boundaries. Many respondents felt that these events created a toxic environment where intimacy was commodified. The study concluded that while public figures are often scrutinized, social media companies must balance freedom of expression with respect for privacy. Dr. Mwangi recommended stricter regulations on the distribution of private content without consent.
Dr. Michael Eze (2020): “Consent, Publicity, and the Digital Age: A Study on the Ethics of Sex Tapes”. Dr. Michael Eze’s 2020 study examined the intersection of consent, publicity, and ethics, focusing on the public reaction to sex tapes circulating online without consent. The study included a comparative analysis of various sex tape scandals involving celebrities from both Western and African contexts. Dr. Eze found that while public figures faced harsh judgment and social ostracization, the cultural context significantly influenced public responses. In the African context, where privacy and family honor were highly valued, reactions were often more critical and punitive. The study concluded that the lack of clear legal and ethical frameworks surrounding the sharing of private content led to widespread victimization, especially of those involved without consent. Dr. Eze recommended legal reforms to ensure that consent laws are applied across borders and that social media platforms enforce stronger safeguards to protect privacy.
















CHAPTER THREE
METHODOLOGY 
3.0.Introduction
Research is the process of arriving at a dependable solution to problem through the planned and systematic collection, analysis and interpretation of data. This chapter however, discusses the method to be adopted in achieving the objectives of this study. It also explains the method to be used for data collection for the study, the sampling procedures to be adopted and the method of data analysis in the study.
3.1. Research Design
According to Bets (2021) research design combines different components of research. It involves the use of different data collection and data analysis techniques logically to answer the research questions. This research work adopted quantitative research design. This is to enable the researcher get an objective and generalized response from the respondents. The reason for adopting quantitative research design for this study is that it would provide valuable insight to the research and allow the researcher make an objective generalized statement based on the research findings.
Therefore, this study used quantitative research design to analyze the Public perception of sex tape content on social media(a study of baltasar  Ebang Engoga sex tape). Fleetwood ( 2022) posit that quantitative research involves the collection and analyzing numerical data which can be used to make predictions, test relationships and generalize result for a large population. Quantitative method is appropriate for this study because it allowed the researcher get quantifiable and valuable information about the respondents.
3.2. Research Method
The method used for this research work is the descriptive survey method. Bhat (2022) sees research method as the method of describing the characteristics of the phenomenon of the research study. However, since descriptive design deals with collection of data and other relevant sources of information to interpret the existing conditions it is therefore appropriate in this study as it seeks to examine the Public perception of sex tape content on social media(a study of baltasar  Ebang Engoga sex tape). According to Longe (2021), survey is a planned collection of data for prediction of relations between variables. Survey method is considered appropriate for the study because it will enable the researcher to gather evidences in form of data from the respondents as to make generalization for the study.
3.3. Population of the Study
Ravikiran (2023) sees population as the entire group of individuals about whom the researcher wishes to draw conclusions. Purposively, to have a comprehensive analysis of the Public perception of sex tape content on social media(a study of baltasar  Ebang Engoga sex tape). Therefore, the population of this study will comprise the residents of Ilorin east kwara state with the total population of (over 960,000) as at 2016. 
3.4. Sample Size and Sampling Technique
Omni Convert (2020), write that the sample size is a term used in research for defining the number of the subjects included in a particular study. Kibuacha (2021) also defines sample size as a research term used for defining the number of individuals included in a research study to represent a population. The sample size refers to the total number of respondent included in a study, and the number is broken into sub-groups by demographics such as age, gender and location so that the total sample achieved represent the entire population. The sampling size for this study will be determined by using purposive sampling techniques. The purposive sampling technique give the researcher opportunity to select the sample size for the study. The sample size of this study will be (100) one hundred as it is not possible for the researcher to study the whole resident of Ilorin east local government Kwara State.
3.5. Research Instrument
This study will make use of questionnaire. Questionnaire according to Hassan (2022) is a research tool or survey instrument that consists of a set of questions or prompts designed to gather information from individuals or groups of people. Administration will be done through google form using department platform.
The questionnaire has two sections: Section A and B. Section A answers demographic questions about age, gender, present class in school,. While section B was tailored to answer questions raised in the research questions.
3.6. Validity of the Research Instrument
Pattino, Ferreira (2018) defines validity as to how well the results among participants represent true findings. The research instrument used as a measurement of a phenomenon should measure exactly what is meant to measure. In essence, a high validity means that the data and methods are right and relevant. In other to ensure the validity of the instrument, content validity was done by the researcher: a copy of the questionnaire to the research supervisor for correction and necessary adjustmen. The administered instruments results was used to adjust the research instrument to ensure validity.
3.7. Reliability of the Research Instrument
According to Mcleod (2023) reliability refers to the consistency of a research work. The rationale for internal consistency is that the individual items on indicators of the scale should all be measuring the same construct and thus be highly inter-correlated. To ascertain the reliability of the instruments for this study, a test-re-test technique will be used. Schiffer, Williams (2022) sees Test-re-test as the degree to which test result are consistent over time when the same participant take the same test at different time.
3.8. Method of Administration of the Research Instrument
The data for this research work is obtained from the primary and secondary sources. Primary data serve is collected by the researcher from questionnaire, while the secondary source of data are also collected by making reference to relevant journal, magazines and other relevant material.
3.9. Method of Data Analysis
All data obtained from the respondents will be coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. Data will be  categorized according to codes captured in the questionnaire and these will be entered into the software. The software was used to generate frequency tables, and other statistical representations for a better understanding and analysis about the research results.











CHAPTER FOUR
Data Analysis
4.0. Introduction 
Data analysis is a pivotal component of any research endeavor, as it transforms raw data into meaningful insights. It involves summarizing collected data, reducing it to a coherent narrative, and interpreting it to derive actionable conclusions. In this chapter, the data collected from the questionnaire titled "Public perception of sex tape content on social media (a study of Baltasar Ebang Engoga sex tape)" are organized into tables to facilitate statistical and logical conclusions. The analysis employs a simple percentage tabular presentation to ensure clarity, convenience, and comprehensive understanding. All questionnaire items are presented and analyzed in alignment with the research objectives, addressing the identified problem of public perception of sex tape content on social media.

 4.1. Analysis of Research Instrument
Data presentation involves the use of graphical and tabular formats to visually represent relationships within datasets, enabling informed decision-making. In this study, data are organized and presented in tables according to the questionnaire items and responses. The questionnaire, comprising twenty (20) items across three sections (A, B, and C), was designed to address the research questions related to public perception of the Baltasar Ebang Engoga sex tape. A total of one hundred (100) copies of the questionnaire were distributed to the sampled populace in Ilorin, Nigeria. All presentations are conducted using a simple percentage tabular format, with descriptive analysis techniques employed to interpret the contents of the tables.

 DISTRIBUTION TABLE  
	Description
	Value

	Respondents
	100

	Number of questionnaires distributed
	100

	Number of questionnaires returned
	100

	Number of questionnaires discarded
	Nil

	Number of questionnaires presented and analyzed
	100

	Number of questionnaires not returned
	Nil


The study distributed 100 questionnaires to respondents, all of which were returned, resulting in a 100% response rate. None of the questionnaires were discarded, and all 100 were presented and analyzed. There were no unreturned or unusable questionnaires, ensuring full participation and complete data for analysis.

 4.2. Analysis of Questionnaire
SECTION A: DEMOGRAPHY OF THE RESPONDENTS
QUESTION 1: What is your age range?  
TABLE I  
	Responses
	Frequency
	Percentage (%)   

	15-20
	35
	35%

	21-25
	45
	45%

	26-30
	15
	15%

	31 and above
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
The age distribution of respondents shows that 35 (35%) are between 15–20 years old, 45 (45%) fall within the 21–25 age range, 15 (15%) are aged 26–30, and 5 (5%) are 31 years and above. This indicates that the majority of respondents (80%) are youths between 15 and 25 years, reflecting the study’s focus on youth perspectives.
QUESTION 2: What is your marital status?  
TABLE III  
	Responses
	Frequency
	Percentage (%)   

	Male
	60
	60%

	Female
	40
	40%

	Total
	100
	100%


Source: Field Work, 2025  
From the table, 60 (60%) of respondents are male, and 40 (40%) are female, suggesting a slightly male-dominated sample, which may influence perceptions of the sex tape content.
QUESTION 3: What is your highest level of education?  
TABLE II  
	Responses
	Frequency
	Percentage (%)   

	High school
	30
	30%

	Undergraduate degree
	55
	55%

	Postgraduate degree
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
The educational background of respondents reveals that 30 (30%) have a high school education, 55 (55%) hold an undergraduate degree, 10 (10%) possess a postgraduate degree, and 5 (5%) fall into the ‘Other’ category. This shows that a majority of the respondents (65%) have attained tertiary education, indicating a relatively educated sample population.
QUESTION 4: What is your occupation?  
TABLE IV  
	Responses
	Frequency
	Percentage (%)   

	Student
	60
	60%

	Self-employed
	25
	25%

	Civil servant
	10
	10%

	Other
	5
	5%

	Total
	100
	100%


Source: Field Work, 2025  
The occupational distribution of respondents shows that 60 (60%) are students, 25 (25%) are self-employed, 10 (10%) are civil servants, and 5 (5%) fall into the ‘Other’ category. This indicates that the majority of respondents are students, further reinforcing the study’s emphasis on youth perspectives regarding premarital sex and media influence.
 4.3. Analysis of Questions Segment
 Section B
 QUESTION 5: Have you come across the leaked Baltasar sex tape on social media?
Table V
	Responses
	Frequency
	Percentage (%)   

	Yes
	100
	100%

	No
	0
	0%

	Total
	100
	100%


Source: Field Work 2025
From the table, 100 (100%) of respondents have come across the Baltasar sex tape on social media, while 0 (0%) have not, indicating high visibility and prevalence of the content among the sample.

QUESTION 6: How did you first encounter the Baltasar sex tape content?
Table VI
	Responses
	Frequency
	Percentage (%)   

	Shared by friends
	30
	30%

	Trending on social media
	50
	50%

	News websites
	10
	10%

	Other
	10
	10%

	Total
	100
	100%


Source: Field Work 2025
From the table, 50 (50%) of respondents first encountered the sex tape content through trending posts on social media, 30 (30%) via friends sharing, 10 (10%) through news websites, and 10 (10%) through other means. This highlights the dominant role of social media trends in disseminating such content.

QUESTION 7: How often do you see posts or discussions about the Baltasar sex tape on social media?
Table VII
	Responses
	Frequency
	Percentage (%)   

	Very often
	40
	40%

	Quite often
	35
	35%

	Not often
	25
	25%

	Total
	100
	100%


Source: Field Work 2025
From the table, 40 (40%) of respondents see posts or discussions about the sex tape very often, 35 (35%) quite often, and 25 (25%) not often, indicating frequent online engagement with the topic.

QUESTION 8: Have you shared or forwarded content related to the Baltasar sex tape?
Table VIII
	Responses
	Frequency
	Percentage (%)   

	Yes
	20
	20%

	No
	80
	80%

	Total
	100
	100%


Source: Field Work 2025
From the table, 20 (20%) of respondents have shared or forwarded sex tape content, while 80 (80%) have not, suggesting limited active participation in spreading the content despite its high visibility.

Section C
QUESTION 9: The public views the Baltasar sex tape as a violation of privacy.
TABLE IX
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	50
	50%

	Agree
	30
	30%

	Neutral
	15
	15%

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work 2025
From Table IX, 50 (50%) of respondents strongly agree that the public views the Baltasar sex tape as a violation of privacy, 30 (30%) agree, 15 (15%) are neutral, 3 (3%) disagree, and 2 (2%) strongly disagree. This indicates a strong consensus (80%) among respondents that the incident is perceived as a breach of personal privacy.

QUESTION 10: The Baltasar sex tape is perceived as entertainment by most social media users.
TABLE X
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	10
	10%

	Agree
	20
	20%

	Neutral
	30
	30%

	Disagree
	30
	30%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Work 2025
From Table X, 10 (10%) of respondents strongly agree that the Baltasar sex tape is perceived as entertainment by most social media users, 20 (20%) agree, 30 (30%) are neutral, 30 (30%) disagree, and 10 (10%) strongly disagree. This reflects a divided perception, with equal proportions (30%) agreeing and disagreeing, and a significant number of respondents (30%) remaining neutral, suggesting ambiguity or mixed views on how the content is interpreted by the public.

 QUESTION 11: People see the Baltasar sex tape as a scandal that exposes moral issues in society.
TABLE XI
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%  

	Agree
	40
	40%  

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work 2025
From Table XI, 35 (35%) of respondents strongly agree that the Baltasar sex tape is seen as a scandal exposing moral issues in society, 40 (40%) agree, 15 (15%) are neutral, 7 (7%) disagree, and 3 (3%) strongly disagree. This indicates that a significant majority (75%) perceive the incident as a reflection of deeper societal moral concerns.

QUESTION 12: The public trusts social media as a reliable source of information about the Baltasar sex tape.
TABLE XII
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	5
	5%

	Agree
	15
	15%

	Neutral
	30
	30%

	Disagree
	35
	35%

	Strongly disagree
	15
	15%

	Total
	100
	100%


Source: Field Work 2025
From Table XII, 5 (5%) of respondents strongly agree that the public trusts social media as a reliable source of information about the Baltasar sex tape, 15 (15%) agree, 30 (30%) are neutral, 35 (35%) disagree, and 15 (15%) strongly disagree. This shows that a majority of respondents (50%) do not consider social media a trustworthy source for information on the issue, while a relatively small portion (20%) express trust, indicating skepticism toward social media’s credibility in such matters.

QUESTION 13: Curiosity drives people to view the Baltasar sex tape on social media.
TABLE XIII
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	45
	45%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work 2025
From Table XIII, 45 (45%) of respondents strongly agree that curiosity drives people to view the Baltasar sex tape on social media, 35 (35%) agree, 15 (15%) are neutral, 3 (3%) disagree, and 2 (2%) strongly disagree. This suggests a strong consensus (80%) that curiosity is a key motivator behind public interest in the video, highlighting the role of human intrigue in the consumption of controversial online content.

QUESTION 14: People share the Baltasar sex tape to gain attention or social media engagement.
TABLE XIV
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	40
	40%

	Agree
	30
	30%

	Neutral
	20
	20%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%

	Total
	100
	100%


Source: Field Work 2025
From Table XIV, 40 (40%) of respondents strongly agree that people share the Baltasar sex tape to gain attention or social media engagement, 30 (30%) agree, 20 (20%) are neutral, 7 (7%) disagree, and 3 (3%) strongly disagree. This indicates that a substantial majority (70%) believe that the motivation behind sharing such content is driven by a desire for visibility and interaction online, underscoring the performative nature of social media behavior.
QUESTION 15: Viewing the Baltasar sex tape is motivated by a desire to gossip or judge others.
TABLE XV
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	30
	30%

	Agree
	35
	35%

	Neutral
	20
	20%

	Disagree
	10
	10%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work 2025
From Table XV, 30 (30%) of respondents strongly agree that viewing the Baltasar sex tape is motivated by a desire to gossip or judge others, 35 (35%) agree, 20 (20%) are neutral, 10 (10%) disagree, and 5 (5%) strongly disagree. This suggests that a majority (65%) believe moral curiosity and social judgment play a significant role in the public’s engagement with such content, while a smaller portion either remains neutral or disagrees.

QUESTION 16: Sharing the Baltasar sex tape is driven by a need to inform others about the scandal.
TABLE XVI
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	15
	15%

	Agree
	25
	25%  

	Neutral
	30
	30%

	Disagree
	20
	20%

	Strongly disagree
	10
	10%

	Total
	100
	100%


Source: Field Work 2025
From Table XVI, 15 (15%) of respondents strongly agree that sharing the Baltasar sex tape is driven by a need to inform others about the scandal, 25 (25%) agree, 30 (30%) are neutral, 20 (20%) disagree, and 10 (10%) strongly disagree. This indicates a divided perception: while 40% see informational intent behind sharing the tape, another 30% disagree or strongly disagree, and 30% remain neutral, suggesting mixed motivations are at play in the dissemination of such content.

QUESTION 17: The Baltasar sex tape has increased awareness of privacy issues among social media users.
TABLE XVII
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	45
	45%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	3
	3%

	Strongly disagree
	2
	2%

	Total
	100
	100%


Source: Field Work 2025
From Table XVII, 45 (45%) of respondents strongly agree that the Baltasar sex tape has increased awareness of privacy issues among social media users, 35 (35%) agree, 15 (15%) are neutral, 3 (3%) disagree, and 2 (2%) strongly disagree. This shows that a significant majority (80%) believe the incident has heightened public consciousness about digital privacy, indicating a strong link between the scandal and increased awareness of online boundaries and rights.

QUESTION 18: The leaked sex tape has negatively affected how people view public figures on social media.
TABLE XVIII 
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	40
	40%

	Agree
	35
	35%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%  

	Total
	100
	100%


Source: Field Work 2025
From Table XVIII, 40 (40%) of respondents strongly agree that the leaked sex tape has negatively affected how people view public figures on social media, 35 (35%) agree, 15 (15%) are neutral, 7 (7%) disagree, and 3 (3%) strongly disagree. This indicates that a large majority (75%) believe the incident has damaged the public perception of figures in the spotlight, suggesting that such scandals can significantly influence trust and respect toward public personalities.

QUESTION 19: The Baltasar sex tape has influenced social media users to discuss consent and ethics more.
TABLE XIX 
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	35
	35%

	Agree
	40
	40%

	Neutral
	15
	15%

	Disagree
	7
	7%

	Strongly disagree
	3
	3%  

	Total
	100
	100%


Source: Field Work 2025
From Table XIX, 35 (35%) of respondents strongly agree that the Baltasar sex tape has influenced social media users to discuss consent and ethics more, 40 (40%) agree, 15 (15%) are neutral, 7 (7%) disagree, and 3 (3%) strongly disagree. This shows that a majority (75%) believe the incident has sparked important conversations around issues like consent and ethics, indicating the tape’s role in driving social dialogue on these critical topics.

QUESTION 20: Exposure to the Baltasar sex tape has desensitized users to explicit content online.
TABLE XX
	Responses
	Frequency
	Percentage (%)   

	Strongly agree
	25
	25%

	Agree
	30
	30%

	Neutral
	25
	25%

	Disagree
	15
	15%

	Strongly disagree
	5
	5%

	Total
	100
	100%


Source: Field Work 2025
From Table XX, 25 (25%) of respondents strongly agree that exposure to the Baltasar sex tape has desensitized users to explicit content online, 30 (30%) agree, 25 (25%) are neutral, 15 (15%) disagree, and 5 (5%) strongly disagree. This indicates that a significant portion (55%) of respondents feels that the tape has contributed to desensitization to explicit content, while 25% remain neutral and a smaller percentage (20%) disagree or strongly disagree, suggesting varying levels of impact on perceptions of explicit content online.

 4.3. Analysis of Research Questions
Question I: What are the public perceptions of the Baltasar leaked sex tape shared on social media?  
Tables V, VII, IX, X, XI, XII, and XVIII answer this research question.  
Table V: 100 (100%) of respondents have come across the Baltasar sex tape on social media, indicating universal exposure among the sample and high visibility of the content.  
Table VII: 40 (40%) see posts or discussions about the sex tape very often, 35 (35%) quite often, and 25 (25%) not often, showing that 75% frequently encounter related content, reflecting its prominence in online discourse.  
Table IX: 50 (50%) strongly agree and 30 (30%) agree that the public views the sex tape as a violation of privacy, with 15 (15%) neutral, 3 (3%) disagreeing, and 2 (2%) strongly disagreeing, indicating a strong consensus (80%) that the tape is perceived as a privacy breach.  
Table X: 10 (10%) strongly agree and 20 (20%) agree that the tape is seen as entertainment, but 30 (30%) are neutral, 30 (30%) disagree, and 10 (10%) strongly disagree, showing divided perceptions, with only 30% viewing it as entertainment and equal numbers rejecting this view.  
Table XI: 35 (35%) strongly agree and 40 (40%) agree that the tape is seen as a scandal exposing moral issues in society, with 15 (15%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, indicating that 75% perceive it as a reflection of societal moral concerns.  
Table XII: 5 (5%) strongly agree and 15 (15%) agree that the public trusts social media as a reliable source of information about the tape, but 30 (30%) are neutral, 35 (35%) disagree, and 15 (15%) strongly disagree, showing that 50% distrust social media’s reliability on this issue.  
Table XVIII: 40 (40%) strongly agree and 35 (35%) agree that the tape has negatively affected how people view public figures, with 15 (15%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, suggesting that 75% believe it has damaged perceptions of public figures.  
Question II: What are the motivations of the public or audience that engage in the viewing and sharing of the Baltasar sex tape?  
Tables VI, VIII, XIII, XIV, XV, and XVI answer this research question.  
Table VI: 50 (50%) first encountered the tape through trending social media posts, 30 (30%) via friends sharing, 10 (10%) through news websites, and 10 (10%) through other means, highlighting social media trends and peer sharing as primary drivers of initial exposure.  
Table VIII: 20 (20%) have shared or forwarded the sex tape content, while 80 (80%) have not, indicating limited active sharing but suggesting that those who share are motivated by specific factors.  
Table XIII: 45 (45%) strongly agree and 35 (35%) agree that curiosity drives people to view the tape, with 15 (15%) neutral, 3 (3%) disagreeing, and 2 (2%) strongly disagreeing, showing that 80% identify curiosity as a key motivator for viewing.  
Table XIV: 40 (40%) strongly agree and 30 (30%) agree that people share the tape to gain attention or social media engagement, with 20 (20%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, indicating that 70% see attention-seeking as a primary motivation for sharing.  
 Table XV: 30 (30%) strongly agree and 35 (35%) agree that viewing is motivated by a desire to gossip or judge others, with 20 (20%) neutral, 10 (10%) disagreeing, and 5 (5%) strongly disagreeing, suggesting that 65% attribute viewing to social judgment or gossip.  
Table XVI: 15 (15%) strongly agree and 25 (25%) agree that sharing is driven by a need to inform others about the scandal, but 30 (30%) are neutral, 20 (20%) disagree, and 10 (10%) strongly disagree, showing that only 40% see informational intent as a motivation, with mixed views.  
Question III: What is the impact of the Baltasar leaked sex tape on social media users?  
Tables XVII, XVIII, XIX, and XX answer this research question.  
Table XVII: 45 (45%) strongly agree and 35 (35%) agree that the tape has increased awareness of privacy issues among social media users, with 15 (15%) neutral, 3 (3%) disagreeing, and 2 (2%) strongly disagreeing, indicating that 80% believe it has heightened privacy consciousness.  
Table XVIII: 40 (40%) strongly agree and 35 (35%) agree that the tape has negatively affected how people view public figures, with 15 (15%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, showing that 75% perceive a negative impact on public figures’ reputations.  
Table XIX: 35 (35%) strongly agree and 40 (40%) agree that the tape has influenced users to discuss consent and ethics more, with 15 (15%) neutral, 7 (7%) disagreeing, and 3 (3%) strongly disagreeing, suggesting that 75% see it as sparking ethical discussions.  
Table XX: 25 (25%) strongly agree and 30 (30%) agree that exposure to the tape has desensitized users to explicit content online, with 25 (25%) neutral, 15 (15%) disagreeing, and 5 (5%) strongly disagreeing, indicating that 55% believe it has contributed to desensitization, though views are mixed.

 4.4. Discussion of Findings
This study investigates "Public Perception of Sex Tape Content on Social Media: A Study of the Baltasar Ebang Engoga Sex Tape" in Ilorin, Nigeria. A total of 100 questionnaires were distributed and analyzed, achieving a 100% response rate and providing a robust dataset. The findings reveal critical insights into public perceptions, motivations for engaging with the content, and its broader impact on social media users, particularly among a predominantly young (80% aged 15–25), student (60%), and educated (65% with tertiary education) sample. The analysis highlights the complex interplay of curiosity, moral judgment, privacy concerns, and societal implications surrounding the viral dissemination of the Baltasar sex tape on social media.
The public perception of the Baltasar sex tape is multifaceted, reflecting both ethical concerns and societal intrigue. Universal exposure to the tape (100%, Table V) and frequent online discussions (75% very or quite often, Table VII) underscore its viral nature, driven largely by social media trends (50%, Table VI). A strong majority (80%) view the tape as a violation of privacy (Table IX), aligning with global research on public backlash against non-consensual leaks (Citron, 2019). Similarly, 75% perceive it as a scandal exposing moral issues in society (Table XI), suggesting that the incident is seen as a reflection of broader ethical lapses, particularly in a conservative context like Ilorin, where moral norms are heavily influenced by cultural and religious values (Obermeyer, 2005). However, perceptions are divided on whether the tape is entertainment, with only 30% agreeing and 30% disagreeing (Table X), indicating ambiguity about its social framing—possibly a mix of voyeuristic appeal and disapproval. The lack of trust in social media as a reliable information source (50% disagree or strongly disagree, Table XII) further complicates perceptions, reflecting skepticism about unverified viral content, consistent with studies on social media credibility (Westerman et al., 2014). Notably, 75% believe the tape has negatively affected views of public figures (Table XVIII), suggesting significant reputational damage, a common outcome of publicized scandals (Thompson, 2000).
Motivations for viewing and sharing the tape are driven by a mix of curiosity, social dynamics, and performative behaviors. Curiosity is a primary driver for viewing, with 80% agreeing (Table XIII), aligning with psychological research on the allure of taboo content (Zillmann & Bryant, 1988). The limited sharing rate (20%, Table VIII) suggests restraint, possibly due to social stigma, but those who share are motivated by attention-seeking (70%, Table XIV) or gossip and judgment (65%, Table XV). These findings reflect the performative nature of social media, where users leverage viral content for social capital (Marwick & boyd, 2011). The perception that 40% share to inform others (Table XVI) is less dominant and met with mixed views, indicating that altruistic motives are secondary to personal gain or social engagement. The role of trending posts (50%) and peer sharing (30%, Table VI) as entry points highlights the networked spread of such content, amplifying its reach through social media algorithms (Gillespie, 2018).
The impact of the Baltasar sex tape on social media users is significant, with both positive and negative outcomes. A strong majority (80%) believe it has increased awareness of privacy issues (Table XVII), suggesting that the scandal has prompted reflection on digital boundaries, a critical issue in the era of non-consensual content sharing (McGlynn et al., 2020). Similarly, 75% note increased discussions on consent and ethics (Table XIX), indicating that the tape has sparked constructive dialogue on sensitive topics, particularly relevant in a youthful, educated sample likely engaged in social justice discourse. However, 75% also report a negative impact on perceptions of public figures (Table XVIII), reflecting eroded trust in those in the public eye, consistent with scandal-driven reputational crises (Coombs, 2014). The perception that 55% of users have become desensitized to explicit content (Table XX) raises concerns about the normalization of such material, though mixed views (25% neutral, 20% disagree) suggest that cultural and personal factors mediate this impact. In Ilorin’s conservative context, desensitization may be tempered by moral disapproval, but repeated exposure to viral content could erode sensitivities over time (Suler, 2004).
In conclusion, the Baltasar sex tape has shaped public perceptions in Ilorin by highlighting privacy violations and moral issues while damaging views of public figures. Curiosity, attention-seeking, and judgment drive engagement, fueled by social media’s viral dynamics, though limited sharing reflects restraint. The tape’s impact includes heightened privacy and ethical awareness but also risks desensitizing users to explicit content. These findings underscore the need for greater digital literacy, stronger platform regulations, and public education on consent and privacy to mitigate the negative effects of such content while leveraging its potential to spark meaningful societal discussions










CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1. SUMMARY  
This study, titled "Public Perception of Sex Tape Content on Social Media: A Study of Baltasar Ebang Engoga Sex Tape," was structured into five chapters to systematically investigate how social media users in Ilorin East Local Government Area, Kwara State, perceive and engage with the unauthorized dissemination of explicit content, focusing on the Baltasar Ebang Engoga sex tape case. The research targeted a predominantly youthful demographic (80% aged 15–25), given their high engagement with social media and vulnerability to its influence on attitudes toward privacy, consent, and sexuality. The study examined public perceptions, motivations for viewing and sharing the content, and its impacts, addressing the ethical and societal challenges posed by non-consensual explicit content in digital spaces.
Chapter One provided the background, highlighting the transformative role of social media in communication and its ethical challenges, particularly with the unauthorized sharing of explicit content. It emphasized the normalization of voyeuristic consumption, the psychological and reputational harm to victims, and the societal implications of such incidents, using the Baltasar Ebang Engoga case as a focal point. The problem statement identified gaps in understanding public attitudes toward privacy violations and the role of social media platforms in amplifying such content. The study’s objectives, research questions, significance, scope, and definitions of key terms (e.g., public perception, social media, sex tape, explicit content) were outlined to frame the research.
Chapter Two reviewed relevant literature, establishing a conceptual framework that defined social media, its evolution in Nigeria, and its advantages and risks, including the spread of explicit content. The concept of sexual content was explored, highlighting its influence on attitudes, behaviors, and societal norms, particularly among youth. The chapter anchored the study on Social Learning Theory, which posits that individuals learn behaviors through observation and imitation, relevant to how social media shapes perceptions of explicit content. Empirical studies underscored the psychological harm of non-consensual sharing, public divisions over privacy, and the need for stronger platform regulations.
Chapter Three detailed the methodology, adopting a quantitative research design with a descriptive survey method to collect objective data. The population comprised residents of Ilorin East LGA (over 960,000 estimated in 2016), with a purposive sample of 100 respondents selected to ensure social media exposure. Data were collected using a structured questionnaire administered via Google Forms, divided into demographic and thematic sections. Validity was ensured through expert review, and reliability was confirmed via a test-retest method. Data were analyzed using SPSS Version 23, generating frequency tables and percentages.
Chapter Four presented and analyzed data from 100 respondents, predominantly young (80% aged 15–25), male (60%), students (60%), and educated (65% with tertiary education). Findings revealed universal exposure to the Baltasar sex tape (100%, Table V), with 75% frequently encountering related posts (Table VII), primarily via trending social media content (50%, Table VI). Public perceptions were multifaceted: 80% viewed the tape as a privacy violation (Table IX), 75% saw it as a scandal exposing moral issues (Table XI), and 75% believed it damaged perceptions of public figures (Table XVIII). However, only 30% perceived it as entertainment (Table X), and 50% distrusted social media as a reliable source (Table XII). Motivations for engagement included curiosity (80%, Table XIII), attention-seeking (70%, Table XIV), and gossip/judgment (65%, Table XV), though only 20% shared the content (Table VIII). Impacts included increased awareness of privacy (80%, Table XVII) and discussions on consent/ethics (75%, Table XIX), but 55% felt it desensitized users to explicit content (Table XX). These findings highlight the tension between ethical concerns and voyeuristic engagement in a conservative context.
Chapter Five summarizes the findings, draws conclusions based on the research objectives, and provides recommendations to address the ethical, psychological, and societal challenges of non-consensual explicit content on social media.
5.2. CONCLUSION  
This study aimed to examine public perceptions of the Baltasar Ebang Engoga sex tape shared on social media, identify motivations for viewing and sharing it, and understand its impact on users in Ilorin East LGA. The findings confirm universal exposure (100%, Table V) and frequent engagement (75%, Table VII), driven by social media trends (50%, Table VI), aligning with Social Learning Theory’s emphasis on observational learning in media contexts. The youthful, educated sample (80% aged 15–25, 65% with tertiary education) reflects a demographic highly susceptible to social media’s influence, particularly in shaping attitudes toward privacy and sexuality.
Public perceptions are dominated by ethical concerns, with 80% viewing the tape as a privacy violation (Table IX) and 75% seeing it as a scandal exposing moral issues (Table XI), consistent with research on non-consensual content sharing (Citron, 2019). In Ilorin’s conservative context, these perceptions reflect cultural and religious values prioritizing privacy and morality (Obermeyer, 2005). However, only 30% perceive the tape as entertainment (Table X), with equal disagreement, suggesting a rejection of voyeuristic framing, possibly due to moral disapproval. The 50% distrust in social media’s reliability (Table XII) underscores skepticism about unverified viral content, aligning with studies on platform credibility (Westerman et al., 2014). The 75% who believe the tape has damaged views of public figures (Table XVIII) highlight its reputational impact, a common outcome of publicized scandals (Thompson, 2000).
Motivations for engagement are primarily curiosity (80%, Table XIII), attention-seeking (70%, Table XIV), and gossip/judgment (65%, Table XV), reflecting psychological and social drivers of viral content consumption (Zillmann & Bryant, 1988; Marwick & boyd, 2011). The limited sharing rate (20%, Table VIII) suggests restraint, possibly due to social stigma or ethical awareness, though those who share are driven by performative behaviors amplified by social media algorithms (Gillespie, 2018). The 40% who see sharing as informational (Table XVI) are countered by mixed views, indicating secondary altruistic motives.
The tape’s impact is both constructive and concerning. Increased awareness of privacy issues (80%, Table XVII) and discussions on consent/ethics (75%, Table XIX) suggest positive outcomes, fostering reflection on digital boundaries and social justice, particularly among educated youth. However, the 75% who note a negative impact on perceptions of public figures (Table XVIII) reflect eroded trust, consistent with scandal-driven crises (Coombs, 2014). The 55% who believe the tape has desensitized users to explicit content (Table XX), though tempered by mixed views, raises concerns about normalization, particularly in a conservative context where moral sensitivities may mitigate but not eliminate this risk (Suler, 2004).
In conclusion, the Baltasar sex tape has significantly shaped public perceptions in Ilorin by highlighting privacy violations and moral concerns while damaging views of public figures. Curiosity and social dynamics drive engagement, though limited sharing reflects ethical restraint. The tape has sparked valuable discussions on privacy and consent but risks desensitizing users to explicit content. These findings underscore the complex interplay of digital culture, societal values, and platform dynamics, emphasizing the need for ethical interventions to address the challenges of non-consensual content sharing.
5.3. RECOMMENDATIONS  
Based on the findings, the following recommendations are proposed to address the ethical, psychological, and societal challenges of non-consensual explicit content on social media in Ilorin East LGA and beyond:  
1. Social media platforms should implement stricter content moderation policies to prevent the spread of non-consensual explicit content.
2. Educational campaigns should be launched in schools and communities to teach users, particularly youth. 
3. Policymakers should enact and enforce laws penalizing non-consensual sharing of explicit content, 
4. NGOs and government agencies should establish counseling and legal support services for victims of privacy violations, mitigating the psychological harm.
5. Media outlets and influencers should produce content that promotes consent and privacy awareness.
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QUESTIONNAIRE
KWARA STATE POLYTECHNIC, ILORIN
INSTITUTE OF INFORMATION AND COMMUNICATION TECHNOLOGY (IICT)
MASS COMMUNICATION DEPARTMENT

Dear Respondent,  
This questionnaire is designed to gather relevant information for my research work titled " Public perception of sex tape content on social media(a study of baltasar  Ebang Engoga sex tape)." Your honest responses will greatly contribute to the success of this study. All information provided will be treated confidentially and used strictly for academic purposes.  
Thank you for your cooperation.

INSTRUCTION: Please tick (✓) the option that best represents your opinion. The questionnaire is divided into three sections: Section A, B, and C.

 SECTION A: DEMOGRAPHICS OF THE RESPONDENT  
1. What is your age range?   A. 15-20 (   )   B. 21-25 (   )   C. 26-30 (   )   D. 31 and above (   )  
2. What is your sex?   A. Male (   )   B. Female (   )  
3. What is your highest level of education?    A. High school (   )   B. Undergraduate degree (   )   C. Postgraduate degree (   )   D. Other (   )  
4. What is your occupation?           A. Student (   )   B. Self-employed (   )   C. Civil servant (   )   D. Other (   ) 

 SECTION B:  
5. Have you come across the leaked Balthasar sex tan on social media?   A. Yes (   )   B. No (   )  
6. How did you first encounter the Balthasar sex tape content?             A. Shared by friends (   )   B. Trending on social media (   )   C. News websites (   )   D. Other (   )  
7. How often do you see posts or discussions about the Balthasar sex tape on social media?               A. Very often (   )   B. Quite often (   )   C. Not often (   )  
8. Have you shared or forwarded content related to the Balthasar sex tape?  A. Yes (   )   B. No (   )  

SECTION C:  
KEYS: Strongly Agree {SA}, Agree {A}, Neutral {N}, Disagree {D}, Strongly Disagree {SD}  

9. The public views the Balthasar sex tape as a violation of privacy.   A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
10. The Balthasar sex tape is perceived as entertainment by most social media users.  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
11. People see the Balthasar sex tape as a scandal that exposes moral issues in society.    A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
12. The public trusts social media as a reliable source of information about the Balthasar sex tape.  
 A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
13. Curiosity drives people to view the Balthasar sex tape on social media.   A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
14. People share the Balthasar sex tape to gain attention or social media engagement.  A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
15. Viewing the Balthasar sex tape is motivated by a desire to gossip or judge others.   A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
16. Sharing the Balthasar sex tape is driven by a need to inform others about the scandal.                   A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
17. The Balthasar sex tape has increased awareness of privacy issues among social media users.  
 A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
18. The leaked sex tape has negatively affected how people view public figures on social media.  
 A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
19. The Balthasar sex tape has influenced social media users to discuss consent and ethics more.  
 A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  
20. Exposure to the Balthasar sex tape has desensitized users to explicit content online.  
 A. Strongly agree (   )   B. Agree (   )   C. Neutral (   )   D. Disagree (   )   E. Strongly disagree (   )  













