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Abstract
This study examines the perceptions of Kwara State Polytechnic undergraduate students regarding social media as an emerging tool for promoting freedom of speech in Nigeria. Utilizing a quantitative survey design, data were collected from 100 students via Google Form questionnaires to assess their views on social media’s role, effectiveness, and extent of use for self-expression. Findings indicate that 86% of respondents use social media to express opinions freely, with 95% perceiving it as a powerful tool for freedom of speech and 93% preferring it over traditional media. X (Twitter) is the dominant platform (66%), with 78% using social media daily, primarily for academic (54%) and social issues (20%). Despite its effectiveness (77% agreement), challenges include restrictions like censorship or backlash (63%) and safety concerns, with only 40% feeling safer online than in physical settings. Grounded in Agenda-Setting, Framing, and Uses and Gratifications theories, the study highlights social media’s role in empowering student voices while noting barriers to full participation. Recommendations include stronger platform moderation, digital literacy programs, and student-focused forums to enhance safe expression. The study suggests further research into gender dynamics in online discourse and the impact of content moderation policies to bolster social media’s democratic potential in Nigeria.
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CHAPTER ONE
INTRODUCTION
1.1. Background of the Study 
The 20th century witnessed the dominance of traditional media, including newspapers, radio, and television, which played pivotal roles in shaping public discourse. These forms of media operated within a one-to-many communication model, where a relatively small number of gatekeepers controlled what information was disseminated to the public. These media outlets were highly regulated, and participation in the public debate was limited to those with access to costly infrastructure and institutional support. The controlled nature of traditional media allowed for a more structured, though often biased, flow of information, which significantly influenced public opinion and political outcomes (McChesney, 2013).
With the advent of the internet and the emergence of social media platforms such as Facebook, Twitter (now X), Instagram, WhatsApp, TikTok, and others, the media landscape has undergone a dramatic transformation. Unlike traditional media, which favored large institutional players, social media enables a many-to-many communication model. This shift allows individuals to create, publish, and share content with a global audience, breaking down the barriers to participation that previously existed (Shirky, 2008). The democratization of information through digital platforms has reshaped the way knowledge is accessed, shared, and consumed, promoting greater freedom of expression and participation in public discourse (Castells, 2012).
Social media has provided new avenues for individuals, particularly the younger generation, to engage in social, political, and cultural discussions. In Nigeria, social media platforms have become instrumental in empowering young people, including university students, to voice their opinions and advocate for societal change. The #EndSARS movement, which gained momentum through social media, is a notable example of how digital platforms have been used to mobilize young Nigerians around political and human rights issues (Akinwale, 2021). For many undergraduate students in Nigeria, social media serves as an essential tool for self-expression, allowing them to engage in discourse that transcends traditional media limitations.
However, the rise of social media has also given rise to new challenges. The unregulated nature of digital platforms has led to the proliferation of misinformation, hate speech, and harmful content, which can undermine democratic values and societal cohesion (Fraser, 2018). While social media promotes freedom of speech, it has also facilitated the spread of false information, conspiracy theories, and extremist ideologies, which can have damaging effects on public opinion and political stability (Tufekci, 2015). These challenges have raised questions about the role of digital platforms in promoting democratic participation while safeguarding against the harms associated with unchecked content.
In the context of Nigeria, where social media plays a central role in political and social discourse, the issue of content moderation has become a significant concern. Nigerian policymakers and stakeholders have been grappling with how to regulate social media platforms without infringing on the fundamental right to freedom of expression. The balance between promoting free speech and addressing the dangers of misinformation and hate speech remains a contentious issue. This situation is particularly relevant to Nigerian university students, who are active consumers and creators of online content. Understanding their perceptions of social media as a tool for promoting freedom of speech is crucial for shaping future policies and practices related to digital platforms.
Kwara State Polytechnic, as a prominent educational institution in Nigeria, provides an ideal case study for examining how social media is perceived by undergraduate students. With a diverse student population, Kwara State Polytechnic represents a microcosm of Nigerian youth, offering insights into how students navigate the complexities of freedom of expression in the digital age. The study will explore how students use social media to express their views on a range of topics, from academic matters to national and global issues. By investigating students’ perceptions of social media’s role in promoting freedom of speech, the study aims to highlight both the positive and negative aspects of digital platform use among Nigerian youth.
This study also seeks to understand the broader implications of social media usage for democratic participation in Nigeria. As digital platforms continue to evolve, understanding the ways in which students perceive and engage with them can provide valuable insights into the future of public discourse. Furthermore, the study will explore how social media can be harnessed as a tool for positive change, while also addressing the potential risks associated with its misuse. Through examining the perceptions of Kwara State Polytechnic students, this research aims to contribute to the broader discourse on the intersection of social media, freedom of expression, and democracy.
However, this study will explore the role of media education in fostering responsible social media use among students. As the risks associated with digital platforms become more apparent, it is essential to equip students with the skills necessary to critically evaluate online content and participate in online discourse in a responsible and constructive manner. By incorporating media literacy into educational curricula, universities can help students navigate the complexities of digital communication while promoting ethical engagement and safeguarding the values of free expression and democracy.
1.2. Statement of the Problem 
The advent of social media has transformed communication, enabling individuals to freely express themselves and access information without the constraints of traditional media. In Nigeria, social media platforms are particularly important for young people, including university students, who use them to engage in academic, social, and political discourse. While these platforms have created new avenues for freedom of speech, they have also given rise to significant challenges, including the spread of misinformation, hate speech, and harmful content. These issues are particularly relevant in the Nigerian context, where digital platforms are central to public debate and political activism.
At Kwara State Polytechnic, students are active users of social media, yet there is limited research into how they perceive these platforms as tools for promoting freedom of speech. While some studies have explored the role of social media in fostering democratic engagement, few have specifically focused on Nigerian university students’ experiences and the complex dynamics of using social media to express opinions. This gap in understanding is critical, as students’ perceptions of social media will shape their engagement in public discourse and their awareness of both its benefits and risks.
The problem lies in the need to investigate how students at Kwara State Polytechnic view social media as a means of promoting freedom of speech, considering both the opportunities and challenges it presents. This includes assessing how students use social media for self-expression, how they navigate misinformation, and how these platforms impact their democratic participation. Understanding these perceptions is essential for developing strategies that promote responsible digital engagement and address the potential harms associated with unchecked content in the Nigerian context.
1.3. Research Objectives 
I. To understand the audience perception of social media as an emerging tool for freedom of speech among Kwara State polytechnic undergraduate students.
II. To examine the effectiveness of social media as an emerging tool for freedom of speech among Kwara State polytechnic undergraduate students.
III. To evaluate the extent to which social media is being used to promote freedom of speech among Kwara State polytechnic undergraduate students.
1.4. Research Questions 
I. What is the audience perception of social media as an emerging tool for freedom of speech among Kwara State polytechnic undergraduate students?
II. What are the effectiveness of social media as an emerging tool for freedom of speech among Kwara State polytechnic undergraduate students?
III. To what extent are social media being used as an emerging tool for freedom of speech among kwara state polytechnic undergraduate students?
1.5. Significance of the Study 
This study is significant as it provides valuable insights into how undergraduate students at Kwara State Polytechnic perceive social media as a tool for promoting freedom of speech, highlighting both its empowering potential and associated challenges. By understanding students’ views on social media’s role in self-expression, political participation, and information sharing, the research will contribute to the broader discourse on digital media’s impact on democracy in Nigeria. The findings will also inform strategies for promoting responsible social media use and media literacy, helping educators and policymakers foster an informed, critical, and ethical approach to digital engagement among young people in Nigerian tertiary institutions.
1.6. Scope and Limitations of the study 
The scope of this study is focused on examining the perceptions of undergraduate students at Kwara State Polytechnic regarding the role of social media in promoting freedom of speech. It will explore how students use social media platforms for self-expression, political participation, and engagement with information, while also addressing the challenges they encounter, such as misinformation, hate speech, and content moderation. The study will be limited to Kwara State Polytechnic students, with an emphasis on understanding their experiences and views on the opportunities and risks posed by social media in the context of Nigerian democratic and social dynamics.
Limitations
· Financial constraint: Insufficient fund tends to impede the efficiency of the researcher in sourcing for the relevant materials, literature or information and in theprocess of data collection (I internet, questionnaire and interview.
· Time constraint: The researcher will simultaneously engage in this study with other academic work. This consequently will cut down on the time devoted for the research work.
1.7. Definition of Key Terms
· Audience Perception: Audience perception refers to the way individuals or groups interpret, understand, and form opinions about a particular subject or medium. In this study, it pertains specifically to how undergraduate students at Kwara State Polytechnic perceive social media as a tool for promoting freedom of speech, including their attitudes toward its advantages and challenges.
· Social Media: Social media refers to digital platforms and applications that enable users to create, share, and exchange content, ideas, and information in virtual communities and networks. Examples include Facebook, X (formerly Twitter), Instagram, WhatsApp, TikTok, and LinkedIn. These platforms allow for interactive communication and have become central in shaping modern public discourse.
· Freedom of Speech: Freedom of speech is the right to express one’s opinions, ideas, and beliefs without fear of government censorship or legal penalty. In the context of this study, it refers to the ability of students to express their views and engage in discourse freely on social media platforms, in line with democratic principles.
· Emerging Tool: An emerging tool refers to a recently developed or evolving means of achieving a particular goal or function. In this study, social media is viewed as an emerging tool for promoting freedom of speech, as it has gained prominence in facilitating communication and expression in the digital era, especially among younger generations.
· Undergraduate Students: Undergraduate students are individuals who are pursuing a first degree or diploma at a tertiary institution. In this study, they are the primary respondents, specifically those enrolled at Kwara State Polytechnic, whose perceptions of social media’s role in freedom of speech are being analyzed.
· Tertiary Institutions: Tertiary institutions are educational establishments that offer post-secondary education, including universities, polytechnics, and colleges of education. In this study, the focus is on Kwara State Polytechnic, a tertiary institution in Nigeria.








CHAPTER TWO
LITERATURE REVIEW
2.0. INTRODUCTION 
This chapter present review of relevant literature regarding the Audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria ( a case study of Kwara State polytechnic undergraduate students). In this chapter, the concept of social media, the history of social media, the characteristics of social media, concept of freedom of speech and so on is been touched in order to simplify this study.
2.1. CONCEPTUAL REVIEW
The independent variable is Social Media, which includes platforms such as Facebook, Twitter, and Instagram. According to Boyd and Ellison (2007), Social Media platforms are designed to facilitate communication, collaboration, and content sharing among users. The dependent variable is freedom of speech.
2.1.1. Concept of Social Media 
Social media is media for social interaction, Oxford Advanced Edition defines social media as forms of Learner's as a website for social networking and microblogging. They are interactive internet based application or mediated technologies that facilitates the creation and sharing of information ideas, career interests and other forms of expression through virtual communication network electronic communication such as websites.
According to Cambridge Dictionary, social media is website and computer program that allow people to communicate and share information on the internet using a computer, mobile phone or other communication gadgets. It  facilitates the development of online social networks by connecting a user's profile with those of other individuals. As users engage with these electronic highly interactive platforms through which individuals, communities, and societies. The service which organizations can share, co-create, discuss, participate and modify user generated content or self-curated content posted online.
According to merriam-webster social media are forms of electronic communication.Social media are by-product of information and communication technology (ICT) used among diverse and heterogeneous people that link up or connect with one another( such as websites for social networking and micro blogging) through which users create online communities to share information, ideas, personal messages, and other content (such as videos). It is a computer-based technology that facilitate the sharing of ideas, thoughts and information through the building of virtual networks and communities. They transcend geographical location and time, which are barriers often associated with other forms of communication. Social media is internet base and gives users quick electronic communication of content, such as personal information, documents, videos, and photos Maya Dollarhide (2021).
Amore, K.P. (2019) postulates that some of the most popular Social Media websites include facebook, Webchat, Instagram, Twitter, Telegram, TikTok. He further categorizes them into: Internet browsers and search engines (explorer, Mozilla, firefox, opera mini, google and chrome), websites and blogs (WWW), online video/ audio streams(YouTube,Boomplay,Soundcloud), text messaging (Whatsapp, Telegram, Truecaller), Email (Yahoo, Google, Hotmail), Online communities and for a (FAcebook, Nairaland, Twitter) Internet telephony (Skype, Whatsapp, IMO) and so on.
According to Adegbite (2019), we are in the digital age. The digital age refers to the present time of information technology or the new media. Techopedia explains new media or technology as a catch-all term used for various kinds of electronic communications that are conceivable due to innovation in computer technology. This is in contrast to old media, which includes newspapers, magazines, books, television and other such non -interactive media.
2.1.2. The Advent of Social Media in Nigeria 
In 2001, the Federal Government of Nigeria under the leadership of Olusegun Obasanjo licensed the operations of telecommunication industry in Nigeria which was a springboard for social media in Nigeria. The gap in communication from a person to another irrespective of the location was closed. Information and Communication Technologies (ICTs), which drive the social media in Nigeria, witnessed a big boom as many institutions, government agencies, banks among others relied on ICT for their day to day activities. Agreeing to this (Nwabueze, 2014, p.3) said the advent of Information and Communication Technologies (ICTs) such as computers, digital broadcasting, satellite and cable television, the Internet and World Wide Web (www) has contributed immensely in ensuring the sophistication of the communication process and also bridging the gap between the sender and the receiver. The internet has grown in Nigeria and it has helped to strengthen the various social media platforms in Nigeria like Facebook, Instagram, Twitter, Whatsapp, among others. Events and happenings around the globe can be accessed by handheld devices,
computers, and sophisticated phones reinforcing the earlier prediction of Marshal McLuhan's concept of a global village.
Social media have become popular among Nigerians (Adults, Youths and Teenagers) and registration for membership is free with phones, computers and handheld devices that can access the internet. A Nigerian has at least an account in any of these social networking sites (Alade, 2017). With the level of social media users; information sharing especially as it concerns Nigerians is expected to be high. Social media platforms like Facebook, Whatsapp, Twitter, Instagram among others have seen Nigeria as a fertile ground to boom and expand their business and Nigeria is a country rich in human and material resources with a huge population. In 2019, there were 98.39 million active users compared to 2018 when the figure was 94 million active users of the internet (Udodiong, 2019). Going with the figure, internet usage and penetration is high; hence social media use in Nigeria is increasing. Nigeria already has one of the continent's highest Smartphone penetration rate that number will get even higher as Smartphone subscription is expected to be on the increase Kazeem, (2016).
However, there have been growing concerns about the negative impact of social media in our society due to its unique features that is different from traditional media like newspaper, radio and television. Biswas, Ingle & Roy (2014) listed the negative impact of social media to include: it cannot be entirely controlled, social media is prone to hacking, responses from social media sites can lead to a backlash, negative sentiments can influence electioneering, and there are misrepresentations of facts in social media. Hyacinth & Barigbon (2014) believes that misinformation or rumours can quickly spread on social media and may allow criminals to keep track of police activity. Chinedu Okeke & Obi (2016) gave the negative aspect of social media as : disseminating unfiltered/unverified information, hate messages and rumours, increased piracy, immoral conduct and lurid sex photo, the anonymity of sources,
images and sounds digitally manipulated, addictive nature of social media and bullying and digital offensive dialogues. The Social media industry is an industry with weak regulations, and these make users flood the social media with contents not minding the implication it could cause. Youths are exposed to social vices, and many addicted to it and abandon other important aspects of their lives (Olowe, 2018). In July, 2012 a post-graduate student of Nassarawa State University was murdered by friends she met on Facebook which sparked condemnations across Nigeria. Cynthia died after she and her once virtual friends needed to see flesh and blood, following some periods of chatting on Facebook and her death was not only condemned by the generality of Nigerian populace but had government contemplating slamming legislation that would check the excesses of internet users (Hyacinth & Barigbon, 2014). Most users of the Social media indulge in harmful vices, and this is not good for Nigeria because there are numerous benefits to be derived from the Internet and social media.
2.1.3. Types of Social Media 
1. Facebook: This an online social networking websites, where people can create profiles, share information such as photos and quotes about themselves, and respond or link to the information posted by others, Make new friends and sustain the old ones and promote your goods and services or  watch life event.
2. Whatsapp: Whatsapp is a free mobile messaging application, massively used for international messaging video calls. Its let's users make free voice calls, face-to-face video calls or text message by using wired internet connection or connecting device to WiFi. Users avoid SMS and data usage mobile carriers fees that are typically associated with texting and voice or video messaging, conference calls and for business purposes.
3. Twitter: Twitter is an American micro-blogging and social networking services on which users post and interact with message known as "Tweets".
4. Linkedin: Linked-in is a business and employment oriented online service, that operate via websites and mobile apps. It allows the users to connect, share and learn.
5. Youtube: YouTube is a video sharing service that allows users to watch videos posted by other users and upload videos of their own.
6. Instagram: Instagram is an online photo sharing service. It allows users to apply different types of photo, filters to pictures with a single click, then share them with others. It also encourage business transactions among the users. 
2.1.4. Uses of Social Media 
A. To Share Opinion
B. To meet new people
C. To share photos and videos with others
D. General networking with other people
E. To find funny or entertaining content
F. To spill up spar time 
G. To stay up-to-date with news and current events
H. To gain people support
I. To promote oneself ideology
J. To increase brand awareness
K. To fill up spare time 
L. To stay up-to-date
2.1.5.  Factors Responsible For Social Media 
· Timing: Timing refers to when you publicly publish your post while you may have the urge to post all your content at once, you want your audience checking in several times a day. This means you need to be strategic in when you post and because noticing can be simple, the ideal time to post to social media varies from one platform to another, Facebook for instance is between 1-4pm on week days, because age of almost half of the user base (46%) is 45(yes) and abover. Typically these users browse Facebook after launch and before getting off to work.
· Quality: Having a healthy amount of contents is important. However, marketers should promise quality over quantity. In brain rules, John medina, found that people retain 10 percent of the information they hear after three days and 65 percent of details they see in image. This means marketers must also creative in their daily package data.
· Relevance: Think about the news, station and publication prides themselves on being the first to report a story and provide pertinent information, The same goes for brand and social media, not only to ensure that the contents coming out is current, but also that it's significant or relevant to ones brand (Breaking relevant news).
· Voice: A powerful unique voice connects brands with influencers and encourage engagement, User generated content: is a gift that keeps on giving forging opportunity for users to participate in boosting brand and build up traffic. 
2.1.6.  Advantages Of Social Media 
· You can reach out with large audience: There are millions of people using social media platforms. It's a great opportunity to reach a large pool of people that are interested in your product or services idea or thought. 
· You can have a direct connection with your audience: Social media is one of the few marketing strategies that allow you to connect directly with your audience at any point in term. 
· You can create organic content: The ability to post an organic content free is an incredible benefit of social media for business. I.e Your audience can have an idea of your content or feel the sample. 
· You can build your brand: One advantage of social media marketing is the ability to build your brand. When you connect with interested leads, you expose them to your brand. I.e Your products or your name as well as your organization.


2.1.7. Concept of Freedom of Speech 
Freedom of Speech has been defined and interpreted in various ways by scholars, each emphasizing different aspects of this fundamental right.
Alexander Meiklejohn (1948) defined freedom of speech as essential to democracy, arguing that it is necessary for self-government. According to Meiklejohn, the primary purpose of protecting free speech is to facilitate public deliberation and political debate, allowing citizens to make informed decisions. For him, speech that contributes to democratic processes should be protected, reinforcing the role of free expression in shaping public opinion and governance.
Vincent Blasi (1977), building on the “marketplace of ideas” metaphor, expanded the role of free speech by highlighting its function as a check on government power. He argued that freedom of speech enables citizens to express unpopular or dissenting views, which is crucial for holding the government accountable. Blasi’s perspective emphasizes that the right to free expression not only promotes open discourse but also safeguards democracy from potential authoritarianism.
John Stuart Mill (1859), in his influential work On Liberty, argued that even false or offensive speech should be allowed because it provides an opportunity for discussion and the eventual discovery of truth. Mill believed that freedom of speech allows for intellectual development, both for individuals and society, as it enables the exchange of ideas and the challenge of established beliefs. This view frames free speech as a tool for societal progress, where truth emerges through the clash of competing ideas.
Thomas I. Emerson (1970) defined freedom of speech as a broad and essential right for individual self-expression and political participation. Emerson contended that this right allows individuals to engage in democratic decision-making and helps to preserve political autonomy. For Emerson, the preservation of free speech is critical to a healthy democracy, ensuring that all individuals have the opportunity to express their views without government interference.
Catherine MacKinnon (1993) offered a feminist critique of traditional definitions of freedom of speech, arguing that it often perpetuates social hierarchies and discrimination, particularly against women and marginalized groups. She posited that freedom of speech should not be an excuse for harmful speech, such as hate speech or harassment, and that it should be regulated when it contributes to oppression. MacKinnon’s definition challenges the traditional understanding of free speech by emphasizing the need to protect vulnerable individuals from harmful content.
Robert Post (1997) highlighted the “contextual” nature of freedom of speech, asserting that it must be understood within the specific social, political, and cultural contexts in which it operates. While he agreed that freedom of speech is a foundational democratic value, Post argued that it must be balanced with other considerations, such as public order and the protection of democratic institutions. This perspective underscores the complexity of regulating speech, especially in situations where speech may cause harm or undermine social cohesion.
Freedom of Speech is a fundamental human right that allows individuals to express their opinions, beliefs, and ideas without interference or retaliation from the government, organizations, or other individuals. This right is central to democratic societies, where open discourse is necessary for informed decision-making, political participation, and the exchange of ideas. It is often enshrined in national constitutions or international treaties, such as the Universal Declaration of Human Rights (Article 19), which asserts that everyone has the right to seek, receive, and impart information and ideas through any media and regardless of frontiers.
However, freedom of speech is not absolute. Legal limitations are commonly placed on speech to protect public order, national security, individual reputation, and to prevent hate speech, incitement to violence, or defamation. In the digital age, this concept is further complicated by the role of social media platforms, where users can express themselves freely, but also face challenges related to misinformation, censorship, and the spread of harmful content. The balance between promoting freedom of speech and regulating harmful speech on digital platforms is a critical issue in contemporary society.
2.1.8. Impact of social media as an emerging tool for freedom of speech among undergraduate students of tertiary institutions
The impact of social media as an emerging tool for freedom of speech among undergraduate students in tertiary institutions has been profound, reshaping how students engage with societal issues, express personal opinions, and participate in public discourse. Social media platforms, such as Facebook, Twitter (now X), Instagram, and TikTok, have democratized the way information is shared and have given students unprecedented opportunities to voice their thoughts, ideas, and concerns.
One of the most significant impacts of social media on freedom of speech is the ability it provides for students to participate in conversations that extend beyond the physical boundaries of the classroom or university campus. Social media allows students to engage in political discourse, express their views on social issues, and challenge institutional norms, often with little to no censorship. This accessibility has encouraged a greater number of students, particularly in countries like Nigeria, to use social media as a platform for activism and advocacy, exemplified by movements like #EndSARS. Through such platforms, students can unite, share information rapidly, and mobilize for causes that might otherwise go unnoticed in traditional media.
Moreover, social media has enabled students to access a wider range of perspectives and information, fostering an environment where diverse voices can be heard. This level of exposure to different viewpoints contributes to a more dynamic and informed student body. However, the increased openness also presents challenges. The unfiltered nature of social media can lead to the spread of misinformation, hate speech, and extremist ideologies. In some cases, students may unknowingly contribute to the amplification of false or harmful content. Additionally, the rise of online harassment and cyberbullying can undermine the very principles of free speech by silencing individuals or creating environments where students feel unsafe to share their opinions.
In tertiary institutions, the widespread use of social media has also led to the redefinition of academic freedom and discourse. Students can now easily exchange ideas, debate academic topics, and challenge professors or university policies, all in a public forum. This can encourage critical thinking and foster a sense of intellectual freedom. However, it also raises concerns regarding the limits of free speech, as some universities or governments may attempt to regulate or censor content, citing issues such as national security, public order, or decency. The challenge lies in balancing the benefits of social media as a tool for freedom of speech with the need for responsible digital engagement, ensuring that students can express themselves freely while protecting against harm and misinformation.
Overall, social media has had a transformative impact on freedom of speech among undergraduate students, enabling greater participation in public discourse and activism. It has created new opportunities for engagement and expression, but it also brings forth challenges related to content regulation, misinformation, and the protection of students’ rights to a safe space for dialogue. As social media continues to evolve, its role in shaping the way students engage with free speech and democracy remains a topic of ongoing research and debate.
2.2.  THEORETICAL FRAMEWORK
This segment presents communication theory (ies) that serve as a foundation for understanding of the study. This research as designed to assess the Audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria ( a case study of Kwara State polytechnic undergraduate students). Firstly, the researcher will introduce the notion Uses and gratification theory.
2.2.1. Uses and Gratification Theory
The Uses and Gratification theory was created by Elihu Katz, Jay Blumler, and Michael Gurevitch in 1974. This theory is also called Utility theory. This approach focuses on the choices of the audience when using a specific media compared to others, as well as the different gratifications they get from the media based on their social and psychological needs (Ovie & Nwaoboli, 2022). Severin and Tankard published a study in 1997. The Uses and Gratification theory focuses on what people use the media for, rather than how the media affects people.
Edegoh, Asemah, and Nwammuo (2015).
This theory tries to answer certain questions, such as:
· What are the things that people want to get by using media.
· How do people use different forms of communication and entertainment to meet their personal requirements?
· How does using media affect individuals or their social life?
· How do people's characteristics and personal differences impact the way they use media.
The theory has the following assumptions:
· Media use is purposeful and driven by people's motivations. They always have a reason for consuming media, either to get information or for entertainment.
· The choice of media depends on what the audience wants and needs.
· The media are in competition with other ways of satisfying our needs, but there are many different needs that can be fulfilled by consuming mass media.
· People use media because of their personal and mental reasons.
· Media messages do not have a powerful impact on individuals because they are active media users and choose to explore the media in their own way.
The Uses and Gratifications Theory explores how individuals actively seek out media to satisfy various needs such as information, social interaction, and entertainment. This theory can be applied to understand why undergraduate students turn to social media platforms in the first place. Social media provides a space for students to fulfill their needs for self-expression, political engagement, and social connection, while also allowing them to voice their opinions on freedom of speech and other issues. This theory helps explain how students perceive social media as an effective tool for satisfying their personal and societal needs.
2.3. EMPIRICAL REVIEW 
These are some related studies for the research on audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria:
Akinwale (2021) conducted a study titled Social Media and Political Engagement Among Nigerian Youth, which explored how Nigerian university students use social media to engage in political discourse and advocate for social change. The study utilized a quantitative research approach, employing surveys to gather data. Adopting the Uses and Gratifications Theory, Akinwale found that social media is a crucial tool for Nigerian youth, especially students, to voice their opinions on political issues. The study highlighted how platforms like Twitter and Facebook facilitated the #EndSARS movement, which empowered students to mobilize and engage in social activism. The conclusion of the study emphasized social media’s role in empowering political participation, though it also recommended the integration of media literacy programs to help students critically engage with online content and avoid misinformation.
Udo (2019) conducted a mixed-methods study titled Social Media as a Tool for Freedom of Speech in Nigerian Universities. The study employed both qualitative interviews and quantitative surveys to understand how Nigerian students use social media for freedom of expression. Using the Framing Theory, Udo found that social media was seen as a valuable tool for self-expression, allowing students to share opinions on political and social issues. However, the study also identified concerns regarding the spread of misinformation, hate speech, and the lack of effective content moderation. The conclusion pointed out that while social media promotes freedom of speech, it also brings challenges that need to be addressed. The study recommended the development of digital policies to regulate harmful content and the incorporation of media literacy into university curricula.
Okafor (2020) conducted a survey research study titled The Impact of Social Media on Freedom of Expression Among Nigerian Students. The study used a questionnaire to gather data from university students, adopting the Marketplace of Ideas Theory. Okafor’s findings showed that social media platforms were widely used by students to express opinions on academic, political, and social issues. However, concerns about misinformation and privacy emerged as key issues, as many students expressed distrust in the platforms. The study concluded that while social media provides opportunities for free speech, there is a need for greater regulation to address the challenges of misinformation. The study recommended increasing awareness about fact-checking and ethical engagement online among students.
Ogunyemi (2018) explored the Social Media and Youth Engagement in Political Discourse: A Case Study of Nigerian University Students. Using a qualitative approach with focus group discussions and in-depth interviews, Ogunyemi found that Nigerian university students use social media for political engagement, particularly to challenge government policies and discuss social issues. The study adopted Social Cognitive Theory to examine the ways students learn from observing others’ engagement in political discourse online. Ogunyemi concluded that social media has empowered students to participate in political discourse, which has positively contributed to the democratic process in Nigeria. The study recommended promoting digital literacy and responsible digital activism in universities to foster a healthy environment for online discourse.
Abdulraheem (2022) investigated Social Media and the Role of University Students in Promoting Social Change. The study used a descriptive survey design with a sample of 200 students. Abdulraheem applied the Agenda-Setting Theory and found that social media enables students to highlight issues often overlooked by traditional media, such as corruption and human rights violations. Social media platforms allowed students to set the agenda on important societal issues, effectively becoming catalysts for social change. The study concluded that social media serves as a vital tool for raising awareness and advocating for societal transformation. Abdulraheem recommended that universities and social media companies work together to regulate harmful content while ensuring that the platforms continue to promote free speech.
Adedayo (2021) examined Perception of Nigerian University Students on the Role of Social Media in Freedom of Expression. Through a survey design involving 300 students, the study found that while social media is widely regarded as an essential tool for self-expression, students are also concerned about the spread of misinformation and the risk of online harassment. Adopting the Spiral of Silence Theory, Adedayo found that students’ willingness to participate in online discourse was sometimes hindered by fears of backlash or social isolation. The study concluded that, while social media offers significant opportunities for freedom of speech, the fear of being silenced online affects students’ participation. The study recommended that universities promote policies that ensure students’ online safety and foster respectful online dialogue.







CHAPTER THREE
METHODOLOGY 
3.0.Introduction
Research is the process of arriving at a dependable solution to problem through the planned and systematic collection, analysis and interpretation of data. This chapter however, discusses the method to be adopted in achieving the objectives of this study. It also explains the method to be used for data collection for the study, the sampling procedures to be adopted and the method of data analysis in the study.
3.1. Research Design
According to Bets (2021) research design combines different components of research. It involves the use of different data collection and data analysis techniques logically to answer the research questions. This research work adopted quantitative research design. This is to enable the researcher get an objective and generalized response from the respondents. The reason for adopting quantitative research design for this study is that it would provide valuable insight to the research and allow the researcher make an objective generalized statement based on the research findings.
Therefore, this study used quantitative research design to analyze the Audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria ( a case study of Kwara State polytechnic undergraduate students). Fleetwood ( 2022) posit that quantitative research involves the collection and analyzing numerical data which can be used to make predictions, test relationships and generalize result for a large population. Quantitative method is appropriate for this study because it allowed the researcher get quantifiable and valuable information about the respondents.
3.2. Research Method
The method used for this research work is the descriptive survey method. Bhat (2022) sees research method as the method of describing the characteristics of the phenomenon of the research study. However, since descriptive design deals with collection of data and other relevant sources of information to interpret the existing conditions it is therefore appropriate in this study as it seeks to examine the Audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria ( a case study of Kwara State polytechnic undergraduate students). According to Longe (2021), survey is a planned collection of data for prediction of relations between variables. Survey method is considered appropriate for the study because it will enable the researcher to gather evidences in form of data from the respondents as to make generalization for the study.
3.3. Population of the Study
Ravikiran (2023) sees population as the entire group of individuals about whom the researcher wishes to draw conclusions. Purposively, to have a comprehensive analysis of the Audience perception on social media as an emerging tool for promoting freedom of speech among undergraduate students of tertiary institutions in Nigeria ( a case study of Kwara State polytechnic undergraduate students). Therefore, the population of this study will comprise the students of kwara state polytechnic with the total population estimated to be over 50,000 according to Kwara State polytechnic MIS.
3.4. Sample Size and Sampling Technique
Omni Convert (2020), write that the sample size is a term used in research for defining the number of the subjects included in a particular study. Kibuacha (2021) also defines sample size as a research term used for defining the number of individuals included in a research study to represent a population. The sample size refers to the total number of respondent included in a study, and the number is broken into sub-groups by demographics such as age, gender and location so that the total sample achieved represent the entire population. The sampling size for this study will be determined by using purposive sampling techniques. The purposive sampling technique give the researcher opportunity to select the sample size for the study. The sample size for this study will be (100) one hundred. In this study (100) hundred students of Kwara State polytechnic will be use as the respondents to get data for the research.
3.5. Research Instrument
This study will make use of questionnaire. Questionnaire according to Hassan (2022) is a research tool or survey instrument that consists of a set of questions or prompts designed to gather information from individuals or groups of people. Administration will be done through google form using department platform.
The questionnaire has two sections: Section A and B. Section A answers demographic questions about age, gender, present class in school,. While section B was tailored to answer questions raised in the research questions.
3.6. Validity of the Research Instrument
Pattino, Ferreira (2018) defines validity as to how well the results among participants represent true findings. The research instrument used as a measurement of a phenomenon should measure exactly what is meant to measure. In essence, a high validity means that the data and methods are right and relevant. In other to ensure the validity of the instrument, content validity was done by the researcher: a copy of the questionnaire to the research supervisor for correction and necessary adjustmen. The administered instruments results was used to adjust the research instrument to ensure validity.
3.7. Reliability of the Research Instrument
According to Mcleod (2023) reliability refers to the consistency of a research work. The rationale for internal consistency is that the individual items on indicators of the scale should all be measuring the same construct and thus be highly inter-correlated. To ascertain the reliability of the instruments for this study, a test-re-test technique will be used. Schiffer, Williams (2022) sees Test-re-test as the degree to which test result are consistent over time when the same participant take the same test at different time.
3.8. Method of Administration of the Research Instrument
The data for this research work is obtained from the primary and secondary sources. Primary data serve is collected by the researcher from questionnaire, while the secondary source of data are also collected by making reference to relevant journal, magazines and other relevant material.
3.9. Method of Data Analysis
All data obtained from the respondents will be coded and analyzed using Statistical Package for Social Sciences (SPSS) Software Version 23. Data will be  categorized according to codes captured in the questionnaire and these will be entered into the software. The software was used to generate frequency tables, and other statistical representations for a better understanding and analysis about the research results.
















CHAPTER FOUR
4.0. Data Analysis 
 Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researchers for reducing data to a story and interpreting it to derive insights. 
 In this chapter data are organized into tables so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience, clarity and vetted comprehension The researcher presents all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1. Analysis of Research Instrument  
Data presentation is defined as the process of using various graphical formats to visually represent the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts etc. However, the organization and presentation of data shall be according to questionnaire items and responses, in the (20) twenty questionnaire items developed from the three framed researcher questions, the researcher aimed at using them to provide an answer to his topic problem. 
 A total of one hundred (100) copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	Respondent 
Number of questionnaire distributed
	FREQUENCY 
100

	Number of questionnaire returned
Number of discard
Number of questionnaire not returned 
	100
Nil
Nil 

	Number of questionnaire presented and analyzed
	Nil


 From the above table it can be seen that the respondents were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returned was 100, no of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analyzed are 20
4.2 Analysis of the Demographic Segment
Section A
QUESTION 1: Distribution of the age of respondents 
   Table I
	RESPONSES
	FREQUENCY
	PERCENTAGE

	16-20
	19
	19%

	21-25
	45
	45%

	26-30
	32
	32%

	31-35
	0
	0%

	36 and above
	4
	4%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
The majority of respondents (45%) fall within the age range of 21–25 years, followed by 26–30 years (32%). Those aged 16–20 made up 19%, while 4% were 36 or above. No respondent was within the 31–35 age bracket.
QUESTION 2: What is your gender?
     Table II
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Male
	52
	52%

	Female
	48
	48%

	Prefer not to say
	0
	0%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
A slight majority of the respondents were male (52%), while females accounted for 48%. No respondent chose not to disclose their gender.
QUESTION 3: What is your current academic level at Kwara State Polytechnic?
     Table III
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	ND I
	0
	0%

	ND II
	4
	4%

	HND I
	26
	26%

	HND II 
	58
	58%

	Others 
	12
	12%

	Total
	100
	100


      GOOGLE FORM SURVEY, 2025
The majority of respondents were in HND II (58%), followed by HND I (26%). ND II students made up 4%, and 12% were in other levels. No respondent was in ND I.
QUESTION 4: What is your department at Kwara State Polytechnic?
     Table IV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Computer Science 
	15
	15%

	Mass Communication 
	25
	25%

	Accountancy 
	31
	31%

	Banking and Finance
	19
	19%

	Others
	10
	10%

	TOTAL
	100
	100%


      GOOGLE FORM SURVEY, 2025
Accountancy students made up the largest portion of respondents (31%), followed by Mass Communication (25%), Banking and Finance (19%), and Computer Science (15%). The remaining 10% came from other departments.
 QUESTION 5: Do you reside on-campus or off-campus?
    Table V
	RESPONSES
	FREQUENCY
	PERCENTAGE

	On-campus  (e.g., hostel)  
	4
	4%

	Off-campus (e.g., Yakuba , Eleko)
	95
	95%

	Both (alternate between on and off)
	1
	1%

	Total
	100
	100%


    GOOGLE FORM SURVEY, 2025
An overwhelming majority (95%) reside off-campus, while 4% stay on-campus. Just 1% alternate between both.
ANALYSIS OF QUESTIONS SEGMENT
Section B
QUESTION 6: Do you use social media platforms (e.g., X, WhatsApp, Instagram) to express your opinions freely?
     Table VI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	86
	86%

	No
	14
	14%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A dominant 86% of respondents use social media to express their opinions freely, while 14% do not. This indicates a strong tendency toward using digital platforms for self-expression.
QUESTION 7: Have you ever felt that social media allows you to speak more freely than other platforms (e.g., in-person discussions)?
     Table VII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	87
	87%

	No
	13
	13%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A majority of 87% agree that social media offers them greater freedom of expression than offline discussions, while only 13% feel otherwise. This highlights social media’s perceived advantage in facilitating open dialogue.
QUESTION 8: Have you ever faced restrictions (e.g., censorship, backlash) when expressing yourself on social media?
     Table VIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Yes
	63
	63%

	No
	37
	37%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
63% of respondents have faced some form of restriction or backlash on social media, indicating that despite the sense of freedom, many still encounter limitations. Meanwhile, 37% have not experienced such restrictions.
QUESTION 9: Which social media platform do you use most to express your opinions?
     Table IX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	X (Twitter
	66
	66%

	WhatsApp
	14
	14%

	Instagram 
	5
	5%

	Facebook
	15
	15%

	Others/None   
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A clear majority (66%) use X (Twitter) as their primary outlet for expression, followed by Facebook (15%), WhatsApp (14%), and Instagram (5%). No respondent indicated use of other platforms.
QUESTION 10: How often do you use social media to share your thoughts or opinions as a Kwarapoly student?
     Table X
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Daily
	78
	78%

	Weekly 
	12
	12%

	Monthly 
	5
	5%

	Rarely
	5
	5%

	Never 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
Most students (78%) use social media daily to express themselves. 12% post weekly, while a small portion (5% each) do so monthly or rarely. None reported never sharing opinions.
QUESTION 11: What type of content do you most often share on social media to express yourself?
     Table XI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Academic issues  (e.g., school policies) 
	54
	54%

	Political views
	16
	16%

	Social issues (e.g., gender, rights)
	20
	20%

	Personal experiences
	5
	5%

	I don’t share opinions
	5
	5%

	Total
	100
	100%


.     GOOGLE FORM SURVEY, 2025
A majority (54%) focus on academic issues, showing the educational purpose of their social media use. 20% share social issues, 16% express political views, while 5% each share personal experiences or refrain from posting opinions at all.
QUESTION 12: How effective do you think social media is in allowing you to express your opinions freely?
     Table XII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Very effective
	64
	64%%

	Somewhat effective
	13
	13%

	Neutral 
	13
	13%

	Somewhat ineffective
	5
	5%

	Not effective at all
	5
	5%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A strong majority (64%) believe social media is very effective in allowing free expression, while 26% express neutrality or limited confidence in its effectiveness. Only 10% find it ineffective.
QUESTION 13: Social media is a powerful tool for promoting freedom of speech among Kwarapoly students.
     Table XIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A massive 95% (Strongly Agree + Agree) agree that social media supports freedom of speech, showing overwhelming support among students. Only 5% are neutral, and no respondent disagrees.
QUESTION 14: I feel safer expressing my opinions on social media than in physical settings (e.g., class, campus)
      Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	25
	25%

	Agree
	15
	15%

	Neutral 
	10
	10%

	Strongly Disagree
	37
	37%

	Disagree 
	13
	13%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
A divided opinion: 40% feel safer expressing themselves online, but a slightly higher 50% (Strongly Disagree + Disagree) feel less safe or prefer physical settings. 10% are undecided.
QUESTION 15: Social media gives me a voice that I wouldn’t have otherwise as a Kwarapoly student.
     Table XV
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


      GOOGLE FORM SURVEY, 2025
An overwhelming 95% of students feel social media provides a platform to be heard. Only 5% remain neutral, with no disagreement at all.
QUESTION 16: Social media effectively allows me to share my opinions without fear of censorship 
     Table XVI
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	82
	82%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	0
	0%

	Disagree 
	0
	0%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
The results mirror Question 15, showing that 95% feel free from censorship on social media, confirming it as a trusted space for expression.
QUESTION 17: The language used in the campaigns affects how well people understand the message
     Table XVII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
80% of students frequently use social media to express opinions. However, 15% do not, and 5% are neutral, suggesting a solid majority use it regularly.
QUESTION 18: Social media helps me influence others’ views on issues that matter to me as a student
     Table XVIII
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	70
	67%

	Agree
	10
	10%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


 GOOGLE FORM SURVEY, 2025
Most students (80%) believe they can influence others via social media, while 15% disagree, and 5% are undecided.
QUESTION 19: Social media is more effective than traditional media (e.g., radio, newspapers) for expressing my opinions.
    Table XIX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	87
	87%

	Agree
	6
	6%

	Neutral 
	1
	1%

	Strongly Disagree
	4
	4%

	Disagree 
	2
	2%

	Total
	100
	100%


GOOGLE FORM SURVEY, 2025
An overwhelming 93% agree (Strongly Agree + Agree) that social media surpasses traditional media in personal expression, showing strong preference for digital platforms.
QUESTION 20: I frequently use social media to express my opinions as a Kwarapoly student.
     Table XX
	RESPONSES
	FREQUENCY
	PERCENTAGE (%)

	Strongly Agree 
	67
	67%

	Agree
	13
	13%

	Neutral 
	5
	5%

	Strongly Disagree
	10
	10%

	Disagree 
	5
	5%

	Total
	100
	100%


     GOOGLE FORM SURVEY, 2025
80% of students frequently use social media to express opinions. However, 15% do not, and 5% are neutral, suggesting a solid majority use it regularly.
 4.3. Analysis of Research Questions
Research Question 1: What is the audience perception of social media as an emerging tool for freedom of speech among Kwara State Polytechnic undergraduate students?
Tables 6, 7, 13, 15, and 19 addressed this research question as they assess the use of social media for free expression, its perceived freedom compared to other platforms, its role as a powerful tool for freedom of speech, its ability to give students a voice, and its effectiveness compared to traditional media.
Table 6 showed that 86 respondents (86%) use social media platforms (e.g., X, WhatsApp, Instagram) to express their opinions freely, while 14 (14%) do not. This indicates a strong positive perception of social media as a tool for free expression.
Table 7 revealed that 87 respondents (87%) feel social media allows them to speak more freely than other platforms (e.g., in-person discussions), while 13 (13%) disagree. This suggests that social media is perceived as a liberating platform for open dialogue.
Table 13 indicated that 82 respondents (82%) strongly agree and 13 (13%) agree that social media is a powerful tool for promoting freedom of speech among Kwarapoly students, totaling 95% in agreement, with 5 (5%) neutral and none disagreeing. This reflects an overwhelmingly positive perception of social media’s role.
Table 15 found that 82 respondents (82%) strongly agree and 13 (13%) agree that social media gives them a voice they wouldn’t otherwise have as Kwarapoly students, totaling 95% in agreement, with 5 (5%) neutral and none disagreeing. This highlights social media’s perceived empowerment of student voices.
Table 19 showed that 87 respondents (87%) strongly agree and 6 (6%) agree that social media is more effective than traditional media (e.g., radio, newspapers) for expressing opinions, totaling 93% in agreement, with 1 (1%) neutral and 6 (6%) disagreeing. This indicates a strong preference for social media over traditional platforms.
Research Question 2: What is the effectiveness of social media as an emerging tool for freedom of speech among Kwara State Polytechnic undergraduate students?
Tables 8, 12, 14, 16, and 18 answered this research question as they evaluate restrictions faced on social media, perceived effectiveness in allowing free expression, safety of expression compared to physical settings, freedom from censorship, and ability to influence others’ views.
Table 8 revealed that 63 respondents (63%) have faced restrictions (e.g., censorship, backlash) when expressing themselves on social media, while 37 (37%) have not. This suggests that while social media is effective, significant barriers exist for many users.
Table 12 indicated that 64 respondents (64%) find social media very effective in allowing free expression, 13 (13%) find it somewhat effective, totaling 77% with positive views, with 13 (13%) neutral and 10 (10%) viewing It as ineffective. This shows strong perceived effectiveness despite challenges.
Table 14 found that 25 respondents (25%) strongly agree and 15 (15%) agree that they feel safer expressing opinions on social media than in physical settings, totaling 40% in agreement, with 10 (10%) neutral and 50 (50%) disagreeing. This indicates mixed perceptions about the safety of online expression.
Table 16 showed that 82 respondents (82%) strongly agree and 13 (13%) agree that social media allows them to share opinions without fear of censorship, totaling 95% in agreement, with 5 (5%) neutral and none disagreeing. This suggests high confidence in social media’s freedom from censorship.
Table 18 revealed that 67 respondents (67%) strongly agree and 10 (10%) agree that social media helps them influence others’ views on issues that matter, totaling 77% in agreement, with 5 (5%) neutral and 15 (15%) disagreeing. This indicates social media’s effectiveness in shaping opinions.
Research Question 3: To what extent are social media being used as an emerging tool for freedom of speech among Kwara State Polytechnic undergraduate students?
Tables 9, 10, 11, and 20 addressed this research question as they assess the primary platforms used for expression, frequency of use, types of content shared, and overall frequency of using social media to express opinions.
Table 9 showed that 66 respondents (66%) use X (Twitter) most to express opinions, followed by Facebook (15%), WhatsApp (14%), and Instagram (5%). This indicates X as the dominant platform for free expression among students.
Table 10 revealed that 78 respondents (78%) use social media daily to share thoughts or opinions, 12 (12%) weekly, 5 (5%) monthly, and 5 (5%) rarely, with none never sharing. This suggests a high extent of daily engagement with social media for expression.
Table 11 indicated that 54 respondents (54%) share content on academic issues, 20 (20%) on social issues, 16 (16%) on political views, 5 (5%) on personal experiences, and 5 (5%) do not share opinions. This shows a strong focus on academic and social issues, reflecting active use for relevant discourse.
Table 20 found that 67 respondents (67%) strongly agree and 13 (13%) agree that they frequently use social media to express opinions as Kwarapoly students, torrent, totaling 80% in agreement, with 5 (5%) neutral and 15 (15%) disagreeing. This confirms frequent use among the majority.
4.4 Discussion of Findings
This study investigates the “Audience Perception of Social Media as an Emerging Tool for Freedom of Speech among Kwara State Polytechnic Undergraduate Students,” based on a survey of 100 respondents with a 100% response rate. The sample is predominantly young (45% aged 21–25, Table I), nearly evenly split by gender (52% male, 48% female, Table II), and largely in advanced academic levels (58% HND II, Table III), with Accountancy (31%) and Mass Communication (25%) as the top departments (Table IV). Most respondents reside off-campus (95%, Table V), suggesting urban lifestyles with high digital access. The findings highlight social media’s positive perception, effectiveness, and extensive use as a tool for freedom of speech, shaped by agenda-setting, framing, and user gratifications, though tempered by restrictions and safety concerns.
The findings confirmed that Kwara State Polytechnic students perceive social media as a powerful tool for freedom of speech. A total of 86% use social media to express opinions freely (Table 6), 87% feel it offers greater freedom than in-person discussions (Table 7), 95% view it as a powerful tool (Table 13), 95% believe it gives them a voice (Table 15), and 93% prefer it over traditional media (Table 19). These results align with Agenda Setting Theory, as social media platforms, particularly X (66%, Table 9), prioritize issues like academic policies (54%, Table 11), shaping public discourse. Framing Theory explains how social media’s accessible and open nature frames it as a liberating platform, resonating with the youthful (45% 21–25, Table I) and educated (58% HND II, Table III) sample. Uses and Gratifications Theory highlights why students seek social media to fulfill needs for self-expression and civic engagement, especially Mass Communication students (25%, Table IV), who are likely media-savvy. The high daily usage (78%, Table 10) underscores social media’s role in setting agendas for student concerns.
Social media is perceived as highly effective for freedom of speech, though challenges persist. A total of 77% find it very or somewhat effective (Table 12), 95% feel free from censorship (Table 16), and 77% believe they can influence others’ views (Table 18). However, 63% have faced restrictions like censorship or backlash (Table 8), and only 40% feel safer expressing opinions online than in physical settings (Table 14). These findings support Uses and Gratifications Theory, as students actively use social media to meet expressive needs, particularly on X (66%, Table 9), but encounter barriers that limit effectiveness. Framing Theory suggests that while social media frames itself as a free platform, negative experiences like backlash frame it as risky for some, especially off-campus students (95%, Table V) with high digital exposure. Agenda Setting Theory indicates that social media amplifies student voices on academic (54%) and social Issues (20%, Table 11), but restrictions may dilute its agenda-setting power. The balanced gender distribution (52% male, 48% female, Table II) suggests broad appeal, though safety concerns may disproportionately affect certain groups.
Social media is extensively used for freedom of speech, particularly for academic and social discourse. A total of 78% use it daily (Table 10), 80% frequently express opinions (Table 20), 66% prefer X (Table 9), and 54% focus on academic issues (Table 11). This high engagement aligns with Uses and Gratifications Theory, as students, especially in Accountancy (31%) and Mass Communication (25%, Table IV), use social media to address relevant concerns like school policies. Agenda Setting Theory explains how frequent use (80%, Table 20) elevates student issues to public attention, particularly through X’s real-time platform. Framing Theory suggests that social media’s interactive nature frames it as an accessible tool for daily expression (78%, Table 10), resonating with the off-campus majority (95%, Table V) who likely have consistent internet access. However, the 15% who rarely or never express opinions (Table 20) and 63% facing restrictions (Table 8) indicate that while use is widespread, barriers like backlash or platform moderation may limit full participation, particularly for the 50% feeling unsafe online (Table 14).


CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary
The research study, titled “Audience Perception on Social Media as an Emerging Tool for Promoting Freedom of Speech among Undergraduate Students of Tertiary Institutions in Nigeria: A Case Study of Kwara State Polytechnic Undergraduate Students,” is structured into five main chapters, systematically outlining the research process and findings for clear presentation.
Chapter One provides the background of the study, emphasizing the role of social media as an emerging tool for promoting freedom of speech among undergraduate students in Nigeria, with a focus on Kwara State Polytechnic. It includes the statement of research problems, research objectives, research questions, significance of the study, limitations, and operational definitions of key terms, highlighting social media’s potential to empower student voices in a democratic context.
Chapter Two explains the conceptual framework, which clarifies concepts such as freedom of speech, social media, and audience perception, and the theoretical framework applied in the study. The study adopts Agenda Setting Theory, which posits that social media shapes public discourse by prioritizing certain issues; Framing Theory, which suggests that the way social media presents content influences audience perceptions of its role in free speech; and Uses and Gratifications Theory, which explains that students actively seek social media to fulfill needs such as self-expression and civic engagement. These theories collectively reveal how social media influences students’ perceptions and behaviors regarding freedom of speech.
Chapter Three details the research methodology, focusing on the population of undergraduate students at Kwara State Polytechnic, estimated at over 50,000 according to the Kwara State Polytechnic Management Information System (MIS) (Ravikiran, 2023). The sample size was 100 respondents, selected using a purposive sampling technique to target students likely to have formed perceptions of social media’s role in promoting freedom of speech. The research instrument was a Google Form survey, with validity and reliability ensured through clear question design. The chapter outlines the method of data analysis, which involves simple percentage tabular presentations.
Chapter Four explains how the data were gathered and analyzed for comprehension. It presents the findings in simple percentage format, addressing the research questions on audience perceptions of social media’s role, its effectiveness, and the extent of its use for freedom of speech. The discussion of findings highlights social media’s impact on empowering student expression, its effectiveness despite challenges, and its widespread use, drawing from responses collected from the 100 questionnaires.
Chapter Five summarizes the entire study from Chapters One to Four, provides a conclusion based on the findings, and offers recommendations to enhance social media’s effectiveness as a tool for promoting freedom of speech among Kwara State Polytechnic undergraduate students.
5.2 Conclusion
The research study aimed to examine the “Audience Perception on Social Media as an Emerging Tool for Promoting Freedom of Speech among Undergraduate Students of Tertiary Institutions in Nigeria: A Case Study of Kwara State Polytechnic Undergraduate Students.” Social media has emerged as a vital platform for fostering freedom of speech in Nigeria, leveraging its accessibility to empower young, tech-savvy populations like undergraduate students in urban-rural settings such as Kwara State Polytechnic.
Based on the findings and observations drawn from the empirical data, Kwara State Polytechnic students perceive social media as a powerful tool for freedom of speech. A total of 86% use social media to express opinions freely (Table VI), 87% feel it offers greater freedom than offline platforms (Table VII), 95% view it as a powerful tool for free speech (Table XIII), 95% believe it gives them a voice (Table XV), and 93% prefer it over traditional media (Table XIX). These results align with Agenda Setting Theory, as social media, particularly X (66%, Table IX), prioritizes issues like academic policies (54%, Table XI), shaping student discourse. Framing Theory explains how social media’s open and accessible nature frames it as a liberating platform, resonating with the youthful (45% aged 21–25, Table I) and educated (58% HND II, Table III) sample. Uses and Gratifications Theory highlights why students, especially those in Mass Communication (25%, Table IV), seek social media to fulfill needs for self-expression and advocacy.
Social media is perceived as highly effective for freedom of speech, though challenges temper its impact. A total of 77% find it very or somewhat effective (Table XII), 95% feel free from censorship (Table XVI), and 77% believe they can influence others’ views (Table XVIII). However, 63% have faced restrictions like censorship or backlash (Table VIII), and only 40% feel safer expressing opinions online than in physical settings (Table XIV). These findings support Uses and Gratifications Theory, as students actively engage with social media to meet expressive needs, but barriers like backlash limit effectiveness. Framing Theory suggests that while social media frames itself as a free platform, negative experiences frame it as risky for some, particularly off-campus students (95%, Table V) with high digital exposure. Agenda Setting Theory indicates that social media’s focus on academic and social issues (74% combined, Table XI) amplifies student voices, though restrictions may dilute its impact.
Social media is extensively used for freedom of speech, with a focus on academic and social issues. A total of 78% use it daily (Table X), 80% frequently express opinions (Table XX), 66% prefer X (Table IX), and 54% focus on academic issues (Table XI). These findings align with Uses and Gratifications Theory, as students, particularly in Accountancy (31%, Table IV), use social media to address relevant concerns, fulfilling advocacy needs. Agenda Setting Theory explains how frequent use (80%, Table XX) elevates student issues to public attention, while Framing Theory suggests that social media’s interactive nature encourages daily engagement (78%, Table X). However, the 15% who rarely or never express opinions (Table XX) and 50% feeling unsafe online (Table XIV) indicate that safety concerns and restrictions (63%, Table VIII) limit the extent of use for some, particularly for sensitive topics like politics (16%, Table XI).
This research concludes that social media, particularly X, is an effective and widely used tool for promoting freedom of speech among Kwara State Polytechnic undergraduate students, significantly empowering their voices and shaping discourse on academic and social issues. Its success aligns with Agenda Setting Theory, Framing Theory, and Uses and Gratifications Theory, as it prioritizes student concerns, frames itself as accessible, and meets expressive needs. However, its impact is constrained by restrictions, safety concerns, and platform moderation, with mixed safety perceptions indicating areas for improvement.
5.3 Recommendations
Based on the findings, the following recommendations are proposed to enhance social media’s effectiveness as a tool for promoting freedom of speech among Kwara State Polytechnic undergraduate students:
i. Promote Safe Expression Spaces: Social media platforms, especially X (66%, Table IX), should implement stronger moderation policies to reduce backlash and censorship, addressing the 63% who face restrictions (Table VIII), to enhance safety perceptions (40%, Table XIV).
Ii. Encourage Civic Engagement: Platforms should introduce features like anonymous posting or student-focused forums to boost participation, addressing the 15% who rarely express opinions (Table XX), aligning with students’ gratification needs for advocacy.
Iii. Integrate Educational Campaigns: Kwara State Polytechnic should collaborate with platforms to educate students on safe online expression, addressing the 50% who feel unsafe online (Table XIV), and leverage the 95% who see social media as empowering (Table XV).
Iv. Focus on Academic Discourse: Platforms should prioritize features that amplify academic issues (54%, Table XI), such as dedicated hashtags or groups, to sustain the agenda-setting role of social media for off-campus students (95%, Table V).
V. Enhance Digital Literacy: The polytechnic should introduce digital literacy programs to teach students how to navigate restrictions (63%, Table VIII) and verify information, ensuring informed expression, particularly for Mass Communication students (25%, Table IV).
Vi. Leverage X’s Dominance: Stakeholders, including student unions, should use X to organize campaigns on academic and social issues (74%, Table XI), capitalizing on its 66% usage (Table IX) to amplify student voices and influence others (77%, Table XVIII).
Vii. Students Should Cross-Check Content: Students should verify social media information with credible sources, addressing the 77% who find it effective (Table XII), to avoid misinformation and ensure robust discourse.
Viii. Platform Accountability: Social media companies should enhance transparency in content moderation to address the 95% who perceive freedom from censorship (Table XVI), ensuring trust among the 78% daily users (Table X).
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